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{ommon Tasks 1. Whatis Goog]e AdWords Select?
Optimization

Google AdWords Select is a quick and simple way o purchase highly targeted cost-per-click (CPC)
AW ords Sumdards advertising, regardless of your budget AdWords Select ads are displayed along with search results
Secunty on Google, as well as on our growIng network of partner sites, inchuding AOL, Earthlink, and
; i Sympatico-Lycos. With more than 150 million searches on Google each day and millions more on
our partner sites, your AdWords Select ads reach a vast audience.

View.all guestions . . :
e all guestions When you create a Google AdWords Select ad, yon choose keywords for which your ad will appear

and specify the maximum amount you're willing 1o pay for each click. You only pay when someone
clicks on your ad. To save you even more money, our Ad Words Discounter automatically reduces
the actual CPC you pay to the lowest cost needed to maintain your ad's position on the results page.

There's no minimum monthly charge - just a $5 activation fee. Your ads start running within
minutes after you submit your billing information. You cin easily keep track of your ad
performnance using the reports in your online account Control Center.

To find out more about Google AdWords Select or to begin creating your ads, visit the AdWouds

Google's partner sites, imchuding our parmers’ directory results pages. 1f you choose not to

participate in the Google syndication program, your ads will be shown only for search resulis on
Google.com.

Owr current partners inclhide:
O America Cmline, lnc.

o Earhlink, Inc.

GOOG-HN 20836
3. How is an AdWords Select account structured? CONFIDENTIAL

There are three levels to Google AdWords Select: Account, Campaign, and Ad Group. The diagram
below shows the acconst stmucture and the settings that are applied at each tevel. In summary:

O Your account is associated with 2 unigue email address, password, and billing in formation.
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o At the campaign level, you choose your datly budget, geo-targeting, syndication preference,
and start and end dates.

o At the Ad Group level, you create ads, choose keywords, and sclect a maximuin cost-per-
click (CPC).

Within each Ad Group, you creale one or more ads and select a set of keywords o trigger those ads.
Each Ad Group mas on one set of keywords. If you create multiple ads in an Ad Group, the ads will
rotate evenly when users search on those keywords.

When you log in to your account, you can see your ads' clicktirough rates (CTRs) listed below each
of the ads. If a particular ad is not performing as well as the others (if it has a low CTR), you can
delete or refine it to improve the overall performance of your Ad Group.

Unique email address
Password
Billing mformation

§i343 2

Daily budget Daily budget
Geo-targeling Geo-targeting
Syndication preference Syndication preference
Start and end dates Start and end dates

ST A e
SIS 2115 A Llrgueny

One set of keywords One set of keywords  One set of keywords One set of keywords
Maximum CPC Maximum CPC Maximum CPC Maximum CPC
One or more ads One or more ads One or more ads One or more ads

4. Is there a minimum spending commitment?

You can create an account for only a $5 activation fee. You have complete control over how much
you spend and how you spend it. You choose the maximum cost-per-click (CPC) and the daily
budget that fit your advertising goals.

After you choose your keywords and your maximum CPC, the Traffic Estimator helps you predict
the totak cost of your Ad Group by estimating the number of clicks you will receive per day. This
estimate is based on the maximum CPC you've specified and ihe average tlickthrough rate (CTR)
for the keywords you've chosen. You can then decide how nnich you're willing to spend and set
your daily budget to reflect what you're comfortable paying.

5. Dol pay in advance?

No. After you activate your account by submitting your billing information, Google gives you a
credit limit and starts ranning your ads. This lets your ads appear before you've paid anything. For
each billing period, you pay only for clicks you've actnally received

6. Is there an activation fee?

A §5 initial activation fee applies when you open your account. 1t will not be credited toward the

cost of the clicks you receive.
GOOG-HN 20837
7. How do 1 show my ads above the search results? CONFIDENTIAL

Ads at the top of a Google results page are not Google AdWaords Select ads. They are Google

about Preminm Sponserships here.
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8. Will my ads appear in all browsers?

Some older browsers do not support the HTML tag table align=right, which is used in displaying
Google AdWords Select ads. AdWords Select ads will not be displayed in such browsers, including
Netscape Navigator 2.x or earlier and Microsoft Internet Explorer 2.x or earlier. We estimate that
less than 1% of Google users have browsers with this limitation.

- AdWaords Select Home - Terms and Conditions - Contact Us
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I. When does Google bill my credit card?

Account ?vlfs_inicnan-;s When you first open your account, Google gives you a credit limil so your ads can start mnning
Common Tasks right away. Yoo will be billed afler you reach your credit Hmit or after 30 days, whichever comes
first. You will be charged an initial £5 activation fee at the time of your first billing.

Your Google credit limit 1s sel automatically a1 $50 when you sign up for the program. You will be
billed afler you have eamed $50 worth of clicks or after the first 30 days.

Guidelines

If you reach your Google credit limit within the first 30 days, you will be billed at that time. Google
View gli Guestions w!]l then yaise your limit to $200 and will no't charge your credit card unn:l you eam $209 W(_)rth of
-a-guastians chcks or vnul the end of the next 30-day penod. I you reach your $200 limit, Google will bill you
and raise your limit to $350. 1f you reach that limit, Google will bill you and raise your limit to
$500. $500 is the maxunum credit Hmit.

2. Canlpayby check?

We do not accept payment by check for AdWords Select at this time. We do accept payment by
check for our Premium Sponsorships advertising program, but the minimumn dollar amount required
for that program is substantially larger. To find out more about Preminim Sponsorships, please visit
our web page at bitpYww w. gnogle.conadsy.

GOOG-HN 20865
3. Whatif I have billing questions or concerns? CONFIDENTIAL

We understand that online transactions require trust. In particular, we take billing and credit card
security very seriously. If you have refund or credit requests or concerns about your account
charges, whether they're related to secunty issues or not, please let us know. However, because
email is not a secure means of communication, please do not email s your credit card number or
account passwaord. We should be able to resolve the issue without this information. Please do
provide us with your account's email address and as much other information as possible regarding
the matter. An

AdWords Specialist will review your email work to reach a solution as quickly as possible.

