Google Inc. AdWords Program Terms

These Google Inc. AdWords Program Terms (“Terms") are entered into by you and Google Inc.
(“Google®) regarding the Google AdWords Program ("Program”) as further described in the
Program's frequently asked questions at

hips:fadwords.google. com/supportibinfindex.py ?ulldump=1 (the "FAQs") (collectively, the
*Agreement”). "You" or "you™ means the party listed on the account you create and you
represent you have the authority to agree to this Agreement for that party. You represent and
warrant that you are authorized to act on behalf of, and bind to this Agreement, any third party for
which you generate ads. You hereby agree and acknowledge:

1 Policies. Program use is subject to all applicable Google and Partner policies, including
without fimitation the Editorial Guidelines (adwords.google com/select/quidelines htrml), Google
Privacy Policy (www.google com/privacy.himl) and Trademark Guidetinés
(www.google.com/permissionsfirademarks himl). Policies may be modified any time. You shall
direct only to Googie communications regarding your ads on Partner Properties. Some Program
features are identified as "Beta,” "Ad Experiment,” or otherwise unsupported ("Beta Features”).
Beta Features are provided "as is™ and at your option and risk. You shall nat disclose to any third
party any information from, existence of or access to Beta Features. Google may modify ads to
comply with any Google Property or Partner Property policies.

2 The Program. You are solely responsible for all: (a) keywords and ad targeting options
(collectively “Targets™) and all ad content and ad URLs ("Creative”), whether generated by or for
you; and (b) web sites proximately reachable from Creative URLs and your services and products
{collectively "Services~). You shall protect your passwords and take full responsibility for your
own, and third party, use of your accounts. Ads may be placed on (y) any content or property
provided by Google (“Google Property”), and unless apted-out by you (2) any other content or
property provided by a third party ("Partner”) upon which Google places ads ("Partner
Property™). Google or Partners may reject or femove any ad or Target for any or no reason. You
may independently cancel! online any campaign at any time {such cancellation is generafly
effective within 24 hours). Google may cancel immediately any 10, the Program or these Terms at
any time with notice (additional notice is not required to cancet a reactivated account). Google
may modify the Program or these Terms at any time without liability and your use of the Program
after notice that Termis have changed indicates acceptance of the Terms. Sections 1,2, 4,5, 6
and 7 will survive any expiration or termination of this Agreement. .

3 Prohibited Uses. You shalt not, and shall not authorize any party to: (a) generate automated,
fraudulent or otherwise invalid impressions or dicks; or {b) advertise anything iliegal or engage in
any Hlegal or fraudulent business pracfice in any state or country where your ad is displayed. You
represent and warrant that (x) all your information is cormrect and current; (y) you hold and grant
Google and Partners all rights fo copy, distribute and display your ads and Targets ("Use™); and
(2) such Use and websites finked from your ads (including services or products therein) will not
violate or encourage violation of any applicable laws. Violation of these policies may resultin
immediate termination of this Agreement or your account without notice and may subject you to
legal penalties and conseguences.

4 Disclaimer and Limitation of Liability. GOOGLE DISCLAIMS ALL WARRANTIES,
EXPRESS OR IMPLIED, INCLUDING WITHOUT LIMITATION FOR NONINFRINGEMENT,
MERCHANTABILITY AND FITNESS FOR ANY PURPOSE. Google disclaims all guarantees
regarding posifioning or the levels or timing of: (i) costs per click, (i) click through rates, (iii)
delivery of any impressions on any Partner Property or Google Property ar sections of such
properties, (iv) clicks or (v) conversions for any ads or Targets. EXCEPT FOR
INDEMNIFICATION AMOUNTS PAYABLE TO THIRD PARTIES HEREUNDER AND YOUR
BREACHES OF SECTION 1, TQ THE FULLEST EXTENT PERMITTED BY LAW: (a) NEITHER
PARTY WiLL BE LIABLE FOR ANY CONSEQUENTIAL, SPECIAL, INDIRECT, EXEMPLARY,
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PUNITIVE, OR OTHER DAMAGES WHETHER IN CONTRACT, TORT OR ANY OTHER LEGAL
THEORY, EVEN IF ADVISED OF THE POSSIBILITY OF SUCH DAMAGES AND
NOTWITHSTANDING ANY FAILURE OF ESSENTIAL PURPQSE OF ANY LIMITED REMEDY;
AND (b) EACH PARTY'S AGGREGATE LIABILITY TO THE OTHER IS LIMITED TO AMOUNTS
PAID OR PAYABLE TO GOOGLE BY YOU FOR THE AD GIVING RISE TO THE CLAIM. Except
for payment, neither parly is fiable for failure or delay resuiting from a condition beyond the
reasonable control of the party, including but not limited to acts of God. government, tefrorism,
natural disaster, labor conditions and power failures.

5 Payment. You shall be charged based on actual clicks or other billing methods you may
choose online (e.g. cost per impressian). You shalt pay all charges in the currency selected by
you via your online AdWords account, or in such other currency as is agreed to in writing by the
parties. Charges are exclusive of taxes. You are responsible for paying (y) all taxes and
govemment charges, and (z) reasonable expenses and attomey fees Google incurs collecting
late amounts. You waive all claims relating to charges unless claimed within 60 days after the
charge (this does not affect your credit card issuer rights). Charges are solely based on Google's
click measurements. Refunds (if any) are at the discretion of Google and oaly in the form of
advertising credit for Google Properties. You acknowledge and agree that any credit card and
refated billing and payment information that you provide to Google may be shared by Google with
companies who work on Google’s behalf, such as payment processors and/or credit agencies,
solely for the purposes of checking credit, effecting payment to Google and servicing your
account. Google may also provide information in response fo valid legal process, such as
subpoenas, search wamants and court orders, or fo establish or exercise its legal rights or defend
against legal claims. Google shall not be liable for any use or disclosure of such information by
such third parties.

6 Indemnification. You shall indemnify and defend Google, its agents, affiliates, and licensors
from any third party claim or Bability (including without limitation reasonable legal fees) arising out
of your Program use, Targets, Crealive and Services and breach of the Agreement.

7 Miscellaneous. The Agreement must be construed as if both parties joinily wrote il, governed
by Califomia faw except for its conflicts of laws principles and adjudicated in Santa Clara County,
California. The Agreement conslitutes the entire agreement between the parties with respect to
the subject matter hereof. You may grant approvals, permissions and consents by email, but any
madifications by you to the Agreement must be made in a writing (not inciuding email) executed
by both parties. Any notices to Google must be sent to: Geogle Inc., AdWords Program, 1600
Amphitheatre Parkway, Mountain View, CA 84043, USA, with a copy to Legal Department, via
first class or air mall or overnight courier, and are deemed given upon receipt. Notice to you may
be effected by sending email {o the email address specified in your account, or by posting a
message to your account interface, and is deemed received when sent (for emaif) or no more
than 15 days after having been posted (for messages in your AdWords interface). A waiver of any
default is not a waiver of any subsequent default. Unenforceable provisions will be modified to
reflect the parties’ intention, and remaining provisions of the Agreement will remain in full effect.
You may not assign any of your rights hereunder and any such attempt is void. Google and you
and Google and Partners are not legal partners or agents, but are independent confractors.

April 19, 2005
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Google Help Ceotar

AdWords Frequently Asked Questions

Getting started

Top 5 things 1 need to know to got started

-Vl yous resize aw image?
-Can | target my image ads to different tangquages?
-What are image ads?

How much do image ads cost?
How do | creale an knage 2d?
What are the fonmat and editarial requiremnerts (of imaqe ads?

a ?

. What do inmaqe ads ook fke?
- How do you decide whether to show my image ad or my text ad?
. Whers can 1 ind appropliate images? How do § create an image of my own?

What's 3 CMYK color format?

-I'm recelvig an coged image size” message. What aow?
-Where are my images stored?

About Ad Automator Ads

-How does AdWards defermine recommentded CPCs for ad aurtomator ads?

Setting up my accourt

Where do | even begin?
Can t have mudliple AdWords accounts?

How do § create an AdWords account?

What are af the slegs 19 creating an Adwards account?

The first 24 hours

-How do | contact an AdWords represeniatve?
-How do 1 edit or update my accowat?

How do 1 know i my account is well?

~What is my AdWoads account nutcher?

for pstart, but hayes elved 0N ne 3 aign, What's going on?
B ant 4 audience i3 Emited to 3 #icU.S. 7
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fo d address for 7 How do | do this?

My pew Jumpstart campaiga

.| e the results tm seeing from MY fow CIMOAKD, £an § request anolter Jumpstart campaiga?
-How can | enhance the perforroance of my Jumpster! campaign?

My ads are live-now what?

My account settings

-What's a promokonal code, and how do ( redeem ane?
-Which web browsers do 1 need?

E +How do | seactivate my acconl?
- What's the Download Hulksheet {eakure?

My canpoigns

«How do [ make oy ads ear {ar an e Netrork sifes?
-Can { have my sds aum at paradar §mes of day?
-Wiw do raffic estimates for my Ad Groun differ from (Tose given by the standalone taof?

-Haw a0 | pause an ad campain?
- Can 1 get keyword traffic esfimates withowt cregting or edding ao 347
-How do { delete ar undelete an ad campalon?

-Haow do | resume a paused ad campaign?

-How dol schedide gn end date for my campaign?

~How do | change name of n?

-Find and Edit Max CPCs

-Find and Fdit Kaywords

-Haw do | crete a new keywaord-targeted campaian?

-How do | restart 2 camoaign which has ended?

-Find and Edil Ad Tead

~What can | do with campaign menagement tools?

The Google Budget Optimizer(TM) Tool

days?

What informafion does the Traflic Estimator provide?
How do | wse the K Ypeitic Esi 7
. 1 2 new Ad 2

. -How do { pause an Ad Geoug?

- «What are ary oplons wives | yetmy max CPTs?

. <How do | resume a paused Ad Group?

. -Row do | delete or undelete en Ad Group?
- How c2a Limport keywords 0 the Trafic EsSmator?

14 JITTS a feqi
«How do § resubsmil an ad?
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My mage ads

~How dot delete an ad?
_The Find/Cdit Ad Text tool found editarial viotaions in my ads. What can{ do?

-YWhat is an expanded texf ad?

- 24

+Why isqt my image ad showing?

-¥¥hed are the edidonisl quideines for snimated ads?

VWhal's the maximum rumber of #nage ads | can have i my account?
-When can texped ko see dicks oa ads?

-Can | create an Ad Group oaly contalning jmage ads?

~Why i3 there a timit an thae Fite size of my image ad?

tmproving ey account’s performance

-What are the AdiWords keyword evakaton chenges?
- My keyword has a high CTR. Why was # disabled?
-What happens to keywards with ain impressions after 99 days?

. can { move from on to
- When does 2 keyword enter in trial stalus?
-1 need help improving my account performance. What can | do?

o i the T Eatimator & <0,
. was my aedit card
-tcan see but | caaY see my site in the search resulls. ?
-Why are my keyword traffic estimates low?
Vvhat does il mean when the Traffic Estimator dis; - {2
{ keep belng sert back 1o the login page. Wiy?
can't | nun of selrieve a re; for ?
Why can't | see more resully in My Change History?
-System Maintenance .

Troublashooting my ads

-How can | find out whether my ads are showing?

How can | mzke sure my ads appear on e Google Network?

E

AdWords billing & payments

My biling address Is in the European Unfon

-Does VAT aoply (o Google AdWoats?

-How dg | provide Google with 3 vakd VAT manber?
-How are AdWords sdvertisers affected by VAT?
-What if | have bilfing questions or concems?

-V\ho can § contact with VAT questions?

AdWords account costs

dot the cnst ol ads’
the budgert for ad n?
1 =
When do my ads stant acaruing costs?
- do}choosea budget for -elick agn?
-How do { dose ary account?
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-Da | pay lof every dick oa wry ad?

~How does come up with a reconvnended et?
.Does AL cost extra to show my ads oq al of e Google Notwork stes?
-How does Google keep my campaign below my dally budget?

AW need 1o set 3 different CPG fog every keyword?

~How does Google process direct detl payerents?

AR me for clicks & URL s e?

-is anage ads pricy different than texd ads pricing?
“Flow do | sel s monthly budeer?

-Does sman pricing apply 10 inage ads?
Payment options
-What are my payment optians?
.How do | make a bank transfes m?
-How do | make 3 payment?
-MMMI
1 switch s after seiti

Howdold\oonmmmeﬂ\odwsmformeil
.What do [ need 10 inow about bank transfer?

.Does Gooqle Ad¥Wonds offer credit terms to costoment?
-t have a Prepay account, can | request 8 sefund?

.l there a spending commiment of qualifying process?

-Howcanl that receives transfer 14

.Gan } use PayPat (tm) to pay fos my AdWords account?

-Can | get a sefund £0f my prepaid AdWonts funds?

What Z1 fose my reference numbes or want to pay an.amount different from what | axiliafly specified?

.How do | change tredit card ion?

. How fanq do refinds take? .
. - 2 refund 1 st once | make 12
Understanding AdWords billing

-When do you bilf?

-What are the for g My madimygrm 2

-How and when da { enter my bifing information?
.Can | see whal my compefitors are bidding?

-Canl

Can ! get ap invoice?
-:wmmmy_

How do | view riry pending charges?

. .Nebeenmﬁﬁedd\a(@gformmmhasbeenmded.%ddoeslﬁsman?
Reaching my audience

Reaching certain reg and p rs
~Howr ad 3] ign by t: and focation?
-How do | find mw Iatitude and fonaitude coopdinates?
-What gre my options when i tamet my ads by focafion?
.1s regional or customized locetion tergeting appropriate for me?
Wity can't{ see my regionally-targetod ad?
«How does AqWords know where o show mry ads?
-# { choose regional or cust will ry ads appear?
K 1 tpdor my ads to area?
-i11 choose jegional or arstomized i at will my ads Jook ke?
-Does regional ing affect my cost-per-ciick {CPC) bidding amounty?
-How does qusiomizesn targeling work?
Vihat a8 and ve whea { tar ads?
-Can my campah i aeas ing cities and iple countries?
Md«smgmmmmn
K |dwmmdmmdm My keywont traffic eshimates be affected?
o MMI targeting and my ads appear incorvectly, will | receive 2 aredit?
g the right Keywonds
-What exe e steps to greatigq @ keyword §st?

-Where can t find keyword ideas?
.Canluse a URL as a keyword?

-Is the Keyword Tool quaranteed to produce great reyufts?
<YMy have my Keyword Tool resudts changed?

Keyword matching options

o (i) amatchin ions?
~What is te
<How canl e erlormmd ki 2
. do pey ads show oa broad- and se- matched ki ?
-How does expanded makching beneft me?
. j at ches L ads?
. «Can 1 tel] the System 1ol to expand some or aff of Moy keywards?



-What is the Google Network’
- mawmwnlmmmmﬂ

-Cani sites in the e eMat
low does am ion in the G Network affect au:oum amance?

Showing my ads on search network

. -What will nwy ads jook fke on search results pages?
- -Gan | show avy ads oa search but ool coatent ?

Shy g ey ads on

-¥vhat is contextuat adverfising?

-What is the ste exdusion featwe?

- I'm opted inta the content network, how do | prevent oy ads Wom appearing on specific websies?
-How do 1 format my Est of exchsded websites?

- What will contextisal ads look Kke?
B 1] ada o take advar textual ising?

Site-targeted campaigna
-What is site targeting?
-How do | create a sitetameted campaign?
-How does CPMEmwm(?Wh!s(m offered?
~How do site-targeted and keyword-tarqeled ads compete?

. -How do § choose the sdes whese my ad will nn?

. -What do slte-targeted ads look fke?
-How do | create a fist of efigibie sites for 2 s#e-targeted campaign?
B i ads 2
«How gwch do site-targeted ads cost?
-How do 1 know if a site is part of the Google content network?

- -What is the minimum slowable max CPM for site-targeted ads?
\Nn.ahs‘mamunm ssions per d3y'7

-How do { change the max CPM of my site-targeted ads?
.How do § use the sile tool?

. is the site 2

AdWords quality commitment

A fes & v

-w
do I need to tha AdWords T and Condtions?
MMM
-Whitt és Google's affiiate adverSying poicy?
-YWiat Is ‘unacoeptable content'?

ismyad aved? What should t do next?

. “Mdolhanhdotoadvgﬁmaﬁve@mwbemdﬁﬁsﬁdﬂ?
-Haw seawe is my paymend informatien?
< Are there guddelines for my ad content?
-What is ie’s for onfine pharmacy ads?
. -What if my ads dont meet the gusdefines?
R -How does Google use coakies in convecsion backing?
~Y\hat can t do 10 heip mwaintain ad quafily on Googie?

-l_mmmm
handie nal data?

. ersonal E: shared?
-How secure is my informafion?
AdWords click quallty

.How does e deted ma¥d clicks?

B that Fm ¥ chicks?
.umdolrgmggggaeah\andgg ? i
. ~What tdoto monitor lid cficks on
. ~What does do mﬁddduan

-What iinds of ciicks does Google consider invalid?
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-How wit Google areddt my account for mvalid ciicks?
- website ions show different click han what 05t 7
. ing be affected by invalld ?

AdWords ad relovancy

- Vhat shoud ) do if | can no see ad for some broad maich variatians of
. -What should | do # my advertising costs ncease?
. - if ad itton is dropping?
o 1 do f aw overal cficks decrease or Ay ad fank 52
- What is ad relevance? How does R wark?

Trackmg & interpreting my results
My reports
. - e the ‘Search’ and "“Content iotals i accoudt?
. -How do | downlaad a seport for a specific campaign?
-What kind of reports wit § get?
: ~Why do ay contexiual ad stats differ f stats?
-How do § greate a custom repod?
- are ing lower co nmbsrsﬂlmlmlshuﬂdbc
ing?
.How da | delste-a ceport?
-Wats the difference between on-demand and scheduted reports?
-¥ary Jo my reparts downjoad 93 7ip fles?
«How do { sod while viewing a I in the Ry
Starting to track your conversions
-What ase the prerequisites for conversian tracking?
-What tracking opfions do | have 1 should { use?
-Will { be able to see conve! ates by Gi e Network site’?
. o afe cofte ersio es and search conversion &
- -Dolmmuseggeofgsoﬂwareoragmuﬂammsygan?
About the conversion king featurs
- Which conversions will be tracked by Google?
R -Kioptinto the ion ing feature, what are hities?
. “What will Goagle do with collecied user feedbad?
- 138t sion ¥ o send users to back form?
~-Howen § o of the Site Stats YA

Wy s Google collecting user feedback?
«What user irformation wili Google colect via the feedback form?

g on your site

. A pedly the security fawel Of

. lznldolo that the code i3

. .Dolneeddﬂ'em\lnodeeotad(diﬁcrerummm
. is varsionhadm nowa ?
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-What does the conversion code do?
-Why is my conversion rate aver 100%?

Wil users not referred by Google Stift see the Google Site Stats text?
-Can 1 track two lands of conversions?

~Can | rack conversions by ad text and keywords?

-How 3 escanl 7

Can 1 isolats specific conversions?

. is the conversion ing fent vt 4

WA conversion tracking siow down tmy web pages?

Urchin and AdWords coaversion tracking

<How will Urchin hetp me make ACWords rrore suyccessfid?
R af %] i frile . also use Demand?
Urchin wehasite analytics

-Howr does Urchin On Demand work?
How da | ge! started with Urchin on Demand?

. i other {mon- onfine i ?
yhat versions of Urchin are avaitable, and whar's e difference between them?
o doi for with

- whet ianquages and countries is Urchin svadablie?

Croas-channel tracking overview

~What is crass.channet trackng?

-How does cross—channel ang work?

-How do | 56t up Cross-channel tracking?

<What are tracking carnpalgns, and will they afledt my current AdWords campaigns?
«How emuch does cross-chanped tracking cost?

Wiy shouéd | use cross-channsl racking?

.1 aiready use third panty cross-channel racking, How will this benefit me?

Sefting up cross-<channel tracking

that ) setup?
How, fac Bea Marketny
dolma lasnatzmraleuassd\a!md data?
Yahoo! Search Markefinig ads be sub review again ¥ t add f, g

- ofhier channels afize me for usl) e i in ads?

- Ron-AdWords 3 erl msert the s?
Analyzing results

-What in!on-naﬂonwilltemive ts?nggm' lchg’ URLs?

o ation will { receive URL 53 Muttiple k 7

Mernm‘llmmaussd:amds!zﬁsﬁs?
MyChent Center
Overview

B hasamsloMWords 1 er accoun info ?

~What (4] cent ?
- -How do | manage cther client manager accounts?

-What happens o 2 chent account history when fnked to a dient Managex account?

~Whatis a dienf manager?
Festures and Functions
- -How da | link or unfink ap account?
R ~What of canlnm Chient Center?

et
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-How many reports can | save i the My Client Center Downtoed Centec?

Getting started : Top S things | need to know to get started

§ (8 ol 11682

In te Google AdWords program. e cosl of your Campalgns really depands 0a you — how mruch you are willing to pay and how well you lmow your
audience. it 3l bods down t0 knowing your own goals and letting us know whial they are

There is a nansnal, one-6me activation fee for Google AdWords. After hat. you pay only for clicks on your AdWords ads, and you can contio! that by
tedling 1S how awch you are witling to pay per cfick and per day.

For example, a new advertiser payng in USD can acty hisfhves AW with sl US$5.00, and can then choose a maxiswm cost-
peschick (CPC) fom US$0.05 - US$100. Daidy budgets start &3 low as § cents up o whatever kmit he or she ts comfodtable spenging.

Pleasa ciick heve for more information on selecting your CPC and dady budget Or read how o controt your costs even more. For inkormation about
the many countries and cureacies that Googla suppoits, please visit our fonm of payment finder.

Your keyword-targeted ads will appear along side or above the results on Google.com search results pages.

