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Fair Use Checklist

Name:

Date:

Class or Project:

Coursé and Tem:

Title of Copyrighted Work:

RQC% c{aﬁr&, "wm Qa,\- aua L P}L(

Author and Publisher: 1( Jé- l vv)Li ]

-}Glu‘.l( '

Lun o MLC\._;_L!(J;_“\ }JQD[C”'\ éd‘i

Portlon(s) to be used (e.g., pages {imer counts):

Cla . 8’ 1S3 - 18 A

Instructions: Where the factors favoring fair use outnumber those agamst it, reliance on fair
use is ;ushﬁed Where fewer than half the factors favor fair use; instructors should seek:
permission from the rights holder: Wiiere: the factors are evenly split; instructors shouid - .
consider the total facts weighing in faVor of fair use as opposed to the-total facts welghing
agamst fair use in deciding whether falruse is justified. Not alt-of the facts-will bé présentin -
any given situation. Check only those facts that apply to your. use: No singlé item or factér is
determinative of fair us&: Instrictors should consult the Legal Affairs office at thetFlnStlfuthn
or at thé Office of the:Board of Regents if they have questions regarding analy31sof the four: -

factors:

Far more information regardmg the fair use factors, pledse see the fair use sectlons ‘of the
Policy on the Use of Copyrighted Works in Educalion and Reséarch-for theUmversﬂy System

of Georgia, Which can be found on the web at http fwwew. usg. edu/Copyright/s’;

&

Complete and retain a copy of this checkhst for each “fair use® of a copynghted woiK in order to
establish a “reasonable and-good. faﬂh" atlempt at applying fair use should any dispute

regarding such use anse :

Factor 1: é’urpos_e',and Characier of the Use.

- Weighs in Fév'br of Fair Use

?Nonproﬁ Educatlunai

Teaching (including multtpie coples

for classrooin use) -, )

{1 Research or Scholarsﬁlp )

(2 Criticism, Comment,- News
Reporting, or Parody- .

& | Transformatwe {use. changes work
for riew utiiity. or purpose) ;

0 Personal Study., -

Use is necessary o achiéve. your -

intended educational purpése-

We:ghs Agaznst Fair Use

0 Commerr.:lai activity -~ =

. O Profiting. frém User . ¢ -
. [ Entértainiment, Wt

O Non-transformative

O For publication™

0. For public distribution -~ -,

[0 Use exceeds ftiat which:is’
ne::essary to achieve your mtended
educatsonal purpose ’

OT Factdr Weighé:in Favor of Fair Usé: - -

EXHIBIT 39 - 1

O Fécfor Weighs Against Fair Use
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Factor 2: Nature of Copyrighted Work

Weighs in Favor of Fair Use

Published work
Factual or nonfiction wo_rk
Important to educational objectives

Weighs Against Fair Use

@ Unpublished work - -
O Highly creative work (art, music, novels,
films, plays, poetry; fiction)

. 0O Consumable work (wotkbook, test) -

ﬁ/_f—‘actor Weighs in Favor of Fair Use

O Factor Waighs Against Fair Use

Factor 3: Amount and Substantiality of Portion Used

Weighs in Favor of Fair Use

Small portion of work.used

tY Portior used is not central.or-

(" sigpificant to entiré work as a whole
Amount taken' is narrowly tailored
to educatlonal purpose, such as
cnhcnsm comment, research, or
sub;ect bemg taught

Weighs Against Fair Use

{1 Large portion or entire work used
O Pertion used is central to work or
“heart of the work™- -
1 Amount takeén is rhare than necessary for
cntlmsm, tomment; research, or subject
bemg taught L e

[ _;-

\6?/ Factgr Welghs in Favor of Fair Use

N} ‘Fa\cto'r'Weighs-A'gafnst Fair Use

Factor 4: Effect on Market for Origilial

We:ghs in Favor of Fa:r Use

No signifi cant affect on market 6r
potential market for ¢opyrighted work
Use stimulates miarket for ongmal
S Work .« s -

" 01 No Slmllar product marketed by the
copyright holder - 3 s, L

_ [0 Nolonger in print -

* [J Licensing.or permlss:on unavallab!e, -

O ‘Supplemental classradm readmg~

User owns lawfully acquired or.
purchased copy- of Oﬂgmai work
Restricted access:(to students or-

&Oné or few cop:esmade of distributed .~

. Wéigh's-Against'Féif Uss.

