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Corract emall addrese? Make sure you're using the email address you provided during the Google AdWords account set-up process. |s it possible
you used an alternate address by mistake?

If you have a Google AdSense account, changes in your AdSense login information (email address and password) will also update your
AdWords login information. if you have recently changed your AdSense login information, please try logging in to AdWords with the updated
information.

if you continue to have trouble logging in to your account, please contact us and provide as much delail as you can, including any error messages
you may be recelving.

| forgak my password. Now what?

If you've forgotten your current password, you can reset the password for your account online; to protect everyone's security, we don't retrieve
or email passwords.

Here's how to reset your password:

1 1. Click Forgot your password? below the login box on the Google AdWords home page.

2. 2. This will take you to the Password Reset page. Enter your email address to confirm your identity.

3. 3. Click Enter.

4, 4. You'll be emailed a link that will aliow you to temporarily access your AdWords t and to ch anowp

Please note that this link will only work once; if you're still unable to log back Into your account, you'll need fo repeat the above steps.

Please note, if you have a Google AdSense that sh the login email address of your AdWords account, changing your
AdWords login information will also update your AdSense login information.

What if my AdWords account does not reflect my latest bank transfer?

it can take 5-10 business days for Google to receive your transfar. The timing of a given transfer depends on your local bank processes, so
please be patient. If we don't display your funds in your AdWords account after at least two weeks,

. Check that the transfer amount has been withdrawn from your bank account. If it hasn't, please check with your bank.
Please contact us. If the money has been withdrawn from your bank account. We may then ask you to send us the bank
stalemenl lhat Includes your bank transfer as a proof of payment. We'll then work with our thid party payment processer to investigate.
Confirm with your bank that your money was sent to the current receiving address that was provided in your payment
lnshucﬂons.

Why have | recsived a credit to my account?

The AdWords Discounter reduces your actual cost-per-ciick (CPC) based on your ad's dlickthrough rate (CTR).
From January 14th to February 17th, 2005, we incomrectly predicted the CTR for a small number of ads created
during this period; therefore, some ads didn't receive their full discount. We've corrected the probiem and credited
the price difference to affacted advertisers' accounts. You can see this credit as a line item on your AdWords
account Bilking Summary page.

https://adwords.google, pport/bin/index.py?fulldump=1 (42 of 116)8/2/2005 8:35:12 AM
What if | am automaticdly logged out of my account?

The Google AdWords system is designed to log users off afler a set period of inactivity. It does this to both maximize the speed and efficiency
of the system
and 1o protect the security of individual accounts.

There are saveral possibk lutions to this p! . You can reconfigure your proxy so that is does not use multiple IP addresses, use a different
proxy, or stop using a proxy server to access the Intemnet.

If you are using the Intemet Explorer b and your fon is expiring, please follow the instructions below.

1. With Intemet Explorer open, click Tools' on the top bar.

2. In the menu, choose 'Intemet Options.'

3. Click on the ‘Connections’ tab.

4. Click on the "Settings’ button.

5. Click the 'Advanced’ button.

8. In the bax titled ‘exceptions,’ under ‘Do not use proxy server for addressas beginning with:’ type "hitps://' (without the single
quoia marks). This should allow you to edit your AdWords account without session expinations,

LR P TP

If this does not work, the firewall for your network might be the problem. if you are using an HTTP praxy, and that proxy uses multiple |P addresses
when connecting to external sites (like AdWords), then your session will expire every time you access the site.
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What if I don't see my conversion statistics in my reports?

There may be several reasons why your conversions are not showing in your reports. Check the following conditions;

RS Make sure that the conversion code has been placed on your website.

. Navigate to the conversion confirmation page on your website,
- Make sure that you can see the Google Site Stats text on that page.

Check that the conversion code is on the comect page. Remember that you need to place the code on the conversion
conﬁrmahon page-when a user reaches this page, there should be no way to back out from the conversion. if you put it on a previous page, Google
may report conversions for users who leave your site before actually completing a conversion.

Check again afier more time has elapsed. The reports may not have been updated yet with your conversion(s) - this can
somellmes lake up to 24 hours.

How do 1 restare my campaign to full delivery?

Qur performance monitor continuously reviews accounts; if we find that your account has continued to experience poor performance, we will notify you
via.email. We will also slow the delivery of ads for your in trial keywords so that you don't have to pay for additional untargeted clicks that are unlikely
fo convert to sales. To restore full delivery, edit your ad and keyword list and click the Restore Full Delivery button at the top of your campaign
summary page.

Please note that the Google AdWords automatsd performance monitor will continue to review the clickthrough rate (CTR) of your keywords, so
if your targeting improvements don't work out, you will receive another email. If you need to restore full delivery a third time, you will be charged
a nominal reactivation fee. Leam more

Why has my account been slowed? What do | need to do?

Here are some common questions and answers about slowing.

What Is slowing? Slowing is our system's way of alerting you to keywords which aren't performing well and which may be hampering your
ign’s overall effecti When our sy determinas that a keyword has a very low clickthrough rate (or CTR), your ad will begin to appear

L’}

only rarely on searches for those keywords. You'll see a message in your account to alert you of this.

What's the point of slowing? Slowing gives you the time to revise keywords so they'l perform better, or to Identify and delete keywords that simply
aren't reaching the audience you want. It aiso allows you to refine the text of the ad(s) in the campaign to betier match your keywords. To read more
about how to improve keywords and eds for maximum performance, see the AdWords optimization tips.

OK, I've revised my keywords. What now? Once you've revised or deleted any underperforming keywords, and reviewed your ad text, dick the
Restora Full Delivery button on your Campaign Management page. This will retum your campaign to normal delivery.

If your campaign continues to perform poorty we will slow delivery agalin to give you more time to re-edit your keywords and advertisements. A
nominal reactivation fee will be charged for every third time you restore full delivery in this manner.

Why do you charge a fee every third time | reactivate my account? The reactivation fee exists to encourage you to optimize your
campaigns before restoring normal delivery. Otherwise, advertisers might simply keep restoring normal delivery with underperforming keywords
until those keywords are disabled. That resuits in a poor experience for tham and for users.

I don’t care how poorly my ad performs. Why don‘t you Just let me run on every keyword | want? AdWords works best for everyons, users and
advertisers alke, when the ads are highly relevant to the keywords of a search or of a given content page. Slowing Is a way for us to alert you to ads
which aren't highly relevant and probably could be giving you better results. Ultimately, underperforming keywords will be completely disabied, so
slowing is a useful way to help advertisers improve keywords before thay reach that point.

For more on the topic of slowing, please visit the Minimum CTR and Performance Monitor page.

Whatif | don't see the conversion tracking text on my confimation page?

View the page source and make sura that you see the conversion code on the page (marked with a < | ~ Google conversion code —> comment tag).
To do this, select View > Source in your browser menu.

What does it mean when the Traffic Estimator displays '<0.1'?

The Traffic Estimator includes samples of historical ad performance (for your ads and other ads using similar keywords) In its calculations.

If you see *<0.1" in the Clicks / Day field, the Traffic Estimator has determined, baged on this sampling, that your ad will likely not gamer impressions
or receive clicks on any search results page or other ad space. Generally speaking, this occurs when the combination of various factors such as your
maximum cost-per-click (CPC) and clickthrough rate (CTR) aren't sufficient to eam an ad position,

In this situation, you may wish to increase your CPC and improve your CTR until you reach your desired results.
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Why was my credit card declined?

Generally, payments are declined if our billing system is unable to verify the billing information you've
submitted. Here's a troubleshooting checkiist of possible causes:

. Incorrect Credit Card Number:
Have you canceled the credit card we have on file for you and not yet entered your new credit card
information?

. Incorrect expiration date:
Please check the expiration date on your credit card. If your card expires, you must update your
AdWords billing information when you receive a new card with a new expiration date.

- Incorrect billing address and phone number:
Be sure to keep your telephone number and billing address current. If the address and phone
number listed in your AdWords account do not match those associated with your credit card, our
system will not be able to process your charges.

. Incorrect business information: Be sure you've selected your Primary Business Type
from one of the drop-down menus on the User Preferences page (under the My Account tab). Your billing
information will be considered incomplete unless you've made a selection.

. Credit limit reached:

You may have reached your daily or total credit card limit on the day we attempted to charge your
card. Your
credit card must have enough available credit to cover your monthly advertising budget. if your card
does not
have enough credit, you'll need to decrease your daily budget, or enter a new credit card with a
higher credit
limit. You may need to contact the issuing bank to determine the credit limits on your credit
card. You can update your billing information at any time. If you still cannot successfully submit your
credit card information, contact the card-issuing bank for details about why they have declined the
particular transaction.

| can 56 my ad, but | can't see my site in the seerch resiits. Why?

Google AdWords advertising is separate from and unrelated to the ranking and Inclusion of your site in Google's search results. For more information
about how websites are listed in our search results, please visit our Webmaster FAQ.

Why ere my keyword traffic estimates low?

When you the Traffic Estimator and analyze your keywords, you'll see, among other information, the
approximate ad position and number of clicks you might receive each day. By simply increasing your maximum
cost-per-click (CPC), you can often improve your results. However, you may encounter situations where
increasing your CPC has little effect on your estimates. This may occur for the following reasons:

Historlcat ad performance

The Traffic Esti includes ples of historical ad performance (for your ads and other ads using similar
keywords) in its cakulations. If the overall clickthrough rate (CTR) for this sampling is consistently low, you'll
see lower click estimates reflected in the displayed estimates. In this situation, you may wish to improve your
CTR, which will, in tumn, increase your estimates in the future.

Query analysis

In order to provide accurate traffic estimates, the AdWords system monitors keyword and search query
patterns. Any low estimates you receive may be due to a lack of queries for your specific keyword or keyword
phrase.

In this situation, you may wish to try different keywords or keyword combinations. To do so, please access
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our keyword tool. (You can also get ideas for additional keywords by clicking alternate keywords to the
right of your traffic estimates.)

Google Network policies

Search and content partners on the Google Network have different policies goveming what types of ads may
appear on their pages or products. For example, some search and content partners only accept family-safe ads.
The traffic estimator accounts for these policy variations among Google Network partners, and displays estimates
accordingly. Therefore, while advertising on the Google Network can increase your exposure to new qualified
prospects, you may not necessarily see a significant change in traffic estimates.

hitps://adwords.google.com/support/bin/index.py?fulldump=1 (44 of 116)8/2/2005 8:35:12 AM

What does it mean when the Traffic Estimator displays a ' symbo!?

The Traffic Esti includes of historical ad performance (for your ads and other ads using similar keywords) in its calculations.

If you see a - instead of a numeric value in the Position field, the Traffic Estimator has determined, based on this sampling, that your ad will likely not
gamer impressions on any search results page or other ad space. Generally speaking, this occurs when the combination of various factors such as
your maximum cost-per-click {CPC) and clickthrough rate (CTR) aren't sufficient to eam an ad position.

In this situation, you may wish to intrease your CPC and improve your CTR until you reach your desired results.

I keep being sent back to the login page. Why?

If your web browser blocks cookies from Google.com, you may experience difficulty staying logged in to your Google AdWords account. To allow
cookies from Google, follow the instructions below:

In Intemet Explorer:

1. 1. Click on the Tools menu and select Internet Options.
2. 2. In the resulting dialog box, select the Privacy tab and click on the Edit button near the bottormn of the window.
3. 3. In the field labeled Address of Web site enter 'google.com’ (without the quotes).

Z.4. Click the Allow button followed by OK until you retum to the main browser window. In Netscape:
1. Click on the Tools menu, select Cookie Manager and 'Manage Stored Cookies.’
2. Click on the Cookie Sites tab.
3. In the field labeled Manage sites that can... enter ‘google.com’ (without the quotes).
4. Click on the Allow button followed by Close to retum to the main browser window. In Mozilla FireFox:
1. Click on the Tools menu and select Options.
2. Click on the Privacy icon and select Cookles.
3. Click on the Exceptions button.
4. In the field labeled Address of wabsite enter ‘google.com’ without the quotes.
5. Click on the Allow button followed by OK until you return to the main browser window.

MPWR=LON=

Why can't | run or retrieve a report for strong, moderate, et risk, or siowed keywords?

Recent changes to the AdWords keyword evaluation process may affect ..' you ted previously in your Report Center. The keywurrj states
'strong,’ 'moderats,’ ‘at risk,’ and 'slowed’ were phased out as part of our ongoing efforts to streamline our keyword evaluallon process and help our
users find exactly what they're looking for.

Because of this change, some older scheduled and on-demand reports will no longer retum accurate results. For example, if your regularly-scheduled
report included 'at risk’ keywords as a parameter, that report won't run properly because ‘at risk' keywords no longer exist.

Here's how to see which of your reports may have been affected:

1. 1. Log in to your AdWords account.
2. 2. Click the Reports tab at the top of the page.
3. 3. Click Download Center on the Reports tab.

Any reports affected by this change will be marked with a notification alert at the top of the page. We recommend that you create entirely new reports
based '

on the new keyward states, and delele the affected reports.
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To create a new report:
1. 1. From the Download Center, click Create Report on the Reports tab at the top of the page.
2. 2. Select a report type from one of the options ta the left, click the link, and follow the instructions to create your new report. We apologize

for any inconvenience this may have caused.

Helpful Links

« MOTe asout repons.
.More.«......._..,..a..m.
# MO 4houe o0 e hywors sion.

Why can't| see more results in My Change History?

Tiw by S 78 Chenges 10 You oeer ry g g coves.

«If you request data for a time period that goes beyond three months prior to today’s date.
« if no changes were made to your account for the time period that you selected. We're working to make
more Information available to you, and we appreciate your patience in the meantime.

hitps://adwords.google.convsupport/bin/index.py?fulld 1 (45 of 116)8/2/2005 8:35:12 AM
System Maintenance

The feature you're trying to access is temporarily unavailable due to routine system maintenance. We expect to complete this maintenance within 24
hours. Please check back at that time.

We apologize for any inconvenience this may cause.

My ads are live--now what? : Troubleshooting my account : Troubleshooting my ads

How can [ find outwhether my eds ara showing?

The Ads Diagnostic Tool can report the ad position for active keyword-targeted ads, and identify why a particular ad or group of ads may not be
showing. In those cases where an ad is not shown, this too! provides recommended steps to help you get your ads up and running.

You can access the tool via the following steps:

1. Log into your AdWords account.

2. Click Tools benaath the Campalgn Management tab.
3. Click Ads Diagnostic Tool.

4. Enter information for either Option 1 or Option 2:

Eali oot

Option 1: Search Terms and Parameters

Use this option if you're concemed about all ads within your account that should be appearing for a specific search term. Specify the
keyword query, the Google domain, the display language, safe search setting, and user location.

Optlon 2: Search Results Page URL

Use this option if you're concemed about a particular search results page that you believe should be showing one of your ads. Copy and
paste the URL from the address bar on the search results page where your ad should be showing.

