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And one of the world’s 100 most valuable brands.

| was born in Brazil 87 years ago. At first, | was just the loan office of & retail store:

But a lot has changed

Today | have 5453 billion in consolidated a
the glabe to serve my customers. I'm one of the ten largest banks in the world
and considered the best bank in Latin America

My name is Itat.I'm a Global Latin American,

nce then.I've grawn, and F've helped my country growwith me.

ts and 108000 employees across

Invest with a bank
that knows Latin America.

Rai.The Global

Latin American Bank.
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Banco Santander*

A STRONG
GLOBAL BANK

Geographical distribution of 2011 Q1 profit:

Mexico
Brazil

Others 4 %

Latin America
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{The remaining 10% is in other ratail
Europe and global business Europe).

This strength is based on our

diversified business model and & Santander

the results we've achieved.
VALUE FROM |IDEAS

santander.com

information based an 2011 Q1 *nancial results, Banco Santandar, S.A. Racisterad 7 ice: Passn de Pereda, 2-12, 39004 Santander, 3pair, A oo Santanoer,

Hoja 286, Folio 84, Libeo 5° de Socledades, Inscripcion 1% OF: AZ900013. Santander and the dame Ingo are registersd tpdemerks.
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