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Rankings Grounded
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Big names fly high in spite of the gloom
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Stsrow Ui B Gt (i snting cita ho

I e UK, where (here

has been we biggest pubhc Giving a good acoount of itsalt:

@nd polilieal  backlach ICBC retsins tap ranking in the
sgainsl the Teirn of big sactor Top 20 =
banX profts nd  lbe

Turper bonusss that caree
with Lhew ihere are
righed differencos i1 (he
way instinulions are per

ceived
Tys, whicn  hss
speried ome of the sirng.
esl criliism [or the hefty
bonuses paid Lo Lop bank.
e T nine places jusl
stayiag wilhin the wop 100
lrands at positicn 98. HSDC
al:o shpped. allhough it
Wwus silll the second slrong:
s UK imnd 140 Vedafons
Mr Walshe says HSBC
TR0 IreLEnLe I Asic has
provided some insulalion
Irom (he challenges of Lhe
TK markel s an monmple
of 4 brand Lhal hes melsmed
custamers’ st despile o
weaker Fnsnciel perlcrm
gﬂx [ollewing the Tinancial
"I 126 Used ils brand in &

Learn about us www itau.com

ues
he says T is & goad
exanple of & company that
ha: bulll up s ehis and
its brand bolh outward fag-
tag, ¢ consummery and busi-
nesses, and fiward faing,
Lo 0% fak.”

Danks thal have laken
direct slate supnorl Royal
Tanl, o° Seeilond in Ihe TK,

or

Standard Chartered, which
ke HSDC is fucused an
Asia and ather emercing
markels, and Wells Faps
Ihe LS relatl bank thai ha
Wila  Wachovia,

o wers both wmang e
Lop 10 risers (his year.
Credit card _companies

MasterCard

12 Ihe op 20 Tmanzial s
wes rands  nrilding iy
sifong Deriormanca i year
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Insurance praviders slie
had 2 pood yesr. showing
by [ar the seungest proswih
13 “orand value” of anv cat
sgory, allhough (ats was
MNallered by the ol lime
taclusion of & oumbe o
mmme L

3 brand vaue
}Jmpnd 55 17 per ceml,
reflecting the coniribarion
from China Life Insurance
and Ping An, which mede
Lheir dewls i the Lop 160
AL perilisns & and $3 and
ok e Lep wo pesitions
10 the global fsmance e
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The overall value of Lhe
rands of limancral mstila-
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Ter cnt M (bis Year's rnk
Lhe  sixlhhighest
Tiser aller mswrance, fast
Joed,  hequry, lechnulogy
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Global Brands

Big companies
face long road

i

known locally
rather than

Pubting thair best foot
forward: shoes from

Most groups are

worldwide, writes
Kathrin Hille

Sleylme of Samgapare: T retronal 1
Seathat A ez bead® 10 ewiamertad
protvciion 37 smerged actonous m the
v Grcen iy e

e
eI
AELAII 1AL

impreve Its settlem #nts_ln artigury, Plass snd Aris-

tatle developed modeks ‘e an ieal clty, induding.

the sacizl and palitical prirdoles o which they #-ould bz

based The German Baroque «ity of Maanheim is one of

the few idesl cues iImplamemed <uring the Renaissance:
s layout served as the madel for Vashington, D C.

Even if many of these plans werz ahzad of their Ume,

the world 13 changing, and thus the dermands made en a

ity waith living in. Even sanposedly ideal metropoliszs

S ince s beginnings. humankind Fas sougat to

ADVERTISEMENT

Hong Eang mit Intotal Slemnens intends to be zleading

ineles Capenh
vopolizan cityin Europs fallawed by “tockhclm anv' Osle.

r«..m Behemoth ta model cty

o ticiant in the dynamic drowrh: of aites and Infrarmue-
Twre . Toachicue thi

afaurth Se o Inhastucture &Kt Th newSedton il
aed prowioing tilored

pratecticn s the
emetging salintries Jist 70 years ago, Mexcn Ciry was
arongtha most pollsied cites in the word. Now, the plan
ts for 1t Lo become the gresnest <ity In Latin America by
2022, Singapare is slready 3 siep further: This metropolis
i Southeas: Asia is rumber ane in the Asisn Green Tty

designec an the drawing board in thi tieth ey,
such 35 Brasiha or Chandigarh i ndia, taday eriymeet thz
eMpectalians of residents to 2 Certain extant Just a few
decadas 3o, even the visicnary Le Corbusier coule not
hice foreseen hawrvelcular traffic would baom m Chan
diqarh, the city h= planncd.

