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Appendix A. Research Findings: Opinions & Perceptions Study regarding Attorney Advertising
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avetay Opinions & Perceptions Study Regarding Attorney Advertising
L}JE @Bmgl@km _Telephone Interviews Web-based Interviews / Focus Groups |

Objective and Methodology

+  Provide insight with respect to opinions and perceptions of Louisiana
residents, as well as of Louisiana State Bar Association {LSBA} members with
respect to Louisiana attorney advertising and related issues,

* This research project consisted of three phases.
» telephone interviews among Louisiana residents
+ conducted via telephone from SCI's C.ATL call center In Baton Rouge
+ 600 targeted completions to 7 Louisiana geographic areas - stratified by population
¥» web-based interviews among members of the LSBA

+ conducted via web-based email invitation to participate - sent to all L5BA members
for whom an email address was avaifable

+ GOCto 800 completions expected ~ 3,889 actually completed the interview
¥ focus groups among Louisiana residents

+ conducted in three areas [New Orleans, Lafayette, Shreveport)

+ 6to 10 participants targeted for each group
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»  PHASE 1 —Telephone Interview Details
¥ All calls were made from SCl’s 70-station, C.ATI. {Computer Assisted Telephone
Interviewing) call center, jocated in Baton Rouge, LA, using SC¥'s proprietary software.
s Respondents were selected from a randomly generated list of Louistana
residential phone numbers within 7 geographic regions of the State.
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PHASE 1 ~ Telephone interview Details
» All calls were made from SCFs 70-station, C.AT.). {Computer Assisted Telephane
interviewing) call center, focated in Baton Rouge, LA, using SCI's proprietary software.
+ Respondents were selected from a randomly generated (RDD-Epsem] fist of
Louisiana residential phone numbers within 7 geographic regions of the State,
» 40,654 call attempts were made, resultingin. . .
« 600 completed interviews {margin of error +/- 4.0% at the 95% confidence fevel )
+ The average time per completed interview was exactly 12 minutes, 24 seconds, ————>
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PHASE 1 — Telephone interview Details

¥ Al calls were made from SCI's 70-station, C.AT.L {Computer Assisted Telephane
interviewing} call center, focated in Baton Rouge, LA, using 5CI's proprietary software.

* Respondents were selected from a randomly generated (RDD-Epsem) list of
Louisiana residential phone numbers within 7 geographic regions of the State.
¥ 40,654 call attempts were made, resultingin . . .
+ 600 completed interviews {margin of error +/- 4.0% at the $5% confidence level )
+ The average time per completed interview was exactly 12 minutes, 24 seconds,

Region targets and completions were as follows:
region1 target 71; completed 71
region 2 target 60; compieted 60
region 3 target 39; completed 38
region 4  target 97; completed 97
regicn 5 target 56; completed 56
region 6 target 112; completed 112
I‘egl(}ﬁ 7 target 165; completed 155
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? Bﬁ:ﬁds?e!ephonelmervaews/ Web based interviews / Facus Gmups |
Obiective and Methode E@gy

PHASE 2 — Web-based Interview Details

> Alf web-based interviews were conducted using SCI's proprietary software and were
: completed by members of the LSBA utllizing SCI's in-house servers.

= The LSBA sent 5C1 its list of members with email addresses.

¥ 17,762 L$BA members were given the opportunity to participate in the survey and
were sent an introductory email containing the secure link to the survey instrument.

¥ The survey was open from December 31, 2008 through lanuary 11, 2009,

¥ Approximately 1,566 emails were not delivered due to a bad address, maitbox
full, etc.

> At closing, 110 LSBA members had partially completed thelr surveys, which were
discarded by SCi.

¥ 3,886 LSBA mambers completed the interview, resulting in a 24.2% rasponse rate.
¥ The completion detail follows on the next page.
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Objective and Methodology
PHASE 3 - Focus Group Details
3 Focus groups among the general public were conducted in New Orleans
{1/33/09), Lafayette [1/14/03), and Shreveport {1/15/09).
» & to 10 participants were targeted for each group and recruited from SCI's call center
in Baton Rouge.
¥ Atotal of 25 Louisiana residents participated; © in New Orleans, 9 in Lafayette, and 7
in Shreveport.