5. Click Continue when you are finished. Site-targeted ads can't be diagnosed with this too! at this time.

How do! review &ll of my disapproved ads?
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The Disapproved Ads tool within your AdWords account allows you to easily check the status of your disapproved ads and find out why they were
disapproved. You'l still receive emails from our AdWords Specialists regarding all disapproved ads; however, this tool will also be available for you to
review your ad disapproval status at any time.

With this tool, you'll be able to review the ad, its location, the reason for disapproval, suggestions from our AdWords Specialists, and the date your
ad was disapproved. At this time, the tool does not reflect the status of approved or pending ads, or keywords for your account,

To access the Disapproved Ads taol, please do the following:

1 1. Log into your AdWords account.

2. 2. Click ‘Tools' on the Campaign Management tab.

3. 3. Click Disapproved Ads under the Analyze Your Ad Performance section.

4. 4. To edit an ad, click the Edit ad link in the far right-hand column. You'll be able to edit your ad from its corresponding Ad Group; once
you save your ad, it will automatically be submitted for review by our AdWords Specialists.

Tips:
-Click Details in the Disapproval Reason column to leam more about why your ad was disapproved.

- If your ad belongs to a paused or deleted campaign or Ad Group, this status will be included in the Campaign or Ad Group columns. In this case, you
won't be able to make edits. However, you can click 'View ad' to review the ad text.

-To remove ads from this page (but not actually remove them from your account), use the Ignore function at the top of the table. You can also use the
drop-down box to view disapproved ads for: Show all campaigns, Show only active campaigns, Show all but deleted campaigns.

_How can | make sure my eds eppear on the Google Network?

1. Check your ads. They must adhere to our Editorial Guidelines. Ads will not run on the
Google Network until they've been reviewed by our AdWords Specialists, so please ensure that you meet
the standards in the

Editorial Guidelines. You may notice your ads appearing on Google before they appear on AOL or
other network sites because of this review process. To learn how to edit your ads, click here.
2. 2, Increase your daily budget. if your ads qualify for the Google Network, you can expect
more people to see your ads and more clicks to come your way. Make sure that you get the exposure you
want by increasing your

h d google. /bini y?fulldy 1 (46 of 116)8/2/2005 8:35:12 AM

dally budget. Increasmg your daily budget maximizes the number of impressions your ads receive. To

learn how to increase your daily budget click here.
1. 3. Increase your maximum cost-per-click {CPC). The position of your keyword-targeted
ads is determined by various performance factors including: maximum cost-per-click (CPC), clickthrough
rate (CTR), and ad text. You may want to increase your CPC to help improve your ad's position. AOL only
displays the top three Google AdWords ads on any given page, so raising your CPC increases your chance
of consistently appearing on all advertising network sites. To learn how to increase your CPC, click here.
2. 4. Increase your clickthrough rate (CTR). As mentioned above, your ad's position is partly
determined by your CTR, so be sure your ads are optimized and ranked high enough to appear on AOL.
You can increase your CTR by refining your ad text, using keyword matching options, and using the
keyword tool to refine your keywords. To learn more about how to increase your CTR, visit our Optimization
Tips page. You can also learn how to proactively monitor your keywords

5. Increase your maximum CPM. If you're running site-targeted campaigns with cost-per-

lmpressmn (CPM) pricing, increasing your maximum CPM should increase your visibiiity on the Google
Network. To learn how to increase your CPM, click here.

4. 8. Check your distribution preference. Make sure you haven't already opted out of the
Google Network. To learn how, click here.
5. 7. Finally, some Google Network partners may restrict advertising based on their own

policies regarding content. As a result, one or more of your ads may not appear on these sites.

“What shouldi do if | follow the Ads Diagnostic Tool instructions and) <till can't see my ed?

The suggestions supplied by the Ads Diagnostic Tool were compiled based on our ongoing support experience with advertisers within the program.
While these recommendations are generally applicable to all advertisers, we understand that you may still experience some difficulty getting your ad
up and running after following these suggestions.
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Please contact our support team and well be happy to assist you with your account. In your message, please include a list of the ad(s) and keywords
you are concemed about, and include the campaign name and Ad Group where each is located. An AdWords Specialist will research your concem(s)
and contact you with reasons and solutions for your particular case.

What information does the Ads Diagnostic toat take into account?

The Ad Diagnostics tool reviews data specific to each query and its related ad(s) based on all available account data at the time you run the ad
diagnostics report. Like the statistics available for your campaigns and Ad Groups, reporting is not real-time and may not reflect data received in the '
last three hours. Please note that using this tool will not generate additional impressions for your ads.

If there are other factors within your account affecting the query and ad diagnosed, this information will be included in the diagnostic results. Details
that may impact your ad delivery for a particular query will only be included from active campaigns, Ad Groups, and keywords. Currently, the data
reviewed is specific only to those ads you have targeted to the Google search network.

Reported issues for a particular ad and its related keywords may include any aspect related to ad creation and your account settings. Examples
include ad and keyword approval status, cost-per-click (CPC) and budget price settings, ad and keyword performance, ranking status, geo-largeting
settings, efc.

Why can't| see my regionaly-targeted ad?

Sometimes we're unable to obtain intemet protocol (IP) information for some searchers, especially those using intemet service providers (ISPs) that
employ proxy servers. Because we can't determine the searcher’s location in these cases, we'll show nationally-targeted ads instead of regionally-
targeted ads.

AdWords billing & payments

Does the minimum CPC vary by location?

You assign a maximum cost-per-click (CPC) for each Ad Group and/or keyword in your AdWords account. Similar
to bidding in an auction, the maximum CPC you enter should be the most you are willing to pay per click. Likely,
you'll pay less-we adjust your price per click based on your nearest competitors. The lowest amount you could bid
and pay within the AdWords pricing model is the minimum CPC, which varies based on the country in which your
ad is shown. To learn more about the minimum CPC in your target location, visit our form of payment finder.

There are two possible minimum CPC amounts:

Global Mini CPC: The mini CPC required to potentially show your ads in all AdWords target
countries. The minimum CPC may be lower in certain locations (focal minimum CPC).

Local Minimum CPC: A reduced, location-specific minimum CPC for ads targeting China and Poland, and for
advertisers with billing addresses in China or Poland. Only these advertisers can enter the local minimum CPC
as the maximum CPC for an Ad Group.

Keep in mind that selecting the local minimum CPC as your maximum CPC may prevent your ads from
showing in all of your chosen target countries. To show your ads in countries other than China and Poland
you must bid at least the global minimum CPC.

google. fi py?fi 1(47 of 116)8/2/2005 8:35:12 AM
As always, the AdWords Dnscounler will automatically adjust your CPC io the minimum ded to maintain your ad'’s position. That means,
based on the location of your customer, you may still pay as little as US$0.02 to show your ad.

Here's an example of how these two minimum CPC values wark:

Your billing address is in China, and you set up a campaign that targets China. Because China has a local minimum CPC, you can enter bids as low
as USD $.02 per click. Suppose you then change the country targeting of your campaign to include the United States. To target the US, you will need
to bid at least USD$.05 In order for your ads to show. It is still possible that you will pay as little as USD$.02 per click from users located in China
because the AdWords Discounter will automatically adjust your CPC based on the location of the user.
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AdWords billing & payments : My billing address is in the European Union

Does VAT apply to Google AdWords?

Yes. As of July 1, 2003, all AdWords accounts with European Union (EU) business addresses became
subject to Value Added Tax (VAT) charges. In addition, as of January 22, 2004, ali EU advertisers moved
from being an advertiser with Google Inc. (United States headquarters) to being serviced and billed by
Google Ireland Ltd (EU). - '

Advertisers with a business address in the EU, but outside of Ireland, may self-assess VAT at their Member
State's local rate if they are using Google AdWords for business purposes,

Howt do | provide Google with a valid VAT number?

New advertisers are asked to provide VAT information during the account set-up process. If you're a current
advertiser and already registered for VAT in an EU Member State, please foliow the steps below to update
your VAT information:

.Log in to your AdWords account.

.Select the My Account tab.

.Click Billing Preferences (located just below the tabs).
.Locate 'VAT Information’ and click Edit.

.Fill out the fields in the VAT Information section.
.Click Save Changes.

How are- AdWords advertisers dfected by VAT?

Online Advertisers: Irish Billing Addresses

Google Ireland Ltd. charges your account at the current Irish VAT rate, so you do not need to self-assess
your VAT charges. Please note that the Irish VAT rate is subject to change per the Irish government's
discretion.

If you do not provide Google with a valid VAT registration number, Google will still charge your account,
including the initial activation fee, at the current Irish VAT rate. Piease note that the Irish VAT rate is subject
to change per the Irish government's discretion.

Online Advertisers: EU Billing Addresses (Outside of Ireland)

If you use Google AdWords for business purposes and have an EU business address outside of Ireland, you
may self-assess your VAT charges at your EU member country rate. Google will not add VAT to your costs if
you declare that you use Google AdWords for business purposes, and your business address is in the EU
but outside of Ireland. You can iearn more about EU VAT registration at: hitp://europa.eu.int/

If you do not declare that you use Google AdWords for business purposes, Google will charge your
account, including the initial activation fee, at the current Irish VAT rate instead of your EU Member State's
rate in accordance with Irish VAT regulations. Please note that the Irish VAT rate is subject to change per
the Irish government's discretion.

What f | have billing questions or concems?

We understand that online transactions require trust. In particular, we take billing and credit card security very
seriously. if you have refund or credit requests
or concerns about your account charges, whether they're related 1o security issues or not, please let us know.
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However, because email is not a secure means of communication, please do not emait us your credit card
number or account password. We should be able o resolve the issue without this information. Please do provide
us with your account's email address and as much other information as possible regarding the matter. An
AdWords Specialist will review your email and work to reach a solution as quickly as possible.

i you contact us with a billing concern, we may temporarily suspend your ads so you don't accrue further
charges. We may also suspend your ads if we have trouble processing charges for your account.

in order to reactivate the account, we ask that you please re-submit or update your payment information
in order to process your charge. Once we've processed your payment, your campaigns will
automatically be se-enabled.

htips://adwords.google.comvsupportbin/index.py?fulldump=1 (48 of 116)8/2/2005 8:35:12 AM
Refunds (if any) are at the discretion of Google and only in the form of advertising credit on www.google.com. Please contact your credit card
issuer for Information on additional rights granted 1o you as part of your cardhoider agreement.

Who can | contect with VAT quastions?

For technical questions about VAT registration in EU Member States or VAT reimbursements you should
consult your tax adviser.

For general questions about how VAT affects your Google AdWords account, you can Contact us.

AdWords billing & payments : AdWords account costs

How do | control the cost of my ads?

With cost-per-click advertising on AdWords, the cost of your campaigns really depends on you — how
much you are willing to pay and how well you know your audience. it all boils down to knowing your own
goals and letting us know what they are.

. Set your own limits: There is a nominal activation fee for Google AdWords. After that,
you tell us how much you are willing to pay per click and per day. Please click here for more information on
selecting your CPC and daily budget.

. Start smart: Don't bid more than you can afford. If you are unsure what to pay per click to
acqmre a new customer, we help you by giving you cost estimates, specific to your campaign settings,
during the sign up process.

Grow from what works: Once you know what works, you can start to build more
campalgns and Ad Groups to attract your potential customers. In addition, keyword-targeted ads earn their
position based on various performance factors including: maximum cost-per-click (CPC), clickthrough rate
(CTR), and ad text. With a strong performance history, you could end up paying less to maintain the position
of your ads.

. Pay less for more results: Keep in mind that because of our AdWords Discounter and

’ dynamnc ranking system based on various factors such as CTR, CPC, and ad text, your actual cost-per-click
(what you actually pay per click) is often less than your maximum CPC (what you are willing to spend per
click) and often decreases when your ad starts to perform better.

In addition to daily budget, maximum cost-per-click (CPC), and performance, which directly control
your costs, keywords and targeting are important factors to consider.

Keywords: We suggest you start off with just a small list of strong keywords and a few
d|fferent targeted ads. This will help save you money by reducing the number of untargeted clicks, which are
unlikely to convert to sales. Using keyword matching options also helps you manage your costs by limiting
your ads to the most relevant searches and content pages.

. Targeting: Your CPC is based on what your nearest competitors are willing to pay, so
targetlng your ads to your specific market ensures that you are competing in the right market and paying
only what you need to pay. Effective targeting is accomplished through keywords, ad text, and language and
country targeting settings.
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How do | inaease the daily budget for my ad campaign?

To increase the daily budget for an ad campaign:

Log in to your AdWords account.

In the Campaign Summary table, select the checkbox(es) next to the campaign(s) you wish to edit.

Click Edit Settings in the header row of the table.

Enter the new cumrency amount(s) in the Daily Budget field(s) on the left side of the Edit Campaign Settings page.
Click Save All Changes at the top or bottom of the page.

Note: Your daily budget applies to individual campaigns, not your total advertising spend. For example, if you have three ad campaigns, each with
US$5.00 daily budgets, your maximum daily advertising spend would be US$15.00.

How do i get my adin the top position every ime?

Google believes strongly in providing high quality and relevant advertising to our users, so Google AdWords does
not rank ads solely on cost. There is no way 1o reserve top placement in the AdWords program.

https://adwords.google. pport/bin/index.py?fulld (49 of 116)8/2/2005 8:35:12 AM

Ad placement is based on a combination of various factors such as your maximum cost-per-click (CPC —~ how much you are willing to pay per click),
clickthrough rate (CTR - ratio of clicks to how many times your ad was seen), and your ad text. This means that if you eam a higher CTR with better
quality ads, you can be rewarded with a lower actual CPC. Our system monitors your competition and perf and aL ically charges you the
least amount possible.

When do my ads start accruing costs?

Your ads begin running and accruing costs only after you activate your account. When you are ready to activate your account, log in to your account
and submit your billing information. Your ads will then appear on Google almost immediately. You'll only be billed after one month or after you reach
your first AdWords credit limit.

Howdo [ choose a dally budget for my cost-perclick campaign?

Choosing a maximum cost-per-click

The pre-filled amount highlighted in blue is our recommended maximum cost per click (CPC). Matching this
amount ensures maximum ad exposure and clicks for all of your keywords. Once you have decided on a
maximum CPC, click ‘Calculate Estimates.’

Assess your cost, click, and position estimates
The Traffic Estimator returns estimates of how much you might pay per day for the keywords you have

chosen. In this example, the average cost per day is US$16.14 with an average CPC of US$1.62. You'll also
see the average position of your ad. Here, the average position is 1.5.
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" Cheose currency and maximum cost-per-click
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You may decide that the Traffic Estimator predicted too many or too few clicks at too high or low a CPC. If
so, you can enter a new maximum CPC in the maximum CPC field and click 'Recalculate Estimates.’

You'll now see a new list of estimates. In this example, lowering the maximum CPC to US$1.50 from
US$2.41 resulted in an average CPC that was, on average, US$0.86 lower. However, the average position
dropped from 1.5 to 2.3 and the average clicks per day dropped as well.

if cost is more important to you, you may choose to go with this recaiculated option. If position and
exposure are more important, you may try option 1.