Various probllems burden megacides

The rupid grawth of clies Gauses 2 mulk Tude of protdems.
Just 200 yers ago, supraxinaichy 97 peicerit of the world s
popubation Iwed in rural regions. Today, half of the world
population Ivesin sities, Anc that figure wll swell tathrze
auarters by mid-century. according te United Nanons fore-
«casts. Thisisamajor problem because cities accaunt for 81
nercertotall grannhcus:gnwmoﬂ.mﬁw Even mofe
drarratic sthi

more than 1ar mllian inhaktants.

Metropolises such as Landon, Shanghai or Mesico City
onlyfuncrlon propery f* they can ensurathattheirresdents
have access to cean gngrg; wetet abd mnbmw and an
s
pussible. Alsa, aties must aaju![ to s growing Ruinbe of
senier citizens, Warldwide, the perceniage of the pop=
ulation that is aver 50 years of age will increase fram 11
perTERtTOCay Ta 22 percent in 2050 inindustrial zauntres
that figure could even inarease fram 22 percent Today te
1oughly 33 pei cznk, This age eroup has spedificnzeds, for
imtance, inthe areas of health care and accessiblity.

Despite these well-krown aroolems, there are some
majar citles and even megacties which ars setting = good
e:amrla-,panml!arlyll the feld of ecolaqy. Therefare, the

Zconomist
Intall I Ly Siemens, 3
majar Eurapean <ities in term of ihei perl with

regard to environmental protection. The results sf the B

Ingex. i A ogies ave driving this Jevel-
apment. For Instance, the new gas and stearm Turbine
pawer plsnt on Jurong liland helps o cover Singaoore’s
enzrgyneedsbothing cot-effective and zmranm-nnly
Y Stamers

plant, -lumn, the gas turbines and the ervne Lamml
system, Severd other Sismens nrojects arz alse exemplacy
tr impraving environmental pratection and duality of Ife
tn cines like the Lilgrund Wind Park off the coast of Lopen-
hagen and the subwey in Oslo,

Sierren isthetechnalogyandmarketleader th green

facas an interating

= <y i
Tures, (rllesa'lcnz currently offer Sismens an zddresssble
natket volume of zreund 300 billion zuios.

The madel metrapalis Masdar City

In 3 fewyears, Masda+ City will shove vihat 4 ke ta live ir
3 ¢fty where curing-ed3ye arzen tzchnologizs wark to-
gather. In the desett metrapalis inthe Emivate of Abu Dhab,
53,000 residents will be able to =njoy the advantagss of ¢
geruine green aty that gene'ates i1s ehergy lacally 3nd
produces virtually no srissians. With its Certer of Exeel
lence in Building Technologies and ‘s Middle East head-
uarters, Siemens will nat st be physically present; 3s 3
sirategic paiiner, the company 15 seTting up sdvanzed buld-
ingtechnalogics snd 3aInnoVative smant power gnd which
wll iun;iy Masdsr with ernveonmentally frendly povc:.

solutons in erergy, fransportation, aulding
and snergy-ethiaent Industral automaticr. The company
generated reven e of aporoximately 26 billion suros with
Prodacts from s environmental portfols in 2010 and
helped customers workiwide, including numerous dlics,
reduce G, emissions by 267 million tans last year; that's
25 much 23 Nw York, Takya. London, Berlin, Rame and

Wlasdar Gity The buikaing t<hnalogy of the ccoiendly
cityraduces tnevgy eovaumpt o and emissions

£ farawz; romtais
deal -n,v Hewever. wath the heh af innguatians by Ste-
mens. they ate maving i the right direction at an rver
fazter pace.