0 Slg”hlﬁcanﬂy impairs market or,, :
patential market for- copyrrghted
work or derivativer; © - .

0 Llcensmg or perm:ssion reasonab!y
avaflabler . - 2 s,

.0 Numerous cop|essmade or d:stnbuted

{1 Repeated or long-term use that:
demonstrably affects the market for-
the work: s

ﬁ Redquired c!assroom readmg

{0 User dges not own lawfully. acquired:

© ofpurchased copy, of. ariginal work ..
& Unrestricted acéess on the web or
- other publlc forum .

other approprtate grqup), e

i} Factor We:gﬁs* ift, Fa vor of Fafr Use-

D Factor Werghs Agamst Fa:r Use

Rewsed for use by the University System of Geargia, based upon the Copynght Advlsorv OfF ice at
Columbia Ungversaty’s "Falr tse (;heckl:st” http://www.copyright.columbia. gdu/falr-use-checkltst
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Amazon.conx Elements of Reasor: Cognition, Choice, and the Bounds ... hitpt/fwww.amazon.cony Elements-Reasor-Copnition-Rationality-Psye

- Helio, Jason Raifier. Wa have recommendstions for you. (Net Jason?) Kindle: Am.x
Jason's Amamn.com Today's Dealy Giits & Wish Lists Gift Cards
1 R Y ——
Shop AllDepartments ~ Search Books [
Advanced Browse © Hot New: The New York Libros
Books - Search Sublecis Rebases  Conselers Tirves® Best Sallers Espe

Instant Order Update for Jason Raifter. You purchased thi_s iterrt on Aprit 20, 2001. View

: Jasan ReMler: This en ks eligibte forAmazon Prifme. Cick hers to tum on 1-Clck and make Prime

Member: Jason Reifler even better fgr you. (With 1-Click enabded, you can always use the regular shopping cart as wek.)

. .. INSIDE Elernents of Reason: Cognitién, Choice, and the

e w el

Bounds of Rationality (Cambridge Studies in
Pubtic Opinion and Political Psycho!ogy)

(Paperback) s

by Arthur lupla {Editor), Mathew D. McCubbing (Editor), Samuel L. Pepkin
(Edltor} *A primary objective of sacial science ks to Sxplain why people do what they
do...” (mére)
Key Phrases: business (ight space, campalga ssue agenda, d:m:ed.am,
Britksh Alrwavs, United Stateg, :ﬂmﬂs.ﬁtn:or(mm) 33
Ho cwstnmer teviews-yet. Be the first, $1°

List Price: $33-89 Har

price: $32.08 & eligible for free shipping with Amazon
_Prime’
You Save: $1.91 (6%)
in Stock.
Ships from and sold by Amazon.com. Giﬁ:-wrap availablae,

3 Want H: deuvered Saturgtay May 237 Order it In the next.2 hours and
-':e" tha Publisher! 42 minutes, and choosé Satu;*dav Delivery-at-checkout, Retalls

ind ' 20 rieve from $27.63 14 used from $;7.oa
Dent’t have a Kindle? Get . R S
Yours here.

Also Avaliabis in: List Price; Our Price: Gther offers. =~
Hasimm(l) - 378.00 ° $79.00" Zlmﬁﬁ.ﬁ_ne&!{.ﬁ'om $68.32

Frequentiy Bought Togethess

Customers buy this book with The Nature and Oriq!ns of Mass Oplmon (Cambndge Studiés in Publie Ogln
Pohtlcal Psychoiogv} by Jotin R. Zal!er -

Price For Bnth' $56.37
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