
;, ;, ;, Yeah, this makes sense to me .., let's add it to the list of community
;, ;, ;, feature requests for Virginia?
;, ;, )0

;, ;, ;, On 7/17/07, Damien Estreich -: estreich@youtube.com;, wrote:
;,;, ;,

;, ;, ;, ;, I think something we need to work on a little is the private videos
;, ;, ;, ;, feature, apparently there has been a recent change? Honestly the entire
;, ;, ;, ;, process has always confused me. i think we need an additional setting for
;")0 ;")0 private videos, we have 'Friends', 'Family' and we should have
;, ;, ;, ;, 'Subscribers', and the vid would need to appear in the subscription center,
;, ;, ;, ;, at the moment you can never see the vid unless you're sent it.
;,;,;, ;,

;, ;, ;, ;, Any thoughts on my random jibberish? heh
;,;,;, ;,

;,;,;,;,D
;, ;, ;, ;,
;,;,;, ;,

;, ;, ;, ;, On 7/17/07, gfn wrote:
;, ;, ;, ;, ;,
;, ;, )0 )0)0 Hello Sir,
;";";")0;"
;, ;, ;, )0 ;, i am sorry to bother you, but i was wondering if you could tell me
)0 )0 )0 )0 )0 why YouTube has so drastically changed it's Private video settings? i mean,
)0 ;, ;, ;, ;, now if a video is private we can only let 25 people at a time have access to
;, ;, ;, ;, )0 it? One of the things i like doing is making most of my vids private and
)0 )0 )0 )0 )0 then allowing only my subscribers to see them; now that's not an option. I
)0 ;, ;, ;, ;, was wondering if there was something I could do or write to in order to see
;, ;, ;, ;, ;, if I could have the power to allow just my subscribers to see my private
)0 )0 )0 )0 )0 vids? Please help me if you can; you're the only one I've written to at
;, ;, ;, ;, ;, YouTube who ever seems to respond to me directly.
)0;";";";"
)0 )0 )0 )0 ;, Thank you so much,
)0 )0 ;, ;, ;,
;";";")0)0
)0 )0 )0 )0 )
;,;,;,;,;,
;, )0 )0 ;, ;, ------------------------------
)0 )0 )0 )0 )0 Ready for the edge of your seat? Check out tonight's top
picks-:http://us. rd. yahoo.com/evt=48220lhttp://tv. yahoo.combon Yahoo! TV.
;";")0)0;"
)0 )0 )0 )0

;,;,;,;,
;, ;, ;, ;,
)0 )0 )0 )0

;, ;, ;, )0 Ytcommunity mailing list
;";")0)0
)0 )0 )0 )0 https://mailman.corp.google.com/mailmanllistinfo/ytcommunity
;,;,;,;,
;";")0)0
)0 )0 )0

;, ;, )0

: : : Ytcommï.. list
;, ;, ;, https://mailman.corp.google.com/mailmanllistinfo/ytcommunity
;, ;, )0

)0 )0 )0

;, ;,
)0 ;,
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> > > Yeah, this makes sense to me ... let's add it to the list of community 
> > > feature requests for Virginia? 
»> 
> > > On 7/17/07, Oamien Estreich < estreich@youtube.com> wrote: 
»> 
> > > > I think something we need to work on a little is the private videos 
> > > > feature, apparently there has been a recent change? Honestly the entire 
> > > > process has always confused me. I think we need an additional setting for 
> > > > private videos, we have 'Friends', 'Family' and we should have 
> > > > 'Subscribers', and the vid would need to appear in the subscription center, 
> > > > at the moment you can never see the vid unless you're sent it. 
»» 
> > > > Any thoughts on my random jibberish? heh 
»» 
»»0 
»» 
»» 
> > > > On 7/17/07, gfn 
»»> 
> > > > > Hello Sir, 
»»> 

wrote: 

> > > > > I am sorry to bother you, but I was wondering if you could tell me 
> > > > > why YouTube has so drastically changed it's Private video settings? I mean, 
> > > > > now if a video is private we can only let 25 people at a time have access to 
> > > > > it? One of the things I like doing is making most of my vids private and 
> > > > > then allowing only my subscribers to see them; now that's not an option. I 
> > > > > was wondering if there was something I could do or write to in order to see 
> > > > > if I could have the power to allow just my subscribers to see my private 
> > > > > vids? Please help me if you can; you're the only one I've written to at 
> > > > > YouTube who ever seems to respond to me directly. 
»»> 
> > > > > Thank you so much, 
»»> 
»»> 
»»>-
»»> 
> > > > > ------------------------------
> > > > > Ready for the edge of your seat? Check out tonight's top 
picks<http://us. rd. yahoo.com/evt=48220I*http://tv. yahoo.comi>on Yahoo! TV. 
»»> 
»» 
»» 
»» 
> > > > ----------------------
> > > > Ytcommunity mailing list 
»» 
> > > > https:llmailman.corp.google.comlmailmanllistinfo/ytcommunity 
»» 
»» 
»> 
> > > ----------------------
> > > Ytcommunity mailing list 
> > > •• 
> > > https:llmailman.corp.google.com/mailmanllistinfo/ytcommunity 
»> 
»> 
» 
» 
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:; )0 --
:;:; YouTube
)0 )0 Content Safety, Quality, and User Advocacy Dept.
;, ;, phone
:;:; cell

)0 )0 email jhavens@youtube.com
;, )0:;:;~)0)0__
;, ;, https:l/mailman.corp.google.com/mailmanllistinfo/ytcommunity
:; :;
)0 )0

;,
)0

: Ytcommunit,i mÎiling list

:; https://mailman.corp. google. com/mailmanllistinfo/ytcommunity
;,
;,

Highly Confidential G00001-00827505

Case 1:07-cv-02103-LLS   Document 208-48    Filed 03/18/10   Page 3 of 3

SJA-412

> > --
> > YouTube 
> > Content Safety, Quality, and User Advocacy Dept. 
> > phone 
> > cell 
> > email jhavens@youtube.com 

> > ----------------------
»~ »----> > https://mailman.corp.google.com/mailmanllistinfo/ytcommunity 
» 
» 
> 

>--------------------------------
~ Ytcommunity mailing list 

> https:llmailman.corp.google.com/mailmanllistinfo/ytcommunity 
> 
> 
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To: "8akina Arsiwala" -:sakina@goole.com::, "Luis Garcia" -:Iuisg@google.com::,
"shashis@goole.com" -:shashis@google.com::, "Matthew Blain" -:mblain@google.com::, .Shiva Rajaraman"
.:shivar@goole.com::, "James Byme" -:jbyme@google.com::, "jmayo@google.com. -:jmayo@gogle.com::,
"ajakovleski@goole.com" -:ajakovleski@google.com::. "Tara Green \(taragreen\)" -:aragreen@google.com::.
.Susn Humphries. .:susnhumphries@google.com::, "Crid Yu. -:crid@goole.com::, "Jacquie Duncan"
.:jduncan@goole.com::. "dick soule. .:rhsulejr@yaho.com::
From: "Jenny Stefanotti" .:jstefanott@google.com::
Cc:
Bcc:
Received Date:
Subjec:

2007 -D-Qa 21 :57:58 GMT
Meeting Notes: YouTube APLA Monetization

YouTube Monetization Meeting Notes
June 4,2007

Action Items/Next Steps:

- (Jenny/CridlSakina) Map ad products and countries - which are most
appropriate
- (Jenny) scheule meeting with ad and operations leads to determine
preliminary operating model circulate back to the broader team
- (Jenny) schedule follow up with broader team

Attendees:

- YouTube: Dick Soule: YT International Sales Liaison. Shashi Seth: YT
Group Product Mgr (Ads), Matthew Liu: YT Product Manager (Ads. Search PV=,
PYV), Jamie Byrne: YT Marketing, Alex J: YT Sales Operations Team Lead, =eff
Mayo: Mgr YT Sales Operations, Sakina Arsiwala: YT Intemational PM. Lui=
Garcia: YT Latam PM
- APLA: Tara Green: Mgr APLA Sales Operations. Susan Humphries:
Manager, Consumer Product Speialist, Crid Yu: APLA Branding Lead, Jacqu=e
Duncan: Head of VMG, Jenny Stefanotti, Special Projects

YouTube Ad Products

Three distinct advertising opportunities:

1. Engagement Platforms: platform enabling advertiser to engage with
community, e.g. brand channels. Advertisers wil advertise on site to
drive traffic to their brand channels.
2. Scalable Video: home and search page PVA. also allows engagemen
with community
3. Sponsorsips:

- Video contests, e.g. advertiser creates idea, users submit
videos. Developing contest platforms to allow user to submit video,
advertiser moderates entries, enables voting by the community.

Self service
tools. Similar to brand channels, just ned commitment to spend

elsewhere.

- Large scale contess for the YouTube community are done by the
marketing team. ad team finds a sponsr. Limited number executes tea=h

year. Gotten a ton of heat that programs have only been open to
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To: "Sakina Arsiwala" <sakina@google.com>, "Luis Garcia" <Iuisg@google.com>, 
"shashis@google.com" <shashis@google.com>, "Matthew Blain" <mblain@google.com>, ·Shiva Rajaraman" 
<si1ivar@google.com>, "James Byme" <jbyme@google.com>, "jmayo@google.com" <jmayo@google.com>, 
"ajakovleski@google.com" <ajakovleski@google.com>, "Tara Green \(taragreen\)" <taragreen@google.com>, 
"Susan Humphries· <susanhumphries@google.com>, "Crid Yu· <crid@google.com>, "Jacquie Duncan" 
<jduncan@google.com>, "dick soule" <rhsoulejr@yahoo.com> 
From: "Jenny Stefanotti" <jstefanotti@google.com> 
Cc: 
Bcc: 
Received Date: 2007 -Q6-08 21 :57:58 GMT 
Subject: Meeting Notes: YouTube APLA Monetization 

YouTube Monetization Meeting Notes 
June 4,2007 

Action Items/Next Steps: 

- (Jenny/CridlSakina) Map ad products and countries - which are most 
appropriate 
- (Jenny) schedule meeting with ad and operations leads to determine 
preliminary operating model Circulate back to the broader team 
- (Jenny) schedule follow up with broader team 

Attendees: 

- YouTube: Dick Soule: YT International Sales Liaison, Shashi Seth: YT 
Group Product Mgr (Ads), Matthew Liu: YT Product Manager (Ads, Search PV=, 
PYV), Jamie Byrne: YT Marketing, Alex J: YT Sales Operations Team Lead, =eff 
Mayo: Mgr YT Sales Operations, Sakina Arsiwala: YT Intemational PM, Lui= 
Garcia: YT Latam PM 
- APLA: Tara Green: Mgr APLA Sales Operations, Susan Humphries: 
Manager, Consumer Product Specialist, Crid Yu: APLA Branding Lead, Jacqu=e 
Duncan: Head of VMG, Jenny Stefanotti, Special Projects 

YouTube Ad Products 

Three distinct advertising opportunities: 

1. Engagement Platforms: platform enabling advertiser to engage with 
community, e.g. brand channels. Advertisers will advertise on site to 
drive traffic to their brand channels. 
2. Scalable Video: home and search page PVA, also allows engagement 
with community 
3. Sponsorships: 

- Video contests, e.g. advertiser creates idea, users submit 
videos. Developing contest platforms to allow user to submit video, 
advertiser moderates entries, enables voting by the community. 

Self service 
tools. Similar to brand channels, just need commitment to spend 

elsewhere. 

- Large scale contests for the YouTube community are done by the 
marketing team, ad team finds a sponsor. Limited number executes tea=h 
year. Gotten a ton of heat that programs have only been open to 
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US usrs,
huge demand to participate outside the US. Would need to hire market=ng
team to do this. Built on sae tools as contests that any advertiser= /
usr cando

Specific Ad Products

- Home page PVA: click to play ad, allows for connection and
engagement with community, sold on a resrvation basis per day, on the h=me
page for an entire day, engages community as a whole but isn't targeted
- Brand Channels: Enhance look and feel on standard channels

- Given away to advertisers who spnd over a certain amount on
ads elsewhere on the site, $100k-$250k base on features available on
channeL.
- Several tiers of channels bring more features to advertisersspending more .
- Advertiser manages, all self service, sclable approach

- PV A for search: (launching July 1) click to play ad on search
results page (today has two banners to be replace with click to play vi=eo
ad)

- Search represents 50% all YT PVs
- Represents largest component for monetization this year
- Classfy search term as content vertical, allows vertical
targeting in the search ads.
- Content verticals vs. keyword targeting since advertisers are
looking for branding not direct respons
- Allows targeting by vertical, demographic, georaphy, time of
day, to some extent keyword targeting if it's a brand keyword
- Resrvation based but with aucion base back fil
- Wil have all community features. Wil also allow more
advanced targeting and community metrics
- Demographics done off usr registration information

- In-Stream Video Ads: (launching late Q3) in premium content and usr
content in the partner program. Potentially get rid of banner ads entir=ly
at that time. Doing tests now. Looking at graphical in video units,
graphical overlays instead of video, could appeal to broader market that
does not have video. Advertising is in player itself
- Promote Your Video (PYV): bigger vision to allow content partners
and usrs to promote videos to drive trarfc. Auction system for promoI=on
on various places on the site: categories, watch pages, search
- For Sale: abilty for partners to monetize content
- Marketplace: to create video ads and use on YouTube

Internationalization of Ad Products:

- Product would love for teas to bring advertisers in who'd be

wiling to engage with teams in giving feedback
- In US building media programs so sales teams can jus pitch
bundles. Can do cusom on rare occasion.
- $250k is ok for advertiser commitment in US. may be too much outside
the US
- Up to us to modify policies for specific countries, but want to be
scalable
- Have very limited initial launch in each country, could do cusom
deals while we figure out self servce model for broader advertisers
- Need some sort of produc speialist role who is very creatively
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US users, 
huge demand to participate outside the US. Would need to hire market=ng 
team to do this. Built on same tools as contests that any advertiser:::: / 
user cando 

Specific Ad Products 

- Home page PVA: click to play ad, allows for connection and 
engagement with community, sold on a reservation basis per day. on the h=me 
page for an entire day, engages community as a whole but isn't targeted 
- Brand Channels: Enhanced look and feel on standard channels 

- Given away to advertisers who spend over a certain amount on 
ads elsewhere on the site, $100k-$250k based on features available on 
channel. 
- Several tiers of channels bring more features to advertisers 
spending more . 
- Advertiser manages, all self service, scalable approach 

- PV A for search: (launching July 1) click to play ad on search 
results page (today has two banners to be replaced with click to play vi=eo 
ad) 

- Search represents 50% all YT PVs 
- Represents largest component for monetization this year 
- Classify search term as content vertical, allows vertical 
targeting in the search ads. 
- Content verticals vs. keyword targeting since advertisers are 
looking for branding not direct response 
- Allows targeting by vertical, demographic, geography, time of 
day, to some extent keyword targeting if it's a brand keyword 
- Reservation based but with auction based back fill 
- Will have all community features. Will also allow more 
advanced targeting and community metrics 
- Demographics done off user registration information 

- In-Stream Video Ads: (launching late 03) in premium content and user 
content in the partner program. Potentially get rid of banner ads entir=ly 
at that time. Doing tests now. Looking at graphical in video units, 
graphical overlays instead of video, could appeal to broader market that 
does not have video. Advertising is in player itself 
- Promote Your Video (PYV): bigger vision to allow content partners 
and users to promote videos to drive traffic. Auction system for promot=on 
on various places on the site: categories, watch pages, search 
- For Sale: ability for partners to monetize content 
- Marketplace: to create video ads and use on YouTube 

Internationalization of Ad Products: 

- Product would love for teams to bring advertisers in who'd be 
willing to engage with teams in giving feedback 
- In US building media programs so sales teams can just pitch 
bundles. Can do custom on rare occasion. 
- $250k is ok for advertiser commitment in US, may be too much outside 
the US 
- Up to us to modify policies for specific countries, but want to be 
scalable 
- Have very limited initial launch in each country, could do custom 
deals while we figure out self service model for broader advertisers 
- Need some sort of product specialist role who is very creatively 
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minded, sales team comes to marketing team for consultative sales advice=to
use tools creatively
- Sketchies, YouTube created contests... couldn't do at launch outside
the US,
- Branded advertiser channel is #1 ask and contests

Advertising Operations

- How team is set up:
- Exprts on channels, contests, understand how to tum on

- Sales person gathers info through RFP or meeting with
advertiser, pre planning procss. Jeff's team provides inventory
infonnation, units of video. Then pitches the client

- After sale, order goes into one of Jeff's regionalized teams for
fulfilment, ops goes into doubleclick inventory and reserves.

