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Timeline software information - software for making historical timelines and project timelines.
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IN THE UNITED STATES DISTRICT COURT
FOR THE NORTHERN DISTRICT OF ILLINOIS

EASTERN DIVISION
TIMELINES, INC. )
)
Plaintiff, )
)
V. ) Civil Action No.: 11 CV 6867
)
FACEBOOK, INC. )
)
Defendant. )
DECLARATION OF JILLIAN WEST
1. I, Jillian West, am the Global Brand Protection Manager for Twitter, Inc.

(“Twitter”), doing business at 1355 Market St., Suite 900, San Francisco, California 94103. As
Global Brand Protection Manager, my responsibilities include managing trademarks and brand
protection at Twitter. This declaration is based on my own personal knowledge and on the basis
of information derived from Twitter’s records to which I have full access and, if called and
sworn as a witness, I could and would testify as to the matters set forth herein.

2. Twitter is a real-time information network that connects its users using small
bursts of information called “Tweets.” Each Tweet is 140 characters long.

3. Twitter uses the term “timeline” to describe a collected stream of Tweets listed in
real-time chronological order. Twitter uses the term “timeline” because it is the generic term for
such temporal lists. A copy of our current user support page describing to our users the concept
of a timeline is attached hereto as Exhibit A.

4. Twitter has been using the term “timeline” since 2006, when it was founded. For
example, Twitter used the term “timeline” in various public blog posts discussing features of
Twitter. A copy of examples of these blog posts from 2006 is attached as Exhibit B.

5. Since we began using the term, we have continued to use the term without
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What is Twitter? - Twitter for Business

Learn the Basics What IS TWItter?

What is Twitter?

Twitter Glossary Twitter is an information network that brings people  #¥ Twitter Stats
: closer to what’s important to them.
Best Praciices P + 340,000,000 Tweets per day
Twitter on the Go Every day, millions of people turn to Twitter to
connect to their interests, to share information, + 200,000,000+ active users
Optimize Activity and find out what's happening in the world right
Case Studies now. Anyone can read, write and share messages

of up to 140 characters on Twitter. These
messages, or Tweets, are available to anyone
interested in reading them, whether logged in or
not. Your followers receive every one of your messages in their timeline -
a feed of all the accounts they have subscribed to or followed on Twitter.
Start Advertising This unique combination of open, public, and unfiltered Tweets delivered
Promoted Accounts in a simple, standardized 140-character unit, allows Twitter users to
share and discover what's happening on any device in real time.

Widgets and Resources

API Integration

Promoted Products

Promoted Tweets

Promoted Trends

For businesses on Twitter, the
conversation is the canvas

Profile pages

Analytics
It took Twitter three years, two months and one day to reach our first
Small Business billion Tweets. Today, there are over a billion Tweets sent every three
Promoted Tweets fjays.. These Tweets represent conversations related to almost any topic
imaginable.

Promoted Accounts

For businesses and brands, these conversations provide a rich canvas
and a powerful context in which to connect your messages and your
brand to what people are talking about right now. It's a canvas for telling
engaging stories, for participating in cultural events, for broadcasting
content, for connecting directly with consumers, and for driving
transactions. Businesses can influence and participate in real-time
conversations on Twitter to drive consumer action with integrated paid,
earned and owned campaigns, delivering results throughout the
marketing funnel.

If you're already advertising on
Twitter and need help, please
visit the Advertising Help Center.

Businesses can also use Twitter to listen and gather market intelligence
and insights. It is likely that people are already having conversations
about your business, your competitors or your industry on Twitter.

To learn more about how businesses are finding success on Twitter,
download our free Twitter Guide for Small Business, or check out our
Twitter Advertising case studies.

Next: Twitter Glossary —

Business Home - Follow @ TwitterAds - Visit the Business Support site - Advertise
About Us - Help - Blog - Status - Terms - Privacy - Resources - API - Jobs
© 2012 Twitter
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