¥ Al focus groups were moderated by SCFs John Boston.
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NOTE: we will first review quantitative results {the
phone surveys from the general public, as well as the
web-based surveys from members of the Louisiana
State Bar Association). Focus group results will follow.
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Demographics (phone foweb surveys)

100% - Gender

80%

71%

4 60% 4 57%
46% -

'_2(}% .

G% J F—
Male Female

@ RDD phone 1 LSBA member
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0%

i8-24 25-34 35-44 45-54 S5-64 65-74 75+ Refused

& LSBA member

5 RDD phone
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E&Jubﬁmu Seate RESEARCH FINDINGS

Demographics (phone & wab survays)

Ethnicity
100% -
. 85%
B0%
- 60% -
40% -
20%
4%
3% pe3 o5
0% . o
Black or African  White or Caucasian Gther Refused
Arnesican
®RDD phone @ LSBA member 6
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Telephone Interviews / Web-based Interviews / Focus Groups |

Dmrmneranhics phone surveys)

100% ~ Education

80%
60% -
40%
20% -
4%
0% _ JOU o< R B
< Righ Schoot HSGrad YoTec Coil Gradf Fost Grad Retfused

s} RDD phone
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_ Q?elephone Interviews / Web-based interulewsl i—‘ccus Groups |
T E{i&iii}é"%ﬁfﬁi“ﬁl%‘??ﬁ (phons & web surveys)

. Un ascele of 1 - 5 where 1 Iscompletely misleading and 5 Is completely acourate, how would you rate
" advertisements in general for products end services?

@ LSBA member B RDD phone

Total Accurate {4/5}

‘fotal Misteading {1/2}

iddte (3}

E
di/refuse ?3/0
1 1%

SOl Rese&"‘Gh Percentages may notadd 1o 100% due to counding,  SURVEY COMMUMICATIONS, [HD
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'3 "‘!“’ . 'S‘ ‘3@“& TeEephone Interviews / Web-based intermews l FocusGraups

i}}é%&s&%@ﬁi}fﬂ:% SUFEFS Iphone surveys)

On ascale of 1 -5, where 1 is no confidence and 5 On o scole of 1 - 5, where 1is completely
is complete confidence, how wewld you rate your fish t and 5 is completely honest, how would
confideace in Loulsiana courts? your rate fawyers in Louisiana?

# RDD phone B RDD phone

Total Honest{4/5} 19%

Ffotal Confident (4/5)

Totai Not Confident .
1/2) Total Dishanest {1/2}
widdle {3) Middle {3}

difrefuse s 5%

“SCI Research
sovey. SChreseanch.corm
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Parcentages may not add to 100% dua to rounding.
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itg EXP AR

“3 = __ ph o Telephone intruiews!Web-basdlre/ Focus Groups

Truestions /ANSWers (1B surveys)

Are you owore of the revisions to the Louisiana Grerall, da you think the revisions to the
Auies of Professionn! Conduct that deal with Leuisigng Rules of Professionol Conduct thet
fawyer advertising and solicitation which will deal with lawyer advertising and solicitetion
take effect on April 1, 20057 dre positive or pegotive chonges?

& LSBA member = LSBA member

Positive

Not Sure

Negative

IRYEY {}ﬂfili"{umﬁhﬂﬁﬂﬁ 15

8CIl Research Percentages may not add to 100% due 10 founding. 3
wianv. SOlneseanah.com
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-3'}’3 . 5‘1\}‘33 X Tetephone lntervzews ! Web-based interu:ewsi FecasGmups
Ciugst §€‘3ﬂ$frfiﬁ-‘ﬁz‘?8§ {rhone & web surveys}

- With respect ta lowyer edvertising that you may have seén, keord, or read: o a scale of 1 - 3, where 11s completely
misleading end 5is comlately grourate, how would you rate fuwyer advertising in towisiona?

s 1SBA member HROD phone

Total Accurate (4/5)
Tota] Misleading (1/2)
Middle (3]
|
ey 4%
dk/frefuse
_3‘ 3%
SOI Research Percentages may aot add to 100% dus lo rounding. S MRYEY COMMUHICATEONS, N1

s SCinesearch.cam
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_ . Telephone Interviews / Web based Interviews / Focus Groups

Suestions/AnSWars (phone & wak surveys)
“In general, would you say that lawyer udvertising in Lovisiant is [ROTATE] more or less truthful than wgdvertisements
for other businesses?