Additionally, your ads couid appear on the search and confent sites and products in the Google
Network. The Google Network s the largest online advertising network available, reaching over 80% of
30-day US Intemet users. So you can be certain that your ads reach your target audience with Google
AdWords. )

On search sites in the Google Network, your ads could appear along side or above search results or as a
part of a results page a user navigates to through a site's directory. Our global search network includes
Froogle and Google Groups and the following:

Our exiensive content network of high-quality consumer and industry-specific websites and products, such
as newsletters (U.S. only) and emall programs, includes:
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Here are examples of what AdWords ads laok fikke on Google's content network. AdWords ads on the Miami
Herald and other sites are targeted to the aclual content of the page that day. In the screenshot befow, you
can see the ads are direcily refevant to NBA playoffs articles.

You may also be interested in AdWords site-targeted campaigns, an afternative to keyword targeting that
allows advertisers to select individual sites in the Google content network where they'd fike their ads to

appear.

We work with permission-based newsletler providers to place keyword-targeled AdWords ads targeted to
the subject matter of newsletters. The releva ads shown below are at the end of an iVillage newsletter

about cating for the home.
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Google's own Gmail displays AdWords ads. Here you can see that the ads relate to the discussion in
the email.

—-uh-ullmmlplnmhmuu )
h-glyum-am&-w n"mhmh‘
wriekrind Kefoosme

lcum.olpiu(:(qb-n .-a-:r.-:g‘m.mc«mw
FOU 3 7 NSe_bizwr © TN 00 S IMEIT DX foveae e of - -
ot bk o O 30l 328 g 35 Béh Moberar? ©

[P UTPNUPN

Ads for email are ptaced by Google computers using the same automated process used lo place relevant
AdWords ads alongside web pages and newsletters. if our automafic filters detect that the fopic of the email
is sensitive, we don't show any ads. This addition to our content network currently appfies only to English
fanguage ads targeted to 'U.S.,' 'Canada,’ or Al Regions.”

Our technology ensures that your ads appear in the most selevant locations across the Web so
that your customers find you. For more information about adverlising publishers within your
industry, please visit http-/fiwww._google.com/ads/metrics.html.

T e

There is naver 2 mini i t when you sign up for A No smini QR or other ‘lock-it rules apply. You
mm&mmummmmmnwmmmmmmmmmwwpum This & the same to
maiter ow you choose to pay for your adverfising.
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We realize that certain AdWords terms and abbreviations may not be familiar to all of our advertisers. To
make things easier, we've created a full glossary.

Here are some of the most common terms youll see as you get started:

Keyword - The keywords you choose for a given Ad Group are used to target your ads fo potential
customers.

Campaign - A campaign consists of one or mare Ad Groups. The ads in a given campaign share the
same daily budget, language and country targeting, end dates. and distribution options.

Ad Group - An Ad Group contains one or more ads targeting one set of keywards. You set the maximum
price you want to pay for an Ad Group keyword list or for individual keywords within the Ad Group.

impression (lmpr.} - The number of impressions is the number of times an ad is displayed on Google or the
Google Network.

Keyword Matching Options - There are four types of keyword matching: broad matching, exact
matching, phrase matching, and negative keywords. These options help you refine your ad targeing
on Googtle search pages.

Maxkmnum cost-per-click (CPC) - With keyword-targeted ad campaigns, you choose the maximum cost-
per—click (Max CPC) you are willing to pay. Our AdWords Discounter automatically reduces this amount so
that the actual CPC you are charged is just one cent more than the minimum necessary to keep your

- posltion on the page.
Maximum cost-per-impression (CPM) - With site-targeted ad campaigns, you choose the maximum cost
per thousand impressions (Max CPM) you are wiling to pay. As with Max CPC, the AdWords Discounter

" austomatically reduces this amount so that the actual CPMyouarecharg_edis the minimum necessary to
keep your position on the page.

Once youfve the . You'li need to activate your account. The Google AdWords teamn wilf send you an emad asking

pubdldmaspedk:li*tovmfyyuuremaiadm After your address has been verifed. you ¢an log & 1o your new accound. Youl see a
message asking you to submit your bifing information. Your ads will usilly appear on

dv google. finfindex.gy? o=t (M of 1167272005 2:35:12 AM
Goaogie wiihin 3 few minutes after wo've = ‘you with timing dep g on the: your've chx {oredit cand, bank
kansfer. exc). Ywnaynﬂcemmadsawwm&odebehnmemammsmsmmmu‘
pathes sites msst be reviewed for compitance with our EdRorial Guidetines befors they can aum.

Gotting started : About AdWords : AdWords basics

Keyword-targeted ads are ranked on search results and content pages based on various performance
factors, including maximum cost-per-click (CPC), clickthrough rate {CTR), and ad text. Having relevant ad
text, a high CPC and a strong CTR will result in a higher position for your ad. Because this ranking system
rewards well-targeled, relevant ads, you can't be locked out of the top position as you would be in a ranking
system based solely on price.

Visit ourOpumzabon Tips page to leam more about account optimization, including how to maximize
performance for your keyword-targeted ad and improve your ad’s position without having to raise your
madmum CPC. You can also leamn about how to oplimize ad serving for your ads on this page.
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When you choose a maximum CPC for your keywords, our Traffic Estimator gives you the estimated
average ad position per keyword. This estimate is based on your maximum CPC and the average CTR
for each of the keywords you've chosen.

You may also be interested in site targeting, which allows you to select the individual sites where your ad
wifl be displayed. Sitetargeted ads appear only on conlent sites in the Gaogle Network, where they are
ranked with keyword-largeted ads. For more about how keyword-targeted and site-targeted ads compete,
please see this explanation._

There ame $res levets 10 Googie Account, Campaign, and Ad Group. The dagram bolow shows 18 acoount structiuse and the settings that
are appiied at each leved. in susunary:

- - Your account s assodiated with a unique emad P andhding

. « Al e campaign fevel, you choose your dafly budget_ bk 2 , and end dates.
.Nmmmmmmmmmw Ymmdsoseleaamdmmm—per—du(CPC)kmeGuwnr

hhﬁvdldleywds.

Within each Ad Group, you create one or mose ads and select 3 set of keywords o tiigger those ads. Each Ad Group nuns on one set of keywards. if
you create ulSple ads in an Ad Group, e ads will rotate evenly for thase keywords.

wt-an'wbginlomw&mmmmaﬂs‘mm(mﬂs)k‘edmndmdmm_lapacﬁwb—adismtpebnﬁgas
well as the others (if & has alow CTR), you can delete of refina it to lmprave the overall performance of your Ad Group.

Usique emal eddrass P rmond Sliing inkrewsdon

Endt datmy Erd 4zt

2% Guzup - Pl Besa 53 Sren

Onets at of kysecrdy One wt O hopwcnds . ol ywords On s Ono or more ad3 One of Moss ady Orw o mone adx

GooyeAdV\kmissaq.nckandmuwbmmmdmwdﬂ(@c)mmdasdmwmmm
are displayed along with search resifts on Google, as well a5 on search and content sttes In he growing Google Network, including AOL. Earthlink,
HowShuftWorks, & Blogger. Weth searches on Googla and page views on the Google Network each day. your Google AdWords ads reach 3 vast
audence.

WlmymueaeaGanummmmnmthmﬂwzzﬂMNmmmwmwlmth
each click. You only pay when someone dicks on yoiz ad. To 5ave you evwen more money, ouw A ly reduces the actuat
CPC you pay to the lowest cost ded lo in youwr ad’'s posion on the resulls page.

There's no minkmam monttly chargs - just a nominal activaBon fee. Your ads stert running within minutes after you submi your biling
information. You ¢an easily keop track of your ad performance using the reposts in your onfine account Control Center.

To find out more about Google AdWonds oc to begin-areating your ads, visk the AdWords home page.

dispiayed on four knes: a #8le, two lines of ad taxt. and 2 URL ke Hnmv«.hehmmydﬂerm&ogawmmmbr
instance, shows the e and ad text all on one Ene.

¥ your ad text ins any wide or . caphad fetters. lowme‘m’md‘v and certain punctuation marks such as '@, ‘8" and
%), fewer characters may Bt on the Ene. Alsa. some of QRO’S SY may not dhsplay non-standard characters ¥ you include them in
your ad.

f you create text ads using non-Lafin characters, please be aware that the character imd may vary. Adsmlanguagsuhdotﬂe—byte

characlers, Such as Areblc, Chinese, Japanese and Korean, can cortain the foflow of ding spaces: 12 chamacters in
the Ste, 17 characters in each ine of ad text, and 35 characters in the disptay URL.
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¥ your Display URL is Jongec than 35 you may ider using a version of your URL, such as your homepage. Please be sure
that your Display URL dy vep your Destination URL the page within your se to which 15ars 259 taken wa your ad.

Also, please note ot your Display URL musst be an actual web address, appearing 0 the form of a vakd URL It must include the extension (such
as .com, nel__org, etc.). t does not need to inchxie the prefix (such as hitp// or wwwi.

Getting started : About AdWords : About image ads

Al Google image ads can include two elements: your URL o fortify your branding, and a feedback nk that
gives publishers and users a way to request improvements from Google.

We may resize your image vedtically by 11 or 22 pixels (depending on the image format you've selected) to
make room for these elements white still maintaining the standard overall wnage sizes. We will not, however,
resize your image horizontally. Therefore, your image’s proportions wilf appear slightly different from your
original file. Animated image ads will not be resized.

if you'd like to maintain the original proportions of your images, we recommend that you resize them (or
recreate them in the appropriate sizes) before you upload them. Your resized aptions are:

. -Banner: 468x49
R -Leaderboard: 728x79
-Inline rectangle: 300x239

-Skyscraper: 120x578
-Wide Skyscraper: 160x578

Yes. Currently, you may target your image ads to the following tanguages:

.Chinese (simplified)
-Danish
-Dutch
-English

. .Finnish

- -French

. -Gemnan

. -Hungarian

. -Japanese

N -Korean

. -Norwegian

. -Polish

. -Portuguese

. ~Russian

- -Swedish

. -Turkish

‘We look forward 1o offering inore language options in the future.

AdWords image ads are graphical ads which appear on select content sites in the Goegle Network.
Image ads combine two powerful approaches: graphics and proven AdWords targeting technology.
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Uniike traditional online graphical ads. image ads can be matched to a page’s content. This targeting makes
image ads mose altractive and relevant to anyone browsing the site. Therefore, image ads ofter you yet
another effeclive way to increase your business exposure and reach

Hadwords googhe. i poe. (3of1 5 £:35:12 AM Googhe Hetp Conter

new prospects.
The image ads feature is cumrently in beta release to all advertisers in muffiple languages and nearly 200
countries.

See examptes of image ads and placement oplions.

As with text ads, each adverliser determines the cost af thes own image ad campaign. Your price depeands on the keywords on which you choose to
advertisa, hiow rwach yow bid, and how successfully you design your 2ds. You set your own daily budget. which wil conbrol your overall spending.

Thera & a nominal, aas-Eme activation fee for Google AdWards, but fhere & never a mini g
Image ad bids generaity are siightly higher than thosa o text ads, but prices for indvidual keywords will vary.

Please dick here for more lnformation oa ad pricing and daily budget. Or laam how to control pour costs even mare.

Before you can create image ads for a keyword-targeted campaign, the campaign must be set to show ads
an content sites in the Google Network. To verify this:

.Log in to your account.

.Click the campaign that will contain your image ad(s), then click Edit Campaign Settings.

. .Make sure you've checked the box next to content network below the heading Where to show
my ads.

There's no need 1o do this with site-targeted campaigns, which are avtomalically enabled to show ads on the
Google content network.

Once you've verified your settings, follow the steps below to create image ads:

. .Chck the campaign that will contain your image ads.

R .Click the Ad Group that will contain your image ads.

- -Click Create New lmage Ad.

- -Browse for your image file.

. .Name your image file.

. -Enter your display and destination URLs.

. .Click Save New image Ad.

. -Repeat this process to create additional image ads {maximum: 500).

Content: In general, you must use high-quality, family-safe images which are relevant o your advertised
concepts and products. For example, an Ad Group containtng keywords kke “roses,” ‘tulips,’ and ‘camations’
woutd call for floral-related images. We strongly recommend that you also include some descriplive text and
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a call to action to reinforce your ad’s message.

Format: Afl images must be in a JPEG, .GIF, or .PNG format. Animated _gif images are accepted.
Animated ads in Flash format are currently being beta-tested by a small group of advertisers. Depending
on the test results, we may make Flash ads available to other advertisers in the fulure.

Size: Choose from five standard ad sizes: Banner (468 x 60 pixels), Leaderboard (728 x 90), Inline
Rectangle (300 x 250). Skyscraper (120 x 600), and Wide Skyscraper (160 x 600). You can find
examples of each size here_ Please note that we may resize your image sfighfly lo accommodate your
destination URL and the ‘Ads by Googie” feedback link, which can alter the proportions of your image. If
you'd like to retain the originat proportions of your image, you may adjust yous image sizes before you
upload them. Learn more.

Please note, once again, that your ads must use relevant and family-safe images. For more details
about acceptable content, we invite you to read the Image Ads Editorial Guidelines.

image ads astently appear on selected cortent siles and products in he Google Metwork, not on Google search results. Content providers mast opt
n to the bnage ads progeam before image ads can appear on ther site,

lmage ads are graphics that you upload info your campaign. We recommend that you include text—such as
a brief product description or a call to aclion—within the image to reinforce your ad's message. Animated
image ads are allowed.

You have five size and placement oplions: Banner {468 x 60), Leaderboard (728 x 90), infine Rectangle
(300 x 250), Skyscraper {120 x 600). and Wide Skyscraper (160x600). We may resize your images in some
cases. ’

See examples of image ads and placement aptions.

The AdWords System will analyze a nunder of factors on a Google Network comtent ste page and detesmine whether your text ad of tmage ad is

more appropriate.

& your image ad is more refevant, & wifl appear. If not, your text ad may appear in is place. This tergeting mode! you're reaching your s
prospects with the maost sfiecive ads. {Please note that 3 content site publishes must opt in 1o the image ads program before your image ads may
appear on NS or fier site.)

¥ you'd ke to make sure 3l of your ads are as COMPpEling as POSSRHE. You can review our oplimization tips, leam how to refine your daily burdget
andg keyword Gsts. and imp your overall adh ing pr

You can ind or create graphic images in a variely of ways. For example, you canc

-WWMWoMWWMSWSMRMG@emwmmmm

-Design images with an onfing image creation tool, many of which are fea.
- +Design images with an inage edifing soft of choosing
. «Partner with a graph S or gther tive agency 10 bulid your images for you.
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CMYK is an acromym for he basic talors, cyan, magenta. yeliow. and black, tha! are used in four-color prining. Digital images, inciuding the ones
yoau're attempting to upload for your image ads, are L Y P of ambv of CMYK.

However, display devices olten use red, green, and hive colors. or RGB. The process by which CMYK is conveded so images will appear nahgaty on
RGB devices is calied color matching.

Cdufmaﬂquachaﬂengmgpm Any images that arenl properdy converted appear as broken finks or error messages. Given all of the

Quis and Bme involved with color matching. Gaogle AdWords is atly unabie 10 accept any CMYICnages for image ads,
How did this happen?
There may be a number of reasons why your images are cutently in a CMYK format. H . the mast lanation is that many image

mmmmmhmm'mummusedmsmoratatoymzhagu&elyfausirmn\iscdegory.
What can you do?

Youmay wish $ ¥y s ¥nage editng program that gives you the option 1 save images in an RGS color mode. Simply load your current anage nta
B\spmgranmdsavetagmmﬂmmbnnatﬂmndemmmhmorsmmmmmsﬂemdemyour
snage does not exceed S0k.

Your image can be submitted i one of five acceptable sizes, which match the five image ad shapes we offer:

- - 468 x 60 Barnner
- 728 x 90 Leaderboard
«300 x 250 infinc
-120 x 600 Skyscraper
- 160 x 600 Wide Skyscraper

An “mecomedt image stze’ nmgemansmmmageyuhes;bnﬁlhddoasmlma\d-madinm YouTl need to resize your image. of
creale 2 new one, then submi it again gh the g tool.

For more details, see e tupic Wil you resize ey image? or the togic How do | create an image of my gwn?

Mhageseroodeinageadswﬂbesluedonw:mm

dWo ! ds : About Ad Automator Ads

Getting started : Ab

The AdWords systern considers a variety of factors when it recommends productdevel CPCs to you. These faciors Include:

- - Your praducts category.
- Other advarisers’ products withia that category.

- All relevant quedes that have histadcally triggered ads for these products. The system ten cakculates the average CPC for all ol these
queries over a specific bme period. This average CPC i the amount we recomuniend 10 you. For recommendad category-level CPCs, AdWords simply

Lakes the d CPC of all products in the categary. The product- and category-leval CPCs we recommend val help your ads altain

maore compoiitive positions for 2 qQueries. your ch of achieving the highest
mmmm«umawmwm@&mnﬁm‘dﬁm

Getting started : Sefting up my account

Befare aaything eise. you'l wani fo establish your advertising goals. You' probably find R easter o tuld your key kst and org your key
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i dilerent Ad Groups, each Catating to 2 specific goal. once you can answer these questons:

1. 1 thdoe;youcompany(udwsm)da?ﬂoymhawd:ﬂuempmd:dineﬂwrdmmﬂ

2. 2. Wha's yaus peimary (target for your o and ices? D0 you need to reach ditfe B with
sets of keywords or ads?
3 3. What are you brying lo sell or promote? What 9o you want people 1o do (buy, vist. domnioad, subscribe)?

4. 4. What are you results would you ke Lo see? What would you consider a good retumn on your lavestment?

Gooyenduisaﬁgmhwmemmdumdwaﬂver&ing.hudmeﬂnquaﬂyand&vuslyolads
funning on Google, we don't allow advertisers or affiliates to have any of the following: .

- Ads across mudtiple accounts far the same or smitar buainesses.
. Ads actoss muitiple accounts triggered by the same or similar keywords.

ivi isirg for or for their own businesses may oy have a single AdWords account. However, your acoount may contain
muitipie Ad Growups and ads tiggesed by T same or simdlar keywords.

Only chent manragers (such as tird parties or search engina marketers) who use 3 My Cent Centar £an have auliple AdWords accounts. AR
associated accounts frust be finked to the managac's My Chent Center Hyod‘m sted n cresfing a My Client Center so you cen thenage

muttiple AdWords eccounts for other people. you can sign up for Google AdverBsing i Thas program p you with free toots and
waining to help you manage clents successhully.

To provide the best possible experience for our users and advertisers, Google does not permit multiple ads ,
from the same or affiliated company or person to appear on the same results page. We believe that pages

with muitiple ads from the same company provide less relevant resulls and a lower quality experience for

our users. Over lime, mulliple ads from the same source also reduce advertiser performance and lower their

retum on investment.

We do not typically permit advertisers to manage multiple accounts fealuring the same business or
keywords. When we find that an account is not in compliance with our double-serving policy, we will
prevent muifiple ads from appearing on the same guery.

Are there exceptions to this policy?

To protect trust in Google, and to provide a quality experience for our users and pariners, the
double-serving policy is strictly enforced. Exceptions are granted only in very fimited cases.

Advertisers seeking an exception {o Google's double-serving policy must contact AdWords Support. We
take the following into account when reviewing requests:

. The destination site for each ad offers different products or services (for example, a large
manulacturer with two product sites, one solely for stereos and one solely for computers, both running on
keyword ‘electronics”).

. Each destination site has a different layout and design, and each URL and domain is
different.

The foliowing criteria are not considered for exceptions:

. Target Audience such as 828, B2C, and gender. -
-Business Structure such as different divisions within same company.
.Accounts handled by various 3rd parlies such as agencies and SEOs.

You can create and activate a Google AdWords account with just a few easy steps.
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.Step 1: Name your Ad Group.
This is the title you'# use to identify this ad in your account.

-Step 2: Target languages and countries.
Choose from many major languages and nearly 200 countries.

.Step 3: Create your ad and keywords.
Write your ad text, choose the keywards that wili trigger your ad, and specify your maximum cost-per-
chicle

.Step 4: Specify your daily budget.

Your maximum daily budget helps determine your ad expasure (the number of times Google
shows your ad in a day). There is no minimum daily budget.

-Step 5: Sign up.
This is the step that actually creates your Google AdWords account. You don't need to submit your

billing information at this point. AR you need to do is:

. »Provide us with your email address.
. »Seled! a password.

.Step 6: Activate your ads.

Verify your emadl address, log in to your account, and submit your bilfing informalion. Your ads will
begin running on Google immedialely after you've entered your credit card information.

if's easy to get started: visit the AdWords main page and dick the button marked “Click 1o begin.’

You are just minutes away from running ads and reaching users on Google and our growing network of search and content sites and products & the
Google Network_

You can preview the ad Son p with no cbligation. Your ads wil only beginh o run and actiue charges after you submit yous biffing

¥ fon. I you decide to enter your credit card inft ion after completing the sign vp p . your ads wil appear on Google almost
immediately.

Yo create an AWords account. and o price your kaywords, please follow the steps below:

Target & Create Ad
1 §. Please visit the AdWords homepage.
2 2. Click Click to begin.
3. Select your tanguage and tocat geting options. and click Save & Continua.
Note: Every ad and keyword in our prog is reviewed by an AdWords Speclafist to confim that they meet our guidalines, Please click .

on the AdWords Edfitorial Guidelines fnk before creating your ad and check 10 be sure that your ads and keywonds comply with our guidefines.
a 4_Enter an Ad Group name in the first Seld {required).

