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Book I ndust ry  Stat ist ics

ht tp :/ / BookStat ist ics.com

For stat ist ics on the Professional Speaking indust ry,  see

ht tp: / / SpeakingStat ist ics.com

For stat ist ics on the Parachute/ Skydiv ing indust ry,  see

ht tp: / / parachutestat ist ics.com

Here are som e interest ing facts and figures about  the book

indust ry.

Sources are noted when known.  Many of the stat ist ics

reference web sites or  em ail addresses.  These are the people and organizat ions that

or iginally  published the inform at ion.  The stat ist ic is not  necessar ily  on the referenced site.

Contact  the person or  organizat ion through the em ail address or  web site for  m ore

inform at ion on the stat ist ic.  Figures are for  the United States unless otherwise noted.

Updated: March 1 ,  2 0 0 8 .  This is a growing docum ent .  Histor ic num bers are included for

com par ison.  For  newer figures,  contact  the sources cited.

You m ay repeat  any of these num bers as long as you cite ht tp: / / BookStat ist ics.com  and

the reference,  if noted,  as the sources.  Rem em ber,  without  this site,  you would not  have

found the stat ist ic.

Book Sales May be Much Greater  than Prev iously  Thou ght

I n a repor t  whose findings are sure to be quest ioned by  m any in the indust ry,  the Book

I ndust ry  Study Group has issued a repor t  that  says book sales have been ser iously

under repor ted.  The study,  “Under  the Radar,”  says that  approx im ately  63,000 publishers

with annual sales of less than $50 m illion generate aggregate sales of $14.2 billion.

Jeff Abraham , execut ive director  of BI SG,  says that  while som e of that  revenue is

represented in cur rent  indust ry  sales est im ates—which puts revenue at  between $23.7

billion and $28.5 billion—a significant  por t ion of the revenue is not .  Abraham  says the

discrepancy between the findings of “Under  the Radar”  and histor ical indust ry

m easurem ents is that  the study t racked sales from  com panies whose m ain business is

outside of book publishing.  The study also found that  the m ajor ity  of sales m ade by

m idsized and sm aller  publishers are m ade outside of t radit ional bookselling channels such

as non-book wholesalers who serve out lets such as spor t ing goods stores.

Abraham  says he plans to put  together  an indust ry  task force that  will work to find a

process that  can com bine the findings of “Under  the Radar ”  with t radit ional indust ry

m easurem ents.

- -  By  Jim  Milliot ,  Publishers Weekly.  ht tp: / / www.PublishersWeek ly.com

Book sales have always been underrepor ted because sm aller  presses do not  have to repor t

sales.

Rem em ber:  Three out  of four  people m ake up 75%  of the populat ion.

Publishers,  Num ber  of

2008.  The Six  Sisters.  There are six  large publishers.

Ber telsm ann,  CBS Corporat ion,  Hachet te,  News Corporat ion,  Pearson and Ver lagsgruppe.

2004:  There are 85,000 book publishers.  11,000 publishers purchased new I SBNs in 2004.

- -PWDaily

ht tp: / / www.publishersweekly.com / PWdaily / CA510344.htm l

6 large publishers ( in New York)

3-400 m edium -sized publishers

86,000 sm all/ self-publishers

The six  U.S.  conglom erate publishers are

1.  Random  House,  I nc.

http://www.bookstatistics.com/sites/para/resources/statistics.cfm
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2.  Penguin Putnam  I nc.

3.  HarperCollins

4.  Holtzbr inck Publishing Holdings

5.  Tim e Warner

6.  Sim on & Schuster,  I nc.

Four  are foreign owned

Publishers with 10 act ive I SBN ident ifiers:  73,000

Publishers with 11-199 act ive I SBN ident ifiers:  11,837

Publishers with 200 or  m ore act ive I SBN ident ifiers:  1,804

- -PMA Newslet ter,  Septem ber 2003

ht tp: / / www.PMAonline.org

Total:  86,641 I SBN blocks issued in the U.S.

Som e publishers have m ore than one I SBN block.  So,  there are probably  m ore than

80,000 publishers.

There are m ore than 10,000 non-profit  publishers.

      - -Jack  McHugh,  15 July  98.  j .b.m chugh@wor ldnet .at t .net

8,000-11,000 new publishing com panies are established each year.

See

ht tp: / / www.I SBN.org

2002:  10,000 new publishing com panies were established.  An increase of 15% .

- -Publishers weekly,  June 2,  2003.

ht tp: / / www.PublishersWeekly.com

2003:  10,877 new publishers registered for  I nternat ional Standard Book Num bers ( I SBNs)

in 2003,  an increase of 226 (2.1 percent )  over  2002.

- -R.R.  Bowker,  May 27,  2004.

2006:  The Top 12 Publishers by revenue were:

Reed Elsev ier,  Pearson,  Thom son,  Ber telsm ann,  Wolters Kluer,  McGraw-Hill Educat ion,

Reader ’s Digest ,  Scholast ic,  De Agost ini Editore,  Holtzbr inck,  Gr.  Planeta.

- -Publishers Weekly,  August  6,  2007

Revenue

(Also see Book Sales in the US,  below)

2006.  Sales am ounted to $24.2 Billion.  See breakdown.

ht tp: / / www.publishers.org/ m ain/ I ndust ryStats/ indStats_02.htm

2006.  Net  revenues for  2006 were $35.69 billion,  up from  $34.63 billion in 2005.

ht tp: / / www.thebookstandard.com / bookstandard/ news/ publisher

/ ar t icle_display. jsp?vnu_content_id= 1003592998

Total Holtzbr inck revenue in 2005: €  2 .0 8  b illion  ($2.70 billion USD) .

ht tp: / / www.publishersweekly.com / ar t icle/ CA6346867.htm l?q=

Other  countr ies

Aust ra lia

Sales:  A$1.26 billion (USD $820 m illion)

Sales of t it le or iginat ing in Aust ralia:  A$747.7 m illion (USD $486 m illion)

Sales of im por ted t it les:  A$512.9 m illion (USD $333.4 m illion)

Value of expor ts:  A$162.5 m illion (USD $105.6 m illion)

Largest  expor t  m arkets:  U.S.  34% , New Zealand 16% , U.K.  14%

--Aust ralian Bureau of Stat ist ics study of 228 publishers,  2000-2001.

Canada

See

ht tp: / / www.pch.gc.ca/ progs/ ac-ca/ pubs/ index_e.cfm

2008:  The retail book business in Canada generates annual sales in excess of $1.5-billion,

m uch of them  through one com pany:  230-store I ndigo Books and Music.

ht tp: / / www.theglobeandm ail.com / serv let / story / RTGAM.20080202.books02/ BNStory

/ Enter tainm ent / hom e

Canada:  About  50,000 t it les are published each year.

ht tp: / / www.bookwire.com / bookwire/ canadianbookproduct ion.htm

627+  Publishers *

$2.4 billion in Revenue

Up 9.4%  from  1998—99

Published 27,797 t it les.  Up 13% .

http://www.bookstatistics.com/sites/para/resources/statistics.cfm
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15,744 or iginal

12,053 repr ints

Governm ent  grants to publishers.  $48 m illion

Expor ted books.  $154.8 m illion

Foreign Rights.  $313 m illion.

(Am ounts are in Canadian Dollars)

- -Publishers Weekly

ht tp: / / www.PublishersWeekly.com

These figures are m ost  likely  underrepor ted.

2007.  31%  of adults did not  read a single book for  pleasure in 2007.  (Com pared to the

U.S.  at  27% .)

Of the reading Canadians,  m ost  read m ore than 20 books dur ing the year.  (Sam e in the

US).

Regional book count :  BC-33 t it les,  At lant ic Canada-22 ,  Ontar io-19,  Alber ta-18,  Quebec-16

and Manitoba/ Saskatchewan-15.

- - I psos Reid Survey

United Kingdom

See

ht tp: / / www.publishers.org.uk / paweb/ paweb.nsf/ pubfram e?open

2007.  Last  year  Br its bought  an est im ated 338 m illion books,  at  a cost  of £2,478m . This

was 13%  higher  by both volum e and value than five years ago,  according to the Book

Market ing Lim ited's latest  Books and the Consum er survey.

BBC News,

ht tp: / / news.bbc.co.uk/ 2/ hi/ uk_news/ m agazine/ 7178598.stm

China

China publishes around 200,000 new t it les and new edit ions a year.  I t  is by  far  the largest

publishing m arket  by volum e -  officially  about  6bn units a year,  but  m any m ore when

pirated copies are taken into account .  I n term s of value the m arket  will probably  am ount

to around £4-5bn in 2007,  which would put  it  four th in the wor ld -  behind the US,  Germ any

and Japan and ahead of the UK.

ht tp: / / m oderato.wordpress.com / 2008/ 01/ 16/ a-new-culturalrevolut ion/

Sm aller / Se lf - Publishers

A. From  a survey and Special Repor t .  Ear ly  1988.  © 1998 Brenner  I nform at ion Group.

ht tp: / / www.BrennerBooks.com

1.  54%  of sm all independent  publishers are m ale,  42%  are fem ale (3%  won’t  say) .

2.  California has 6X the num ber of sm all publishers than any other  state.  This finding is

consistent  w ith surveys of other  creat ive professions,  including desktop publishers,  web

publishers and m ult im edia designers.

3.  The m ost  popular  business st ructure is the sole propr ietorship—52%  of m ale publishers

and 56%  of fem ale publishers selected this legal form at ion.

4.  Over  60%  operate out  of hom e offices (65%  of m ales,  76%  of fem ales)

5.  They’ve published an average of 7 t it les each.

6.  I n 1997,  they earned an average of $420,000.

7.  Half of the high incom e sm all publishers earned over  $1 m illion in 1997 work ing out  of

hom e offices.

8.  The typical independent  publisher  ( indie)  works 50 hours a week.  [ Many work "half

days":  8 am  to 8 pm .?]

9.  More than 68%  do not  prov ide paid vacat ions.

10.  Of the 30%  that  prov ide paid holidays,  m ost  give six  days a year  holiday  benefit .

11.  Over  80%  have no pension or  ret irem ent  program .

12.  They produce 4X as m any nonfict ion t it les as fict ion t it les.  Juvenile and poet ry  are the

m ost  popular  fict ion genres.  Self-help,  how-to and business lead in the nonfict ion

categor ies.

13.  Over  60%  use Microsoft  Word—23%  use Word Per fect .

14.  Most  (47% ) use Adobe PageMaker—24%  use QuarkXpress.

15.  QuickBooks is their  m ost  popular  account ing software program .

http://www.bookstatistics.com/sites/para/resources/statistics.cfm
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16.  Their  m ost  popular  publishing publicat ions are the PMA Newslet ter,  Publishers Week ly

and the SPAN newslet ter.

17.  They pay an average of $276.25 for  illust rat ion on each book.

18.  On average,  they  pay $465.17 for  a sim ple cover  design to as m uch as $3,533.26 for  a

com plex  cover  design.  Typical cover  costs range $450 to $3,000.

19.  Book design costs between $10 and $150 an hour.

20.  They pay between $5 and $18 per  page for  inter ior  page layout .

21.  The average revenue per  em ployee is $97,713.

22.  On average it  takes 475 hours to wr ite a fict ion t it le and 725 hours to wr ite a nonfict ion

t it le.

22.  I t  takes an average of 531 hours to produce a book—422 hours for  fict ion,  550 hours

for  nonfict ion.

24.  An average of 10 to 15 hours are spent  designing a book cover.

25.  On average,  61 hours are spent  in the edit ing process.

26.  On average,  29 hours are spent  producing a news release for  a new book.

27.  Self publishers spend 52.4%  of their  book developm ent  budget  wr it ing a book (23.3%

for  fict ion,  55.5%  for  nonfict ion) .

28.  Graphic design consum es 13.5%  of the budget  for  fict ion t it les and 3.7%  of the budget

for  nonfict ion t it les.

29.  Other  than wr it ing costs,  sm all publishers spend m ost  of their  fict ion t it le developm ent

budget  in graphic design and illust rat ion (13.5%  and 20%  respect ively) .

30.  Other  than wr it ing costs,  sm all publishers spend m ost  of their  nonfict ion t it le

developm ent  budget  on illust rat ion and page layout  (7.5%  and 8%  respect ively) .