‘WHICH CRITERIA docs a metropalis have to mcet
73 be an el ekt The anowers wall he prowded
th 3 five-parr Siemens senies. kb will show wazt
canstites an apTimum TraNsDOIT system, which
tols CO-neunal sp=rgy geneaton and slecro-
mobility play In The 2cw clecmridiy age. haw much
encrqy can be saved thiaugh mielligent buddng
technalagy. and haw health care can be pravded
In an sverading saciely Siemens soluTions ars #-
ready nelping to make the vizlon of an 1desl city 3
reality today.

the plam e
bers, one could coa
clude hat China is
on Ihe verge of

becaming a global brand

e

the Drandz Top 100 rani-
ng. {ve ave Chmese With
15 Chinese Urands i the
Top 104, e counlry seems
lar ahead of aiher Lage
enterging markels such as
Brazil, R and Indis,
And Chinese companies
g deminale the Asia Top
16 wilh etghl miries (see
iedile beiors

Du Chiness companies
bave only Just siarled Lok
ing [aew [rs sleps Lowards
building brands. and et
road will hyﬂhng and hand
one. experts say.

“The ‘.ng Teall’™ 15 lhese
are 5ill Ghinese, nol globsl.
I.Itun:la, save  Adrian

Congaler, head of Crealer
China at Biftward Drowa.
which compiles the ranz
mg. “Most ol then: are in

‘The majurly of the Cin-
nete compnies represealed
0 (he ramkiig are slate
wned enierprises in ush
nesses ha hesvily rely cn

to recognition

nece cirmakers. whica have
oxpressed growing b
Geas to bulld brands, have
A coance Lo T Lrusted aml
recopnised abread
Similer aurdles exui m
the heary ndusiry. As peo-
ple develop a growing pride
in thetr =conomie (et and
culigral renaissance and as
lhe domeslic consumer
markel is grewing [ssi,
plans for hee grown ux
ury brands atcund
Increasing membars  of
Iashicn  cumpanies  [on
seuln-zeslern China. which
used i do jus comirac
wark for expori, have

as ey (hinke about lameh-
my their own brends.

One ezmple 15 Swell:
Lunz, = Shansghetbased
shoemalter thal sel un s

oD beand i 206 T mar-
Kets 18 2011 Sutmmer <ol

Lan with aEseciuc) With
French fenmes joales.

While the compeny sivs
it believes Chima will

¢ Buwrope as Lhe glo:
bal centre of ashica in the
2081 cenlwry. it also eels
need lo cite its found-
credenials as rmar
cnlrac: mamalaciurers for
Burepran brends as proof of

China. Chi
China LU Ensarance.

Viith a [ew esceplions,
such compenios have yol 16
Iully umdersiand  what
brendiny means,  espers
s2¥.

o [slaleownied enler
prises| meed Lo think harder
aboul_how consumers see
sars Mastond Tag.
president of Ogihy &
Hlaiher Adu'n.hinsr in
Chma, 'St Jar. Lhefr think-
ing is sul very much
focused on LW (he gvErD-
meni sees hem, hew dis-
iribulees see Laem™

& tuxurs brand, but mavoe
it 1ake anciner genera-
o savs M T

Thi al an even
e e slage when
! comes 15 brand mlerna.
uonalisation.  “As  thetr
domestic market is 57 big
and growing, (here i 0o
£ood reasn for themw 1o g3
olobal quickly,” save My
Gonzalez.

Drinding experts see the
decisicn by Li Ning 1ae

RE

4! “"'h.;

China Mabile is seen as
The hig exceplion 1L is Lhe
world s largest mubfle aper-
aler by Fubsenibers and was
also the [irst Chimese brand
1o nbes the GrandZ Top 100
Tankmg when it was started
o gm. Il agreed Lo wor

th Ogiivy Lo overhoul its
subbrmd fer young users,
an exeTcise Which snded up
the ealire

‘Many dream of
bui di~g & luxury
brand. but maybe

orand.
Oher  staie mm’mm
“have (Hfed fn terms

o and Droduct, hat &
lerms 2 comrmmicalion,
(he qually fs jusi nme:

there,” savs Mr
sewhere. BL‘!“L?P some
much mare promising Chi

operales the warld's Langss.
mslanl messagiag service,
entered the ranking fcr (he
[irst tame.