Team comes
in with assts from agenc and execute campaign in doubleclick.

- Takes calls from agencies on optimization, strategist and account
manager rolled into media coordinator role, works with agency on the =ack
end

- Right now have regional people in the US. They can support
Interntional initially. Vislon is to have swat teams in US to be avail::ble
for international sales roll outs.

Longer term

- Marketing has a packaging group to pull together inventory (YT and
Google network) for sales teams to sell to client, base on needs, could
proactively push out to high potential verticals. Also may do reactive
stuff reacting to an RFP, customize. Could potentially have a sales per=on
put together program with account manager.

Current APLA DSO Teams

- Equivalent of Region 4 in EMEA, up to 15 offices in 10 countries,
scouts in many more
- Just now creating robus DSO organizations
- Only go 3 roles deep in a po vs. up to 7 in naso - sales manager;
maxmizer, customer servce
- Starting to put in a few account coordinators for paperwork
- Jus starting to verticalize, jus hiring vertical heads, industry
marketing, vertical operations teams. No country wil be fully vertical=zed
for the next few years
- 2-4 pods in most countries, supporting multiple verticals
- 5 pos in Australia covering multiple verticals
- China building out before revenue but cappe at 6 pods
- Can't get regional teams in mos apac countries be of language, can
get some in English and Spanish speaking Latin America
- AUS only market where not the case, young stage three market, trying
to evolve from service org to where UK is but probably 2 years behind.
Would market the most sens to start here, most built out and mature DSO
organization

Highly Confidential Exprt - Advertising 000001-00255241

Case 1:07-cv-02103-LLS   Document 210-6    Filed 03/18/10   Page 3 of 4

SJA-419

minded, sales team comes to marketing team for consultative sales advice=to 
use tools creatively 
- Sketchies, YouTube created contests ... couldn't do at launch outside 
the US, 
- Branded advertiser channel is #1 ask and contests 

Advertising Operations 

- How team is set up: 
- Experts on channels, contests, understand how to tum on 
- Sales person gathers info through RFP or meeting with 
advertiser, pre planning process. Jeff's team provides inventory 
information, units of video. Then pitches the client 

- After sale, order goes into one of Jeff's regionalized teams for 
fulfillment, ops goes into doubleclick inventory and reserves. 

Team comes 
in with assets from agency and execute campaign in doubleclick . 

• Takes calls from agencies on optimization, strategist and account 
manager rolled into media coordinator role, works with agency on the =ack 
end 

- Right now have regional people in the US. They can support 
International initially. Vislon is to have swat teams in US to be avail=ble 
for intemational sales roll outs. 

Longer term 

- Marketing has a packaging group to pull together inventory (YT and 
Google network) for sales teams to sell to client, based on needs, could 
proactively push out to high potential verticals. Also may do reactive 
stuff reacting to an RFP, customize. Could potentially have a sales per=on 
put together program with account manager. 

Current APLA DSO Teams 

- Equivalent of Region 4 in EMEA, up to 15 offices in 10 countries, 
scouts in many more 
- Just now creating robust DSO organizations 
- Only go 3 roleS deep in a pod vs. up to 7 in naso - sales manager; 
maximizer, customer service 
- Starting to put in a few account coordinators for paperwork 
- Just starting to verticalize, just hiring vertical heads, industry 
marketing, vertical operatiOns teams. No country will be fully vertical=zed 
for the next few years 
- 2-4 pods in most countries, supporting multiple verticals 
- 5 pods in Australia covering multiple verticals 
- China building out before revenue but capped at 6 pods 
- Can't get regional teams in most apac countries be of language, can 
get some in English and Spanish speaking Latin America 
- AUS only market where not the case, young stage three market, trying 
to evolve from service org to where UK is but probably 2 years behind. 
Would market the most sense to start here, most built out and mature DSO 
organization 
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APLA traffic stats

- April watch pages: Brazil at almost 400M watch pages per month,
followed by Mexico, Ausralia, Hong Kong, Taiwan, an Argentina
- Limited opportunity in China and Korea - huge potential markets but
traffic isn't there. Need product focus before monetization

. lnital Thoughts

- Only launching in Brazil on June 19 . rest of countries do not yet
have launch dates
- Figure out what is suite of products we want to offer to each tier
of countries (AI for Jenny/Crid)
- Could train product specialist / PMM role to support in country
teams
- Move into existing pod structure
- Hire 1-2 dedicated YouTube people in country
- Elsewhere train existing pods
- Phased approach before can hire and train peple

Jenny Stefantti

Asia Pacific & Latin Ameri~Google, Inc.
jstefanotti@google.com I __

CONFIDENTIALITY. This communication is intended only for the use of the
intended recipient(s) and may contain information that is privileged and
confidentiaL. If you are not the intended recipient, please note that any
dissmination of this communication is prohibited. If you have received
this communication in error, please erase all copies of the messge,
including all attachments, and please also notiy the sender
immediately. Thank you for your cooperation.
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APLA traffic stats 

- April watch pages: Brazil at almost 400M watch pages per month, 
followed by Mexico, Australia, Hong Kong, Taiwan, and Argentina 
- Limited opportunity in China and Korea - huge potential markets but 
traffic isn't there. Need product focus before monetization 

. Inital Thoughts 

- Only launching in Brazil on June 19 - rest of countries do not yet 
have launch dates 
- Figure out what is suite of products we want to offer to each tier 
of countries (AI for Jenny/Crid) 
- Could train product specialist I PMM role to support in country 
teams 
- Move into existing pod structure 
- Hire 1-2 dedicated YouTube people in country 
- Elsewhere train existing pods 
- Phased approach before can hire and train people 

Jenny Stefanotti 
Asia Pacific & Latin Ameri~Google, Inc. 
jstefanotti@google.com I ___ 

CONFIDENTIALITY. This communication is intended only for the use of the 
intended recipient(s) and may contain information that is privileged and 
confidential. If you are not the intended recipient, please note that any 
dissemination of this communication is prohibited. If you have received 
this communication in error, please erase all copies of the message, 
including all attachments, and please also notify the sender 
immediately. Thank you for your cooperation. 
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To:
From:
Cc:
Bcc:
Received Date:
Subject:

"David Eun" ..deun@google.com::
"Jordan Hoffner" .ahoffner@google.com::

2007-05-21 22:33:55 GMT
Re: Search vs. Watch page revs

Dave:
i got into this a bit with Jamie and I spoke with Jeff on this and he admits
that it is a more of a "floor" of a monetization model and it doesn't get
too in depth äs it measures watch pages and what consumers are watching in a
current state of YouTube as oppose to number of monetizable videos in the
index and what we could be doing to maxmize the opportunities with the site
(like promote your video, new and better browsing and categorizing, etc.)

I plan on doing a strategic deck once I get some more answers, but the quick
read for amid's meeting is that basically we need to get more videos in the
index. This means BOTH monetizable via partners and user unmonetizable.
(There is a third bucket down below we need to attack aggressively as
well). We need this to get more inventory so that the search numbers
continue to go up (concept of unlimited choice rings true here) and more
watch pages occur.

Implications for partners:
Theoretically, if we incentivize partners with a bigger revenue share or
other economic considerations like a guarantee, they would be more inclined
to add more content. More content = more search. We would also be able to
add more promotion inventory as we would be adding more watch pages to help
. discovery. However, given that the average # of views per partner's content
is pretty low to date, we wil have to be careful on what we guarantee if we
go that way. Given the economic mix i see, we should be more aggressive on
the split in the very least.

Online Sign-up: An opportunity
Another way to get more monetizable inventory in the index is to
aggressively expnd our torso efforts to online sign-up. While Cliff and
team are doing a great job, they are limited by hours in the day and days in
the week. Adsense was able to scale as they were able to create an online
signup mechanism and then have some manual verification. We are working
toward this over the summer, so this is timely. One example is the video we
saw at theoffsite with the guy who did the Virgin Mary mosaic with peanut
buter and jelly sandwiches. That is 400,000 views wasted. You add that up
to thousands of usrs who can come up with creative videos and that is an
economic system in itself. If you improve targeting with better metadata
forms for the partners/users to fil out and leverage buying and best
practices through the adwords system, then you have something. (Skippy
peanut butter should be sponsoring something like that and at a higher cpm
than $8 since it is so relevant).

Other factors to consider:
Aside from better targeting, there is category sponsorship and integration
through other Google products and services that can help get us there, but
without more videos in the index and a robust search, those factors can't
quite help us drive significant revenue. For example, what good is a
category for an advertiser to sponsor if there aren't enough videos in that
category to support a meaningful ad buy. Fitness is an example, but it is
pretty generic. If we had 100K videos on weight loss techniques, that is
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DATE: '2'\'2-cq /,
DEPONENT: \U)ii.:\)'iS iA1 \
CASE: Viacom, et aI., v. YouTube, et aI., The Football
Association Premier League, et aI., v. YouTube, et aI.,
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To: 
From: 
Cc: 
Bee: 
Received Date: 
Subject: 

Dave: 

"David Eun" <deun@google.com> 
"Jordan Hoffner" <jhoffner@google.com> 

2007-05-21 22:33:55 GMT 
Re: Search vs. Watch page revs 

I got into this a bit with Jamie and I spoke with Jeff on this and he admits 
that it is a more of a "floor" of a monetization model and it doesn't get 
too in depth as it measures watch pages and what consumers are watching in a 
current state of YouTube as opposed to number of monetizable videos in the 
index and what we could be doing to maximize the opportunities with the site 
(like promote your video, new and better browsing and categorizing, etc.) 

I plan on doing a strategiC deck once I get some more answers, but the quick 
read for amid's meeting is that basically we need to get more videos in the 
index. This means BOTH monetizable via partners and user unmonetizable. 
(There is a third bucket down below we need to attack aggressively as 
well). We need this to get more inventory so that the search numbers 
continue to go up (concept of unlimited choice rings true here) and more 
watch pages occur. 

Implications for partners: 
Theoretically, if we incentivize partners with a bigger revenue share or 
other economic considerations like a guarantee, they would be more inclined 
to add more content. More content = more search. We would also be able to 
add more promotion inventory as we would be adding more watch pages to help 

. discovery. However, given that the average # of views per partner's content 
is pretty low to date, we will have to be careful on what we guarantee if we 
go that way. Given the economic mix I see, we should be more aggressive on 
the split in the very least. 

Online Sign-up: An opportunity 
Another way to get more monetizable inventory in the index is to 
aggressively expand our torso efforts to online sign-up. While Cliff and 
team are doing a great job, they are limited by hours in the day and days in 
the week. Adsense was able to scale as they were able to create an online 
signup mechanism and then have some manual verification. We are working 
toward this over the summer, so this is timely. One example is the video we 
saw at the offsite with the guy who did the Virgin Mary mosaic with peanut 
butter and jelly sandwiches. That is 400,000 views wasted. You add that up 
to thousands of users who can come up with creative videos and that is an 
economic system in itself. If you improve targeting with better metadata 
forms for the partners/users to fill out and leverage buying and best 
practices through the adwords system, then you have something. (Skippy 
peanut butter should be sponsoring something like that and at a higher cpm 
than $8 since it is so relevant). 

Other factors to consider: 
Aside from better targeting, there is category sponsorship and integration 
through other Google products and services that can help get us there, but 
without more videos in the index and a robust search, those factors can't 
quite help us drive significant revenue. For example, what good is a 
category for an advertiser to sponsor if there aren't enough videos in that 
category to support a meaningful ad buy. Fitness is an example, but it is 
pretty generic. If we had 100K videos on weight loss techniques, that is 
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something a sponsor could get behind because it has depth and breadth within
the category.

Let me know if you need pages for amid's meeting.

On 5/20/07, David Eun ..deun@google.com;: wrote:
;:
;: J-
;:
;: Pis make this a priority for tmr. If we believe it's all about Search,
;: then what are the strategic implications for premium content inventory and
;: deals?
;:
;: They dropped a pretty big bomb with this analysis. Let's double check to
;: make sure everyone feels comfortable with the assumptions and then come up
;: with a point of view from a partnerships perspective in response.
;:
;: If we believe the assumptions are generally right, then we shouldn't be
;: continuing on the path we're on for Content deals with premium partners,
;: should we?
;:
~ D-

;:
;:
;: ---------- Forwarded mesge ---------
~ From: David Eun o:deun@google.com;:
~ Date: May 20, 2007 3:07 PM
;: Subject: Search vs. Watch page revs
;: To: Shashi Seth.. shashis@google.com;:, Jamie Byrne ..jbyrne@youtube.com;:,
;: Jorqan Hoffner ..jhoffner@google.com ;:
;:
;:AII,
;:
;: I know we were all super busy last week with the Conference, but I did
;: want to remind you of my request to revisit the ad rev generation analysis.
;:
~ Do you stil feel comfortable with me communicating that how much stronger
~ search results are going to be vs. watch pages for ad revenue generation?
;:
;: Your first cut showed a very, very dramatic difference between the two.
~ Do you still feel comfortable with the assumptions? Pis send me the
~ analysis and any assumptions that you've modified.
~
~ I'm off to London in a few hours and have Omid's offsite on Wednesday
;: where we'll be discussng YT Monetization among other things.
;:
;: Thanks!
;: Dave
;:
~ --
;: David Eun
;: NY: 212-565-8070
;: CA: 650-253-1993
;:
;: ============================
;: "CONFIDENTIALITY. This communication is intended only for the use of
;: the intended recipient(s) and may contain information that is
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something a sponsor could get behind because it has depth and breadth within 
the category. 

Let me know if you need pages for Omid's meeting. 