31.  Adver t ising consum es m ost  of the sm all publisher ’s m arket ing costs (36.5%  for  fict ion

t it les,  29.8%  for  nonfict ion t it les) .

B.  From  a survey conducted by Tom  Woll,  Cross River  Publishing

Consultants in the sum m er of 2003

2002:

•  73,000 sm aller  and newer publishers grossed $29.4 billion.

•  Sales increased 21%  annually  from  1997-2002.

     Based on those publishers w ith 1-10 t it les in pr int .

•  I ncluding publishers with 11-99 act ive t it les,  the revenue jum ps to $34.3 billion.

•  Sm aller  publisher  are not  represented in t radit ional indust ry  figures.

•  70%  of the publishers repor ted sale less than $100,000.

• 43%  had been in business m ore than five years;  20% for  m ore than 10 years.

•  Most  had pr int  runs of 2-5,000 copies.

•  The greater  the num ber of t it les,  the greater  the reliance on wholesalers and dist r ibutors

for  reaching bookstores.

- -Publishers Market ing Associat ion,  ht tp: / / www.PMAonline.org

Also see

ht tp: / / www.pm a-online.org/ scr ipts/ shownews.cfm ?id= 758

ht tp: / / parapub.com / getpage.cfm ?file= resource/ business.htm l

Sm aller  publishers grossed $27 billion.

- -Don Tubesing,  PMA president .  June 2004.  ht tp: / / www.PMAonline.org

2004.  94%  of the publishers in the US sell less than $1-m illion of books annually.

ht tp: / / www.bisg.org/ index.htm l

2005:  1,000+  publishers use Publishers Assistant  bookkeeping software.

- -Steve Car lson,  Upper  Access in the Se- f-Publishers Listserv.  May 2005.

Quant ity  of  Publishers by Year

1947:  357 publishers

1973:  3,000 publishers

1980:  12,000 Publishers.  The New York  Tim es,  February  23,  1981.

1994:  52,847 publishers.  Books in Pr int .

2003:  About  73,000 (plus those who publish through POD/ DotCom  publishers;  they use the

publisher 's I SBN block. )

http://www.bookstatistics.com/sites/para/resources/statistics.cfm

4 of 27



2004:  85,000 publishers

- -PWDaily

ht tp: / / www.publishersweekly.com / PWdaily / CA510344.htm l

California is hom e to 16,787 publishers,  far  m ore than any other  state and m ore than

double the 7,371 located in New York State.

- -R.R.  Bowker,  May 27,  2004.

Books in  Pr in t ,  num ber  of

2006.  U.S.  t it le output  in 2006 increased by m ore than 3%  to 291,920 new t it les and

edit ions,  up from  the 282,500 published in 2005

ht tp: / / www.bowker.com / press/ bowker / 2007_0531_bowker.htm

2005.  Using a new m ethodology,  Bowker  repor ted that  there were 282500 books published

in the US in 2005,  com pared to its or iginal est im ate of about  175000.

www.publishersweekly.com / ar t icle/ CA6452640.htm l

2005.  “From  2003 to 2004,  the num ber  of books sold wor ldwide dropped by 44 m illion.

True,  there are st ill 2.3 billion books sold each year,  but  the bot tom  line is that  people are

flock ing to the Web,  TiVo,  cell phone screens,  PlayStat ion Por tables and DVDs while buy ing

fewer  books.”  - -Kev in Maney,  USA Today ,  July  18,  2005

2004:  195,000 new t it les were published in 2004,  up 14%  from  the prev ious year.  New

t it les released by  the largest  t rade houses rose just  5.4% .  Fict ion grew 43% , to 25,184

new books.  Non- fict ion gains were seen in religion,  t ravel and hom e-econom ics.  Declines

occurred in educat ion,  history,  science and biographies.

- -PWDaily

ht tp: / / www.publishersweekly.com / PWdaily / CA510344.htm l

2004:  2.8 m illion books in pr int .

- -R.R.  Bowker  as repor ted in The Wall St reet  Journal,  Apr il 24,  2004.

2004:  English-Speaking Countr ies Published 375,000 New Books Wor ldwide.

U.S.  Book Product ion Reaches New High of 195,000 Tit les

ht tp: / / www.bowker.com / news/ stat ist ics.htm

2003.  173,000 new t it les and new edit ions were published.

New t it les from  the largest  t rade houses increased 2.4 percent ,  to 22,914,  while total

output  from  university  presses declined by 2.2 percent ,  to 12,003.

- -R.R.  Bowker,  May 27,  2004.

So,  80%  of the t it les cam e from  the sm all or  self-publishers.

2002:  The five large New York publishers accounted for  45%  of the m arket  (m ade 45%  of

the sales-m oney . )  They grossed $4.1 billion.

Publishers Weekly,  June 16,  2003.

ht tp: / / www.PublishersWeekly.com

So 55%  of the sales ( incom e) are m ade by the sm all/ self-publishers.

2004:  There are 17 new books published each and every hour  of each and every day,

m eaning that  148,920 books are published year ly  in the U.S.

- -Book I ndust ry  Study Group,  Trends Repor t . .  ht tp: / / www.BI SG.org

1.5+  m illion t it les are in pr int  (current ly  available in the U.S.

US:  About  120,000 t it les are published each year.

ht tp: / / www.bookwire.com / bookwire/ am er icanbookproduct ion.htm

2002:  The larger  publishers released 5%  fewer  books,  m ost ly  in adult  fict ion and t ravel.

Travel books were down in response to the econom y and 9/ 11.

Tit le output  was up 5.8%  overall for  a total of 150,000 t it les

University  press t it les were up 10%  over  2001.

- -Publishers weekly

ht tp: / / www.PublishersWeekly.com

2002:  The larger  publishers decreased output  5%  but  t it les published rose 6%  to 150,000.

- -R.R.  Bowker  in Publishers weekly,  June 2,  2003.

ht tp: / / www.PublishersWeekly.com

However,  this num ber m ay include sheet  m usic too.

2004:  1,879,000 books are in-pr int  (cur rent ly  available) .

ht tp: / / www.bowker.com / products/ pr int .htm

A new book is published every 30 seconds.

- -Rosem ary Gor ing in The Herald,  October  11,  2004.

ht tp: / / www.theherald.co.uk/ features/ 25577-pr int .shtm l

http://www.bookstatistics.com/sites/para/resources/statistics.cfm
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W ho is publish ing how  m any Books?

78%  of the t it les published com e from  the sm all/ self-publishers.

ht tp: / / www.pm a-online.org/ benefits/ indust ry_repor ts.cfm

2002:  The five large New York publishers accounted for  45%  of the m arket  (m ade 45%  of

the sales. )

- -Publishers Weekly,  June 16,  2003.

ht tp: / / www.PublishersWeekly.com

1999:  the top 20 publishers accounted for  93%  of sales.

- -Andre Schiffr in,  The Business of Books in the Washington Post .

October  18,  2000.

2000:  80%  of the book sales are cont rolled by five conglom erates:  Ber telsm ann (Random

House) ,  Ruper t  Murdoch’s News Corp,  Tim e Warner,  Disney and Viacom / CBS.

- -Andre Schiffr in,  The Business of Books in the Washington Post .

October  18,  2000.

2002:  Five large New York publishers had US sales of $4.102 billion and wor ldwide sales of

$5.68 billion.

Random  House:  $2.1 billion wor ldwide

Penguin Group:  $1.3 billion

HarperCollins:  $1.1 billion

Sim on & Schuster :  $690 m illion (est )

AOL/ Tim e Warner :  $415 m illion

- -Publishers Weekly,  June 16,  2003

ht tp: / / www.PublishersWeekly.com

Nielsen BookScan t racks about  70%  of total book sales.  See ht tp: / / www.bookscan.com /

- -Publishers Weekly,  February 28,  2005.

W hat genres/ categor ies are  people buying?

55%  Popular  fict ion

10%  Religious nonfict ion

9%  Cooking/ Crafts

- -2001 Consum er Research Study on Book Purchasing by  the Book I ndust ry  Study Group,

ht tp: / / www.bisg.org

2002:  Genres,  quant ity  published.

New adult  fict ion:  17,000.

Juveniles:  10,000

- -R.R.  Bowker  in Publishers weekly,  June 2,  2003.

ht tp: / / www.PublishersWeekly.com

Chr ist ian Books

2002 sales of books and products through all channels:  just  under

$4.2 billion,  up from  $4 billion in 2000.

$2.4 billion sold through Chr ist ian retail out lets;  $1.1 billion through general retail;  and

$725 m illion through direct - to-consum er m inist ry  channels.

First  6 m onths of 2003:  CBA m em ber store sales were down 2% .

Books increased 8% ,  Bibles increased 2%  but  m usic and gifts decreased 9% .

- -Chr ist ian Booksellers Associat ion repor ted in Publishers Week ly,  August  4,  2003

ht tp: / / www.PublishersWeekly.com

2005:  Book of Morm on has sold 130 m illion copies.  Joseph Sm ith was the founder  of The

Church of Jesus Chr ist  of Lat ter -day  Saints.  Sm ith's or iginal church,  founded in 1830,  had

just  six  m em bers,  m ost ly  his fam ily.  Only  5,000 copies of the Book of Morm on,  the

church’s core docum ent ,  were init ially  published.  Som e 130 m illion copies of the Book of

Morm on have since been circulated in 77 languages.

Myster ies ,  stats on

ht tp: / / news.shelf-awareness.com / nv iew. jsp?appid= 411&j= 218084

Graphic Novels/ Com ic Books includ ing Manga

2006.  Est im ated sales $330-m illion.

Tit les published:  2,785.

ht tp: / / www.publishersweekly.com / ar t icle/ CA6421266.htm l

Hum or books

Copies sold of Maher 's biggest  book,  When You Ride Alone,  You Ride with bin Laden:

125,000.  See m ore at

ht tp: / / www.publishersweekly.com / ar t icle/ CA634707.htm l

http://www.bookstatistics.com/sites/para/resources/statistics.cfm
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Rom ance books

64.6 m illion Am er icans read at  least  one rom ance novel in the past  year.

78%  of rom ance readers are fem ale

Other  stat ist ics at

ht tp: / / www.rwanat ional.org/ cs/ the_rom ance_genre/ rom ance_literature_stat ist ics

/ readership_stat ist ics

Book Pr in ters

1638:  the first  pr int ing press was brought  to the Massachuset ts Bay Colony.

- -Doreen Carvajal,  The New York Tim es,  August  24,  1997.

42 ( ink)  book pr inters in the U.S.Most  are in Michigan.

12 (digital)  book pr inters in the U.S.Most  specialize in very  shor t  runs (100-1,000 books) .

2003:  I ngram 's LightningSource digitally  pr ints (POD) 70,000 indiv idual books/ week.

Their  delivery  channels cover  m ore than 90%  of the bookstores in the US.

They fulfill near ly  1 m illion eBooks/ day.

They have m ore than 2,000 vendor / publishers as clients.

- -LightningSource

ht tp: / / www.LightningSource.com

Also see

ht tp: / / parapub.com / getpage.cfm ?file= resource/ produce.htm l

and

ht tp: / / parapub.com / supplier.cfm ?# 16

2006.  The average pr int  run per  t it le at  LightningSource is 1.8 books.

Tit les are pr ices between $9 and 25.99.

ht tp: / / www.publishersweekly.com / ar t icle/ CA6329586.htm l

Som e 30 percent  of the 200,000 new t it les pr inted last  year  were pr inted in quant it ies of

less than 100 units.

That 's 60,000 t it les.

- -Noel Ward,  OnDem andJournal.com , July  2006.

Trafford Publishing in Br it ish Colum bia,  exclusively  digital and a pioneer  in digital book

pr int ing,  has becom e the largest  book publisher  in Canada.

- -Noel Ward,  OnDem andJournal.com , July  2006.

2007.  Lightning Source grew from  three em ployees in 1997 to m ore than 500 today;  the

com pany digitally  scans about  2,000 books a week and pr ints 1.2 m illion books a m onth.

“ I t  took  us seven years to pr int  10 m illion books,”  says Kirby Best  as we st roll through the

159,000-sq.- ft .  building.  “This year  we published 10 m illion books in the first  11 m onths.”

ht tp: / / www.publishersweekly.com / ar t icle/ CA6522044.htm l

Book Pr in t ing

Most  init ial pr int  runs are 5,000 copies.