4. S. Enter your ad toxt in the Googla AdWords form (o the left.
5 6. When you are Snished, click Craate ad and continue.
Select Keywaords

T. Sefect keywords that will best target your ad to Google searchers.

Nofe: It is important that you submit keywords that are relevant ko the products and services you offer on your site, and that
you avoid g keywords. When g your keyword fist, ask yourself: “If | were searching on Google for my
products/sanvices, what search terms would § enter? Users are much more fikely 1o type in 2 to 3 word comblnations to find a

product of service.
Becausa qur keyword defauit is hroad matching.” your ad may appear for 2 of keywond variati QOur sysiam 3is0 alows
you to designate keywonds as exact of phiasa matches, and to submit negative keywords to Emi the display of your ad on

8. Chck Save Keywords.

Choose Maximum Cost-Per-Click
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9. Choose your biling custency and eater the raasieasrn amount you are wiling (o pay pec dickc

o epogic. finAodcr py Thaildump=1 (17 of 11618/2/2005 8:33:12 AM
Note: Your CPC influences the posifion of your ad 0f auf Search resulls page. Our e o wif
your competition and reduce your actzaf CPC so ihal you do not pay more than necessasy la maintain your 2d's posifon.

1. 10. Ciick Cajcutate Estimates to view your average CPC and cost estimates.
2 11. Chick Sava & Conlinue.
3 12, 1 you would §ks to create anofiver Ad Group with a diffesent maxirwm CPC, ciick Create addittonal Ad Group with

Differemt Pricing bution. i not, cick Continuse to Step 3 to conlinue the acoount set up process.

Choose Daily Budget

13. A recommended daily budget wilt appear highighted i the daly budget box oa the next page. This is the amount necessary for
your ad to appeac every time on your keyword. ¢ . you can o¢ fower this amount by typing in your desired dady

budget.
Note: This amount controls how often your ad appears an Google; we will spread the delivery of your 3d troughowt the
day to stay within your altemaBwe budget setting. Maiching the recommended dally budget helps ansure maximusm
exposurs.

16, Click Create my AdWords account

Verify Email Address

17. Youll receive an emaid asking you 10 ciick on a8 knk to veriy your emad address. Cﬁd(onmeﬁnklnlhemessageavdme\
Tog into your 2ccount wath the emal and p: d you itted on Bw reg form.

Activate Your Account

{ 18. When you first log in to your account. you wil See a red message box at the top of the page. Click Bilfing Preferences.
2. 19. Contplete the account setup process and ciick the Save and Activate.

3. 20. If you opt to pay by credit card or debit card logging in to your AdWords accourt and your bifling & .
activates your account Then, yuuradsboynmn\gonsooghmdacuumgeoslsahus!me&tdy lyuudu:(lnmh'mwm
account, your ads Wt run uatd you've i YOUl paY; hon and we've sved your first pay

Getting started : The first 24 hours

Once you submit your bfing information, your ads should stant running atmosd innrediately. You can dhedk fo See that your ads are nmning by
logging in o your AdWords account and viewing your accouat ics on the C. ign M @b.

Togdanmmedahldeaolhwweﬂacampagmsdwtg.med(hddm\«mghmte(cm Thehyuermecmmebeuarﬂmmpalms
probably domg. Also. our system wil help you monior your results by y g your key p and letting you kniow the
status of each of your keywonts. H your CTR Is low o¢ below the mirimum required, you' know straight away. Defivery of your ads may then be
slowed 50 you don't continue fo quickdy acrue impressions with fow results. Please see How do | monitor the performance of my keywaeds?

for more information on keywords.

“The very best way to brack your resulisis 1o A b ing. TS &S an easy way to spe precisely which ciicks (and
which keywords) are teading fo sales or 1o other desirable actions. For details, please see our Conversion Tracking FAQ.

Our support stafl is atways ready to help make your AdWords experience a great ana. This help Center has answess to our most commonly asked
quesions. Feel free to Search or browse the FAQ o find an tmmediate answer 0 your question.

Iif fe FAQ doesnt help. please use tha onfine contact form o reach us_ A client service rep wi p fty and prompfy respond o your
message via email.

B A s s a seff- d you can adjust almost all of the seftings witfiin your own account. You €an edit your bilfng preferences
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{payment ¥ and user prek ! g toghn ink ion and emai preferences) iom within the My Account 3b. Most ather seftings
canbe 25 d via B C; ign M. tab,

Here are some of the most common adjustments you're Fely 10 make when starting out:

One way to get an immediale idea of the effectiveness of your keyword-targeted campaign(s) is to check
your clicktiwough rate {CTR). A higher clickthrough rate means your ad is atiracting interest. Also, our
system will help you monitor your resuits by automatically evaluating your

o da pooghe comfsappon/binfindes py fuBdump=1 (13 of 116}1/12005 £I5:02 AM
keymrdperformanoeandletﬁngyouknowthestamsofmchdyowkeywmds.lfyowCTRisloworbelou}
the minimum required, you'll know right away. Delivery of your ads may then be slowed so you dont
confinue to quickly accrue impresslons with few resutts (in trial keywords only).

Your AdWaords account number i the unique fenrdigit number associated with your account. To find your account number. log in to your AdWords
accourt and ook 2t the top of the page, near the AdVWords logo.

Getting started : Jumpstart : Jumpstart overview

Jumpstart is a full service method af signing up for Google AdWorts, where Googie specialists set up yowr AdWords account for you.
Jumpstart helps you serve expertlevel AdWords ads mmedtately. saving you Be tme and effort of deing it yoursedl. )

JumpstarCs peimary purpose IS 10 give you a solid Son with A ds. it's also i d to giva you the momentum you need to continue your

sucresshully on your own.

You are efigdie for Jumpstast f youo

. -Are new to Google AdWords.

-Are targeting custemers in Engfish,

«Have aUS._ or U ¥ biing address.
Since Jumpstat is sil in the beta phase, we aren abie 1o aeale igns for advert: who don't meet these requirements. Howover,
wa look forward o offering addftianaf program opbons in the future.

I you don't sheel the aitesia above, you might coasider signing up for Adwords here. Simply dick Click $o Begin, and our easy sign up process wi
heip you start ing eff . ads within mi

For mose information about signing up for Google AdWords, please visit our Gatting started FAQ.

Well ake e monthly budget from your and divide it by 30 to deteqmnine your daily budgat.
Ptaasa nolp that you can change yous dally budget amount on your own at any time. For more nf fon about A gets and bilimg. please
visit our AdWords FAQs.
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Yes. Aler we plete your new campaign, we'll notfy you via emsd. At that ime, You can review your campaign. then do any of the talowing:

- Start serving ads immediately.
- Make odis on your own.
«Request edits 10 your campaign.

Getting started - Jumpstart : Signing up for Jumpstart

ma.inmsmwogmhebsywsuveemuuemlkdwwsammhgn&\gpumeEmeandeﬂoﬂo(unaﬁngeveryﬁ_ﬂmonmm To get
started, WSkt ow Jumpstart Welcomte page. and chick the button marked Chck to Begin. (Please note that Jumpstart is ondy avaifable for new
advertisers who don't aiready have AdWords accounts.)

Once we receive your Jumpstart apphication. we'fl review your webisite, choose highly refevant keywords to trigger your ads, and then write compefling
ads designed o i your cific goals. When we nobfy you that your campaign is ready. you can start adverising immediately.

. it's too soon: Ji spaci. ypically create new igns within 2-5 busit days after receiving yow emall confimalion.

- You haven't confirmed you email yet: For seCally reasons. Jumpstan spedalists woa't begin working on your new campagn urt? you

confirm your email address. if youfve siready confirned your email address, and you've waited for aver 5 business days, pleasa contac us._

Ouming ho o ication p . we'R ask you i your target audhence is Omited to a spectiic reglan. I you say yes, we may create 3
wmwhmhmmﬂmmmdwmummmu&saﬂ For example, if we sel your
to the San Francisco-Bay Area, users based i the cilies in this reglon (such as San Frandsce, Paio Alta, and Caldand}
wisaawadamaﬂdehsmwm

Genuatyspedmg.mgkrdmhmﬁdﬁmmwmbmnmhamwmmma
course, we'l ider your speciiic b gts priate. I L is, we'll Select the most
relevant tangeing options and regioas for you. (Leatnmaabmammadsbybmﬁm)

Because we want to protect the y of ait advert: we've impl dap where we verify all adverliser emall accouts befare we begin

ing on their at pagr _mmwwwammmummmmammmmmm
mtormation. Once we raceive your confimation, wel creste a campaign for you within 2-5 busmess days.

Please contsct us if:

You've already submitied your Jumpstart application, bist haven't seceived an ernail from us asking you to corfirm yowr emai
ad&es (Plauenohmatmesysteumaymuptomtarbsmdtﬂsemﬂbm)
- . You've d your emall adds waited 3t feast 5 business days, but havent recelved noifcation that your new
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camp3ign is ready.
Getting started : Jumpstart : My new Jumpstart campaign

We'll crazle a fully ft a Google wpaign for you within 2-5 business days afler we receive your emat confirmation. Once you actess
this campaign and review &, yau can decide when to start showing ads. if you app: of the weve d for you, your can serve ads
immediately. However. # you choose to make edils to your new campaign Ist, you might show yowr ads a littie later,

Il'sagoodidabmvicwmeFADpage.mmmmmmmwwsmmgﬁQawmswmhmmb&M
AWads. Yol eventually atso want to leam how o buid Ad Groups for other areas of your buse and aptimize your

Yes. if you'd fke to make ges 0 your Jumpsia 3o, you have teo options:

Make them on your owi. Start by reviewing our account tasks page, which gives you step-by-step nstruclions on common
azivﬁasad\asmmgmgkeymds cdﬁngymladmn,mdaeauvgmmemp&(ae(aseomooalsbhdpywbewneseﬁsuﬁumas
S00N 3s P wd you try this approach first)

. Contact us.

My ads are live—now what? - My AdWords how-to guide : My account settings

Srifl

From §me o Sme, Google offers p I s o new chents via gs or d 3l public gvents. H you've received &
proavéonal code, here's how to redeem &
1. 1. M you haverft sready done so, creale an AdWords account. You can do so by going to the AdWords home page and clicking Clck to

begin.
2 2 Log in fo your gocound

3 3. Click the My Account tab.

4 4. Cick Blling Preferences  initiate e 2ccount setup process.

5 5. In the first step of the account setup, you'll be atile to enter your promotionat code.

6. 6. CBck C to complets the setup p

#f you siready have an AdWord: and hrave & by submitting youc biling information, you can redgem your AdWords promotional
credit by following these steps ’

L 1. Log In %o your account

2. 2. Click T My Account tab.

3 3. Click Bifting Proferonces.

4. 4. Type your promotional code in the Redeem codo bax 3t the botiom of the page.

S 5. Click Go-

In either case, 10 condinr that your promotional cred has been applied. setect the BHling Summary fnik.
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Fo take Rl ach of AdWords % we Tex 3 fhewer with Pt & fity. Please check your browser
mmmmwhmsmmmmng

¥ you ave using Microsol! intermat Explarer. we recommend using version 5.0 oc higher.  you are using Nelscaps, we recommend using version 60
or higher.

To view andfor update your emnad address and passwond:

- Log in to your AdWords account.
. Ciick the My Account tab.
- Click User Proferences  view the emai address astently associated with your AGWords 2000UNt.
lywushlnupdataymrbgnmmdd(oditnmbLogmlM«mahonandmﬁumnawemaimasandlur
nasswdmhzauropdaneﬂuds
. Cick Save Changes.

Please note, if you have & Google AdSense account that shares the current login emalt address of your AdWords acoounl, changing your AdWords
login informabon will also updata your AdSense login infoemation.

You can easdy reacivate your account in just a few steps, and here is no foe lo reactivate your account.

Please nots thal when you canceled your account. af actve ads were paused by our system. Once you reactivate your accounit, af of these ads wil
immediately begin running agasv ¥ you do not wand your ads to begin rening-immediately, youll need 0 ed your campaign sellings as sooh as
yourve the hon p

Reactivate Your Accoum

To reactivate your accour, foliow these steps:

1. Log into AdWortls with the emad? iatad with your

° HmwmmnmeuﬁmmmmMWMMmem Follow the
instructions provided 0 access your account via a one-use URL
2. 2Amgebmvﬂappwdhebpdwmnumemmnmmﬂsmum_
3 3. Click Start raactivation process at the boinm of the message box to coatinue.

4. 4. Review ay lstuctions refevant to yous account p d. (For i you ase a creddt card customer, you wilt
bewanp&dhsubmimbﬁngrhmaﬂm)ﬁeasebembvm!ymaﬂlddsmmm
5. 5. When you are finished with the process, submit the r y © your

n response to yous curent AdWords aclivity, your Chent Sendces Rep ve has enabled a new teature for you. By
duhau'nbownloadﬂt‘tshoe(ink,ywmnaw a curtert buliisheel at either the account of campaign level. This leature oflers you

taster and easior access to your most ing i

Please note the following:

- P

. Curvenily, you may only downioad your bufksheet. You may not upload your g
TomoﬂymmmmwmmdmmwmYwnﬂydsolmhyowamed'mhwghﬂe
mmuuﬂhmduﬁd\”m
. Ywh&dmdﬂdsﬂaykmamhmadinhmdsmdadmlmﬂm or defeted .
. ﬂmmdmnmmmmmdhmmmhmlmxubmhm <
. . Al changes you submit an your bulksheet are subject to editorial review. Your revised ads might not appear on partner stes )
during this review period.
. We're offering the budiisheet download kmcti Y to soh d on 3 limed, case-by-case basis_ This feature may
bemodiﬁedorrennvodaanyﬁtn

htpeHadwords googie Adniodex py?haldunmp=1 (21 of 116J872/2005 $:35:12 AM
Hyouhavsmqukdﬁmbm\hclmaem Representative.

My ads are live—now what? : My AdWords how-to guide : My campaigns
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Your keyword-targeted ads are efigible to appear on the Google Network of related search and content sites
and products. Since showing your ads on the entire Google Network offers your campaign the greatest level
of exposure and potential success, we recommend this option. However, the choice is entirely yours.

You opt in to (or out of) the Google Network on the campaign level. Each keyword-targeted campaign you
create can appear on search sites or products, content sites or products, or both.

Towview dredit yourdistribition preférerices, please follow these steps:

i Logm:myouraecoumat L adwords.géogie.com:

‘?‘;‘Gtﬂ@t%qu_nm}p the: kaywo:d targeled wmpalgnyoumsb fo edit

Alh'stime.itisn'!posﬂelospedfyparﬁadarhuxsudaysolhewek(ormcoogeAdWordsadlaslm.lfyolfdlkeya:rCanpaimmnn
uiydwiugwﬁnhms.youmpwselmmmem:stHywdonmmnmmwmmneleywmimngﬂm

Ywmpaseywadcanpaiwramyﬁmeﬂwwoﬂmmw%mmsm paussed, and theyll remain paused ungl you resuma them.

M&iﬂmwﬂi O AT Bk e

e peopoplp i

WWhen you submi keywords for traffic estmates via your Ad Groxp, oux system takes double senang among your keywords into accourt. Double

senving ocaurs when there are duphicate of a keyword within your ormesaneM&otp The stendaione traffic esémator does not
exchude Bese Apicats & [ TE d p fraffic based on a3k { trafic. This is because the Ad Group traffic estimator is
already - with spedific Ad Group p detais that are not induded when you use the standalone tool.

To pause an ad campaign:

Log in to your AdWords account.
Select the checkbox next to the campaign you waat to pause.
Clck Pause ¢ the tap of the Campaign Summary table.

snom:xl:lfymv;amnp&sea!otyuracivem:sqdddy.ﬁdmmmhmwwgammmmmmm"
Summary tble This will select alt campaigns at once. Then, cick Pausa.

Yes, you can. Here's how to use our standalone keyword traffic estimator:

Log in to your AdWords account.
. Click Tools on the Campaign Management tah.
0. C!u:k Traffic Estimator.
1. 1.Enter your keywords: In the field provided, enter your keywords so that each word or phrase
appears on its own fine.
2 2 Choose a currency: Select your currency. Enter a specific maximum cost-per-click (CPC)
for your estimates. of let us suggest a value. Our suggested value should defiver your ads at the top position
a majority of the time.
3. 3. Choose your target language(s): Select which language(s) you'd like to target.
4. 4.Choose your target countries: Select which countries you'd like to target.

.Click Continue when you are finished.
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Here's how ta defete 2 ad campaign:

«Log in to your AdWords account_
«-Chck the chedkbox next ta the ign you want to delcte.
. -Chck Detets at The top of the Campaign Summary table.

Shortcut: if you want to detete 2% of your active campaigns quickly, select the checkbox next to the C
Campalgn Summary table. This wit seiect all
campaigns al once. Then, dick Daelete.

To tndeletn 2 campaign:

-£0g in to your AdWords acoount.

-Chick the name of the campagn you want to undefetn. This vell toad the campaign detads page.

Undalete next to the

campalgh name and

status. Your

campasgn Wil be

restored t0 active

’ #f you want to resunve nunning ads in a paused ad Canpaign:

+Login o your AdWords account.
. +Ciick the chackbox next (o the paign you want to resume.
- -Ciick Rasurne at the top of the Campaign Summary table.

Shortcut: € you want to resume alt of your paused ad campaigns quickdy, cick the checkbax next 1o the Campaign Name header in the top row of

he Campsign Summary tahle. This wil select af campaigns at once. Then. dick Resume.

HNamae column header on the

ETN

After seifing up your campaign. you can change its end date al any Gme (your campaign will start at 12:00 AM Pacific Standard Time on your start
date and will end at 11:59 PM Pacific Standard Thme on your chosen end date).

To schedule yous campalgn’s end date s

- - Log in to your AdWonds account.

- -Sefect tive checkbox(es) next to he igTYs) you wish fo eddt.
-Click EQit Settings at the top of the table.
. -Use tha drop-down boxes on the Edit Campalgn Settings page to setect your end date.
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To change the name of your campaign:

- -Log i 1 yxo AdWords account.
-in the Campaiga Summary table, cick the ad
-Chck Edit Campaign Settings above the table.
- Enter the fiew name in the Campaign Name field.
-Click Save Al Changes at the f0p or bottom of the table.

you want to

mmwwwymwmmuucmsmwmﬁmmw.Sezdnhralkeywdsmeeﬁ'\gspedicangﬁ,
and.ilyou‘dikc.cha\geaﬂolheiCPCswimitﬂamm.mmuFMzﬂEﬂthPCsm,mmimummby

peccentage or value, Or you can remove key tevel CPCs

Suggested usox:

-Edit CPCs
Your campaigns are pastorming weill, bit you arerft reaching your dadly budget because your ads always eppear in the lower positions. Use
the Fanrd and Edit Max CPCs ool i s your CPCs.

o search for ads m

- Search for kaywords
Take

Use this (0ol t0 easily locate and edit key your enfire Search for at keywonds meating spedific critefia, and,

i you'd Bre, edit them ail 2t once. Suggested uses:

o Dalote keywords
Sm&dmhmmmw.mmﬂwnmm.uumﬁﬂaa:lEaKcymdslodtoqjddytetmn
sl keywords, and i ign pert !
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o Change the matching options for multiple keywords

Younofice that the broad-matched keywords in yous ‘Birthday Flower 3 ara ivirg a o3 of ions by they -
cuiahpoudamdsﬂeIw.'m‘md‘gR‘MmzisaemreceMlgmddmUsemecranoel(eywdmald‘irg()pimsbdn
edk the arakch type, and start ;eaching a moce targeted audence.

» Removea keyword-lovel destination URLs
A number of your keywords tead users (0 2 Speciic section of your website Bl 5 about 10 be tnder constructon.' Use Gre Find and Edit Keywords
too! 10 qicily remove keyword-level destination URLS, and dinect your customess to 3 diffecent page.

o Search for keywonds
Tdmadvanu of the po

the keywords you're looking for.

You can create a new keyword-largeted campaign at any time. To do s0. please foliow the steps below:

. . Log inte your AdWortds acoount.
. . Ciick on Creste New Campatgn above the Campaign Summary table.

¥ you have enabled site targeting, you will first be asked to choose either a keyword-targeted or sde-targeted campaign.
mwwmemamdd‘cm If you have not enabied site largeting, you't be taken directly lo the next screen.

Crests a Caropalgn and Ad Group

Enter a name for your new campaign.

Enter a name for your first Ad Group.

Select your rget fanguage(s). (These are the languages your asstomers speak.}
Sefect the geographic areas where you'd ike o adverkse.

C¥ck Continue.

.On the next pags, follow the kstructions to setect e spedific areas where your ad wil
appea, then dick Continue. Create Your Ad

To ceae aa image ad:

- - Use the Browse function to locate and upload your image ad from your comgrer.

. - Nameo the inage.

R - Enter the URL to be displayed with your ad.

- Enter the destination URL - the page where users will be sent when they chck on your ad.
. - Check the box authorzing Googha to agust yous image size if needed.

o -

20
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Cilick Cruate Text Ad at the top of the paga.

Enter a headiine.

Enter the two Bnes of descripive text for your ad.

Enter the URL 1o be dsplayed with your ad.

Enter tha destnation URL - thea page where users wil be sent when they ciick on your ad.

C¥ck Continue. if you'd Eke to bufld addiional text of imaga ads immedsately, sdedCreatanewlmagaAdorCrutene\-
YmAdwwmmmemmMemadsmmyam sty the camp

Note: Every ad and keyword in our program is sevi by an AdVWV Spediafist to confim Bhal they meet our guidelines. Please
chick on the A Edfarial Guei h*befnmuuﬁnqywadwﬂdu:!obemhaxyowa@mdkemdsmp&ywh
our guidefines.

« When you ave Enished. ciick the
Create ad and conbinue button. Select

- samkqwmmmmngammawmammumkemmmmmmm

Nae:lhsnmpmamthatywmbmd Y that are rek o the p and services you offer on your ste, and that you avoid
§7? . When g your key d kst, ask y ‘1ﬂw:seamhngonGooglefofmy;mdudslsewmmalsezdl
lem-xs\vmldlmta" Users are eouch more kaly to type in 2 to 3 word combinations o find a product or servoe.

