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Net Sales

Fiscal years 2007 and 2005 spanned 52 weeks while fiscal year 2006 spanned 53 weeks. This additional week is added to the first fiscal quarter approximately
every six years to realign fiscal quarters with calendar quarters.

Net sales and Mac unit sales by operating segment and net sales and unit sales by product follow (net sales in millions and unit sales in thousands):

September 29, September 30, September 24,
2007 Change 2006 Change 2005

Net Sales by Operating Segment (a):

Total net sales $ 24,006 24% $ 19,315 39% $ 13,931

Unit Sales by Operating Segment:

Total Mac unit sales 7,051 33% ' 5,303 17% 4,534
Net Sales by Product:
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Unit Sales by Product:
Deskt 2,520
2,014
Total Mac unit sales 7,051 33% 5,303 17% 4,534
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iPhone unit sales 1,389 NM — NM —_

Notes:

(@) ) i )
During 2007, the Company revised the way it measures the Retail Segment's operating results to a manner that is generally consistent with the Company's other operating segments.
Prior period results have been reclassified to reflect this change to the Retail Segment's operating results along with the corresponding offsets to the other operating segments.
Further information regarding the Company's operating segments may be found in Notes to Consolidated Financial Statements at Note 9, "Segment Information and Geographic
Data.”

® _
Other Segments include Asia Pacific and FileMaker.

(c)
Includes iMac, eMac, Mac mini, Mac Pro, Power Mac, and Xserve product lines.

@ _
Includes MacBook, iBook, MacBook Pro, and PowerBook product lines.

(e)

Consists of iTunes Store sales, iPod services, and Apple-branded and third-party iPod accessories.

Source: APPLE INC, 10-K, November 15, 2007



Derived from handset sales, carrier agreements, and Apple-branded and third-party iPhone accessories.

®
Includes sales of Apple-branded and third-party displays, wireless connectivity and networking solutions, and other hardware accessories.
) ) o .
Includes sales of Apple-branded operating system, application software, third-party software, AppleCare, and Intemnet services.
U}
Derived by dividing total Mac net sales by total Mac unit sales.
@

Derived by dividing total iPod net sales by total iPod unit sales.
NM = Not Meaningful
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Source: APPLE INC, 10-K, November 15, 2007