Mr Conzalez sees oiber
iechnology [rms as promis:
ng candiialen ABuy, an
& mmg« © COMDANT Sun.

an electronics Tetzdler
whim i rapidly expanding

line, Lenovs, Lhe
mﬂ:ls Faurthlarges PO
vendor, are pm:nﬁing
‘brands he bets on

I some aeciora where LS
and Curopean brands ave
strong, Chiaess brands ace
many mere hurdles “There
is much siranger negalive
senlimenl aboul China n
cerluin respec.s than there
i Tegardmg cihier Dric mar-
Leis 1l Yo esK ConsUmTE
\eml they escelate wilh
woducis  they T

the. everyihing
rhrﬂ; s mad in Cutng, &0d
Inink  of qualily
says  Mr

The‘e{m znalye.s belleve
il will be years befare Chi-

530174 shoe brand, o
a shop i Faris as & move
mabily simed ot Chinese
consumers, demonsiruling
Lhe brand has 1 certair glo-

are often sill competing on
price and dist-ibution ne,
wworls SAC. a4 small Chi
nese car brand which has
been quite successhul in
Dral 15 an example, a5 ns
expansion thers has been
driven and manaced be its
lcal distrituler.

The hig exceplion is the
while poods seclor. Haler,
the compans waocss chiel
secutive once slared oul

il) s il x slrang posi-
m I several develnpiig
mrkau In Pakisian and

figeria. Haier i now o
lhigaend brand and ihe

company has also ses
Bome sUCfess With a new
relrigeralor  model  thal
appesled (o voung, allhuent
consumers in Burope.
Experts believe Chinese
mobike  handset  makers
mighl [llow in (he while
eoods sompaniss” louprins
& e industry hes become
equ:m\ compelilive.
wawel. the Leletom nel-
wom gear maker, which
has recenlly staried push
ng Ihe expansion of Ls
devices amm, is @ clesely
walched cshdidate.

Asia
Top 10 oy biand vame

|3v201: (57 |BC oM

Ciwa Yol
1285
China Soasdrucdion Bask

China ' fe Innurancs
Bank of China

5, greuiturat Bank of Zhing

3{NTT BaZabo

12 | Teacent JQ
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Brazil, Russia
and India
strive for

place at top

haa

B
Developing nations
jostle for position

m league table of
big names, says

Andrew Baxter
razil 3 @ disianl
second  place

when 1t

5 B

Sation w  ihe
106, with jusi

(hoes represeniul e

Du ihe Souls American
counry has several fasl ris
g brands outside the Tos
166 tha maze i bto the 13
secloral cuisgaries.

On Lae iace af iL. the Dra-
zilizn and Chinese brands
i Lhe Tap 10 share some

characieristics as they are
enerally infrasiraciu-s. ar
ssnicrelaled. Hence Peiro-
bras is the 16D Drazdisn
rand in Blst place, Lol
Jowed by new enwani ad
90 and Dradescs: t#ih),
oalh ks

Cristians Pear.
BOOL I dll'n.‘.r al Milhward
Trown Oplimcr, which co
piles e rankings, saveilis
Ao sinply size and foan
izl muscle Laat has pot tae
Drazilian jrands inlo lhe
Tep A6, bl the strengih of

e “prand contribuban”
o porticn af inlangible
earaings  strbutedle Lo
nrand, s definad by MO,

Thus [lad is abead of Bra:
desco parly because il pst
bigg

T i merzed
Lol , apeiber big Bra-
nMan  bank, and  has
On the face of it.
tre Brazilian and
Crinese brands in
the Top 160 share
so~e characteristics

5 cnme more fo ihe Jore I
Irands cuiside e Tap 100,

Skol the Drarilian beer
brend  ne. b be conlused
wiih U huper oa sale in the
UE and elsewhers  sup-
poris the Braziban hiesis
theme. sovs Ms Pearscn,

with musc svenls moted
g the Skol Beels festival

Skol 18 the moosi popular
beer brand in Rrzdl asad
has the higheel “destye™
score of e Top i beer
brangs,  ateording Lo
BrandZ etnsumer resparch
IL i the sixth highes! ricer
cverall, with a & per cent
irmass in brand value 1o
um

another Drazil
dan hPa rand. i3 & similar
slm says Ms Pearsea
oFINg Al sponscring
}ﬁr\.n[lhech-.can:m&l and
aypesling io the whale
hD:sl e
Then taere is Nahwra,
newmoenimm o the wliva
competilive
slegary