Beca:soourkeymmddaulisbloadmm.wmmwwhamofwmm_wmasomymb
designats keywords as exact orpmasematdws.andmamnegaﬂveheywadsmmmd‘splzydymxadminelevantmms.
. Click Save .
Keywords when you
are finshed. Choosa
Naximum Cost-per-
Click :
- Enter the maximum CPC you are wiling to pay. then click Calcutate Estimates.
Note: Your CPC influences the position of your ad on our search resulls page. Our Vords D will ally your
mmmmmm“mmdommmmwwmmmmm
- munmummummmammmemmgemmmm
. Ciick B Save & Continue bution when you are frished.
If you would ke 1o create another Ad Group with 3 diferent maximum CPC. click the Create additionat Ad Group with

MecertPricmgbmmn ifnat, click the

Continua to Step 3 bution b
conSnue the account set up procesa
Choose Daity Budget
. Arecommanded daily budgat will appear highfighted iy the daly budget box on the rext page. This Is the amoum necessary for your ad to
Wmmmmmemmwummmwmmmmdﬂyw

Ndzihsmmwmushwoamyuradapmsmsooycwﬂwmwmydmadmwﬂe day to stay
mmeMWde“ﬂyWhﬂwmmw

« Cck the Save & Continue button.
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Once 3 d ches its scheduled end date. & wif be marked ‘ended’ in your Campaign S Y page. He . You can

always restart the sanve campaign with a new end date. Heso'’s how:

- Sign in to your AdWards account.
- Select e chedkhox nex 1o your ended carplign.

Chck EdR Sattings.
.Fndwmnhshowmyadsand\samepundownmlosdammddam

hatpes adwonds. pooghe. come ; Py EuBcump=1 (25 of [16)872/2005 8:35:12 AM

-Chck Save AE Changes. You should now see that the campaign has returned to Active status.

Find g Edl M Tet:

Use this toof to easify locate and edit ads across your entire account Search for all ads meeting specific aiteria. and, if you'd fike. edit them afl at
once. Or. use this tool to edil he dessnation URLS for your ads.

Suggested usasc

«Edit ad text
You nun an onkne flower shop. and have just soid out of Bies. Many of your i specificafly advertise fities. S0 you need o replace
'Elsasm‘no\-eml}seuﬁMwEdtMTuihdbwuuymhemdﬁe{ledmadsdmo&

= Edit destination URLs
Yo ve just staried seting mses, aummmwmadsmmmmcﬁ'ediymmepage\mefemmbewd\ased Use the
Fand and Edit Ad Text toal to update Se destination URLS far your ads o customers can nd exactly what your ads offer.

-Ssarch for ad text
Take advantage of lhe powerfil functionaiity this toal oflers, and search across campaigns to fid e ads you're tooking for.

AdWords olffars a vasiety of tooks to help you quickly and effectvely manage aad madify your igns. Use our oais to
instanly fmplement changes across your entire account. Ox, sumlytjmahahgedheswd:wpa&iieseadﬂodoﬁusbmpoﬂwmﬁcads

and keywords.

Click the finks below to leam more about the benefits and best uses of campaign management 100is.




«Fiod and Edit Max CPCs
»Fund and £di Ad Toud

- Eind and Edit Keywords
My ads are live—now what? - My AdWords how-to guide : My campaigns : The Google Budget
Optimizer{TM) Tool

The Google Budget Opime pai ool y adpsts your keyword maximum cost-
per-click (CPC) amounts on your behall. Alyouneedbdosse(atavgelh-dge(zndhewoptnuzuul
actively seek out B9 mast clicks possible within that budget.

The Budge! Optimzer hetps you reach your target spend every month without requiting a fot of wack on
your part. You can save Sme, alminate the guesswork related to setting your CPCs. and enhance your
fefum on évestment.

Ploase aole that the goal of the Budget Optimizer is simply 10 help you receive the highest number of
clicks possible within your budget. The Budget

' goorie ik @6 of 116827005 3:35:12 AM

e/ {3
Optimizes will not help you aché a specific ad " Also, the Budget Opimizer is only abde for paigrs with fewer than 10.000 keywords.
The Budget Optimizer is idaal for advets who.

- Consider CPC andfor trafic aitical mebics.
- Have sel manthly budgets.

-Wartt to automate their CPC adjustment process. Please nole that we dont recommend the Budget OpSmizer for adverti ' d on
measunng conversions of valuas of ad clicks.

To enable the Budgat Optimizer for your campaign{s):

Log in to your AdWords account

Selact the approprate campalgr(s).

Click Edit Seftings.

Under step 2 (How much | want (0 pay), dick Epable the Budget Optimizer.

Click Save afi Changes.

A confirmation page will appear, notifying you that the AdWertds system needs to process yous keywords. Wien your
luaywomsareproc&ea click Continue.

Select your target budget.

«Click Save and Activate. To disable the Budget Optimizer for your
- Log in to your AdWords account
- Saeloct tha appropriate campaign(s).
- Click Edit Settings.
. Under step 2 (How much | want to pay), dick Disable the Sudget Optimizer.
. Click Save all Changes.
- On the confimation page that appears, select yousr new budget and CPC values.
- Click Save Changos. : .

o

Please note that the goal of the Budget Optimizer tool is simply to help you receive the highest number of ciicks paasibie within your budget. It won't
help you actieve a spedific ad position.

Yes. You can view your Google Budget Optimizer CPCS o your campaign summary page and indvidua! Ad Group pages.

The campaign summary page will dsplay the max CPC you selocted whan you first enabled the Budget Optinizer tool. The Ad Group page will
display the adjusted CPCs for individual ds. Pioase nots that the CPCs on s page may not be e most recert valyes used by the Budget

'y

Op&mirer. Howaver. the values you see should give you a general idea of how the look ts managing your CPCs over ime.
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Thve Google Budga! Optimizer ™ ool won't change your cuwrent biing processes in any way. However. you ey nolica a change in your ad costs.

wath tradiional CPC adjustments. you might nat have consistently reached your target monthly spend in the past But with the Budgat Optimizer.
which automafically applies your budget toward your highest-pedforming keywords, you're more fkely {0 reach your Larget spend on a regudar basis.
This can affecs your Wil ad costs.

= toal analyzes a ber of factors fo select Ideal max CPC values for your keywords. It then enters these values into
w traffic esth over the course of your J0-day cydie.

mmmmw&dgﬂwwmwmm you wont be ahiz to access the keyward Frafic Esfmator.
", the Budget Optinni. he tine and busdgel remaining in your 30-day cycle while ## adiusts your CPCs for you.

mmrmema«mmmymammmummm wa've removed i from this page. (Please nole thiat you
¢an still access the Traffic Estimator from any campaign at doesnt have the Budget Op&mizer enabled.)

The Google Budget Optimizer™ tool will ene the higt per ing keywords in your paign and mvest in those keywords. Please
review the foffowing potential affects of changing your keywords:

Adding relevant keywortds lo your Budget OpSimizer campaign may resull in more ciicks and help you reach your targat

spen:l.(Hoaever please note thal thora's no way to predict specific results.)
Adding irtelevam keywords showdn reduce e number of cicks you feceive, because the Budget Opimizer wor't irvest in

- Daleting keywords (especially high-performing keywords) may affect the Budget Optimizer's ability t reach your target

TheGoogleBudge(Opmmr"lodﬁrs!analyzesymxla!getbud_]elmdprqededheywdnﬁc(baswm f bon fram the A . Trafic
E: ). it then adusstsand - Mmh““b@mmmmwkzywdnmmbw
mmhlghaﬂ-psrbmmgkeywds mdbm‘gyoummgheﬂposuemmberdcﬁd&

vammmmedsmmmzsmwmmmmﬂmw we're confident that the Googie Budget
Opﬁnuza"'tmloﬂusamure B Ci fve way of sy your ga budget The Budget Optimizer ks automated and

o d solely oa i laylddﬂnhlgheﬂrunbero(dcks R can react more quickly to tafic patterns and invest immediately in
)ourh:ghef—pafomngkeyuuds And & saves you coasiderable time and effort overall,

Hywd&emensurema('me&ngu()pmisassmuasposﬁbh.sinvrysdedmaofmurgstbudgetswoﬁerMymfustm

the 00l Although you can set any target budget you kke, the budgels we g are designed to offer the best balarce of performance and
afforgabitity for your situation.

only on ing your iga's keyword CPCs to yield tho highest passibie number of

Once you enahis the Google Budget Opiaizar™ tool, & will biing you the mos{ clicks passible within your target budget over a 30-day cyde. After
30 days. the Budget Optimizer will automatically vefresh with the same targat budget and start the process over. If you change your target budget at
any time, the Budget Optimizer will end its current cycla and start anotiter one. Here's an example:

Cyde 12

. . Day 1: You enable the Budget Oplimizer with a $100 target budget.
Days 1-30: The Budget Optimi ges your palgn for you, striving to bring you the highest number of clicks possible
mt!‘m:lodzysmdyou'ﬂmtmdgel_
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.Day 30: rwwmcmmemammwdcﬁdzspossu\zdwhmdbwgetsdepueaqul
Day 1: The Budget Optimizer renews striving to reach the highest ible within another 30
daysandnoobmgev.
«Day 10: You change your target budget to $150. Tha Budget Oplimizer ends cyde 2 inmediately and begins anviher cycle (betow).
Qdelz

<Day 1-30: The Budget Optiaizer stives ko reach the most amaount of clicks possible within 30 days and your new $ 158 Larged budgel

Pmmmmmymsademmﬂgdowmuamym

Thre target budged you set whesn you enable the Google Budget Optimnizer™ toc) wil replace your campalgn's previcus keyword CPCs and daly
budgel However. the AdWords system wilt store your keyword CPCs and daiy budget in case you'd ke to restore thess values after you disable the
Budget Oplmizer.

Mzwampagmwm‘gimmwmteywdsndgmefumwwr izer™ tool, some paigns are befler sulled
hanuﬂ\ustaseWhe"' ing g ine which of your campaigns would benefit the most from the Budget Optimizer:

- - Your campaign should have a budget you'd fie to reach consistently.

You must be wiling o let the Budget Oplimizer monor your ign and adjust your keyword CPCs on your behalf.
(Remembef youwombeahleloeﬁmCPCsud&ywd@emewomdmr)

- You maust be wiling io greater ' i your rate and CPCs than you might othereise expecl

My ads are live—now what? : My AdWords how-to guide : My Ad Groups

The Trafbc Esta is dess 10 give you keyward traffic and cost estirnates at a glance. For any keywortds

you select, the Trafic Esta ys the fol

Keyword Status: This Is the stale your keyword wik be assighed i added o the Ad Group. Keywords witt
return one of three states: Disabled. On hoid, ar Nomal. Please note that a subset of the keywoeds that
appea on bold will move to In ral stakss if actually added fo Sie Ad Group. This is because in trial keywords
are actually on hoid keywords with the highest predicted CTR.

$adnum Cost-Per-Clicke This is the amournt you've elaciad to pay each tima someone clicks the ad assodated
with your keyworl

Clicks ! Day: This represents the aumber of diicks your ad may feceive each day.

AvngeCmi—Pcr-Click:Thislsmaveragea:munymﬂpayinreachuixxmemwum[)isca&ms
automatically adiusts your maximum cost-per-click {CPC) so you pay only one cent more than the minimum
amournt reqired o keep your ads T . the displayad amount may be lower than your

btpscfiake " in/indox py 128 of 116187212005 3:35:12 AM
“ofical madanum CPC abave.

Cost/Day: This is the average amoun! you awy spend per day.

Average Posftior This is the average position your ad may feceive. ‘T is the highest position on the first page of search results. There is no bottom’
positoa. (For exanmie, lTmmywadmygamﬂyapmmeoﬂenhhgluposmlmmadwilmesimhdwmgeposmwol
*1.8.) Values may contain deci the Trafic E as ges-not whale numbers-based on dy keyword
activity among advertisers. Also. average ad positions are not fixed; heynnyva:ydepmdhganuddngadmyanddhufadors.

Here's how to use the keyword traffic estimator:

. . {og in to your AdWords account.
. Click the campaign containing the Ad Group and keywords you want to review.
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. . Click the appropriate Ad Group.
. . Click Edit Keywords at the top of the table.
R . In the field provided. enter your keywords so that each word or phrase appears oa its own
fine.
. . If necessary, enter the new cost-per-click (CPC) amount in the Maximum CPC feld.
Click Estimate Traffic. You will soe alt of the estimates for each of your keywords. if
neoessary you can adjust your maximum CPC and recalculate your estimates.

Click Save to keep the new settings or Cancel to delete them (in which case your original

semngs wxll be appflied).

You can also access our standalone keyword traffic estimator this way:

- - L og in to your AdWords account.
. Click Tools on the Campaign Management tab.

0. Clck Traffic Estimator.

1. 1 Enter your keywords: In the field provided, enter your keywords so that each word or
phrase appears on its own fine.

2. 2 Choose a currency: Select your currency. Then enter a specific maximum CPC for your
esfimates, or let us suggest a vatue. Our suggested value should defiver your ads at the top position a
majority of the time.

3. 3. Choose your target tanguage{s): Select which language(s) you'd fike lo targel.

4. 4.Choose your target countries: Select which countries you'd kke to target.

- Click Continue when you are finished.

To create a new Ad Group:

- Log in to yous AdWords account.

- in the Campaigr Summary table, click the Ad campaign mat wil contaln your new Ad Group.

- Cick Creste Hew Ad Group above the table.

- Enter your ad tex and an Ad Group name. Clck Create ad and continue when you are finished.

.Emefymukeymdshunﬁeu;romded Click Save keywords when you are Enished.
EntymermxmunCPCymemngmpay then click Caiculate Estimates.

To pause an Ad Group:

Log in lo your AdWords account.

In the Campalgn Sumsnary lable, click on the ad campalgn containing the Ad Groups you want (o pause.
In he Ad Groups table, seled the checkbox{es) next to the appropriate Ad Group{s)-

Chck Pausa in the fst row of e Ad Groups table.

Shortcut: Hf you want to pause af of yous Ad Groups quickdy. select the checkbox next to tha Ad Group Nama or the Campaign Name header in the
100 row of the table. This will select A Ad Grouns at once. Then, dick Pause.

When you set your maximum cost-per-cicks {max CPCs), you have the following opons:

Ad Group-level max CPCs: If you sel your max CPCS at an Ad Group level, the AdWards system will
amumulyaqﬂym;znema?cmdkw\smmm&um_ﬂadddsnhsmcmmmm

tha same amourtt Setting your CPCs in this is tho simplest way o yOour campaig:
hazpect: googic. xpy? p=1 29 of 116}872/2005 £:35:12 AM
Wmanwmlhosumnua’CsbrthwhmM&owmcosﬂofaddiekshtﬂsm
Group witl vary, on which key triggeved the ad_ You may wish to 5ot koyword-lave! CPCs il you'd fike some of yoor
keywords to more agg ty for d in specific pr servicss, or Information.
Atthough setfing your CPCs in this qures addifional planning, # atso ¥ the dextesity of your ing. AdW even offers a

quick way to set unique CPCs for large numbers of keywords. Leam moare.

Vou can also easily change the max CPC(s) for multiple keywords througholt your account with our ind and edit Max CPCs toal located i the “Tools'
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sechon of your Campaign Maragement tab.

Ad Geoup- and Keyword-level max CPCs: You can set unique max CPCs for some of the keywords in your Ad Group and simoly et the
remaining keywosds defaufl to an Ad Group max CPC.

¥ you want to resume nmning ads n 8 paused Ad Grougx

Log in to your AdWords account.

in the Campaign Summary table, dick the ad campaign containing the Ad Groups you warit lo resume.
In the Ad Groups table. select the checkbox{es) next to the appropriate Ad Group{s).

CEck Resuma at the top of the Ad Groups table.

.
e

Shortcut: i you want to resume all of your paused Ad Groups quickly. click S checkbox next 0 the Ad Group Nama or Campaign Name header in
the top row of the table. This will select ail Ad Groups &t once. Then, dick Resume.

Here's how to delete an Ad Group:

Log in 10 your AdWords account.

in the campaign summary tatis, chck on the ad canpaign containing the Ad Groups you want to delete
In the Ad Groups table, sefect the checkbax(es) next to the appragpriate Ad Group(s).

Chick Delete.

Shorteut: ¥ you ward (o delete all of your Ad Geoups quicidy, select the checkbox next to the Ad Group Name oc the Campaign Name header in the
top ow of the table. This wil select all Ad Groups at once. Then, dick Deleta.

Yo undelete an Ad Group:

Log in 10 your AdiWords account.

in the campaign summary table, cfick on the name of the campaign contaning the Ad Groups you wanl 1o undelete.
tn the Ad Group summarny table, chick oa the name of the Ad Group you want to undelete.

Click indatate Ad Group next to the Ad Group Bfe and status af the top of the page-

You can typa your keywords dinectly into the Traffic £stimator, lryouhavaalongrxstofletms youma'socopyandpastaymrkeywds Please
note. copying and pasting keywords from Micrasoft Word may prevent the Tra froom g properly. You can ry saving your keyword
kst as unformaRted pialn text before copying and pasting it

My ads are live—now what? : My AdWords how-to guide : My ads & keywords

There are several common reasons why you may not be seeing your ad. To
better understand the problem, you can:

1. 1. Check back fater. in most cases your ad will be up and running soon after you activate
your account. However, server upload or approval defays sometimes happen, and in that case it can take
more lime for your ads {o start running. If you still can't see your ad after a few hours and you've checked all
of the possibilities below, please contact us.

2. 2 Check your daily budget When you create your ads, we recommend a daily budget for
maximum ad delivery. If your daily budget is set lower than the recommended amount, we spread the
delivery of your ad throughout the day in order to stay within your budget. In that case your ad may not be
showing when you look for it. To maximize your visibility, meet the recommended daily budget amount. To
leam how to increase your dally budget, click here.

3. 1 Check the approval status of your ad.

Fadh googie fsupport/bin/indox py alidump=1 (G0 of 116822005 §:35%12 AM
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¥ an ad doesn’t meet our Editorial Guidelines, we'll stop your ad from running, and you'll see the word
‘Disapproved’ listed with that ad in your account. Once you've made the appropriate edits, simply

save your
changes and your ad will be automatically resubmitied to us for review.

1 4 Check the performance of your keywords. If you're running a keyword{argeted
campaign and a keyword underperforms, we may disable the keyword until you're able to edit or delete it
Your ads may also be showing only on certain variations of your broad or phrase matches due to a low
relevance factor. The best way to monitor your keyword performance is by reviewing the keyword status
column on your keyword summary page.

2. 5. Check your site targeting. If you're running a sile-targeted campaign, your ad will appear
only on the websites you specify. Those wabsites must be part of the Google Network. Make sure you're
looking for your ad on one of the siles you selected. It's also possible that your ad simply isn't showing at the
moment you view the page.

3. 6. Check your maximum CPM. If you're running a site-targeted campaign and your ad is
not showing, your maximum cost per thousand impressions (max CPM) may be tco low to win the position
on that site. Other advertisers may also have targeted that site, and they may have offered higher CPMs or
be more relevant to that space. Check the campaign summary pags in your account for details on how often
your ad is showing. I your ad is not showing often enough to fulfilt your daily budget, you may wish to try
raising your max CPM for selected sites or campaigns. Or, try expanding your list of targeted sites fo include
more possible places for your ad to rum.

4. 1 Check formmats. The format{s) of the ads you're running must match those provided by
each website. If you're running image ads and have uploaded 160x600 wide skyscraper ads. make sure the
site runs ads in that format.

5. 8. Check your geo-targeting. You can targei your cempargn 1o specific countries, regions,
and languages. il your ad is tlargeted to France and you're currently in Japan, you won't be able to see your
ad. To leam how to view and edit your geotargeting selection, click here_ if you're targeting a region or city.
sometimes we're unable 1o obtain internet protocot! (IP) information. If we can't determine the searcher’s
location, we'll show nationally-targeted ads instead of regionally-targeted ads.

Please note that some sites in our network may restrict advertising or keywords based on their own policies
regarding content and editorial standards. In this case your ad may nof appear even though you have
targeted the site or have chosen keywords which seem to match it

Helpfut Tip: Need help with finding your keyword-targeted ad? Our-Ads Diagnostic Tool can lef you know
whether your ad is appearing on the first page of search results, and identify why a particular ad or group
of ads may not be showing. You can access the tool at any time via the Tools fink on the Campaign
Management tab.

Log in to your AdWords account.

Cick the campaign contalning the Ad Group keywords you want to change.
Click the appropriate Ad Group.

Chck Edit Koywords at the top of the Ad Group table.

n the keywords field, add, deleta or changs keywords.

Chck Save.

To raisa or lower your keyword cost per ciick (CPC) values, fallow these steps:

1. 1. Log it to your AdWords accowt.

2 2wmmmummkm«ywmmm

3 3. Cick the approprtate Ad Group.

4. 4_ Select the checkb next 1o the keyward(s) you'd fike 10 raise or lower, wilkin the Ad Group table.
5.

€

5. Ciick Edit CPCaURLS at the top of the Ad Group table.

8. Ta raise oc lower your default CPC for efl keywards in the group, m«ammummﬁuﬂm&wpcmwd To
drange tha CPC for any indhidual keyword, enter the new aatount in the Max CPC cokumn beside the appropri: yword. This CPC wiil
ovenide the default Ad Group CPC. Click Save Changes at the fop or bottom of the page.

Please nots that you can feave the Max. CPCfiekd tlank for any or all of the Individual key That keyword wil then detxd o the group
maxiaum CPC you set. .

You can atso easily change the max CPC(s) for amsltipio keywords hroughout your account with our find and edit Max CPCs toal tocated in e Tools
secton of your Campaign Management tab.
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Log in to your AdWosds account.

Chck the campaign that contains the Ad Group you want to edit

CHek the appropriate Ad Groap.
lmmmxam«mmumum

Click Edit betow the ad.

Enter your hew ad fitle. descripgtion #ines, Display URL and Destinafion URL as needad.
Click Save Changes.

You can aiso easily edft ads throughout your acCount with our Find and Exst Ad Text foal located in the Tools section of your Campaign Management
tab.