- -Publishing for  Profit  by  Tom  Woll.  Page 113.  TWoll@aol.com

4,986 was the average first  press run;  second pr int ings averaged 4,776.  - - -PMA survey of

m em bers,  1998.  ht tp: / / www.PMAonline.org

The first  pr int  run for  a m id- list  book by a larger  publisher  is 10-15,000 books.

- -Br ian DeFiore,  Maui Wr iters Conference.

ht tp: / / www.defioreandco.com /

A larger  publisher  m ust  sell 10,000 books to break even.

- -Br ian DeFiore,  Maui Wr iters Conference.

ht tp: / / www.defioreandco.com /

Larger  publishers have shifted their  philosophy from  a hum ongous first  pr int  run to a

m arket  reality  run.

- -Jean Srnecz,  VP,  Baker  & Tay lor.  1998.  ht tp: / / www.BTOL.com

Also see

ht tp: / / parapub.com / getpage.cfm ?file= resource/ produce.htm l

“And the book,  apparent ly  has real prom ise:  the house has announced a first  pr int ing of

350,000,  which m eans that  if they ’re really  pr int ing even a third of that ,  they ’re pret ty

opt im ist ic.”

- -Sara Nelson,  Publishers Weekly,  July  25,  2005

2005.  Offshor ing.  China is the leading m anufacturer  of four -color  books.  See repor t .

ht tp: / / www. lulu.com / content / 200432

http://www.bookstatistics.com/sites/para/resources/statistics.cfm
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POD Subsidy Publishers

(Xlibr is,  Author  House,  Trafford,  iUniverse,  et .  al. )

2008:  For  the num ber of t it les published,  see

ht tp: / / poddym outh.wordpress.com / 2008/ 02/ 03/ total- t it les- in-pr int for -self-publishing-pods/

2008:  Total num ber of books sold.  See

ht tp: / / poddym outh.wordpress.com / 2008/ 02/ 04/ total-books-sold- forself-publishing-

pod-serv ices/

Xlibr is has paid out  $1 m illion in royalt ies to som e 9,000 authors since the com pany was

founded in 1997.  (About  $111.  each. )

- -Publishers weekly,  March 17,  2003.

ht tp: / / www.PublishersWeekly.com

Xlibr is sold 300,000 of the 9,000 t it les published since 1997 (33 sales per  t it le) .

- -Moira Allen in The Wr iter,  June 2004.  ht tp: / / www.Wr iterMag.com

Xlibr is published 10,269 t it les through March 25,  2004.  352 or  3.4%  had sold m ore than

500 copies.

1,463 or  14.3%  had sold m ore than 200 copies.

The average per-publicat ion sale num ber of an Xlibr is t it le is about  130 copies.

Xlibr is grossed $2.5-m illion in 2000 and should do $8-m illion in 2004.

- -The Wall St reet  Journal,  Apr il 24,  2004.

iUniverse says their  10,000 t it les have sold 750,000 copies (75 copies/ t it le) .

Of iUnivers's 17,000 t it les,  only  84 have sold m ore than 500 copies.

- -Moira Allen in The Wr iter,  June 2004.  ht tp: / / www.Wr iterMag.com

Only a half dozen of iUniverse's 17,000 t it les m ade it  to Barnes & Noble store shelves.  This

was m ainly  due to the unat t ract ive discount  st ructure.

- -Moira Allen in The Wr iter,  June 2004.  ht tp: / / www.Wr iterMag.com

More iUniverse figures

ht tp: / / www.publishersweekly.com / ar t icle/ CA601501.htm l

Authorhouse claim s their  18,500 t it les have sold 2 m illion books (108 books/ t it le) .

Book Sales in  the U.S.

Accurate  sa les f igures are  im possib le to get .  Read

ht tp: / / parapub.com / sites/ para/ resources/ stat ist ics.cfm

A successful fict ion book sells 5,000 copies.

- -Authors Guild.  ht tp: / / www.authorsguild.org/

A successful nonfict ion book sells 7,500 copies.

- -Authors Guild.  ht tp: / / www.authorsguild.org/

1996:  25.6 billion was spent  on books.

2001:  $25.4 billion.  Trade books ( those in bookstores) :  $6.4 billion,  religious $1.3 billion,

Professional $4.7 billion,  Book Clubs $1.3 billion,  and other  categor ies.

- -Associat ion of Am er ican Publishers

ht tp: / / www.publishers.org/ indust ry / index.cfm

2002:  Books sales totaled roughly  $26.9 billion.

- -Associat ion of Am er ican Publishers.

2002:  Books sales totaled roughly  $26.9 billion.

A 5.5%  increase over  2001.  2001 had a 0.6%  increase over  2000.

College texts up 12.4%  to $3.9 billion

Mass-Market  paperbacks up 11.7%  to $1.73 billion

Trade books up 8.8%  to $6.93 billion

- -Publishers weekly,  March 10,  2003.

ht tp: / / www.PublishersWeekly.com

2003:  Net  book sales rose near ly  5%  to $23 billion.  (??)

Trade book sales were up 1.2%  to $5.1 billion.

eBook sales increased.

Religious book sales increased 50%  to $1.6 billion.

- -AAP repor ted in Booktech Magazine,  May/ June 2004.

Sales of new books are decreasing while the sales of used books are increasing.

- -Publishers weekly,  Septem ber 20,  2004.

http://www.bookstatistics.com/sites/para/resources/statistics.cfm
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ht tp: / / www.PublishersWeekly.com

One-third of the books sold wor ldwide are sold in the US.

- -Overseas Book Serv ice,  Decem ber  8,  1998.

ht tp: / / www.overseasbookserv ice.com /

While the US Populat ion is growing and educat ion levels are r ising,  book sales are not—due

to heavy m edia com pet it ion for  leisure t im e.

- -Business Trend Analysts,  I nc.  as repor ted in Publishers Week ly,  October  27,  1997.

ht tp: / / www.businesst rendanalysts.com /

ht tp: / / www.PublishersWeekly.com

A book m ust  m ove in the stores in six  weeks.

- -Br ian DeFiore,  Maui Wr iters Conference.

ht tp: / / www.defioreandco.com /

The top ten US cit ies by dollar  volum e of book sales and num ber of bookstores are Los

Angeles-Long Beach;  New York;  Chicago;  Boston;  Washington,  Philadelphia;  San Francisco;

Seat t le-Bellevue-Everet t ; San Jose;  San Diego.

- -Chr ist ian Science Monitor,  Decem ber  9,  1997.

ht tp: / / www.csm onitor.com /

Also see

ht tp: / / www.bookweb.org/ research/ stats/ 374.htm l

I n 2001,  consum ers purchased 1.6 billion books.

- -2001 Consum er Research Study on Book Purchasing by  the Book

I ndust ry  Study Group,  ht tp: / / www.bisg.org

2004.  Book sales totaled $22.8 billion

2005:  book sales totaled $25.1 billion

ht tp: / / www.publishersweekly.com / ar t icle/ CA6313616.htm l

2005:  Book sales totaled $34.6 billion.

ht tp: / / www.bisg.org

2006.  For  January through Novem ber 2006,  net  book sales of $8.623 billion were exact ly

even with the first  11 m onths of 2005.

•  Audiobooks were up 24.7%  to $19.6 m illion,  with year - to-date sales off 11.7% .

•  Adult  hardcovers rose 16.8%  to $206.7 m illion and were up 3%  for  the year.

•  Children's/ YA hardcovers were up 8.1%  to $53.8 m illion but  have fallen 30.1%  for  the

year.

•  University  press hardcovers,  with sales of $6.6 million,  were even with the prev ious

year ;  sales were up 3.8%  for  the year.

•  Religious books were down 2.2%  to $47.9 m illion and were off 9.5%  for  the year.

•  Adult  m ass m arket  dropped 6.3%  to $73.2 m illion but  was up 6.1%  for  the year.

•  Children's/ YA paperbacks fell 8.3%  to $37.7 m illion,  and sales were up 0.3%  for  the year.

•  E-books dropped 9.2%  to $1.9 m illion but  have r isen 22.4%  for  the year.

•  Adult  paperbacks were down 9.7%  to $99.4 m illion but  were up 11.6%  for  the year.

•  University  press paperbacks were down 14.1%  to $5.1 m illion but  have r isen 4.6%  for

the year.

See Associat ion of Am er ican Publishers and

ht tp: / / news.shelf-awareness.com / m sgget . jsp?m id= 1206808. .

From  2003 to 2004,  the num ber  of books sold wor ldwide dropped by 44 m illion.  True,

there are st ill 2.3 billion books sold each year,  but  the bot tom  line is that  people are

flock ing to the Web,  TiVo,  cell phone screens,  PlayStat ion Por tables and DVDs while buy ing

fewer  books.

- -USA Today,  July  18,  2005.

2006.  Net  book sales last  year  dropped 0.3%  to $24.2 billion from  $24.26 billion in 2005.

ht tp: / / news.shelf-awareness.com / nv iew. jsp?appid= 411&j= 218084

2004.  “Of the 950,000 t it les out  of the 1.2 m illion t racked by Nielsen Bookscan sold fewer

than 99 copies.  Another  200,000 sold fewer  than 1,000 copies.  Only  25,000 sold m ore than

5,000 copies.  The average book in Am er ica sells about  500 copies.”

- -  Publisher ’s Weekly,  July  17,  2006

Note:  The 1.2 m illion is closer  to the num ber of books in pr int  than the num ber of t it les

published for  the year.

1993-2005 category sales.  see

ht tp: / / www.bookwire.com / bookwire/ decadebookproduct ion.htm l

2006:  Num ber of books sold:  659.3 m illion.

ht tp: / / www.publishersweekly.com / ar t icle/ CA6522183.htm l

2007:  Num ber of books sold:  692.3 m illion.  For  breakdown and explanat ion,  see

http://www.bookstatistics.com/sites/para/resources/statistics.cfm
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ht tp: / / www.publishersweekly.com / ar t icle/ CA6522183.htm l

Used books

2004.  Used book sales by category.  Nonfict ion outsells fict ion.

ht tp: / / www.publishersweekly.com / ar t icle/ CA6262188.htm l

2003:  15 percent  of all books for  adults and teenagers that  were purchased from  Apr il to

Decem ber  2003 were used -  an increase of 5 percentage points from  the sam e per iod in

2002.

Meanwhile,  the Web's share of sales in the sam e t im e per iod increased to 12.7 percent

from  9.7 percent .

- -Based on consum er surveys,  I psos BookTrends,  which is a div ision of the research and

consult ing firm  I psos- I nsight

Am er icans bought  150 m illion old books last  year,  repor ts I psos BookTrends.  Online

used-book sales could double and hit  $2-billion by 2007 according to Forester  Research.

- -The Wall St reet  Journal,  June 22,  2004.

2002:  People spent  $530 m illion on used books,  5%  of the t rade book m arket .  The

I nternet  m akes hard- to- find t it les easier  to locate.

There are 7,200 used bookstores,  up 10%  in 10 years.

Powell's in Por t land,  OR,  does 40%  of its business online;  55-65%  of that  volum e is in used

books.

- -Newsweek,  August  11,  2003

Used books were purchased by one out  of ten book buyers in the prev ious nine m onths in

2002.

Used books account  for  $533 m illion in annual sales;  13%  of the units sold and 5%  of the

total revenue.

The heav iest  book buyers buy m ore than one- third of their  books used.

The largest -selling used books are:  Myster ies,  rom ance and science fict ion.

Used nonfict ion sell best  online.

- - I psos Book Trends in Publishers weekly,  June 9,  2003.

ht tp: / / www.PublishersWeekly.com

2004.  $589-m illion.

ht tp: / / www.publishersweekly.com / ar t icle/ CA6429815.htm l

2007.  Used book dealers.  79%  of the used book sellers that  sell online at  AbeBooks.com

are 45 or  older  and m ore than 50%  have an advanced degree.

Most  used book m erchants are pursuing retailing as a second career.

11%  of used book sellers work m ore than 50 hours per  week,  including 9%  m ore than 60

hours.

ht tp: / / www. internet retailer.com / internet / m arket ingconference/ 663505860-baby-boom ers-

dr ive-used-book-sales.htm l

Book Expor ts f rom  the US

Enter tainm ent  content  is the largest  U.S.  expor t .