Choose currency and maximum cost-per-click
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Howdo | close my account?

You can cancel your Google AdWords account at any time by pausing or deleting all Ad Groups (or campaigns)
within your account, Or email the AdWords
staff using our contact us form. We'll process your request and send you a confirmation email.

Once you cancel, your ads wifl stop running and no new charges will accrue to your account. However, we will process any pending charges
generated between your last billing and the date your cancellation request was processed. As a result, you may see charges appear on your Billing
Summary page after you cancel. Because our billing cycle is 30 days, you may not be billed for those final charges until a few weeks after you cancel.

You'll be able to reactivate your account eaéily at any time in the future. To do so, just log back into your account and follow the prompts to re-
establish your AdWords advertising service.

Do pay for avery dick on my ad?
With Google AdWords cost-per-click (CPC) pricing, you pay only when someone clicks on yaur ad. Click here for more information about sources of

legitimate cicks.

i you suspect that your ads have been affected by invalid clicks, click here to leam more about AdWaords click quality.

How does Google come up with a récommended daily budget?

We recommend daily budgets based on historical data for the same or similar keywords as you. We also consider additional factors-such as variations
in language and location and Google Network activity.

The daily budget we recommend will ensure your ads appear for all relavant searches, increasing your visibility and reach to potential customers.

Remember, setting your daily budget to the amount we recommend is optional-you're always in full contro! of your AdWords account. You can edit
your campaign’s daily budget as often as you'd like, and to whalever amount results in the most appropriate retum on investment for you.
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Does it cost extrato show my ads on alt of the Google Network sites?

There is no fee to run your ads on sites and products in the Google Network. Ad distribution is an added benefit of the Google AdWords program,
and your ads are automatically eligible.

As with all Google advertising, you only pay for clicks on your ads. You control how much you spend by selecting a maximum cost-per-click (CPC)
and daily budget that fit your advertising goals. For more information on AdWords pricing and billing, please dlick here.

Because ads targeted to content pages are based on the same set of keywords as used in search, the same maximum CPC that you set for your ads
aiso applies for ranking your ads on content pages. Although the average CPC that you pay for contextual advertising may differ from search
depending on your competition, you only pay for clicks that you receive, and you will never pay more than your maximum cost per click.

How does Google keep my campaign below my daily budget?

Google shows your ads evenly over time so that you reach your daily budget by the end of each day. This keeps your ad from accumulating charges
early on and then disappearing for the remainder of the day.

Once you've selected your keywords, you'll see a recommended daily budget. if you set your daily budget to this value, you will maximize your ad's
visibility and activity. if your dally budget is lower than the recommended amount, Google will deliver your ads evenly throughout the day to keep
your costs at or below your daily budget. Click here to leam how to view and edit your deily budget.

Will 1 need to set a different CPC for every keyword?

No. With Google AdWords, you don't have to worry about this. You can simply set the same maximum CPC for all your keywords, knowing that the

AdWords Discounter will charge you the lowest CPC you can be charged while still ining your position for each keyword. If you want to assign
different CPC values to different keywords, you can simply set up separate Ad Groups with different maximum CPC amounts. You can also use our
power posting feature

to assign a different CPC to each of the keywords within an Ad Group.

Other advertising programs require customers to specify a set price for each keyword. This means their customers not only spend more money than
necessary, but also must invest a significant amount of time patrolfing their keywords in order to reduce costs. For example, if you had set a cost-
per-click (CPC) of US$0.91 in order to appear in the top spot, and the advertiser in the second position reduced his or her price from US$0.90 to
US$0.70, you would be paying US$0.20 more than necessary to maintain your position.

How does Google process direct debit payments?

At this time, the direct debit payment option is only available to AdWords advertisers with bank accounts in certain countries. When you select this
payment method, you authorize Gaogle, Inc. andfor its affiliates and their representative bank or payment processor to submit appropriate charges to
your bank for deduction from your bank account for services rendered via your Google AdWords account. Google may submit charges without specific
notification or confirmation in advance of the charge request.

if you have any other payment concerns, please Contact us. One of our client service specialists would be happy to answer your questions.

Wil you still charge me for clicks if my URL is inaccessitle?

Google AdWords is dasigned to give you the power to manage all aspects of your account for maximum
performance. Because all accounts are self-managed, it is our advertisers’ responsibility to ensure that the
destination URL in each ad is accurate. Also, if an advertiser's website is unavailable, the advertiser is free to
pause or delete any campaigns for that site.

https://adwords.google.com/support/bin/index py?filldump=1 (51 of 116)8/2/2005 8:35:12 AM
By agreeing to participate in the AdWords program, an advertiser provides authorization for charges. You can view the AdWords Terms and
Conditions for more information.

Isimage ads pricing different than text ads pricing?

No. Image ads pricing is the same as text ads pricing. For keyword-targeted ads you may choose a
maximum cost per click (CPC) of from US$0.05 to US$100.00. For site-targeted ads you may choose a
maximum cost per thousand impressions (CPM) of from US$2.00 to US$100.00. Your daily budget can go
as high as you like. You may change your amounts within these ranges at any time, and there's no minimum
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spending commitment.

How often can | change my daily budget?

Over the course of a single day, you may change your daily budget for each campaign in your account a maximum of ten times. Please note that we

reserve the right to exercise our discretion regarding excessive changes to daily budgets.

How do | set amonthly budget?

If you created your AdWords ads yourself, you were asked to set a daily budget when you signed up. Toe alter your monthly spending, follow the steps
listed below to reset that daily number.

If you used Jumpstart to create your AdWords campaign, you were asked to specify a monthly budget. The Jumpstart team divided that ber by
30 to determine your daily budget. To change your monthly spending, just revise the daily budget number using the steps below.

1. Log in to your AdWords account.

2. Click the name of the campaign you wish to rebudget.
3. Click Edit Campaign Settings.

4. Set your new daily budget. .

5. Click Save All Changes.

BN~

For more details, see How do | choose my daily budget?

Does smart pricing apply to image ads?

Yes. Remember, image ads are priced, targetad, and ranked in the same manner as AdWords text ads.

AdWords billing & payments : Payment options

Whet are my payment options?

Google AdWords currently accepts major international credit cards, debit cards, direct debit, and bank transfer pay Pay pli
depend on your country and cumrency. Visit our payment options page to view all options currently offered.

Please note that the most widely available method of payment is by credit card, such as MasterCard and Visa, accepted intemationally, and debit
cards. In certain countries where credit cards are not widely used, we also offer direct debit and bank transfer payment methods. Depending on the
payment method that suits your locale, you may also have the option to pay for your advertising prior to iving clicks or impressions (prepay) or
afterwards (post-pay).

»Post-pay allows you to pay only after you accrue charges. Your ads run almost immediately after you submit your bilting information.
When you

activate your post-pay AdWords account by submitting your billing information, your ads start running. You are then given an initial credit
limit that allows your account to run befora you pay for any of the activity your ads receive. You are then charged every 30 days or after reaching your
credit limit, whichever comes first. if you reach the credit limit within 30 days. we will charge you and raise your credit limit.

- Prepay allows you to pay in advance of receiving any activity. As you accrue advertising charges, we deduct the cost from
your prepaid balance. Your ads run almost immediately after we receive your payment. If your account runs out of funds, your ads will stop running
until you make another payment, so be sure to regularly check your account balance. To help you keep your account balance up-to-date, we'll email
you when your funds run low and when your balance draws down to zero.

How do | make a bank trensfer payment?

To make a payment, please follow these steps:

1 1. Log in to your AdWords account.

2. 2. Click ‘Make Payments' under the 'My Account’ tab.

3. 3. Enter the amount of money you would like to pay into your AdWords account.

4. 4. Click the 'Go' button to generate a one-time reference number and transfer information form with all of the important
information you'll need to initiate a bank transfer.

5. 5. Print or copy down the reference number and additional transfer information provided.

6. 6. Use the transfer information to initiate a bank transfer from your country. Please be sure to include your reference number.

We will not be able to process your payment without the reference number.
7. When we receive the funds and reference number, we'll send you an email and your ads start running (or continue running if
you are refreshlng your prepay balance).
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Please note that it may take up to ten business days for the funds to reach your AdWords account.

hitps:// ds.google. / /bin/index.py?fulld 1 (52 of 116)8/2/2005 8:35:12 AM

SUPP

How do | make a payment?

When you sign up for AdWords, your account will be structured so that most payments happen automatically via credit or debit card.

Google AdWords currently accepts major international credit cards, debit cards, direct debit, and bank transfer payments. Available payment options
depend on your country and currency. If you do choose a prepayment option (such as bank transfer or, in Germany, Bankeinzug), you will need to
make payments. See How do | make a bank transfer payment? for more information.

To leam more about all forms of payment, see What are my payment options?

Isthere & minimim prepayment emount?

Yes. For the amount in your currency, please visit our payment options page.

Can | switch my currency or peyment options after setting up my account?

Once you set up your account and select the currency in which you'd like to be billed, it is not possible to
switch to another currency. Please note that the currency you select applies to both billing and payment.
That is, if you select US dollars, payment will be requested and accepted only in U.S. dollars. if you would
like to change currencies, you will need to close your existing account, and create a new account with your
preferred currency. It is important that you close your initial account to remain in compliance with AdWords
Terms and Conditions.

To improve the overall AdWords billing experience, we're upgrading AdWords accounts to a new billing
system over the next few months. As a result of these upgrades, post-pay advertisers may switch back and
forth between available forms of payment (Master Card to Visa, for example). Please visit:
https://adwords.google.com/select/ AfpoFinder to view your options.

We look forward to providing you with more payment change options in the future.
How doi choose the payment method tha's right for me?

First, be sure to review all available payment options. In an effort to accommodate all potential advertisers,
we provide as many options as possible. Once you know what is available to you you can decide what
makes sense for you.

Here are facts to consider when making your decision:

0. If you prepay for your account...
. Your ads don't start until we receive your first payment. It may take a couple of weeks for
us to receive your payment if you prepay by bank transfer.
. . We'll stop running your ads if you run out of funds.
0. If you sign up for post-pay...
. . Your ads will start running on Google almost immediately
. We'll stop running your ads if we can't process your payment. Remember to keep your

payment information up-to-date.

Post-pay advertisers may switch back and forth between available forms of payment
(Master Card to Visa, for example). Please visit: https://adwords.google.com/select/AfpoFinder to view your
options.
. - It isn't possible to change from bank transfer to credit card, or vice versa.
. Always send the payment reference number with your fund transfer. This number is
the only way we can associate your payment with your account. If you transfer money to us without including
the reference number, there is no guarantee that we will be able to apply the funds to your AdWords
account. You must generate a new reference number for each payment you make. if your bank transfer form
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does not have a field for a reference number, please enter the number in front of or instead of your name.
Google may not be associated with the name of the bank account to which you are
requested to send your money. Google has partnered with a trusted third party fo process bank transfers.

. Bank transfer is not a universally available payment method nor is there a
standardlzed procedure for all banks. Even banks within the same country may have different procedures
for initiating a bank transfer payment.

. . Your bank may charge you a processing fee, which will be in addition to the amount
you send Google.

What do | need to know about bank transfer?

h dwords.google dex.py?fulldump=1 (53 of 116)8/2/2005 8:35:12 AM
Google does not renmburse advertisers for any bank-imposed processing fees. If your bank imposes a fee
or is unable to complete the transaction, another local bank may be able to provide more suitable options.

. It can take 5-10 business days for Google to receive your transfer. The timing of a
g|ven transfer depends on your local bank processes.
. Check your prepaid account balance regularly to make sure that you don't run out of

funds Make more payments as needed. When your Google AdWords prepayment balance is running low
(approximately 7-10 days worth of funds remaining), we'll email you to give you a heads up to make an
additional payment. it's possible that your account will run out of funds sooner than 7-10 days from the time
we email you, depending on your ads’ activity. If your balance hits zero before your payment reaches us, our
system automatically stops showing your ads until you make another payment.

Does Google AdWords offer credit terms to customers?

Some advertisers may have the option for billing based on credit terms and monthly invoicing. Typically,
these advertisers will have an established payment history for at least three months with the Google
AdWords program, and meet our minimum requirements which vary by country.

In order to provide credit terms and monthly invoicing, you must first submit a credit application for review
and approval by Google. In some cases, our finance team will request additional financial documentation
from you for further consideration. Should Google approve and offer you the billing option of credit terms,
you will then need to respond to the email in which you are offered our credit terms billing option. Credit
terms are determined at Google's sole discretion. Once you respond to accept the credit terms offered,
your account will then be switched from credit card billing to credit terms within 48 hours.

Please note that with the credit terms option, you agree to pay the full balance of your account upon receipt
of each monthly invoice. Under these terms, Google reserves the right to suspend or close down your
AdWords account if the following occurs: Google does not receive your payment within 15 business days of
the monthly invoice date, and/or you exceed your monthly credit limit. If Google has reason to believe that
you cannot contiriue to meet your financial obligations under credit terms, Google has the right to cancel
your participation under this billing option. Once you are approved for a maximum credit limit per month, you
are responsible for paying Google up to this maximum credit limit should you spend that amount on
advertising. Finally, you are solely responsible for maintaining your AdWords program accounts, daily
budgets, and daily spend levels.

If1 have a Prepay account, can | request a refund?

You can request a full refund of your remaining prepaid balance contacting AdWords Support. Once we
receive your refund request, we will stop running your ads and email you a confirmation that we have
begun processing your refund.

Because our reports are not real-time, there may be outstanding advertising charges that have not yet
shown up in your reports at the time of your refund request. We will deduct these charges from your
account balance before processing your refund.
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Once your refund is processed, your AdWords account balance is set to zero, and all remaining funds in
your AdWords account are refunded to your bank account. We will send you an email when the refund has
been processed and let you know the final refund amount after deducting any outstanding costs for
advertising activity. After the refund appears in your AdWords account, you can make another payment at
any time should you choose reactivate your account.

If you are having difficulties with AdWords, you can pause your campaigns on your own and contact us. We
are more than happy to work with you to help you resolve your problems without closing your account. You
are important to us, and we strive to insure that your experience with AdWords is a positive one. We value
your feedback and would appreciate any suggestions you have for us.

is there a spending commitment or quaifying process?

There is never a minimum spending commitment to run AdWords ads. There is an
activation fee for all AdWords accounts, and prepay has a minimum payment
limit. Beyond that, you have complete control over the maximum you want to
spend per click or impression, and per day. This is the same no matter how you
choose to pay for your advertising. You don't need to pre-qualify. You have the
freedom to decide if you want to choose prepay or post-pay for your AdWords
account. For more details on payment options and associated costs, please visit
our payment

options page.

How can | ensure that Google receives my bank trahsfer payment?

To ensure that Google successfully receives your bank transfer payments, we recommend that you
follow these guidelines:

Payment reference numbers

. In some countries, a bank may ask you to fill out a form to initiate your bank transfer
payment Please write the payment reference number on this form. If there is no field in which to include this
number, simply write the number in front of your name on the form.

