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Mobile Technology Fact Sheet

Highlights of the Pew Internet Project’s researehlated to mobile technology.

America’s Changing
(Note: This page will be updated whenever new data is available.) Religious Landscape

As of October 2014:

64% of American adults own amartphone Religion in America:
U.S. Religious Data,

Demographics and
Statistics

As of January 2014:

= 90% of American adults own a cell phone

= 32% of American adults own an e-reader JUN. 16 2018

= 42% of American adults own a tablet computer Catholics Divided Over
Global Warming

For the data behind device ownership trends, ple&seour device ownership key
indicator page INTERNET & TECH | APR. 9, 2015

Teens, Social Media &

Some smartphone owners —particularly younger ajuitinorities and lower-income .
Technology Overview

Americans —depend on their smartphone for intelawetess. Of U.S. adults who own a
smartphone7% are “smartphone-dependént. 2015

For more information on U.S. smartphone ownershigit this in-depth report INTERNET & TECH

Social Networking Fact
Sheet

67% of cell owners find themselves checking théiope for messages, alerts, or calls —
even when they don't notice their phone ringingvilarating.

44% of cell owners have slept with their phone ntextheir bed because they wanted to
make sure they didn't miss any calls, text messagesther updates during the night.

29% of cell owners describe their cell phone asristhing they cant imagine living
without.”

(Above info based on April 2012 data foundtins report)

The demographic breakdown of cell and smartphoneesw (January 2014):

http://www.pewinternet.org/fact-sheets/mobile-technology-fact-sheet/[07/22/2015 2:28:06 PM] Dockets.Justia.com


http://www.pewresearch.org/about/
http://www.pewresearch.org/follow-us/
http://www.pewresearch.org/
http://www.pewinternet.org/fact-sheets/
https://www.facebook.com/sharer/sharer.php?u=http%3A%2F%2Fpewrsr.ch%2F1m8ehs5
http://www.pewinternet.org/2015/04/01/us-smartphone-use-in-2015/
http://www.pewinternet.org/data-trend/mobile/device-ownership/
http://www.pewinternet.org/data-trend/mobile/device-ownership/
http://www.pewresearch.org/fact-tank/2015/04/01/6-facts-about-americans-and-their-smartphones/
http://www.pewinternet.org/2015/04/01/us-smartphone-use-in-2015/
http://www.pewinternet.org/Reports/2012/Best-Worst-Mobile.aspx
http://www.pewforum.org/2015/05/12/americas-changing-religious-landscape/
http://www.pewforum.org/religious-landscape-study/
http://www.pewforum.org/2015/06/16/catholics-divided-over-global-warming/
http://www.pewinternet.org/2015/04/09/teens-social-media-technology-2015/
http://www.pewinternet.org/fact-sheets/social-networking-fact-sheet/
http://www.pewforum.org/2015/05/12/americas-changing-religious-landscape/
http://www.pewforum.org/2015/05/12/americas-changing-religious-landscape/
http://www.pewforum.org/religious-landscape-study/
http://www.pewforum.org/religious-landscape-study/
http://www.pewforum.org/religious-landscape-study/
http://www.pewforum.org/religious-landscape-study/
http://www.pewforum.org/2015/06/16/catholics-divided-over-global-warming/
http://www.pewforum.org/2015/06/16/catholics-divided-over-global-warming/
http://www.pewinternet.org/2015/04/09/teens-social-media-technology-2015/
http://www.pewinternet.org/2015/04/09/teens-social-media-technology-2015/
http://www.pewinternet.org/2015/04/09/teens-social-media-technology-2015/
http://www.pewinternet.org/fact-sheets/social-networking-fact-sheet/
http://www.pewinternet.org/fact-sheets/social-networking-fact-sheet/
http://www.pewforum.org/2015/05/12/americas-changing-religious-landscape/
http://www.pewforum.org/2015/05/12/americas-changing-religious-landscape/
http://www.pewforum.org/2015/05/12/americas-changing-religious-landscape/
http://www.pewforum.org/religious-landscape-study/
http://www.pewforum.org/2015/06/16/catholics-divided-over-global-warming/
http://www.pewforum.org/2015/06/16/catholics-divided-over-global-warming/
http://www.pewforum.org/2015/06/16/catholics-divided-over-global-warming/
http://www.pewinternet.org/2015/04/09/teens-social-media-technology-2015/
http://www.pewinternet.org/2015/04/09/teens-social-media-technology-2015/
http://www.pewinternet.org/2015/04/09/teens-social-media-technology-2015/
http://www.pewinternet.org/fact-sheets/social-networking-fact-sheet/
http://www.pewresearch.org/
http://www.pewresearch.org/
http://www.people-press.org/
http://www.people-press.org/
http://www.journalism.org/
http://www.journalism.org/
http://www.pewsocialtrends.org/
http://www.pewsocialtrends.org/
http://www.pewforum.org/
http://www.pewforum.org/
http://www.pewinternet.org/
http://www.pewinternet.org/
http://www.pewinternet.org/
http://www.pewhispanic.org/
http://www.pewhispanic.org/
http://www.pewglobal.org/
http://www.pewglobal.org/
http://www.pewinternet.org/category/publications/report/
http://www.pewinternet.org/topics/
http://www.pewinternet.org/category/presentations/
http://www.pewinternet.org/category/interactives/
http://www.pewinternet.org/three-technology-revolutions/
http://www.pewinternet.org/datasets/
http://www.pewresearch.org/areas-of-expertise/technology-use/
https://dockets.justia.com/docket/circuit-courts/ca4/12-4659/
https://docs.justia.com/cases/federal/appellate-courts/ca4/12-4659/415572891/3.html
https://dockets.justia.com/

