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“Limelight Networks’ support of Silverlight is a significant endorsement of the rich and

flexible capabilities inherent in our platform approach. Limelight Networks already has

a broad base of customers taking advantage of industry-leading Windows Media

technologies; and by incorporating Silverlight, they’ll be able to seamlessly enhance

their existing media solutions to offer content providers rich design and interactive

capabilities.”

Forest Key, Director of User Experience and Web Platform, Microsoft Corporation

“The Limelight Networks CDN provides world-class streaming performance, and our

partnership with them will enable us to offer unmatched safe streaming solutions to

home movie makers through our convenient and affordable flat-rate service. Streaming

is the ideal mode for sharing personal and family content and Limelight has an

outstanding track record in the industry for highly reliable delivery of streaming

content.”

Cary Marsh, Managing Director, Mydeo

“The Limelight Networks platform has demonstrated it can easily support our biggest

audiences, with viewership peaking at levels we had not seen before. Our success in

delivering free live video to over 100,000 unique simultaneous users demonstrates the

power of the Internet to deliver breaking news to enormous audiences in real time as

events unfold.”

Charlie Tillinghast, General Manager and Publisher, MSNBC.com

“We originally chose Limelight Networks as our CDN provider for Shrek 2 because we

knew the volume would be huge. The Limelight Networks platform’s performance,

scalability, and reliability were so impressive that we have now deployed it for use with

all of our current and upcoming properties.”

Abe Wong, Head of Information Technology, DreamWorks

“The penetration of broadband and 3G networks, especially in developed markets,

gives us the ability to distribute rich content, including long-form video, to consumers

worldwide, even markets which traditional media has not been able to penetrate. We

are proud to partner with Limelight Networks and are happy to announce we have

received a phenomenal response, having already crossed 4 million video streams

within a fortnight.”

Rajjat A. Barjatya, Managing Director, Rajshri Media

“We’re eagerly anticipating this year’s Super Bowl, and we’re confident that we will be

able to drive this year’s increased ad traffic seamlessly. Thanks to the Limelight

Networks platform, we are prepared for dramatic traffic surges and look forward to

delivering on our traditional Super Bowl experience.”

Blair Harrison, CEO, IFILM

“Based on our extensive testing with Limelight Networks, our download performance of

large files was at least two to four times faster, especially noticeable in Asia and

Europe.”

Steven Chui, Senior Manager, Online Architecture, Electronic Arts

“When growing the GameShadow service, it became clear that we had a reputation to

uphold and our original file serving system was beginning to show strain under the

load. We needed a scalable and high-performing multi-access-point network that would

allow all of our customers worldwide to experience the best possible delivery speeds.”

Tony Treadwell, COO and Founder, GameShadow
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Video ID YYeJEFa-xCA
Video Title Amp'd Mobile - Lil' Bush "Hot Dog" Pilot
Length (Seconds) 297
Date Video Uploaded 9/1/2006
YouTube Account

Username
AmpdMobile

Account Email cbettencourt@ampdmobile.com

Signup IP

Video Description
Brand new pilot episode of the original animated show "Lil' Bush." Check out

www.ampd.com for more.

Video ID HPB9tq7f_1k
Video Title Illusionators!
Length (Seconds) 226
Date Video Uploaded 2/13/2007
YouTube Account

Username
clelltickle

Account Email c

Signup IP

Video Description
Human Giant (the makers of Clell Tickle) would like you to prepare your mind...for a

MIND EXPLOSION.
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Username Name given at registration Email address given at registration