. When sending a payment to Google, please use only one unique payment reference
number per payment. For multiple payments, you must use a different payment reference number for each
payment.

« Include the unique payment reference number provided by Google along with your payment.
If you are using a bank to send your payment, make sure that the bank includes this
payment reference number along with the payment.

Banks and bank transfers

. Due to the way the local banking networks are set up in some countries, you may
expenence limited coverage. This means that not all banks will be able to send a bank transfer payment to
the Google-specified bank account in your country. You may need to contact several banks before finding
one that can send a bank transfer payment.

. Please note that the exact procedure for initiating bank transfers may differ depending on
your country. Even within the same country, different banks may use dnfferent procedures for initiating bank
transfers.

. Please note that most bank transfers are 5-10 days on their way to Google.

Can | use PayPal (tm)to pay for my AdvWords account?
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AdWords does not accept online payment processors like PayPal at this time. We gladly accept several
credit and debit cards and, where available, direct debit and bank transfers. For more details, see What are

my payment options?

Can | get a refund for my prepaid AdWords funds?

If you have prepaid for your AdWords advertising, you can request a refund for the full remaining
balance of your account. You will find the refund request form via the 'request refund’ link on the '‘Make
Payments' section of your AdWords account.

It can take up to a week after you request a refund to account for any outstanding advertising activity not yet
displayed in your reports. After all outstanding advertising charges post to your account, we'll initiate the
transfer of funds to your bank account (sorry, no cash or check refunds) and send you a confirmation email.
It can then take an additional couple of weeks for you to receive the funds, due to potential delays in your
country's banking network.

After your refund is processed, you may make additional payments to your AdWords account. Your ads
will begin running again as soon as we receive a new payment. After we issue a refund, all payments we
receive (including payments initiated before a refund request) are considered attempts to reactivate an
account.

What if | lose my reference number or want to'pay en amount different from what | initially specified?

Don't worry. You are not committed to a payment when you generate a reference number. If you lose the
number, simply generate another one. If you decide that you'd like to pay less or more than the amount you
entered on your transfer information receipt, you may also do so by generating another reference number.

How do! change my credt cardinformation?

1. Log in to your AdWords account.

2. Select the My Account tab.

3. Click Billing Preferences.

4. Under Payment Details, click edit.

5. Use the pull-down menu to select your credit card type. (If you are switching to a new
card select the name of the new card.) Enter the new card information. Click Save Changes.

pwN=

Howlong do refundstake?

If you have prepaid for your AdWords advertising, you can request a refund for the full remaining balance of
your account. The time it takes for you to receive a refund varies based on local bank networks. Please
allow 3-4 weeks for the entire refund process. If, after 4 weeks, your refund payment does not appear in
your bank account, please contact us.

Can| cancela refund reguest once | makeit?

Yes. Contact us within 3-5 days of requesting a refund for your prepaid AdWords account. If wé haven't
already initiated the transfer of funds to your bank account, we may be able to place a stop on the refund.
Remember, refunds are only applied to prepaid AdWords accounts.

AdWords billing & payments : Understanding AdWords billing
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When do you bill?

With the AdWords post-pay option, you pay only for clicks or impressions you've actually received, so
you are not billed in advance.

We create an invoice for your advertising charges and bill your account every 30 days, or after a certain
amount of advertising charges (as determined by history in the program) accrues. If you run a cost-per-click
(CPC) campaign, you accrue charges with every click; for a cost-per-impression (CPM) campaign, you
accrue charges each time your ad is shown.

The initial credit limit of $50 is incrementally raised each time an account hits its credit limit before 30 days
have ended. The credit limit is first raised to US$200, then to US$350, and then to US$500. The amount
invoiced and/or billed may be slightly in excess of the credit limit if an account accrues clicks very quickly.

For advertisers who meet our criteria, we will consider increasing credit limits beyond US$500. Although
credit limits cannot be increased in all cases, we are happy to review all such requests. Please note that if
you are approved for a credit limit increase beyond US$500, your card will be billed every 30 days or after
your new limit is reached.

What are the steps for seiting my maximum (fPC?

Choosing a maximum cost-per-click

The pre-filled amount highlighted in blue is our recommended maximum CPC. Matching this amount
ensures maximum ad exposure and clicks for all of your keywords. Once you have decided on a maximum
CPC, click Calculate Estimates.

™ s and max stperelick
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Assess your cost, click, and position estimates

The traffic estimator retums estimates for how much you might pay per day for the keywords you have

chosen. In this example, the average cost per day is US$16.14 with an average CPC of US$1.62. You'll also
see the average position of your ad. Here, the average position is 1.5.
- Cheose currency and maximum cost-per-click i
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You may decide that the Traffic Estimator predicted too many/few clicks at too high/low a CPC. If so, you
can enter a new maximum CPC in the maximum CPC field and click Recalculate Estimates.

You will now see a new list of estimates. In this example, fowering the maximum CPC to US$1.50 from
US$2.41 resulted in an average CPC that was, on average, US$0.86 lower. However, the average position
dropped from 1.5 to 2.3 and the average clicks per day dropped as well.

If cost is more important to you, you may choose to go with this recalculated option. If position and
exposure are more important, you may try option 1.

Choose currency and maximum cost-per-click
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Howand when do enter my bifing inform ation?

You can update your billing information from the My Account tab. Your account won't be activated and your
ads won't run until you submit your billing information for the first time. {if you are prepaying for your
AdWords advertising, your ads will not run until we receive your first payment.) To submit your billing
information:

.Log in to your AdWords account.

.Click Billing Preferences under the My Account tab.
.Complete the account setup process.

.Click Save and Activate.

Note: Once your account is activated, any new ads and campaigns you create will begin running
immediately on Google. You will not be asked to submit your billing information every time you create a
new ad or campaign.

To update billing information on an account which is already running:

.Log in to your AdWords account.

.Click the My Account tab.

.Click Billing Preferences.

.Click edit in the 'Payment Details’ section.
.Enter your updated billing information.
.Click Save Changes when you are finished.

~Cani ses what my com petitors are bidding?

In a word, no. We don't reveal individual data for any of our users.
However, we do have tools to help you calculate your own bid most effectively.
The AdWords Traffic Estimator will

show you the estimated average ranking of your ad, based on your bid.

Furthermore, the AdWords Discounter automatically adjusts your maximum cost-
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per-click (CPC) so you pay only one

cent more than the minimum amount
required to keep your ad's position.
For more about ranking, see How

are ads ranked?.
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Cen | get an invoice?

Google AdWords does not currently mail or email invoices to most advertisers. However, you can
print both an invoice and a receipt for charges to your AdWords account. To print a receipt, please
follow the steps below:

1. 1.Login to your account.

2. 2. Click the "My Account' tab to load your billing summary. (If you would like to view the
billing summary for a specific date range, please select the appropriate months and years from the drop-
down menu at the top of the page once your billing summary has loaded.)

3. 3. Click 'Payment received’ for any line item reflecting a charge to your account. (You can
also download your entire billing summary by clicking '‘Download as .csv file' immediately above your billing
summary information.)

4, 4. Click 'Printable receipt’ above the 'Payment Received’ box. This will open your receipt in a new
window.

5. 5. From your browser menu, select 'File’ then "Print.’

6. 6. From the printer prompt click 'Print.’

To print an invoice, please follow the steps below:

1. 1.Log in to your account.

2. 2. Click the "My Account' tab to load your billing summary. (if you would like to view the
billing summary for a specific date range, please select the appropriate months and years from the drop-
down menu at the top of the page once your billing summary has loaded.)

3. 3. Click the invoice number for any line item reflecting a charge to your account.

4. 4. Click 'Printable invoice’ above the 'Invoice Details’ box. This will open om your browser
menu, select 'File' then "Print.’

5. 5. From the printer prompt, click 'Print.’

If| pause or delete my campaign, when do | get biled?

After you pause or delete all of your campaigns, you don't accrue any additional charges to your Google
AdWords account. However, because the AdWords program bills on a 30-day billing cycle, you may
receive a charge up to 30 days after you have paused or deleted your campaigns. You will be charged for
any activity that occured before you pause or delete a campaign.

You can verify the accuracy of a charge by adjusting the date range on the campaign summary page of your
account to include the dates between your previous invoice and your latest invoice. You'll then see the
statistics of clicks and impressions accrued between the selected dates.

Howi do | view ry pending charges?

0070



Case 5:05-cv-03649-JW  Document 15-3  Filed 10/12/2005 Page 21 of 50

If you have chosen post-pay as your form of payment, you will typically have pending charges. Your pending
charges are determined by the amount of activity your ads have received since the last time you were billed.
To view pending charges for your campaign:

. Log in to your AdWords account.
. Click the My Account tab at the top of the page.
. On the Billing Summary page that appears, check your outstanding balance (this reflects

the cost of activity since you were last billed).

Note: The outstanding balance in your account provides an estimate for upcoming charges for your
campaigns. Please note that this amount does not necessarily reflect a delinquent amount, or a final
balance. It is likely that the outstanding balance in your account is more than what you are actually
charged for that time period; we will deduct overdelivery credits prior to billing your account. All credits
and past charges posted to your credit card are also available under the My Account tab.

I've been notified that hilting for my account has been upgraded. What does this mean?

To improve the overall AdWords billing experience, we're upgrading most
AdWords accounts to a new billing system over the next few months. The
updated Billing Summary page will continue to reflect detailed information
regarding account charges and activity, and will include the following changes:

-Your outstanding balance will now reflect any advertising charges since you
were last billed to help you estimate upcoming charges for your campaigns.
However, this amount does not necessarily reflect a delinquent amount or a
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final batance due.

-Your ad delivery period will reflect more specific date ranges. Advertising costs will be itemized only for the

particular manth you are viewing to heip make reconciling your charges easier. We recommend that you use
the Advertising Costs page for each month (which lists your charge details per campaign per month) when
reconciling your billing summary.

We hope that these changes help make your review and reconciliation of your AdWords spending simpler.

Reaching my audience : Reaching certain regions and language speakers

How can I target my ad campaign by fanguage and location?

New campaigns (for new AdWords advertisers):

. From the AdWords homepage, click Click to begin under Sign Up Now. You'll arrive at
the campaign wizard.
. . After naming your Ad Group, select your target language(s) from the scroll-down box.

Now select the radio button beside one of the three location options (Countries, Regions
and cmes -or Customized)

. . Click Continue.
0. Now select your target location(s):

. If you chose the Countries option: Select one or more countries from the scroll-down box
on the left, then click 'add.” Your selection(s) will appear on the right side of your screen.

. If you chose the Regions and cities option: Select your country from the drop-down box,
then proceed to add cities or regions below.
. . If you chose the Customized option: Select your targeting method (either physicat
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address or latitude and longitude) using the radio buttons. Enter your location information in the appropriate
fields. Designate the radius within which you'd like your ads to be shown.

On this page you also may choose the advanced multi-
point option, which allows you to enter coordinates to
outline the precise shape and size of your target area.

. Click Continue.
. Follow the wizard instructions to finish creating your campaign.

New campaigns (for existing AdWords advertisers):

. LOG 1M yeus nanorn e
. .- After naming your new campaign and Ad Group, select your target language(s) from the
scroll-down box.

. Now select the radio button beside one of the three location options (Countries, Regions
and cities, or Customized)
. . Click Continue.
0. Now select your target location(s):

. If you chose the Countries option: Select one or more countries from the scroil-down box
on the left, then click "add.’ Your selection(s) will appear on the right side of your screen.

. If you chose the Regions and cities option: Select your country from the drop-down box,
then proceed to add cities or regions below.

. if you chose the Customized option: Select your targeting method (either physical

address or latitude and longitude) using the radio buttons. Enter your location information in the appropriate
fields. Designate the radius within which you'd like your ads to be shown.

On this page you also may choose the advanced multi-

point option, which allows you to enter coordinates to
outline the precise shape and size of your target area.

. Click Continue.
Follow the wizard instructions to finish creating your campaign.

Existing campaigns:

. LOG iNwreu e scamn
. Select the checkbox(es) next to the campaign(s) you wish to edit.
. Click Edit Settings above the Ad Groups table.

On the Edit Campaign Settings page, find the Languages field. Select your ad's target
Ianguage(s) from the
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scrofl-down boxes.
. Find the Locations field. Click Edit to change your campaign's target locations. Click
Contlnue to return to the Edit Settings page.
. When you're done, click Save All Changes.

How do | find my latitude and longitude coordnates?

You can find the coordinates for your business location at a variety of mapping sites such as Maporama or
Multimap.

To find your coordinates on Maporama;
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. Visit the Maporama website.

. Under the Maps header on the left side of your screen, select your target country from the
drop down box, then enter your address information in the appropriate fields.

. Click Go.

A graphical depiction of your address will appear in a map. Locate the Information
header below this map. Your coordinates will appear beside the phrase Lat-Long.

To find your coordinates on Multimap:

. Visit the Multimap website.

. Click the Maps tab at the top of your screen.

. Below the Quicksearch header on the left side of your screen, select your target country
from the drop down box, then enter your address information in the appropriate fields.
. . Click Find.

A graphical depiction of your address will appear in a map. Locate the Map Information
header below this map. Your coordinates will appear in the second line of text.

Regardless of the mapping site you choose, your coordinates will appear in the same general format. For
example, the latitude and longitude for 1600 Amphitheatre Parkway, Mountain View, CA 94043 USA is:

37 25' 38", -122* &' 57"

What are my options when | target my ads by location?

When you target your ads to geographic locations, you have the following three options:

. .Countries: Your ads will appear to customers located in or searching for results in the country or
countries you select. This option is best suited for global businesses and merchants who serve specific
countries.

. Regions/cities: Your ads will only appear to customers searching for results in (or located
|n) the regional areas/cities you choose. This option is best suited for businesses specializing in certain cities
and states and stores with target customers located throughout a city or cities. (Please note this regional
option is only available in some countries.)

Customized: Your ads will only appear to customers searching for results in (or located
m) a specn‘” ed distance from your business. This option is best suited for businesses serving a specific area.

15 regiongl or customized location tergeting appropriate for ma?

Regional and customized targeting is designed to benefit advertisers who want to reach customers in
specific geographic areas. For these advertisers, it's a powerful way to reach more qualified
prospects.

If this seems appropriate for your business, you may want to create a regionally-targeted or customized
campaign in addition to a country-targeted campaign.

Why can't | see my regionaly-tergeted ad?

Sometimes we're unable to determine the intended region or the physical
location of a searcher. This may occur when:

The searcher hasn't entered location-specific terms in his or her query.
. The searcher has ambiguous location terms.
The searcher's internet service provider (ISP) employs a proxy server, preventing us from
|dentrfy|ng his or her
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IP address.

Because we can't determine the searcher’s location in these cases, we'll show nationally-targeted ads
instead of regionally-targeted ads.

