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Next generation utility communications platform

BEHAVING OURSELVES

HOW OUR NEIGHBORS & AMAZON.COM CAN HELP SAVE THE PLANET

Alexander Laskey, co-founder & President



@ nio

Finding a premier partner
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@ tnhancing foundational research

Efficient neighbors and credible comparisons

August Neighbor Comparison  You used 14% MORE energy than your neighbors.

HOW YOU'RE DOING:
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* This energy Index combines electricity (KWh) and gas (therms) Into a single measurement.

ALL NEIGHBORS [l EFFICIENT NEIGHBORS
ml-é?ﬁ?qii;g??ﬁ Approximately 100 occupied nearby homes that are similar in size to yours  The most efficient 20 percent from the “All
{avg 1,724 =q ft} and have both electricity and gas service. Meighbors” group.




@ tnhancing foundational research

Normative feedback throughout the year

Last 12 Months Neighbor Comparison You used 34% MORE than your neighbors.
This costs you about $301 EXTRA per year.

¥ Electricity | 38% more than your neighbors. A Gas | 19% more than your neighbors.
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@ tnhancing foundational research

Report tips selected & customized based on household data

Gncouraging action steps\:
1) behavioral

2) programmatic:
rebates and coupons

3) non- programmatic:

other purchases
\_ J




© Measuring results
Home Energy Reports: turning ratepayers into customers

“Thank you Puget Sound Energy! This is the
best bad news 1"ve had in a long time. |1
really appreciate having this information so |
can start to make some changes.”

“Wll the thing | like about it is that
SMUD took the tine to make this up and to
send it. And to tell nme what | could do,

and let nme feel good about what | have

done.”

""So the first thing 1 thought was, well
this can"t be true because 1t"s so cool,
iIt"s really nice to have this

information. And then my second reaction
was like oh gosh 1 gotta make some changes
here"