If you contact us with 2 billing concern, we may temporarily suspend your ads so you don'{ accrue
further charges. We may also suspend your ads if we have trouble processing charges for yonr
account.

In order to reactivate the account, we ask that you please re-submit your credit card number, or enter
another credit card number to process your charge. Once we've processed your payment, yon can re-
enable your campaigns.
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4. Whatif1 decide to cancel my campaign?

You can cance} at any time by pausing. yonr ads.

Our goal is to provide you with the most effective advertising available, so before canceling, we ask
that you let one of our AdWords Specialists work with you to meei your advertising goals.
However, if you still wish to cancel, we encourage you to let us know why Google AdWords Select
didn't work for you. Our AdWords Specialists will carefully review your suggestions. Google
AdWords Select is a new program, and we're constantly improving the user interface and the
program iiself. We hope you'll try Google AdWords Select again in the foture when it may better
suit your needs.

Our cancellation policy is detailed in our Pexms and Cougitivas.

5. What kind of reports will 1 get?

Google provides full online reporting for the Google AdWords Select program. We do not carrently
mail invoices or reports, but you can access your personal reports online 24 hours a day, 7daysa
week 10 see your average actual cost-per-click (CPC), the number of times your ads were shown
{impressions), how many times users clicked on your ads (clicks) and the clickthrough rates (CTR).
This reporting is available for each of your keywords, ads, Ad Groups, campaigns, and account.

We make every effort to provide accurate reports; therefore, no measurements other than those
maintained by Google shall be accepted for reporiing or payment purposes. If the reports you
receive from Google do not coincide with your own, there are a number of possible explanations.
First, be sure you're comparing the same reporting time periods. If there are still discrepancies, it
could be because we host your ads and therefore are able to record clicks that other tracking
software programs may miss. For example, our software can detect clicks that occur while your site
is down. In addilion, your system may filter out visits from your [P address, whereas Google does
not.

Dt - AdWerds Select Home - Temus and Cnaditions - Contact Us,
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1. What is a daily budget?

A daily budget enables you 10 set a limit on the amount you spend each day. You set a separate
daily budget for each of your campaigns. Since you anly pay if someone clicks on your ads, you

Avecuirt Mainierance won't necessarily reach the daily budget limit you set. On the other hand, you may set your daily
Contmon Tasks budget limit so low that your ads don't appear every time a user searches on your keywords. In such
Opunmzation cases, Google will show your ads evenly throughout the day at a frequency that falls within the

budget you've set.

s Sundards

S

There is no minfinum daily budget requirement.

2. Why did I receive more clicks than my daily budget on a particular day?

Traffic is not constant from day 1o day. For example, fewer people search the Web on weekends
than during the week. To account for this and maximize the potential of your advertising, Google
may allow up to 20% more clicks in one day than your daily budget specifies.

If you budget $100 per day in a 30-day month, you may receive more than $100 in clicks on a given
day, but the maximwm you would pay is $3,000 for that month.

3. How does Google keep my campaign below the daily budget?

Google shows your ads evenly over time so that you reach your daily budget by the end of each day.
This keeps your ad from accumulating clicks early on and then disappearing for the remainder of
the day.

Once you've selected your keywords, you'll see a recommended daily budget. If you set your daily
budgel to this value, your ad should appear every time someone searches for your keywords. This
maximizes the number of clicks you receive. If your daily budget is lower than the reconmended
amount, Google will deliver your ads evenly throughout the day to keep your clicks at or below
your daily budget. Click tiere to leamn how to view and edit your daily budget.

Vit AdWords Select Home - T

GOOG-HN 20904
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Account Set Up: Determining Your Cost-Per-Click (CPC)

Why are there minimmum CPCs?

Minimum cost-per-clicks (CPCs) have been set for Google AdWords Select keywords based on
their market value and perfommance history in the Google AdWords programs. Thus, AdWords
Select advertisers purchase keywords at a CPC rate comparable Lo or higher than the amount paid
for those same keywords through the onginal AdWords program.

Will I need to set a different CPC for every keyword?

No. Other advertising programs require cusiomers to specify a price for each keyword. This means
their customers not only spend more money than necessary, but also need 1o invest a significant
amount of time patrolling their keywords in order 10 reduce costs. For example, if you had set a
cost-per-click (CPC) of $0.91 in order to appear in the top spot, and the advertiser in the second
position reduced his’her price from $0.90 to $0.70, you would be paying $0.20 more than necessary
1o maintain your position.

With Google AdWords Select, you don't have to worry about this. You simply set the same
maximum CPC for all your keywords, knowing that the AdWords Discounter will charge you the
lowest CPC necessary to maintain your position for each keyword. Il you want 1o assign different
CPC values to different keywords, simply set up separate Ad Groups with different maximum CPC
amounls.

Why dees my average CPC change when I increase my maximum CPC?

match a Jarge number of different queries. The defanlt keyword matching option is broad matching.
This method of keyword matching allows your ad to appear for all variations of your keyword
allowed by youws maximum cost-per-click (CPC). As you increase your maximum CPC, you may
also be increasing the set of queries for which your ad will be shown, as keyword varniations at the
higher CPCs fall within your price range. Your actual CPC will be higher for the searches on those
keywords, thereby raising your average CPC.

For example, largeling a broad-matched keyword such as demain name wil by defanlt match
queries for domain name registration and free domain name, which might have been individuatly
targeted by other advertisers at different CPCs. However, if the CPCs for domain name
registration and free domain name are higher than your maximum CPC, your ad will not show for
searches on these keyword variations. If you raise your CPC in order for your ad to appear for
searches on these words, your average CPC will also increase.