& brand such as Diove, 8575
Ms Pearson.
Lilte {he Unilever brand
Natura ses “res] women™
rather e waleckinly Din
models i ils ads and sells
ils netural educts (n
recyeled pamcmm dourtor
daor like Aven, under a
snappy slogan i i
thal translsles 3 Lt

ue dumsll! 45 “Tetng wel,

'I'be Nalurs Trend is one
of (he mesl recommended
i1 Lhe Deresnal care seclor,
says Mr Walshe: “This per

endasement and per
scnal selling model is also
makmg e brand verv
much part of (e inleras
lica Defween consamers
and the service,” e say

AT three of lhese Bru
un brands ecide a Taavi
miun five Jor brand cuntr
bution, vhile Nabos alsa
scures hl'Lh'lj far bran
mgEsUre o

cebrasded  everyihing 1o
Itz, crealing a lot ef rand
Valu Tar flsell

Bul e baak is also

sealip sbrosd. sepes
0 places where tere are 2

1ot of Laun
such a: Miam,
“Taey call |hemselves he

Thers & Ui [mdaments]
lhinking in tna,
seple nol only want & good
3::1. ul s wenl Lo eajuy

seives Al work, s
vm o their Hfestyle™ Ms
Prurson say

Fillme a your car with
Peizolvas gas may Do quiie
¢ 2 Tesivle choice, but the
ol and g RToUp i5 StEL-
cantly mare [rusted, by ool
summers, more recommended
and seen 85 beller \"'l\-lr

other ol an

12
Drown's  glabal

Dl'ilIlLlZ direclor.
Pairobras  has  also
nolsaed up Lhe bigoesl The

w brand value (4 per cent)
o' its all and was
pests.

sha 1-lerm gruwh palen-
Lo fls i snstionsl

'I.nlxm

TRussla retains (wo hrands
13 the BrandZ Tep 10K, wilh
Declie slippmg out while
#s rival mowle operalor
MTS is jutnes by Sherhank

The stsiscwned hank
makes ils debul m Lo T;p
100 % Lhe &
cesslul inilial

Soviel period
flage dating from kit

A proframme  called
Leading the Change 1 Ttus
sie updzied the bravd and
emphasised  ils  mational
Teach, Wih sleos. 20000
branches.

Ouside e Tup 1m0,
Luksll is worth notmg.
betng ame of just four
Urands overall jo scare &
maximun of 10 for brand
momealdm, & TeCognition
of the company s ambiticus
expansion in Russia and
cversess. The cher Lhree
are Amazon. Daidu and
PereChina 50 1 16 in good

any.
Lukofl. « new entrant lo
the oil and gas calepory,

The “enjoy i helped by having &
life.  have Tarze TRenber of velail
fun, Jive guilels, and  hese
well” have & hicher trand
themes coniriunen  rela
maerenl oy tve  ta the

Y

upsiream  assels
in ofl rEs

knocking on e
S, the IT out
Sherbank's
Moscow HQ

. Beaneey

saurrer bemefiled rom the
overall Tevival {n OB
brands and ani her rise Hke
this vear’s 27 per ceal
could well see il make [he
2002 RLLLN

bdian markel st
Ply isml bie encuph in

value vel 1o create Tep o
brands, compared  with
Ching's and Brazils™ seys
Nick Couper, MBO's menag.
ing director for Burepe.
Middle Easl and Alrica.
Doth these countries have a
bigrer middle class and

Indian purchasng power 1s
conceniraled ameng  a
smaller number of people.
On Lhe olher hand. says
Mr Cooper, “the Indien
brands seem. Lo be, perhaps,
% bil more mlernalionsl
then (22 Chinese ones. so

mayhe theyTe leying the
fowndasions for somelhing
(het might éhange.”