beheard beheard@freedomwriters.com

bestweekever VH1 jim.jazwiecki@mtvnmix.com

bestweekevertv rohit.sang@mtvnmix.com

BroadwayJoe chipper102410@yahoo.com

broadwayjoe415 broadwayjoe415@hotmail.com

chu2007 chu@mindtheline.com

damonjohnson Damon damonjohnsonvc@yahoo.com

demansr vfang@hotmail.com

dreamworksfansite Jawad Mir contact@dreamworksfansite.com

fan2band fanservices@fan2band.com

fanscapemtv alliew@fanscape.com

fanscapevideos Fanscape alliew@fanscape.com

FanscapeVideos4U alliew@fanscape.com

Fanscapevids fanscapenews@yahoo.com

fivechemical fivechemical@gmail.com

FunFunFunnyVideo SinCityBoArDeR@aol.com

funnyvids222 michelles@wiredset.com

GossipGirl40 gossipgirl40@yahoo.com

HGiantVid hgvideo1@gmail.com

HotRodMovie hotrodmovie@gmail.com

isitfridayyet is.it.friday.yet@hotmail.com

JackassTwoMovie tamar_teifeld@paramount.com

jerseymouth1 marissa.grasso@mtvnmix.com

keithhn jahpablo77@yahoo.com

LakeshoreEnt Lakeshore bkane@lakeshoreentertainment.com

LakeshoreRecords Lakeshore Records lakeshorerecords@gmail.com

mosjef73 jinkoy@aol.com

MTV2 cuong.nyc@gmail.com

MTV2AllThatRocks mtv2.youtube@gmail.com

mtvfanscape lsammak@fanscape.com

mtvnewsinterns mtvnewsinterns@gmail.com

MTVSneakAttack sky.gellatly@mtvn.com

mysticalgirl8 mysticalgirl8@yahoo.com

NMarketing alicia.reich@mtvnmix.com

paraccount Paramount Tamar_Teifeld@paramount.com

Paramount2009 Kyle_Bonnici@paramount.com

Paramount2010 Kyle_Bonnici@paramount.com

ParamountClassics Andrew paramountvantage@gmail.com

ParamountGermany None paramountgermany@inpromo.de

ParamountPictureShow press@waytoblue.com

ParamountVantage Andrew paramountvantage@gmail.com

parkmyvibe parkmyvibe@hotmail.com

pinkstrawberry pinkstrawberry05@yahoo.com

PinkStrawberry1 Lauryn Adofo crystalglow@btinternet.com

reaction2006 carl epps carlepps2@yahoo.com

reno911miami Reno911 Miami kwebster@specialopsmedia.com

SnackBoard Gregg chrisc@fanscape.com

soundoff2007 soundoff2007@yahoo.com

SpikeTV steve.farrell@spiketv.com

strangewildernessuk matt_waite@paramount.com

StuntManForever hotrodkimble@yahoo.com

CONFIDENTIAL GOO DB DATA 025-3



Username Name given at registration Email address given at registration

tastefullymine Latham tastefullymine@tempinbox.com

thatisalsofunny thatisalsofunny@hotmail.com

thatsfunny scottisfunny@hotmail.com

thatsnotfunny footyfan_87@hotmail.com

the110th the110th2007@yahoo.com

thinkmtv tina.bul@mtvnmix.com

veehonerockz vh1markintern@mtvn.com

vh1staff dk deborah.kadetsky@vh1staff.com

virtualmtv mtvm80@yahoo.com

waytobluefrance aurelie@waytoblue.com

Wiredset video@wiredset.com

wiredsetassets katrinaa@wiredset.com

Wiredsetvideo michelles@wiredset.com

bayp1s1t csm@baytsp.com

rapyab youtube@baytsp.com

cbnyab youtube@baytsp.com

ynosyab josephal@baytsp.com

xofyab youtube@baytsp.com

renrawyab youtube@baytsp.com

v1t2m youtube@baytsp.com

moca1i1v Courtney youtube@baytsp.com

eki1p1s arianh@baytsp.com

ydem1o1c arianh@baytsp.com

t1m1c arianh@baytsp.com

x1ofpst web_fox@baytsp.com

m2g1m youtube@baytsp.com

etagsnoilyab youtube@baytsp.com

b1t1t1c1f atatar+bayTSP2CVP@google.com

b1t1v1i atatar+BayTSP2CVP@google.com

Fanscape amys@fanscape.com

mrthomas323 mr_thomas323@hotmail.com

PJoseph73 patrickjdoody@mac.com

1premier1 tknox@premierleague.com

l1p1f timc@nr-online.com

yrre1h1c vsandberg@cherrylane.com

CONFIDENTIAL GOO DB DATA 025-4
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1

UNITED STATES DISTRICT COURT
FOR THE SOUTHERN DISTRICT OF NEW YORK

___________________________________
)

THE FOOTBALL ASSOCIATION PREMIER )
LEAGUE LIMITED, BOURNE CO., et al.,)
on behalf of themselves and all )
others similarly situated, )

)
Plaintiffs, )

vs. )
NO. 07-CV-3582 )

)
YOUTUBE, INC., YOUTUBE, LLC, and )
GOOGLE, INC., )

)
Defendants. )

___________________________________)

VIDEOTAPED DEPOSITION OF

KEITH HAUPRICH
NEW YORK, NEW YORK

TUESDAY, NOVEMBER 4, 2008

BY: REBECCA SCHAUMLOFFEL, RPR, CLR
JOB NO. 16046



805 Third Avenue, New York, New York 10022 (212)705-8585
DAVID FELDMAN WORLDWIDE, INC.

2

1

2 NOVEMBER 4, 2008

3 10:04 a.m.