I nform at ion is the basis of m ore than half the gross dom est ic product .

- -The Wall St reet  Journal,  June 10,  2003

2005-2006.  Books shipped to Canada,  UK,  Aust ralia,  Japan,  Mexico,  Singapore,  Germ any,

in that  order.

ht tp: / / www.publishersweekly.com / ar t icle/ CA6433892.htm l

$837.5 m illion in 2001.  To Canada,  UK,  Japan,  Aust ralia,  Mexico,  Singapore,  Nether lands,

Germ any,  South Korea and others,  in that  order.

- -Publishers Weekly,  Septem ber 3,  2001.

ht tp: / / www.PublishersWeekly.com

2003 – 2004.  Canada top list  again.  China’s book m anufactur ing increases.

ht tp: / / www.publishersweekly.com / ar t icle/ CA513017.htm l

2002:  $1.68 billion,  down 1.8%

Top expor t  m arkets ( in order ) :  Canada,  U.K.  Japan,  Aust ralia,  Mex ico,  Singapore,  Hong

Kong,  South Korea,  Germ any,  Taiwan.

- -Publishers weekly,  March 24,  2003.

ht tp: / / www.PublishersWeekly.com

Conferences,  W r iter ’s

263 wr iters’ conferences are listed at  Shaw Guides.

ht tp: / / wr it ing.shawguides.com /

http://www.bookstatistics.com/sites/para/resources/statistics.cfm
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eBooks

eBook sales increased 1,442%  in January 2003 over  January 2002.

- -Publishers weekly,  March 24,  2003.

ht tp: / / www.PublishersWeekly.com

LightningSource fulfills near ly  1 m illion eBooks/ day.

ht tp: / / LightningSource.com

2004,  first  quar ter.  421,955 eBooks were sold in the first  quar ter,  up 46%  over  the sam e

per iod the prev ious year.  Revenue was $32.2 m illion,  up 28% . .

- -Publishers weekly,  June 21,  2004.

ht tp: / / www.PublishersWeekly.com

2004,  second quar ter.  eBook sales increased 5%  to 390,000 units and revenues increased

23%  to $3 m illion in sales in the second quar ter  of 2004 over  the sam e per iod in 2003.

Am azon did not  repor t  their  sales and B&N stopped selling eBooks.  825 new t it les were

released.

- -Publishers weekly,  Septem ber 27,  2004.  See

ht tp: / / www.openebook.org

2004,  first  nine m onths:  Sales were 1.4 m illion,  up 14% . Retailer  revenue was $9.5

m illion,  up 20% . The num ber of new eBooks fell 57%  in the third quar ter.

- -Publishers weekly,  January 17,  2005.

ht tp: / / www.PublishersWeekly.com

ht tp: / / www.openebook.org

70%  of book fair  v isitors are ready to buy  elect ronic books if they can run them  on any

com puter.  67%  are ready to read the,  62%  would borrow them  from  a library.

- -Open E-Book Forum  as repor ted in Booktech the Magazine,  January/ February 2003

2004.  EBOOK PUBLI SHERS REPORTED I NCREASES in revenue and unit  sales over  the sam e

quar ter  the prev ious year  (Q2 2004)  with a 36%  increase in eBook units sold and a 69%

increase in eBook revenues.

See

ht tp: / / www. idpf.org/ doc_library / stat ist ics/ Q22005.htm

ht tp: / / www. idpf.org/ doc_library / indust rystats.htm

2007.  FRANKFURT BOOK FAI R SURVEY:  Digit izat ion I s a Challenge for  the I ndust ry.  See

ht tp: / / www.thebookstandard.com / bookstandard/ news/ author

/ ar t icle_display. jsp?vnu_content_id= 1003655667

and

ht tp: / / www.publishersweekly.com / ar t icle/ CA6488033.htm l?nid= 2286&source= link&

r id= 343249829

DVDs

2003:  DVD revenue hit  $17.5 billion:  $12.1 billion in sales and $5.4 billion in rentals.

Finding Nem o on DVD grossed as m uch as the film .

- -Adam s Media Research as repor ted in USA Today,  January 8,  2004.

More than one-half of all U.S.  hom es have a DVD player.

- -Adam s Media Research as repor ted in USA Today,  January 8,  2004.

2003:  people spent  67 hours watching DVDs.

- -Adam s Media Research as repor ted in USA Today,  January 8,  2004.

Movies/ Film

1996:  Moviegoer  spending:  $5.4 billion

2002:  Moviegoer  spending:  $9.27 billion

2003:  Moviegoer  spending $9.17 billion.

    Overall,  theaters sold 100 m illion fewer  m ovie t ickets.

- -USA Today,  January 8,  2004.

A TV m ovie w ill be seen by 3-m illion people and will sell m ore books than a screen film .

- -Andy Cohen,  Maui Wr iters Conference.

ht tp: / / www.BI SG.org

TWoll@aol.com

40%  m ake im pulse purchases.

- -Book indust ry  Study Group.  Publishing for  Profit  by  Tom  Woll,  page 170.

ht tp: / / www.BI SG.org

TWoll@aol.com

2002:  Of the $23.7 billion spent  on books,  only  $10.7 billion is spent  in bookstores.  The

non- t radit ional out lets sell m ore books.

http://www.bookstatistics.com/sites/para/resources/statistics.cfm
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- -Tam i DePalm a,  Marketability.  tw ist@m arketability.com

Book Purchases by Store  Type

2007.  Chains,  I nternet  dom inate bookselling.

Chain bookstores accounted for  33%  of unit  book purchases in the January through

Septem ber  per iod.

Purchases m ade through online retailers represented 20%  of book purchases.

Book clubs accounted for  12%  of book buys.

I n all,  the direct - to-consum er ( I nternet ,  book clubs,  book fairs,  other)  channel accounted

for  35%  of purchases in the nine-m onth per iod.

ht tp: / / www.publishersweekly.com / ar t icle/ CA6515670.htm l

2005:  88%  of respondents are sat isfied w ith the serv ice from  independent  stores.

I ndependent  stores ranked higher  than chain or  online stores.

- -Consum er Repor ts,  January  2005.  ht tp: / / www.consum errepor ts.org

ht tp: / / www.newrules.org/ retail/ news_archive.php?browseby= slug&slugid= 94

2004:  I ndependent  stores increased m arket  share by  2%  over  the prev ious year  to 18%  of

the $11 billion U.S.  adult  fict ion and nonfict ion book sales.

- -Am er ican Booksellers Associat ion,  as repor ted in The Wall St reet  Journal,  August  24,

2004.

24.6%  Large chain stores

17.7%  Book Clubs

15.2%  Sm aller  chains and independent  stores.

5.4%  I nternet  such as Am azon.com

--Book I ndust ry  Study Group.  ht tp: / / www.BI SG.org

2002:  $450 m illion was spent  on general- interest  books at  big-box stores such as

Wal-Mart .  That  figure is up 7.4%  from  2000.  Costco and other  pr ice clubs are tak ing

m arket  share from  the bookstores.

- - I psos Book Trends,  repor ted in The Wall St reet  Journal,  June 18,  2003

Chain stores

2007.  Total revenue from  the nat ion's three m ajor  bookstore chains rose 5.6%  in the third

quar ter  ended October  31,  reaching just  under  $2.1 billion.

ht tp: / / www.publishersweekly.com / ar t icle/ CA6508765.htm l

2006.  Hast ings

Book sales at  Hast ings Enter tainm ent  rose 1.8%  in 2006,  to $120.5 m illion

ht tp: / / www.publishersweekly.com / ar t icle/ CA6437724.htm l

153:  Total num ber  of Hast ings sto stores

$118 m illion:  Book sales in 2005

$119 m illion:  Book sales in 2004

$117 m illion:  Book sales in 2003

$134 m illion:  Music sales in 2005

$135 m illion:  Music sales in 2004

$132 m illion:  Music sales in 2003

For  m ore num bers,  see

ht tp: / / www.publishersweekly.com / ar t icle/ CA6329605.htm l

2006.  Books-A-Million.  The com pany operated 27 t radit ional stores last  year,  down from  32

in 2005;  in 2002 BAM had 44 t radit ional stores.

The com pany had a net  gain of six  superstores in 2006,  finishing the year  w ith 179;  in 2002

it  had 163 superstores.  The nine new stores BAM opened in 2006 added revenue of $12.6

m illion,  while the eight  stores it  shut  had sales of $3.9 m illion.  Ear lier  this year,  BAM

repor ted total revenue of $520 m illion,  a 3.3%  increase over  2005.

ht tp: / / www.publishersweekly.com / ar t icle/ CA6437719.htm l

2005.  Waldenbooks has 678 stores and gross revenue of $744.8 m illion

ht tp: / / www.publishersweekly.com / ar t icle/ CA6396694.htm l

2004.  Total revenue at  the nat ion's three largest  bookstore chains rose 5.1%  in 2004,  to

$8.81 billion.

ht tp: / / www.publishersweekly.com / ar t icle/ CA511823.htm l

Borders has 450 stores in the U.S.

- -The Wall St reet  Journal,  August  24,  2004.

Books-A-Million is the # 3 chain with 200+  stores

- -Tony Kontzer  in I nform at ion Week.

2002:  Borders opened 41 super  stores for  a total of 404.

http://www.bookstatistics.com/sites/para/resources/statistics.cfm
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Closed 53 Waldenbook stores and opened 4,  leaving a total of 778.

8 new stores were opened overseas for  a total of 30 super  stores and 37 Books,  Etc.

- -Publishers weekly,  March 17,  2003.

ht tp: / / www.PublishersWeekly.com

2004.  Borders revenue increased 19%  for  $3.89 billion in sales.

Superstore sales were up 40% .

Borders opened 19 superstores for  a total of 462.

Walden sales fell 5%  to $779.9 m illion.  38 stores were closed.  Many rem aining Walden

stores w ill be re-branded as Borders Express.

- -Publishers weekly,  February 14,  2005.

ht tp: / / www.PublishersWeekly.com

Barnes & Noble plans to open 30-35 new stores in 2004.

- -The Wall St reet  Journal,  August  24,  2004.

2003 gross sales

Barnes & Noble had sales of $5.95 billion and a net  profit  of 3%

Borders had sales of $3.7 billion and a net  profit  of 3.5% .

- -The Wall St reet  Journal,  August  24,  2004.

2002 gross sales:

Barnes & Noble:  $3.7 billion

Borders Group:  $3.4 billion

Books-A-Million:  $443 m illion

- -Publishers weekly,  Apr il 7,  2003.

ht tp: / / www.PublishersWeekly.com

2001 gross sales:

Barnes & Noble:  $3.8 billion

Borders Group:  $3.5 billion

Books-A-Million:  $443 m illion

Borders held a Publisher  Sum m it  on Fr iday February 25,  2005.  Mike Spinozzi,  Exec VP &

CMP of BGI ,  was the pr im ary presenter,  giv ing an overv iew of BGI 's business for  2004 and

init iat ives for  2005.  Here is a br ief sum m ary as repor ted by  Sue Frank Ost field,  Director  of

Nat ional Accounts,  Publishers Group West .

•  2004 BGI  Sales:  Borders- -2.6 billion,  I nternat ional- -511 m illion,  Walden ( includes

Walden,  Borders Express,  Airpor t ,  Out let  and Kiosks) - -800 m illion

•  2004 BGI  Dom est ic Sales:  Books- -50% , Music- -14.5%, DVD--8% , Cafe--3.8% , Gift - -4% ,

Bargain--3.6% , Children's- -8.8% , Calendar- -1.6% , Newsstand--5.3%

•  2005 I nit iat ives:  Paper  chase,  the new Borders acquisit ion of stat ionery products,  is

developed in the U.S. ;  Seat t le's Best  Coffee,  a Starbucks subsidiary,  goes nat ionwide in

Borders Cafes;  Borders Express,  a new Borders branding,  will rem ain Walden m anaged

and purchased but  will include Borders Or iginal Voices;  I m prove execut ion of

m erchandising in Borders stores,  set  new standards.

•  2005 Category Managem ent  I nit iat ives:  the last  set  of categor ies to be rolled out  for

2005 are Hom e,  Transpor tat ion,  Metaphysics,  Diet ,  Ar t  and Self-Help.  Other  categor ies w ill

be rev isited on a two-year  cycle.