On 5/20107, David Eun <deun@google.com> wrote: 
> 
> J
> 
> Pis make this a priority for tmr. If we believe it's all about Search, 
> then what are the strategic implications for premium content inventory and 
> deals? 
> 
> They dropped a pretty big bomb with this analysis. Let's double check to 
> make sure everyone feels comfortable with the assumptions and then come up 
> with a point of view from a partnerships perspective in response. 
> 
> If we believe the assumptions are generally right, then we shouldn't be 
> continuing on the path we're on for Content deals with premium partners, 
> should we? 
> 
> 0-
> 
> 
> ---------- Forwarded message ---------
> From: David Eun <deun@google.com> 
> Date: May 20, 2007 3:07 PM 
> Subject: Search vs. Watch page revs 
> To: Shashi Seth < shashis@google.com>, Jamie Byrne <jbyrne@youtube.com>, 
> Jorqan Hoffner <jhoffner@google.com > 
> 
> All, 
> 
> I know we were all super busy last week with the Conference, but I did 
> want to remind you of my request to revisit the ad rev generation analysis. 
> 
> Do you still feel comfortable with me communicating that how much stronger 
> search results are going to be VS. watch pages for ad revenue generation? 
> 
> Your first cut showed a very, very dramatic difference between the two. 
> Do you still feel comfortable with the assumptions? Pis send me the 
> analysiS and any assumptions that you've modified. 
> 
> I'm off to London in a few hours and have Omid's offsite on Wednesday 
> where we'll be discussing YT Monetization among other things. 
> 
> Thanks! 
> Dave 
> 
> --
> David Eun 
> NY: 212-565-8070 
> CA: 650-253-1993 
> 
> ============================ 
> "CONFIDENTIALITY. This communication is intended only for the use of 
> the intended recipient(s) and may contain information that is 
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;: privileged and confidentiaL. If you are not the intended recipient,
;: please note that any dissmination of this communication is
;: prohibited. If you have received this communication in error, please
;: erase all copies of the messge, including all attachments, and please
;: also notify the sender immediately. Thank you for your cooperation. II
;:
;: --
;: David Eun
;: NY: 212-565-8070
;: CA: 650~253-1993
~
;: =============================
;: "CONFIDENTIALITY. This communication is intended only for the use of
;: the intended recipient(s) and may contain information that is
;: privileged and confidentiaL. If you are not the intended recipient,
;: please note that any dissmination of this communication is
;: prohibited. If you have received this communication in error, please
;: erase all copies of the messge, including all attachments, and please
;: also notify the sender immediately. Thank you for your cooperation. "
;:

Jordan Hoffner
Head of Premium and Information Content Partnerships--YouTube
Google
1000 Cherry Ave
San Bruno CA 94066
w
c

This email and the Information It contains are confidential and may be
privileged. If you have received this email in error please notify me
immediately and do not copy it for any purpose, or disclose its contents to
any other person. Internet communications are not secure and, therefore,
Google does not accept legal responsibility for the contents of this messge
as it has been transmitted over a public network. If you suspect the messge
may have been intercepted or amended please call me.

(.~
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> privileged and confidential. If you are not the intended recipient, 
> please note that any dissemination of this communication is 
> prohibited. If you have received this communication in error, please 
> erase all copies of the message, including all attachments, and please 
> also notify the sender immediately. Thank you for your cooperation .• 
> 
> --
> David Eun 
> NY: 212-565-8070 
> CA: 650~253-1993 
> 
>============================= 
> ·CONFIDENTIALITY. This communication is intended only for the use of 
> the intended recipient(s) and may contain information that is 
> privileged and confidential. If you are not the intended recipient, 
> please nole that any dissemination of this communication is 
> prohibited. If you have received this communication in error, please 
> erase all copies of the message, including all attachments, and please 
> also notify the sender immediately. Thank you for your cooperation. " 
> 

Jordan Hoffner 
Head of Premium and Information Content Partnerships--YouTube 
Google 
1000 Cherry Ave 
San 
w 
c 

This email and the Information It contains are confidential and may be 
privileged. If you have received this email in error please notify me 
immediately and do not copy it for any purpose, or disclose its contents to 
any other person. Intemet communications are not secure and, therefore, 
Google does not accept legal responsibility for the contents of this message 
as it has been transmitted over a public network. If you suspect the message 
may have been intercepted or amended please call me. 
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1. Your Acceptance 
BY USING AND/OR VISITING THIS WEBSITE (collectively, including all Content available through 
the YouTube,com domain name, the "YouTube Website", or "Website"), YOU SIGNIFY YOUR 
ASSENT TO BOTH THESE TERMS AND CONDITIONS (the "Terms of Service") AND THE 
TERMS AND CONDITIONS OF YOUTUBE'S PRIVACY NOTICE, WHICH ARE PUBLISHED AT 
http://www.youtube.comltlprivacy. AND WHICH ARE INCORPORATED HEREIN BY REFERENCE. 
If you do not agree to any of these terms, then please do not use the YouTube Website. 

2. YouTube Website 
These Terms of Service apply to all users of the YouTube Website, including users who are also 
contributors of video content, information, and other materials or services on the Website. The 
YouTube Website may contain links to third party websites that are not owned or controlled by 
YouTube. YouTube has no control over, and assumes no responsibility for, the content, privacy 
policies, or practices of any third party websites. In addition, YouTube will not and cannot censor or 
edit the content of any third-party site. By using the Website, you expressly relieve You Tube from 
any and all liability arising from your use of any third-party website. Accordingly, we encourage you 
to be aware when you leave the You Tube Website and to read the terms and conditions and 
privacy policy of each other website that you visit. 

3. Website Access 
A. YouTube tlereby grants you permission to use the Website as set fornl in this Terms of Service, 
provided that: (i) your use of the Website as permitted is solely for your personal. noncommercial 
use: (ii) you will not copy or distribute any part of the Website in any medium without YouTube's 
prior written authorization; (iii) you will not alter or modify any part of the Website other than as may 
be reasonably necessalY to use the Website for its intended purpose; and (iv) you will othervv'ise 
comply with the terms and conditions of these Terms of Service. 

B. In order to access some features 01 the Website, you will have to create an account. You may 
never use another's account without permission. When creating your account, you must provide 
accurate and complete information, You are solely responsible for the activity that occurs on your 
account, and you must keep your account password secure. You must notify YouTube immediately 
of any breach of security or unauthorized use of your account. AIH10Ugh YouTube will not be liable 
for your losses caused by any unauthorized use of your account, you may be liable for the losses of 
YouTube or others due to such unauthorized use. 

C. You agree not to use or launch any automated system, including without limitation, "robots," 
"spiders," "offline readers," etc" that accesses the Website in a manner that sends more request 
messages to the YouTube servers in a given period of time than a human can reasonably produce 
in the same period by using a convention on-line web browser. Notwithstanding the foregoing, 
You Tube grants the operators of public search engines permission to use spiders to copy materials 
from the site for the sole purpose of creating publicly available searchable indices of the materials, 
but not caches or archives of such materials, YouTube reserves the right to revoke these 
exceptions either generally or in specific cases, You agree not to collect or harvest any personally 
identifiable information, including account names, from the Website, nor to use the communication 
systems provided by the Website for any commercial solicitation purposes. You agree not to solicit, 
for commercial purposes, any users of the Website with respect to their User Submissions. 

4. Intellectual Property Rights 
Ttle content on ttle YouTube WebSite, including wiHlOut limitation, ttle text, software, scripts, 
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graprlics, photos, sounds, music, videos, interactive features and trle like ("Content") and U1e 
trademarks, service marks and logos contained therein ("Marks"), are owned by or licensed to 
You Tube, subject to copyright and other intellectual property rights under United States and foreign 
laws and international conventions. Content on the Website is provided to you AS IS for your 
information and personal use only and may not be used, copied, reproduced, distributed, 
transmitted, broadcast, dispiayed, sold, licensed, or otherwise exploited for any other purposes 
whatsoever witrlout tr1e prior written consent of n1e respective owners. YouTube reserves all rights 
not expressly granted in and to the Website and the Content. You agree to not engage in the use, 
copying, or distribution of any of the Content other than expressly permitted herein, including any 
use, copying, or distribution of User Submissions of third parties obtained through the Website for 
any commercial purposes. If you download or print a copy of the Content for personal use, you 
must retain all copyright and other proprietary notices contained therein. You agree not to 
circumvent, disable or otherwise interfere with security related features of the YouTube Website or 
features that prevent or restrict use or copying of any Content or enforce limitations on use of the 
YouTube Website or the Content therein. 

5. User Submissions 
A. The YouTube Website may now or in the future permit the submission of videos or other 
communications submitted by you and other users ("User Submissions") and the hosting, sharing, 
and/or publishing of such User Submissions. You understand that whether or not such User 
Submissions are published, YouTube does not guarantee any confidentiality with respect to any 
submissions. 

B. You shall be solely responsible for your own User Submissions and the consequences of posting 
or publishing them. In connection with User Submissions, you affirm, represent, and/or warrant that: 
(i) you own or have the necessary licenses, rights, consents, and permissions to use and authorize 
YouTube to use all patent, trademark, trade secret, copyright or other proprietary rights in and to 
any and all User Submissions to enable inclusion and use of the User Submissions in the manner 
contemplated by tr1e Website and tr1ese Terms of Service; and (ii) you have tr1e written consent, 
release, and/or permission of each and every identifiable individual person in the User Submission 
to use the name or likeness of each and every such identifiable individual person to enable 
inclusion and use of the User Submissions in the manner contemplated by the Website and these 
Terms of Service. For clarity, you shall retain all of your ownership rights in your User Submissions. 
However, by submitting the User Submissions to YouTube, you hereby grant YouTube a worldwide, 
non-exclusive, fully paid-up, royalty-free, irrevocable, perpetual, sublicenseable and transferable 
license to use, reproduce, distribute, prepare derivative works of, display, perform and otherwise 
exploit the User Submissions in connection with the YouTube Website and YouTube's (and its 
successor's) business, including without limitation for promoting and redistributing paTt or all of the 
YouTube Website (and derivative works thereof) in any media formats and through any media 
channels. You also hereby grant each user of the YouTube Website a non-exclusive license to 
access your User Submissions through the Website, and to use, reproduce, distribute, prepare 
derivative works of, display and perform such User Submissions as permitted through the 
functionality of the Website and under these Terms of Service, 

C. In connection with User Submissions, you further agree that you will not: (i) submit material that 
is copyrigr1ted, protected by trade secret or otrlerwise subject to trlird party proprietary rights, 
including privacy and publicity rights, unless you are the owner of such rights or have permission 
from their rightful owner to post the material and to grant YouTube all of the license rights granted 
herein; (ii) publish falsehoods or misrepresentations that could damage YouTube or any third party; 
(iii) submit material that is unlawful, obscene, defamatOlY, libelous, threatening, pornographic, 

-2-

Highly Confidential GOOOOI-00421230 



Case 1:07-cv-02103-LLS   Document 210-10    Filed 03/18/10   Page 3 of 6

SJA-426

tlarassing, hateful, racially or ethnically offensive, or encourages conduct that would be considered 
a criminal offense, give rise to civil liability, violate any law, or is otherwise inappropriate; (iv) post 
advertisements or solicitations of business: (v) impersonate another person. YouTube does not 
endorse any User Submission or any opinion, recommendation, or advice expressed therein, and 
YouTube expressly disclaims any and all liability in connection with User Submissions. YouTube 
does not permit copyright infringing activities and infringement of intellectual property rights on its 
Website, and YouTube will remove all Content and User Submissions if properly notified ttlat SUCrl 
Content infringes on another's intellectual property rights. YouTube reserves the right to remove 
Content and User Submissions without prior notice. YouTube will also terminate a User's access to 
its Website, if they are determined to be a repeat infringer. A repeat infringer is a User who has 
been notified of infringing activity more than twice and/or has had Content or a User Submission 
removed from the Website more than twice. YouTube also reserves the right to decide whether 
Content or a User Submission is appropriate and complies with these Terms of Service for 
violations other than copyright infringement and violations of intellectual property law, such as, but 
not limited to, pornography, obscene or defamatory material. YouTube may remove such User 
Submissions and/or terminate a User's access for uploading such material in violation of these 
Terms of Service at any time, without prior notice and at its sole discretion. 

D. In particular, if you are a copyright owner or an agent thereof and believe that any User 
Submission or other content infringes upon your copyrights, you may submit a notification pursuant 
to the Digital Millennium Copyright Act ("DMCN) by providing our Copyright Agent with the 
following information in writing (see 17 U,S.C § 512(c)(3) for further detail): 

(i) A physical or electronic signature of a person authorized to act on behalf of the owner of 
an exclusive right that is allegedly infringed; 

(ii) Identification of the copyrighted work claimed to have been infringed, or, if multiple 
copyrighted works at a single online site are covered by a single notification, a representative list of 
such works at that site; 

(iii) Identification of the material that is claimed to be infringing or to be the subject of 
infringing activity and that is to be removed or access to which is to be disabled and information 
reasonably sufficient to permit the service provider to locate the material; 

(iv) Information reasonably sufficient to permit the service provider to contact you, such as 
an address, telephone number, and, if available, an electronic mail; 

(v) A statement that you have a good faith belief that use of the material in the manner 
complained of is not authorized by the copyright owner, its agent, or the law; and 

(vi) A statement that the information in the notification is accurate, and under penalty of 
perjury, that you are authorized to act on behalf of the owner of an exclusive right that is allegedly 
infringed. 

YouTube's deSignated Copyrigtlt Agent to receive notifications of claimed infringement is: Heather 
Gillette, 71 E, Third Avenue, 2nd Floor, San Mateo CA 94401, email: copyright@youtube.com. 
teleprlone: 650343-2960, fax: 650-343-2983. For clarity, only DMCA notices should go to the 
Copyright Agent; any other feedback, comments, requests for technical support, and other 
communications should be directed to YouTube customer service through 
http://www.youtube.com/contactphp. You acknowledge that if you fail to comply with all of the 
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requirements of H1is Section 5(D), your DMCA notice may not be valid. 

E. You understand that when using the YouTube Website, you will be exposed to User 
Submissions from a variety of sources, and that YouTube is not responsible for the accuracy, 
usefulness, safety, or intellectual property rights of or relating to such User Submissions. You 
further understand and acknowledge that you may be exposed to User Submissions that are 
inaccurate, offensive, indecent, or objectionable, and you agree to waive, and hereby do waive, any 
legal or equitable rights or remedies you have or may have against YouTube with respect thereto, 
and agree to indemnify and hold YouTube, its Owners/Operators, affiliates, and/or licensors, 
harmless to the fullest extent allowed by law regarding all matters related to your use of the site. 

F. YouTube permits you to link to Your own User Submissions hosted on the website or User 
Submissions of other third parties available on the Website, for personal, non-commercial purposes 
only. In addition, YouTube provides an "Embeddable Player" feature, in which you can incorporate 
certain User Submissions on your own personal, non-commercial websites, provided that you 
include a prominent link back to the YouTube website on the pages containing the Embeddable 
Player. You understand that the User Submissions, whether or not linked or embedded into other 
web sites, are provided to You only on an as-available basis, and YouTube does not guarantee that 
their availability will be uninterrupted or bug free. You Tube reserves the right to discontinue any 
aspect to the YouTube Website at any time, including discontinuing any linked or embedded 
Content either generally or in specific cases. 

