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Google Gets Local With — gomrmisessmes  enceo
AdWords marketing comes to:

* August.B - 11, 2005 San Jose, GA
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By Danny Sullivan, Editor *
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5 2006 To ontp, Canada
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A longer version of this article speculatifid®n 'futlife ondon England
regional targeting refinements, isspes with ﬂ&&m Engine Watch ¥
competition, viewing regional or country:
from outside target regions and othe
available to Search Engina Watch m
 he earn more a

ingreas:

In my sarlier parts of this series on ii}cai

search, 1 covered Overture’s naw | i

%aﬁma& and crawler-based method f

Google and Mobllemaps as attempts to

improve local searching on general purpose
search engines.

»» Search

Today, I had planned fo examine new local
search moves by CitySearch, as well as the ‘L . ,
¥l Members Arsa great content available from online yellow " Free Sear ting Geo-ta
¥ free Area pages. However, I'll instead be stepping back Lampaign

into the world of Google, because of a new
paid local product it launched on Friday.

We?

{};}t m:ze
Gual

interant. commarog

1 did a short write-up of the new product in
iast Friday's SearchDay. Now I've had a chance
o talk with Google more about the program
it Name and have added some additional details,

o especially for those of you reading the version
of this story for Search Engine Watch
members,

i be moving forward with CitySearch and
vellow pages next week, with the series now
set to continue into a fourth part on November

> Computers 6 and perhaps even a fifth part to follow the

week after,
MarketPiace 11 Google's New Regional Targeting
;iﬁ Google has long allowed ads to be targeted on
Cash in oo vour content with 8 country-specific basis. For example, it's easy
Gongle AdSense to make your ads only be seen by those in the

United Kingdom, if you want to targst the

htip/searchenginewatch.com/searchday/article php/3099391 7/5/2005



iﬂi;:zé:zz%%Qz§%%’?ﬁ@é'gz\’(gﬁ"@@?{fxgssiﬁcgQ@HHIQB{&%}% 10

articleinsider

nformation for 8 workd fided

with questions

ab MetricsDirest

il
» ]
By

Search Enging Markeling and

Technoingy

audience there,

MNow Google has rolled out regional targeting to
the incal level within the United States. For
instance, an advertiser could choose to have
their ad for "dentists” appear only in front of
those searching from within the San Francisco
Bay Area {San Francisco-Oakland-San Jose).

Outside this region, the ad would not be seen.

The change will be & real relief to some
advertisers. Imagine the dentist based in Daly
City, just sputh of San Francisco. They may
wish to target those sesking dentists in
surrounding areas. Before this system, the
only choice was to ensure they keyword-
targeted the names of nearby cities along with
the word "dentists,” such as:
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s san francisco dentists
+ gakiand dentists
e o=y e & daly city dentists aatiivineg
Driva iﬁr{;iifg g;im: o your v pacifica éﬁﬁtist; FﬁﬁmﬁﬁQ
# san bruna dentists renowned
search engine
With the change, they can simply target the s . g
i st word “dentists® and restrict to the San expert, Danny
2hepping Lar Francisco region. Then they'li come up for any Sulli
search involving the word "dentists” by : fﬁag & .
someone in the San Francisco area {assuming 3&6}&1{&3‘5 fron
they don't modify from the default broad e
match option). major search
engines.

Mot Solution For Everyone

Regional targeting won't eliminate the need to
do keyword-based local targeting for some
advertizers. Google offers up the example of
real estate agents who sell in one area but
want to reach those in another.

>> Bearch Engine Nev
FREE!

Over 150,000 readers depend onour
keep up with search engines. To join
emall below:

"Your can imagine in real estate an agent
whaose base is local but they also want to
attract people from outside the area,” said
Salar Kamangar, director of product
management st Google. "To reach those, they
nead to buy the regular geographic keywords
as they did before.”

