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Chapter 1
| ntroduction

In This Chapter

* “AdForce Service” on page 1-3

* “AdForce and the Internet” on page 1-6
* “Secure Account Access” on page 1-6

AdForce™ is a full-service advertising solution designed to create,
manage, target, and report advertising on the World Wide Web.
Centralized outsourced ad serving eliminates the need to purchase and
manage hardware and software.
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CHAPTER 1 Introduction

This guide 1s designed to help educate you about the full functionality
of the AdForce Service by:

* Providing an overview of AdForce

¢ Assisting with Client installation and execution
e Setting up a Network

e Setting up Advertisers

* Scheduling and monitoring campaigns

* Setting up Web publishers

* Creating and monitoring content units

Note: This manual is intended primarily for SuperUsets, so
Advertiser and Web publisher users will not have access to
certain AdForce functionality. Also, SuperUser access is
subject to permissions assigned by Network Administrators
(see “Permissions Options” on page 4-10 for details on each
user’s permissions).

Need Further Assistance?

If further assistance is needed, e-mail us at support@adforce.com or
call Client Services at 1-800-973-1174 between 7:00 AM and

6:00 PM Pacific time. For more detailed information about the
AdForce Service, click on the Help button to review the .Adtorce Online
Help.
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AdForce Service

AdForce Service

AdForce is a full-service, Internet advertising management solution that
combines proprietary hardware and software to meet the unique
requirements of any advertising or Web publishing organization.
AdForce facilitates every aspect of Internet advertising management,
from campaign planning and scheduling to targeting, delivering, and
tracking results. The following are the major components of the
AdForce Setrvice:

¢ Campaign Scheduling and Approval
¢ Ad Targeting

* Inventory Management

* Ad Delivery

* Reporting

* Auditing

* Billing
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1-4

AdForce User Software

The AdForce software is comprised of three modules that interact
collectively. How these modules interact depends on the type of
business model an organization supports. When combined in a method
unique to an Ad Sales Organization, ISP, or Ad Agency, any
combination of these modules becomes the Network—which is the
AdForce Service.

AdForce
Service SuperUser
Module
r— — — —a3r — — — — 1
Advertiser | : Web :
: Module : | Publisher |
L _ _ _ 4L _ _ _ _u.1
SuperUser Module

The SuperUser module 1s owned by the Network and is used by
Network employees in Ad Sales Organizations, ISPs, Web sites, and Ad
Agencies. SuperUsers are Network users who are able to perform any
Web publisher or Advertiser operation in addition to Network system-
administrative functions, such as:

* Establish Network administrative defaults and permissions
* Add additional Web publishers or Advertisers

¢ Approve campaigns

* Monitor client activities and campaign delivery progress

* Troubleshoot dilemmas
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AdForce Service

Adbertiser Module

The Advertiser module is a portion of the SuperUser module that 1s
distributed to ad agencies signed up with Ad Sales Organizations or
Media Rep Companies. Advertisers using this module are strictly
limited to campaign scheduling, monitoring, editing, and reporting, and
all campaigns must be approved by SuperUsers.

Web Publisher (ISPs) Module

The Web publisher module is a portion of the SuperUser module that is
distributed to Web publishers signed up with Ad Sales Organizations or
Media Rep Companies. Web publishers using this module are strictly
limited to content unit creation, editing, and reporting, and are
responsible for placing AdForce Web tags onto their Web pages for ad
delivery.
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CHAPTER 1 Introduction

AdForce and the Internet

The AdForce Service is accessed through the Internet by the AdForce
Java Client software (installed on your computer), allowing real-time
communication with extensive advertising and Web site management
databases.

Secure Account Access

Once the AdForce Java Client has been installed, the Network supplies
a unique user name and password to gain secure Internet access. Levels
of accessibility are based on a complex permissions tier. See
“Permissions Options” on page 4-10 for details on each user’s
permissions (SuperUsers only).
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Chapter 2
| nstallation of

AdForce

In This Chapter
* “Minimum Hardware/Software Requirements” on page 2-3

* “Installing AdForce” on page 2-4

The AdForce Java Client software is available both on the AdForce Web
site and on CD-ROM. Occasionally, AdForce updates (software
patches) are performed to the Java Client automatically when logging
mto the service. These updates are used to improve AdForce
performance and add functionality.

AdFotce software can run locally on any Windows 95/NT ot Solaris
platform through a simple installation process. An AdForce Log In
Name and Password is required to download and run the AdForce
Software.

AdForceUser Guide, Version 2.6 2-1



CHAPTER 2 Installation of AdForce

The AdForce Software includes:

* AdForce SuperUser, Web publisher, or Advertiser
¢ AdForce Online Help System URL Link

* AdForce ReadMe File

¢ AdForce Connectivity Test
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Minimum Hardware/ Software Reguirements

Minimum Hardware/Software Requirements

The following lists all necessary hardwate/softwate needed to install
and use AdForce.

Windows Users

* Windows 95 (or higher) or Windows NT 3.51 (or higher)

* 24MB RAM (32MB RAM recommended)

* 20MB hard disk space

* 75Mhz Pentium

¢ 256 Color Display

* Netscape Navigator 3.0 or Internet Explorer 3.0 (or higher)

¢ 28.8 Modem with Internet access

Unix Users

* Sun Solaris 2.4 (or higher)
* 20MB Hard Disk Space

* Netscape Navigator 3.0 or Internet Explorer 3.0 (or higher)
¢ 28.8 Modem with Internet Access
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CHAPTER 2 Installation of AdForce

Installing AdForce

24

Downloading AdForce from the Internet
1 Open the browser and go to http://www.adforce.com.