6. Warranty Disclaimer 
YOU AGREE THAT YOUR USE OF THE YOUTUBE WEBSITE SHALL BE AT YOUR SOLE RISK. 
TO THE FULLEST EXTENT PERMITTED BY LAW, YOUTUBE, ITS OFFICERS, DIRECTORS, 
EMPLOYEES, AND AGENTS DISCLAIM ALL WARRANTIES, EXPRESS OR IMPLIED, IN 
CONNECTION WITH THE WEBSITE AND YOUR USE THEREOF. YOUTUBE MAKES NO 
WARRANTIES OR REPRESENTATIONS ABOUT THE ACCURACY OR COMPLETENESS OF 
THIS SITE'S CONTENT OR THE CONTENT OF ANY SITES LINKED TO THIS SITE AND 
ASSUMES NO LIABILITY OR RESPONSIBILITY FOR ANY (I) ERRORS, MISTAKES, OR 
INACCURACIES OF CONTENT, (II) PERSONAL INJURY OR PROPERTY DAMAGE, OF ANY 
NATURE WHATSOEVER, RESULTING FROM YOUR ACCESS TO AND USE OF OUR WEBSITE, 
(III) ANY UNAUTHORIZED ACCESS TO OR USE OF OUR SECURE SERVERS ANDIOR ANY 
AND ALL PERSONAL INFORMATION AND/OR FINANCIAL INFORMATION STORED THEREIN, 
(IV) ANY INTERRUPTION OR CESSATION OF TRANSMISSION TO OR FROM OUR WEBSITE, 
(IV) ANY BUGS, VIRUSES, TROJAN HORSES, OR THE LIKE WHICH MAY BE TRANSMITTED 
TO OR THROUGH OUR WEBSITE BY ANY THIRD PARTY, ANDIOR (V) ANY ERRORS OR 
OMISSIONS IN ANY CONTENT OR FOR ANY LOSS OR DAMAGE OF ANY KIND INCURRED AS 
A RESULT OF THE USE OF ANY CONTENT POSTED, EMAILED, TRANSMITTED, OR 
OTHERWISE MADE AVAIL.ABLE VIA THE YOUTUBE WEBSITE. YOUTUBE DOES NOT 
WARRANT, ENDORSE, GUARANTEE, OR ASSUME RESPONSIBILITY FOR ANY PRODUCT OR 
SERVICE ADVERTISED OR OFFERED BY A THIRD PARTY THROUGH THE YOUTUBE 
WEBSITE OR ANY HYPERLINKED WEBSITE OR FEATURED IN ANY BANNER OR OTHER 
ADVERTISING, AND YOUTUBE WIL.L NOT BE A PARTY TO OR IN ANY WAY BE 
RESPONSIBL.E FOR MONITORING ANY TRANSACTION BETWEEN YOU AND THIRD .. PARTY 
PROVIDERS OF PRODUCTS OR SERVICES, AS WITH THE PURCHASE OF A PRODUCT OR 
SERVICE THROUGH ANY MEDIUM OR IN ANY ENVIRONMENT, YOU SHOUL.D USE YOUR 
BEST JUDGMENT AND EXERCISE CAUTION WHERE APPROPRIATE. 

7. Limitation of Liability 
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IN NO EVENT SHALL YOUTUBE, ITS OFFICERS, DIRECTORS, EMPLOYEES, OR AGENTS, BE 
LIABLE TO YOU FOR ANY DIRECT, INDIRECT, INCIDENTAL, SPECIAL, PUNITIVE, OR 
CONSEQUENTIAL DAMAGES WHATSOEVER RESULTING FROM ANY (I) ERRORS, 
MISTAKES, OR INACCURACIES OF CONTENT, (II) PERSONAL InjURY OR PROPERTY 
DAMAGE, OF ANY NATURE WHATSOEVER, RESUL.TING FROM YOUR ACCESS TO AND USE 
OF OUR WEBSITE, (III) ANY UNAUTHORIZED ACCESS TO OR USE OF OUR SECURE 
SERVERS AND/OR ANY AND ALL. PERSONAL INFORMATION AND/OR FINANCIAL 
INFORMATION STORED THEREIN, (IV) ANY INTERRUPTION OR CESSATION OF 
TRANSMISSION TO OR FROM OUR WEBSITE, (IV) ANY BUGS, VIRUSES, TRO,JAN HORSES, 
OR THE LIKE, WHICH MAY BE TRANSMITTED TO OR THROUGH OUR WEBSITE BY ANY 
THIRD PARTY, AND/OR (V) ANY ERRORS OR OMISSIONS IN ANY CONTENT OR FOR ANY 
L.OSS OR DAMAGE OF ANY KIND INCURRED AS A RESUL. T OF YOUR USE OF ANY 
CONTENT POSTED, EMAILED, TRANSMITTED, OR OTHERWISE MADE AVAILABLE VIA THE 
YOUTUBE WEBSITE, WHETHER BASED ON WARRANTY, CONTRACT, TORT, OR ANY 
OTHER LEGAL THEORY, AND WHETHER OR NOT THE COMPANY IS ADVISED OF THE 
POSSIBILITY OF SUCH DAMAGES. THE FOREGOING LIMITATION OF LIABILITY SHALL. 
APPLY TO THE FULLEST EXTENT PERMITTED BY LAW IN THE APPLICABLE JURISDICTION. 

YOU SPECIFICALLY ACKNOWLEDGE THAT YOUTUBE SHALL NOT BE LIABLE FOR USER 
SUBMISSIONS OR THE DEFAMATORY, OFFENSIVE, OR ILLEGAL CONDUCT OF ANY THIRD 
PARTY AND THAT THE RISK OF HARM OR DAMAGE FROM THE FOREGOING RESTS 
ENTIREL.Y WITH YOU. 

The Website is controlled and offered by YouTube from its facilities in the United States of America. 
YouTube makes no representations that the YouTube Website is appropriate or available for use in 
other locations. Those who access or use the YouTube Website from other jurisdictions do so at 
their own volition and are responsible for compliance with local law. 

8. Indemnity 
You agree to defend, indemnify and hold harmless YouTube, its parent corporation, officers, 
directors, employees and agents, from and against any and all claims, damages, obligations, 
losses, liabilities, costs or debt, and expenses (including but not limited to attorney's fees) arising 
from: (i) your use of and access to the YouTube Website; (ii) your violation of any term of these 
Terms of Service; (iii) your violation of any third party right, including without limitation any 
copyrigrlt property, or privacy rigrlt; or (iv) any claim tt1at one of your User Submissions caused 
damage to a third party. This defense and indemnification obligation will survive these Terms of 
Service and your use of the YouTube Website. 

9. Ability to Accept Terms of Service 
You affirm that you are either more than 18 years of age, or an emancipated minor, or possess 
legal parental or guardian consent, and are fully able and competent to enter into the terms, 
conditions, obligations, affirmations, representations, and warranties set forth in these Terms of 
Service, and to abide by and comply with these Terms of Service. In any case, you affirm that you 
are over the age of 13, as the YouTube Website is not intended for children under 13. If you are 
under 13 years of age, then please do not use the YouTube Website - there are lots of other 
great web sites for you. Talk to your parents about what sites are appropriate for you. 

10. Assignment 
These Terms of Service, and any rights and licenses granted hereunder, may not be transferred or 
assigned by you, but may be assigned by YouTube without restriction. 

-5-
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11. General 
You agree that: (i) the YouTube Website shall be deemed solely based in California; and (ii) the 
YouTube Website shall be deemed a passive website that does not give rise to personal jurisdiction 
over YouTube, either specific or general, in jurisdictions other than California. These Terms of 
Service shall be governed by the internal substantive laws of the State of California, without respect 
to its conflict of laws principles, Any claim or dispute between you and YouTube that arises in wt10le 
or in part from the YouTube Website shall be decided exclusively by a court of competent 
jurisdiction located in San Mateo County, California. These Terms of Service, together with the 
Privacy Notice at http://www.youtube.com/t/privacy and any other legal notices published by 
YouTube on the Website, shall constitute the entire agreement between you and YouTube 
concerning the YouTube Website, If any provision of these Terms of Service is deemed invalid by a 
court of competent jurisdiction, the invalidity of such provision shall not affect the validity of the 
remaining provisions of these Terms of Service, which shall remain in full force and effect. No 
waiver of any term of this these Terms of Service shall be deemed a further or continuing waiver of 
such term or any other term, and YouTube's failure to assert any right or provision under these 
Terms of Service shall not constitute a waiver of such right or provision. YouTube reserves the right 
to amend these Terms of Service at any time and without notice, and it is your responsibility to 
review these Terms of Service for any changes. Your use of the YouTube Website following any 
amendment of these Terms of Service will signify your assent to and acceptance of its revised 
terms. YOU AND YOUTUBE AGREE THAT ANY CAUSE OF ACTION ARISING OUT OF OR 
REL.ATED TO THE YOUTUBE WEBSITE MUST COMMENCE WITI--IIN ONE (1) YEAR AFTER 
THE CAUSE OF ACTION ACCRUES. OTHERWISE, SUCH CAUSE OF ACTION IS 
PERMANENTL.Y BARRED. 

-6-
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To: 
From: 
Cc: 
Bcc: 
Sent Date: 
Subject: 

HiJim, 

See answers inline. 

"Jim Schrempp" <Lschrempp@audiblemagic.com> 
"Franck Chastagnol" dchastagnol@youtube.com> 
"v _ikezoye@audiblemagic.com" <v _ikezoye@audiblemagic.com> 

2006-08-15 21 :58:06 GMT 
Re: YouTube evaluation questions 

Also, if you would have any documentation that describes the list of 
fields available in your metadata DB (and their meaning), 
that would help greatly YouTube making a decision regarding whether 
or not we would need this metadata information. 

Thanks, 
Franck 

On Aug 15, 2006, at 6:32 AM, Jim Schrempp wrote: 

> Hi Franck, 
> 
> WRT deleting one fingerprint, is there a reason that you could not 
> just ignore an identification that is made with a fingerprint you 
> wish was deleted? It seems like either we have to maintain this 
> state or you do, and this is more connected to your processes than 
> ours. Let me know your thoughts. 

it seemed more effective to me to delete the fingerprints from the 
reference DB. 
this way the correlation server does not have to run correlation 
against that deleted fingerprints. 

> As to the XML, YouTube was interested in the bare bones service so 
> our deal with you does not include the actual metadata identity of 
> what we find. You are currently running against one of our demo 
> servers so you see the metadata. When you move into production 
> most of the fields will say "content was identified, no metadata 
> is available". You know that a positive id was made by the status 
> 2006 in the tag <ldResponse><ldStatus> 
> 
> The <Amltemld> in the response is your best unique identifier from 
> us. It never changes. Never ever. 

Make sense. 
Does the <RecordingOwner> field indicates to which company (Warner, 
Sony) owns the right for the song? 

> I hope this helps. Feel free to ask any other questions you may 
> have. 
> 
> Best Regards, 
>Jim 
> 
> Audible Magic Corporation 

Highly Confidential GOOOOI-02493069 
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> 408.399.6405 x105 
> 
> This message is intended for the use of the addressee only 
> and may contain confidential information and trade secrets 
> of Audible Magic. Unauthorized use or disclosure is 
> prohibited. 
> 
> 
> 
> -----Original Message-----
> From: Franck Chastagnol [mailto:fchastagnol@youtube.com] 
> Sent: Monday, August 14, 2006 5:45 PM 
> To: Jim Schrempp 
> Cc: thom@musclefish.com; 'Frey Waid'; v_ikezoye@audiblemagic.com 
> Subject: Re: YouTube evaluation questions 
> 
> 
> thanks Jim for the answers - it makes sense. 
> 
> In terms of API to add/delete fingerprints, I think we may need 
> something a bit more flexible than sending to AudibleMagic by FTP 
> the whole fingerprint archive. 
> An HTTP POST API (or equivalent) that allows to add/delete 1 
> fingerprint would be much easier for us to integrate with. 
> 
> 
> A few more questions regarding your fingerprinting API: 
> a. do you have any documentation for this API I could take a 
> look at ? I'm particularly interested in a definition fro all the 
> fields returned in the XML response. 
> 
> b. If there is a match, can we know to which media company it 
> belongs to? (Warner, Sony, ... ) The XML reponse includes a field 
> <RecordingOwner> but in my tests, it was not populated. 
> 
> c. You mentioned ISRC is not a good choice as unique 10. 
> The XML response has a field <SigGUID>. Is this the unique 10 of 
> the reference fingerprint that matched the sample we submitted? 
> Is this SigGUID guaranteed to be permanent over time (e.g. if we 
> store it in our DB, we can refer to it later and it will point to 
> the same reference fingerprint in your DB) ? 
> 
> Thanks, 
> Franck 
> 
> 
> On Aug 14, 2006, at 2:05 PM, Jim Schrempp wrote: 
> 
» Hi Franck, 
» 
» In our discussions with YouTube it was made clear to us that 
> these 
» fingerprints of your own content needed to remain completely 
> separate. 
»We were not to have access to any metadata about them. 
» As a result, we planned to use the following available process. 
» 
» 1. We would provide you with two command line utilities. 
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» 
» 1 a. The first will create a reference fingerprint file from an 
> MP3 or 
»WAV file (extension: amfp). Sample rate of at least 20050Hz. If 
> using 
» MP3, a bit rate of at least 96kbps. The reference audio sample 
> needs 
» to begin at an offset of 0 in the video and be at least 45 
> seconds 
» long. I suggest creating a fingerprint of the entire video 
> soundtrack. 
» The fingerprints are small and this will give you the most 
> flexibility 
» later. 
» 
» 1 b. A second utility will create a reference database image file 
» (extension: amdb) by recursing a directory structure containing 
» fingerprint files. The utility will take a 20 second segment of 
> each 
» reference fingerprint from an offset of 7 seconds (as we work 
> with you 
» we may want to adjust this in the future). A set of reference 
»database image files can be deployed onto one of our I DServers. 
>We 
» recommend structuring your fingerprint archive so that database 
> image 
» files contain no more than 1 00,000 reference fingerprints. 
» 
» When you send in a fingerprint of an unknown soundtrack for 
» identification, you would HTTP POST it to either our music 
> fingerprint 
» I DServer, or the YouTube content I DServer (or perhaps to both at 
> the 
»same time). We had discussed with YouTube that the server 
> holding your 
» specific take-down fingerprints would be set to examine the 
> unknown 
» more exhaustively. You can afford to do that because the number 
> of 
» reference fingerprints in your take-down database will be small 
> - on 
» the order of 1 00-200,000 or so. 
» 
» 1 c. One of the input parameters to the fingerprint creation 
> utility is 
» an arbitrary string of up to 50 characters; this string is 
> embedded in 
» the fingerprint file and will be the only identification 
> returned from 
» the identification process. Your application would use this 
> string as 
» an index into your metadata. 
» Again, this was part of the requirement to keep us completely 
> blind to 
» the actual metadata of your take-down fingerprints. 
» 
» 
» 2. We do not currently offer an API to query our music metadata. 
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» We could make one for you. Our preference would be that you post 
> the 
»query in an HTTP transaction and we would return an XML package 
> of the 
» result. However, not all of our metadata entries have an ISRC 
> value. 
» If you were to get a hit on ISRC, then you know the song is in 
> the 
» database, but a not-found is inconclusive. 
» You should also know that in our experience ISRC is unreliable. 
» Some labels have used the same ISRC code for different master 
» recordings. 
» 
» This query was not part of the initial contract so if you want 
> it I 
» will have to talk to Vance. I'm sure this would entail NRE 
> charges to 
» you and perhaps a monthly fee. 
» 
» 
» 3. To remove a fingerprint you would remove the fingerprint from 
> the 
» archive and use the utility described above to regenerate the 
> database 
» image. You would FTP the new image to our I DServer. The IDServer 
> 
» checks every 5 minutes for database updates, but it only does 
> one 
» update an hour. Or, your application could simply ignore an 
» identification if it was made with a fingerprint you wish to 
> remove. 
» 
» 
» 
» 
»What I have described above is the process we envisioned when 
> talking 
» with your team. We are certainly willing to alter the process in 
> ways 
» that will make it easier for you. There will probably be a cost 
> for 
» anything other than minor changes. 
» 
» I look forward to working with you on this project. 
» 
» Best Regards, 
»Jim Schrempp 
» 
» Audible Magic Corporation 
» 408.399.6405 x105 
» 
» This message is intended for the use of the addressee only 
» and may contain confidential information and trade secrets 
» of Audible Magic. Unauthorized use or disclosure is 
» prohibited. 
» 
» 
» 
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» -----Original Message-----
» From: Franck Chastagnol [mailto:fchastagnol@youtube.com] 
» Sent: Monday, August 14, 2006 11 :33 AM 
»To: Lschrempp@audiblemagic.com 
»Cc: thom@musclefish.com; Frey Waid 
» Subject: YouTube evaluation questions 
» 
»Hi Jim, 
» 
» I'm working with Frey Weid on the evaluation of the AudibleMagic 
> 
» solution. 
» 
» 
» As you may know, in addition to using the reference fingerprints 
> of 
» copyrighted content provided by AudibleMagic, YT is also 
> interested in 
» adding (and managing) its own reference fingerprints to the DB. 
» See below some technical questions for you to understand how we 
> would 
» be able to achieve this. 
» 
» 
»Also, an unrelated question regarding the MFCBR API: 
» For some of the mp3 samples I have been testing with, the API 
> method 
» MFXMLlDRequestAnalyzeAndDestroy returns undocumented error 
» 78 and prints "Error: mp3 decoder failure." on stderr. 
» Do you know what this error means and how to avoid it ? 
» It that helps, I can send you a mp3 sample to reproduce. 
» 
» 
» I would appreciate if you would have time to answer these 
> questions, 
» 
» Thank you, 
» Franck 
» 
» ----------------------------------
» 
» 1. Is there an API to upload a new reference fingerprint to the 
> DB? 
» a. please provide details (type of API: XML-RPC, REST, 
> other) and 
» share any documentation available 
» b. what is the preferred format/codec, bit rate, length for 
>a 
» reference fingerprints? 
» c. along with standard meta-data (Album, Artist, Song, 
> Isrc, 
»etc ... ), can YT upload its own meta-data which will then be 
> returned 
» when calling the fingerprinting match API? 
» 
» 2. Is there an API to query against the DB to determine if the 
» fingerprint of a given Audio (based on ISRC) is present? 
» a. please provide details (type of API: XML-RPC, REST, 
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> other) and 
» share any documentation available 
» 
» 3. Is there an API to remove a fingerprint from the DB ? 
» a. please provide details (type of API: XML-RPC, REST, 
> other) and 
» share any documentation available 
» 
> > ----------------------------------
» 
> 