•  Current  Store Count :  463 Borders stores,  640 Walden stores,  36 Borders Express Stores,

14 Airpor t  stores,  78 I nternat ional Borders stores,  22 Borders Out let  stores

•  2005 projected store act iv ity :  opening 10-25 new Borders stores,  100 Borders rem odels,

100 conversions from  Walden to Borders Express

•  2004 Books per form ance:  adult  books up 1% , children's down 5% ;  Borders Express

conver ted stores showed increased sales of 5% .

•  Borders returns rates:  24.74%  in 2004,  23.84%  in 2003,  26.55%  in 2002,  25.9%  in 2001

•  Borders com p store sales:  + 0.6%  in 2004,  -0.5%  in 2003,  -1.2%  in 2002,  + 2.0%  in 2001

•  Walden com p store sales:  -1.7%  in 2004,  - .6%  in 2003,  -4.4%  in 2002,  -3.2%  in 2001

•  Borders t it le assor t :  core t it les carr ied in all stores up 30-40%  in 2004

Also see

ht tp: / / www.fonerbooks.com / booksale.htm

Online Bookstores/ Am azon.com

Num ber of books sold online in 1999:  57 m illion.

- -The Standard,  October  23,  2000.

ht tp: / / www.thestandard.com /

I n 2000,  online sales were 5-10%  of total book sales.  40%  were fict ion.

- -The Standard,  October  23,  2000.

ht tp: / / www.thestandard.com /

Am azon book sales by year

2001:  $1.8 billion

http://www.bookstatistics.com/sites/para/resources/statistics.cfm
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2002:  $2.0 billion

2003:  $2.3 billion

2004:  $2.6 billion.  Overall sales for  all products were up 32%  to $6.9 billion.

- -Publishers weekly,  February 7,  2005.

ht tp: / / www.PublishersWeekly.com

2002 – 2006 figures com pared with bookstores.

ht tp: / / www.publishersweekly.com / toc-archive/ 2007/ 20070219.htm l

Making # 2 at  Am azon.

Total sales for  the week of the Am azon cam paign were 2294 copies for  the Biology of

Belief.  I t  took  sales of m ore than 1,000 to dr ive the book to num ber two.  (A Harry  Pot ter

book was first )

Thereafter,  sales of only  100 a day or  thereabouts were needed to m aintain it  there!  I

suspect  this has to do with the algor ithm s Am azon uses to prevent  wild fluctuat ions of the

list .

- -Dawson Church

Author 's Publishing Cooperat ive--com prehensive serv ices for  selfpublishers

ht tp: / / www.AuthorsPublishing.com

Am azon.com  is Bantam -Doubleday-Dell’s third largest  custom er.

- -Michael Larsen,  agent .  larsenpom a@aol.com

2001.  Am azon.com  sells 5%  of all books for  $3 billion.  Am azon.com  is ranked am ong the

top 50 brands in the wor ld.

- -Newsweek.  Apr il 9,  2001.

ht tp: / / www.Newsweek.com

2002:  Online bookstores sold 10%  of the books.

- -  The Wall St reet  Journal,  June 18,  2003

Am azon had 35.9 m illion v isitors in May 2003.

BarnesAndNoble.com  had 7.9 m illion

- -Com Scores Networks,  I nc.

The Wall St reet  Journal,  June 18,  2003

The Wall St reet  Journal,  June 18,  2003

2002:  Books were by far  the best  I nternet  seller.  43%  of online shoppers purchased at

least  one book.

- -Ver tus Custom er Focus (ht tp: / / www.Ver t isI nc.com ) ,  repor ted in

www.TargetOnLine.com

2005.  Powell's has thus becom e the third largest  online retailer  of books in this country.

ht tp: / / www.publishersweekly.com / ar t icle/ CA6279260.htm l

Men buy m ore books than wom en.

ht tp: / / www. internet retailer.com / internet / m arket ingconference/ 406113020-wom en-

web-where-buys-are.htm l

2007.  Media sales,  which include book sales,  rose 29%  last  year  in Am azon's Nor th

Am er ica m edia segm ent ,  hit t ing $4.63 billion.

Wor ldwide m edia sales rose 31%  in the year,  to $9.24 billion.

Total revenue for  the ent ire com pany jum ped 39%  last  year,  to $14.84 billion,  w ith net

incom e up 150% , to $476 m illion.

ht tp: / / www.publishersweekly.com / ar t icle/ CA6528112.htm l?indust ry id= 47152

2008:  MORE BOOKS SOLD ON THE I NTERNET THAN ANY OTHER PRODUCT and the num ber

is increasing.  Polling com pany Nielsen Online surveyed 26,312 people in 48 countr ies.  41%

of internet  users had bought  books online.  58%  of those online in Korea had purchased

books online.  I n the U.S.,  57.5-m illion had purchased books online.

See

ht tp: / / news.bbc.co.uk/ 1/ hi/ enter tainm ent / 7213686.stm

Google

2004.

$3.2 billion:  Total revenue in 2004

99:  Percentage of revenue generated by adver t ising in 2004

3,021:  Num ber of em ployees at  end of 2004

ht tp: / / www.publishersweekly.com / ar t icle/ CA606193.htm l

Am er ican Booksellers Associat ion (The independent  bookstore organizat ion) .  The chain

stores are replacing the independents.

http://www.bookstatistics.com/sites/para/resources/statistics.cfm
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2004:  Am er ican Booksellers Associat ion m em bership is down to 1,885 stores.  I t  was 4,700

in 1993.

- -Am er ican Booksellers Associat ion,  as repor ted in The Wall St reet  Journal,  August  24,

2004.

2005:  Am er ican Booksellers Associat ion m em bership is down to 1,660 stores.

ABA m em bership was 5,132 in 1991.  I t  fell to 4,047 in 1998.

- -Business Week,  June 29,  1998.

ht tp: / / www.businessweek.com /

Since 1993,  ABA m em bership has dropped from  5,100 to 3,500 because the independent

stores have been dr iven out  of business.

- -Chicago Tr ibune Magazine,  May 31,  1998.

ht tp: / / www.chicagotr ibune.com /

ABA m em bership declined to 2,800 stores.

- -Publishers Weekly,  Decem ber 2001

ht tp: / / www.PublishersWeekly.com

ABA m em bership

2000:  2,794

2001:  2,191

2002:  1,900 (a loss of 30%  in two years)

- -Mitch Kaplan,  v ice-president  Am er ican Booksellers Associat ion.

ht tp: / / www.bookweb.org

Only  100 stores joined the ABA in 2001 while 250-300 stores closed.

Mem bership is now less than 2,200.

- -PublishersLunch,  ht tp: / / www.caderbooks.com /

I n Apr il 2003,  bookstore m em bership dropped 9%  from  a year  ear lier.

Total m em bership,  including indust ry  m em bers and prospect ive booksellers,  dropped

11.4%

Total m em bership was 2,643

- -Publishers Weekly,  Septem ber 22,  2003.

ht tp: / / www.PublishersWeekly.com

Covers,  Book

Everyone judges a book by its cover.

On the average,  a book store browser  spends eight  seconds look ing at  the front  cover  and

15 seconds look ing at  the back cover.

- -The Wall St reet  Journal

Sales Reps show covers or  jackets and give a sales pitch that  averages 14 seconds.

Also see 116:  Book Cover  Worksheet .

ht tp: / / parapub.com / getpage.cfm ?file= products.htm l

and

ht tp: / / parapub.com / supplier.cfm ?

Types of Covers Preferred by Readers of rom ance novels:

53%  of readers prefer  covers that  are either  abst ract  or  rom ant ic

35%  of readers prefer  sedate and abst ract  covers

12%  of readers prefer  rom ant ic covers

ht tp: / / www.rwanat ional.org/ cs/ the_rom ance_genre/ rom ance_literature_stat ist ics

/ readership_stat ist ics

Librar ies

2007.  There are an est im ated 117,467 librar ies nat ionwide,  represent ing public,  pr ivate,

academ ic and specialized librar ies.

The library m arket  represents over  $5 billion.

52%  had an increase in circulat ion,  prom pt ing an increase in budget ,  result ing in m ore

book buy ing.

ht tp: / / www.com binedbook.com / news_details.php?newsid= 25

The library  m arket  was $3-billion in 1993.

90%  of the 15,000 public librar ies in the US order  (som e) of their  books through Baker  &

Taylor  and spend m ore than $444 m illion on books annually.

- -U.S.  Depar tm ent  of Just ice as repor ted in The Wall St reet  Journal,  February 4,  1997.

ht tp: / / www.ojp.usdoj .gov / bjs/

ht tp: / / online.wsj .com / public/ us

Librar ies lose 20%  of their  books each year.  Som e books get  past  the secur ity  dev ices and

http://www.bookstatistics.com/sites/para/resources/statistics.cfm
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others are just  not  returned.

- -Librar ian speak ing at  a conference som e years ago.

There is no "standard" rate of book loss

ht tp: / / wik is.ala.org/ professionalt ips/ index.php/ Loss_Rate

2007.  13%  of books m issing at  Library  of Congress.

ht tp: / / www.washingtonpost .com / wpdyn/ content / ar t icle/ 2007/ 10

/ 23/ AR2007102301784.htm l

Also see

- -Chicago Tr ibune Magazine,  May 31,  1998.

Book Fa irs

The first  ABA convent ion was in 1901.

- -Chicago Tr ibune Magazine,  May 31,  1998.

ht tp: / / www.chicagotr ibune.com /

The first  ABA book fair  was in 1947.  For  m any years it  was in the basem ent  of the

Shoreham  Hotel in Washington,  DC.

- -Chicago Tr ibune Magazine,  May 31,  1998.

ht tp: / / www.chicagotr ibune.com /

ABA/ BEA Book Fair  at tendance was:

1996:  37,  464

1997:  25,732

1998:  25,672

2004:  18,213

2005:  27,421

2006:  22,366

I n 2001,  there were 2000 exhibitors

ht tp: / / www.BookExpoAm er ica.com

2003 BEA Survey

85%  felt  there was m ore floor  t raffic in New York  2002 than in Los Angeles in 2003.

62%  said there was m ore t raffic in Chicago in 2001 than in Los Angeles in 2002.

82%  like m oving the show from  city  to city.

61%  prefer  Chicago

21%  favor  Los Angeles

18%  favor  New York

- -Bargain Book News

ht tp: / / www. iMakeNews.com / BargainBookNews

2005.  BEA Book Fair

Num ber of hotel room  nights blocked off for  BEA-goers:  12,000

ht tp: / / www.publishersweekly.com / ar t icle/ CA528797.htm l

The Frankfur t  Book fair  has 9,000 exhibitors.

ht tp: / / www.frankfur t -book- fair.com / en/ por tal.htm l

Larger  publishers send 2-3 acquisit ion editors to at tend book fairs and otherwise canvas

the country  for  prev iously  (self )  published books.

- -Br ian DeFiore,  Maui Wr iters Conference.

ht tp: / / www.defioreandco.com /

75%  of the floor  space at  the 1999 BEA book fair  in Los Angeles was occupied by sm all

presses and self-publishers.

Chr ist ian Booksellers Associat ion Book Fair  At tendance:

2003:  10,902

2002:  13,129

I nternat ional at tendance:

2003:  708

2002:  1,039

Exhibitors:

2003:  477.  224 were book and Bible publishers.  Exhibitor  brought

1,000 fewer  staff than in 2002.

2002:  496

2001:  515

- -Chr ist ian Booksellers Associat ion repor ted in Publishers Week ly,

August  4,  2003

http://www.bookstatistics.com/sites/para/resources/statistics.cfm
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ht tp: / / www.PublishersWeekly.com

And see Wr iters and Authors ht tp: / / nces.ed.gov/ pubs2002/ digest2001/ tables/ dt425.asp

2004.  Frankfur t

350,619:  Num ber  of t it les on display at  the 2004 fair

6,691:  Total num ber of exhibitors at  the 2004 fair

ht tp: / / www.publishersweekly.com / ar t icle/ CA6261963.htm l

Copyr ight  I n f r ingem ent

Global piracy losses to the U.S.  book publishers est im ated at  $650.8 m illion in 2001.