4

5 VIDEOTAPED DEPOSITION OF

6 KEITH HAUPRICH, at the offices of MAYER

7 BROWN, 1675 Broadway, New York, New York

8 pursuant to notice, before REBECCA

9 SCHAUMLOFFEL, CLR, RPR.

10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25



805 Third Avenue, New York, New York 10022 (212)705-8585
DAVID FELDMAN WORLDWIDE, INC.

3

1

2 A P P E A R A N C E S:

3

4

5 FOR THE LEAD PLAINTIFFS AND
PROSPECTIVE CLASS:

6 PROSKAUER ROSE LLP
By: WILLIAM M. HART, ESQ.

7 Whart@proskauer.com
ELIZABETH A. FIGUEIRA, ESQ.

8 Efigueira@proskauer.com
1585 Broadway

9 New York, New York 10036-8299
(212) 969-3230

10

11

12

FOR THE DEFENDANTS YOUTUBE, INC.,
13 YOUTUBE, LLC and GOOGLE, INC.:

MAYER BROWN LLP
14 By: REGINALD R. GOEKE, ESQ.

Rgoeke@mayerbrown.com
15 RICHARD S. PIANKA, ESQ.

Rpianka@mayerbrown.com
16 1675 Broadway

New York, New York 1001
17 (212) 506-2146

18

19 ALSO PRESENT:

20

Sallean Browne, Videographer
21

22

23 ---oOo---

24

25
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1 KEITH HAUPRICH

2 Hauprich?

3 MR. GOEKE: Yes.

4 A. No.

5 14:27:45 Q. Did either of your

6 assistants have any technical

7 difficulties using the program?

8 A. Not that I am aware of.

9 Q. Did the use of that program

10 14:27:57 allow you to more readily identify

11 Cherry Lane works for notice and

12 takedown?

13 MR. HART: Object to the

14 form of that and legal conclusion.

15 14:28:11 A. More readily identified than

16 what?

17 Q. Than using the manual

18 process that you described before.

19 A. I think that's a fair

20 14:28:32 assessment; that it is more readily

21 accessible.

22 Q. Did you ever have an

23 instance that you are aware of in which

24 a takedown notice that you provided to

25 14:28:46 YouTube was not responded to within
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1 KEITH HAUPRICH

2 24 hours?

3 A. Because content infringement

4 is so prevalent, I don't monitor

5 14:29:03 individual response time.

6 Q. So do I understand you to be

7 saying you don't know how long it took,

8 in any instance, for your takedown

9 notice to be responded to by YouTube?

10 14:29:20 A. I think that to be a fair

11 and correct statement, yes.

12 Q. Sitting here today, do you

13 have any complaint with respect to the

14 length of time it takes YouTube to take

15 14:29:33 down content that you have identified

16 for notice and takedown?

17 MR. HART: I am going to

18 object to the extent that the

19 question may imply issues that go

20 14:29:45 beyond simply this content

21 verification tool.

22 A. Can you repeat the question,

23 please.

24 Q. Sitting here today, do you

25 14:29:56 have any complaint with respect to the
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1 KEITH HAUPRICH

2 length of time that it takes YouTube to

3 take down any content that you have

4 identified for notice of takedown?

5 14:30:04 MR. HART: And you means

6 you, Keith Hauprich.

7 Q. You means Cherry Lane.

8 MR. HART: I maintain my

9 objection, including foundation

10 14:30:15 and prior testimony.

11 A. Specific URLs are taken

12 down. Excuse me, specific URL's are

13 taken down. That doesn't keep the

14 video or video clip off the site. And

15 14:30:47 it doesn't keep all use of my songs by

16 title off the site.

17 Having said that, YouTube

18 takes down -- I believe, URLs are taken

19 down, excuse me, I don't believe I have

20 14:31:08 an objection as to the length of time

21 it takes YouTube to take down a

22 specific URL. My objection goes to the

23 reappearance of the content under a

24 different URL or the prevalence of the

25 14:31:17 same title and different video clips.
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1 KEITH HAUPRICH

2 MR. HART: I don't want to

3 throw off your flow but we are

4 coming up on another hour. Are we

5 14:31:31 at a reasonable juncture?