<?xml version="1.0" encoding="UTF-8"?> 
<\DOCTYPE plist PUBLIC "-IIApple ComputerllDTD PLiST 1.01IEN" .. http://www.apple.com/DTDs/PropertyList-
1.0.dtd"> 
<plist version="1.0"> 
<dict> 

</dict> 
</plist> 

<kepdate-sent </key> 
<real> 1155675486</real> 
<key>flags</key> 
<integer> 196609</integer> 
<key>original-mailbox</key> 
<string>local:/IIOutbox</string> 
<key>sender </key> 
<string>Franck Chastagnol &It;fchastagnol@youtube.com&gt;</string> 
<key>subj ect </key> 
<string>Re: YouTube evaluation questions</string> 
<key>to</key> 
<string>Jim Schrempp &It;Lschrempp@audiblemagic.com&gt;</string> 
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YouTube -'- Kanye West shits on Taylor Swift - 2009 VMA's 

ll2009 vmas II Search 

Home Videos Channels Shows 

Kanye West shits on Taylor Swift· 2009 VMA's 

111 ratings 334 views 

Favorite Share Playlists Flag 

MySpace Facebook Twitter (more share options) 

Statistics & Data 

Video Responses (0) Sign in to post a Video Response 

Text Comments (753) Options 

annatut1 (21 seconds ago) 

To Blackscarface: Wow ... You sound really well educated! If you thought that 
was funny you must also be a great person! Your mother or I'm sorry "Matha" 
would be so proud! 

69santaella (22 seconds ago) 

sky absolut you are so right man 

acfann1 (23 seconds ago) 

man somebody said "that shits real" dude that was so fuckin racist. ... admit 
kanye hates white people ...... as far as the best video ..... ever watch a fuckin 
tool video or a anathallo video(real music) .... i dont even like taylors music and i 
love kanye but that was a dick move i lost alot of respect 4 him man 

SulienMorbius (24 seconds ago) 

Oh man, can you imagine if a white guy had stolen the spotlight from a black 
woman in the same position? He'd have hell to pay. Sharpton would be on 
than quicker than a lion to an impala. I think we can coillectively refer to this 
guy as a ruthless, careless nigger, and he'll get a pass on the media like they 
all do. 

Black722Heart (25 seconds ago) 

Kanye West Is My Hero Thats What I Call A (Brave Individual) Point Blank 
Period. LOL 

Comment(s) marked as spam Show 

http://www.youtube.com/watch?v=B7K4Vgxi2FM 

Sign in to post a Comment 

Reply 

Reply 

Reply 

Reply 

Reply 

9/14/0912:37 AM 

Create Account or Sign In 

Subscriptions History [ujJi!l.~~ 

GundamOO is 
now on VouTube 
Check oul full episodes of 
giant robot domination. 
youtube.com!shows 

YouTube Announcement 

dontwatchmyaccount 

September 13, 

2009 
(more info) 

WOW Kanye West is what many refer to as .... a 
douche bag 

URL .hHp:/Iwww.youtube.comlwatch?v;B7K4Vgxi:. 

Embed, <object widlh-"425" height;"344"><param nl, 

More From: dontwatchmyaccount 

Related Videos 

2009 MTV Video Music 
Awards Preview 
25.684 views 
clevverTV 

2009 MTV VMAS $100 
CONTEST 
1,645 views 
theskorpionshow 

Vote For Britney At The 2009 
Vmas 
3,808 views 
ImpenalOutkast 

f'I ... ,'~1 ~~~:,~. A.om. '00' 
Delgad100 

tB 
KANYE WEST's -
HEARTLESS, LOVE 
378:-064"V1ews' _ •• _--
lovemusic177 

~.:j. ,II WATCHy; .... M~.A._ 2009 THE show 
322 views 
MrGaboa 

1~I
IN Video Music Awards 2009 
284 views 

I _ :. _~n1~ers76 

Featured Videos 

Nokia N97 
Firmware 2.0 
83,241 views 
thenokiablog 

Dr. Tran MAIL 
(S1, Ep02) 
127:525 views 
Jv1Q~QQ.tv1~cl19 __ 

EXHIBIT NO . .JL 
~\·\3· ()GJ 

A, IGlACIO HOWARD CS~ 9830 

Controversial 
German AIDS 
1-14,489'views 
.lhl')'()~,!g:r~D5§ 

Page 1 of 2 



Case 1:07-cv-02103-LLS   Document 217-11    Filed 03/18/10   Page 2 of 2

SJA-438

YouTube - Kanye West shits on Taylor Swift - 2009 VMA's 

mOIOD'!:) \"0 seconm; ago} 

he just jealous that she got an award & he doesn't. 

MRCAB (39 seconds ago) 

Wow, a super-A-holel 

NtlgntNrg (49 seconds ago) 

kanye sucks as always ... 

Pyrofreak321 (1 minute ago) 

kanye is a racist 

Pages: 1 2 3 ... 

View all 753 comments 

Would you like to comment? 
Join You Tube for a free account, or sign in if you are already a member. 

Keply 

Reply 

Reply 

Reply 

Next 

LI2_0_0_9_v_m_a_s _______________ --'1 [_~~~] 
YouTube 

Contact Us 

YouTube Store 

Press Room 

Business Blog 

YouTube Blog 

Programs 

Advertising 

Developers 

Partnerships 

Content Management 

Current Location: Worldwide Show locations 

Current Language: English Show languages 

http://www.youtube.com/watch?v=B7K4Vgxi2FM 

Help 

Get Help 

YouTube Handbook 

Community Help Forums 

Safety Center 

© 2009 YouTube, LLC 

Policy 

Privacy Policy 

Terms of Service 

Copyright Notices 

Community Guidelines 

9/14/0912:37 AM 

Discover 

YouTube on Your Phone 

YouTube on Your Site 

YouTube on Your TV 

YouTube RSS Feeds 

TestTube 

Add YouTube to your Google homepage 
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YouTube - comedy central 8/18/09 1:42 PM 

1..,1 co'"""'m.,..e""d.."y,-c..,.e...,n".tr...,.a_I,..--____ -:--.,.,."..,..~_:__..,.."...,.--,..,.1 L,~~~~,~. ' Create Account or Sign In 

Home Videos Channels Shows Subscriptions History Upload 

"comedy central" results 1 -20 of about 32,400 

All Channels Playlists Sort by: Relevance Uploaded: Anytime Type: All Advanced Options 

Also try: comedy central presents demetn martin comedy central katt williams katt williams american hustle gabriel iglesias Wonder Wheel 

Comedy Central: Chris Rock on Rap music 

Comedy Central: Chris Rock on Rap music 

1 ye.3i ago 117,~21 V!e'NS ComedyCentralProgram 

'Waterslide Hair" - Sebastian - On Comedy Central April 28th 

Sebastian Live comes OL1 on DVD June 2nd AUDIO CD (available now) 
www.am~zon.com DVD www.amazon.com 

.~ rno:!ths agD 4.1,471 VI8\MS kushcomedy 

Dane Cook Comedy Central 

One of Dane Cook's acts from back in the day. He talks about Car Accidents, and 
Bad Cops. and hi> only single. 

;: rnoct~s "g') 24.1 i' 4 views FusionofEvilAccount 

Recent Videos for comedy central 

Comedy Central Presents 
- Zach Galifianakis (Part 2 
of 3) 

3 days ago 
okwerds 

See more recent videos for comedy central }) 

Laughter for Life - Comedy Central - Marcus 

Marcus Brigs\oVl Stand Up 

2 yt~2rs ago 365.186 vie'vvs evoesta 

KATI WILLIAMS: Every Day I'm Hustlin' 

Comedy Central 
Presents: Demetri Martin 
Part 2 

2') hours dOO 
~-axwellmadrid 

SPEClfII.. CURRENTLY ON COMEDY CENTRAL AND ON DVD BUY THE DVD 
HERE: siore.salientm"dia.com http ... kat! williams pimp chronicles comedy central 

Craig Ferguson DVD Clip From The Comedy Central Special 

Check out Ihis l!ncensored clip from the Comedy Central special Craig Ferguson: A 
Wee Bit a Revolution cut on DVD March 24th from Image ... 

5 mor:ths 2g0 2·1.880 vie\f:,;s TMRzoo 

Channel Results for comedy central 

Takilicio Comedy Central 

Comedy Channel'" . Ftiaxno asteia videakia opo!., exo xrono koi oreksi' Elpizo na 

R",oc", Vi·,',"" nPArMATIKA AnlHEYTOI BYZIA·KAPnOYZIA" .. 

Walter For President 

Wailer mak",.; a v'''y important poiitical announcement' ... Joff Dunham Comedy 
Central ventriloquist comedy Peanut VValt"r premime President ... 

1 year a'J!) 2.")OD.OPEi Views rusty6of6 

http://www.youtube.com/results?search_query= comedy+ cent ral&se arch_type=&aq =O&oq =comedy 
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Promoted Videos 
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Inel44 

Advertisement 
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YouTube - comedy central 

Comedy Central Stand-Up Gabriel Igi 

this guy Llses sound effects to he's show 

I) months sgo 16,18'3 vie'Ns CodyG4presidentbaby 

'The Wife" - Willie Barcena - comedy central May 2nd 

Find out how your relationship changes after 10 years. The DVD drops cinco de 
mayo. ON COMEDY CENTRAL THIS SATURDAY at l1PM GETDVD 

.3 months ago 32,1 cv v~e\"'G kushcomedy 

Playlist Results for comedy central 

Comedy Central 'Roast of Larry The Cable Guy' March 1, 2009 12 

Jeffrey Ross 'Laugh No Matter Whaf' at Comedy Central 'Roast of Larry The 

India De Beaufort and Marques Ray at Comedy Central 'Roast of Larry The 

Gary Busey "Breaks Even" at Comedy Central 'Roast of Larry The Cable Guy' 

Play list (12 videos) maximotv 

comedy central 85 videos 

Sept 23 Jeff Dunham Comedy Central Premiere (3 :! 1) 

Laughter for Life - Comedy Central - Marcus (l!55j 

Jamie Fo)()( Destroys Doug Williams in Comedy Roast (528) 

Playlist ('35 viaeo&) ozzynrvn 

Comedy central-DeNiro vs Rocky 

Comedy central .. 

1 year ago 15.4:;6 vlel,VS ifgodss 

Sept 23 Jeff Dunham Comedy Central Premiere 

Highlight video of Jeif Dunham'S 2nd Comedy Central specbl, "Spark of In$ani~l'. 
This 90 mill Lite version will be aired ONE night ONLY, Sunday", 

1 y!~ar ago 2,310.3514 views rusty6of6 

ANT Comedy Central Comedian Funny!~!!! 

Aiternale ending logo 

'11 m(lnth~ ago :~~:~.2 i 3 \fje" ....... 'S booklivecomedy 

Sarah Silverman's "Demented" Comedy 

Katie Coude sat dOI;">/1l for a recent interview with CornE:~diellne Sarah Silverman. The 
two discussed her Comedy Central ~how I'The Sarah Silverman •.• 

1U months ago 157 2~5 v~e""!S KatieCouric 

Sir General Pervez Musharraf at Comedy Central! 

Great leader and Army Chief in the historl of Pakistan. Former president Sir General 
Pervez Musharraf having very informal & a bit funny Q&A at '" 

J no'-,ths 2iga 8.7013 views mraza82 

Comedy Central ROAST of JOAN RIVERS July 26, 2009 

www.fI1aximotv.cOITl Comedy Central 'Roast of Joan Rivers' Red carpet at CBS 
Studios in Studi" City,Ca Ju!y 26. 2009 Interviews Vlilll Tom Arnold '" 

Comedy Central- Jimmy Carr (Part 1) 

A Live follvioLlsiy"l performance of Jimmy Carr in New York peforming on the Central 
Comedy Programme. An excellent listen - will make you laugh 'n 

1 ~'e~~r ago 143, ::'95 ',iI81f~S gmcaveety93 

·22.)11. .' Comedy Central 'Roast of Larry The Cable Guy' March 1,2009 

http://www.youtube.com/results?search_query= comedy+ central& se arch_type=&aq =O&oq =comedy 
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YouTube - comedy central 

I 
~." ......... -" ..... ---.. .. 