8 LSBA member RDD phone

Tatal More Truthful
{4/5)

Total Less Fruthful {1/2} 61%
{+3

Middie (3}

dk/frefuse

SCl Research Percentages miay noladkl 1o 100% due to rounding.  SURVEY SOMMUNICATIBHS, N0
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& Opinions & Perceptions Study Regarding Attorney Advertising
&
B.!lf ;ugm“l‘)‘ﬂ _Telephone lnterviws b-ba imemews / Focus Groups

QL} seiiong, ’E LBWETS (phone & web survays)
" Hove yau ever seen or heord.q disclaimer used in o print, a television, or @ radio advertisement? [Note: definition of
disclatmer was read to alf RRD phone respondents.)

# LSBAmember B RDD phone

82%
73%

Yes

Not Sure

o]

SCt Researeh . emaynotad o 00% deooundng. SURVEY COMBURICATIONS, ind
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i‘
-~ Telephone Interviews / Web-hased interviews / Focus Groups |

1 mm“ Siate RESEARCH FINDINGS

ﬁez%}sﬁ@ﬁsﬁmﬁwem [phone & web survays}
n generaf, are you olile ko clearly reat, hear, or understand discleimers in ddvertising? {Note: definition of
disciaimer was read to olf ROD phone respondents.)

mLSBA member  RDD phone

Yes

Not Sure

No

26

SCi Researcoh o, e may notadsio 100% dustorouncing,  SURYEY CHMMUNICATIONS, IND
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, Opinions & Perceptions Study Regarding Attorney Advertisin
:bmh'ﬂ s 4 P V ¢ e o

- Telephone mterwews / Weh—hased Intermewsf

Tiuestion ";&ﬁ&?iﬁfﬁ ¥'S {phone & wah survays)
Do you think the use of discloimers in lawyer advertising is [ROTATE] more or less trutiful than the use of disclaimers
in arivertising for other businesses?

1SBA member ®RDD phone

Total More Truthful 1i%
{a/s) Pe11%
|

Total Less Fruthful {1/2}

Middie (3)

COMMUNIGATIONS, K0

SCl Research Percentages may not &dd to 100% due lo rounding.  SHRVLY
wwan SCiraaaanch.comn
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@ i \,S?ﬁ&ﬂ;‘: fBrnswers {phong & web surveys
phone — I'm going to read & series of statements from Lovisiona lawyer advertisements. As { read eachone
~-phone & web - piease tell me/indicate if you have ever heard or seen the statement,

ROD ph ] LSBA member

_Before ycu accept a quuck check check w/ me. _

Don’t get musded around

: What b;g results? Cafl us.

Wihere a fair settlemen"' is 1 accident.

- 8C! F{esearch Percentages may nol add to 100% due o rounding.  SURVEY COMMUNICATIONS, HE

e, SCiraseanch.com

- 1} gulalnng State RESEARCH FINDINGS
Opinions & Perceptions Study Regarding Attorney Advertising
BT ) Ladt T

B me"ld‘ﬂ _Telaphone Imviews I Web-hascﬁ Interviews / Focus Groups |
Tiiss fioy =7 ﬁxﬁﬁwb?‘ﬁ iphonie & wab suivays}
With respect to the {previous) statements yau soid you recognired, pleose tell mefindicete to what extent you
[ROTATE} ngree or disagree with the foffowing .. . [probe for sttongly or saomewhat]
Fhe lowyer ads thot contoin the stotements { the public’s confidence in Lovisiane courts is raised by the

Fecognized reise my confidence in Lovisione courts.  lawyer advertisements thut contoin the statements |
recognized.

& RDD phone 1 LSBA member

Total Agree Total Agree % 4%

Tatal Disagree Total Disagree 78%

H
i
i

Neither |3 Neither E,;\i 1 16%
i i
dk/refuse E‘;z% dk/refuse il%
] [

wurnw. STiresparchoom

SCi Research Percenteges may not acd o $100% due fo wunding.  SUAYEY COMMBNICATIONS, 1H0
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Z1 (8 Gl AN
u"l‘g :Qsmg@“ﬁ Teiephone interviews f Web- basedlnterwews : Pecus Groups
ﬂi&é‘%‘:ﬁi}ﬂ&fﬁ{%bwefﬁ {phone & web surveys)
* With respect to the {previous] statements you said you recognired, please teft mefindicate to what extent you