MoPR DBESPPMZBY P BB T Filed: 08/05/2015  Pg: 2 of 6

Cell owners in 2014

Among adulfs, the % who have a cell phone

Have a cell phone

All adults 20%
Sex

2 Men gab

b Women 838
Race/ethnicity*

& White 20

b African-American 80

© Hispanic 92
Age group

s 18-29 g8l

b 30-49 g7

¢ 50-64 sg

o BE+ T4
Education level

¢ High school grad or less a7

b Some college 93"

¢ College+ 93H
Household income

s Less than $30,000/yr 84

b $30,000-549,999 20

¢ $50,000-$74,999 ggb

d $75,000+ gg=t
Community type

= Urban 88

& Suburban a2

c Rural 838

whites, 237 Nor African-Am

PEW RESEARCH CENTER

Cell internet access:
As of May 2013, 63% of adult cell owners use th@iones to go online.

34% of cell internet users go online mostly using their phones, and not using
some other device such as a desktop or laptop coenpu

For more specific information on cell internet agsevisit ourrecent report

How Americans use their cell phones (activities):

http://www.pewinternet.org/fact-sheets/mobile-technology-fact-sheet/[07/22/2015 2:28:06 PM]
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Cell phone activities
The % of cell phone owners who use their cell phone to...

81
60
52
50
49
48
21
8

send or receive text messages

access the internet

send or receive email

download apps

get directions, recommendations, or other location-based information
listen to music

participate in a video call or video chat

“check in” or share your location

Source: Pew Research Center's Internet & American Life Project Spring Tracking Survey, April
17 — May 19, 2013. N=2,076 cell phone owners. Interviews were conducted in English and
Spanish and on landline and cell phones. The margin of error for results based on all cell
phone owners is +/- 2 4 percentage points.

See:http://pewinternet.org/ Reports/ 2013/ Cell-Activitiaspx

Location:

:30f6

74% of adult smartphone owners ages 18 and oldethssy use their phone to get
directions or other information based on their emtrlocation.

Among adult social media users ages 18 and old¥¥ 8ay that at least one-of their

accounts is currently set up to include their lématin their posts.

12% of adult smartphone owners say they use a gédsservice to “check in” to certain
locations or share their location with friends, dofwvom 18% in early 2012.

= Among these geosocial service-users, 39% say thegikcinto places on Facebook,

18% say they use Foursquare, and 14% say they asgl&Plus, among other

services.