;vww.maximotu.com Exclusive interviews with G~rf Busey, lliza Schlesinger, 
Maureen McCormick, Kyle Cease. Nick DiPaolo, Indi3 De Beaufort, Marqucs ... 

S mo~!hs &gl) 62,f)14 views maximotv 

Jasper Redd Stand Up Comedy 

as the namE) says 

:.; years ago 143,292 views sevenup7777777 

Delusions of Grandeur 

"bathtub band" episode 1 thoughts by Meg:m and lindsay. 

5 nO~ith5 3~JQ 1.014 VIEWS Inel44 

Promoted Videos 

Also tlY: comedy central presents demetri martin comedy central kat! williams katt williams american hustle •• Pages: 2 3 4 5 6 7 ... Next 

8118109 1:42 PM 
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':.'ufC';nt Unqua,)s: English Show languages 

Herp 

Help Resources 

YouTube Handbook 

Community Help Forums 

Safety Center 

© 2009 YouTube, LLC 

http://www.youtube.com/results?search_query= comedy +cent ral&search_type=&aq =O&oq =comedy 

Highly Confidential 

Poijey 

Privacy Policy 

Terms of Service 

Copyright Notices 

Community Guidelines 

~Jscover 

YouTube on Your Phone 

YouTube on Your Site 

YouTube on Your TV 

You Tube RSS Feeds 

TestTube 

Add YouTube to your Google homepage 

Page 3 of 3 

VIA14375206 



Case 1:07-cv-02103-LLS   Document 217-13    Filed 03/18/10   Page 1 of 3

SJA-442y ouTube - anchorman 

Search 

Home Videos Channels Shows 

"anchorman" results 1 - 20 of about 4,720 

All Channels Playlists Sort by: Relevance Uploaded: Anytime 

Also try afternoon delight 

Best of Anchorman 

i put together a collection of my favourite anchorman clips 

1 year ago 209,036 views 100pdiloop89 

Anchorman Trailer 

Original Anchorman Trailer EDIT: I didn't make this trailer it was the original 
theatrical trailer 

1 year ago 130,472 views priest99 

anchorman movie fight scene 

ha ... 

6 months ago 51,962 views pocketsnzl 

Anchorman 

The original audition tapes for ESPN 

3 years ago 767,905 views Sobe58 

Anchorman-Afternoon Delight 

If you dont think this is the best song ever I will fight you 

3 years ago 883,213 views juslblaze8887 

Anchorman -Wake Up, Ron Burgundy: The Lost Movie pt 4 

Anchorman - Wake Up, Ron Burgundy: The Lost Movie pt 4 www.imdb.com 

1 year ago 232,585 views afay 

Playlist Results for anchorman 

Anchorman -Wake Up, Ron Burgundy: The Lost Movie 12 videos 

Anchorman -Wake Up, Ron Burgundy: The Lost Movie pt 2 (9:52) 

Anchorman -Wake Up, Ron Burgundy: The Lost Movie pt 3 (9:55) 

Anchorman -Wake Up, Ron Burgundy: The Lost Movie pt 4 (9:41) 

Playlist 12 videos (play all) BRASHIERRENEE 

SP by Odion 

sex panther by odion ... anchorman ... 

1 year ago 64,576 views kbthrilla15 

Anchorman -Wake Up, Ron Burgundy: The Lost Movie pt 2 

Wake Up, Ron Burgundy: The Lost Movie Part One www.youtube.com Copyright of 
this, and all of my videos, goes to Paramount. www.imdb.com 