* [ROTATE] agree or disagree with the following . . . {probe for strongiy or samewhat]

‘The lawyer ads that contain the statements | The lawyer atls thot contain the statements 1 recegnized roise
“recagnived raise my opinion of the Integrity of the public’s opinion of the integrity of Loufsiong lawyers.
-Louisiana lawyers,

= RDD phone & LSBA member

Total Agree Total Agree E 4%

Total Disagree ‘ 76% Tota! Disagree 83%

i
¥
H
Neither ? 3% Meither

dikfrefuse [i 3% gkfrefuse

SCl Research Pescentages may not add o 100% due torounding.  SURYEY COMMURICATIONS, i8]

W SCinasesnoh, Cor
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’3 . = "1 3 Tetephonelntervse\ b-based Interviews / Focus Groups |

Casstions /AnBWars (phose & web survays)
“ With respect 1o the {previous) statements you said you recognized, please tell me/indicete to what extent you
. [ROTAYE] sgree or disagree with the fallowing . . . [prebe for strongly or somewhat]

.t the lowyer ads thae contain the statements 1 The lowyer ods thot conlain the statements | recognized are
-recognized, 1 am able to tell who is o fowyer and implicitly misteading.
" who s an actor.

& RDD phone ®15BA member

Total Agree Total Agree

:'l'otal Disagree Total Disagree
Neither

Neither

dk/refuse dk/refuse

SC1 Research Pescentages may notadd o T00% due fo rounding.  SHRWEY 0O ‘ﬂ MUNICATIONS, 0

W SClreseanch.oom
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' ZE Soud 3@23 [ 5315;53& & RESEARCH FINDINGS
! ;Z:j g ig 53 Opinions & Perceptions Study Regarding Attorney Advertising
! g 13l Eng&
B } = Telephcme interviews / Web based Enterwew

Q%@“SH&&’%S!&%’?&WBE  {phone & weh survays)

7 With respect to the {previous) statements you saith you recognized, pleose telf mefindicate to what extent you
ROTATE] agree or disagree with the following . . . [prebe for strongly or semewhat]

In the fawyer ads that contain the statements | The lewyer ads thot contain the statements | recognized imply

“retognized, these lawyers have more infiuence over  thot the fowyers edvertised can cbiain faverable results

Louisiandg courts than otiver lawyers. without regard to focts or fgw.
& RDD phone & LSBA member
Total Agree Totat Agree
“Total Disagree 54% Total Disagree
Neither 4% Neither 6%
dh/frefuse %@% 10% dik/refuse | (0%

SCI Resear‘ch Percentages may not add fo 100% dus o rounding.  SURVEY COMMBURICATIONS, 0

wiwvnSoirasesrch.com

HESEARCH FINDINGS

& 51@33 Opinions & Perceptsons Study Regarding Attorney Advertising
Telepune interiews/ Wﬁhbased Eneruies f Facus Graups

%ﬁ%
£
|
i.

ies \,;gnﬁfﬁw &YS {phone surveys)
. With respect to the {previous) staternents you soid you recognized, please tell me/indicate to what extent you
" [ROYAYE] agree or disagree with the follewing . . . [probe for strangly or semewheat]
The lowyer ads that contain the stotements | recognired imply that Lovisiona courts tan be manipulated by the
fawyers in the eds.

@ RDD phone

Total Agree 59%

Total Disagree

Neither

dk/refuse §§

sCi Reseap‘:: Percentages may not add to 100% due to rounding.  SUAVEY COMMBUEHIDATIONS, ¥

wwnan SCiresearch.o




Z Lo ;i:;j ang State RESEARCH FINDINGS
: Opinions & Perceptions $tudy Regarding Attorney Advertising
! 3 pg 3@@3@@5{ }\gs

S S8S i Telehcme lnterviews [ Web-based Interviews / Focus Groups

Qqesumsﬁkmwm S (wab surveys)

" with respect to the [previous) stotements you soid you recognized, pleose tell mefindicate to what extent you
‘[ROTATE] ngree or disagree with the following . .. [probe for strongly or somewhat]
- 'The public Is net misied by the lewyer ads thot contoin the stotements | recognized.