- AdWords Select Home - Terms and Conditions - Conlact Us
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How much text can 1 have in my ad?

Ads can contain 25 characters for the title, 70 characters for the ad text, and 35 characters for a
disptay URL. On Google, this is displayed on four lines: a title, twa lines of ad text, and a URL line.
However, the format may differ on Google partner sites. America Online, for instance, shows the
titte and ad text all on one line.

If the text line contains any wide characters (for example: capital lettexs, lower case ‘m' and 'w', and
certain punctuation marks such as ‘@', '&' and '%"), fewer characters may fit on the line. Also, some
of Google's syndication partners may not display non-standard characters if you include them in
your ad.

Can I put images in my ads?

In order to maintain a clutter-free environment for our users and advertisers, Google does not allow
images of any kind.

Can I create multiple ads for a set of keywords?

Yes. For each Ad Group you create, you can create as many ads as you like. Because they are
triggered by the sunie keywords, these ads will rotate evenly when your keywords are searched.
Google automatically keeps track of the clickthrongh rate (CTR) for each of your ads; you can
determine which ads perform best by logging in to your zccount and viewing your campaign
reports. You can then refine or delete poorly performing ads.

If you want different ads to appear for different keywords, you can create multiple Ad Groups or
campaigns. Once you've (inished picking keywords and prices for the first group of ads, you'll have
an opportunity Lo create additional Ad Groups and campaigns. Your ads will rotate evenly if you use
the same keyword in different Ad Groups so you don't have multiple ads on the same search results

page.
‘What are the Editorial Guidelines?

The AdWords Editorial (nidelines, posted on the Google AdWords Select website, define the
criteria all ads must meet in order to run on Google. These guidelines focus on helping you to create
clear, effective, and informative ads in order to meel your sales goals. Plcase review the Bditorial
Guidelines before creating your agds.

Y ords. Select Home - Terms and Conditions - Coutact Us GOOG-HN 20992
CONFIDENTIAL
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e AdWords Select: Al Frequently Asked Questions

Qgt_,l_m » Staried Top S Questions

Account et Up [. Why can'ti see my ad? . o
Geo-Targeting 2. Howcani mal_{e Sure my ads APPEAL.ON Google partner sites?
AR i 3. How can i opumize my campatgs pecformance?

4. Is there a minimuwm spending commitment?
5. How are ads ranked?
The Basics

1. Whatis Google AdWonds Select?
2. On what sites could ads be shown?
3. How is an AdWords Sclect accoun strsciured?
4. s there a minimum spending commitment?
5. Delpay ia advance?
6. Is.there an activation fee?
7. How do ¥ show my ads above the search regnlis?
8. Will my ads appear in all browsers?

Dt 288 suzavvions .

: Getting Started
1. How dol yei started?
_ 2. lsthece a minimum required clickihrough rate {CTR)?

3.
4,
5. What if Leurrently advertise through the original AdWords program?,

Language and Geographic Targeting

1. To which fanpuages ind commtries can | taxgel my ads?
2.
3.
4,
Ad Creation
1. How much lextsan I havein my ad?
2. Cantl put images in myv ads?
3. Canl create mpltiple ads for a set of keywords?
4. What are (he Fditoria} Guidehues?
Keywords

1. What are kevword matching opiions?
2. What can 1 do ¥ Google sstimates more ad traffic than | would like

0

3. Wi;v are my dverie postiions reported as ractions {such as 1.5
4. What is the kevword sngeestion fool? GOOG-HN 21012

................ CONFIDENTIAL

Determining Your Cost-Per-Click (CPC)
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1. Why are there winizram CPCs?

3. Why does my average CPC change when [ incrense my maximun: CPC?

Daily Budget

1. What is a daily budget?

Billing
1. When does Google billmy credit card”
2. Canl pay bv check?
3. What if I have billing quesiions or concerns?
4. Whai il l decide to cancel my campaign?
5. What kind of reporis will T get?

Commeon Tasks

1. How dolincrease my datly budgei?
2. Hew dol puuse an Ad Groap?
3. How.dolvenfy my cmail addeess?
4. How do I activate my ads?
5. How do Lschedale start.and end dates. (ormy. scampaign?
6. How can { rarzet my campaign by Janpuage and location?
7. How do I edit my ad 1ext?
8. How.doleditmy kevwords and my maximum cost-per-click (CPCR
9. How dol vicw my pending charges?
10. How. do!choose whether to show my ads on (Google parber sites?

Campaign Optimization

Why can't | see my ad?

AL VR ARG LY NS AL AR AT e

How can ! make sure my_ads appear on Goonle partner sites?
How do I restore my campaigno 10 full delivery?
What if my kevwords are disabled?

N W

Security

I. How secure is oy wmformapion?
2. Will my individually identifiable information be shared with Gooule's pariners?

.................................

3. What prevents users from repeatedly clicking on my ad?

Advertising Guidelines

1. £ IR ; ?

2. Whatif my ads don’t meet the miidelines?
3. What can Y do W help waiaip ad quality ot Google?

sl - AdWords Seleci Home - Terms and Condiitons - Contact Us
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Farect my ads)
sost esnmies MY gee?

1.

2.

3. A agation?
4 ; ) e ;

1. To which languages and countries can I target my ads?

Billwg
] You can target speakers of six languages (English, French, German, Italian, Spanish, and Japanese)
ATesitt i\"lfn”f-eﬂ'&*'ﬁﬁ and/or more than 250 countries. Choosing your target languages and countries is the first step in
Comuson Tasks crealing a Google AdWords Select account. You can also edit these settings at any time after
Optimization, - establishing your account. Click lterc to kearn how:.
Advonds Sndaids 2. Does targeting affect the keyword traffic and cost estimates I'll see?

Yes, your eslimates will take into account your language and geographic targets.
Fiew ali guestions . .
_ 3. How does Google determine a searcher’s location?