Msmmmmwmwmmwhnmmmmmnmrmmmms
baedonmad’smMMGMMWWMWMnWMM(mmm(mx
zndadnm.mmmmwmmmmﬁrwwmwbmmmummmwwmh

Googhe users.

M_Kgymdswmad:edﬂnntegadhq:pu-aseormwasewﬂers.qumue,ywmﬂneedmuﬁet'mam'am‘ﬂzalfislale'5
keywords: just ‘real estate’ will caver both.

more Tmmxmmbwmwmmmhmwdemm Teduce your
mpactng

8y .
ma—pe'-cick(CPC) and inease your ROL. You can easily apply negative keywords for your to an enfire paigr
kaywords within te selected cCarapaign.

Toawlyh'skaywmﬂmawhhgoplhnhrspadﬁckzywdsamgcampaignw

. . tog in to your AdWords accoind.
. . Clid(mew'npugnyoumshbm
The number of iva ki rds wil appear b h the ign name and daily budget. Hno
: mwwmwmmd&Addm click Viewfodit.
- You rray select and enter negative keywords for your campaign in one of two ways:

Acd Keywords Manually

. Enter any keyword you wish fo indude as a negative keyword in the box te the lefl.
- Click Add Keywords when you are finished.

Clean Swaep

- Select your search criteria for negative keywords app your campaign.

- lmmmmmmmmmnqﬁwmwbm&mbmmmlm
mmﬁmmmaammww uncheck them, and they wifl not be moved.
SmcnmummmmmlkmuSMwbemmmawmmdmmummw

2t the top of the page.
« Torepeat the same p for ign, select the new campalign from the drop-down box at the top of the page:

Existing campaign negafive keywords will appear in a chart at the boftom of the page. You can delele 2 keyword at any time by sclecting the
checkbox beside & and clicking Defeta at the top of the keyword chart.

To edit your Display URL and Destination URL:

Login to your AdWords account.

Click the campaign that contains the Ad Group you want to edit.
Clck the appropiiate Ad Growp.

Locate the appropriate ad above or below the keyword chart.
Clhick Edit below tho ad.

b
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- Change the URL fields as needed.
- Click Save Changes,

You can also easily delete mukiple keywond-deved desiination URLS hroughoud your 3ocount with our ind and edtt keyword tool located in the Jools
secton of the Campaign Management tab_

Your ad text will appear bold whesever it éxaclly malkches a user’s search terms. For instance, if the search was
‘rental car,;” and your ad text inchided the words ‘Find rental car bacgains,” then rental car” would be bold i your
ad: ‘Find rontaf car bargains” The match aust be gxact A search for Tental cars’ or "auto rental’ would cesutt in
only ‘rental’ being bokt: Find rental car bargalns*

harpe ds.googhe conrupperv/biafndex pyHulidusp=1 (32 of 116)8/2/2005 8:35:12 AM
Tris ks the only situation in which ad text agpears bold. You canl manualy fofmat your ads % appear in boldtace

o Rakics. For a relaled topic, Sec our eniry an special characters.

Yes. For each Ad Group you create, you can creale as many ads as you ike. Bacause they are kiggered by the same keywonds, these ads wilt
rotate evenly for your keywortss. Googie ically keeps frack of the chckthrough sate (CTR) tor each of your 0sc you can determine which ads

perform best by logping i 1o your account and viewing your carpaign repaits. You can then cefine of delete poory performing ads,

¥ you want defferent ads to appear for different keywords, you can create swdtiple Ad Groups of campaigns. Once you've finished picking keywords E
and pricas for the first group of ads, yous have an opportunity to create additional Ad Groups and campaigns. Your ads will rofate evendy if you use .
the same keyword in different Ad Groups s0 you don't have muitiple ads on the same page.

Three steps to buildiag an effective keyword st

L 1. When creating your list, think like a customer. What terms would your customers use to describe
your products or services? Once you've generated some appropriate keywords, expand your list fo include
as many relevant varations as possible. Add alternate speliings (e.g. light, iite), piurals, and synonyms. To
help you brainstorm, use our Keyword Tool.

2 2_Refine {or ‘scrub’) keywords that may be too broad or irrelevant. Using words that are too broad
can generate many ad impressions but few clicks. To avoid this, get rid of generic terms that could relate to
a wide spectrum of products or services. Add descriptive language to make your keywords more specific.
For instance, using the generic keyword bags Yo describe luggage goods could generate impressions [7] for
krelevant search queries such as fea bags and vacuum bags. Making your keywords relevant to your goods
or services helps you receive more qualified clicks. e
3 3. Target your keywords by using keyword matching options [?]. You can choose four different
keyword malching options to target your ads to users: broad, phrase, exact, or negative match. With some
optlons, you'll receive more ad impressions; with others, you'll get fewer impressions but potenfially more
clicks. By applying more focused matching options to your keywords, you can reach the most appropriate
prospects, reduce your cost-per-click (CPC) [7], and increase your ROI {7}

e TR & PR R BB AT GO

To identify appropa keywords for your wo d using the Keyword Toal, which is dasigned to help you refine your

o gal

keywords. You can atso access the Keyword Toal by ciicking ‘Keywond Tool” above Bie keyword tatie for the Ad Group you wish o edit.

Afer you subrrit a keyword wa the tool, our system rebans a list of search terms that could poteatially tigger your ad. if you find any resudts that do
not refate directly to your Ad Group, % is a goadidea to add them as negative keywords.

For example, if your keyword ks ‘used boaks.” you can enfer this team in the Keyword Tool You may then See terms that inchude the fofloming:

used rare books rare and used books used audio hooks used books sale used
technical books

lyoudt;no(mlwebooks.ywmnaddlnmgaﬁvelmywad'm‘ﬂismaheswtahMyuradmﬂdnwmzwmmm-g'me.‘Fw
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example, your ad wor'l show on (he temm “used rare bocks”

You can agply this option for a keyword at both the Ad Group and campaign level. To spedily a negative keyword, place a negative sign {—j before
the word. An exarmple Ad Group keyword list:

Used books French used books —rare —text —school s

Leam more about applying negalive keywords.

To create a new ad in one of your exising Ad Groups, loliow these steps”

1 1. Log in to your AdWords account.

2. 2. Cikek the campaign that comains the Ad Group you want to edit
a 3. Chck the appropdate Ad Geoup.

4. 4. Click the Create New Taxt Ad link at the-top of your keywond table,
& 5. Exter your new ad libe, description lines, Display URL. and Destnation URL as needed.
& y

WWhen you use regional trgeting to display Your 34 in certain cities or regions, users in those areas will see the cty or region name (whichever
is mone spedfic) displayed with your ad. This lets those users know that yous product ar service is espedially relevant to them.

Regional display is tied 1o the #° address of the user. For examgle, # you have largeted both London and Paris, a user jocated in London woutd see
the word Londor” and a user in Parts would see Paris.”

For mare on this topic, please ses How can § target my ad paign by language and location?

To resubmit your ad:

1. Log Into your AdWards sccount.

2. Cick the campaign that contains the Ad Group you want to edit
3. Cick the appeopriate Ad Group.

4. Locata e appropriate ad above or below the Ad Group Lable.
5_Chick Edit rext to the ad.

NPpNAWNe

6. Make changes s your ad (i you dont arake changes to your ad. it woa be resubmified for review).
7. Chck Save Changes b resubradl your ad.

You can delete an mdividual ad at any fine_
To detets an ad, please folow the steps below:

1 1. Log in to your AdWords account.

Y 2. In the Campaign Summary table, ciick the ad campaign containing the ad you want to deleto.
3 3. In the Ad Groups table, click tha Ad Graup containing the ad you want to dalete.

4 4. Cick View 2%l batow next 1o tha topmost ait above the Ad Group dait.

$. Click Delate below thre ad you want 1 delete. Campaipns and Ad Graups can be undeleled, but a deteted ad can't be. However. yois can
always view deleted ads on e Ad Group detalls page by clicking the box nexd to ‘include deleted kems that were active in this dale range.” (Make
surg e date range Is set 1o inciude the time when your deleted ad was actve.) You ¢an tien, if you Fke, oreate a new ad with tha Sama text

ummmwmmmrwwmmwammwﬁnm“ ial Guidetines, your ch will
nol be saved. Aer the lool has located all applcatie ads, and you dick Continus, mﬂmamﬁaﬂmmwaﬁanﬂed&sﬂqﬂqma&
with edftoriel violaBons.

U you'd st fike 1o change these ads. dick Edit ad beside the ad to enter Y ges. A new wi will open 50 that you may
edk your ad. Oncs your changes are compiete. cick Sava changes. and close the windaw. You may then edit more ads from the table,

necassary.

mwmsphnﬂhdpmcduﬂyomaﬂmhﬁussnmmwmmem"‘ iately. To & viotati you'f reed
edit tha individual ads g the violations from the Canapaign $: ,swﬁondmmﬁmtmeywmymawby
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an jon after the system fliags the wolations in your adl

My ads are live—now what? : My AdWords how-to guide : My image ads

An expanded text ad is an AdWords text ad that fills an entire ad unit on its own, rather than being grouped
with other text ads. Expanded text ads have the same charactes fimits and the same editorial guidetines as
typical text ads, but are displayed solo and with text enlarged.

Expanded text ads are available when you run a site-targeted campaign with Google AdWords. Because
site targeted ads take cost-per-thousand (CPM) pricing, expanded text ads allow the advertiser to get equal
value from their CPM bid for either an inage or a lext ad. Expanded text ads are not available for cost-per-
click (CPC) pricing at this time.

When you load your images. providing destriptive image names will help simplfy your reporting and
commmunication with our cient sendices feam. Here are a fow rastriclions and tips for naming your ad images:

«Do not exceed S0 characters.
~Consider including:

Sapec/iadwords. google cVbin/indox gy Halldump=i (M of 116)8/2/2005 8:35:12 AM

.Anmngadsmp&onnmenamedheh\ageﬁe_
«~The campaign or Ad Grogp name in the image Ble name.

All keyword-targeted campaigns containing image ads must be set to show ads on content sites in the
Google Network. (This is because image ads dont appear on search results pages.) if your campaign isn't
set for content sites, your image ads will not appear. These ads will be identified by a "This ad is not
showing’ flag af the bottom of your Ad Group summary page.

To set your keyword-targeted campaign to show ads on content sites:

. .Log in to your AdWords account.

. .Click the chackbox next to the campaign you waat to edit.
.Click Edit Settings.

. .Locate the Where to show my Ads section.

. .Select content network.

.Click Save All Changes. if you've verified that your campaign is set correctly, your image ad may not
be appearing due Io its approval stafus or performance. Please review our additional troubleshooting tips.

By the way, the ‘content sites’ setting doesn't apply to sne—targeled ads. Any site-targeted campaign you
create is automatically enabled for image ads_

Helpful Tip: Need help with finding your keyword+argeted ad? Our Ads Diagnostic Tool can let you know
whether your ad is appearing on the first page of search results, and identify why a particular ad or group of
ads may not be showing. You can access the ool at any fime via the Tools link on the Campaign
Management tab.
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Animated image ads are curently beng tested in the AdWords System. Arkmated ads smust follow ali the editorial gddetines for tandard image
ads_ o addiion, e folowing guideines apply:

-S¥xobing or g ads and flashing back ds ave nol afowed.

-Ads which include a game or codiest played in order to win prizes or compensation, real or implied. are not alowed.

{.- Animation must be icted to a of 30 ds (3! a 15-20 fp3 kame rale). Endless loops are nol afowed. Ads can foop a maximemna of
Sues imes.

0.- Trick to cfick’ ads which might confisse the user are nat allowed. This inciudes ads which simutate 3 Qursar amow maving and ciicking on the ad.
Q.- Anirmation st be confined to the allofied ad space. Ads which expand beyond the Fame or ofherwise encroach on the web sile are not aliowed.

Al anh ads will be rewi d by AdWords ives. Google is dods d 10 providing ads thal contribute e a posdive user expenience. and
we fray not acoept ads related 1o cortain products Or services. We reserve the aght to exercise discretion reganding the adverising we accepl, as
noted in owr Terms and Condrtions.

YwmmmammdﬂmpsmmmmmwwyywmwM&mxpshymzmmt(ﬁemmfamﬁs
maximum number inctudes all image ads. even i hey're nol aarently showing.}

# your account has reached this iinit, you may oot create another image ad until you delete ane or more of your existing ¥mage ads. You can locate
your Ad Groups conlaining image ads in a drop-down box at the bottom of any Ad Group summary page. Simply sefect the Ad Group containing the
image ad yourd ke to replace, then cick Go.

Darring this beta taunch, content pubfishers may st be opting into the image ads program. Therefore. you may
experience same lag time in between bading your inage ads and receiving dicks on them. As participation ki the
program grows, however, you shautd notice Increased impressions and cicks within a few days.

To vew your image ad perlormance staistics:
<125 {n t0 your acoount

« Click Reports at the top of your page.

(33 of §16)87272005 8:35:12 AM

. . Click Ad tmage Raport.
. - Cornplate the report sequest fields. $hen click Create report.

Ad Groups in keyword-targeted campaigns must include at least cne standard AdWords text ad. This
ensures that the ad will be eligible to appear on search resuits pages. if all text ads are disapproved or
defeted, any image ads in this Ad Group will not show. To prevent this, we recommend that you monitor
and improve the pedformance of your text ads whenever passible.

Ad Groups in site-targeted campaigns aren't required to have an active text ad. They can contain image ads
only, text ads only, or both.

If you'd like to leamn how to improve your text ad(s), please review our optimization tips.

We've found that, by maplementing a S0k file stre Ml the AdWonds system pectoros optimally.

My ads are live—now what? : lmproving my account's performance
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In the coming weeks, we'll simplify our keyword status system and introduce
quality-based minimum bids, giving you more controf to run on keywords you find
important. ’

How it works

Each keyword will now be assigned a minimum bid that is based on the quality
(also called Quality Score) of your keyword in your account. if your keyword or
Ad Group's maximum cost-per-click (CPC}) meets the minimum bid, your
keywond will be aclive and trigger ads. Iif it doesn’t, your keyword will be inactive
and will not trigger ads.

Key changes

(tnggeﬂng ads) or inactive {not triggering ads). In addition, accounts will na tonger be slowed. Currently,
accounts are slowed when they don't meet ouwr performance requirements and your ads appear rarely for

your keywords.

The keyword statuses normal, in trial, on hold, and disabled will be replaced with active

New keywords will no longer be disabled or have a minimum clickthrough rate (CTR)
ﬁmhold instead, your keyword will trigger ads as long as it has a high enough Quality Score {determined
by your keyword's CTR, relevance of ad text, historical keyword performance, and other relevancy factors)

and maximum CPC.

: qualdy {now called the Quality Score).
Remember: The higher the Quality Score, the lower the CPC required to trigger ads, and

vioe versa.
You can move an inactive keyword {0 an active state and show ads by (1) improving its

Quaﬁty Soone through optimization, or (2) increasing its maximurn CPC to the minimum bid recommended
by the system.

What you should da befare implementation

If you're happy with your current keyword list, there's no need 1o make any
changes. However, i you have any on hold keywords that you don't want to
trigger ads, we suggest you delete them from your account. This is because any
keywords with a high enough Quality Score and maximum CPC could be
activated and accrue ad dicks. You can use our Find and Edit Keywords tool,
available in your account’s Tools page, to quickly search for and delete any
keywords in your account.

Managing your account after implementation

We'll email you and post an announcement in your account after we implement
these changes. You should then fog in to your account and monitor your
keywords® performance under these new guidelines. Any disabled keywords at
the time of implementation will remain labeled as disabled in your account. After
a few weeks, we'll delete them. This shord interval gives you the opportunify to
review your disabled keywords and re-acBvate them.

Quality remains the most important factor in determining your keywords’
performance. So o ensure your ads are optimized for performance, we

Ad Rank, or the position of your ad, will continue fo be based on the maximum CPC and
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suggest you continue to improve your keywords and ad text for relevancy.
Here are some resources that wilt help:
- How to create a targeted keyword Est

. . Optimization Tips page.

To ensure a8 ads are evaluated on the same Crileria, we evatuate ad refevance based on an ad or keywond's performance on Google seach
results pages ’

ordy. That means the cicktrough rate (CTR) on Google murst meet e minimum required CTR in arder for your ads to continue running on all of
your

keywords.

f yoti're curentty rurnung ads on Goagle seach results pages and across tha Googla Network. the CTR youl! see in your account reparts
represents the

combined average CTR across the vasious i i For akey may have a high CTR across the Googie Nebworl, but
stit be

disabled as a result of a low CTR oa Google com alone.

Please nota, ads for keywords that are in frial wili continue to be defvered as normat while we evahste their perk Y that are placed
i gtal

may retem to nomal stalus or may be disabied if we are confident that their CTR i wefl below our i i Ads foc keywords that
have been

disabled will RO longer be shown

1t is not possible 10 re-enabie a y Y ing is 3 system change and il is not possitle to this.

Spedalists
are unable to make excegitions for the minimum CTR requirement o atiow a disabled keyword 10 nn

Hyoudaletea‘ﬁaﬂedkeywwdandmﬁmehwmmuwmm(mMGm.wm)www
take the

keyword's ade peck into X ion. A poor performrer can affect an entire Ad Group andfor ign. Hitks used tmes.
Forthis
reason, [ that you regulardy review your 's perft e and any poosly perforrmg keywords.

For anather chance to fun your 2ds on similar keywosds, you can try the following:

1 lhe same of different Ad Group. combine your keyword with 2-3 other words la create a more spedific keyword phrase. This wifl resultin betier
targeting.

andp ially. better perfo

All keywords which have been present within an account for at least 90 days, but have received no impressions dusing their ietime, are
automaticaly disabled. This is done to maintain advertising program quakty for both our users and our adverfisers.

tovant. broad fed

These keywords nray bave recelved no impressions during theit ifetime for several reasons: most often it's fmare
keywords are akeady gaining e majorily of retated and these keywords are additional versions that are not necessary for your keyword
st Even seasarl keywords are tikely (o gain some irpressions during thelr lifetime. f even during mited parts of tha year.

In a three month (80 day) period, bilkors of seacches can occur, providing ample me for 2 keyword to gain at least one impression for your ad{s).
We've gned that keywords which g no impressions at ad during a heee month period are unkely {0 receive impressions at any time
in the future. .

How your account 1s atfected

Yaull see no major impact oa your sccount ather then aoting that these keywords have been hled i your y and g
data_Afso, your t's gh rate and per history will nol be affected in any way.
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What you shoutd do

Tummmwwmsaswmdaswsbhnmdtﬂmmmmaasmeympruvennm—perbrrm‘{ou
can then replace these aor-perk with keywords that obtain belter resulls for your service or business,

e Gida -

To ensure that do nod place y load on our advertising Servers, we ask that you kesp the

overail of key n your toa t siza When you approach an unmanageable

amourt of aclve keywonds Ginciuding “normal’ and n tialk keywords) well place a notice within your account and

reguest tht yous refine your key fist and nds. in most casas, 3 handful of wes-

targeted keywonds will defiver the majonily of your refevant chicks, andwesmneedtoueaehtwedsu

thousands of keywords.

Bydehulmradsysmdoesmemhrpuby ying your ad on vanations of your key inchuding
Fings and simitar keywords. Mmmmwkammﬁnsewemmﬂmm

words or variations_ Adding the addiSonal var P fy won't ily your visibility by

much_ .

Regardiess of whether or aot your ins a small or farge mmber of keywords, you can aivways

take advantage of a ‘we3: bed & sl that & on your most targeted keywords. We

mommnu\dﬂldyouhddynukeymd&tswﬂhlfcbﬂoﬂngnm

Do _

«Use owr keyward matching options.
-Use our keyword tool 1o sefect your keywords and see which relsted searches will tigger your ads.
»Review our FAQ on making your keywords work for you.

For mors steps on creating a targeted keyword $ist, dick here.

Doat _

-Inciude these variations: misspetings (fench cusine). capitalization (French cuisine), ncommect spading (french cui sine), hyphens
(I'endl-qusina)

.Usovanﬁmuhdmemehanheewmdskmg(b&stbrmmmmsarumdudma)

-Use a three wonrd keyword in multiple q at one ime: fbuy red bicycle]. “buy red bicycle,™ buy red bicycle.

pyita

dod pryThalidump=1 {37 of 1}

We want 1o ensure that your keywords get a fair chance to run and that we do 3l we can (o properly gauge their performance. When you submit a
kayword, we'lk predict its CTR based on data within both your account and other adveriser accounts such as:

-your performnance on this speciic keyword, or retated keywords and

»the perfarmance of other advertisers on Sis specific keyword. or refated key Taking the above data into account ensires that we make

our prediction based on a carefud review of all avadable keyword data

On subrwission o our system. if your keyword's predicted CTR was above the evins Qi Awasi ! e
keyword performs poordy in the future due to a change in ad uaommwnpetﬁmhsmwdmymbmﬂmmuum
status. in bial keywords may also be stowed, so that you can futher refine your keywords andfor ads.

# you are d that your may be affected, pleasa note that ¥ your ads and keywords are wedl targated. your account
should not experience any significant change in performance.

We encourage you to raview the ing ¥ t Informati garng our petf moritor and the keyword status calumn:
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«An expianation of the AdWords Minimusn CTR and Pedormance Mondtos.
. «How to ceate a targeted keyword st
- =Muore about each keyword status.

To heip ensuse that your ads and keywords ase wef] targeted, you may also wan to oplimize your acoount

Keywords with 2 predicied CTR slightly helow tha 0.5% requirament on Google search pages will be placed i on hold status when your acoount’s
viat keyword Emit has been reached. As mora space becomes avalable, these keywords will mowe to in frial stahss, with peority given to those
with higher predicted CTRs. There is no Emft placed on ha number of on hold keywords you may have within your account Click here 1o

Iage&edkeymdsMawmmmNM%Wmeemmmeeﬂwmmmwm
i Clid:hecetu‘eammeabounadnwmmmdbseeawedm

g regs

msﬁmsmmymmmawummnwm y. you can mgdaraddei\etyhyowteymm
by ad text and key Mmy.madsmnm&eymmacmaboveh i

yuwCPCwﬂimuﬁtdy"‘ ther your key enter normal status: however, lmyhdpmmwovemﬂmdumandwukeywds
chokthrough rate.

tn general, ¥ a keyword has been placed i trial or on told, or has been disabl mﬁu‘ngwa‘ y & the bast next step. Refining your
keywords will incksde using different matching options and keyword combinations: #f you change the matching opfion for an existing keyword that s
In any of these states. the new foanat will be seen as a bvand new keyword by our systewn.