In other words, picture someone seiling homes
in the San Francisco Bay Area. By using the
new regional targeting feature, it's now easy to
make their ads show up for anyone in the Bay
Area searching for a phrase containing "new
homes.” However, a person in Dallas thinking
of moving to the area would never see these
ads, if they did a local search such as:

Online Search Industry

Get deep analysis and actionable ads
analysts
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¢ san francisco new homes
s new homes in ocakland
# prices of new homes in san bruno

Instead, the Bay Area real estate agent will >> Search Engine Resea)
ﬁﬂﬂ nﬁ%iﬁ t@ targﬁt aﬁ tﬁﬁ f&gi&ﬂaiiywspetiﬁc Sgarc}'} Eng‘gne Watch ﬁub{§g§§er }u}}ii
terms, as well, research reports and briefing papers

about search engings

Dealing With Targeting

Inaccuracies

Google's system works by identifying the [P m L
address of a user, a system it has long The Premier Destination for Creath
employed to aliow advertisers to target ads to Featuring Comstock.com, Photes.co
specific countries. The US targeting matches EhotoObjects.net, and Animat

the 210 "designated market argas” that are
used to define television markets,

IP matching usually works, but it is not perfect. 1 live in the United Kingdom, for e:
Occasionally in the past, Google's IP detection has gone haywire and forced me to
Germany site because my ISP has assigned me an IP associated with a German pr
And currently, Google shows me ads targeted to those in the US. I connect throug
thinks I'm in the US.

Google’s solution is that if it can't identify a person's location, it will serve up "nath
ragionally targeted ads instead. Unfortunately, among the group it currently can't
of the mitions of AQL subscribers, Google said.

There's also a chance that someone's location will be misidentified, Google admits.
this is usually a case where they are shown ads for a nearby geographic ares, rath
place well removed from thelr location.

“In those cases, often we aren't mapping them o a region like opposite goasts but
gver,” Kamangar said,

Determining a person’s geographical location is also an issue for where Google she
its own network of web sites. For Instance, ADL and others have their own search
incorporate Google's paid listings, Only at some of these will regional targeting wos
will be disabled because the Google partner doesr’t pass along enough informatior
regional targeting scourate, Google said.

AQL Search is an example of one of Google's syndication partners wherg regional
being used, but the company hopes this will change over time,

"We want all the syndication partners to work with this, and generally they are ver

t," Kamangar said.

How about local targeting outside the United States? At the moment, Google says
isn't good enough for this, but it may come if the data quality improves.

Search By Location To Get Ads?

As previously written, Google has a map-based local search product, where results
from crawling the wab., Will the new regional ads be integrated into that product, v
sites for free? Not immediately because of low volume, Google says,

hitp://searchenginewatch.com/searchday/article. php/3099591 7/5/2005
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If the Google Ssarch By Location product were to gain traffic or emerge from beta
service, similar to the existing Web, Images, Groups, Directory and News search s
issue of bringing in ads would become more likaly.

The challenge is that there’s no way Google's new regional targeting will allow ads
the map that Search By Location creates as a centerpiece, in the way that Overtur
product allows. This is because Google's regionally targeted ads don't include phys
mortar” lpcations. However, the regionally targeted ads could run alongside the mu

“What we'd likely do is the same thing with a normal search results page,” Kaman
to how on a regular Google web search, paid listings appear above and to the side
from crawling the web.

In particular, Google might look at the city used in a jocal search’s address box, su
francisco,” and add that to the search term used, such as "dentist,” to bring back :
of those words. Ironically, this means it wouldn't use the new regional targeting bt
traditional kevword fargeting.

Still In Beta

Google stressed that its regional targeting is still in beta. The program was already
about 10 advertisers over the past two months, but last Friday's release is still kee
moniker because the final product is likely to change now that thousands of advert
trying it for the first time.

"We expect things to change, and that's why we are calling it beta still,” Kamangat
Coming Up Next

In my next part of this series on local search, I'll return as planned 1o a close-up k
editorial and pald products offered by CitySearch. I'll also be recapping the excelle
pages resources that are avallable. Many major search engines offer good, yellow
listings siready, but users may be unaware of these. I'll guide you to these oplions
how the search engines themselves are lobking to make local search magically hag
should, without the user doing anything spedial,

& longer version of this article speculating on future
regional targeting refinements, issues with national ad
compaetition, viewing regional or country-targeted ads

from outside target regions and other topics is
available to Search Engine Watch members.
Click here to learn more about becoming a

Search Headlines

NOTE: Article links often change. In case of 2 bad link, use the publication's search
most have, and search for the headline.
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