Location targeting is based on the IP (Internet Protocol) address of the searcher. This technique
alfows us to determine the searcher's country with close to 99% accuracy.

4. How does Google know a searcher's language?

Language largeting is based on the browser display language chosen by the user. For example,
Google AdWords ads targeted to German will only be shown 10 people whose display language 1s
set to German.

- AdWords Select Home - Lenng and Condisons - Contact s
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Ad Crealion
Keywords
Cuost-Per-Click

Billing All ads must meet Google's advertising standards, which can be found in our Terms and Conditiens
and in the AdWords Editorial Guidelines. Google strongly believes in the importance of relevant,

Acecunt Maintenance high-quality advertising, which benefits both our advertisers and our search users. By creating clear,

Common Tasks well-targeted AdWords ads, you'll reach your potential customers more effectively and help ensure
Optimization a positive search experience that will build users' confidence in AdWords ads. The result will be

higher traffic to your site, increasing the potential return on your ad investment.

AdWonds Sundards

Our AdWords Specialists review all of our ads. The guidelines have been recently updated, so until
we complete the review process for already exisling ads, you may still see some ads that do not
comply.

2. What if my ads don’t meet the guidelines?

We created the Editorial Guidelines to help improve your ad campaigns as well as the Google user
experience. If we see that your ads don'l follow these guidelines, we will let you know and offer
suggestions on how o improve your ads. Gften, onr system will automatically detect when your ads
should be refined. In this case, you may receive a message when you create your ads, or you may
notice a link (under the affected Ad Group in your account) (o a diagnostics page detailing the
possible issues with your ads.

Our AdWords Specialists review your ads and can help you optimize your campaigns. If your ads
do not meet our guidelines or are performing poorly, we'll notify you by email. We'll ofien stop
renning your ads until you're able o make the necessary changes. As soon as you've made and
saved the changes, your ads are automatically resubmitted 1o us for review.

GOOG-HN 21062
CONFIDENTIAL

Google is commilted 1o providing an optimal user experience as well as giving you the most
effective online advertising possible. To do this, we need the help of both our advertisers and our
users. If you're an advertiser, you can help by creating concise, informative, and well-targeted ads.
Since such ads often generate the highest clickthrough rates (CTRs), you'll see campaign
performance improvements, and our users will see useful, informaltive ads.

3. What can I do to help maintain ad quality on Google?

Users and advertisers can also help us by reporting any frandulent or bad-faith advertisers. Google
is not responsible for advertisers' websites inch:ding, but not limited to maintenance of such web
sites, order entry, payment processing, shipping, cancellations, returns, or customer service.
However, we value customer service and hope that our advertisers provide quality services. If poor
service is rendered by one of our advertisers, we suggest that you contact the Better Business
Bureau or Consumer Affairs division of the city where the company is located, as they will be able
to investigate your case and act on your behalf. Such organizations provide the most effective forum
for addressing cases of consumer dissatisfaction.

R T SR PR
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1. Why can’t ] see my ad?

There are several common reasons you may be unuble to see your ad. To help you understand the
problem, you can:

1. Check back later.
Although in most cases your ad is up and running almost immediately after aclvating your
account, sometimes there is a server upload delay and it 1akes more than a few minutes for
your ads to start ranning. If you stll cannot see your ad after an hour and you've checked all
Piew all guesticns of the possibilities below, please conisict s o let us know.

2. Check vour daily budget.
When you create your ads and select your keywords, the Traffic Estimator displays a
recommended daily budget amount for maximum ad delivery on Google. Note that unless

you match the recommended amonnt, your ad may not appear every time you search for
your keywords an Google.

If your daily budgetis set lower than the recommended amount, we spread the delivery of
your ad throughout the day in order to siay within your budget. This means that your ad may
not appear every time nsers search on your keywords. To learn how 1o increase your daily
budget, click here.

3. Check your maximum cost-per-click (CPC) and the minimum CPCs for your
keywords.
Each keyword has a minimum CPC associated with it. If your maximum CPC is lower than
the minimum CPC for a keyword, the minimum CPC will be disptayed in red next to that
keyword when you click "Modify Price or Keywords” and view your keyword hist. Your ad
will not show when that keyword is searched unless you increase your maximum CPC 10 at

heee.

4. Check the status of your ad.
We review all Google AdWords ads. 1 an ad does not meet our Editorial Guidelines, you'll
see the word "Disapproved” listed below that ad. This means your ad js not currently
ranning and you will receive an emai! notification explaining the disapproval. Please review
Qnee you've made the suggested edits, simply save yonr changes and your ad will be
antomatically resubmitted to us for review.
GOOG-HN 21119

5. Check your Geo-Targeting. CONFIDENTIAL

You can 1arget your campaign Lo specific countries and Janguages. 1f you don't target your
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own country and language, you won't be able to see your ad. To lear how to view and edit
your geo-largeting selection, click here.

2. How can 1 make sure my ads show on Google parmer sites?

1.

Ads will not run on partner sites until they've been reviewed by our AdWords Specialists, so
please ensure that you meel the standards in the Editorial Guidelines. You may notice your
ads appearing on Google before they appear on AOL or other partaer sites because of this
review process. To learn how 1o edit your ads, click here.

2. Increase your daily budget. I your ads qualify for our partner sites, you can expect more
people 10 see your ads and more clicks 1o come your way. Make sure that you get the
exposure yon want by increasing your daily budgel. Increasing your daily budget increases
the likelihood that your ads will appear each time someone searches for your keywords on
Google and on our partner sites. To leam how to increase your daily budget, chick bere.

3. Increase your maximum cosi-per-click (CPC). Your ad's position is determined by its
clickihzough rate (CTR) and your maximutm CPC, so you may want 10 increase your CPC 10
help improve your ad's position. Only the top three AdWords Seleci ads will be shown on
AOL for any given search result, so raising your CPC increases your chance of consistently
appearing on all the partner sites. To Jearn how to increase your CPC, ¢lick hiere.