Helpful Tip: Need help with finding your ad? Our Ads Diagnostic Tool can let you know whether your ad is
appearing on the first page of search resulits, and identify why a particular ad or group of ads may not be
showing. You can access the tool at any time via the Tools link on the Campaign Management tab.

How does AdWords know wheve to show my ads?

The AdWords system first analyzes a searcher’s query to establish what region that person is searching for.
it may also take note of the person's Internet Protocol (IP) address to see where he or she is searching from.
The system will then examine these factors and others to determine the best targeting for your ads.

If the AdWords system can't identify appropriate targeting for your ads, it will show national/giobal ads
instead.

If1 choose regiona or customized targeting, where will my ads appear?

Your regionally-targeted and customized ads can appear alongside search resuits for Google users in
your targeted location(s). We identify a user's geographic location by using the computer's IP (Internet
Protocol) address.

In the United States, your regionally-targeted and customized ads can also appear alongside Google
search results for location-specific search queries (such as 'New York pizza'), regardless of the searcher's
geographic location.

If your campaign is opted in to Google's search and content networks, your customized or regionally-
targeted ads can also show on some sites and products in the Google Network. However, they currently
won't appear on AOL. Only country-targeted ads will appear on the entire Google Network.

Remember, you can still reach prospects on all partner sites (including AOL), by creating additional,
country-targeted campaigns. Just remember to include location-specific keywords and ad text in your
campaign.

Can i talor my ads to serve different areas?

Yes. Simply create new campaigns, each targeted to different geographic locations, to maximize your
advertising reach. For example, your account might contain a campaign showing ads to one or more
countries, a campaign showing ads to regions/cities, and a campaign only showing ads within a set distance
from your business location. You can then modify the ad text in each campaign to make your ads more
relevant to your target prospects in various geographies.

When you're tailoring your ad text, remember the following:

. You won't need to include place or region names in the ad text of your regionally-targeted
or customized campaigns because the AdWords system will automatically focus your ads to the region
you've specified. Users searching on broad keywords, such as ‘refrigerator maintenance,’ will still see your
ads.

. You should, however, include place or region names in the ad text of your country-
targeted campaigns if you want to attract users outside your area. In this instance, you would include more
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specific keyword phrases and place names in your ad text, such as 'New York refrigerator maintenance.’

If§ choose regiond or customized targeting, what will my ads lock like?

AdWords will identify your chosen region or city in your regionally-targeted ads to
distinguish them from country-targeted ads. For example, the following ad is
regionally-targeted to the New York, NY area:

WidgetWorld
Wide variety of widgets.
Check out our special deals.

widgets.google.com
New York, NY

If you use customized targeting, the location will not show in the last line of your
ad.
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Does regional targeting atiedt my cost-per-ciick (GP C) bidding amounts?

No. CPC estimates will be calculated the same way for nationally-targeted and regionally-targeted
campaigns.

Howdoes customized targeting work?

If you select the customized targeting option for your campaign(s), your ads will only appear to customers
searching for results within (or Jocated within) a specified distance from your business. The region where
your ads appear will be typically be a circle around your business location.

. . First you set the center of this region with your business address or latitude and longitude
coordinates.

You then set the advertising distance (the radius of the circle) in miles or kilometers.

The AdWords system will translate searchers' locations into latitude and longitude
coordmates and determine whether they fall into your target region.

‘What language, country, and reglonat options do | have when i tergst my ads?

You can target your ads to multiple languages and over 250 countries. You can also target regions/cities
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within a limited number of countries.

You may change these language, country, and regional settings at any time.

- Can my campaign target regional areas (Inchuding cities and states) in mutiple countries?

No. Your campaign may only target regional areas in the same country. However, you may create a
separate campaign for each unique country containing areas you'd like to target.

Howdoes targsting by iatitide and longiude work?

If you select the customized targeting option for your campaign, your advertising region will be a circle
around your business location. However, you can modify the shape of your advertising region by choosing at
least three latitude and longitude points on the map. The AdWords system will connect these points to
define a targeting area of virtually any size and shape. Your ads will appear to people searching within this

111 chooss regional or customized targeting, wil my keyword irafic estim ates be atiected?

'Yes. Because campaigns with regional and customized targeting focus on a narrower audience, keyword
traffic estimates may be lower than those for nationally-targeted campaigns. The actual difference in traffic
estimates will be determined by the regions you target.

itl choosa regional or customized targeting and my eds appear Incorredly, Wil { receive a aedd?

We've found that we can determine the searcher's desired location correctly in the majority of tests we've
run. In addition, because your ads clearly display their target regions at the bottom of the ad text, chances
are minimal that a searcher not interested in that area would click on your ad if it were incorrectly targeted.
Therefore, we won't issue credits for incorrectly targeted ads.

Reaching my audience : Making my keywords work for me : Selecting the right keywords

What are the steps to creating a keyword st?

After setting your advertising goals, the next step is to build out your keywords. This can sometimes be
daunting, especially if you're just beginning, but here are 4 steps to get you started on the path to creating
an effective keyword list:
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1. Expand your keyword list fo include as many relevant words as possible.
2. Target the keyword list by using keyword matching options.

3.Scrub or refine the keyword list.

4. Group the keywords in thematic clusters to be paired with different ads.

hon=

Step 1: Expand

First, review your site content to identify which keywords (word combinations and phrases) describe the
main categories of your business. Write down every relevant keyword under each category you find. Expand
the list by including all of your brand and product names as well as plurals and synonyms for each word or
phrase on your initial list. Aiso, remember to think like your customers. How might your customers ask for
your product or service? (Don't worry about capitalization — our system is not case-sensitive.)

If you're still looking for more keywords after your own brainstorming, try out our keyword tool.

Step 2: Target

Now it's time to target your keywords using Google's keyword matching options. These enable you to pin
point ad deliver so your ads reach people precisely when they are searching for what you have to offer. You
can choose to designate each of your keywords as a broad, phrase, exact or negative match. Each type of
match provides a varying degree of exposure.

For example, a broad-matched keyword will allow your ad to appear on your keyword as well as variations
and synonyms of that keyword that the AdWords system identifies as relevant. However, a negative-
matched keyword will never trigger your ad. Decide which of your keywords you would like to place where
along this spectrum.

Step 3: Scrub ’
After creating, expanding, and targeting your list of keywords, it's time to refine it. To do this, review

your list and make sure you're satisfied with what you've come up with. Eliminate any keywords that

may be irrelevant. :

Step 4. Group

You've already created different 'buckets’ for your words based on your product lines. Now it's time to do
even more refined and granular grouping into thematic categories, which are called Ad Groups. Organizing
and grouping keywords is crucial because you have to write ad copy targeted to each group.

Where-can | find keyword ideas?

The best place to start your keyword search is on your own website. Reading through your web pages will
help you identify the key themes and terminology associated with your business or product lines.

Then, take a minute to try to think like your customers (your target audience). What are the terms your
customers would use to describe your product or service? Often these colloquialisms are overlooked,
yet they are valuable alternatives for your keyword list.

Finally, the keyword tool can provide you with terms. It will give you common search queries including or
pertaining to your keywords. You can use the relevant results to supplement your list. And you can add any
irrelevant terms to your keyword list as negative matches.

Can | use a URL as a keyword?

Our system doesn't recognize URLs as keywords; therefore, Google AdWords ads won't display for
keywords in the form of a URL (www.domain.com, for example). if a user searches for your domain URL,
your website will appear in the Google search results, but no ads will appear. We recommend that you
select keywords that are relevant to your products and services and refrain from using URLS as keywords.
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Is the Keyword Tool guaranteed to produce grea results?

The Keyword Tool is not guaranteed to produce keywords that will improve your campaign's
performance. It is a useful tool for helping you discover keywords that may be related to your account.

However, some of the terms may not be relevant for you. In this case, you may consider adding them as
negative matches.

All keywords you add to your keyword lists are subject to review according to both our editorial discretion
and policies, which are applied outside any data the Keyword Tool may return on a given search. The
alternatives you may receive for your submitted keywords are not edited to ensure that we provide the most
accurate representation of Google search behaviors, and of what keywords may trigger your ads. Please
also note that the Keyword Tool does not take the individual performance or content of your existing ad(s)
into account when returning keyword altematives.

Why have my Keyword Tool results changed?

. You may notice occasional changes in your Keyword Tool results for a given keyword. As part of our
ongoing effort to improve the Google AdWords program for advertisers and users, we may periodically
update our keyword index to give you more relevant and current keywords.

Learn more about building an effective keyword list.

Reaching my audience : Making my keywords work for me : Keyword matching options

What are keyword matching options?

Keyword matching options are four different methods of targeting your AdWords
ads to users. With some options, you'll enjoy more ad impressions; with others,
you'll get fewer impressions (but potentially more clicks). By applying more
focused matching options to your keywords, you can reach the most appropriate
prospects, reduce your cost-per-click (CPC), and increase your ROL.

Your options are:

Broad Match - This is the default option. If you include general keyword or
keyword phrases-such as tennis shoes-in your keyword list, your ads will
appear when a user's query contains tennis and shoes, in any order,
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and possnbly along wuth other terms. Your ads will also automatically show for expanded matches, including
plurals and relevant variations. Because broad matches are sometimes less targeted than exact or phrase
matches, you should create keyword phrases containing at least two descriptive words each. You can also
try the keyword tool and the other three matching options to further refine your targeting. Finally, keep in
mind that other advertisers may have bid for the same broad-matched keyword combinations that trigger
your ads,

increasing your actual CPC amounts. Using exact, phrase, or negative matches can help you keep your
costs low.

Phrase Match - If you enter your keyword in quotation marks, as in "tennis shoes," your ad will appear when
a user searches on the phrase tennis shoes, in this order, and possibly with other terms in the query. For
example, your ad will appear for the query red tennis shoes but not for shoes for tennis. Phrase matching is
more targeted than broad matching, but slightly more flexible than exact matching. To ensure your ads are
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as targeted as they can be, you may want to include at least two descriptive words in your keyword phrases.

Exact Match - If you surround your keywords in brackets-such as [tennis shoes]-your ads will appear
when users search for the specific phrase tennis shoes, in this order, and without any other terms in the
query. For example, your ad won't show for the query red tennis shoes. Exact matching is the most
targeted option. Although you won't receive as many impressions with exact matching, you'll likely enjoy
the most clicks, because users searching for terms in this manner typically want precisely what your
business has to offer.

Negative Keyword - If your keyword is tennis shoes and you add the negative keyword -red, your ad will
not appear when a user searches on red tennis shoes. You can apply this option for a keyword at both the
Ad Group and campaign level.

To learn more about the benefits of keyword matching options, view our brief online demo.

You can also easily change the match options for multiple keywords throughout your account with our find
and edit keyword tool located in the Tools section of the Campaign Management tab.

What is the expanded maiching feature?

With expanded matching, the Google AdWords system automatically runs your ads on highly relevant
keywords, including synonyms, related phrases, and plurals, even if they aren't in your keyword lists. For
example, if you're currently running ads on the keyword web hosting, expanded matching may identify the
keyword website hosting for you. The expanded matches will change over time as we learn more about
which new keywords best suit the true meaning of your ads.

Expanded matching only applies to your broad-matched keywords. This feature doesn't affect keywords
you've specified as phrase matches (keywords surrounded by double quotation marks) or exact matches
(keywords surrounded by [} brackets). Also, expanded-match terms aren't included in our calculations for
your minimum CTR requirement; therefore, they don't affect your ad's rank.

How can | monitor the performance of my keywords?

Google AdWords provides an easy way for you to monitor the status of your
keywords and their associated ads.

You can proactively monitor your keyword performance by reviewing the
status column on your keyword summary page. Each of your keywords
(except any negative keywords) will be identified by one of the following
states:

. Normal: Targeted keywords are above the minimum 0.5% CTR on Google search pages,
and their associated ads show regularly. There's currently little to no risk to your advertising exposure.
However, every Ad Group can use occasional optimization, so you may want to consider periodic re-
evaluation of your ad text and keywords.

in {rial: Keywords are slightly below the minimum threshold and are in evaluation until
we're statlstlcally confident their CTR is below or above 0.5%. These keywords may become normal or
disabled. They may also be slowed, giving you an opportunity to refine them as needed.

There are a limited number of in trial keywords per account, so when this
limit is reached, additional keywords will be moved to on hold status with
priority given to those keywords with higher predicted CTRs. Accounts
that have proven to perform very well will be rewarded with a greater
number of in trial keywords. The limitation placed on the number of
keywords that may be placed in trial helps ensure that advertisers
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continue to see the most targeted, relevant ads via the AdWords program.

hitps://adwords.google. in/il p=1 (65 of 116)8/2/2005 8:35:12 AM

. On hold Your account's in trial keyword limit has been reached, and these additional
keywords are slightly below the minimum threshold. As more space becomes available, these keywords will
move into in trial status, with priority given to those keywords with higher predicted CTRs. There is no fimit
placed on the number of on hold keywords you may have within your account. You may want to refine these
keywords.

. Disabled: Disabled keywords no longer trigger your ads. If you still feel strongly about
usmg these keywords, you have a few options.

If ‘normal’ appears beside your keywords, your keywords are performing adequately, and you don't need to
take any action unless you'd like to.

When do my ads show on varitions of my broad- end phrase- matched keywords?

Broad and phrase keyword matching options allow your ads to appear for queries that don't exactly match
your keywords. This provides you with additional ad coverage without having to generate an exhaustive
keyword list. However, what if not all variations work well for you or what if a keyword isn't as targeted as it
could be to begin with? There is a greater chance that you'll accrue less-targeted clicks and inflate your
costs. We take a couple steps to help prevent this.

First, your broad- and phrase- matched keyword variations must maintain a high relevance factor
(automatically determined by analysis of Google search queries, your ad text, keywords, and CTR).
The evaluation of these matches is, in most cases, stricter than the CTR performance requirement for
the exact keyword form.

Additionally, the keyword variations and expanded broad matches are monitored closely and can be
disabled if they don't achieve a high enough relevance factor. (Your original keyword can continue to be
active even if some of its variations are disabled.) This way, your keywords aren't penalized for
underperforming variations or expansions.

How does expended matching benefit me?

Expanded matching offers the following benefits:

. Because your ads are associated with additional keywords, they'll appear more often to
your potential customers. And because these new keywords are so relevant, your ads show to people who
will likely be interested in clicking on your ads.

. Expanded matching is a "smart" feature. It automatically retains only the highest-
performlng new keywords. After a few cycles, it learns what additional keywords to create in the future
based on the most successful combinations.

. The AdWords system constantly monitors all user queries and bases its optimization on
the analysis of these queries. it increases your relevance to prospects by automatically tuning your lists over
time-without requiring any additional effort from you.

How will | know what additional matches wilkTrigger my ads?

You can view sample matches by entering a keyword into the keyword tool. You can add the expanded
matches to your account manually. However we recommend you let the system automatically tune your
matches over time as it continually analyzes your performance.

Can i tell the system notto expand some or all of my keywords?
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Yes. If you don't want your ads appearing on particular expanded-match keywords, you can add that
particular keyword as a negative match in your keyword list.