6 MR. GOEKE: That's fine.

7 MR. HART: Good.

8 THE VIDEOGRAPHER: The time

9 is 2:31 p.m., and we are going off

10 14:31:37 the record.

11 (Whereupon, an

12 off-the-record discussion was

13 held.)

14 THE VIDEOGRAPHER: The time

15 14:48:02 is 2:48 p.m. on November 4th,

16 2008. And this is tape number

17 four.

18 MR. HART: By the way, since

19 we are on the record, I have a

20 14:48:37 statement that might help you.

21 You were asking earlier about a

22 copyright certificate for the work

23 American Beauty, and I am told it

24 was indeed produced to you. It is

25 14:48:47 PA1004-147 as made in the First
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Curriculum Vitae
Richard Waterman

School Address:

Department of Statistics
The Wharton School
University of Pennsylvania
400 Jon M. Huntsman Hall
3730 Walnut Street
Philadelphia, PA 19104-6340
Tel: (215)-898-8222
Fax: (215)-898-1280
Email: waterman@wharton.upenn.edu

Business Address:

Analytic Business Services, Inc.,
1266 Old Ford Road
Huntingdon Valley, PA 19006
Tel: Office, (215) 576–8447
Fax: (215) 261–6081
Email: Richard Waterman@AnaBus.com

Degrees

Ph.D. Statistics (1993).
Pennsylvania State University, University Park, PA.
Advisor: Bruce Lindsay

M.Sc. Environmental Resource Management (1988).
Salford University, Salford, England.

B.Sc. Mathematics with Statistics (1986).
Bristol University, Bristol, England.

Experience

Academic appointments

Adjunct Associate Professor, July 2000 to present.
Department of Statistics, The Wharton School, University of Pennsylva-
nia.

Visiting Professor, 2002, 2003, 2005–2008.
Indian School of Business, Hyderabad, India.

Assistant Professor, July 1993 – June 2000.
Department of Statistics, The Wharton School, University of Pennsylva-
nia.

Teaching

Statistics Instructor, June 1990 – June 1993.
Department of Statistics, PSU.



Richard Waterman 2

Consulting and other employment

Principal, Treystaa, Mumbai, India. Nov. 2008 – present.

President and Founder, Analytic Business Services, Inc. May 2000 – present.

Statistical Consultant, Survey design, implementation and analysis, Decem-
ber 1999 – March 2000. Philadelphia Auto Show, Philadelphia, PA.

Advisory Board Member, Internet course delivery, December 1999. Uni-
versity Access, Los Angeles, CA.

Statistical Consultant, Costing methodology review, December 1999 – June
2000. PSE&G, Newark, NJ.

Statistical Consultant, Database marketing and advertising ROI, Septem-
ber 1999 – March 2000. Hoffman La Roche, Nutley, NJ.

Statistical Consultant, Operations analysis, August 1999 – January 2000.
City of Philadelphia, Philadelphia, PA.

Statistical Consultant, Medical liability, November 1998 – February 1999.
Litvin, Blumberg, Matusow & Young, Philadelphia, PA.

Statistical Consultant, Survey Design, USPS National Conversion Rate
Study, February 1998 – September 1998. A. T. Kearney Inc., Washington,
D.C.

Statistical Consultant, Survey Evaluation, USPS Data Quality Study,
July 1997 – April 1999. A. T. Kearney Inc., Washington, D.C.

Statistical Consultant – focus: environment and ecology, August 1991 –
May 1993. Statistical Consulting Center, PSU.

Graduate Intern, June 1991 – August 1991. Center for Statistical Ecology
and Environmental Statistics, Department of Statistics, PSU.

Consultant Coordinator, January 1989 – June 1989. World Bank, Harare,
Zimbabwe.

Environmental Statistician, February 1988 – June 1988. UNICEF, Harare,
Zimbabwe.

Research Assistant, August 1987 – January 1988. UNDP, Harare, Zim-
babwe.

Assistant Statistician, May 1987 – August 1987. Department of Employ-
ment, London, England.

Undergraduate Statistician, July 1985 – August 1985. Office of Population,
Censuses and Surveys, London, England
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Honors and awards

2009. Teaching award; “Tough, but will thank you in 5 years” from the Class
of 2010.

1996, 1997, 2008. Teaching award; Miller-Sherrerd MBA Core Teaching Award.
For outstanding teaching in the MBA core.

1997, 1998, 2000, 2006, 2007. Teaching award; Graduate Division Excellence
in Teaching Award.