4. TIncrease your clickthrough rate (CTR). As mentioned above, your ad's position is partly
detennined by your CTR, so be sure your ads are optimized and ranked high enough to
appear on AQL. Yon can increase your CTR by refining your ad text, using keyword

more about how to increase your CTR, visit our Uptimization Tips page.

5. Check your syndication preference. Make sure you haven't already opted out of the
syndication program. To learn how, click here.

6. [l you have original AdWords ads. they may not appear on all of our pariner sites.

7. Finally, some of our partners may restrict adverlising or keyword search terms based on their
own policies regurding content :nd editorial standards. As a result, one or more of your ads
may not appear on partner siies.

3. How can I optimize my campaign performance?

To help you create the most effective advertising possible, we offer an Optimizative Tips page. We
suggest that you nse this page for guidance when creating and refining your campaigns. However,
these tips are not exhaustive, and we encourage you to experiment with your own ad text and
targeung techniques to find whut works best for you.

GOOG-HN 21120
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You can creale an account for only a $5 activation fee. You have complete control over how much
you spend and how you spend it. You choose the maximum cost-per-click (CPC) and the daily
budget that [it your advertising goals.

4. Is there a minimum spending commitment?

Alfter you choose your keywords and your maximum CPC, the Traffic Estimator helps you predicl
the total cost of your Ad Group by estimating the number of clicks you will receive per day. This
estinate is based on the maximum CPC you've specified and the average clickthrough rate (CTR)
for the keywords you've chosen. You can then decide how much you're willing to spend and set
your daily budget to reflect what you're comfortable paying.
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5. How are ads ranked?

Your ad is ranked on the search resulis page based on a combination of its maximum cost-per-click
(CPC) and clickthrough rate (CTR). The higher your CPC or CTR, the higher your ad's position.
Because this rapking system rewards well-targeted, relevant ads, you can't be locked out of the top
position as you would be in a ranking system based solely on price. Click hiere to learn how to
increase your CTR in order o improve your ad's position withoul having 1o raise your maximum

CPC.

When you choose a maximum CPC for your keywords, our Traffic Estimator gives you the
estimated average ad position per keyword. This estimate is based on your maximum CPC and the
average CTR for each of the keywords you've chosen.

e - AdWords Select Home - Togus and Conditinns - Contact Us
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What are keyword matching options?

Google AdWords provides matching options that allow you to refine your ad targeting, reduce your
cost-per-click (CPC), and increase your ROL

Broad maiching is the default method of keyword targeting for Google AdWords Select. If you
choose this option, we recommend using the & i and the other matching
options to further refine your targeting. Broad matching allows your ad to appear for many searches
that include your keywords without having 1o enter every possible combination in your keyword
list. Your ad may be shown for searches that are not as well targeted or as useful as you might like.
Be sure 10 greate negative keywords for the terms that do not pertain to your business. This gives
you more control over who sees your ads so you won't pay for clicks thal are unlikely 1o produce
well-targeted resulis.

The various keyword combinations for which your ad may appear through broad matching may
have been targeted by other advertisers at higher CPCs. You could end up paying a high actual CPC
for these words, which could increase your average CPC. Using exact, phrase, or negative matches
helps you keep your costs low.

Here are descripiions and examples of each keyword maiching option:

Broad matches.

If your keywords are broad-maiched, your ad will show for all searches that include those
keywords. Unless you select a different matching option using the special characters noted below,
your keywords will be broad-matched by default. For example, tennis clothing will match rennis
clothing sales, clothing for tennis fournaments, etc.

Phrase matches.

I your keywords are phrase-malched, your ad won't show unless the user's search terms are n the
same order as your keyword phrase specifies. Surround keywords that you'd fike to phrase maich
with double quotes (" ™). For example, "tennis clothing" will show your ad when a user searches on
red iennis clothing, but not clothing for iennis journaments.

Exact matches.
If your keywords are exact-matched, your ad won't show if the user's search includes any words
besides the exact keyword or phrase that you've specified. Surround the keywords that you'd like Lo
exact match with square brackets (| ]). For example, [tennis clothing] will keep vour ad from
showing for searches on rennis clothing sales.

GOOG-HN 21153
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If your keywords are negalive-matched, your ad swon’t show if the user's search includes that word.
Add the negative character () in front of the keyword you'd Jike to cxclude. For example, if your
keyword is tennis clothing and your negative keyword is -red, your ad will not show when a user
searches on red tennis clothing.



Case 5:05-cv-03649-JW  Document 87-4  Filed 10/02/2006  Page 25 of 37

2. What can I do if Google estimates more ad traffic than I would like?

Once you've selected your keywords and a maximum cost-per-click, the Traffic Estimator will show
you estimates for your average position and the number of clicks per day you're likely to receive.
the estimates predict more traffic than you'd like, you can control your costs by refining your
keywords, adjusting your maximum CPC, or selecling an appropriate daily budget

You can refine your keywords to reach a more 1argeted andience by using Lgiy
SpLGnE O use our aard sagsestice iug) to create more specific keywords.

Lowering the maximum CPC yow're willing to pay will reduce your actual CPC. However, this will
qualify you for a lower position on the results page and could reduce the effectiveness of your
campaign.

You can also control the amount of traffic your ad receives by setiing yonr daily budget to imit how
often Google displays your ad, rather than showing it every time your keywords are searched. Based
on the estimates calculated by our Traffic Estimator, your ad is shown evenly thronghout each day
at a frequency that falls within your budpget.

3. Why are my average positions reported as fractions (such as 1.5)?

Untess you choose specific keyword matching options, your keyword targets will Jikely match a
large number of different queries. For example, largeting dotmain name will maich queries for
domain name regisiration and free domain name, which might have been individually targeted
by another adveritser at a different cost-per-ctick (CPC). }f your maximum CPC is high enough to
land your ad in the first position for the query free domain name, but only in the fourth position for
domain name registration, your average position might turn out to be 2.4.