Also, expanded matching only applies to broad-matched keywords. The system won't create expanded
matches for any of your phrase- or exact-matched keywords. Therefore, if you don't want expanded
matching on any of your keywords, you can simply turn them into phrase or exact matches. (Keep in mind
that narrowing your advertising focus with phrase or exact matching may decrease the number of ad
impressions you receive. However, because your ads will be more relevant to target users, your clickthrough
rate may also improve.)

Reaching my audience : Places where my ads will appear : The Google
Network

What is the Google Network?

The Google Network is made up of sites and products who partner with Google to publish targeted
AdWords ads via their site or product. Google can target your ads to search results and relevant web
content on a wide variety of sites and products to help you reach a vast and highly-targeted audience. We
are constantly expanding the number of sites and products in our network through our premium services
and our online Google AdSense program. All web

sites and products are reviewed and monitored according to the same rigorous standards, so as the
network grows, your AdWords ads will continue to appear only on high-quality sites and products.

Besides appearing on search results on Google.com, AdWords advertisers can choose to have their
keyword-targeted campaigns appear on our search network, our content network, or both. New keyword-
targeted campaigns are automatically opted in to distribution on the Google Network, so if you want your
ads to appear on search and content sites and products, then you don't need to do a thing. To iearn how
to view or edit your distribution preferences, please click here.

As an AdWords advertiser, you also can elect to create site-targeted campaigns, in which you choose the
exact sites where your ad will appear rather than choosing keywords to trigger your ads. Site-targeted
campaigns appear only on content sites in the Google Network, and only websites and only on the specific
sites you select. They don't appear on other sites in the Google Network or on Google.com. To learn more
about site targeting, please see click here

Other Google Network facts you might tike to know:

. No additional fee to participate in this program.

. Some sites and products show as few as the top 3 ads per page, so the higher your
average ad position, the more exposure you'll get.

. All ads are reviewed before appearing across the Google Network, so you may see your

ad appear on Google first. Please note that if you edit a previously reviewed ad, your ad will show on the
Google Network once it is reviewed again.

1 have a website-can | run AdWords ads on.my ste?

Google offers sevaral ways for you 10 join the Google Network and display AdWords ads on your site.

Google AdSense for content-A fast and easy way to unleash the true revenue potential of your web content pages. Web publishers of any size can
apply online. Once approved, you can publish AdWords ads on your site within minutes. If your site receives more than 20 million page views a
month, you may be eligible for pramium service.

Google AdSense for search -Websites that conduct a minimum of § million searches per month can display AdWords ads on their search results
pages.

0081



Case 5:05-cv-03649-JW  Document 15-3  Filed 10/12/2005 Page 32 of 50

Can | choose the specific sites in the Google Network where my ads appear?

You can select individual sites where your ads will appear by running a site-targeted AdWords campaign.

You're given the choice of site targeting or keyword targeting each time you create a new campaign. Each
new campaign can use site targeting or keyword targeting, but not both. Site-targeted ads appear only on
content sites in the Google Network, and only on the individual sites you select. The don't appear on search
network sites or on Google.com. Keyword-targeted campaigns appear across the entire Google Network,
but are not eligible for site targeting.

For more about site-targeted campaigns, please see our FAQ.

How doss participation in the Google Network affect my account performance?

To make your keyword-targeted advertising as effective as possibie for you and your users, we require that
your account and individual keywords maintain a minimum clickthrough rate (or CTR). However, while
tabulating and evaluating your CTR, we only consider activity on the Google search pages. Your ads
distributed to the Google Network are not used in evaluating your performance.

Reaching my audience : Places where my ads will appear : Showing my ads on search network

What wil my ads look like on search results pages?

Ad appearance will vary by Google Network partner. However, the ads are typically labeled as sponsored links
. and could include 2 - 4 lines of text. Ads may appear either down the side of or above the search results. Here is
an example of what your ad could look like on Google:

port/bin/index.py? 1(67 of 116)8/2/2005 8:35:12 AM
Flags Your S Here

-- See your ad on Google and

our partner sites.

e o -ur L oom

'cnnl showmyads on sserch pages but not cortert pages?

Your ads will always appear on the Google search site, but you can choose whether your Google AdWords campaigns also appear on either of our
search or content networks, or both. To view or edit your distribution preferences, please click here.

We recommend advertisers distribute their ads across the entire Google Network, as it maximizes the number of highly-qualified leads that you can
receive. Google technology ensures that your ads appear only on high~quality pages and products that are directly relevant to your service. As
always with Google AdWords, you only pay for dlicks you recelve, so you have nothing to lose but potential customers.

Reaching my audience : Places where my ads will appear : Showing my ads on content network

“Wmak 15 confextual advertising?

Contextual advertising, someti referred to as Content Targeting, is an innovative feature of Google AdWords that enables you to gain more
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customers easier than ever before. Building on our successful keyword targeting technology, we place highly-targeted AdWords ads on content
pages within our extensive network of high-quality partner sites and products. This service, known as contextual advertising, improves the
experience of web users by displaying useful ads, and it provides several benefits to Google advertisers:

1. 1. ROI Performance: Keyword-targeted contextual ads bring unique, pre-qualified leads for a cost-per-click that you set yourself.
2, 2. Extend reach: Increase the number of potentiat customers that see your ads, and drive more Incremental clicks to your
website than you could reach with search advertising alone.

Save Time and Money: Contextual targeting is one of the fastest and easiest ways to get your ads to more relevant places
on the Web. And you only pay for clicks that you receive.

What Is the slte exclusion fealure?

By electing to show your ads on the Google content network, you can expand your reach to prospects
visiting a variety of high quality websites that are relevant to your business. However, there may be times
where—for any reason—you feel that certain websites aren’t appropriate for your ads. If this is the case, you
can apply the AdWords site exclusion feature to prevent your ads from appearing on these sites. With the
site exclusion feature, you can enjoy the benefits of advertising on the content network while still precisely
controlling your targeting.

Please note the following about the site exclusion feature:

. This feature is available only to advertisers who are opted in to the content network.

. The content network is continually evolving and growing. As a result, we can't provide a
llst of all sites which are eligible to show your ads. By using this feature you can simply filter unwanted sites
in case they are or become part of the content network.

. You may edit your list of excluded sites at any time, and as often as you like.

If you'd like to use the site exclusion feature, follow these simple instructions.

-Ifl'm opted into the vontent network , how do | prevent my ads from appesring on specifc websites?

To prevent your ads from appearing on specific websites, you may apply the
AdWords site exclusion feature. First you may wish to confirm that you're opted
into the content network. You can then follow these instructions:

1.Log in to your AdWords account.

2.Click Tools at the top of your Campaign Summary page.

3.Click Site Exclusion under the Modify Your Campaigns header.

4. Select your campaign from the drop down box and click Go.

D 5. In the field under 'Add sites to be excluded,’ list the websites you want to exclude from showing your
ads.

»ON

. . Add only one website per line. Do not separate websites with commas or other
punctuation.

. Enter websites at the domain (www.example.com, example.com), subdomain
(toplc example.com), or path (www.example.com/stuff) level only.
. . Do not enter individual pages (www.example.com/main.html).
hitps://adwords.google. foinindex_py?fulldy 1 (68 of 116)8/2/2005 8:35:12 AM

6. When you’ re done, click Save List. You'll see a confirmation page informing you how many websites
you've chosen to exclude.

Please note that you may exclude sites only at the campaign level. That is, if your account contains
multiple campaigns, you must create a list of excluded sites for each campaign if you want to filter
unwanted websites completely.

-How do | format nty list of excluded websites?

With the AdWords site exclusion feature, you have several options for filtering websites. You may enter a
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domain, subdomain, or path name. You may not enter individual pages.

The format of each entry on your site exclusion list determines how the AdWords system will filter sites.

Acceptable formats:

. Domain: www.example.com

. Domain: example.com

. Subdomain: unwanted.example.com

. One path name: www.example.com/widgets
. One path name: example.com/widgets

Unacceptable formats:

. Multiple path names: www.example.com/widgets/redwidgets

«Individual page: www.example.com/index.html. Site Exclusion Scenarios: In general, entering
domains will prevent your ads from appearing on any page on or within that domain. However,

entering subdomains or paths will only prevent your ads from appearing on any page on or within that
subdomain or
path.

For instance:

If you enter example.com . ..

Your ads will not appear on example.com, www.examble.com, www1.example.corn,
www.example.com/widgets, www.example.com/widgets/page.html, or unwanted.example.com.
If you enter www.example.com . . .

. Your ads will not appear on www.example.com, www.example.com/widgets, etc.
. Your ads may appear on www1.example.com or unwanted.example.com.

If you enter www.example.com/widgets . . .

. . Your ads will not appear on www.example.com/widgets or
www.example.com/widgets/page.html.
. Your ads may appear on www.example.com.

What will contextual ads look like?

Text-based ads on our content network are the same ads that appear on the
search results pages of Google and our global search partners. In addition,
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AdWords advertisers now can place image ads on content network sites if they
choose. Although ad placement will vary, AdWords ads are typically identified as
sponsored links. Ranking for all contextual ads is determined just as on search
results pages--based on various factors like the maximum cost-per-click you have
selected, the clickthrough rate that your ad has established on Google.com, and
the quality of your ad text and keywords.

Google AdWords Ads on Content Network

huips:// google. pport/bin/i Py? 1 (69 of 116)8/2/2005 8:35:12 AM
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Howcan | optinize my ads to take advantage of contextual advertising?

Creating effective ads that bring you sales on search and content pages is easy. There are a few steps you can take to ensure that your ads are
bringing you the highest possible retum on your advertising investment on Google search and content pages.

1. 1. Optimize your campaigns as you would for search advertising. Search ads are typically good predi of contextual
advertising performance. This means that the better your ads perform on search pages, the more successful they are likely to be on content sites and
products. For more information on improving your AdWords campaign, please visit our optimization tips page,

2. Implement Google conversian tracking. Conversion tracking allows you to see the number of sales that you are receiving
from your advertising campaign, for both our search and content network sites and products. Reviewi g your total ber of co ions and the
value of these conversions can help you determine if you should ir your budget or further optimize your ad groups 1o receive more targeted
visitors. Leam more about

Google conversion tracking.

2 3 Review your ad ranking. Keep in mind that most content sltes and products only display two, three, or four contextual ads per

page. As a result, you must select a maximum cost-per-click that allows your ad to rank in these top positions if you are to take advantage of the
additional qualified clicks from content pages. Look at the average position of your ads on the Campaign Management page and adjust this position
as necessary (by improving your clickthrough rate with refined ad text and keywords, or adjusting your maximum CPC) to ensure that you are
recelving as many profitable leads as possible.

C | advertising provides you additional targeted visitors at a cost you set. However, because the performance of your ads on content pages
does not affect their performance on search, a lower number of dlicks or clickthrough rate on contextual advertising will nat adversely affect your
campaigns.

Howare keyword-argeted ads ranked?
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Your keyword-targeted ad is ranked on the search results and content pages based on various
performance factors including: maximum cost-per-click (CPC), clickthrough rate (CTR), and ad text. Having
relevant ad text, a high CPC and a strong CTR will resuit in a higher position for your ad.

Visit our Optimization Tips page to leam more about account optimization, including how to maximize
performance for your ads and improve your ad's position without having to raise your maximum CPC. You
can also learn about how to optimize ad serving for your ads on this page.

When you choose a maximum CPC for your keywords, our Traffic Estimator gives you the estimated
average ad position per keyword. This estimate is based on your maximum CPC and the average CTR for
each of the keywords you've chosen.

Do you offer sepafete pricing for content chcks?

Though you set just one maximum CPC for a given keyword, content network
clicks aren't priced the same as search clicks. Google's smart pricing feature
automatically adjusts the cost of a keyword-targeted content click. So if our data
shows that a click from a content page is less likely to turn into actionable
business results - such as online sales,

htips://adwords.google. fi 1 {70 of 116)8/2/2005 8:35:12 AM

registrations, phone calls, or newsletter signups - we reduce the price you pay for that click. With no extra
effort for you, Google technology helps ensure you get strong RO! from your AdWords advertising, wherever
your ads appear.

Howdoes contextual advertising work ?

If you are a new or existing AdWords advertiser, your keyword-targeted ads automatically begin appearing
on relevant content sites and products. Utilizing our advanced search technology, Google scans the content
of a Web page and automatically selects ads to display that have keywords closely matching the subject of
the page. For example, if users look at a Web page about building hummingbird feeders, they may see
Google AdWords ads for hummingbird feeders or hummingbird food. Or, if a users view a page containing
brownie recipes, they may see ads about chocolate brownies or delicious dessert recipes. You don't have to
waste time trying to find the right content venue to display your ads. Our advanced algorithm makes it easy
by displaying your ads automatically for the most relevant content.
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1. 1.A web user visits a webpage looking for items to purchase that are related to your product.
2. 2. Your ad is matched automatically to the relevant page each time it is viewed.
3. 3. With cost-per-click pricing, you pay only when a user clicks on your ad.

Canl see which of my keyhﬁms generate the most contant netwark ads?

On Google's content network, ads are not triggered by specific individual keywords as they are on search sites. Instead, an advertiser’s entire
keyword list Is taken into consideration. Google's advanced technology scans the content of the web page and matches that content with ads that
feature the most appropriate keywords overall.

For example, if users look at a Web page containing brownie recipes, they may see your ad if you simply have brownie-related keywords such as
‘chocolate brownies' or *delicious dessert recipes.’

Since individual keywords don't trigger your ad, your Ad Group slatistics will not show a keyword-by-keyward breakdown. instead, you'll see an overall
total of all clicks that ad has received on our content network.

Could a low dickibroirgh rate on contert afleci my ad posiion on search pagés?

On a busy content page, an ad has to compete more to get the attention of a reader than it would on a search page, so content CTR is typically lower
than search CTR. It's nothing to worry about, because content CTR does not affect the ranking of your ad on search pages.

Howdoes Goagls target Mrds ads to content-basad web pages?

The technolagy that drives AdWords contextual advertising comes from Google's award-winning search and page ranking technology. Based on a
sophisticated algorithm, we can comprehend a page's meaning and then figure out which keywords relate best to the content page. Then, we match
ads that are precisely targeted to the content page based on the associated keywords. This means that in addition to reaching customers who
spacifically search on your keywords, you can now reach customers who view Web content directly mlated to your AdWords ads. For example, if
someone visits a web page on astronomy he/she would be served Google AdWords ads for tel P Ad g benefits Web users by
linking content with relevant products and services. This is great for Google advertisers like you, because you can now reach more prospective
customers on more places on the Web.

I aiready buy other types of online advertising. Why should | try this?

With Goegle, you can say goodbye to contracts and deadlines. Unlike a traditional online advertising buy,
Google's } advertising requires no prepay and no packages. Just enjoy pl 1t on web pages in
the Geogle Network that happen to have just the right content, right then, to make a

hitps://adwords.google. / /bin/ind My p=1 (71 of 116)8/2/2005 8:35:12 AM
match | between your ad and an interested reader. With Google AdWords, you manage your campaign to the performance metrics you want.
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Can | customize how Google contextual advertising works for my brand?