- - I nternat ional I ntellectual Proper ty  Alliance.

ht tp: / / www. iipa.com / stat ist ics.htm l

W riters and Authors

Peachtree Publishers,  one of the last  publishers in the nat ion to accept  unsolicited

m anuscr ipts from  would-be authors,  receives 20,000 to 25,000 m anuscr ipts per  year  for

rev iew--of which they publish on average 20.

Noel L.  Gr iese,  ht tp: / / www.anvilpub.com , ngr iese@anvilpub.com

770-938-0289

Santa Barbara has at  least  384 published book authors.  The populat ion of the South Coast

is about  175,000.

- -Dan Poynter.  ht tp: / / ParaPub.com

2006.  24 m illion adults in the United States consider  them selves creat ive wr iters but  less

than 5%  have ever  been published anywhere.

ht tp: / / www.br ianhillanddeepower.com / pod.htm l

Subscr ibers to W r iter 's D igest  m agaz ine .  Who are these 148,000 wr iters?

25%  are work ing on fict ion or  poet ry.

Have been wr it ing for  14.6 years on the average;  21%  for  1-4 years.

Each averages 12.6 hours/ week wr it ing.

    - -Advanced wr iters:  30.5 hours/ week

    - - I nterm ediate wr iters:  11 hours/ week

    - -Beginning wr iters:  7 hours/ week

The average (m ean)  Wr iter ’s Digest  subscr iber  is:

Fem ale.  66.9%

47 years old.

Has .63 children.

Has com pleted 15.6 years of educat ion.

Has a household incom e of $53,353.

Has a net  wor th of $238,178.

83%  have a perm anent  area in their  hom e dedicated to wr it ing.

Com pleted 15.1 pieces of wr it ten work in the past  12 m onths.

79%  plan to spend m ore t im e wr it ing dur ing the next  three years.

Readers used the I nternet  47.6 t im es in the past  30 days.

Has been reading WD for  m ore than 8 years and spends m ore than 2 hours w ith each

issue.

88%  of the subscr ibers save every issue.

Wr iter ’s Digest  Book Club m em bers

    More than 50%  of the m em bers are wr it ing fict ion.

- -Wr iter 's Digest

Reta il Book Buyers/ Readers

Wom en buy 68%  of all books.

- -Lou Aronica,  Senior  V-P Avon Books.  Publishers Weekly,  March 22,  1999.

ht tp: / / www.PublishersWeekly.com

Men buy m ore books than wom en.

ht tp: / / www. internet retailer.com / internet / m arket ingconference/ 406113020-wom en-

web-where-buys-are.htm l

The m edian household incom e for  book buyers is $41,600,  com pared to $35,300 for  all

adults.

- -Bookselling This Week,  Novem ber  10,  1997.

ht tp: / / news.bookweb.org/

Men are m ore likely  to shop in chain stores than wom en.  Wom en are m ore likely  to shop

in discount  stores and superm arkets than m en.

- -Publishers Weekly,  May 12,  1997,  page 13.

http://www.bookstatistics.com/sites/para/resources/statistics.cfm
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ht tp: / / www.PublishersWeekly.com

$1.7 billion is spent  annually  on textbooks.  $78 billion is spent  on alcohol,  $37 billion on

cigaret tes and $6 billion on pet  food.

Also see

ht tp: / / bookbuzz.com / bisg1998study.htm

I n the U.S.,  40-m illion people m ove their  residence each year.  This m akes keeping up with

address changes an expensive challenge.

- -Target  Market ing,  March 2002.  ht tp: / / www.TargetOnLine.com

How m uch do people like to pay?

28%  $5 to $7.99.  Presum ably  they are buy ing m ost ly  m ass-m arket  paperbacks.

19%  $3 to $.99

19%  $10 to $14.99

19%  $15 to $24.99

- -2001 Consum er Research Study on Book Purchasing by  the Book I ndust ry  Study Group,

ht tp: / / www.bisg.org

Word of m outh top seller  of books.  According to The I ndependent ,  "Publishers can spend a

for tune prom ot ing their  hot test  literary  discover ies.  Bookshops can deploy all their

m arket ing ingenuity  to produce im aginat ive displays.  But  when the book-buy ing public

com es to choose a new read,  it  is word of m outh that  counts. " Next  com es author  loyalty.

See

ht tp: / / enjoym ent . independent .co.uk/ books/ news/ story. jsp?story= 616312

2007.  WOMEN AND THE BOOKS THEY BUY-2007.  Find out  what  they are buy ing.  See

ht tp: / / www.contentconnect ions.com / pressroom .htm l

ht tp: / / www.wom enandbooks2007.com /

W ho is Reading Books ( and w ho is not )

Be wary of stat ist ics on reading.  Num bers will vary  depending on how the quest ion is

phrased.  When asked if THEY read books,  m any people w ill inflate the figure to appear

knowledgeable and scholar ly.

“40%  of people adm it  to ly ing about  hav ing read cer tain books,  according to a study

published last  year  by the Museum s,  Librar ies and Archives Council.”

- -BBC News,  ht tp: / / news.bbc.co.uk/ 2/ hi/ uk_news/ m agazine/ 7178598.stm

Most  literate cit ies in the U.S.

This is the overall rank ing for  each city.  A total score was tallied for  each city  across six

different  literacy categor ies:  Booksellers;  Educat ional at tainm ent ;  I nternet  Resources;

Library  Resources;  Newspaper  Circulat ion;  and Per iodical publicat ions.  All categor ies were

com pared against  the city 's total populat ion.  See "Rank by Category" for  m ore detailed

results.

City

Overa ll

Rank

2 0 0 7

0 6

Rank

0 5

Rank

Minneapolis,  MN 1 2 2

Seat t le,  WA 2 1 1

St .  Paul,  MN 3 5 9.5

Denver ,  CO 4 8 6

W ashington,

D.C.
5 3.5 3

St .  Lou is,  MO 6 12 15

San Francisco,

CA
7 9 5

At lanta ,  GA 8 3.5 4

Pit tsburgh,  PA 9 6 8

Boston,  MA 10 11 7

ht tp: / / www.ccsu.edu/ am lc07/ Overall_Rankings/ Top10.htm

One person in three has purchased a book just  to look intelligent .

ht tp: / / books.guardian.co.uk/ news/ ar t icles/ 0,6109,1599060,00.HTML

2007.  BOYS FALL BEHI ND I N READI NG. The debate over  whether  boys are falling behind

and in cr isis has raged for  years am ong academ ics,  educators and wr iters.  Reading

rem ains one of their  top concerns.  See

ht tp: / / seat t lepi.nwsource.com / local/ 336617_reading24.htm l
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Kids’ reading drops at  age 8.

ht tp: / / www.scholast ic.com / aboutscholast ic/ news/ KidsandReadingPressRelase6-141.pdf

2007.  RECREATI ONAL READI NG I S DOWN ACCORDI NG TO THE NATI ONAL ENDOWMENT

FOR THE ARTS.  “We've got  a public culture which is alm ost  ent irely  com m ercial-  and

novelty-dr iven," says NEA chairm an Dana Gioia.

• Only  38%  of adults in 2006 said they had spent  t ime reading a book for  pleasure the

prev ious day.

• 65%  of college freshm en in 2005 said they read litt le or  nothing for  pleasure.

• 30%  of 13-year-olds in 2004 said they read for  fun "alm ost  everyday," down from  35%  in

1984.

ht tp: / / www.usatoday.com / news/ educat ion/ 2007-11-18- readingdecline_N.htm  and

ht tp: / / www. im akenews.com / bargainbooknews

/ e_ar t icle000919426.cfm ?x= bbnKqsb,b5DfSw5r,w

1993-2003:  The num ber of t it les published increased 58%  while fict ion readers declines

14% ,

- -Malcolm  Jones in Newsweek .  Sources:  NEA and RR Bowker.

2004.  56.6%  of adult  Am er icans said they  read at  least  one book,  fict ion or  non- fict ion,

between August  2001 and August  2002 com pared to 60.9%  ten years pr ior.

The num ber of adults engaged in reading literature--defined as novels,  shor t  stor ies,  plays

and poet ry,  and a focus of the study--was 46.7%  in 2002,  down from  54%  in 1992 and

56.9%  in 1982.

Since 1982 literary  reading fell in v ir tually  all groups and segm ents.  By age,  the rate of

decline is steepest  am ong young adults,  w ith the percentage of 18 to 24 year  olds that

descr ibe them selves as reading literature falling to 42.8%  in 2002 from  59.8%  in 1982.

The percentage of 25 to 34 year  olds fell from  62.1%  in 1982 to 47.7%  in 2002.

While wom en st ill read m ore literature than m en,  that  percentage fell to 55.1%  in 2002

from  63%  in 1982.  The study also found that  only  37.6%  of m en read literature in 2002,

down from  49.1%  in 1982.

Meanwhile,  the percentage of whites that  read literature in 2002 was 51.4%  in 2002,  down

from  59.8%  in 1982,  while 37.1%  of Afr ican-Am er icans and 26.5%  of Hispanics read

literature in 2002.  I n 1982 those num bers were at  42.3%  for  Afr ican-Am er icans and 36.4%

for  Hispanics.

Although the percentage of Hispanics and Afr ican-Am er icans that  read literature declined

between 1982 and 2002,  because of the increase in populat ion the num ber of those

readers actually  rose.  The gain is par t icular ly  st r ik ing am ong Hispanics,  with the study

finding that  the num ber  of Hispanic adult  readers totaled 6 m illion in 2002,  up from  3.4

m illion in 1982 and 5.2 m illion in 1992.

- -Reading at  Risk,  a repor t  published by the Nat ional Endowm ent  for  the Ar ts

(ht tp: / / www.ar ts.gov)  repor ted in PW Newsline by  Jim  Milliot .  July  8,  2004.

2002.  57%  of the US populat ion read a book.  See repor t .

ht tp: / / www.nea.gov/ pub/ readingat r isk .pdf

Most  readers do not  get  past  page 18 in a book they have purchased.

2001:  People in the U.S.  read an average of m ore than 14 books each year.

ht tp: / / www.gallup.com / poll/ content / login.aspx?ci= 6712

63%  of adults repor t  purchasing at  least  one book dur ing the prev ious three-m onth per iod.

(Most  were probably  exaggerat ing) .

- -Bookselling This Week,  Novem ber  10,  1997.

ht tp: / / news.bookweb.org/

53%  read fict ion,  43%  nonfict ion.  The favor ite fict ion category is m ystery  & Suspense,

19% .

- -Publishers Weekly,  May 12,  1997,  page 13.

ht tp: / / www.PublishersWeekly.com

Of the top fifty  books,  fict ion outsells nonfict ion about  60%  to 40% .

Fict ion peaks in July  at  70%  but  nonfict ion reaches alm ost  50%  in Decem ber.

- -USA Today,  Apr il 30,  1999.

ht tp: / / www.USAtoday.com

55%  of fict ion is bought  by wom en;  45%  by m en.

- -Publishers Weekly,  May 12,  1997,  page 13.

ht tp: / / www.PublishersWeekly.com

70%  of Am er icans haven't  v isited a bookstore in five (5)  years.

- -Michael Lev ine,  June 2002
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ht tp: / / www.LevinPR.com

Custom ers 55 and older  account  for  m ore than one- third of all books bought .

- -2001 Consum er Research Study on Book Purchasing by  the Book I ndust ry  Study Group,

ht tp: / / www.bisg.org

People reduced their  t im e reading between 1996 and 2001 to 2.1 hours/ m onth.

2001:  per  capita spending on books per  m onth was $7.18.

- -Publishers Weekly,  May 26,  2003

ht tp: / / www.PublishersWeekly.com

Only 32%  of the U.S.  populat ion has ever  been in a bookstore.

- -Dav id Godine,  Publisher.

The t im e Am er icans spend reading books.

1996:  123 hours

2001:  109 hours

- -Veronis,  Suhler  & Associates investm ent  bankers

ht tp: / / www.veronissuhler.com /

Consum ers spent  $19.5 billion on books in 2003,  up from  $18.8 billion in 2002.  I t  forecasts

a 1.9%  growth rate through 2008.  I t  was 2.9%  dur ing the prev ious five years.

- -  Veronis Suhler  Stevenson,  investm ent  bankers

ht tp: / / www.veronissuhler.com / ,  as repor ted in The Wall St reet  Journal,  August  24,  2004.