4. What is the keyword suggestion tool?

This tool helps you refine your keywords. For each keyword, the keyword suggestion tool can
provide you with a list of common search terms that are variations on or are otherwise refated to
your keyword.

These search terms are useful 10 know so that you can:

o Use the relevant results provided by the keyword sugpestion tool as exact or phrase keyword
matches in order o target a specific audience.

o Identify terms that don't pertain to your business or product, and use those terms as negative
keywords.

o Combine the useful results with your current keywords to refine them.

To access the keyword suggestion toal, click "suggest keywords™ next to your keywords, or visit:
hitps /fad words. googde.comsseleci/main femd = ReywordSandbox.

- AdWords Seiect Home - Tems and Conditions - Contact Us
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‘Why can't I see my ad?

There are several common teasons you may be unable to see your ad. To help you understand the
problem, you can:

Check back later.

Although in most cases your ad is up and running almost immediately after activating your
account, somelimes there is a server upload delay and it takes more than a few minutes for
your ads to start running. 1f you stitl cannot see your ad afier an hour and you've checked all
of the possibilities below, please contact us to let us know. GOOG-HN 21196

Check your daily budget. CONFIDENTIAL

When you create your ads and select your keywords, the Traffic Bstimator displays a
recommended daily budget amount for maximum ad delivery on Google. Note that unless
yon match the recommended amount, your ad may nol appear every time you search for
your keywords on Google.

If your daily budget is set lower than the recommended amount, we spread the delivery of
your ad throughowt the day in order to stay within your budget. This means that your ad may

nol appear every tirne users search on your keywords. To learn bow o increase your daily
budyel, click here.

Check your maximum cost-per-click (CPC) and the minimum CPCs for your
keywords.

Each keyword has a minimum CPC associated with it. If your maximum CPC 1s lower than
the minimum CPC for a keyword, the minimum CPC will be displayed in red next to that
keyword when you chick "Modify Price or Keywords" and view your keyword list. Your ad
will not show when that keyword is searched unless you increase your maximum CPC to al
least $.01 more than the minimum. To learn how 1o increase your maximum CPC, glick
here.

Check the status of your ad. We review a)) Google AdWords ads.

1f an ad does not meet onr Editorial Guidelines, you'll see the word "Disapproved” listed
below that ad. This means your ad is not currently nmning and you will receive an email
notification explaining the disapproval. Please review our Editorial Guidelines to ensure that
your ad complies, or contact us so we can assist you. Once you've made the suggested edits,
simply save your changes and your ad will be automatically resubmitied to ns for review.

Check your Geo-Targeting.

You can target your campaign to specific countries and langunages. If you don't target your
own counlry and language, you won't be able to see your ad. To learn how to view and cdit
your geo-targeting selection, click here.
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2. How can I optimize my campaign performance?

To help you create the most effective advertising possible, we offer an Optimization Tips page. We
suggest that you use this page for guidance when creating and refining your campaigns. However,
these lips are not exhaustive, and we encourage you to experiment with yovr own ad texi and
targeling technigues to find what works best for yon.

3. How can ] make sure my ads appear on Google partner sites?

1. Check your ads.
If you choose to syndicate your ads, you must adhere to our Editorial Guidelines. Ads will
nol run on pariner sites until they've been reviewed by our AdWords Specialists, so please
ensure that you meet the standards in the Editorial Gmdelines. You may notice your ads
appearing on Google before they appear on AOL or other partner sites because of this
review process. To learn how (o edit your ads, click here.

2. Increase your daily budget.
If your ads qualify for our partner sites, you can expect more people to see your ads and
more clicks to come your way. Make sure that you get the exposure you want by increasing
your daily budget. Increasing your daily budget increases the likelihood that your ads will
appear each time someone searches for your keywords on Geogle and on our partner sites.
To leam how 1o increase your daily budget, ctick here.

3. Increase your maximum cosi-per-click (CPC).
Your ad's position is determined by its clickthrough rate {CTR) and your maximum CPC, so
you may want to increase your CPC to help unprove your ad's position. Only the top three
AdWords Select ads will be shown on AOL for any given search result, so raising your CPC

increases your chance of consistently appearing on all the partner sites. To learn how 10
mcrease your CPC, click here.

— 4. Tncrease your clickthrough rate (CTR).
As mentioned above, your ad's position is partly determined by your CTR, so be sure your
ads are optimized and ranked high enough 1o appear on AOL. You can increase your CTR
100l to refine your keywords. To leam more about how to increase your CTR, visit our
Qptimization Tips page.

5. Check your syndication preference.
Make svre you haven't already opted out of the syndication program. To learn how, chick
here.

6. 1f you have original AdWords ads, they may not appear on all of our partner sites.

7. Finally, some of our partners may restrict advertising or keyword search terms based on their
own policies regarding content and editorial standards. As a result, one or more of your ads
may not appear on pariner sites.

4. How do I restore iny campaign to full delivery?

You will receive an email if the Jast 1,000 ad impressions served to the campaigns in your account
receive fewer than five clicks. The email will describe the simple steps you can follow to improve
the performance of your keywords and resiore your campaigns to full delivery.

For deuils on optimizing your campaighs and keywords, please read our Optimization Tips page.

Please note that the AdWords automated performance monitor will continue to watch the
clickthrough rate (CTR) of your keywords, so if your targeting improvements don't work out, you
will receive another email. If you need 1o restore full delivery a third time, you will be charged a $5
reactivation fee.

GOOG-HN 21197
5. ‘What if my keywords are disabled? CONFIDENTIAL
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If one or more of your keywards have been disabled, it's becanse they were not performing wel) for
you and were therefore hurting the overall clickthrough rate (CTR) of your campaign, We
encomrage you to use more specific, better-targeted advertising and keywords. 1f you believe you
can improve the clickthrough rate of your disabled keywords by improving your ad text, delete the
disabled keywords and use them with new ads in a new Ad Group or campaign.