1 year ago 249,929 views afay 

The Top Ten Lines frorn Anchorman-The Legend of Ron Burgundy 

I Love Lamplll classic line from Brick 

1 year ago 118,085 views GodziliaMysteri0415 

Anchorman -Wake Up, Ron Burgundy: The Lost Movie pt 1 

The first part of the Anchorman -Wake Up, Ron Burgundy: The Lost Movie 

2 months ago 12,105 views sarmenia 

Type: All 

Page 1 of3 

Create Account or Sign In 

Subscriptions History Upload 

Advanced Options 

Wonder Wheel 

Promoted Videos 

~~~~~ The T-Mobile® rnyTouchTM 3G 
Available Now at T-Mobile.com l 
Order Today and Get Free Shipping 
LonelyPlanet 

Work with Will Ferrell 
And Adam McKay - the FOD Teaml 
Enter this Short Film Contest Now 
LetsGoViral 

When in Rorne 
Yankin' it in Europe 
American Guide to Studying Abroad 
2 months ago 252 views 

artifex85 

http://www.youtube.com/results?search _ query=anchorman&search _type=&aq=f 
Highly Confidential 

91212009 
VIA14375664 
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afternoon delight 

Anchorman 2 8 videos 

Anchorman - Wake Up, Ron Burgundy: The Lost Movie pt 9 (8:45) 

Anchorman - Wake Up, Ron Burgundy: The Lost Movie pt 8 (9:48) 

Anchorman - Wake Up, Ron Burgundy: The Lost Movie pt 7 (9:42) 

Playlist 8 videos (play all) gorey100 

The Best of Brick Tamland 

every scene he's in. --No copyright infringement intended.-- ... Anchorman The 
Legend of Ron Burgundy Brick Tamland Steve Carell Tribute Best ... 

1 year ago 582,430 views jedimaster456 

Anchorman Burrito scene - high speed 

look at the title 

2 years ago 488,235 views A7Xisdabomb 

HMHB - Bob Wilson Anchorman 

The No.1 hit record Bob Wilson, Anchorman by the band Half Man Half Biscuit 

1 year ago 2,999 views rebelbiscuit 

Chali 2Na & Dan The Automator - Anchorman 

Dan The Automator live with Chali 2Na performing "Anchorman" from the 2K7 album 
on Decon Filmed at the EI Rey theatre in Los Angeles 

Translate 

2 years ago 29,144 views SeeYouL8r 

Lamp 

I love Lamp ... Lamp Brick ... 

3 years ago 223,716 views saviormachine 

An "Anchorman" Hair Transplant--Results 

Palm Beach-Florida news anchor and hair loss sufferer, Jim Abath, undergoes a hair 
transplant procedure with Dr. Bauman. Several other hair loss ... 

2 years ago 148,678 views alanbauman 

Lego Anchorman: Afternoon Delight 

Visit www.monscooch.wordpress.com for more Anchorman The Legend Of Ron 
Burgandy: The Afternoon Delight scene This film was made as part of the NUl ... 

2 years ago 127,216 views PedroMonscooch 

Anchorman Recut 

haha 

2 years ago 33,307 views jrig11 

Anchorman Donates Kidney 

LA Anchorman, Phillip Palmer, donates his kidney to friend and KABC-TV colleague, 
Dale Davis 

2 years ago 1,632 views cchenactor 

Slic B. 'The Anchorman" 

Directed, Edited, & Shot By: "S.Mar.T" Shawn Marcus & "DJ Funky" Darryl James 

1 year ago 2,735 views djfunkyatl 

The T-Mobile® myTouchTM 3G Promoted Videos 

Available Now at T-Mobile.com l Order Today and Get Free Shipping 

LonelyPlanet 

Pages: 1 2 3 4 5 6 7 ... Next 

Also try 

http://www.youtube.com/results?search _ query=anchorman&search _type=&aq=f 
Highly Confidential 

Page 2 of3 

91212009 
VIA14375665 
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Some search results have been omitted that contain duplicates. If you like, you can repeat the search with the omitted results included 

Try YouTube in a new web browser! Download Google Chrome 

YouTube 

Contact Us 

YouTube Store 

Press Room 

Business Blog 

YouTube Blog 

Programs 

Advertising 

Developers 

Partnerships 

anchorman 

Content Management 

Help 

Get Help 

YouTube Handbook 

Community Help Forums 

Safety Center 

Search 

Policy 

Privacy Policy 

Terms of Service 

Copyright Notices 

Community Guidelines 

Discover 

YouTube on Your Phone 

YouTube on Your Site 

YouTube on Your TV 

YouTube RSS Feeds 

TestTube 

Current Location Worldwide Show locations 

Current Language: English Show languages 

Add YouTube to your Google homepage 

© 2009 YouTube, LLC 

http://www.youtube.com/results?search _ query=anchorman&search _type=&aq=f 
Highly Confidential 

91212009 
VIA14375666 
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Investor Relations 
Home 
Contact Us 
Receive Notifications 
Annual Meeting 

Company Overview 
About the Company 
Management Team 
Founders' Letters 
FAQs 

Corporate Governance 
CEO's Message 
Code of Conduct 
Guidelines 
Board of Directors 
Board Committees 
Certificate of Incorporation 
Bylaws 
Report Concerns 

News 
Financial Releases 
Press Center 
Webcasts and Events 

Financial Info 
Quarterly Earnings 
Stock Info 
Financial Tables 
SEC Filings 
Analyst Coverage 

I nvestor Relations Search Google Investor Relations:! 

Financial Releases 

Google to Acquire YouTube 

MOUNTAIN VIEW, Calif., October 9, 2006 - Google Inc. (NASDAQ: GOOG) announced today that it has 
agreed to acquire YouTube, the consumer media company for people to watch and share original videos 
through a Web experience, for $1.65 billion in a stock-for-stock transaction. Following the acquisition, 
YouTube will operate independently to preserve its successful brand and passionate community. 

The acquisition combines one of the largest and fastest growing online video entertainment communities with 
Google's expertise in organizing information and creating new models for advertising on the Internet. The 
combined companies will focus on providing a better, more comprehensive experience for users interested in 
uploading, watching and sharing videos, and will offer new opportunities for professional content owners to 
distribute their work to reach a vast new audience. 

"The YouTube team has built an exciting and powerful media platform that complements Google's mission to 
organize the world's information and make it universally accessible and useful," said Eric Schmidt, Chief 
Executive Officer of Google. "Our companies share similar values; we both always put our users first and are 
committed to innovating to improve their experience. Together, we are natural partners to offer a compelling 
media entertainment service to users, content owners and advertisers." 

"Our community has played a vital role in changing the way that people consume media, creating a new clip 
culture. By joining forces with Google, we can benefit from its global reach and technology leadership to 
deliver a more comprehensive entertainment experience for our users and to create new opportunities for our 
partners," said Chad Hurley, CEO and Co-Founder of YouTube. "I'm confident that with this partnership we'll 
have the flexibility and resources needed to pursue our goal of building the next-generation platform for 
serving media worldwide." 

When the acquisition is complete, YouTube will retain its distinct brand identity, strengthening and 
complementing Google's own fast-growing video business. YouTube will continue to be based in San Bruno, 
CA, and all YouTube employees will remain with the company. With Google's technology, advertiser 
relationships and global reach, YouTube will continue to build on its success as one of the world's most 
popular services for video entertainment. 

The number of Google shares to be issued in the transaction will be determined based on the 30-day 
average closing price two trading days prior to the completion of the acquisition. Both companies have 
approved the transaction, which is subject to customary closing conditions and is expected to close in the 
fourth quarter of 2006. 

Webcast and Conference Call Information 

The company will host a conference call and webcast at 1 :30 p.m. Pacific Time (4:30 p.m. Eastern Time) 
today to discuss the acquisition. To access the conference call, please dial 800-289-0572 domestic and 913-
981-5543 internationally. A replay of the call will be available until midnight Monday, October 16 at 888-203-
1112 domestically and 719-457-0820 internationally. Confirmation code for the replay is 2260624. 

To access the live audio webcast of the session, please visit http://investor.google.com/webcast.html. 

About Google Inc. 

Google's innovative search technologies connect millions of people around the world with information every 
day. Founded in 1998 by Stanford PhD. students Larry Page and Sergey Brin, Google today is a top web 
property in all major global markets. Google's targeted advertising program provides businesses of all sizes 
with measurable results, while enhancing the overall web experience for users. Google is headquartered in 
Silicon Valley with offices throughout the Americas, Europe and Asia. For more information, visit 
www.google.com. 

### 

Google is a registered trademark of Google Inc. All other company and product names may be trademarks of 
the respective companies with which they are associated. 

About YouTube 

Founded in February 2005, YouTube is a consumer media company for people to watch and share original 
videos worldwide through a Web experience. YouTube allows people to easily upload and share video clips 
on www.YouTube.com and across the Internet through websites, blogs, and e-mail. YouTube currently 
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delivers more than 100 million video views every day with 65,000 new videos uploaded daily and it has 
quickly become the leading destination on the Internet for video entertainment. 

Caution Concerning Forward-Looking Statements 

This document includes certain forward-looking statements within the meaning of the Private Securities 
Litigation Reform Act of 1995, including statements regarding Google's and YouTube's ability to improve their 
services, create new business models and content-owner opportunities, integration plans, the expected 
timing for the closing of the acquisition and the plans to operate YouTube independently. These statements 
are based on the current expectations or beliefs of management of Google Inc., and are subject to 
uncertainty and changes in circumstances. Actual results may vary materially from those expressed or 
implied by the statements herein due to (1) changes in economic, business, competitive, technological and/or 
regulatory factors, (2) failure to receive regulatory approval for the acquisition, (3) failure to retain the levels of 
traffic on the YouTube site, (4) failure to compete successfully in this highly competitive and rapidly changing 
marketplace, (5) failure to retain key employees, (6) other factors affecting the operation of the respective 
businesses of Google and YouTube, and (7) the failure of YouTube and Google to work together effectively. 
More detailed information about these factors may be found in filings by Google, as applicable, with the 
Securities and Exchange Commission, including their respective most recent Annual Report on Form 10-K 
and Quarterly Report on Form 1 O-Q. Google is under no obligation to, and expressly disclaims any such 
obligation to, update or alter their respective forward-looking statements, whether as a result of new 
information, future events, or otherwise. 

Contacts: 

Maria Shim 
Investor Relations 
+ 1-650-253-7663 
marias@google.com 

You Tube 

Julie Supan 
Media 
+ 1-650-685-6401 
press@youtube.com 

Jon Murchinson 
Corporate Communications 
+1-650-253-4437 
jonm@google.com 

©2010 Google - Home - Privacy - About Google 
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Historical prices for GOOG (Google Inc.) - Google Finance 

Example: "CSCO" or "Google" 

Google Inc. historical prices Watch this stock 

Historical chart 
Show: Daily I Weekly Nov 13, 2006 Nov 13, 2006 

Date 

Nov 13, 2006 

Open 

474.90 

High 

481.17 

Low 

474.14 

Close 

48103 

Volume 

4,293,600 

1-1 of 1 rows 

Nov 13, 2006 

Export 

Download to spreadsheet 

Google Finance Beta available in: ~ - Canada -~ - ,,,~ '* C;C':9: (China) - ;'f:,Uli (Hong Kong) 

Information is provided 'as is' and solely for informational purposes, not for trading purposes or advice, and may be delayed 
To see ali exchange delays, please see disclaimer 

©2010 Google Google Home -1::MJ:l- Privacy Policy - Terms of Service 

Page 1 of 1 

481 

481 

481 

Nov 13, 2006 

http://www.google.com/financelhistorical?cid=694653&startdate=november+ 13, +2006&e... 211612010 
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10f3 

You~ Worldwide English 

Home Videos Channels 

"car" video results 1 - 20 of about 875,000 

Videos Playlists Channels Sort by: 
Relevance" 

Type: 
AU .. 

Uploaded: 
Anytime .. 

Top Gear: First ever Star in a Reasonably Priced car! Harry Enfield 
Jeremy interviews Harry Enfield about cars and his experiences of them. Classic Star 

***'*'* 2 days ago 7.928 views TopGear 

Playlist Results for car 

v 
Review - Top Gear Nissan - Top Gear GT3 v Ferrari Car 

'woman accident Russia 

Futuristic Japanese Cars 

Play list Info: 
5 months ago 
325.862 views 
TopGear 

Play lis! Info: 
8 months ago 
29.394 views 
magimlxx 

Cool designs and bizarre concept cars take the stage at Japan's motor show, 

'*''*' 11'**' 1 month ago 113,995 views diagonalllk 

Real Car Crash 
-OMG- this is a real car crash beside my house!! -POST COMMENT PLEASE- ... 

*;!It it;.,cr: 2 years ago 10,375,068 views darcy141 

Insane car battery hack 
You'll never believe what's inside. Save tons of money a year just by hacking open a 

jc***i: 1 year ago 590,725 views daneboe 

Car of tomorrow 
This has been posted on youtube before but under a different spelling (Car of 

)('**** 1 year ago 135,634 views 1kscz 

Built to Spill - "Car" 
Music video I made from Library of Congress footage - I mashed up a bunch of public 

***** 2 years ago 160,316 views themodestmouse 

Disappearing Car Door 
You can be one of the first with the Disappearing Car Door on your car? Go to our 

***** 1 year ago 2,855,034 views disappearingcardoor 

dubai cars 
nice cars ... 

**'*'*" 1yearago 2.144,151views p.pe316 

Crash Test: 2008 Smart car ForTwo 
Get more info on the Smartcar htlp:/Iwww.myride.comlvehicle-reviews-Compact2008-

****1: 8 months ago 1,116,827 "ews myride"deos 

Sign Up : 

Advanced 
Options' Display: 

Sponsored Videos 

Volvo XC60 Test-Drives 
Watch a jaw-dropping performance 
of City Safety in the new XC60. 
2 marths ago 5, 189 
1nlnlnirt* VoivoXC60 

Upgrade to Castro I Edge ® 
See Castrol's Super Bowl Commercial 
For their New Synthetic Motor Oil. 
CastrolUSA 

"Zack and Miri" DVD 
The Funniest Kevin Smith Movie Yet! 
See Clips From The Hilarious DVO. 
TheWeinsleinCompany 

Promote Your Video to see it here ... 

DATE: '20\'2. 09 EXHlBlT# :5 
DEPONENT: Korde S~ 
CASE: Viacom, et a\., v. YouTube, et aI., The Football 
Association Premier League, et a\., v. YouTube, et a\., 
Case Nos. 07-CV-2203 and 07-CV-3582 

A.. Ignacio Howard, CSR, RPR, CCRR, CLR, No. 9830, 

2/5/20094:28 PM 
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20f3 

Smosh . The Best Car EVER 
A man tries to sell Ian the best car ever. Watch this video in higher quality & download 

*,"iC**'t. 2 years ago 3,187,618"ews smash 

4:57 

5:12 

5:34 

3:13 

2.:39 

4:07 

4:27 

1:01 

5:55 

3:57 

Ultra Luxury Cars 
The Best from the 2006 New York International Auto Show! Get an inside look at 

'* *"* "fit 'j, 2 years ago 157,938 "ews expotv 

Car vs Bike - Part 2 
Last time it was a Caterham R500 vs A Ducati Hypermotard. This time we've got a 

1iI··**frl.: 1 month ago 52,979 "ews autocar 

Fast car -Tracy Chapman 
wena wena loco loco ... 

1c* )\t** 1 year ago 3,926,642 "ews orre90109 

Tokyo's attitude to cars - Jeremy Clarkson's Motorworld - BBC autos 
Jeremy Clarkson is in Tokyo to take a closer look at Japan's attitude to cars. Great 

***** 1 month ago 105,759 "ews TopGear 

Water Fuel Gar 
A CAR THAT RUNS ON WATER! ... 

**1K1I['i~ 2 years ago 3,200,908 "ews Hefeweiz.en 

Snow Patrol - Chasing Cars 
Chasing Cars music video ... 

'**'*'* * 1 year ago 4,878,930 "ews nicknights 

Snow Patrol- Chasing Cars (from Grey's Anatomy) 
ChaSing Cars by Snow Patrol Grey's Anatomy Music Video Credits go to abc.com ... 

iit'k*** 2 years ago 26,644,086"ews moose35 

Super Bowl 2009 Gars.com Commercial of David Abernathy 
2009 Cars.com Lifetime of Confidence Super Bowl Ad. Even confident people need 

,****fz 1 week ago 364,720 views Carscom 

Dirty Car Art 
Meet Scott Wade - He turns muddy. grimy, dirty cars into masterful works of art that 

***** 11 months ago 132,443 "ews texascountryreporter 

The Fray - Over My Head (Cable Gar) 
The Fray Over My Head (Cable Car) (C) 2005 SONY BMG MUSIC 

***** 1 year ago 9,119,554views thefray 

Pages: 1 ~ ~ ~ .2 ~ Z ... Next 

Some search results have been omitted that contain duplicates. ~ you like, you can repeat the search with the omitted results included 

• Try YouTube in a new web browser! Download Google Chrome 

_ ... '.:.0.:.""'.,' Add to iGoogle 

Your Account 
Videos 

Favorites 
Piaylists 

Inbox 
Subscriptions 
more ... 

Help & Info 
Help Resources 
Abuse and Safety Center 
Developer APls 
AdvertiSing 
YouTube Handbook 

Community Help Forums 
Copyrighl Notices 
Community Guidelines 
YouTube On Your Site 

Search 

YouTube 
Company Info 

TeslTube 
Terms of Ser"ee 
Privacy Policy 

Press 
Coniacl 
Biog 
Jobs 

2/5/2009 4:28 PM 
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10f3 

Videos Channels Community 

"comedy central" video results 1 - 20 of about 9,470 

Videos Channels Sort by: 
RelevanceT Playlists Uploaded: 

l\nytil11e! 
Type: 
AliT 

Sign Up i QuickList (0) i Help i Sign In 

Advanced 
Display: 

Also try: comedy central presents demetri martin comedy central dimitri martin comedy central mitch hedberg comedy central jo koy 

Playlist Results for comedy central 

Dunham Comedy Destroys Doug 

The Olsen Twins Walk Into a Bar ... 

Playlisl Info: 
1 year ago 
21,266 views 
ozzynrm 

Playlisl Info: 
1 year ago 
9,938 views 
3MaiditaO 

Gilbert Gottfried makes a hilarious joke about the Olsen twins during the "Comedy 

***** 6 months ago 386,223 views funnyvids222 

Sept 23 Jeff Dunham Comedy Central Premiere 
Highlight video of Jeff Dunham's 2nd Comedy Central special, "Spark of Insanity". 

***** 1 year ago 2,222,795 views rusty60f6 

John Heffron- Comedy Central-Advice 
John Heffron- Comedy Central-Advice ... 

*"!t"!t** 8 months ago 40,776 views 'needadedt 

Comedy Central Presents: Pablo Francisco Part 1 
His best comedy show ever! ... 

***** 6 months ago 159,608 views 5885332 

Bob Saget gets roasted at the Comedy Central Roast of Bob Saget 
Leah D'Emilio and Lon Harris hit up the Comedy Central's Roast of Bob Saget, to get 

** 11:"'"1:1 5 months ago 173,043 views mahalodctcom 

Channel Results for comedy central 

Takilicio Comedy Central 
Comedy Channel!!! . Ftiaxno asteia videakia opote exo Xfono kai oreksi! Elpizo na sas a ... 

3D Videos 196 Subscribers Recent Video: 0 Hitler kai i lnoni Vatopediou! ORIGINAL b ... 
takilicio 

Comedy Central: Chris Rock on Rap music 
Comedy Central: Chris Rock on Rap music ... 

***.** 5 months ago 24,334 views ComedyCentralProgram 

Comedy Central Roast of BOB SAGET Red Carpet Event August 3, 
http://www.maximotv.comComedy Central Roast of BOB SAGET Red Carpet Event 

**** *' 6 months ago 87,353 views ricomiX3000 

Sponsored Videos 

True or False? Leaders 
Never Lie. Interviews with business 
Icons from American Express OPEN 
2 months ago 2,181 '**lIr** Amencan Express Co 

I'll Fight A Blind Girl 
Dan challenges a spectral email 
spammer to a fight to the death. 
11 months ago 8,262 ****'* dbloveskitlens 

The LAWV Chillers 
Dark. Unique. Off-Beat. 
Comedy that rocks your genatalia. 
TheLAVNChiliers 

Promote Your Video to see it here ... 

2/9/20094:35 PM 