We recognize that you may have display concems specific to your company or brand. For instance, you may
not wish your ad to be shown next to an article about your company earnings. To customize Google
contextual advertising for such special circumstances, we recommend you apply appropriate negative
keywords or site exclusion to your campaign. (For the example given, you might choose 'eamings' as a
negative keyword, or you might choose to have your ads blocked from that entire website.) This will help
ensure your ad is not shown alongside content with the specific themes you wish to avoid. You can update
and change these negative settings at any time. To leam more, please see our how-to pages on negative
keywords and site exclusion.

You may also wish to consider a site-targeted campaign, which allows you to select the precise sites
where your ad will appear. For more on this AdWords feature, please visit our Site Targeting FAQ.

Does contextual targeting affect the patformance of ranking of my ads?

The pesformance of your contextual advertising does not affect the ranking of your ads in any way. We do require that your account and individual
keywords maintain a minimum clickthrough rate (CTR) in order to ensure your advertising is as effective as possible for you and for users. However,
because we only consider the performance of your ad on Google search pages when evaluating your account and keywords, contextual advertising
does not impact your account performance in any way. Clicks from contextual targeting mean additional qualified leads for you at no risk to the
performance of your campaign.

. Which campaigns should] try in contextud advertising?

Campaigns that produce great business results on search typically do well in the content network. Ad Groups with keyword lists that are focused
around a theme, product line, or brand tend to perform better than Ad Groups with lists of unrelated keywords. And, just as in search advertising, ad
text with a specific call to action outperforms ad text that's simply descriptive, which may attract more browsers than buyers.

. How: do you show ads only when aporopriate?

Google has a number of safeguards to help ensure that ads are not shown on inappropriate content. We use sophisticated technology to detect pages
with sensitive content, and ensure that no ads are served on them. In addition, we have tools in place to immediately remove ads if they do appear on
a page with jonable content. Publishers like Forbes.com and many other distinguished properties trust that our filters work.

Reaching my audience : Site-targeted campaigns

What is site targeting?

Site-targeted campaigns are a new enhancement to Google AdWords. Site
targeting lets advertisers choose individual sites in the Google content network
where they'd like their ads to appear. If you want to place your ad on a single
international website, you can. If you want to target dozens of sites about
basketball or orchids, you can do that too. Site targeting lets you hand-pick your
audience, big or small.

When you set up a site-targeted campaign, you first name the sites where you'd
like to advertise, or just give us a list of words that describe your site. The
AdWords matching system does the rest, analyzing your input and creating a list
of available Google Network sites for you to choose from.

Remember that a site must be part of the Google Network in order to be available
for your site-targeted campaign. Being part of the Google Network means the site
has agreed to run ads provided by Google, which in turn allows your AdWords ad
to compete for that space.
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As with all AdWords advertising, you'll compete for space with other
advertisers. If you choose very prominent and popular sites, you'll need a
higher price to win the ad position. The minimum cost-per-thousand (CPM) bid
for a site-targeted ad is US$2.00.

Who should have site targeting? Should i?
Anyone who has an AdWords account can run site-targeted ads.

Site-targeted campaigns can be a good option for businesses who want to
promote an existing brand or a new product to a large audience. But they also
work for small advertisers who want to reach a very precise audience. As
always with AdWords, we suggest that you experiment and see what works
best for you.

Of course, if you're happy with your keyword-targeted ads, there'’s no need to
change. Site targeting is not replacing

tips: google. ? 1 (72 of 116)8/2/2005 8:35:12 AM

keyword targetlng, and everythlng you love about your AdWords keyword-targeted campaigns remains
the same. Site targeting is simply one more tool that AdWords advertisers can use to bring their message
to highly-targeted groups of web users.

How do | create site-targeted ad campaigns?

To create a new site-targeted campaign, please click here. For more general information about site
targeting, please see the complete FAQ-

How do | creste a site-targeted campaign?

You can create a site-targeted or a keyword-targeted campaign at any time. Each new campaign can use
site targeting or keyword targeting, but not both. Site-targeted ads appear only on the Google content
network, and only on the sites you select.

To create a new site-targeted campaign, follow these steps:

8 Log in to your AdWords account at http://adwords.google.com (if you're not already logged

in).
On the Campaign Summary page, click the 'Create a new site-targeted campaign' link just

above the table of existing campaigns.

Follow the sign-up wizard |nstruct|ons to create your campaign.

How does CPM priting work? Why is it being offered?

In CPM advertising, advertisers set the maximum amount {max CPM) they're willing to pay for each 1000
impressions their ad receives. The price paid is the same whether users click on the ad or not. This is
different from cost-per-click (CPC) campaigns, where advertisers pay only when their ad receives a click.

Advertisers have told us that CPM pricing is a tool they'd like to have available for their AdWords
campaigns. Some advertisers want the flexibility to reach customers early in the advertising cycle, with
ads designed to increase awareness but not necessarily generate clicks or traffic. Others prefer the
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traditional industry metrics of CPM campaigns. As a result, we're making CPM pricing available to those
who prefer it.

CPM pricing is currently available only with site-targeted ads. Advertisers select the sites where they'd like
their ad to appear, and set a max CPM that applies for all those sites. CPM ads are then ranked for display
according to their max CPM, competing with other CPM ads and with keyword-targeted cost-per-click
(CPC) ads. A CPM ad occupies the entire ad space, with either an image ad or an expanded text ad.

As always, the AdWords discounter automatically reduces any winning CPM bid so that the amount
charged is the minimum necessary to keep the ad's position on the page. As a result, the max CPM an
advertiser sets is rarely the amount actually paid.

Google ads with CPM pricing continue to have a very high level of relevancy. CPM advertisers use site
targeting to select the specific audience that will be interested in their message. CPM ads compete with
keyword-targeted cost-per-click ads, and high relevancy continues to boost the ranking of those CPC ads.
We also have set a high minimum CPM value to ensure that advertisers choose their ads and their
audiences with care.

For more about how CPM ads are ranked, please see How do CPM and CPC ads compete with each other?

How do site-targeted and keyword-targeted ads compete?

When you run a site-targeted AdWords campaign, you set the maximum price you want to pay for every thousand
imprassions your ad gets on that site. This is called the max CPM. When you run a traditional AdWords keyword-
targeted campaign, you set the i price you want 1o pay every time someone dlicks on your ad. This is the
maximum cost per click, or max CPC.

Because the two pricing systems are different, AdWords uses a system of effective CPM, or eCPM, to compare
and rank them. '

For keyword-targeted ads, the AdWords dynamic ranking system considers the ad's cost per click (CPC),
clickthrough rate (CTR), and other relevance factors, all taken across 1000 impressions. The resulting
figure is the ad's eCPM, or effective cost per 1000 impressions.

For any available ad position, the eCPMs of keyword-iargeted ads are compared to each other and to the max
CPM prices of eligible site-targeted ads. The highest-ranking ad wins the position and is displayed to the user.

% Hadwards

hitp google. /support/bin/ind yrfolldump=1 (73 of 116)8/2/2005 8:35:12 AM
When a CPC ad is displayed, it is charged only i the user clicks on the ad. A CPM ad is charged for an impression whether clicked or not. No matter
which type of ad wins the position, the AdWords discounter monitors the competition and ensures that the winning ad is charged only what is

y to maintain its ranking above the next-highest ad.

Site-targeted ads can appear only on the Google content network, so at present that is the only piace where site-targeted and keyword-targeted ads
compete. On search results pages and other Google Network properties, keyword-targeted ads continue to compete as they always have.

For more on CPM pricing, see How does CPM pricing work?

How do| choose the sites where my adwit un?

When you create a site-targeted campaign, the sign-up wizard will give you the chance to enter the
URLs of sites where you'd like your ad to run. You'll also be asked to enter terms that describe the kind
of site you're looking for.

If the URLs you enter are part of the Google content network, you'll be able to select them for your ads. (If
not, you'll see a message telling you that they're not available.) The AdWords system will also use the sites
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and terms you enter to generate a list of other Google content network sites that may be a good fit for your
ads.

The final choice of sites is entirely up to you. Remember that with site targeting, your ad will run only on
sites which are part of the Google content network, and only on the individuat sites you specify.

What do site-targeted ads look like?

Site-targeted campaigns can include text ads, image ads, or both. Site-targeted ads appear in the same
format sizes and the same page positions as standard keyword-targeted ads.

How do | create a listof eligible sites for a site-targeted campaign?

After setting your advertising goals for a site-targeted campaign, the next step is to select the sites where
your ad will appear. Here are some keys to creating an effective site list:

1. List the sites where you know you'd like fo advertise.
2. Expand your site list.

3. Group Your sites by theme.

4. Create your campaign and your final list.

bl ol

Step 1: List your preferred sites,

These are the sites where you already know you'd like to advertise. When you create your campaign
you'll enter these sites and then have the chance to see and select all those that are part of the Google
content network.

Step Z: Expand your site list.

If you know of only a few sites (or no sites) where you'd like to advertise, list some sites you like on topics
that relate to what you're looking for. When you create your campaign the AdWords system can use those
sites to generate a list of Google content network sites where you may want to advertise.

Slep 3: Group your sites by theme.

Review your list and look for themes within the overall list. Consider creating separate Ad Groups with
highly specific ads for each of these smaller groupings. The more precisely you target your audience, the
better chance of success your ad will have.

Step 4: Create your campaign and select your final sites.

When you create your campaign, the set-up wizard will include a segment for identifying and selecting sites.
As afirst step you'll enter all or part of your site list. We recommend that you enter multiple site URLs, to
give the system the broadest possible view of your interests. The wizard will generate a list of the most
closely related sites in the Google content network. Then you'll be able to select your final site list from all
these available sites.

Where can site-targeted ads appear?

Site-targeted ads appear only on websites that are part of the Google
content network. This includes many advertisers, large and small, who run
AdWords ads on their content sites.

Site-targeted ads aren't eligible to appear on the Google search network, on
search results on Google.com, or on related Google properties like Gmail. If you'd
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like to appear in these locations, we suggest running a keyword-targeted
campaign.

hups:/adwords.google.com/supportbinvindex.py?fulldump=1 (74 of 116)8/2/2005 8:35:12 AM

How much do site-targeted ads cost?

Site-targeted ads require a max CPM price of US$2.00 per 1000 impressions. You may, of course, set
a higher amount. A higher max CPM increases the likelihood that your ad will appear regularly on
your selected site(s).

How do | leiow if a site is part of the Google content network?

The Google content network consists of thousands of sites of all types, large and small, professional and
personal. Because the roster of sites grows and changes day by day, we can't publish a list of sites. The
best way to check for an individual site is to enter it in the sign-up wizard while creating a site-targeted
campaign. If that site is available, it will be listed for you to select as a target site for your campaign.

V¥hat is the minimum allowable max CPM for site-tergeted ads?

$2.00 USD, or the local currency equivalent, is the lowest max CPM that advestisers can set.

What is 'madmum impressions per day'?

When you create a site-targeted AdWords campaign, you'll see the system's estimate of the maximum
impressions available per day for the sites you've selected. This is marked as 'Max. Impressions / Day' in
the signup process.

Because site impressions vary from day to day based on many factors, the AdWords system can't predict
the number of impressions that a given site will have each day. Instead, the maximum impressions per day
offers an estimated total of the available impressions for all the sites you've selected. This may help you
decide if you have selected enough sites to satisfy your advertising goals.

Note that the impressions per day is an estimate of the total page views for those sites -- not the number
of impressions your ad will receive. Your ad's total impressions will depend on your CPM pricing, the
popularity of the site with other site-targeted and keyword-targeted ads, and other factors.

How doss site targeting affect my existing AdWords accourt?

All AdWords advertisers now have the option of creating site-targeted campaigns. However, we anticipate
that many advertisers will continue to prefer traditional keyword-targeted campaigns. If you are already
running keyword-targeted campaigns, you don't need to take any action -- your ads will continue running as
they have been.

To learn how to create a site-targeted campaign in your existing account, please see this FAQ.

How do keyword-targeted ard site-targeted campaigns differ?

Keyword-targeted campaigns allow you to choose the keywords that will trigger your ads. Keyword-targeted
ads can appear on Google.com, on Google search partner sites, and on content and partner sites in the
Google Network. Keyword-targeted ads are priced on a cost-per-click (CPC) basis: you set the price you'd
like to pay each time a user clicks on your ad, and you pay only when the ad generates a click.
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With site-targeted ads, you select the exact content sites on the Google Network where you'd like your ad to
appear. (Site-targeted ads don't appear on Google.com or on search partner sites.) Pricing for site-targeted
ads is cost-per-impression, or CPM: you set the price you'd like to pay for each 1000 impressions, and you
pay for each impression whether a user clicks on your ad or not.

Both keyword-targeted and site-targeted campaigns are available to all AdWords advertisers. Each
can include image ads, though image ads also appear only on content sites in the Google Network.

Can | run site-targoted and keyword-targeted campaigns atthe same time?

Yes. Any individual campaign can contain only site-targeted or only keyword-targeted ads and Ad Groups.
But you can run both site-targeted and keyword-targeted campaigns in your account at the same time.

How do | change the max CPM of my site-targeted ads?
You can change your max CPM on the Ad Group level of your campaigns. Here's how:

. Log in to your AdWords account at http://adwords.google.com.
. . On the Campaign Summary page, click the name of the appropriate site-targeted
campaign.

. Click the name of the Ad Group you want to edit.

. Click 'Edits Sites and CPMs' (located above the graph).

. Set your new maximum CPM.

. Click 'Save.'

How do | use the site too?
The site tool helps you find and choose the Google Network sites where your site-targeted ads may run.

The site tool has two parts. In the Identify Sites stage, you describe your site and the kind of sites where
you'd like to advertise. In the Choose Sites stage, you select your actual target sites from a list of
candidates presented by the AdWords system.

To identify your sites, follow these steps on the first page of the site tool:

1. 1. In the left-hand box, titled Sites, enter the URLSs of any websites where you'd like your ad
to appear. At this stage, don't worry about whether the site is part of the Google Network or not.
2, 2.In the right-hand box, titled Descriptive Terms, enter single words which describe your site.

3. Click *Continue.' The URLs and descriptive terms you enter will be analyzed by the AdWords system
and then used to generate a full list of available Google Network sites. Enter as many URLs and terms as
you can: the more details you provide, the better the system will understand-the kind of site you're looking
for.

Once you click 'Continue,’ you'll see the Choose Sites page, with a list of available Google Network sites
that match the details you entered.

A site must be part of the Google Network [?] to be listed as a candidate. If you request a site that's not

part of the Google Network, you'll see it listed under 'View unavailable sites.’ (For more details, see Why
is the site | want not available?)

Now it's time to choose your target sites:

1. 1. Check the box next to all sites where you'd like to advertise.
2, 2. Click 'Add’ to move those choices to your list of selected sites.