For tips on how to improve your ads, follow the steps on our Oplimization Tips page.

s Gepde - AdWords Select Home - Terms and Conditions - Coniact Us
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1. How secure is iy information?

We understand that making an advertising purchase online involves a great deal of trust on your
part. We take this trust very serionsly, and make it our highest priority to ensure the security and
confidentiality of the information you provide. Google uses industry-standard SSL (secure socket
layer) technology to prolect every interaction you have with the AdWords system. This protects
your credit card and other personal information. Once we receive your information, we not only
store it behind a firewall, but also encrypt the sensitive credit card information.

AW ords Sumdads
- When credit cards are submitied through the secure unline form, they are checked against the
account information by owr third-party credit card processor. If information submitted is mvalid, the
- credit card will not be accepted. Il the information is valid but there are discrepancies, the third-
party credit card processor returns a fraud score based on the number of discrepancies between the
credit card account and the AdWords account information. High fraud scores are flagged by our
system for review by an AdWords Specialist.

The information you provide us with will only be used by Google in an effort 1o serve you beller.
We don't share or sell your persenal information. For more details, please see our Privacy Policy.

2. Will my individually identifiable information be shared with Google's
partners?

No. Your individually identifiable information will remain with Google only. Please see our Prvacy
Policy and Terms and Conditions.

3. What prevents nsers from repeatedly clicking on my ad?

Google closely monitors all chicks on AdWords Sclect ads 1o ensure that there is no abuse of the
program. This includes analyzing all clicks to determine whether they fit a patien of frandulent use
intended 1o artificially drive up an advertiser's clicks. Google's proprietary technology automatically
distingnishes between clicks generated through normal use by users and clicks generated by chick
spammers and antomated robots. As a result, we're able to filter out clicks you don't want and
ensure they don't show up on your reports or bills.

¢ - AdWuords Selcer Home - Terms and Candipons - Contact s
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Querview Compars Common Teims Tips Editoriol Guidelines Login
Program Overview: Getting Started
1.
2.
3.
4
s.
Daily Budset
Billing 1. How do I get started?
Acerant Mainierance There are five easy steps involved in creating and activating a Google AdWords Select account.
Conxmon Tasks
Qptimization

-------------------------- O Siep 1: Target languages and countries.
Choose from among five major languages and more than 250 countries.
AdW ords Swndads
Secnnity o

AN Step 2: Create Ad Groups,
Guidetines

Design your ads, choose targeted keywords, and specify your maximum cost-per-click.

View gl questicns © Step 3: Specify your daily budget.
Your maximum daily budget helps determine your ad exposure (the number of tiines Google
shows your ad n a day). There is no minimum daily budget.

O Step 4: Sign up.
In this step, you create your Google AdWords Select acconnt. You don't need to sobmit your
billing information at this point. All you need to do is:

m Review and accept the Google AdWords Terms and Conditiens.
» Provide us with your email address.

s Select a password.

o Step 5: Activate your ads.
Verify your email address, log m 1o your acconnt, and submit your billing information. Your

ads will begin ranning on Google immediately afier you've entered your credit card
nformation. Click here to sign vp or leam more.

2. 1s there a minimum required clickthrough rate (CTR)? GOOG-HN 21304
CONFIDENTIAL

Yes. To ensure your advertising is effective for you and your wsers, we require that your account
and individual keywords maintain a minimum clickthrough rate (CTR).

For ads that appear in the first position across our partner sites, the minimum required CTR is
typically 1.0%. (The minimum required CTR for ads appearing just on Google is 0.5%.) The CTR
threshold for ads appearing across onr partner sites is higher due to the improved overall positioning
of AdWords ads on our expanded network of partner sites.

This performance metric is evalwated after every 1,000 ad impressions are delivered on Google. The

AdW ords automated performance monitor may slow or stop delivery of your ads so you can
improve your campaigus if it detects problems with your account or keywords.

P e e e g e e e
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Account level performance monitoring:

If the CTR for your account falls below the minimum required CTR, we'll mark those poorly
performing keywords with two yellow asterisks ("»*"). To give you the opportunity 1o improve your
ads' performance, they'll show only occasionally when users search on marked keywords. Unless
you delete or refine these keywords, they'll be marked with a single red asterisk ("*"), and your ads
may stop showing for these keywords altogether. Yon'll need to refing your campaigns to improve
their performance and effectiveness, Afier editing your campaigns, restore fnll delivery to them.

Keyword level performance monitoring:
1f the CTR for any of your keywords falls below the minimum required CTR, we will rnark the
keywords with a single red asterisk ("*"), and your ads wilt no longer be shown for them.

For ideas on how to improve your ad performance, visit our Qptimmzation Tips page.
3. How are ads ranked?

Your ad is ranked on the search results page based on a combinaton of its maximum cost-per-click
(CPC) and clickthrough rate (CTR). The higher your CPC or CTR, the higher your ad’s position.
Because this ranking system rewards well-targeted, relevant ads, you can'l be locked out of the top
positson as you would be in a ranking system based solely on price. Click here to learn how to

increase your CTR in order to improve your ad's positicn withont having to raise your siaxinmm
CPC.

When you choose a maximum CPC for your keywords, our Traffic Estimator gives you the
eslimated average ad position per keyword. This estimate is based on your maximum CPC and the
average CTR for each of the keywords you've chosen.

4. 'When do my ads start running?

Once you've completed the account creation process, you'll need to activate your account. The
AdW ords team will send you an email asking you to click on a specific link to verify your email
address. After your address has been verified, you can log in to your new account. You'll see a
message asking yon lo submit your billing information. Your ads will usually appear on Google
within a few minutes after that's heen done. You may notice that your ads appear on Google before
appearing on Google partner sites. This is because all ads appearing on our partner sites must be

reviewed for comphance with our Editocial Guidelines before they can run.
5. Whatif ] currently advertise through the original AdWords program?