1999. Business Week online edition. Wharton’s 5 most popular professors.

1997. Teaching award; Helen Kardon Moss Anvil Award. The highest award in
the graduate division. Recognizes exceptional teaching effort and ability.

1995, 1996. Teaching award; MBA Core Curriculum Cluster Award.

1995. NSF Travel grant to Aussois, France.

1993. NSF Travel grant to Columbia, SC.

1991. Vollmer-Kleckner Scholarship in Science; Pennsylvania State University.
For outstanding performance in the Ph.D. candidacy exams.

Grants

2008. Alfred West Jr., Learning Lab grant.

2002–2005. Principal Investigator, NIH/SBIR Phase I/Phase II Fast Track
award for software development for the “Design of Comparative Observa-
tional Studies”.

1998. Johnson and Johnson Medical.

1997. Wharton Award for Globalization of Research and Teaching.

1997. University of Pennsylvania Research Foundation.

1994–1996. National Science Foundation.

1994. University of Pennsylvania Research Foundation.

1994. University of Pennsylvania Research Foundation.
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Professional meetings (invited talks)

2007. Conference on Postal and Delivery Economics. Semmering, Austria.
Title: Trade-Offs in product costing – the statistical impact of costpool
formation decisions.

1999. ASA Joint Meetings. Baltimore, MD. Title: Simulation modeling for
cost estimation.

1999. Current Directions in Postal Reform. Sintra, Portugal. Title: Simula-
tion models for estimating the precision and sensitivity of cost estimates.

1997. Workshop on Symbolic Computation, Montréal, Canada.
Title: Tools for linking Symbolic, Numerical and Statistical Computing
Environments.

1995. International Biometrics Society, ENAR. Birmingham, Alabama.
Title: Likelihood Corrections and Nuisance Parameters.

1994. International Conference on Statistics to Commemorate the 100th
Anniversary of Jerzy Neyman’s Birthday, Jachranka, Poland.
Title: Neyman-Scott Problems and Projective Scores.

1992. IMS Special Topics Meeting, State College.
Title: An Approximate Conditional Approach to Poisson Regression Mod-
els with Heterogeneity.

Invited talks at other institutions

2006. Department of Statistics, Wharton School, University of Pennsylvania.

1999. U.S. Congress. Congressional briefing on Data Quality within the U.S.
Postal Service.

1997. Pennsylvania State University, Department of Statistics.

1996. University of Michigan, Department of Biostatistics.

1995. Lankenau Hospital, Department of Surgery.

1994. Educational Testing Services.

1993. Columbia University, Department of Statistics.

1993. Johns Hopkins University, Department of Biostatistics, Baltimore.



Richard Waterman 5

Contributed talks and posters

2006. McGuckin M, Waterman R, Shubin A. Increasing and Sustaining
Hand Hygiene Compliance: A Multicenter Collaborative. Institute for
Healthcare Improvement storyboard presentation. Atlanta, June 2006

2006. McGuckin M, Waterman R, Shubin A. Consumer Attitudes About
Healthcare-Acquired Infection Rates and Hand Hygiene Practices. Society
for Healthcare Epidemiology of America (SHEA) Chicago, March 2006

2003. McGuckin M, Waterman R, Brooks J, Cherry G, Porten L, Hurley
S, Kerstein M. Validation of Venous Leg Ulcer Guidelines in the United
States and United Kingdom, Dept of Rehab. Medicine, Annual Research
Day, Philadelphia, PA 2003.

1999. McGuckin M, Waterman R, Cherry G, Brooks J, Kerstein M. Evalua-
tion of Venous Leg Ulcer Guideline in US and UK. Presented at-The 14th
Annual Clinical Symposium in Wound Care. Denver, CO.

1997. (With Vivian Seltzer). American Psychological Association, Chicago, Il.

1997. (With Maryanne McGuckin et.al). 7th Annual Meeting of the Society
for Healthcare Epidemiology of America, St Louis, Mo.

1996. 11th International Conference on Statistical Modelling, Orvieto, Italy.

1996. Symposium on Estimating Functions, Athens, Ga.

1995. International Workshop on Mixture Models, Aussois, France.

1994. 9th International Conference on Statistical Modelling, Exeter, Eng-
land.

1994. IMS meeting, Chapel Hill, NC.

Publications

Refereed Journals and Books

McGuckin, M., Waterman, R.P. and Govednik, J. (2009). “Hand Hygiene
Compliance Rates in the US: A One Year Multicenter Collaborative Using
Product Volume Usage, Measurement and Feedback” American Journal
of Medical Quality. To appear.

