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Connexus Corporation and Epic Advertising Announce Merger
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Top independent ad network to combine with leading global performance network
and search marketing company to form one of the largest privately-owned digital
media companies in the world

NEW YORK, March 24 /PRNewswire/ -- Connexus Corporation, owner of Traffic Marketplace, the premier online ad network and
social media company, and Epic Advertising, the world's largest privately-owned performance network and search marketing
company, today announced their intent to merge. The two companies will combine to form one of the largest private digital
media companies globally, offering advertisers and publishers the ability to access display, search and social media internet
traffic from over 225 countries and territories around the world.

Traffic Marketplace is a top 10 comScore ranked ad network while Epic works with more than 45,000 advertisers and publishers
in the United States and internationally. Together, they reach over 80% of the US internet audience. The combined company will
provide a full spectrum of digital marketing services, from brand building to customer acquisition. Moreover, by combining both
technology platforms, the company expects to deploy a tightly integrated demand-side ad platform for its clients, creating the
most efficient means to access target audiences across all forms of digital distribution channels including search, display, social
media, video and mobile. The combined companies will focus on building integrated campaigns for advertisers and marketers
that utilize a multi-channel approach and leverage intent data from a variety of sources to improve relevance.

Don Mathis, CEO of Epic Advertising explained: "Delivering successful digital advertising campaigns requires scale, technology
and execution. Integrating our technology architectures will provide the combined company with an unparalleled demand-side
ad platform capability. Moreover, we will be the leading private player of scale in the sector, and that matters: scale is reach and
scale begets data. And data begets relevance for the advertisers' campaigns."

The Traffic Marketplace technology platform integrates data from multiple sources to increase relevance for its advertisers, with
a specialty in correlating intent-based data to improve its targeting and analytics. Epic's technology leverages a patent-pending
approach to improving the effect of branding focused campaigns on customer acquisition programs. Together, the companies
will be unmatched in providing relevance and performance for their advertisers and publishers on a global basis.

"We're combining two market leaders," said Connexus CEO Art Shaw. "Traffic Marketplace has been helping Fortune 500
companies build brand awareness and acquire customers by targeting consumers online, and Epic is the dominant player in
customer acquisition for a range of advertisers. Both companies will continue to grow their core competencies, while we
combine our data and technology to increase relevance across all our businesses. In addition, as experts in understanding
consumer trends, we will continue to aggressively expand our reach internationally and within emerging social, video and
mobile markets."

The combined entity has offices in Los Angeles, New York, Toronto, London, San Francisco, Chicago, Dallas, Detroit and the
Silicon Valley.

ABOUT CONNEXUS:

Connexus Corporation (www.connexuscorp.com) owns Traffic Marketplace, the premier B2A™ (Business-to-Audience) digital
marketing company, Traffic Marketplace delivers relevance in online display, registration path, mobile and social media
advertising by empowering advertisers to reach, target, and engage their ideal audience. With access to over 140mm unique
monthly users, Traffic Marketplace reaches more than 71% of the U.S. Internet population. Through powerful esp targeting
technology, Traffic Marketplace can intelligently identify and deliver virtually any target audience. By employing proprietary
engagement solutions such as eyengage® rich media, livemarkets™ in-banner chat technology, and inFact™ content creation
service, Traffic Marketplace helps advertisers intrigue, inspire and engage their customers. For more information, log on to
WWW.Connexuscorp.com.

ABOUT EPIC ADVERTISING:

Epic Advertising (www.epicadvertising.com) is a global online performance network and search marketing company that
provides advertisers and agencies with measurable Internet advertising impact. Leveraging proprietary and patent-pending
technologies, and more than 45,000 publishers, Epic provides its advertising partners with performance and direct response
marketing services, search engine marketing, media planning, branded marketing campaigns and targeted, worldwide online
reach. For more information, log on to www.epicadvertising.com.

SOURCE Epic Advertising
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Epic Advertising and Connexus Corporation Finalize Merger

LOS ANGELES and NEW YORK, May 18 /PRNewswire/ -- Epic Advertising and
Connexus Corporation today announced the completion of their merger, and the
formation of Epic Media Group as the parent company. Epic Media Group will be
headquartered in both Los Angeles, CA and New York, NY, with additional offices in
Toronto, the San Francisco Bay Area, London, Chicago and Dallas.
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Art Shaw, CEO of Epic Media Group, said "The early stages of our merger have gone
very well. Epic has been a strong brand for years now, and we are excited to retain it as
our corporate brand. Traffic Marketplace has grown into a top brand in the digital
marketing ecosystem. We are excited about several early wins for clients, especially in
social media, and look to build upon it in the months to come."

By combining both technology platforms, the company is deploying a tightly integrated
ad platform for its clients, creating the most efficient means to access target audiences
across all forms of digital distribution channels including search, display, social media,
video and mobile. Specifically, the company is actively working with clients in formulating
social media engagement campaigns with elements of branded display and
performance-based solutions, showcasing the true power of the new company. Some of
the major elements provided to clients so far include branded Facebook applications,
branded Twitter applications, video advertising, targeted display advertising, and
performance-based virtual currency campaigns.

Don Mathis, President of Epic Media Group, adds, "From the day Epic Advertising and
Connexus agreed to come together, Art and | were excited at the potential of our union
to create a truly integrated, multi-channel platform-based digital marketing company. No
other company in the sector has such a cross-channel, data-driven offering — and we
are already seeing positive results. Our strategy is clear, and that is to be the leading ad
intermediary company in the world for all digital media."

For more information, log onto www.theEpicMediaGroup.com.
About Epic Media Group:

Epic Media Group is the preeminent privately-held global digital marketing solutions
company, with deep expertise in managing a full spectrum of advertising services, from
brand-building and engagement to performance-based customer acquisition solutions.
The company relentlessly focuses on delivering the most comprehensive and
cost-effective strategic digital marketing campaigns for advertisers of all sizes, across all
industries and around the world. Epic Media Group provides its advertising services by
intelligently and cost effectively accessing consumers across multiple traffic distribution
channels in integrated campaigns, while simultaneously offering the most sophisticated
campaign analytics and integrity assurance capabilities available in the marketplace
today.

SOURCE Epic Advertising
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