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Sent. Date 20U70thl8 174929 GMT

Subject. Pe Updated Targeting Methodology tar VouTube Sesrch
PLEASE REVIEW

Hi Chris Mhnih

Chris you are correot We do not need forecasting for custom keywords. Any
ETA for adverti.ser reporting Manish yes thanks for clarifying for

everyone. Sorry if

On t/ls/07 Mantel Gupta Cmanksh@gooq1e.com wrote

Looks great just couple of consents inline..

On 5/18/07 Matthew thu matthewliu8qooqie.norn wrote
Hello all

Shavesh to begin Id like to introduce myself. We havent net yet but.

1. 001

PM on the ST side working en Search M0netization We have be en vorking

very closely with various folk.s on the video ads/SAN teams to figure out

the

best way to monetize searoh was told today that you. lead the CNI

en.gi.neeri.ng ef.t.orts and wanted to keep you l..n the iocp as well

Today bunch of IT end Video Ads folks met. to harrier out exactly how
we

would allow targeting by both ad vertina_ and selected keywords through
SAM. We 7111 Manl.sh Chao Droll n.y. Ce f. A.iex Si.h iva Aaron and

ISVM.lf

believe we have reached consensus on the desired implementation model

want to bring. this proposal to the larger group. 10 previous threads we
.i.a

discussed several alternative implementations but after much

deliberation
the following is what we agreed on. If there are any comments/questions
please let us .now.

Finally I. have one question for Ehavesh Rohit and Chris. R.eqardi.n.q

reporting what is in place for reporting baok to the advertiser know
there is Ut. in SAM that reports data back to ad traffi.ckers but is there

an

ou.t
pint. XMl.. ma 1. ar.vert.i..se 1.11 that h.ows 0.515 go ne su.1..ts to t.h.e.

adve.rtiser

tank you all.
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rA.p s1.

I.. louTube will take the s.earch query and ping the cAT2 vertical server

to

return an ad vertical eg nba query maps to Sportstbasketbali

vertical

Just to be ca..ear it is not the ca.t2 verti..cal.. server that gets pinged
here. It is separate server farmS which bi.l.ly higgs has set up that

run his own servers whinh use th.e same phil clusters and vertical

categor rat..Lor as cat2 ve.rtical se ye

2. Ycupube will pass both the ad erticml and the query in the GAlS tag

YcuTvhe will the text of the ertior1 and the keywords together
in t.he. keywords. paramat whi ch. will he used for haokfi.ll

This keyword parameter may or may not be am not sure here the sane

as the custom keyword parameter described below.

Targeting ly Vertical

I. One ad slot will be created for each Google Ad Vertical We w41l

took at

the MOST expanded granular vertical so there are 7D0 new ad slots

t.ha.t

need to be creat..e.d

Examples of ad verticals are Travel/Vacation flestinations/Australia

and

Travel/Vacution DestinationsJkawaii

2. Ad slots will be grouped into placements. Placements will be grouped
into

Ad products VT Sales wi.l..l.. sell ad products In .marlv cases Ad Products
will

be sold that are cowbination of ad verticals
For exsrnpte VT will seil Travel to advertisers whi.ch rolls up

Travel/Vacation Destinations/Au.stralia and Travel/Vacation
Dc t..inations /Hawa hot VT wI not eel each of th a. ye rt cal

individually

2.. likewise. traffic.kers will see Ad Products in the TAN UI and no. the

individual Ad slots
Mew Ad Products can be cneet.ed. at the 1. eisure of the Ad Sales/Tea

tc ama by
selecting new ad slots for th.ese products. Because all granular

verticals

are represented in the 701 ad slots engineering is not needed when the

actual ad. oroducts that aim sold oh.ange

4.. ForecastIng will be done on the individual Ad Slots
Even if VT is currently not selling Travel/Vacation

De.st..inations/Australia VT will create TAM tag that shows the entire
ve.r to al.

TAM will log t.hese impressions and do forecasting for all 7001 ad

slots

e..ven ill the ar currently only being cs.e.d as ml. lop for combine.d
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The rationale here is that as we see increased demand for individual

ad

slots we can sell against them and create new ad products that only
include

those individual ad siots Ce.g. begin selling against Travel/Vacation

Destinations/Australia

Advertisers can target with custom criteria across these ad products

gender gao tine of day sex

Targeting iv Keyword.

I. Is. some instances advertisers will ark to target anainat branded

keywords eg. Ford or Coke

Key iords will he stored in custom att.rihute kword

3. Mew UI will be created that allows for freeform text entering by the

trafficker

This also removes the need for engineering to ad keywords everytime
new

advertiser signs onhoard
Th.is will require sore development work a.n.d requirements and pr ority

will

be. coming soon from Shiva and myself

4. Mo forecasting is necessary
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