2001:  Households purchasing at  least  one book

56.5%

--Veronis,  Suhler  & Associates investm ent  bankers

ht tp: / / www.veronissuhler.com /

1996 to 2001

Consum er spending on books rose 16%

Unit  sales dropped 6%

(Readers spend m ore and purchased fewer  books)

- -Veronis,  Suhler  & Associates investm ent  bankers

ht tp: / / www.veronissuhler.com /

The m ean age of book buyers

1997:  Age 15-39:  26.5%  of the books bought

2001:  Age 15-39:  20.8%  of the books bought

1997:  Age over  55:  33.7%  of the books bought .

2001:  Age over  55:  44.1%  of the books bought

- - I psos NPD repor ted in Publishers Weekly,  January 6,  2003

Literacy

1992:  20%  of adults in the U.S.  read at  or  below the fifth grade level.

- -Nat ional Adult  Literacy  Survey repor ted in Publishers Week ly,  January 6,  2003.

1992:  76.2 m illion adults I  the U.S.  did not  read a book.

    113.8 m illion did.

2002:  89.9 m illion adults I  the U.S.  did not  read a book.

    125.2 m illion did.

- -eContent  m agazine,  Novem ber 2004.

"Half of the Am er ican people have never  read a newspaper.  Half have never  voted for

President .  One hopes it  is the sam e half. "

—Gore Vidal,  author.

I nternet  users are m ore likely  to cut  back on reading books than to cur tail their  m agazine

consum pt ion

ht tp: / / www.nyt im es.com / 2006/ 02/ 06/ business/ m edia/ 06dr ill.htm l

Mass- Media Use by Consum ers,  1 9 9 6 .

Hours spent  per  year :

1,100:  Broadcast  TV.  I ncreasing.

480:  Cable TV.  I ncreasing

250:  Recorded m usic.  I ncreasing.

180:  Newspapers.  Decreasing

90:  Magazines.  decreasing.

105:  Books.  Level.

65:  Hom e v ideo.  Level.

10:  Mov ies.  Level.

- -  Doreen Carvajal,  The New York Tim es,  August  24,  1997.

http://www.bookstatistics.com/sites/para/resources/statistics.cfm

20 of 27



ht tp: / / www.nyt im es.com /

Readers of  I n- Flight  Magazines.

2004

--57 percent  have incom es of m ore than $75,000 a year

- -Many of these m agazines have high circulat ions

- -Many readers are Frequent  Flyers,  am ong the m ost  educated and affluent  consum ers

- -60 percent  are m en;  40 percent  wom en

--74 percent  are in the 25-54 age bracket

- -86 percent  are college-educated

- -56 percent  hold m anagem ent  posit ions

- -Contact  inform at ion for  m ost  of the 21 m agazines has changed in the last  year  and a

half.

- - I n general,  circulat ion at  m ost  in- flight  m agazines has dropped the last  two years.

- -Several of the m agazines have changed editors.

- -One m agazine has been renam ed and reform at ted.

- -Editors are st ill hungry  for  business news,  food t rends,  interest ing events,  tour ist

at t ract ions and celebr it ies in cit ies the air lines serve.

So m ake sure your  special event  is listed in the events calendar  if it 's in a city  served by

one of these air lines.

- -Many editors are st ill inundated with bor ing t ravelogues along the lines of "how I  spent

m y sum m er vacat ion. " Don't  even bother  sending this stuff.

- -Joan Stewar t ,  the Publicity  Hound.

Get  the ent ire repor t ,  com plete with updated contact  inform at ion for  30 in- flight

m agazines,  for  $9.  Order  at

ht tp: / / www.publicityhound.com / publicity -products/ repor ts.htm l

Reading

44 m illion:  Num ber of adults who have difficulty  using reading,  wr it ing and com putat ional

sk ills needed in everyday life

20:  Percentage of adults who read at  fifth-grade level or  below

39:  Percent  of adults needing help with everyday literacy tasks

101:  Total num ber  of hours spent  reading books,  per  person,  in 1995

86:  Total num ber  of hours spent  reading books,  per  person,  in 2004

1,580:  Num ber of hours spent  watching TV,  per  person,  in 1995

1,673:  Num ber of hours spent  watching TV,  per  person,  in 2004

ht tp: / / www.publishersweekly.com / ar t icle/ CA621480.htm l

Self - HeSelf - Help  Books

1859:  The first  self-help book was published by John Murray Publishers.  Wr it ten by Sam uel

Sm iles,  the t it le was Self-Help:  with illust rat ions of character  and conduct .

The self-help book category  cam e into its own in 1936 with the publicat ion of Dale

Carnegie’s book How to Win Fr iends and I nfluence People.  Today self-help sales are

$538-m illion and account  for  one in ten t it les sold.

- -The Wall St reet  Journal,  Decem ber 8,  1998.

ht tp: / / online.wsj .com / public/ us

1,818 self-help t it les were published in 1997,  generat ing $538 m illion.

- -Sim ba I nform at ion as repor ted in USA Today.

ht tp: / / www.sim banet .com /

ht tp: / / www.USAtoday.com

U.S.  self-help books sell very  well in Aust ralia,  m oderately  well in Japan and poor ly  in

Br itain.  The m ajor ity  of self-help books are purchased by  wom en.

- -Bob Miller,  Group Publisher  of Hyper ion as repor ted in USA Today.

ht tp: / / www.USAtoday.com

Fict ion

5,000 novels,  200 first  novels and 100 scr ipts are purchased each year.

- -Ridley Pearson,  Maui Wr iters Conference.

ht tp: / / www.r idleypearson.com /

Agents

Eighty  percent  of the books published by m ajor  houses com e through agents.

- -Michael Larsen,  Literary  Agent .  larsenpom a@aol.com

Advances

Many advances are between $1,500 and $7,500.

- -Publishing for  Profit  by  Tom  Woll,  page 109.

TWoll@aol.com
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A typical advance for  a com puter  book is $10,000.

- -Chicago Tr ibune,  June 21,  1998.

ht tp: / / www.chicagotr ibune.com /

Gen.  Norm an Schwarzkopf received an advance of m ore than $5 m illion from

Bertelsm ann;  Gen.  Colin Powell got  $6.5 m illion from  Newhouse,  Form er  O.J.  pall Paula

Barbier i got  $3.5 m illion from  Tim e Warner.

Sim on & Schuster,  Random  House,  and Penguin Putnam  wrote off at  least  $100 m illion in

unearned advances in 1996.

- -Bookselling This Week,  October  6,  1997.

ht tp: / / news.bookweb.org/

Large advances for  books that  flopped:  Journey to Just ice by Johnnie Cochran,  Balent ine

paid a repor ted $3.5 m illion;  Behind the Oval Office by Dick Morr is,  Random  House paid an

est im ated $2.5 m illion;  Leading with m y Chin by Jay Leno,  HarperCollins paid a repor ted

$4 m illion.

- -The Wall St reet  Journal,  May 29,  1997.

ht tp: / / online.wsj .com / public/ us

Royalt ies

The average royalty  is 10.7%  of net .

- -John Huenefeld.  Publishing for  Profit  by  Tom  Woll,  page 121.

TWoll@aol.com

Review s/ Rev iew ers

2007.  Reviewers and rev iewing ethics.  See

ht tp: / / www.publishersweekly.com / ar t icle/ CA6513131.htm l

LA Tim es receives 600 to 700 books for  rev iew each week.

- -Steve Wasserm an,  book rev iew editor.

ht tp: / / www. lat im es.com /

1999-2000.  Book rev iew m edia stat ist ics.

ht tp: / / www.bookwire.com / bookwire/ rev iew_m edia_stats.htm l

W ebsites

"We put  up a dict ionary in 1996,  free for  everyone and knowing that  words people look  up

fascinate us.  The web site has helped the com pany reinforce its brand with a 17%  increase

in sales.

- -John Morse,  president  and publisher,  Merr iam -Webster.

Publishers Weekly,  Decem ber 2001

ht tp: / / www.PublishersWeekly.com

Note:  The Merr iam -Webster  Collegiate Dict ionary is the bestselling hardcover  book in U.S.

history.  I t  has sold 55-m illion copies since it  first  appeared in 1898.

Bestsellers

Bestsellers accounted for  3%  of the sales at  Barnes & Noble in 1997.

- -Business Week,  June 29,  1998.

ht tp: / / www.BusinessWeek.com

64%  of book buyers say a book ’s being on a bestseller  list  is not  im por tant .

- -Publishers Weekly,  May 12,  1997,  page 13.

ht tp: / / www.PublishersWeekly.com

Last  spr ing (1999)  an uneasy Authors Guild,  which had spent  m ore than a year  look ing into

these t rends,  released its repor t  on m idlist  publishing.  I t  labor iously  toted up the figures

for  the top fict ion and nonfict ion t it les on the Publishers Week ly  annual bestseller  list ,  then

showed how those 30 m egabooks suck up a growing propor t ion of sales.  I n 1986,  the

bestsellers accounted for  about  7 percent  of all adult  hardcover  t rade book sales;  a decade

later  they accounted for  13 percent .  I n 1999,  apply ing the sam e m ethodology,  the

propor t ion reached near ly  15 percent .

ht tp: / / www.AuthorsGuild.org

I n 1975,  the bestselling book was E.L.  Doctorow's "Ragt im e.  I t  sold 232,000 books.

I n 2000,  John Gr isham 's "The Brethren" sold 2.8 m illion books.

- -Nat ional Ar ts Journalism  Program , ht tp: / / www.NAJP.org

Near ly  all bestsellers com e from  five publishing conglom erates.

- -Nat ional Ar ts Journalism  Program , ht tp: / / www.NAJP.org

2002 Bestsellers by Corporat ion

Hardcover

Random  House:  64

http://www.bookstatistics.com/sites/para/resources/statistics.cfm

22 of 27



Penguin Putnam :  41

Sim on & Schuster :  29

Tim e Warner :  30

Harper -Collins:  22

Von Holtzbr ink :  18

Hyper ion:  15

Soft  cover

Random  House:  63

Penguin Putnam :  48

Sim on & Schuster :  28

Tim e Warner :  19

Harper -Collins:  30

Von Holtzbr ink :  12

Hyper ion:  5

- -Publishers Weekly,  January  13,  2003.

ht tp: / / www.PublishersWeekly.com

2005:  Harry Pot ter  and the Half-Blood Pr ince.  The book 's record first  pr int ing is 10.8

m illion copies;  the audio w ill have a record first  pr int ing of 635,000 copies.  Two weeks

pr ior  to the release date of July  16,  B&N.com  had sold m ore than 750,000 copies;

Am azon.com  has sold m ore than 725,000 through yesterday

- -Shelf Awareness,  July  5,  2005,  ht tp: / / www.Shelf-Awareness.com

2003.  Harry  Pot ter  and the Order  of the Phoenix  by J.K.  Rowling.

630 Barnes & Noble stores sold 286,000 copies in the first  hour ;  896,000 the first  day.

1,200 Borders and Walden stores sold 750,000 copies in the first  23 hours;  the highest

first -day  sales in its history.

I n the UK,  WHSm ith sold 120,000 the first  day.  31,500 postm en were needed to delver  the

book in England.

5-m illion copies were sold the first  day,  shat ter ing all records.

- -The Wall St reet  Journal,  June 2003.

2003.  Harry  Pot ter  and the Order  of the Phoenix  by J.K.  Rowling.

9.3 m illion copies were in pr int  the init ial week.

750,000 audiobooks were in pr int  the init ial week.

Am azon.com  sold the $29.99 book for  $12.00

Am azon.com  shipped 789,000 the first  day.

- -Publishers Weekly,  June 30,  2003.

ht tp: / / www.PublishersWeekly.com

Harry  Pot ter  Bestsellers

Harry  Pot ter  and the Sorcerer 's Stone:  25.1 m illion

Harry  Pot ter  and the Cham ber of Secrets:  22 m illion

Harry  Pot ter  and the Pr isoner  of Azkaban:  16.7 m illion

Harry  Pot ter  and the Goblet  of Fire:  16.3 m illion

The books have been published in 55 languages and dist r ibuted in m ore than 200

countr ies.