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YouTube - comedy central 

4:57 

3:45 

26:09 

~ of3 

http://www.youtube.com/results?search _ type=&search_ query=comed ... 

Laughter for Life - Comedy Central- Marcus 
Marcus Brigstow Stand Up ... 

*1I1'111:*1t 2 years ago 292,171 views e\(lesta 

Clipse-- Comedy Central 
Clipse featuring Fabolous ... 

***** 1 year ago 54,573views ATribeCalledEIy 

Tig Notaro Eftinfunny Stand Up - My Comedy Central Special 
Effinfunny.com presents Tig Notaro specific brand of awkward humor. If you don·t like 

****:It 1 year ago 43,087 views effinfunny 

Krissie Interviews Lewis Black (Comedy Central) 
Interviewed on his tour bus in Baltimore, MD during his book tour for "Me of Little 

***** 8 months ago 8,560 views krissiespeaks 

What is this, Comedy Central? 
Rep. George Miller. "II is fitting we're talking about the line-item veto when we're doing 

**'*** 2 years ago 31,524 views NancyPelosi 

The Get Us On Comedy Central Dance 
It's true. We have a chance to get on Comedy Central! But we cannot do it without 

'* **** 3 months ago 5,912 views TheWoodcreekF action 

Van Hefter - Pilot for Comedy Central 
I finally got a copy of this cult classic. Here it is with Doc Watson, The Del McCoury 

***** 2 years ago 20,139 views V,deoJunkyFreak 

Sock Puppet Porn (2007) [as seen on Comedy Central AtomT\i] 
As seen on Comedy Central's AtomTV. This film examines the seedy underbelly of 

***** 1 year ago 208,201 views uphillbothways 

Comedy Central Presents: Pablo Francisco Part 6 
his best show ever!! .. , 

***** 6 months ago 62,977 views 5885332 

Comedy Central, South Park Attack Christianity, Defecate on American 
http://AmericasNewsToday.Org/ .,. 

:11<* *'* * 2 months ago 1,923 views lech'lids052006 

Lisa Lampanelli - Comedy Central's Flavor Flav Roast Party 
Lisa Lampanelli at Comedy Central's Flavor Flav Roast Party ... '* * *" * k 1 year ago 404,887 views lisalampaneili 

Comedy Central- Jimmy Carr (Part 1) 
A Live (obviously) performance of Jimmy Carr in New York peforming on the Central 

"lloir**1W 6 months ago 59,342 views gmcaveely93 

Stolen Comedy Central Content? 
"The Daily Show", starring Jon Stewart, has handlers. Comedy Central is known to 

**.*** 3 months ago 719 views SvenVonErick 

Pages: 1 

Some search results have been omitted that contain duplicates. If you like, you can repeat the search with the omitted results induded 

2/9/2009 4:35 PM 
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YouTube - dog http://www.youtube.comlresults?search _ type=&search _ query=dog&a ... 

Ion 

"dog" video results 1 - 20 of about 301 ,000 

Videos Channels Playlists Sort by: Uploaded: Type: 

. 13el"ya.r1Ce .... ""xtime
! 

All .. 

Also try: talking dogs skid boot funny dogs 101 cats family guy funny boxer 

Talking dogs 

This is not actually my video. Someone sent it to me by email. I don1 know who the 

***** 2 years ago 15,471,795";ews nozzle49 

Skateboarding Dog 

Tillman the skateboarding bulldog from the iphone commercial. All clips are from 

* **** 1 year ago 6.344,178 ";ews rmckeymouse 

Dog Shoplifts [Caught on Camera] 
Dog Shoplifts from Grocery Store - Caught on Surveillance Cameras ... 

*****" 1 month ago 292,921 ";ews Sw;mmingPolarBear 

DOG vs. BALLOONS 
Simon exacts his revenge on 74 evil latex orbs in a mere 57 seconds! ... 

****.* 1 year ago 3,916,318 ";ews kbad73 

Playlist Results for dog 

Sally Dog Parody OSCAR 1HE Dog 

Dog Risks Life To Save another Dog! 

Playtist tnfo: 
3 months ago 
28,623";ews 
dogtimetv 

Play list Info: 
1 year ago 
16,034 views 
randytbe 

Footage from a traffic camera overlooking a busy freeway in Santiago, Chile captured 

* * '* '**. 2 months ago 498,950 ";ews kewl116 

Dog Attack Shark 
~'s the craziest thing, a dog on a boat jumps right into the water and bites this shark 

****'" 2 years ago 15,269,616";ews crappyvideosl0 

Wet Dog vs. Round Pool 
Jeter is back! This time he fell in the pool and is real mad at it! ... 

***** 2weeksago 111,517";ews kipkay 

TALKING DOG! OSCAR THE BOXER 
The most famous boxer in South America and maybe the world: Oscar the Boxer does 

**** * 2 years ago 7,374,405 ";ews OscarBoxer 

Duck and Dog 
SO Cute ... 

**'*1!l:: *' 2 years ago 877,686 views johnnyb0y187 

Sign Up i QuickList (0) i Help i Sign In 

Advanced 
()r>t!()n~ 

Sponsored Videos 

Caring For Puppies 
The Pedigree® Adoption Drive Wants 
Your Help - Watch Video Now! 
2 weeks ago 843,994 
It'll_*"* PedigreeBrand 

Starting Friday, Love 
Is The Most Dangerous Choice 
Watch AMC 1p ET/12p PT! 
5 days ago 1,086 
*'**** superfan33847 

Bringing a New Puppy Home 
Expert advice on how to make your 
puppy's first few weeks comfy. 
9 months ago 16,136 

***** Eukanuba 

Promote Your Video to see it here ... 

, ... , ............ " ...... . 
. . .... ::; ... >:-, ... :.;; ...• : .. ::>. ...... : ........ . 

100% FIBER OPTICS 
STRAIGHT TOYOUR HOME 

H [).tFi(),:S"'j 
r~::.: .. '~?~:; ":0'~:~;<:::~"~'(': -::n·: ":f0~: :\§.~¥.i'<~» :>·c~X;>· ! 

Advertisement 
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0:53 

3:09 

3:19 

Husky Dogs Singing Gwen Stefani 
Kody & Mya singing to sweet escape ... 

***** 1 year ago 529,864views jlg121178 

Talking Dog! Funny! 
This was my Siberian Husky, Rusty, who started talking when I mentioned going for a 

***** 2 years ago 6,272,893 views warhense 

Big D6g 
Haz robots, no la guerra. Son las ultimas estrellas del Ejercito estadounidense. EI 
Translate 1f**** 8 months ago 328,116views quotv 

Carolyn Scott & Rookie 
Carolyn & Rookie - Grease Routine ... * **1f* 2 years ago 5,198,495views musicaldogsporl 

Jerry needs no help playing with his ball. 
I built the ball machine because I thought my dog Jerry, might like it and that it would 

***** 1 year ago 2,491,174views larr..gngo 

vERY fUNNY dOGS 
Is time for the dogs IS DOGGERDAY!!!!!! ... 

*.**** 11 months ago 1,271.400views N30S3R 

A doggy Christmas surprise 
Our dogschool's presentation group made a surprise video for Christmas. n is our first 

***** 1 month ago 2,133,192views norcs.i 

DOG EXTREME PETE .. LEARN TO TRAIN LIKE THIS 
Amazing skateboarding dog ... DO YOU WANT TO TEACH YOUR DOG HOW TO DO 

***** 2 years ago 1,806.543views otheman62 

Suzie Templeton - Dog 
A moving tale from Suzie Templeton about a young boy who, grieving for his dead 

***** 2 years ago 37.296views rinhadoga 

Talking cats & dogs 
I just put the best "speakers" in one video =» ... 
***** 1 year ago 2,609,673views Keirachka 

Anti-Drug Dog 
Man's best friend; teenager's worst nightmare. See more at ColiegeHumor.comlCHTV. 

***** 8monthsago 519,267views collagehumor 

Pages: 1 6 ~ ~ 2 ~ r .. , Next 

Some search results have been omitted that contain duplicates. ~ you like, you can repeat Ihe search with the omitted results included 

e Try YouTube in a new web browser! Download Google Chrome 

'''''' .. :.:::S,:::> Add to iGoogle 

Your Account 
Videos 
Favorites 

Inbox 
Subscriptions 

Help & Info 
Help Resources Community Help Forums 
Abuse and Safely Center Copyright Notices 

YouTube 
Company Info 
TeslTube 

Press 
Contact 
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YouiD Worldwide EngliSh" 

Channels 

''''colbert report"" video results 1 - 20 of about 2,330 

Videos Playlists Channels Sort by: 
Re .. vance .. 

Uploaded: Type: 
i\nyti",e", " "All .. 

Sign Up ! QuickList (0) : Help: Sign In 

Advanced 

,()pti':'I1S 
Display: 

Also try: stephen colbert colbert remix stephen colbert remix bush steven colbert george bush colbert o'reilly russell peters 

The Colbert Report: A Rare Behind-the-Scenes Look 
Talking Points Memo TV recently went with Senator John Kerry on a trip to the 

***** 1 year ago 577,780 views Veracifier 

Playlist Results for "colbert report" 

Report: A Rare Report: For Your 

green screen as Lost Ark is Stephen 

Colbert destroys O'Reilly on his own Show. 1/18/07 

Playlis! Info: 
1 year ago 
22,139 views 
PenaltyKiliah 

Playlis! Info: 
4 months ago 
1,926 views 
Inlrigu3d1 

Sleven Colbert goes on to The O'Reilly Factor and Utterly destroys him Colbert never 

***** 2 years ago 3,230,947 views reggaebluesbass 

COLBERT REPORT 
COLBERT REPORT COLBERT REPORT COLBERT REPORT COLBERT REPORT 

****'* 1 year ago 43,648 views bullyingisnolallo'.ved 

Videologblog: Writers Strike (Colbert Report writers) 
From the Colbert Report writers. 'Very successful entertainment executive, who is 

***** 1 year ago 200,957 views hungvp158 

Colbert on Countdown 
ElectionDay2008,blogspotcom Save this one".It may be the funniest Countdown 

'* *' *' *' it- 1 year ago 125,591 views fi.hf Ofahio20C6 

Eclectic Method - The Colbert Report - Remix feat Lawrence Lessig 
Stephen Colbert & Lawrence Lessig Remix talking about Remix from The Colbert 

*'*** '* 1 month ago 126,996 views ec .. cticrnelhod 

Clinton, Edwards, Obama visit "Colbert Report" 
CNN, .•• 
Translate ***'** 9 months ago 86,058 views topnewsmakers 

The Colbert Report: For Your Editing Pleasure "Truth Ache" 
My entry to the Colbert Report's "For Your Ediling Pleasure" conlest. ... 

**** '" 1 year ago 79,246 views Kur01 

The Colbert Kid 
2 year old is a big fan of the "Report" ... 

***'** 2 years ago 159,052 views vonhess1919 

Sponsored Videos 

Richard Branson on Ideas 
Innovative ideas can spring from 
your customer base, Learn more! 
2 months ago 11,855 ***** Amencan Express Co 

, Honda Film: Mobility 2088 
What is the future of mobility? 
Honda asks today's great thinkers, 
3 weeks ago 4,186 
***Xw Honda 

Promote Your Video to see it here". 
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4:45 

1:21 

4:25 

1:40 

COLBERT REPORT colbert report emmy 2007 
COLBERT REPORT colbert report Colbert Report colbert report Colbert report 

***** 1 year ago 53,946 vi...... bullyingisnotallO'.ved 

Colbert Report: Colbert's Own Remix 
Colbert's own remix, I thought it was pretty funny, I wonder if I need his consent for 

***** 2 weeks ago 23,138 vi...... KillerWalrus2845 

" 

Fox News Edits a Democrat to Make Him Look Worse 
MORE FOX NEWS BIAS: http://www.youlube.com 

***** 2 years ago 565,472 vi...... LiberalViewer 

Sarah Palin Jon Stewart Late Show CBS The Colbert Report 
Sarah Palin Jon Stewart Late Show CBS The Colbert Report Hillary Kucinich obama 

*.** ... * 3 months ago 37,305 vi...... rudygal333 

Will Wright Prepares To Go On The Colbert Reportl 
Sims creator Will Wright and a Colbert Report staffer discussing his impending 

*.*** * 2 years ago 17,878 views ncroal 

Daily Show & Colbert Report Writers in Mock WGA Debate 
In the funniest thing to happen since the Writers Guild went on strike, writers from the 

***** 1 year ago 46,887 vi...... campusprogress 

Colbert Report - Rush Plays Rock Band - Tom Sawyer 
Rush backstage at the Colbert Report, playing their song Tom Sawyer in the 

11: *j!{* 11: 6 months ago 81,446 views swampfoat 

Colbert game 
Level for Ha~ Life 2 I made. For download link and other infonmation head over to 

**** k 2 years ago 105,419 vi...... MonkeyjoeBla 

Eclectic Method - Colbert Report - RE REMIX verl 
Ok so last night Colbert played our remix of him and Lawrence Lessig on his show 

***** 2 weeks ago 12,913 vi...... eclecticmethod 

Dog howls at Colbert Report 
Our dog Grissom howling everynight when the colbert report theme music comes on. 

****It 2 years ago 29,490 vi...... iaom42 

World of ColbertCraft - Official Trailer 
Stephen Colbert Interactive Presents, A Stephen Colbert Production - The World of 

1dl;·* 11: * 2 years ago 54,279 vi...... psills 
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Add to iGoogle 

Your Account 
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Favorites 

Inbox 
Subscriptions 
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Help & Info 
Help Resources 
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Copyright Nolices 

YouTube 
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Y ~ , 
Oll~ Worldwide English 

Home Videos Channels 

"daily show'''' video results 1 - 20 of about 49,500 

Playlists Videos Channels Sort by: 
Relevance,. 

show" 

Uploaded: Type: 
Any timeT AliT 

Advanced 
Options Display: 

Also try: colbert report colbert jon stewart daily show inauguration barack obama john stewart daily show obama inauguration 

Playlist Results for daily show" 

Criticism of Bush 

demetri martin 

Demetri Martin 
Diaper 

Dernetrr fv1artin ~
'"The Jokes With 

Material from 111e 

'Demelri Martin 
"Catnap" 

Not The Daily Show, With Some Writer 

Playlis! Info: 
2 years ago 
13.787 views 
tscastro114 

Playlis! Info: 
9 months ago 
11.808 views 
aesorto 

What do the writers of the Daily Show think of the ongoing writers' strike? Wanly 

'Jlnlf*** 1 year ago 609,994 views mSwnters 

Bill O'Reilly on The Daily Show with Jon Stewart (11-13 ... 
O'Reilly went on Stewart's show on 11-13-08. The O'Reilly Factor. (11-14-08) .... 

'#; 1<:;:1'1<1: 2 months ago 74,886 views 3003BG 

The Daily Show Reminds Us that NAMBLA is a Joke 
APRIL 23, 2008, UPDATE: The Curley family has dropped the lawsuit discussed in 

'/Jr*** 2 years ago 825,925 views LiberalViewer 

Fox News Edits Criticism of McCain Out of Daily Show Clip? 
See DOZENS more examples of FOX NEWS SIAS at: http://www.youtube.com 

11;"*'**'1: 8 months ago 510,839 views liberalViewer 

Daily Show Mocks Gay Marriage Ban or Chickens? 
When California volers passed Prop 8 eliminating the right of same sex couples to get 

'Ilt***1" 2 months ago 129,404 views liberalViewer 

Daily Show - Stupid Humans 
Daily Show· Stupid Humans ... 

*'* *,*"1: 7 months ago 42,908 views powmadeak47 

Daily Show & Colbert Writers Stage "Code Pink" Disruption 
In a mock debate before members of the United States Congress, a few writers from 

*1<:'"#1'* $, 1 year ago 63, 186 ~ews campusprogress 

Jon Stewart, Daily Show impact on election 2008 
Sarack Obama ... 

PdOIf:1<: * 5 months ago 98,479 views SableVerity 

Midtenm Elections Cartoon - nle Daily Show 2002-11-01 
Satirical cartoon of US midtemn elections from The Daily Show. Parody of 

10:'**1<:* 1 year ago 15,887 views Kloth23 

Sponsored \/ideas 

Richard Branson on Ideas 
Innovative ideas can spring from 
your customer base. Learn more! 
2 months ago 9,763 
* 10: * *"* American Express Co. 

"Zack and Miri" DVD 
The Funniest Kevin Smith Movie Yet! 
See Clips From The Hilarious DVD. 
TheWeinsteinCompany 

Promote Your \/ideo to see it here ... 
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2 on 

2:52 

2:26 

2:43 

2:02 

9:51 

2:47 

Bill Bradley 2: Daily Show Backstage 
Bill Bradley appears on the Daily Show. This is the backstage, behind the scenes 

'I!'')I('klii: *- 1 year ago 65,948 views SenatorBiliBradley 

Terry Gilliam Crashes Daily Show Line 
Ain't-It-Coo"News let the word out that Terry Gilliam was going to drop by the DAILY 

1f1l:f;tlln", 2 years ago 64,124 views dystopika 

Update: Barney Frank Clip on Daily Show Last night 
They used this as moment of zen. So cool! Congressman Frank has the balls to point 

***11:*" 2 years ago 128,807 views kneelbeforezodd 

Daily Show Asks: Should Anyone Take Hugo Chavez Seriously? 
The recent UN Speech by Venezuelan President Hugo Chavez led to clips from two 

*')I(f;t'iJ1. 2 years ago 252,371 views LiberaMev""r 

The Daily Show- Stephen Colbert gets sued: Paley Center 
Host Jon Stewart and correspondent Stephen Colbert talk about material that cannot 

1r"')l('k)lf'k 6 months ago 10,182 views paleycenter 

The Daily Show: Jon Stewart On Getting Stories (Paley Center) 
Correspondent Stephen Colbert talks about how the show has moved toward a more 

**1t;$f.,* 1 month ago 6,885views paleyeenter 

Citiz.entube Interview: Lizz Winstead, Creator, Daily Show 
Google and the National Journal sponsored an event on 6/11/2008 called, ''The 21st 

1<.'"fj( f;t'j( '* 7 months ago 1,877 views eitizentube 

Aasif Mandvi of the Daily Show at Sundance 2008 
Daily Show correspondent Aasif Mandvi chats with Darren Ewing of The Salt Lake 

)If '* f;t '* jf 1 year ago 4,638 views sl!rib 

Minority Report: Wyatt Cenac meets a White Supremacist 
Wyatt has some questions about racism, so he turns to someone who can surely 

j( *" *" 1I:"it 11 months ago 26,743 views wyatteenae 

Daily Show & Colbert Report Writers in Mock WGA Debate 
In the funniest thing to happen since the Writers Guild went on strike, writers from the 

* * f;t 1<. "it 1 year ago 46,822 views campusprogress 

The Daily Show - Carell and Colbert on improv: Paley Center 
Correspondents Steve Carett and Stephen Colbert speak about improvisation being a 

**. *' lit '* 6 months ago 13,073 views paleyeenler 
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Gmail: Google's approach to email 
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10 reasons to use Gmail 
Gmail makes email easy and efficient. And maybe even 
fun. 

Create an Account» 

4. 

1. You don't like spam. Neither do we. 

Don't waste time with junk mail and unwanted messages. Gmail blocks spam 
before it gets to your inbox If an unwanted message ever finds its way through, 
you can fight back by CElPQ[tingj1 and help make our spam filters even better. 
Learn more 

2. Search your mail instantly 

Use GQQgIEl __ ?gClf~b--'fo£itbir:LGmCl_iJ to find the exact message you want, no matter 
when it was sent or received. You don't have to spend time sorting your email, 
just search for a message when you need it and we'll find it for you. 

3. Organize replies into conversations 

With Gmail, each message you send is grouped with all the responses you 
receive. This ~QnYElf?_Cl.tjQn_Yi.ElW continues to grow as new replies arrive, so you 
can always see your messages in context. 

4. Built-in chat: text, voice, or video 

With just one click, you can chat in Gmail with the people you already email or 
reply to emails by chat. You can even talk face to face with Gmail voice and video 
chat. All you need is a webcam and a small download that takes seconds to 
install. 

5. Labels, filters, and stars ... oh my! 

Gm;:JjLJ!§_El_~J;:J_R_El!§' to help you organize with more flexibility. A conversation can 
have several labels, so you're not forced to choose one particular folder for 
messages. You can also gf~9.tEl_Jilt~[§ to automatically manage incoming mail. 
§tClf[jmLDJ~?_§9.g~§ is another way you can organize your inbox Plus, it looks 
pretty. 

6. Get your mail on the go 

The days of needing your computer to get to your inbox are long gone. You can 
now use G_!I!;:JjLQn.YQ!JL!I!QQH~_J!~yi_Q~ to access your email from anywhere. 

7. Lots of space (and counting) 

We're always working to increase the amount of free storage we offer in Gmail, 
and if you want even more, you can always P!Jf~b_Cl§'~ __ 9.QgAi.Qn9.L§'p;:J_g_El. With all 
that space, you can archive instead of deleting messages, so they won't clutter 
your inbox but will remain searchable in case you ever need them again. 

8. We have ads, but only the good kind 

With Gmail. vou'li never see ooo-uos or untaraeted banner ads. Instead we 

2/1812010 10:35 AM 



Case 1:07-cv-02103-LLS   Document 219-7    Filed 03/18/10   Page 3 of 3

SJA-460
Gmail: Ten ways Gmail makes email easy and efficient. And maybe even fun http://mail.google.com'mail/help/intl/en/about.html 

©2010 Google - I~m§ 

30f3 2/1812010 10:35 AM 



 
 
 
 
 
 
 
 
 
 
 
 

Redacted at the request of Defendants pending a meet and 
confer and, if applicable, further action of the Court. 

Case 1:07-cv-02103-LLS   Document 222-20    Filed 03/18/10   Page 1 of 1

SJA-461



 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

PAGES SJA-462 TO SJA-488 
LEFT INTENTIONALLY BLANK 