A issue, noles My
Walshe, is thal e Trand?
Tep 1M0 ranks brands, hoe
sompames. So the hugs and
soquisiiive Tets Corpara-

tion,
series of hrands under i
umbrells  inchidmg Jeguar
Laad Rover. Nons of tiese
are big enough o make i

Jor example, has a

gas pipaline Installations
in north-sastem Brazil

inio the Top WY, or even e
the 13 escigral calewohies.
mdividually.
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Long-term impact of green issues played down

Environment

Buying decisions arc
influenced wainly by
price and convenience,
reports Rod Newing

wareness of eavircamental

dsurd i growing ameng con-

sumers. wha now undersiand

imore clearly the Tole lhsi
baginess ploys in producing emissicns
o harming Ihe enviremmedt

With boywoll websitss and soctal
nErwGriing. consiumers have lhe lools
o pumsh a brand quicay for any
perceived lrensgression anyWhere i
e world.

“As ihe Tole of stelsl madia hes
gown, brands are mcreasingly
exposed 15 vilifleation by consumers
ZoT things they ha'-'tdcmemm-mr
side of Lhe world,” & Ellis.
slralegy and research ireclor sl LHQ,
2 brandmg agency. ‘You can mow
hoyee!: 50 many hrands, because they
are involved in Casadian ofl sands.
Sroducing ok ol wasie o doing
farm n & parbicular SAunty.”

However, e bug.em mpect G5
Wrands is Dol as greal as il might
seem. People hove shexl memorie:
and mos| consumers’ huying decisions
are more inMluenced by prics, domven-
1ence oy product feauumes.

The Oreen Gauge Glabal 2040
Facibock [rom CIE Roper. a consumer
wseareh gronp, revesls Uhal 74 per
6Dl ol Cunsumers sgy il 1s tnportant
hol companies lake environtenially
sesponsible achicas.

Howrever, cnly A0 per cenl lake the
environmeal mio accoumt din pore
chusts, all or most of lhe Ione. simi-
larly, Matasiream Green: Moving Suas.
\ainabilily rom Niche Lo Narmal from
Ogilyy  Earth, 2 rommeunivaions
arency, fnmd (hal %2 per ceni of
Americans have umﬂ freen nlen
deas, Tat only 16 per cenl of Lhem
were dedicaled to [Llilliag Lhem.

@

“Sometimes the ellect 5 over
stated,” savs Mr EDis. “I s only Lhe
verr active enviraarenial censumer
who will avoid & brand.”

1 Roper, savs
greepesl segmenl of global consum.
evs. known as GreeninDeed, & only L7
per cenl. This scpares. wn:h Claz
ourGreen (26 per .2ni). wha Lacorpo
Tate green clements inlc Bseu Hewvie
I enly il 1 is easy.

CarbanCullured consumers {19 per
wni) hve matnly i e developed
warld. and Mecrporate elements ol

Need (17 per cend), Lypically in (he
developing world, wan! informani
belore they can lake action, Jaded i
per ceni) are aceplical of many e
Tonmen'sl mATKeting messagces.

“When L became popular i the
1340, e gresn comsumer buse rose
Lo aboul 21 per cent.” savs Terrv Ty
pell, worldwide chaimman of The
Drand 1'mian, another brand ageacs
“Lmmedisiely alter “black Monday

#loba) siock markel crash of
Oclober 19871 11 wenl down Lo 5 ver
oo, 50 1L was eccnomically dniven.
Al:.uw;:h lbere e somwe "tiue
greens’, there arr alse o Jou of pake

greens
The latesl BrandZ Top 100 shows
hal DP slipped A1 placss since the
Gull of Mexaco oil sl With 1ls brand
value ping L Peler
Welthe, global Drand? divector al
Milluard Neown, explaine that this
dectine is driven more by
than brand,
‘Cansumers. olber Lhan locals who
were dlrectly alfected, have “rpotien

azn.u n. he says. “These iings are
There u & 1ol of hislary
xhat wr‘a I.E a sircng dislinceive rand
deuls with problens clearly, honestly,
responsdbly and quickly, % has =
much beiier chance of recovVETmE.

‘Successful green
products have been
positionad around
performance first’

Thus Teve'a hav ressined its leader
hip in (he car xdustTy aller its recall
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the daily reality of a Smarter Planst,

Realizing ils promiss, howsver, will require mare thar infusing
compidtalion inlo the world, We aloo have o make comouting

Flemarkable lavsls of compuler inleliganca are beng reachsd
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