However, changes such as moving the same keyword between Ad Groups or deleting the keyword and adding it again will not effectively “erase’
the keyword's performance tistory. in the case where you'd ke to use the exact same format of the keyword, you may want 10 try adjusting your
CPC or trying new ad text to try and increase your ad rank.

. «An explenation of the Mini CTR and Pertormance Mongor.

— — -
Additiona! information -
i googk.com/ngporbi Py (38 of HEB22005 8:35:12 AM
<An ian of the A ds Mirimum CTR and Pet e Monitor.
~More about each keyward status.

. How to create a targeted keyword fist.

Kmmammmmmmomrwmwemmummmh 5on undl we're con
thek CTR s well below or well above 0.5%. These keywords may b efther 1 or dt: “‘Theymyalsobeshmlymrwaﬂ
per bnues to deciing; this wil onty affact in rial keywords.

There are a knked number of in rial keywords per accoun{, 50 when s Smit is reached y wi be moved to on hold statis with
priority given to those key with higher predicted CTRs. Ac mhmmwmmpummymﬂhm&dumammbad




in tiial keywords_ The imitaion placed on the number of keywords that may be in biat helps ensure that users continue 10 see the most targeted,
4 ads via the A ds prog

Clitk hrere 1o leamn more about each Reyword status and 0 see a detaied dagram.

The Google AdWords Opfimization Program is 3 free sarvice for AdWords adverfisers. intended 1o heip you maintai sing

How does it work?

At no addiional chargs, an AdWords Specialist will review your account and let you know whather the Optisization Program is appropriate for your
acoount and advertising goats. i we find that our service s fkely 1o Increase the overalt effeciveness of your AdWords adverising. wo'll creals an

optinkzation proposal for ane of your i We use ouf with 3 wide variety of AAWords accounts to ceate a custormized propossl
that fits your unique advergsing needs andg goals.

What are the advantages of this service?
With the Googhe AdWords Opfmization Program. you may enjoy the bollowing benefits

-We work to tefira your 505 and keywords for a higher CTR and increased trafiic 1o your site.

<Wa use proven strategies b help being you move qualiied leads and improve your refum on investment.
+~Once you recetve your propasal, you can app: or reject the suggesSons.

R «Since we create the propasa while your campalgn is furning. your ads won'l have any downlime.

N -Ufs free - you're under o obligation.

How do [ start?

Fi? out our optimization request form.

What efse do | need to know?

Response ime may vary. and we don guarantee that every accourt will receive an optimization proposal. Based upon our evatuation of your
account, we may instead suggest that you refine your account through other means, such as folowing our optimization tips.

Also, please note that we provide optmization suggestions only. Any changes shall be undertaken sotely of yowr own acoord and at your own risk.
Google does not g or any results wha fom ion of such ges. Furth . Google shalf not be responsible
for any effects of such changes, including. but not Bmded lo. any spendng increase felsted to your AdWords campaign{s). for wivich you shall be
sofely responsible,

My ads are live—now what? : Troubleshoating my account

Your keywords may be d ¥ their clic h rate (CTR) fais betow our mint qui This typically ooars when keywords arer(t as
targeted as they could be. and the ads they deliver aren't relovant enotgh to what a user ts searching foc.

You now have 3 few apfions

i Letthe ing keywords Ecahlod

. «Make single keywards moje targeted by wming them irdo iptive ph (€ ple: Change ‘car’ 10 ‘car taying senvice’ or ‘buy car
Miami )

. +Visit our apmization ips pags for more suggestions on improving the y and efk of your keywords.

Yes. To protect the overalf value of the AdWards program for Google users (and your patenal customers),
Google he gh rates {CTR) of afl keywords to ensure they're performing as wel as

they shoudd.
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Keyward perfarmmance:

When you submit a keyword, we predict s CTR based on data such as the perfomance of your accourt and
other accounts with the same or similar keywords. This ensures that we make our predicion based on a
caredul revew of all available keyword data. if we don't have much kayword data to work with, we increase
our peedicted CTR to give your keyword the benefit of the doubt.

Depending on a keyword's predicted CTR, the keyword may enier: one of several states. The status of each of

your keywords wit be dearly indicated in your keyword repoits. To see a and a il
of these states, chck here.
atpeiadvonds grogla comésupport/biniadex_py faid 1 (35 of 116)8/2/2005 £:35:12 AM
if your keywords donY improve, we may disable them. Youdl then need to refine your paigna 10 emp: its perk and effecth For

more infoanation about how our systemn anatyzes accounts and adjusts ad defivery. please ciick here.

if your campaign’s daify budget is lower than the recommended amount, you may experience the foflowing
scenarios:

. - Your campaign will automafically slow the defivery of its ads to spread your coverage
throughout the day. Your ads won't appear for every relevant search.
. i your campaign has already slowed the delivery of its ads, then reaches your maximum

daily budget, your

ads may not appear again until 12:01 a.m. (Pacific Standard Tims) the following day. This is how the
AdWords system helps you avaid accruing all of your clicks early on andlor exceeding the amount you've
allotted for your campaign. kn situations like this, your ads won't show as often as they could, even if they're
relevant. Therefore, you might miss valuable opportunities to reach new customers.

What can | do?

If you set your daily budget to the amount recommended by the AdWords system, your ads can appear
for relevant search queries on Google and on appropriate search and content pages in the Google
Netwaork (if you've selected this option). Budgeting the recommended amount for your campaign can
significantly increase your ad impressions and the nuraber of potential customers who will see your
targeted ads.

How do | make this change?

You may have received an email or a nolification in your account stafing that your ads have periodically
stopped showing because one or more of your campaigns has reached its daily budgel. This nofification
links to a tool you can use o edit your daily budget.

1f you didn’t receive a noftification, you can leasn how to view and change your daily budget here.
Is this just a way to get me to pay more?

¥ you increase your daily budget, you won't necessarily spend it aft. Remember, you only pay when people
click your ads. And. of course, you're always in contral of your account-you never have to pay more than
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you want.

The recommended daily budget-which we determine by analyzing current search palterns and other
factors-is simply intended to maximize the number of times your ads appear. The more aften your ads
appear, the higher the chances of attracting more prospects to your site_ (If you're satisfied with the number
of leads you're recelving, simply do nothing.)

Do | have other options?

If you dont want to change your daily budget but still want to maximize your ad exposure, you can edit your
keywords to ensure they're as relevant as possible to your business. Highly relevant keywords will minimize
unwanted clicks.

You can also decrease your keyword or Ad Group cost-pes-click (CPC) amounts. With decreased CPCs,
your ads can appear more frequently without requiring you to increase your budget. (Please note that your
ads may appear in fower positions.)

Though & may sometimes appear that yas dady budget is being exceeded, hat usially isn the case. Here's why. Our system works & detiver
enough ads to filty satisty yous delly budget over the course of each month. (That i, your dally budget $mes the total number of days i the month.}
B pags views § froem day to day, we may overdeliver ads on a given day to make up for potential shortfalls kater in the month. For

instance, if you budget US$100 per day in a 30-day morith, you may receive more Ban USS 100 in ciicks on a given day. but the MaxXmum you would
pay is USE3,000 for that manth.

At the end of the aonth o System at i any ges in excess of your total monthly budget When this happens, you wont be
bited for hose excess dharges. Instead, mﬁmmmmmhmmmmAmn&gComm You can §nd he
Advertising Costs page on the My Account tab of your AdWords account.

Over time, thas systamn that you your ng op wtes whie ing you from being

Whenwe have a problern charging an advertisers aedt card, we attthe igns in that In order to p the deciined charge
and reactivate the account, we ask that agvertisers updale their billing infomaton. llymsrpaymenﬂsdedned.ﬂmsm—ﬂbfmmaed&ordebd
card infosmation, or enter another aredit or debk card rsmiber. Your ads will bagin running again once we sty your using

the new infanmation {Usualy within 24 houss). You won't be billed for your carapaign until the ads start running. Toupdae your biling nformakion and
re-enabis your acoount, please follow these easy steps:

1. n

2. Click the My Account tab.

3. Ciick Bitling Prefarences.

4 Chck Edit naxt to the ‘Payment Dotails” secon.
5. Enter your new or updated biling information.
6. Chck Save Changes when you are finished.

PR swN-

You can view more dnf Y for your account on your BHiing Summary page. There youll fnd detads
mmmmwbmmammmmmmmm and the reason our billing system was unable to
POCESS your payment.

To review the detaits for a decknad payment, please lollow these easy steps-
L 1 oo aocount

2 2. Click tha Niy Account tab.
3 3. tdensify the deciined payment on yout biiing sumwmary.
4 4. Chck the coresponding fink for details.

IF you are having toubie & or mak ges 10 your Ac this dificutty ts nommatly the
result of an issue with your orfocal ion. Please open your drowser and verify the following
Setfings:

FOR INTERNET EXPLORER (Windows):
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0. Clear your browser's cactve and cookies:

i 1. Open the Tools menu and sefect lnternet Opflons.

2. 2 On the General tab, in he section labeted Temporary intornet files, cfick on o Delete Cookies bution 3ad anower OKC.

3. A admmoddoﬂlcmmmboxwhd\mDMNIWNMMMMOKMNM@ i you
have not recendly cleared your fita cache, & may take sevecal minutes for this process (0 fnish )

0. Ensure that your brawser uses 128-bil encryption for secure connectons:

1. 1. Open the Help menu and setect About Intemet Explorer.

2 2. Vesidy that the Cipher Strength valve is 128-bit
U Set seQuity setings:
L B (hmhsToolsmermmdsdedlMumtOpﬂons
2. 2 On the Advanced tab, saofl to the Security section and check settings for SSL 2.0, SSL 3.0. TLS 1.0, PCT 10

.. Add Google.com as a busted sie:
1. 1. Open the Tools menu and sefect Internet Options.
2. 2. On the Secwrity tab, cick on Trusted Sites. then dlick on the Sites bution.

(0.3. Add the URL above to the st of irusted sites.
FOR INTERNET EXPLORER (Mac OS Xk

0. Clear your biowser's caches

1. 1. Open the Explores menu and select Profersnaces.

2 2 Find the secbon labelod Web Browser and dick on Advanced.

3. 3 Find the section labeled Cache and click on the Empty Now button (Plaase note. # you haventrecently deared your fle
cache, it may take several minutes for this process to finish.}

0. Clear your browser's stored coakles:

1. 1. Open the Explorar meny and select Profareaces.

2 2_Find the Recelving Flles section and click on Cookles.

3. 3. Select a8 of the Rems that appear naxt to this section and cfick Delete.
G.Addcmvamasammeds«e

1. Open the Explorer menu and select Preferonces.

2_Find the seclion tabeled WehBrowser and cick on SecurityZones.

3. Find the drop-down mems labeled Zones and select Trusted sites zone from the mene.
4. Chick the Add Sites button.

5. In the window which appears, click the Add tamion.

6. Enter the followiag URL" https:Hadwords.googte.com/

07 Click OKC

FOR NETSCAPE:

S EwNa

0 ..Clear yow biowser's cache and cooldes:
1. in the Edit menu, select Preferences and click on the Advanced drop-down meru.
2. 2 Select Cache and click on the Clear Cache button. (Please note, il you have not recenty clesred your file cache, @ may take
several minses for this p o finish ) S dly, in the Toots menu, salect Cookie Manages and Manage Stored Cookles. Click on the Remove
AY Cookies button.
o,ammmmmmmmwmmecum
1. 1. Open the Help menu and select About Netscape.
2 2. Verify that #t supports 128-bit securily.
-Set security settings:
[!I n the Edit menu. select Preferences and click on he Privacy & Secuwsity drop-gown menu.
02, Select SSL and ensure that TLS, SSL Version 2 and SSL Version 3 are checked. FOR MOZILLAFIREFOX (Vindows):
0. Cear your browser's cache:
1. Open the Toots > Opfions memu and salect e Prvacy tab.
2. Glick the Clear bution nexd to Cacke.
Clear your browses's cookles:
1. Open the Toals > Opfions merus and select the Privacy lab.
2. Click the Clear bition next to Cooldes.
Set h
1. Open the Tools > Options menu and sefect e Advanced tab
2. Sadi to the Sscurity section and ensure fhat SSL 2.0, SSLlO and TLS 1.0 are afl enabled,
Add adwonds.google.com 2s 3 trusted sie:
1. Open the Tools > Options memu and setect the Privacy tab.
2 CEck on the Cookies section and then on the Excegtions button.
03 WWMwmmhmmmmddMGMmeORF‘REFOXV.IO(MchSX)

oNFONSONKT
:

N e

0. Clear your s cache and

1. 1. Open the Firefox menu and seled Preferences.

2 2 Cick an the Privacy tab.

3. 3 Find the line Labaled Cache and click on the Clear button. (Pleass note, ¥ you have not recently deared your Blo cache, #
may take several minites for this process o finish.)

4 4. Fand the fine Tabeted Cookies and cick the Clear button.

0. Set seasity settings:

1. 1. In the Frrefox memy, select Preferances. |

2. .2 Chick on the Advanced tab and find te Security sectian.

3 3. Gdconlheranglane:dbSoaﬂyandvaﬂthad)edmomesmnhalo!mblom:gmd\umu“sstlo

Use SSL 30. Use TLS 1.0

(41 of 116] &135:12 AM

to fogin pr

Please try this troubt ting checidist of

canapas:wd?ﬂwmadield‘smewﬁmwdﬂbmﬁmmuﬁtgmmwﬂmuy&fmmwum
forgotten your password, you can choose a new ane by dicking Forgot your password? on the AdWords home page.

m:mhbgh?mbghsysmswmas-dasmsersiﬁve.a)be‘zoumbauamymambdomuraw
your login infonmation.
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Correct emall address? Make sure youye using the emad address you provided dwing the Google AdWords account set-up process. is # possible
you used an afterrate address by mistake?

H you have a Google AdSense 3ccownl, changes in your AdSense logn & ion (emad add: and p rd) will also update your
AdWords logia information. Ifyouhaverecmﬂyd‘wmgedymnAdSenselognmbmabon pleaetryloggmgmzokdwm-dmmemdalad
nformation,

If you continue 1o have trouble kogging in to your account, please contact us and provids as much detad as you can, inchuding any exrar

f you've forge your auarent p . yau can reset the password for your account onfine; 1o protect everyone’s secuity, we don? relrieve
or emadl passwords.

Here's how to reset your password:

1. 1. Ciick Forgot your password? betow Bie Jogin box on the Google AdWords home page.

2 2 This will take you to the Password Reset page. Enter your emald address w corliom your identity.
3 3. Chicx Entter.
4. 4 Youll be emaied 3 nk that will allow you o temporarily access your AdWords acoount and fo choosa 8 new password.

Please note that this bnk will ondy work once; if youfre st unabis 10 10g back inte your account. you'Tl need 1o repedt the above steps.

Plaase note, f you have a Gaogle AdSense acaount that shares the astent login emait of your A NG your
AdWords login irformation will sisa update your AdSense login informaton.

Rt can take 5-10 4 days for gha to twe your for. The Gming of 2 ghvan transfes depends on your local bank processes, 50
please be patient. ¥ we dont dispiay yoor funds bt your AdWords account after at least two weeks,

- Check that the transfer amod has been withdrawn from your bank account. N & hasn, please check with your bank.
Please contaxt us_ i the money Kas been wixirawn from your bank account. We may then ask you to send us the bonk

smm-dﬁamMmduaaMdWWeIﬂmmmmumpartypaynwﬂpmmsoﬂomnsﬁgate

- Confima with your bank that your maney was sent to the cusrent receiving address that was provided In your payment

The AdWords Discounter reduces your actiat cost-per-cick (CPC) based on your ad's clickthrough rate (CTR).
From January 14th to February 17th, 2005, we incorrectly predicted the CTR for a small number of ads created

during Yus period; therafore, smneadsddrnrecervelmud'semzu_We\e cled the and d
the grice difference to affected advertr . You can see hls credit as a bne Rern on your AdWords
account Billing Surrmary page.

The Google AdWards System €s designed to log users off after 2 sat petiod of mactivity. & does this to both maximize the speed and efficisacy
of the system
and to profect the. ity of indnidual

There are several possibk o this problem. You can figure your proxy so that & does not use mudtiple I addresses, use a different
proxy, or S40p using 2 proxy server b0 access the lnlemet

H you are using the Explorer and your ion is expiring, please folow the mstructions below.

1. With iatemet Explorer apen, dick “Tools” on the top bar.
2. In the menu, choose ‘titemeat Options.”

3. Cick on the ‘Connections” tab.
4. Click on the "Sellings’ buton.

5. Cick the "Advanced button.

6. hﬂwbmwedemewots mmn«mmsamwmwm-mmﬂ(mmm
quote marks). This shoudd allow you in edit your A nd without

#f this does not work, the frewalt for your netwark might be the problem. ¥f you are using an HT TP proxy, and that proxy uses multiple P addresses
‘when g to d skes (like A ), then your session will expire avery ime you access the site.

LY Y RIYPN

051



There may be several why your wOnS are Aol g in your reports. Check the following condifions:

8. Make sure that the conversion code tus been placed on your websita.
. HNavigate ko fhe conversion confirmaton page on your webstie.
- Make sure that you can see the Google Site Stats texd on that page.

Checi that the convession code ks on the comect page. Remember that you feed to place the code on the conversion
cnnhuﬁonpage—nﬁmalswmmmMmmmmhmmmhmlmwlmamm Google
may report conversions fof users who leave yous site before.

Check again after more time has elapsed. Thamartsmaymtmsebem yet with your ion(s} - this can
msadwu»mzam

Our morntor A ts; f wa find that your has inved &0 L poor p we wil notify you
via emad. w:masasawhdﬁmyofadsbrmmmkcywdsaomaywdwﬂhmhwybaddbmduﬂzweddd:smalaem&dy
o convert to 53es_ To restore fuft defivery, eﬂwdadmwd&mmmnmmmmamudmm
STmary page.

Please note that the Google AdWords astomated performance monitor mill corinue to review the ciickthrough rate (CTR) of your keywords, so
# your targeting improvements dont work out. you will receive another email. if you fieed to restore Al delivery 2 thind me, you wil bo charged
2 nominal neactivation fee. Leam more

Herp are some common questons and answers about siowing.

thﬂssiomng’lSImtglswsyshml’swayddermgyoulokeywdsuﬁﬂdnaremwiwwngwdmdmmybehampsmm
pagr's overad effe When our system determines that a keyword has a very low ciicktiwasgh rate {or CTR). your ad will begin 0 appaar
only rasely on searches for those keywords. YouR see a message in your account to dlect you of this.

What's the poird of stowlng? Slowing gives you the Brae 1 revise keywords so they? perform betier, or 10 identify and delete keywords that sinply
aren reaching the audience you want. it atso allows you 10 refine the texd of the ad(s) in the campaign ko better match your keywords. To read more
about how to Inprove keywords and ads for maxdmum performance, see tha AdWords oplimization fips.

OK_Tva revised my keywosda. What now? Once you've revised or deleted any unde . 2 rev yous ad text, click the

RsthwDanyb\monyavCampalgnuanagmon(yagaThsnﬂuennnmmmmdaeﬁmy

if your QN cont: 1o pert poorty we will stow delivery 3gain to give you mare ime to re-edit your keywords and advest! A
ynal son fee will be ch for every thard time you restore ksl deffvery in this manner.

Why do you charge a fse every third tima | reacth my n? The inn fee exists o ge you o oplimize your

untd those keywords are disabled. That results in a poor expetience for them and for users.

1 dont care how poorly my ad performs. Why don't you just lat me run on svery keyword § want? AdWords works best for everyone. users and
advan!sesaﬂk&mmadsmwmmmhmywusdamudagmmmxge Slowing is a way for us 1p alert you (o ads

mzmmruemamnwauymummmm Utimately, underp keywords wifi be disabled, S0
slowang Is a usefd way to help P y before they reach that point.
Formose on the lopic of Slowing, please visit the CTRandF Monitor page.

View the page source and make surs that you see the conversion code on the page {marked with a <! — Google code —> tag).
To do this, select View > Sottte m your browses mems.

of hiskorical ad per {for your ads and other ads using simflar keywords) in #ts calculations.

The Traffc € inch

§f you see "<0.T in the Clicks / Day Seid. the Traffic Estimator has determined, based on this sampling. that your ad will tikely not gamer impressions
oc receive chicks oA ahy search results page or other ad space. Ganeralty speaking, this accurs when the combination of various factors such as yowr
maximum cost-per-cikk {CPC) and cickthrough rate (CTR) arent sufficient to eam an ad posion.

tn this sikuation, you may wish to increase yow CPC and improve your CTR umatil you reach your desired resulis.
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Generally, payments are declined if our billing system is unable to verify the billing information you've
submitted. Here's a troubleshooting checkiist of possible causes:

. Incorrect Credit Card Number:
Have you canceled the credit card we have on fite for you and not yet entered your new credit card
information?

. Incorrect expiration date:
Piease check the expiration date on your credit card. If your card expires, you must update your
AdWords billing information when you receive a new card with a new expiration date.

. incomrect bilfing address and phene number:
Be sure to keep your telephone number and bifling address current. if the address and phone
number listed in your AdWords account do not match those assodialed with your credit card, our
system will not be able to process your charges.

. Incorrect businéss Information: Be sure you've selected your Primary Business Type
from one of the drop-down menus on the User Preferences page {under the My Account tab). Your billing
information will be considered incomplete unless you've made a selection.