Rubin, D.R., and Waterman, R.P. (2006), “Estimating the causal effects of
marketing interventions using the propensity score methodology”, Statis-
tical Science, Vol. 21, No. 2, 206-222.

McGuckin, M., Waterman,R.P., et al. (2006). “Consumer Attitudes About
Health Care-Acquired Infections and Hand Hygiene” American Journal of
Medical Quality. Vol. 21, No. 5, 342-346



Richard Waterman 6

Haihong L., Lindsay, B.G., and Waterman, R.P. (2003), “Efficiency in Ney-
mann Scott type problems under rectangular array asymptotics,” Journal
of the Royal Statistical Society, Series B. 65(1):191-208.

Allison P., and Waterman, R.P. (2002), “Problems with fixed effects negative
binomial regression models,” Sociological Methodology.

McGuckin, M., R. Waterman, et al. (2002). “Validation of venous leg ulcer
guidelines in the United States and United Kingdom.” Am J Surg 183(2):
132-137.

McGuckin, M., Waterman, R., et.al. (2001), “Evaluation of a patient-empowering
hand hygiene programme in the UK”, Journal of Hospital Infection, 48(3):222–
227.

McGuckin, M., Waterman, R., et.al. (1999), “Patient education model for
increasing handwashing compliance”, American Journal of Infection Con-
trol, 27(4):309–314.

Foster, D. P., Stine, R. A., and Waterman, R.P. (1998), “Business Analysis
using Regression”, Springer Verlag, New York.

Foster, D. P., Stine, R. A., and Waterman, R.P. (1998), “Basic Business Statis-
tics”, Springer Verlag, New York.

Seltzer, V., and Waterman R.P. (1996), “ A cross-national study of adolescent
peer concordance on issues of the future.” Journal of Adolescent Research,
11, 461–82.

Waterman, R.P., and Lindsay, B.G. (1996), “ The accuracy of projected score
methods in approximating conditional scores.” Biometrika, 83, 1–13.

Waterman, R.P. and Lindsay, B,G. (1996), “A simple and accurate method for
approximate conditional inference in generalized linear models.” Journal
of the Royal Statistical Society, Series B, 58, 177-88.

Patil, G.P., Taillie,C., and Waterman, R.P. (1991), “Small-sample Behaviour of
Rao’s Efficient Scores Test for the Two-sample Gamma Problem.” Journal
of Quantitative Economics, 7, 221–230.

Kaltenthaler, E., Waterman, R.P., and Cross, P. (1991), “Faecal Indicator Bac-
teria on the Hands and the Effectiveness of Hand–washing in Zimbabwe.”
Journal of Tropical Medicine and Hygiene, 94, 358–363.

Book chapters, proceedings and technical reports

McGuckin, M and Waterman, R.P. (2008) Author reply. “Cannot detect a
change” is not the same as “there is not a change”. Infect. Control Hosp.
Epidemiol. 29(6):576-7; 580-2
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Robinson, A., Waterman, R.P. and Rawnsley, D. (2008), “Trade-offs In Prod-
uct Costing – The Statistical Impact of Costpool Formation Decisions”.
Proceedings of the 15th Conference on Delivery and Postal Economics.
Editors Crew, M.A. and Kleindorfer, P.R.

Linx. Data Quality Study. United States Postal Service. Technical Reports 2
and 3, Statistical Analysis and Simulation Analysis. (1999)

Waterman, R.P., Rubin, D.R., Gelman, A. and Thomas, N. (1999), “Resource
Allocation through Simulation Modeling of Complicated Systems Using
Information from Multiple Complex Surveys: Rate Setting in the Postal
Service.”. Current Directions in Postal Reform. Editors Crew, M.A and
Kleindorfer, P.R. KAP, Boston

Lindsay, B.G., and Waterman.R.P.(1999) “Second order information loss due
to nuisance parameters”. Asymptotics, Nonparametrics, and Time Series.
Editor S. Ghosh. Marcel Dekker.

Waterman, R.P., Lindsay, B.G., and TenHave,T. (1996), “A latent regression
model for heterogeneous data.,” Proceedings of the 11th International
Conference on Statistical Modelling, Orvieto, Italy.

Waterman, R.P., and Lindsay, B.G. (1994), “Approximate conditional infer-
ence using projected score functions, with examples.,” Proceedings of the
9th International Conference on Statistical Modelling, Exeter, England.

Waterman, R.P., and Lindsay, B.G. (1994), “Projected score methods: Asymp-
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