We encourage you to switch to Google AdWords Select. With cost-per-click (CPC) pricing, daily
budget contro), and a larger audience, Google AdWords Select offers a highly effective solution to
your advertising needs. (hcd, here 1o learn more and create an account.

When completing the sign-up process for your new account, you may use the same username and
password for your Google AdWords Select account that you've been using for your original Google
AdWords account.

To maintain the diversity of ads in the Google AdWords programs, we require that you disable your
original Google AdWords ads after creating an AdWords Select account. To do so, please follow
the steps below for each of your active campaigns:

...............................................

Click "Edit" next 10 your active campaign.

Click "Stop running the ads in this campaign.”

Your ads will stop minning, and you will only be charged for unpaid impressions delivered
lo date.

i AdWaords Select Home - Terms and Condinons - Contact 1)
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Account Maintenanece: Common Tasks

3.
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Daily Budgel 9.
Billing 10.

1. How do lincrease my daily budget?

You can raise your daily budget by following these steps:

© Log in (o your account.
Figw all guestions o Click "View/Edit Campaigns” at the top of the page.

o Click "Edit Campaign Settings" next to the cumpaign for which you wish to edit your daily
budget.

o Enter your daily budget in the "Budget" field.
o Click the "Save Changes” button.

Please see the Billing F AL for more information about owr billing policy.
2. How do I pause an Ad Group?

You can pause an Ad Group at any time by following these steps:

O Login to your account.
© Click "View/Edil” next 1o the campaign you want to edit.
o Click "Pause Ad Group” nex\ to each Ad Group you want to pause.

To completely disable your AdWords Select account, pause all of your Ad Groups. You can always
reactivate an Ad Group at some point in the future if you wish. Alternatively, you can set the daily
budget for your campaign 1o $0.

GOOG-HN 21341
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You should have received an email message when yon first signed up. That emai} contains a link,
which you can click to verify that your email address is accurate.

3. How do I verify my email address?

Note that some email programs display long URLs in a way that prevents them from working as
clickable limks. In such cases, you may have to copy and paste the entire URL into your browser's
address bar and press the Enter key to complete the verification process.

Once you have successfully verified your address, please activate your ads by submitting your
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billing mformation.
4. How do I activate my ads?

Follow these sieps to activate your campaign:

o Logm to your account.

o Click on the "Account Management” tab.

o Click "Edit Billing Information” below the tab.

o Fill out the credit card mformation.

o Click "Record my new billing information.” Your ads will begin running immediately.

5. How do 1 schedule start and end dates for my campaign?

AfRer seiting up your campaign, you can change the start and end daltes at any time. Please note that
your campatgn will start at 12:00 AM Pacific Standard Time on your start date and will end at 11:59
PM Pacific Standard Time on your chosen end date. To edit your starl and end dates, please follow
these steps:

o Login o your account.

o Click "View/Edit Campaigns" at the top of the page.

o Chick "Edit Campaign Settings” next to the campaign for which yon wish to schedule start
and end dates.

o Edit your start and end dates in the ficlds provided.
o Click the "Save Changes" button when you're finished.

6. How can 1 target my campaign by langnage and location?

When crealing a new campaign, simply select one or more countries and one or more languages in
Step 1. Once your campaign has been created, click "Edit Campaigns”, find the campaign in
question, and then click "Edit Campaign Settings" for that campaign in order to start, stop, or
change location and language targeting.

7. How do T edit my ad text?

You can change your ad text at any tme by following these steps:

© Log in (o your account.

o Chick "View/Edit" next 1o the campaign you want to edit.

o Scroll down the page unti] vou see the ad you want to edit.

o Click "Edit" undemeath the ad you want to edit.

o Make your changes. Don't forget to click the "Save Changes" button when you're finished.

8. How do I edit my keywords and my maximum cost-per-click (CPC)?

You can change your keywords and maximnum cost-per-click at any time by following these steps:

Click "Modify Price or Keywords" at the far right.
Delete or refine keywords by clicking "delete” or clicking "suggest keyweords" 1o access the
kevword suagestion iool.

Add more keywords by clicking "Add Keywords" at the botlom, and click "Update
Keyword List” when fimished.

© Log in Lo your account.
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o

Afler completing the sleps above and checking the estimates for your edits, don't forget to
click the "Save Changes" bution.

9. How do I view my pending charges?

10.

To view pending charges for your campaign, please follow the steps below:

o]

(o]
(o]

Log in to your account. The "Campaign Summary" page is the first page you see when you
log in. This page provides reporting statistics for your campaigns and Ad Groups. You can
run this report for specified date ranges.

Look at the top of the page to find the date range sclection fields that allow you to choose a
report from "today," "yesterday," "last 7 days,” "this month,"” "all time," or any specific time
period.

Set the report start date to the day after your most recent charges were processed. [Note that
you can click on the "Account Management" tab at the top of the screen to view charges
that have already been charged to your credil card. ]

Sel the end date 10 today's date.

Click "Display Report.” The "overall cost" entry shows your current charges.

How do I choose whether to show my ads on Google partner sites?

You are antomatically inclnded in the syndication program when you create your Google AdWords
account. However, you can change your campaign's syndication preference at any time. This means
that you can choose to syndicate some of your campaigns or none of them. Please follow these steps
to edit your syndicalion preference:

@]
(o]
(o]

o

e~ AdWords Select Home - Terms and Conditions - Condact Us

Log in to your account.
Click "View/Edit Campaigns" at the top of the page.

Click "Edit Campaign Setlings” nex{ to the campaign for which you would like to edit your
syndication preference.

Scroll 1o the bottom of the page to locate the "Syndication Preference” box.
» If you wanl your campaign 10 appear on our partner sites, the box should not be
checked.

= If you do not want your campaign to appeat on our partner sites, check the box.

Click "Save Changes” after completing the above edit.
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