. - Credit limit reached:

You may have reached your daily or total credil card imit on the day we attempted to charge your
cad. Your
credit card must have enough available credit to cover your monthly advertising budget. if your card
does not
have enough credit, you'll need to decrease your daily budget, or enter a new credit card with a
higher credit
limit. You may need to contact the issuing bank to determine the credit imits on your credit
card. You can update your billing information at any time. If you still cannot successfully submit your
credit card information, contact the card-issuing bank for detalls about why they have declined the
particutar transaction.

Google ' ing is from and o the canking and inclusion of your site i Google®s search resufts, For more inforrmation
about how wetssites mhledmowseamhmsds please visit our Webmaster FAQ

When you access the Traffic Estimator and analyze yous keywords, youtl see, among ather information. the
approximate ad posiion and umber of dicks you might receive each day. By simpty increasing your maxinum
cost-par-ciick (CPC), you can often smprove yaer resufts. However, you may encounter situations where
increasing your CPC has litie effect on your estimates. This may ocaur for the foliowing reasons:

Historical ad performance

The Traftic Esti inctudes ot histarical ad perk (for your ads and other ads using simitar
keywords) kn its calculaions. Hﬂncmﬂuﬁdd’rm@hrah(m)ﬁxhsmupﬁnyscmsmﬂylwwm
see lower dlick d in the desplay i this yoir may wish 10 improve your

CTR. which will, in . incsease your estmates in the tore.

Query analysis

In order %o provi faffic est the AdWords system mouitors keyword and search query
pattems. Any faw estimales you recetve may be due to a tack of queries for your specific keyword or keyword
phrase.

In this situation, you may wish to Iry different keyworts or keywasd combinatians. To do so, pleass access

053



our keyword tool. (You can also getideas for addibonal keywords by clicking alternats keywords to the
fight of your traffic estimates. )

Google Network policies

Search and conterd partness on the Google Network have &llerent policies governing what types of ads may
wmwmamFawmmmmmmmmwm
mmmmmqummmgw

chy. whie b mhswgewwo«mmmmmnbmwdm
prospects, you may not necessarlly see a significant change: in tralkc estimates.

The Trafhc Est L ples of & ad {for yous ads and other ads using shirtilar keywords) in &s calcdations.

if you see 3 - instead of 3 umesic value in the Pasition feld, the TnﬁcEs&nwrasdemM_basedmﬁssmping.Myo&adwﬂﬁdym
gamer impresSions 0N any search results page or other ad space. Generally Speaking. this occurs when the combinaton of various factors such as
your maxinum cost-per-cick (CPC) and dicktwough rate {CTR) arent sufficient #0 eam aa ad position.

n this situation, you may wish ko increase your CPC and improve your CTR untd you reach your desired results.

¥ your web browser blocks cookies fom Google.com, you may experience difficulty staying logged In to your Google AdWords account To aliow
cookles Fom Google, follow the mstructions below:

In Intermot Explorer:

1. Click on the Tools menu and select internet Options.
2 i the resufting diatog box, select the Privacy tab and chick on Die Edit bution near the bottom of the window.

3. inthe Seid tabeled Address of Web site enter ‘google com’ (without the quotes).

4. Cid:meuhwbmm!onouedbyOKuﬂyoutcunlo&emahhmwsawmdo« in Netscape:
1. Cick on tha Tools menu, sclect Cookie Manager and ‘Manage Stored Cooldes.”
2 Click an tha Cockde Sites tab.
A In the fieid labeted Manage sites that can__ enter “googée.cotn’ (without the guotes).
4. Chck on the Allow button followed by Close to retum 1o the main browser window. in Mazilla FreFox:
1. Ciick on the Tools enenu and select Options.
2 Cick on the Privacy icon and seloct Cookies.
3. CkXk on the Exceptions bulton.
4_in the field obeled Address of webslite enter ‘google.com’ withoa the quates.
5. Click on the Aflow button fofowed by OK undil you retum to the main browser window.

w.nwv.-nw».-c wN =

Recent 0 the ADW may affect reports you aeated previousty in your Report Center. The keyword stales
“strong’ ‘Ymoderate,” alnskand'sbwedvemphasedmasmolut going effts to our key evaluation process and help our
usess knd exactly what they’se looking for.

Because of this change, some and reparts will 0o ionges rebum resadts. For ipde, if your regruiarty-scheduled
seport § ‘at fisi¢ key asap . that report won't fun p oy b 3 sk keywords no longer exist.

Here's how 10 see which of your repotts may have been affected:

1. 1. Log in o your AdWords actcount.
2 2. Clck the Reports tab at the top of the paga.
k8 3. Click Downtoad Center on the Reports tab_

Ay repocts affected by this change will be marked with a notiication alert at the top of the page. We eecommend that you create entirely aaw reparts
based
on the new keyword states, and detete the affected reports.
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To create a new report

1 1. From the Download Center, cick Create Report on the Reports tab at tha top of ha page.

2. ‘ 2. Select a repor type fom one of the opsions t the feft, ciick the knk, and folow the instructions to create youx new report. We apologize
for any incorwentence this may have caused.

- you request data for 2 Bime period that goes beyond thwee months pror to today's date.
«if no changes were made to your acoount for the Gme perlod that you selected. We're working to make
more information avallable to you, and we appreciate your path nthe i

The feature youTe brying to access is temporanly unavailable due to routine system saintenance. We expect to complete Bis maintenance within 24
hours. Plaase check back at that fme.

We apotogize for any inconvenience this . may cause.

The Ads Diagnostic Tool can report the ad jon for active keyword d ads, and identify why a parSiadar ad oc group of ads may nal be
showing_ tn those cases where an ad is not shown, this tool provides recommended steps to help you get your ads up and funning.

You can access the toof via the foflowing steps:

1. 1. Log nto your AdWords account

2. 2. Ciick Tools baneath the Campzign Manag tab.
3 3. Ciick Ads Diagnostic Tool.

4. 4. Enter information for edher Option 1 or Option 2=

Qption 1: Search Terms and Parameters

Use this aption if you're concemned about att ads within your acoot that shouid be appearing for a specic search termn. Spedfy the
keyword query, the Google domain, the display tanguage, sefe search selfing, and user locason.

Option 2: Search Resuits Page URL

Use this aplion if youre concemed about a paricutar seasch results page that you befeve shousd be showing one of your ads. Copy and
pasts the URL kom the address bar on the search results page where your ad should be showing.

5. Click Confinue when you are finished. Sﬂo&zge(adadsmlbedagrmedw‘ﬂmﬂisbdatﬁs&m
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The Disapproved Ads (oo within your AdWorts account aflows you to easily check ta Stahss of your disapproved ads and find out why they were
disapproved. You'll s8I receive emalts from ow AGWords Speciafists regarding af disappioved ads: however, this ol wilt aiso be available dor you I
review your ad disapproval status at aay tme.

Wdh‘w;md.ym'lbeablebmﬁwh%.kmﬁthwh@wimhuwwmm.mmw your
ad was disapproved. At this Gme, the ool does not reflect the siatus of approved or pending ads, or keywords for your account.

To access the Disapproved Ads tool, piease do the foSowing:

1 1. Log into your AdWords aocount.

2. 2. Chick "Tools” oa the Campaign Management tab_

3 31 Chck Disapproved Ads under the Analyze Your Ad Puf saction

4 4. To edt an ad. cfick the Edit ad ok in the far right-hand column. Youll be able to edit your ad kom its comesponding Ad Group; once
you save your ad. & wil automatically be submitted for redew by our AqWords Speciaiists.

Tips:
-Click Details i the Disappsoval Reason coluaxi L0 fean mare about why your ad was disapproved.

-lyﬁrad toa oc deleted paign or Ad Group, this statiss will be includad n te Campaign or Ad Group columns. In this case, you
vt be able 10 make edits. However, you can click “View ad to ceview the ad text.

“To remove ads from this page (bt not ackiafly remove them from your account), use the lgnore function at the top of the table. You can aiso use the
rop-down box lo view disapproved ads for: Show aff campsigns. Show anly ective carmpeigns, Show el but deleted campergns.

B ki Sora 1S EQDERT LT

1. Check your ads. They must adhere to our Editorial Guidelines. Ads will not sun on the
Google Network until they've been revlewed by our AdWords Specialists, so please ensure that you meet
the standards in the

Editorial Guidelines. You may notice your ads appearing on Google before they appear on AOL or
other network sites because of this review process. To learn how to edit your ads, click here.
2. 2. Increase your daily budget If your ads qualify for the Google Network, you can expect
more people 1o see your ads and more dlicks to come your way. Malke sure that you get the exposure you
want by increasing your

o Hulk 1 (46001 8:35:12 AM
daily budgeL increasing your dady budget maximizes the number of impressions your ads receive. To
leam how to increase your daily budget, click here.

1. 3. Increase your maximum cost-per-click {CPC). The position of your keyword-targeted
ads is determined by various performance factors including: maximum cost-per-click (CPC), clickthrough
rate (CTR), and ad text. You may want to increase your CPC to help improve your ad's position. AQL onty
displays the top three Google AdWords ads on any given page, so raising your CPC increases your chance
of consistently appearing on afl advertising network sites. To leamn how to increase your CPC, click here.

2. 4 Increase your clickthrough rate (CTR). As mentionad above, your ad’s position is partly
detemmined by your CTR, so be sure your ads are optimized and ranked high enough to appear on AOL.
You can increase your CTR by refining your ad text, using keyword matching options, and using the
keyword too! to refine your keywords. To leam more about how fo increase your CTR, visit our Optimization
Tips page. You can also learn how to proactively monitor your keywords.

3. 5. Increase your maximum CPM. If you're running site-targeted campaigns with cost-per-
impression (CPM) pricing, increasing your maximum CPM should increase your visibility on the Google
Network. To leam how to increase your CPM, click here.

4. 6. Check your distribution prderenca. Make sure you haven't atready opted out of the
Google Network. To leam how, click here.
5. 7. Finally, some Google Network partners may restrict advertising based on their own

policies regarding content. As a resutt, one or more of your ads may not appear on these sites.

'l'hasuggsﬁonswppﬁedbyheAds" ic Tool were 4 based on our ongodn: with within the progr
While these aeg Y ficable to alt we wmmsﬁwﬁmmmmmm
up and ing aker foliawing these J

056



Hmecoruadnursuppoﬂleamand-ellbe!wpylnaa&mﬁmmmthmm.pmsetma&dmaﬂs)mm
mnmmwﬁﬂmmmmaﬂmmmmmsmmm Spect wil rch your concemy(s)

mmnwmmdmmbemwwkm«a«spwmwmmmmaummmmad
Wrmtulehesu‘sﬁsamabhhmmme_mkmmﬁmmmmm&aWMhm
tast Bwee howrs. Please note that using this tool will nol generate addiional impressions foc your ads.

lflmauommﬁwwwmmmﬂyauaddagmd,hkmﬁlwmhumr&mm
mmmwummhamwnmumdmmmmiw.mmmnmaus_wm.mm
reviewed ic specific only lo those ads you have largeted to the Google search network.

Rz:poﬂedlswslurapat‘ah‘ﬁmmtmnmmymmmrﬁmmmmmmwmsewExz:plas
incisde ad and keyword approval status, cost-per-click (CPC) and budget price setings, ad and keyword per . ranking statirs, geo-targeting
Seftings. efc. R

Sometmes we're unable 10 cbiain intamet protocol (1) inf for some ch pecially those using @ service providers (ISP3) that
employ proxy servers. B we canl ina the rched’s & in these cases, wel show nationally-tergefed ads instead of regionafly-
largeted - ads.

AdWords billing & payments

You asstgn 3 maxiarum cost-per-dlick (CPC} for each Ad Group andfor keyword in your AdWosds account. Simitas
10 bidding in an auction the maxinum CPC ybu enter should be the most you are willing fo pay per click. Likely,

youl pay less-we adjusst your price per cick based on your neamest The lowest you coudd bid
and pay within the AdWords pricing model is the mirdmom CPC, which varies based on the country in which your
ad Is shawn. To leam more about the neisirasm CPC in your target focafion, visit our form of paymend inder.

Thera are two possible mine CPC

Giobal Minknum CPC: The mink CPC ared to y show your ads iIn all AdWords target
countries. The minimum CPC may be tower in certain ocations (tocal avinmum CPC).

Local Minimum CPC: A reduced, location-specific minimum CPC for ads targeting China and Poland, and for
iy with biling In China or Poland. Only hese sdvertisers can enter tha local mindmum CPC -
as the maxmum CPC for an Ad Group.

Keep in mind that selecng the local minirrumn CPC as your maarsam CPC may prevedt your ads from
showing in all of your chosen terget countries. To show your ads in countries other than China and Poland
you must bid at least the gicbal minimum CPC.

Aarord:

rpe: google. com/rap se/nder py 2 1 (87 of 116)8/2/2005 8:35:12 AM
As atways, the O ter wid ically adjust your CPC to tha minimum amount needed o maintain your ad's position. That means,
tased on the location of your customer. you may still pay as Bithe 35 US$0.02 to show your .

Here's an example of how these two minimum CPC vaises work

Your tilfing address Is in China. and you set up 2 campaign that targets China. Bacause China has afocal minimum CPC, you can enter bids as low
as USD $.02 per diick. Suppose you then changs the cousitry tarpesing of your campaign o indude tia Uniled States. To targat the US, you will need
to bid at feast USDS.05 in order for your ads to show. I is st passible that you will pay as e 25 USTS.02 per click from users ocated ia China

b the is Dt vAll ically adjust your CPC based on the focation of the user.
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AdWords billing & payments : My billing address is in the European Union

Doos VAT phymo Goopto AdWekas?* ~ + T 1

Yes. As of July 1, 2003, all AdWords accounts with European Union (EU) business addresses became
subject to Value Added Tax (VAT) charges. In addition, as of January 22, 2004, alt EU advertisers moved
from being an advertiser with Google Inc. (United States headquarters) to being serviced and billed by

Google Irefand Ltd (EU).

Advertisers with a business address in the EU, but outside of Ireland, may self-assess VAT at their Member
State's local rate if they are using Google AdWords for business purpases.

New advertisers are asked to provide VAT information during the account set-up process. If you're a current
advestiser and already registered for VAT in an EU Member State, please follow the steps below to update
your VAT information: ’

.Log in to your AdWords account.

.Select the My Account tab.

.Ciick Billing Preferences (located just below the tabs).
.Locate 'VAT Information” and cfick Edit. :

.Fill out the fields in the VAT Information section.
.Click Save Changes.

Onfine Advertisers: Irish Bitling Addresses

Google Ireland Lid. charges your account at the cumrent Irish VAT rate, so you do not need to self-assess
your VAT charges. Please note that the liish VAT rate is subject to change per the lrish government’s
discretion.

¥ you do not pravide Google with a valid VAT registration number, Google will still charge your account,
induding the initial activation fee, at the current Irish VAT rate. Please note that the lrish VAT rale is subject
to change per the Irish government's discretion.

Online Advertisers: EU Billing Addresses (Outside of ireland)

if you use Google AdWords for business purposes and have an EU business address outside of Iretand, you
may self-assess your VAT charges at your EU member country rate. Google will not add VAT to your costs if
you dedare that you use Google AdWords for business purposes, and your business address is in the EU
but outside of Ireland. You can leam more about EU VAT registration at hitpfleuropa.eu.int/

If you do not dectare that you use Google AdWords for business purposes, Google will charge your
account, including the initial activation fee, at the current frish VAT rate instead of your EU Member State’s
rate in accordance with Irish VAT regulations. Piease note tha the frish VAT rate is subject fo change per
the lish government's discretion.

We und d that onkine cions require tuat. In paricutar, we take biling and credi cand secutity very
seriously. ¥ you have refund or credit requests
or sbout your ch rmmmnmum«mmumm,
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However, because emald is nat 3 secure means of communicabon, plaase do not emad us your credit cand
number or account password. We should be able to resalve the issue without this inforrnation. Please do provide
us with your account's email address and as aach other information as possible regarding the nrattes. An
AdWords Speciafst will review yous emad and work to reach a solution as quickly as possible.

!mmrmtsmaumugmuemywmmaswp‘am!mw

charges. We may aso suspend your ads if we hava trouble p pes foc your
hordummacﬁwhmmmaskhalywpbaeMWmdathmhmm
in order 1o process your charge. Once we've d your pay your gns wit
automatically be re-erabled.

dwords googic J 7Y 1 {43 of 116187272005 3:35:12 AM

Refunds (if any) are al e discretion of Google and ondy in the form of adverisng aredit on wwan_google.com. Ploasa contact your credit card
issaer for information on additonal rights granted to you as part of your cardholder agreement.

For technical questions about VAT registration in EU Member States or VAT reimbursements you should
consult your tax adviser.

For general questions about how VAT affects your Google AdWords account, you can Contact us.

AdWords billing & payments : AdWords account costs

With cost-per-click advertising on AdWords, the cost of your campaigns really depends on you — how
much you are willing to pay and how well you know your audience. 1t all boils down to knowing your own
goals and letfing us know what they are.

Set your own limits: Thefe is a nominal activation fee for Google AdWords. After that,
yOU tefl us how much you are willing to pay per click and per day. Please dlick here for more information on
sefecting your CPC and daily budget.

. Start smart: Don't bid more than you can afford. if you are unsure what to pay per click to
acquxre a new customer, we help you by giving you cost estimates, specific to your campaign setlings,
during the sign up process.

Grow from what works: Once you know what works, you can start to build more
campargns and Ad Groups to atiract your potenfial customers. In addition, keyword-targeted ads earn their
position based on various performance factors inciuding: maximum cost-per—click (CPC), dlickthrough rate
{CTR). and ad text. With a strong performance history, you could end up paying less to maintain the position
of your ads.

. Pay less for more results: Keep in mind that because of our AdWords Discounter and
dynamlc ranking system based on various factors such as CTR, CPC, and ad text, your actual cost-per-click
(what you actually pay per dlick) is often less than your maximum CPC {what you are willing to spend per
click)} and often decreases when your ad starts to perform better.

In addition to daily budget, maximum cost-per-click (CPC), and performance, which directly control
your costs, keywords and targeting are important factors to consider.

. Keywords: We suggest you start off with just a small list of strong keywords and a few
dtf’fetent targeted ads. This will help save you money by reducing the number of untargeted clicks, which are
unlikely to convert to sales. Using keyword matching options also helps you manage your costs by limiting
your ads to the maosl relevant searches and confent pages.

Targeting: Your CPC is based on what your nearest competitors are wifling to pay, so
Wge(mgyouradsto your specific market ensures that you are competing in the right market and paying
only what you need to pay. Effective targeting is accomplished through keywords, ad text, and language and
country targeting settings.

059



idgétox miy a9 canpioig? -

To increasa the daily budget far an ad campaign’

Log in fo your AdWaords account.
hmmmm.wmm«s)mmmmﬂg«qmmbm

Click Edlt Settings a the haader row of the table.
Mhmmmyamnﬂs)hmﬂaﬂy&dge(ﬁdﬂs)mublmdhemwmm
CEck Save All Changes 3t the top or botom of the page.

MYMMWWMWMM,MWWMspend.Furexznple.lyouhaquveeadcampaigns.eadlwh
USS$5.00 dally bisdgets, your maximum dadly adverBising spend would be US$15.00.

.

wummmhmﬁmﬁ@mm'dmmmmm.mwwum

not rank ads, solely on cost There Is no way to resesve tap pl in e prog

baspsctfadh . com/mupporbia/maon. py np=1 {49 of 116)872/2005 8:35:12 A
Mph::unnnﬂsbasedonéwtﬁrwwdniashdosmasmmm-perdd(cm—howm:d‘lyouarenﬂinghwypucid().
mm((:m-mﬁoofddslotmmy&nsymxadwasseen).aruymladten_hbmmilmmahwmmmer
Mmmmhmdmalmm@c,wsvslmnmﬁasmmmeﬁﬁonm and ges you the
least amount possible.

Youﬁsbegnmmhgmdmgmstsowaiefyouacﬁvateyowmwhenyware:eadytoacﬁvataymrmloghtoymxaanni
mymnymrﬂhghhmaﬁm.Ywaiswiﬂmmapp&mGoonghnmediawy. Youl only be billed after ane onth or after you reach
your 8rst AdVYords credi fmit.

Choosing a maximum cost-per-ctick

The pre-filed amount highlighted in blue is our recommended maximum cost per click (CPC). Matching this
amount ensures maximum ad exposure and dlicks for all of your keywords. Once you have decided on a
maximum CPC, click "Calculate Estimates.’

Assess your cost, click, and position estimates

The Traffic Estimator retumns estimates of how much you might pay per day for the keywonds you have
chosen. In this example, the average cost per day is US$16.14 with an average CPC of US$1.62. You'l also
see the average position of your ad. Here, the average position is 1.5.
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Chicate gunency ahd maximum castpe er-ciick

You may decide that the Traffic Estimator predicied too many or too few clicks at too high or low a CPC. i
50, you can enler a new maximum CPC in the maximum CPC field and click ‘Recalculate Eslimates.’

You'll now see a new list of estimates. in this example, lowering the maximum CPC to US$1.50 from
US$2.41 resulted in an average CPC that was, on average, US$0.86 fower. However, the average position
dropped from 1.5 to 2.3 and the average clicks per day dropped as weil.

if cost is more important to you, you may choose lo go with this recalcutated option. If position and
exposure are more important, you may try option 1.

You can cancel your Google AdWords account at any bme by pausing or deleting alf Ad Groups (or campaigns)
within your account. Or emaif the Adyords
sta¥ using our contact us form. We'll process your request and send you a confimation emall.

Oncaywwm.youfadsuﬂstoprunninqMMmdumeswﬂmomywrmﬂwem,wwﬂpmmwﬂngd-ages

MMWMMNWMMWMWWSW.Asamdtywmayseedwgawmymum
Stmypageaﬁeryoumncd.Beca.osewrbilinquokwuyswunnymbebﬂedbrmweﬁnddngauﬂakwwe&sdtaryou«zncet

Yol be able to reacvate your account easily al any fme in the futwe. To do 50, just log back into your account and tolow the prompts to re-
ish your g service.