- -The Wall St reet  Journal,  January  16,  2003

Pr ices of Harry Pot ter  books

ht tp: / / www.publishersweekly.com / ar t icle/ CA631071.htm l

2007.  For  m ore Har ry  Pot ter  num bers,  see

ht tp: / / www.publishersweekly.com / ar t icle/ CA6426046.htm l

and

ht tp: / / www.publishersweekly.com / ar t icle/ CA6463759.htm l

Lem ony Snicket  num bers.

Total Snicket  I SBNs:  30

Copies in pr int  of Snicket  books,  volum es 1–12:  26.5 m illion.

ht tp: / / www.publishersweekly.com / ar t icle/ CA6364153.htm l

Star  W ars

2005.

70 m illion:  Total num ber of Star  Wars–related books in pr int  wor ldwide 1,700:  Num ber of

Star  Wars t it les in pr int  wor ldwide

ht tp: / / www.publishersweekly.com / ar t icle/ CA603014.htm l

For  bestseller  lists between 1900 and 1995,  see

ht tp: / / www.caderbooks.com / best int ro.htm l

Also see

ht tp: / / parapub.com / getpage.cfm ?file= / resource/ prom ote.htm l
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Som e bestsellers do not  m ake the lists.

Shock ingly,  the longest  unbroken spell atop the heap for  The Da Vinci Code was only  13

weeks.

ht tp: / / www.publishersweekly.com / ar t icle/ CA6338670.htm l

Blogs

2006.  the blogosphere has doubled every six  m onths for  the last  three years.  That 's

175,000 new blogs per  day  wor ldwide.  Technorat i added its 50 m illionth blog on July  31,

2006.

ht tp: / / www.news.com / 2100-1025_3-6102935.htm l

HAVE BLOGS PEAKED AT 29-MI LLI ON? See

ht tp: / / www.washingtonpost .com / wpdyn/ content / ar t icle/ 2006/ 02

/ 25/ AR2006022500229.htm l

Podcasts

2005.  iTunes offers 15,000 podcasts and listeners have signed up for  7 m illion podcasts.

Businessweek,  11/ 05.

Returns

Books are displayed in bookstores for  one selling season of four  m onths.  Those books that

do not  sell are returned for  a refund.  Yes,  books m ay be "gone today,  here tom orrow."

2007

•  40 percent  of m anufactured books never  sell.

•  The typical wait ing per iod before books star t  the long and expensive t rek back to the

warehouse is a m ere four  m onths.

•  The indust ry  return rate is 36.3 percent  for  hardcover  and 25 percent  for  paperback.

•  Superstores like Barnes & Noble sell around 70–80 percent  of what  they order,

discounters like Wal-Mar t  and Sam ’s Club only  60 percent .

•  37 percent  of all books sent  to stores in 2002 were returned.

•  HarperCollins lost  $250 m illion in 2002 on returns alone.

•  Between 65 and 95 percent  of returned books are dest royed once they com e back from  a

bookseller

ht tp: / / www.beneaththecover.com / 2007/ 03/ 20/ love-hate/

2003.  34%  of adult  hardcover  books are returned to publishers.

ht tp: / / online.wsj .com / ar t icle/ SB111775439006449853-search.htm l

Returns are 21-23%  for  larger  publishers according to the AAP.

- -Tom  Woll in Publishing for  Profit .

ht tp: / / www.publishers.org/ indust ry / index.cfm

TWoll@aol.com

Barnes & Noble had a return rate of 28%  for  all categor ies of books in 1996 and 19%  in

1997.

- -Publishers Weekly  I nteract ive.  March 30,  1998.

ht tp: / / www.PublishersWeekly.com

The 1997 return rate for  new adult  t rade hardcover  books was 36.7%  according to the

AAP.- -PW I nteract ive.  March 30,  1998.

ht tp: / / www.publishers.org/ indust ry / index.cfm

ht tp: / / www.PublishersWeekly.com

A return rate of 15%  is considered very  good.

- -Publishing for  Profit  by  Tom  Woll,  page 76.

TWoll@aol.com

35%  worth of the adult  hardcovers shipped to retailers in 1996 were returned in 1996

according to the AAP.  The rate was 32%  in 1995.

- -The Wall St reet  Journal,  May 29,  1997.

ht tp: / / www.publishers.org/ indust ry / index.cfm

ht tp: / / online.wsj .com / public/ us

Sell-Through.  I ndependent  stores sell over  80%  of the books they order.  Superstores sell

70%  of the books they order.

Discounters such as Wal-Mar t  and Sam ’s Club sell about  60% .

- -The Wall St reet  Journal,  May 29,  1997.

ht tp: / / online.wsj .com / public/ us

The indust ry  return rate is 36.3%  for  hardcover  and 25%  for  soft .  B&N returns 19% .

- -Br ill’s Content ,  July / August  1998.

2002:  37%  of the books sent  to stores were returned.
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- -  ht tp: / / www.elect ronic-publishing.com

Harper -Collins lost  m ore than $250 m illion in a single year  just  on returns.

- -The New York  Tim es,  repor ted in Booktech the Magazine,  March/ Apr il 2002

Up to 40%  of all books m anufactured never  sell.  Most  publishers would rather  suffer  the

costs of over- runs and returns than run shor t  of a t it le.

- -Booktech the Magazine,  March/ Apr il 2002

"Top 10 Reasons To Love Sm all Business,  " as proposed by our  fr iends over  at  the Office of

Advocacy of the SBA.

10.  Sm all businesses m ake up m ore than 99.7%  of all em ployers.

9.  Sm all businesses create m ore than 50 percent  of the nonfarm  pr ivate gross dom est ic

product  (GDP).

8.  Sm all patent ing firm s produce 13 to 14 t im es m ore patents per  em ployee than large

patent ing firm s.

7.  The 22.9 m illion sm all businesses in the United States are located in v ir tually  every

neighborhood.

6.  Sm all businesses em ploy about  50 percent  of all pr ivate sector  workers.

5.  Hom e-based businesses account  for  53 percent  of all sm all businesses.

4.  Sm all businesses m ake up 97 percent  of expor ters and produce 29 percent  of all expor t

value.

3.  Sm all businesses with em ployees star t -up at  a rate of over  500,000 per  year.

2.  Four  years after  star t -up,  half of all sm all businesses with em ployees rem ain open.

1.  The latest  figures show that  sm all businesses create 75 percent  of the net  new jobs in

our  econom y.

I t 's t rue:  Sm all business is the hear t  of the Am er ican econom y.  And it 's why I  really  do

love sm all business owners.

- -Jim  Blasingam e,  The Sm all Business Advocate,

newslet ter@jbsba.com

Com puter  Opera t ing System s.  Windows v  Mac

Mac usage in book publishing is slight ly  higher  due to the histor ically  bet ter  handling of

graphics.

2006.  Windows has alm ost  97%  of the desktop m arket .

ht tp: / / archiver. rootsweb.com / th/ read/ GEN-NEWBI E/ 2006-08/ 1156881960

Other  Sources for  Sta t ist ics

The Am er ican Booksellers Associat ion (bookstores) .

ht tp: / / news.bookweb.org/ m -bin/ by_topic?topic_id= 19

Am er ican Dem ographics

ht tp: / / www.Dem ographics.com

Am er ican Stat ist ical Associat ion

ht tp: / / www.am stat .org

Associat ion of Am er ican Publishers

ht tp: / / www.publishers.org/ m ain/ I ndust ryStats/ indStats_02.htm

Associat ion of College & Research Librar ies (ACRL)

Acr l@ala.org

Associat ion of Research Librar ies

ar lhq@ar l.org

The Book I ndust ry  Study Group m aintains a list  of stat ist ical research sources.

ht tp: / / www.bisg.org/ stat .htm

Bowker 's Bookwire

ht tp: / / www.BookWire.com

ht tp: / / www.BooksI nPr int .com

Bowker ’s indust ry  stat ist ics

ht tp: / / www.bowker.com / news/ stat ist ics.htm
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Br it ish Stat ist ics.  See

ht tp: / / www.publishers.org.uk / paweb/ paweb.nsf/ pubfram e?open

Brenner  Books

ht tp: / / www.brennerbooks.com / firstpage.htm l

Bureau of Just ice Stat ist ics

ht tp: / / www.ojp.usdoj .gov / bjs/

Bureau of Labor  Stat ist ics

ht tp: / / www.bls.gov/ hom e.htm

Bureau of Transpor tat ion stat ist ics

ht tp: / / www.bts.gov/

Business Com m unicat ions Com pany (BCC)

ht tp: / / www.buscom .com

Business Trends Analysts.

ht tp: / / www.bta- ler.com

Canadian book- indust ry  figures

See Stat ist ics Canada.  ht tp: / / www.Stat ist icsCanada.ca

ht tp: / / www.stat ist icscanada.ca/ english/ Pgdb/ cultur.htm # pub

ht tp: / / www.harbour.sfu.ca/ ccsp/ databases/ cprd/ index.htm l

ht tp: / / www.nlc-bnc.ca/ 2/ 5/ h5-431-e.htm l

Cap Ventures

ht tp: / / www.capv.com

Choice m agazine

ht tp: / / www.ala.org/ acr l/ choice/ sam pess5.htm l

CI A Fact  book download

ht tp: / / www.cia.gov/ cia/ download2002.htm

Cowles/ SI MBA I nform at ion

ht tp: / / www.sim banet .com

Eurom onitor  I nternat ional

ht tp: / / www.eurom onitor.com /

Fact

ht tp: / / www.factcity.com .

FedStats

ht tp: / / www.fedstats.gov/

Gallup Organizat ion

ht tp: / / www.Gallup.com / poll/

I DEAlliance,  I nc.

info@idealliance.org

An independent ,  nonpar t isan resource on t rends in Am er ican public opinion.

ht tp: / / www.pollingrepor t .com /

I ndependent  publishers.  The Publishers Market ing Associat ion.

ht tp: / / www.PMAonline.org

I nform at ion Technology I ndust ry  Council

ht tp: / / www. it ic.org

The I nternat ional Publishers Associat ion t r ies to collect  figures but  they are incom plete and

not  very  accurate.  See

ht tp: / / www. ipa-uie.org

I nternet  Stat ist ics

ht tp: / / www. internetstats.com

Market  Data Retr ieval

m dr info@dnb.org

Nat ional Archives and Records Adm inist rat ion

ht tp: / / www.access.gpo.gov/ nara/ cfr

Nat ional Center  for  Educat ion Stat ist ics

ht tp: / / nces.ed.gov/
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Nat ional Center  for  Health Stat ist ics

ht tp: / / www.cdc.gov/ nchs/

Outsell I nc.

ht tp: / / www.outsellinc.com

Polling Repor t

ht tp: / / www.pollingrepor t .com

State & County  QuickFacts

ht tp: / / quick facts.census.gov/ qfd/

Stat ist ics.com

ht tp: / / www.stat ist ics.com

Stat ist ics on the Web

ht tp: / / www.execpc.com / ~ helberg/ stat ist ics.htm l

Subtext / open Book Publishing

ht tp: / / www.subtext .net

Transact ion Publishers

ht tp: / / www.t ransact ionpub.com

UK Stat ist ics

ht tp: / / www.stat ist ics.gov.uk/ default .asp

United Nat ions Stat ist ics

ht tp: / / www.un.org/ Depts/ unsd

United States Depar tm ent  of Com m erce,  U.S.  Census Bureau.

ht tp: / / www.census.gov/

US Census Bureau

ht tp: / / www.census.gov

Veronis,  Suhler  & Associates

ht tp: / / www.vsacom m .com

Wor ld Wide Web Vir tual Library :  Stat ist ics

ht tp: / / www.stat .ufl.edu/ v lib/ stat ist ics.htm l

Wor ld stat ist ics—updated in real t im e.  Watch the num bers grow.

ht tp: / / www.wor ldom eters. info/

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«

"There are three k inds of lies:  lies,  dam ned lies and stat ist ics"

—Benjam in Disraeli,  Br it ish Statesm an.

«¤»§«¤»¥«¤»§«¤»¥«¤»§«¤»¥«¤»¥«¤»§«¤»¥«¤«¤»¥«¤»§«¤»¥«

Quest ions about  the book publish ing indust ry?

Contact  Dan Poynter

805-968-7277

DanPoynter@ParaPublishing.com

©  Dan Poynter,  2008
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