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Program Comparlson

In addition to our database of frequently asked questions, we have a series of web pages dedicated to providing an overview of padicular topics. You may be interested in this vme"

Brogram Comparison.

Lesson: Benefits of Adwords

AdWords Lessons are in-depth learning sessions that help you understand and use your AdWords acoount. You can even take gquizzes to reinforce your new expertise,

View this lesson now: Benefits of AdyWords.

You may also wish to see the complete list of AdWords t essons.

About AdWords : Interested in AdWords : AdWords Overview

What is Google AtWords?

Google AdWords |s a quick and simple way to purchase highly fargeted cost-per-click {CPC) or cost-per-impresslon (CPM) advertising, regardiess of your budget. AdWords ads are
displayed along with search results on Gocgle, as well as on search and content sites In the growing Google Network, tnctuding ACL, EarthLink, HowStuffiworks, & 8logger. With
searches on Goegle and page views on the Google Network each day, your Google Adwords ads reach a vast audience. - -

When you create an AdWords keyward-targeted ad, you choose keywords far which yeur ad will appear and specify the maximum amount you're w ._._m_ to pay for each click You only
pay when someone clicks on your ad, To save you even more money, our AdWords Discounter autormatically reduces the actual CPC you pay to the lowest cost needed to maintain
your ad's position o the results page.

When you create an AdwWords site-targeted ad, you choose the exact Google Network content sites where your ad will run and specify the maximum amount you're willing to pay for
each thousand page views on that site, You pay whenever someone views your ad, whether the viewer clicks or not. As with keyworg-targeted ads, the Advords Discounter
automatically reduces the actual CPM yau pay to the lowest gost needed for your ad to win the placement on that page.

There's no minimum monthly charge with Adwords -- just a nominal activation fee. Your ade start running within minutes after you submit your bitllng information. You can easily keep
track of your ad performance using the reports in your online account Control Center.

Te find out more about Google AdWords or to begin creating vour ads, visk the AdWords home page.

What's the phone ison on Geogle search results? How does it work?.

We're testing a new product that gives you a free and fast way to speak directly to the advertiser you found on a Gaegle search results page - over the phone.

Here's how it works: When you click the phone icon, you can erter your phane number, Onee you dick 'Connect,” Google calls the number you provided. When you
pick up, you hear tinging on the other end as Google connects you to the other party. Then, chat away on our dime.

We won't share your telephione number with anyane, including the advertiser. When you're connected with the advertiser, your number is blocked so the advertiser
can't see it. In addition, we'll delete the number from our servers after a shart petiod of time.

How are ads ranked?

Keyword-targeted ads are ranked on search results and content pages based on their maximum cost-per-click (CPC) and Quality Score, (For the top positions abave

Gaogle search results, wa Lise the actual CPC.) The Quality Score is determined by the keyword's clickthrough rate (CTR), relevance of ad text, historical keyword
performance, and other relevancy factors.

Ad Rank = CPC X Quality Score

Having relevant keywerds and ad fext, a high CPC, and a strang CTR will result in a higher position for your ad, Because this ranking system rewards well-largeted,
relevant ads, you can't be lacked out of the top position as you would be in a ranking system based solely on price.

Visit our Oplimization Tips page to leamn more about account optimization, including how to maximize performance for your keyword-targeted ad and improve your
ad's position without having to raise your maximum CPC. You can also learn about how ta optimize ad serving for your ads.

When you choose a maximum CPC for your keywords, our Traffic Estimator gives you the estimated average ad position per keyword. This estimate is based on your
maximum CPC and the estimated Quality Score for each of the keywords and ads you've chosen. :
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Yau may also be Interested in site targeting, which allows you fo select the individual sites where your ad will be displayed, Sitedargeted ads appear only oh cantent
sites in the Google ngo.? where they are ranked with keyword-targeted ads, Learn mare about how kevword-targeted and site-tarqeted ads compete.

When de my ads start running?

Cnee you've ¢ompleted the account creation process, you'l need to activate your acceunt. The Google AdWords team will send you an email asking you to click on a spe ink to
verify your email address, After your address has been verified, you can log in to your new account. You'll see a message asking you te submit your killing information. Your ads will
usually appear on Google within a few minutes after we've receivad your payment, with timing depending on the payment method you've chosen {credit card, bank transfer, ete.). You
may nofice that your ads appear cn Google umﬁo«m appearing on Google parner sktes. This is because al| mn_m appearing on pur parner sites must be reviewed for compliance with our
Editerial Guidelines befora they can run.

What basic terminolagy should | know?

We realize that certain AdWords tenms and abbreviations may not be familiar to all of our advertisers. To make things easier, we've created a full glossary,
Here are some of the most commaon terms you'll see as you get started:
Keyword - The keywords you choose for a given Ad Group are used to target your ads to potential customers.

Campaign - A campaign consists of one or more Ad Graups. The ads In a given campalgh share the same daily budget, [anguage and location targeting, end dates,
and distribution optlons,

Ad Group - An Ad Group containg one or more ads targeting one set of keywords, You set the maximum price you want to pay for an Ad Group keyword list or for
individual keywords within the Ad Group.

_Euﬂmmmmoz {(Impr.) - The number of impressions is the number .u.q times an ad is displayed on Google or the Goegle Netwark.

Keyword Matehing Options - There are four types of keyword matching: broad matching, mxmﬂ matching, phrase matching, and negative keywords. These options
help you refine your ad targeting on Google search pages.

Maximum cost-per-click (CPC) - With keyword-targeted ad campaigns, you choose the maximum cost-per-click (Max CPC) you are willing to pay. Our AdwWords
Discounter automatically reduces E_m amount so that the acfual CPC you are charged is just one cent more than the minimum necessary to keep your position on the

page.

Maximum cost-per-dimpression {CPM) - With site-targeted ad campaigns, you cheose the maximum cost per thousand impressions (Max CPM} you are willing to
pay. As with Max CPC, the AdWords Discounter automatically reduces this amoLint so that the actual CPM you are charged is the minimum necessary to keep your
position on the page.

How is an AdWords account structurad?

There are three levels to Google AdWerds: Account, 0m3umﬁ: and Ad Group. The diagram balow shows the account structure and the settings z._mn are applied at each ievel. in
summary:

« Your account is associated with a uniqque email address, passwerd, and billing information.
. Atthe campaign level, yeu choose yeur daily budget, gecgraphic and language targeting, distribution preferences, and end dates.
At the Ad Group level, you create ads and choose keywords. You can also select a maximum cost-per-click (CPC} for the Ad Group or for Individual keywords.

Within each Ad Graup, you create one or more ads and select a set of keywards to trigger those ads. Each Ad Group runs an one set of keywords. If you create muttiple ads in an Ad
Group, the ads will rotate for those keywords.

When yau log in to your account, you can sge your ads' clickthrough rates (CTRs) listed below each of the ads, If 2 particular ad is not performing as well as the olhers (if it has 2 low
CTR), you can delete or refine it to improve the everall performance of your Ad Graup.

Unlyue email ackiress
Password

Biling information

Campaign Campalgn
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