= 158A member

Total Agree

Total Disagree

Neither Lﬁ 8%

dk/refuse 1 1%
{
i

HE
§tn

SCI Research o npgesmeynoaddo 100% dus o ounding.  SURYEY GOMMUHICATIONS, 1D

wisnin SOInsssarah, eom

Loulslans State RESEARCH FINDRNGS

D. § ! 53_:’ Q‘J tﬂ! '!‘5‘3 = Opinions & Perceptions Study Regarding Attorney Advertising
"ﬁ & Twﬂe tterviews / Welr-based Interviews / Focus Groups.

) @UEZ%L?QE’?%{{ LIESVEETS [phoiie survays)
© With respect to the {previous} statements you suid yau recognized, please tell me/indicate to what extent yau

- {ROTATE] agree or disugree with the following .. . [probe for strongly or somewhat]

The statements in the lowyer ods | recognized promise the lowyer will schieve a positive result.

t RDD phone

Total Agree

Total Disagree

|
i
¢

Neither {g 2%
|

dk/refuse Egs%
I

scCl R’-’—‘$ea"‘°h pertentages may ot add 10 100% due torouring.  SURVEY COMMUNICATIONS, e

woanar SCinsRaanchy,
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Louisiann State RESEARCH FINDINGS

Hove you ever seen or heord o fawyer advertisement that induded aclent testimanial?

2 15BA member & RDD phone

96%
Yes
0%
| 3%
Not Sure
| 2%
1%
No

b o%
i
i

Wiy SCInoanerah.com

'fn B P T Opinions & Perceptions Study Regarding Attorney Advertising
e}%p;'! Jr‘g 33@;&3;’3@ E{o}«.m
pr ST ; ' o Te!ephune Interuiew:.f Weh-hased lntarvlewsi FccusGroups

f"’ue%;&ﬁfﬁ TISURTS [phone 2 web surveys)

Percentages may niot add to 100% due lorounding.  SURVEY SOMMURICATIONS, 1

1 «;-!-333 S5 313:3 ) RESESROH FINDINGS

U’ﬁ gaoels

s fAnSWers
For the next guestions chout ciient testimonials, please tefl mefindicate whether you [ROTATE] agree or drsagree
- with the statement. [probe Jor strongly or semewhat]

Client testimoniols in lowyer advertisements ore completely truthful,

g LSBA member & RDD phone

hiena Boweb sur

Total Agree
Total Disagree
Neither

dkfrefuse

Resear*ch '

wunw SGlrassanch.col

.ﬂm Qpinions & Perceptions Study Regarding Attorney Advertising
_Telephone Interviews [/ Web-based Interviews / Focus Groups |

Percentages may not add o H00% due o rounding,  SHAVEY COMMUNICATIONS, 0

vs)
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Louisiana State RESEARCH FINDINGS

E). § exenta) Opinions & Perceptions Study Regarding Attorney Advertising
U“sg ;ﬂ@@ . Tefephone Inrvii Wb-ased Interviews f Focus Groups

@iﬁ*‘*ﬁ@ﬂﬂ&?f% FISWETYS (phone & web surveys}
For the next questions about client testimonials, please tell me/indicate whether you [ROTATE] agree or disagree

" with the stat L. fprobe for strongly or hat]
Lowyers endorsed by a testintonial have more Client testimonials impiy thot the endorsed ottorney can
-influence on Loulslang courts than other fawyers. olrtain o positive result without regord to facts or fow.
& ROD phone 2 LSBA member

Total Agree Total Agree

65%  Total Disagree

Total Disagree

Neither Neither

dkfrefuse %g &% dk/refuse

B8C! Research o ... s 1000 de toroudgng, SUEVEY COMBURICATIDNS, e

wna SCireseanch. oo

;. i'éa RESEARCH FINDINGE
3 Opinions & Perceptions Study Regarding Attorney Advertising
_Telephone Interviews / e-based interviews / Focus Groups |

ssestions 55‘ HASWIETS (phone & wab surveys}
| For the next questions about client testimanials, please tell mefindicate whether you FROTATE] agree or disagree

. with the statement. [probe for strongly or somewhat]

Fean always tell if o testimoniol in o lawyer advertisement is- mode by o ciient and not by an acior.

® .SBA member & RDD phone

Total Agree 13%
0,
Totat Bisagree 63%
5 59%
Neither

dkfrefuse

SCI ResSearch ., uugesmay notadiio 100% dve o sueding. SU7YLY COMBUHICATIONS, 0

wiww. SCiresesrch.com
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