%Goo@eAMadsaﬁw—did:(CPC)pﬁdng,youpayuiyvmmsumdcksmwwad_mmhmmhmuﬁmabmlmd
tegitirnate ciicks.

Hf you stspect that your ads have been affected by inwakid dlicks, ciick here to leam mare about AdWords click quatity.

We a daity budgets based on histosical data for the same or simlar keywords as you We also consider addiional factors-such as variations

In langrrage 25w focation and Google Network activity.
The daily budget we recommend will ensure your ads appear for alt relevand searches. increasing your visibity and reach o paterital customers.

Remember, seffing yout dafly budget 1 the amount we mecommend is opfonal-you're aiways m full control of yous AdWords accourd. You can edit
your campaign's dally budget as ofen as youwd #ke, and to whatever amount results in the most appropriate retum on ¢ foc you.
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There ks no fee 1o an your ads on sites and products in Sie Google Nelwork. Ad distributon i an added beneft of the Google AdWards program.
and your ads are atomatcalty efigibla.

As with afl Google advertising. you only pay for chicks on your ads. You control how much you spend by selecting a maximum cost-per-click (CPC)
and dally budget that i your advertising goals. For move information an AdVwords pricing and biling, ptease click hese.

B ads targeted fo content pages ars based on the same set of keywords as used in search, the same maxdmum CPC that you set for yur 3ds
aima;pislnnanldngyuradsmw:mpags ARhough the average CPC that you pay for contexiial 20vertising may diffar from seanch
ding on your ion, you only pay for cicies that you receive, and you will never pay More than your maximurm cost per click.

Googla shows your ads evenly over me so that you reach your daily budget by the end of each day. This keeps your ad from accunmdating charges
eaty on and then ing for the indec of e dy.

Once you've sel d your key . you'll see a < daiybcdga."ymsamda‘ywagamﬁsvz!ue you wil maGmize your 3d’s
visliRly and activity. Hm@hbu@dswmmmmmﬂmmatMWqubtm
your costs a3t or befow your daily budget. Click heze to feam how to view and edit your dady budget

No. MﬂGmUeMWummmﬂhawhwrya!ntHs.YmeyselmemmCPCblﬂ your keywords, knowing that the

AdWords Discounter wil charge you the lowest CPC you can be charged while stif ing your position foc each keyword. N you wand to assign
different CPC values t different keywosds, you can simply set up separate Ad Groups with different mandimum CPC smounts. You cas atso use our
power posling feature

0 assign a different CPC 1o each of the keywords within an Ad Group.

Other advertising progr require 1o specify a set price for each keyword. This means their customerns not anly spend more maney than
necessary, but also mustinvest 2 significant amoust of time Patrofling thelr keywords in ordes fo reduce costs. For example, # you had set a cost-
per-dck(CPC]olUS&OSlnadubqapem‘mlhetopspot_aﬂnnmvwhmsecmdpmnrmmhsa'herpmxiunussogoh
US$0.70, you would be paying US$0.20 more than Yo yorer

At this #me, the direct debit payment opfion is anly lable to A ds adverti with bank als i certan tes. When you setect this

athod, you 3 T Googielncmd.‘ornsalﬁﬁasaldl\er-r bank or ol p 10 submit apprope: to
your bank for deduciioa from your bank for d vayurGoogeAdWonsam‘m.GooghmnyaMdageswmodspeak

notitication or confitmaton in advance of the chamge request.

If you have sny other payment concerns, please Contact us. One of our dient service specialists would be happy to answer your questions.

GoogleMWovdskdesigmdbgveynumepr ge A aspects of your ol for
perfo are self- d, it s our ad " respansbiity to ensure that the
desﬁm\imURL‘meachadb Msa, if en advertiser’s websile i the iser ls koo ©

pause or delete any campaigns for that site.

& Had googlc. A i x_py 151 of 11 05 8-3%:12 AM
Byagleelngmparuq:ahnmeﬁ- an adh provid ization for ch: You can view the AdWords Temms and

Condifions for more inforrnation.

No. Image ads pricing is the same as text ads pricing. For keyword-argeted ads you may choose a
maximum cost per click (CPC) of from US$0.05 to US$100.00. For site-targeted ads you may choose a
maximum cost per thousand impressions {CPM) of from US$2.00 to US$100.00. Your daily budget can go
as high as you fike. You may change your amounts within these ranges at any time, and there's no minimum
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Over the course of a singie day. you may change your daily budget for each campaign in your account a maxdmum of ten Smes. Piease note fat we

reserve the fight to ise o ion regarding 3 ges to dady budg:

¥ you created your AdWords ads yoursefl, you were asked 10 set a dalfy budget when you signed up. To alter your monthly spending, foliow the steps
{isied below to reset that dally nuraber.

# you used Jumpstart 10 create your AdWords campaign, you were asked to specify a monthly budget The Jumpstart team divided that number by
30 o detesming your dally budget. To change your monthly spending. just revise the dally budget number using the steps below.

1 1. Log in t» your AdWords accotnt.

2 2 Click the rame of the 02N you wish to dg
A 3. Cuck £4& Campaigo Settings.
4.
5

4. Set your new dady budget
5. Cick Save All Changes.

For more detds, see How do 1 choose my daly budget?

Yes. Remember, image ads are priced, targeted, and ranked in the same manner as AdWords text ads.

AdWords billing & payments : Payment options

Google AdWonrts cuTently accepts major intemational credit cards, debit cands, direct debit, and bank transfer papwents_ Payment opions available
depend on your country and cumrency. Visit our payment options page ta view ait opfions curently offered.

Please note that the most widely available method of payment is by credit cand, such as MasterCard and Visa, mpledmnahmauy and debd

mmmnmmaﬂa&mMMMmMoﬁadtwmmmm& y Fing an the
payment method that susts your locale, you may also have the opfion to pay for your advertising priar to Ang clicks or impressk n‘.--.—no’
afterwards (post-pay). .

-Post-pay aliows you $ pay onfy after you acorue charges. Your ads run almost immedalely after you submit your bifing information.
When you
activate your post-pay AdWords account by submitting your titing Information, your ads starl running. You are then glven an initial credit
Rt that sflows your account to fun before you pay for anty of the activity your ads {ve. You are Bien avery 30 days or afler reaching your
credit Smit, whichover comes Srst. i you reach the credit Emit within 30 days, we will charge you and raise your credit &mit.
anyz!mymhpaymmdmmym As you accrus adversing chiarges, we deduct the cost from
vauransmm diatoly after we e YOur p if your account suns out of funds, your ads will stop rurming

mllymmakeatmapaymmtsabemnmﬂydudymrwm]ohelpwummmbmmm1anaﬂ
you when your funds run low and when your balance draws down 1o zero.

To make a payment, pleass foflow these steps:

1. 1. Log in to your AdWords account.

2 2 Cick "‘Make Payments’ under the "My Account’ tab.

3 3. Enter the amount of money you would e to pay irdo your AdWords account.

4, 4. Click the ‘Go’ lastton to generalts a one-time reference number and tranester information form with all of the important
information you'l need to knltfate a bank transfer.

5 5_ Print or copy down the reference number and addiional transter information provided.

6 6. Use the transfer informafion to infiate 2 bank transfer fom you couriry. Flease be sirs jo include your refarence number.
We wil nof be able o process your paymant without the reference aumber.

7. 1. mnmmmmmm we'tt sand you an emal and your ads start running (or coafirue nswing if
yuu afe refreshing your prepay batanoe).
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Plaasa nole that # may take up (o ten business days for the funds fo reach your AWards accouni.

Muldump=1 (52 of H16)RR2005 8:35:(2 AM

‘When you sign up for AdWords, yaur account will be structired so that most pay cally via credit or debit cand.
Google AfWords nty epts major & i credit cards, debit cands, direct debit, and bank fer payenents, e pay t options
Gepend on ybur courdry and asrency. if you do chaose 2 prepayment option {(such as bank sfer or, NG y. B 2 you wil need to

make payments. See How do ( make a bank sansfer payment? for more

Yoleammeabulalfumsolpaymed.seeWaxenqwm7

Once you set up your account and select the currency in which you'd like to be billed, it is not possible to
switch to another currency. Please note that the currency you select applies ta both billing and payment.
That is, if you select US dollars, payment will be requested and accepted only in U.S. dollars. If you would
like to change currencies, you will need to close your existing account, and create a new account with your
preferred currency. It is important that you dlose your initial account to remain in compliance with AdWords
Tenns and Conditions. ‘

To improve the overall AdWords billing experience, we're upgrading AdWords accounts to a new billing
system over the next few months. As a result of these upgrades, post-pay advertisers may switch back and
forth between available forms of payment (Master Card fo Visa, for example). Please visit:
https_/fadwords.google.com/select! AfpoFinder to view your options.

We look farward to providing you with more payment change options in the future.

First, be sure 1o review all available payment opfions. in an efforf to accommodate all potential advertisers,
we provide as many options as possible. Once you know what is available to you, you can decide what
makes sense for you.

Here are facts to consider when making your decision:

0. if you prepay for your account...

. Your ads don't start until we receive your first payment. it may take a coupte of weeks for
us to receive your payment if you prepay by bank transfer.
. N WeTl stop running your ads if you run ot of funds.
0. if you sign up for post-pay...
. Your ads wif start running on Google almost immediately
. We'll stop running your ads if we can process your payment. Remember to keep your
payment information up-to-date.

. Post-pay advertisers may switch back and forth between avadable forms of payment
(Master Card 10 Visa, for example). Please visit: hitpsfadwords . google.comyselect/AfpoFinder to view your
oplions.

. It isn't possible to change from bank transfer to credit card, or vice versa.

. Always send the payment reference number with your fund transfer. This number is
the only way we can associate your payment with your account. If you fransfer money lo us without induding
the reference number, there is no guarantee that we wilf be able to apply the funds to your AdWords
account. You must generate a new reference number for each payment you make. If your bank transfer form
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does not have a field for a reference nuinber, please enter the number in front of or instead of your name.

. Google may not be associated with the name of the bank account to which you are
requ&s(ed to send your money. Google has parinered with a trusted third party to process bank transfers.
- Bank transfer is not a universally available payment method nor Is there a

s&ndardized procedure for all banks. Even banks within the same country may have different procedures

for initiating a bank transfer payment.
Your bank may charge you a processing fee, which will be in addition to the amount

§0u send Google.

£ dt googie. /bialindor py 26l 1 (53 of 116)3/2/2005 3:35:12 AM
Google does not renmburse advertisers for any bank-imposed processing fees. If your bank imposes a fee
or is unable to complete the ransaction, another local bank may be able to provide more suitable options.

. It can take 5-10 business days for Google to receive yours transfer. The timing of a
gwen transfer depends on your local bank processes.
. Check your prepaid account balance regutarly to make sure that you don't run out of

funds Make more payments as needed. When your Google AdWords prepayment balance is running fow
(approximately 7-10 days worth of funds remaining), we'l email you to give you a heads up to make an
addifional payment. If's possible that your account will run out of funds sconer than 7-10 days from the time
we email you, depending on your ads’ activity. If your balance hits zero before your payment reaches us, our
systern automatically stops showing your ads unfil you make another payment.

W

Some advertisers may have the option for bitling based on credit tertns and monthly involicing. Typlcally,
these advertisers will have an estabfished payment history for at least three months with the Google
AdWords program, and meet our minimum requirements which vary by country.

in order to provide credit terms and monthly invoicing, you must first submit a credit application for review
and approval by Google. in some cases, our finance team will request additional financial documentation
from you for further consideration. Should Google approve and offer you the bilting option of credit terms,
you wili then need to respond to the email in which you are offered our credit terms billing option. Credit
terms are determined at Google's sole discretion. Once you respond to accept the credit terms offered,
your account will then be switched from credit card billing to credit terms within 48 hours.

Please note that with the credit terms option, you agree to pay the full balance of your account upon receipt
of each monthly invoice. Under these terms, Google reserves the right to suspend or close down your
AdWords account if the following occurs: Google does not receive your payment within 15 business days of
the monthly invoice date, and/or you exceed your monthly credit imit. if Google has reason to believe that
you cannot continue to meet your financial obligations under credit terms, Google has the right to cancel
your participation under this biling option. Once you are approved for a maximum credit imit per moath, you
are responsible for paying Google up to this maximum credit Emit should you spend that amount on
adverlising. Finafly, you are solely responsible for maintaining your AdWords program accounts, daily
budgets, and daily spend leveéls.

You can request a full refund of your remaining prepaid balance contacting AdWords Support. Once we
receive your refund request, we will stop running your ads and email you a confirmation that we have

hegun processing your refund.

Because our reports are not real-time, there may be outstanding advertising charges that have not yet
shown up in your reports at the fime of your refund request. We will deduct these charges from your
account balance before processing your refund.
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Once your refund is processed, your AdWords account balance is set to zero, and all remaining funds in
your AdWords account are refunded to your bank account. We will send you an email when the refund has
been processed and fet you know the final refund amount after deducting any outstanding costs for
advertising activity. After the refund appears in your AdWords account, you can make another payment at
any time should you choose reactivate your account.

If you are having difficulties with AdWords, you can pause your campaigns on your own and contact us. We
are more than happy to work with you to help you resolve your problems without closing your account. You
are important to us, and we stiive {0 insure that your experience with AdWords is a positive one. We value
your feedback and would appreciate any suggestions you have for us.

There is never a minimum spending commitment to run AdWords ads. There is an
activation fee for alf AdWords accounts, and prepay has a minimum payment
limt. Beyond that, you have complete control over the maximum you want to
spend per dick or impression, and per day. This is the same no matter how you
choose to pay for your advertising. You don't need to pre-qualify. You have the
freedom 1o decide if you want to choose prepay or post-pay for your AdWords
account. For more details on payment options and associated costs. please visil
our payment

To ensure that Google successfully receives your bank transfer payments, we recommend that you
follow these guidelines:

Payment reference numbers

In some countries, a bank may ask you to fill out a form to initiate your bank transfer
ayment Please write the payment reference number on this form. If there is no field in which to include this
number, sunply write the number in front of your name on the form.
When sending a payment to Google, please use only one unique payment reference
number pe: payment. For muitiple payments, you must use a different payment reference number for each
payment.

. Include the unique payment reference number provided by Google along with your payment.
¥ you are using a bank o send your payment, make sure that the bank includes this
payment reference number along with the payment.

Banks and bank transfers

Due lo the way the locat banking networks are set up in some countries, you may
expenence fimited coverage. This means that not all banks will be able to send a bank transfer payment to
the Google-specified bank account in your country. You may need to contact several banks before finding
one that can send a bank transfer payment.

Please note that the exact procedure for initiating bank transfers may differ depending on
your oounlry Even within the same country, different banks may use different procedures for initiating bank

. transfers.
. . Please note that most bank transfers are 5-10 days on their way to Google.
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AdWords does not accept online payment processors like PayPal at this time. We gladly accept several
credit and debit cards and, where avaitable, direct deb and bank transfers. For more details, see What are

my payment options?

if you have prepaid for your AdWords advertising, you can request a refund for the full remaining
balanca of your account. You will find the refund request form via the ‘request refund" fink on the ‘Make
Payments’ section of your AdWords account.

it can take up to a week after you request a refund to account for any outstanding advertising activity nol yet
displayed in your reports. After all outstanding advertising charges post to your account, we'll initiate the
transfer of funds fo your bank account (sorry. no cash or check refunds) and send you a confirnation email.
# can then take an additional couple of weeks for you to receive the funds, due to potential delays in your
country’s banking network.

Afer your refund is processed, you may make additional payments to your AdWords account. Your ads
will begin running again as soon as we receive a new payment. After we issue a refund, all payments we
receive (incdluding payments iniliated before a refund request) are considered attempts to reactivate an
account.

Don't worry. You are not committed to a payment when you generate a reference number. If you lose the
number, simply generate another one. {f you decide thal you'd fike to pay less or more than the amount you
entered on your tansfer information recelpt. you may also do so by generating another reference number.

1 1. Log in 10 youwr AdWords account.

2. 2 Select the My Account tab.

3. 3. Click Billing Preferences.

4. 4. Under Payment Details, dick edit.

5 5. Use the pull-down menu to select your credit card type. (f you are switching to a new

cérd. select the name of the new card.) Enter the new card information. Click Save Changes.

i you have prepaid for your AdWords adveriising, you can request a refund for the full remaining batance of
your account. The time it takes for you {0 receive a refund varies based on focal bank networks. Please
allow 3-4 weeks for the entire refund process. I, after 4 weeks, your refund payment does not appear in
your bank account, please contact us.

Yes. Contact us within 3-5 days of reguesting a refund for your prepaid AdWords account. if we haven't
already initiated the transfer of funds to your bank account, we may be able to place a stop on the refund.
Remember, refunds are only appfied 1o prepaid AdWords accounts.

AdWords billing & payments : Understanding AdWords billing
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With the AdWords post-pay option; you pay only for clicks or impressions you've actually received. so
you are not billed in advance.

We create an invoice for your advertising charges and bill your account every 30 days, or after a certain
amount of advertising charges (as determined by history in the program) accrues. If you run a cost-per-click
{CPC) campaign, you accrue charges with every click; for a cost-per-impression (CPM) campaign, you
accrue charges each time your ad is shown.

The initial credit mit of 350 is incrementally raised each time an account hits its credit fimit before 30 days
have ended. The credit kmit is ficst raised to US$200. then to US$350, and then to US$500. The amount
invoiced andfoc biled may be slightly in excess of the credit kmit if an account accrues clicks very quickly.

For advertisers who meet our criteria, we will consider increasing credi Rimits beyond US$500. Although
credit imits cannot be increased in all cases, we are happy to review all such requests. Please note that if
you are approved for a credit limit increase beyond US$500, your card will be billed every 30 days or after
your new fimit is reached.

Choosing a maximum cost-per-click

The pre-filled amount highlighted in biue is our recommended maximum CPC. Matching this amount
ensures maximum ad exposure and clicks for all of your keywords. Once you have decided on a maximum
CPC, click Calculate Estimates.

Assess your cost, click, and position estimates

The traffic estimator returns estimates for how much you might pay per day for the keywords you have
chosen. In this example, the average cost per day is US$16.14 with an average CPC of US$1.62 You' also
see lhe average n of your ad. Here, the average position is 1.5.
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You may decide that the Traffic Estimator predicted too manyffew clicks at too highflow a CPC. If so, you
can enter a new maximum CPC in the maximum CPC field and click Recalculate Estimates.

You will now see a new fist of estimates. In this example, Jowering the maximum CPC to US$1.50 from
US$2.41 resulted in an average CPC thal was, on average, US$0.86 lower. However, the average position
dropped from 1.5 to 2.3 and the average clicks per day dropped as well.

If cost is more important to you, you may choose to go with this recalculated option. If position and
exposure are more important, you may try option 1.

You can update your billing information from the My Account tab. Your account won't be aclivated and your
ads won'l run until you submit your biliing information for the first time. (if you are prepaying for your
AdWords advertising, your ads wili not run untl we receive your first payment.) To submit your billing
information: :

.Loq in to your AdWords account.

.Cfick Billing Preferences under the My Account tab.
.Complete the account setup process.

.Click Save and Activate.

Note: Once your account is activated, any new ads and campaigns you create will begin running
immediately on Google. You will not be asked 1o submit your billing information every time you create a
new ad or campaign.

To update billing information on an account which is already running:

.Log in to your AdWords account.

. -Click the My Account tab.

. .Click Billing Preferences.
.Click edit in the ‘Payment Detafls’ section.
-Enter your updated billing information.
.Click Save Changes when you are finished.

In a word, no. We don't reveal individual data for any of our users.

However, we do have tools to help you calculate your own bid most effectively.
The AdWords Traffic Estimator will

show you the estimated average ranking of your ad, based on your bid.
Furthermore, the AdWords Discounter automatically adjusts your maximum cost-

069



per-click (CPC) so you pay only one

cent more than the minimum amount
required to keep your ad's position.
For more about ranking, see How

are ads ranked?.

Google AdWords does not currently mail or email invoices ‘o most advestisers. However, you can
print both an invoice and a receipt for charges to your AdWords account To print a receipt, please
follow the steps below:

1. 1.L0q in to your account

2. 2 Click the "My Account' tab 1o foad your billing summary. (If you would like to view the
biling summary for a specific date range, please select the appropriate months and years (rom the drop-
down menu at the top of the page once your billing summary has loaded.)

3. 3. Click "Payment received’ for any line item reflecting a charge to your account. (You can
also download your entire billing summacy by clicking '‘Download as csv file’ inmediately above your billing
summary information.)

4. 4. Click 'Printable receipt’ above the ‘Payment Received' box_ This will open your receipt in a new
window.

5. s. From your browser menu, select ‘File’ then "Print”

6. & From the printer prompt click "Print”’

To pnint an invoice, please follow the steps below:

1. 1. Log in to your account.

2. 2 Click the My Account’ tab to foad your billing summary. (if you would like to view the
billing surmmary for a specific date range, please select the appropriate months and years from the drop-
down menu at the top of the page once your billing summary has joaded.)

3. 3 Click the invoice number for any line item reflecting a charge to your account

4. a Click ‘Printable invoice’ above the ‘lnvoice Details' box. This will open om your browser
menu, select File' then "Print.

5. s From the printer prompt, click ‘Print.’

After you pause or delete all of your campaigns, you don't accrue any addifional charges to your Google
AdWords account. However, because the AdWords program bills on a 30-day bilfing cycle, you may
recelve a charge up to 30 days after you have paused or deleted your campaigns. You will be charged for
any activity that occured before you pause or defete a campaign.

You can verify the accuracy of a charge by adjusting the date range on the campaign summary page of your
account to include the dates between your previous invoice and your fatest invoice. You'll then see the
statistics of clicks and impressions accrued hetween the selected dates.
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