0093



Case 5:05-cv-03649-JW  Document 15-3  Filed 10/12/2005 Page 44 of 50

3. 3. Now click the 'Refresh candidate sites' button. The system will analyze your choices and
create a refined list of candidates.
4, 4.Select and add more sites from the new candidate list. Click 'Refresh candidate sites' again.
S. 5. Repeat until you're happy with your final list of sites.

6. Click "Continue’ to continue setting up your campaign. Each time you hit 'Refresh,' the AdWords
system analyzes the selections you've already made and uses them to find related or similar sites. Then it
presents these sites for your consideration.

Of course, we can't guarantee that your ad will run on every site you pick. Some sites have a limited
amount of ad space available, and you will be competing with other advertisers. Some sites may not run
certain ad formats (like banners or wide skyscrapers) or may halt advertising for other reasons. We
suggest you experiment with several different sites over time and look for the combinations that work for
you.

Why is the site | want not avaitable? )

An individual site must be part of the Google Network in order to be available for your site-targeted campaign.
Being part of the Google Network means the site has agreed to run ads provided by Google, which in tum allows
your AdWords ad to compete for that space.

The site must also be a content site in order to be available for site-targeted campaigns. Some sites on the
Google Network run ads only on search results pages, which can't be selected for site targeting. If you'd like your
ads to appear alongside search results, or in related products like Gmail, try running a keyword-targeted
campaign.

itis also possible that the site you selected may have opted out of site targeting. Somebublishers, for reasons
of their own, prefer not to run site-targeted ads.

AdWords quality commitment : AdWords policies & security

‘hitps://adwords. poogle com/support/binvindes. py?fulld 1 (76 of 116)8/2/2005 8:35:12 AM

What is Google's rademark policy?

As a provider of space for advertisements, we cannot arbitrate trademark disputes between advertisers and trademark owners. As stated in our
Terms and Conditions, advertisers are responsible for the keywords and ad content that they choose to use. We encourage trademark owners to
resolve their disputes directly with our advertisers, particularly because the advertisers may have similar advertisements on other sites.

As a courtesy, we are willing to perform a limited investigation of reasonable complaints. Please note that any such investigation will only affect ads
served on or by Google. Trademark claims can be filed at any time. The trademark owner is not required to be a Google AdWords advertiser in order
to file a claim.

To leam more about Google's rademark policy and how to submit a rademark complaint, please review our full trademark complaint procedure.

Why do ! needto accept the AdWords Terms and Condtions?

As part of our ongoing effort to improve the Google AdWords program for advertisers and
users, we may periodically update the AdWords Terms and Conditions. All AdWords
advertisers are required to accept these new Terms and Conditions in order to advertise with
the AdWords program.

You may have received an email from us, or a notification within your account, requesting that
you log in and accept our new Terms and Conditions. You can do so by logging into AdWords.

Please note that you'll have a limited amount of time {generally 30 days from your initial
nofification) to log in and accept the new program Terms and Conditions; otherwise, we'll need to
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pause your account until you've made this change. To avoid interruption of your AdWords
advertising, we recommend that you log in and make this change as soon as possible.

What are the Editoriel Guidelines?

The Google AdWords Editorial Guidelines, posted on the Google AdWords websnte define the
criteria all

ads must meet in order to run on Google. These guidelines focus on helping you to create clear,
effective, and informative ads in order to meet your sales goals. Please review the Editorial
Guidelines before creating your ads.

Please note that in the cases where minor changes to your ad are required in order to comply
with our Editorial Guidelines, a client service representative may edit your ad for you. This
prevents your ad from being disapproved and lets your ad continue to run.

Here are a few examples of edits we may make for you:

.Removing an exclamation point
.Removing or adding an extra space
.Fixing a spelling error

Google shall not be responsible in the event that a change is not made to your ad text and a
disapproval results. Therefore, it is important for you to follow the Editorial Guudelmes to help
ensure that your ads continue running.

What is Google's affiliate aﬂvems'ng pdicy?

We allow affiliates to use AdWords advertising. Please note that we'll only
display one ad per search query for advertisers sharing the same top-
level domain in the Display URL. This means that if you're an affiliate
advertiser, your ad may not show for a query because another affiliate or
the website that runs the affiliate

program also has ads using the same (or a similar) domain in the

Display URL. Also, your site should not mirror (be similar or nearly
identical in appearance to) your parent company's or another

advertiser's site.

For example, for the domain google.com, we would determine the
following URLs and Display URLSs to be equivalent:

-home.google.com
-www.google.com
.google.com
-www.google.com/home
-www.Google.com

hitps://adwords.google. J /bin/ind i p=1 (77 of 116)8/2/2005 8:35:12 AM
However we'd determine the following Display URLs to be distinct, since each has a
different top-level domain:

.www._google.co.uk*
-www.google.fr
www.google.com
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www.google.edu

*Domains with a country-specific extension are considered distinct.

For more information about this change, please review the January 2005 Google
AdWords service announcement.

Helpful Definitions:
Display URL

This is the URL displayed on your ad to identify your site to users. This URL displayed is limited
to 35 characters; it need not be the same as the URL your ad links to, but it should be an actual
URL that is part of your site.

Domain

Website domains are a naming procedure by which web users may identify a particular website
address and location (e.g., www.google.com). They are usually made up of two parts: a name
and a category. The following are common URL domain categories: .com (commercial), .edu
{education), and .gov (government). Domain categories can also be country-specific, for example:
fr (France) , .br (Brazil), or .jp (Japan). In some cases, one category is appended to another
category, for example: examplename.co.uk, examplename.com.ph, examplename.org.uk).

What is 'unacceptable content'?

In order to ensure that AdWords ads benefit our users, advertisers, partners, and Google, we
maintain high standards for ads accepted into the AdWords program. For a list of affected
products and topics, please see our Content Policy. Application of content policies will always
involve an element of discretion, and we reserve the right to reject or approve any ads.

Why is my ad dsepproved? Whet shouid | do next?

All AdWords ads are reviewed by our support staff to make sure they meet Google's guidelines.
Ads may be disapproved for various reasons, including misspellings, inappropriate content,
unacceptable phrases like 'Click here,’ or other details which can make ads confusing, offensive
or ineffective.

When an ad does not meet Google's guidelines, we temporarily block the ad from running and
send you an email explaining why. You'll also see the word 'Disapproved' next to any such ad in
the Campaign Management section of your AdWords account. To get the ad running, just
make the appropriate edits and save your changes. Your ad will be automatically resubmitted to
us for review,

For more details, please review the Editorial Guidelines and Content Policy.

What do | have to do to advertise my online pharmacy or be an dfilide of one?

As of May 2004, all online pharmacy-related ads and keywords for U.S.-
targeted campaigns must be associated with a valid SquareTrade ID.
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Make sure you're prepared.

Learn more about the Google Online Pharmacy Qualification Program. '

https:/ ds. google. pport/bin/index. py?f: 1 (78 of 116)8/2/2005 8:35:12 AM

Already 2 member of the SquareTrade Licensed Pharmacy Program?
Submit your SquareTrade ID in your AdWords account.

Don't yet have a SquareTrade ID?
Learn more and submit an application.

Not an online pharmacy or pharmacy affillate?

Let us know. If you feel that this policy does not apply to you, please send us an exception
request through your AdWords account. You'll be notified by email when we've reviewed your
account.

Based outside of the U.S. or Canada?

The SquareTrade program is only open to pharmacies based in the U.S. or Canada. If you
are based outside of these countries, you must edit your AdWords location targeting list to
remove the U.S.

Why cant | use special punctuetion / spellings / capitals?

AdWords doesn't allow unusual spellings, double exclamation points or other visual gimmicks.
Our goal is to provide users with useful, relevant ads in a format that is easy to read and
understand.

Our experience shows that your ad will gather the best response if you simply describe your
product or service in a clear and straightforward way. The more you emphasize the unique
benefits of your product or service, the better your results will be.

If your business name requires unusual spelling, extra capital letters or other unique characters,
you can request an exemption from the AdWords team when you build your ad. The AdWords
team will review and, if appropriate, approve the wording of your ad.

For more information, please see the AdWords Editorial Guidelines.

How secureis my payment information?

We understand that making an advertising purchase online involves a
great deal of frust on your part. We take this trust very seriously, and
make it our highest priority to help ensure the security and confidentiality
of the information you provide. Google uses industry-standard SSL
(secure socket layer) technology to protect every interaction you have
with the AdWords system. This protects your credit card and other
personal information. Once we receive your information, we not only store
it behind a firewall, but also encrypt the sensitive payment information.
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When payment information is submitted through our online form,
Google works with third-parties to verify and process your information.
Your personal information is encrypted and neither Google nor our
payment partners share or sell your personal information. The
information you provide us will be used solely for the purpose for which
it was provided. For more details, please see our Privacy Policy.

For credit card & debit cards: Billing information is checked against the
account information by our third-

party payment processor. If the information submitted is invalid, the
payment information will not be

accepted. If the information is valid but there are discrepancies, the third-
party processor returns a fraud

score based on the number of discrepancies between the credit card
account and the AdWords account

information. High fraud scores are flagged by our system for review by
an AdWords Specialist.

For bank transfers: Google works with a third party service provider to
offer our advertisers a secure way to fund their AdWords accounts using
bank transfers in many different currencies and countries. When you pay
via bank transfer, your payments are initially sent to a bank account in
your country that belongs to this service provider, which securely
processes your payment and sends the funds to Google. Since your
payment is made to this third party, their name or the name of their local
subsidiary may appear in the bank account name to which you are
instructed to transfer your payments.

If you have any other payment or security concerns, please contact us.
One of our client service specialists would be happy to answer your
questions.

https://adwords.google. pporubinfindex py?fulldh (79 of 116)8/2/2005 8:35:12 AM
Are thers guidelines for my ad content?

Our AdWords Specialists review all of our ads to ensure that they meet Google's advertising
standards. .

These standards can be found in our Terms and Conditions and in the Google AdWords Editorial
Guidelines. Google strongly believes in the importance of relevant, high-quality advertising, which
benefits both our advertisers and Google users. By creating clear, well-targeted AdWords ads,
you'll reach your potential customers more effectively and help ensure a positive user experience
that will build users' confidence in AdWords ads. The result will be higher traffic to your site,
increasing the potential return on your ad investment.

What is Google's palicy for online pharmexy eds?

In May of 2004 we began requiring that all online pharmacy advertisers and affiliates targeting the
U.S. with their AdWords ads be a member of the SquareTrade Licensed Pharmacy program. To
be fair to all of our pharmacy advertisers, we make no exceptions. If you have not been granted a
SquareTrade seal, we are unable to show your ads in the U.S. or Canada.
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Partnering with a 3rd party to verify the credentials of online pharmacy advertising through
Google AdWords helps enhance the integrity of the online prescription drug market place as well
as the Google AdWords program. Users gain security, knowing that online pharmacies found
through Google AdWords are trustworthy. And users are more likely to complete a transaction
with a business they know they can trust.

If you are targeting the U.K., you may not include prescription.drug names in your ad text or
keyword list.

What ff my ads dontmeet the guidelines?

We created the Editorial Guidelines to help improve your ad campaigns as well as the Google
user experience. If we see that your ads don't follow these guidelines, we will let you know and
offer suggestions on how to improve your ads. Often, our system will automatically detect when
your ads should be refined. In this case, you may receive a message when you create your ads,
or you may notice a link (under the affected Ad Group in your account) to a diagnostics page
detailing the possible issues with your ads.

Our AdWords Specialists review your ads and can help you optimize your campaigns. If your ads
do not meet our guidelines or are performing poorly, we'll notify you by email. We'll often stop
running your ads until you're able to make the necessary changes. As soon as you've made and
saved the changes, your ads are automatically resubmitted to us for review.

How does Googls use cookies in conversion tracking?

The cookie that Google adds to a user's computer when he/she clicks on an ad expires in 30
days. This measure, and the fact that Google uses separate servers for conversion tracking and
search results, protects the user's privacy.

Users who don't wish to participate in tracking activities can easily not accept this cookie by
setting their Internet browser user preferences. These users will simply not be included in your
conversion tracking statistics.

What can | do to help maintain ad quality on. Google?

Google is committed to providing an optimal user experience as well as
giving you the most effective online advertising possible. To do this, we
need the help of both our advertisers and users. If you're an advertiser,
you can help by creating concise, informative, and well-targeted ads. -
Since such ads often generate the highest clickthrough rates (CTRs),
you'll see campaign performance improvements, and our users will see
useful, informative ads.

Google is not responsible for advertisers' websites including, but not
limited to maintenance of such web sites, order entry, payment
processing, shipping, cancellations, returns, or customer service.
However, we value customer service and hope that our advertisers
provide quality services. If poor service is rendered by one of our
advertisers, suggest that you contact the Better Business Bureau or
Consumer Affairs division of the city where the company is located, as
they will be able to investigate your case and act on your behalf.

hittps:// google. pport/bin/index. py™ p=1 (80 of 116)8/2/2005 8:35:12 AM
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Such organizations provide the most effective forum for addressing cases of consumer
dissatisfaction.

Is conversion lracking secure?

Yes. Google's security standards are stringent; we use data encryption and secure servers, and
do not collect or store personal information. In addition, only those pages containing the Google
conversion code are tracked.

How does Google handie personal data?

Googie is firmly committed to the privacy of our advertisers and users. While Google does add a
cookie to a user's computer when he/she clicks on an ad, this cookie expires in 30 days, and
Google does not associate a user's search activity with his/her ad click history. Further, Google
does not collect or track personally identifying information, and does not reveal individual
information to third parties.

Users who do not wish to participate in tracking activities can easily disable Google's
conversion tracking cookie in their Internet browser's user preferences settings. These users
will not be included in your conversion tracking statistics.

For more information on Google's privacy policy, please click here.

Will my personal informetion be shared?

No. Thé information you provide will only be used by Google, and only in our efforts to serve you
better. We will not share your personal information, unless required to resolve a charge dispute or
by legal process. Please also see our Privacy Policy and Terms and Conditions.

How secure is my information?

We understand that making an advertising purchase online involves a great deal of trust on your
part. We take this trust very seriously, and make it our highest priority to ensure the security and
confidentiality of the information you provide. Google uses industry-standard SSL (secure socket
layer) technology to protect every interaction you have with the AdWords system. This protects
your credit card and other personal information. Once we receive your information, we not only
store it behind a firewall, but also encrypt the sensitive credit card information.

When credit cards are submitted through the secure online form, they are checked against the
account information by our third-party credit card processor. If information submitted is invalid, the
credit card will not be accepted. If the information is valid but there are discrepancies, the third-
party credit card processor returns a fraud score based on the number of discrepancies between
the credit card account and the AdWords account information. High fraud scores are flagged by
our system for review by an AdWords Specialist,

AdWords quality commitment : AdWords click quality

How does Google detect invalid clicks?

Google's proprietary technology analyzes clicks to determine whether
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