Mobile phone problems:

In April 2012, we found:

= 72% of cell ownergxperience dropped calls at least occasionally. Some 32% of cell
owners say they encounter this problem at leastatimes a week or more
frequently than that.

= 68% of cell ownergeceive unwanted sales or marketing calls at one time or
another. And 25% of cell owners encounter this peobat least a few times a week

or more frequently.

Some 79% of cell phone owners say they use texisagisg on their cells. We asked

them if they got spam or unwanted texts:

http://www.pewinternet.org/fact-sheets/mobile-technology-fact-sheet/[07/22/2015 2:28:06 PM]
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= 69% of those who are texters say tlgey unwanted spam or text messages. Of

those texters, 25% face problems with spam/unwane&ts at least weekly.

Some 55% of cell phone owners say they use thedngbk to go online —to browse the
internet, exchange emails, or download apps. Wedskem if they experience slow
download speeds that prevent things from loadingskly as they would like:

= 77% of cell internet users say thexperience slow download speeds that prevent

things from loading as quickly as they would like. Of those cell internet users, 46%
face slow download speeds weekly or more frequently

“Just in time” information:

An April 2012 survey finds that some 70% of alllgghone owners and 86% of
smartphone owners have used their phones in thdaque 30 days to perform at least
one of the following activities:

= Coordinate a meeting or get-together —41% of phlbne owners have done this in
the past 30 days.

= Solve an unexpected problem that they or someosetedd encountered —35%
have used their phones to do this in the past 3&.da

= Decide whether to visit a business, such as a veatsd —30% have used their
phone to do this in the past 30 days.

= Find information to help settle an argumentitheyaveaving —27% haveused their
phone to get information for that reason in thetg@ days.

= Look up a score of a sporting-event —23% have ubed phone to do that in the
past 30 days.

= Get up-to-the-minute traffic or public transit imfoation to find the fastest way to
get somewhere —20% have used their phone to gdtkind of information in the
past 30 days.

= Get help in an emergency situation —19% have ubedr phone to do that in the
past 30 days.

Overall, these “just-in-time” cell users —definad anyone who has done one or more of
the above activities using their phone in the pdétg 30 days—amount to 62% of the
entire adult population. (Sekist-in-time Information through Mobile Connections

Privacy:

= More than half of app users have uninstalled oridkstt to not install an app due to
concerns about their personal information.

= One in five cell owners have turned off the locativacking feature on their phone,
and one in three have cleared their cell phone bBimogvor search history

http://www.pewinternet.org/fact-sheets/mobile-technology-fact-sheet/[07/22/2015 2:28:06 PM]
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More information on privacy and data managementarbile devices can be found
athttp://www.pewinternet.org/2012/09/05/ privacy-andtd-management-on-mobile-
devices/

9% of adults have texted a charitable donation fttmir mobile phone. Mobile giving
played an especially prominent role during the maftath of the January 2010 Haiti
earthquake, as individual donors contributed arnrested $43 million to the assistance
and reconstruction efforts using the text messaf@gagure on their cell phones:

= The first-ever, in-depth study on mobile donors high analyzed the “Text to Haiti"
campaign after the 2010 earthquake —finds thasehmntributions were often
spur-of-the-moment decisions that spread virallyotigh friend networks.

= 74% of Haiti text donors say that their donationthe Haiti earthquake relief was the
first time they had used their phone’s text messgdunction to make a donation to
an event, cause or organization.

= 22% had texted a donation of some kind prior tartleentribution to Haiti
earthquake relief

You can find more information in our repofRlgal Time Charitable Giving

For more general mobile activity data, please
see:http://pewinternet.org/ Reports/ 2012/ Best-Worst-
Mobile.aspxandhttp://pewinternet.org/ Reports/ 20 12ACell*Activitiddain -
Findings.aspx2012)
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ABOUT PEW RESEARCH CENTER Pew Research Center is a nonpartisan fact tank that informs the public about the issues, attitudes and trends

shaping America and the world. It conducts public opinion polling, demographic research, media content analysis and other empirical social
science research. Pew Research Center does not take policy positions. It is a subsidiary of The Pew Charitable Trusts.
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