2 At the bottom right of the page, click AdForce Log In.

J Address I@ hittp: v, adforce, com/

(—company » Customers & Partners

News & Press » Support » Contact Us ADFORCE

" AdForce for Advertisers

Make the Right Impression. What's the Buzz

AdForce for Publishers

AdForce is a centralized ad

publishers and advertisers. data center

AUDITING AND

ACCOUNTING menth to leading sites

including Netscape
and GeoCGitles

% AOL invests in AdForce

2 Delivering over 1 billion ads per

% AdForce and EuroServe launch
management service for online Europe's largest ad serving

A

HOME | Company | Customers & Parners | Mews & Press | Support
Contact Us | AdForee for Adwverti | AdForee for Publishers AdForce Users. -

Tonlewed b

Log In Here

privacy stateme
Copyright @ AdF arce, Inc. 1998, All rights resenad.
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Installing AdForce

The Log In template displays to mnput the log in name and password.

J Address I@ hittp:# v adforce. com/homedzup3_log. hirml

Our Company » Our Partners = News & Press = Support = Contact Us

N AdForce for Advertisers « AdForce for Publishers
L@\ ‘.T,m'b::taeavwdth It|t|e>
L=

ADFORCE y nowrap
Make The Right lnspeession center> pentium T

Support

Customer Log-In

™
Professional Services
Service Plans

Customer Log-In Company Type: Log In Name:
Getting Started _ [elvisd
Our Data Center C Advertiser Password:

& yWeb Publisher Ihmuﬂ

HOME | Company | Customers & Partners | Hews & Press | Support | Contact Us
AdForce for Agencies | AdForce for Publishers

In the Company Type section, choose the type of user (if a SuperUser,
do not choose a Company Type).

Type the assigned Log In Name. If a SuperUser, type the log in name
preceded with admin-.

Example: admin-elvisd

Type the Password and click Log In.

Note: The log in name and password are case-sensitive and

must be at least six characters.
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CHAPTER 2 Installation of AdForce

4 Back to Log Inpage
abroRCE AdForce Log In
Go to AdForce Reporting Duwnlulgd AdForce Software
HOME | Company | Cust & Pariners | Hevs & Press | Support | Condast Us
AdFarce for Agencies | AdForee far Publishers

6 Click Download AdForce Software.

7 Scroll to the bottom of the page and select the Operating System.

Flease select your operating system: _Eé

Download AdForce |

8 Click Download AdForce.
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Installing AdForce

File Download Ed
You have chozen to download a file friom this location.

WwiehSite exe

What would you like to do with this file?

€ Bun thiz program from its current location

[ | flways ask before apening this tipe af file

0k I Cancel | bore Info

9 Choose Save This Program to Disk and click OK.

Save As HE
Save jn: {23l website j gl I_ ;
hee =4 3% Floppy [4) -
C
| image 2 & .
= [ AdForee_'wWebsite
mp

A

E [[nN] if |
[E:]

=2 dacs on 'Elvig' [F:]

=2 docs on Elvig' [G:) -

File name: |Web5ite Save I
Save az fype: Ia'l'n.pplicatiu:un j Cancel |

10 Save the .EXE file in a file directory located on the local hard drive and
click Save.
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CHAPTER 2 Installation of AdForce

File Download [ |]

&

Saving:

WWiehSite. exe

(1 ]]]

Eztimated time left: 40 min 20 zec [768 KB copied)
Download bo: CAadForce wWebsitewebsite
Transzfer rate: 483 KB/Sec

The mstallation download process continues.

WebSite_exe

1 Download complete

11 When the mnstallation download is complete, click OK.

Installing AdForce Software

Windows 95 or Windows NT
1 Run, launch, or click the .EXE file.

2 Follow the installer’s instructions to help guide you through the
mstallation process (for details, see “CD Installation” on page 2-9,
starting with step 3). Use the default file directory.

3  When the mstallation has been completed, launch AdForce by
selecting the shortcut from the Start Menu in the AdForce Program
group (see “Starting AdForce” on page 3-2 for details).
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Installing AdForce

Sun Solaris

1 Click the link to .TAR and save this file to the hard disk.
Create a directory named ADFORCE.
Change and make ADFORCE the current directory.

Run TAR XVF ADFORCESUPERUSER.TAR to automatically create
all the necessary directories.

= W N

5 To launch AdForce, run the SuperUser script file.

CD Installation

1 From the Start menu, select Run.

Hun EE

Type the name of a program, folder, document, or [nternet
resource, and ‘windows will open it for pou.

Open: IC:\.&dFurce\filename.EMe j

[ | Bur it separate memon space

Cancel | Browsze. .. |

2 In the Open field, type the path where the .EXE resides (if unknown,
click Browse and select the path) and click OK.
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CHAPTER 2 Installation of AdForce

AdForce Super User Application Installation E

Welcome!

Thiz inzstallation pragram will install AdFarce Super User
Application.

Press the Mext button ta start the installation. Y'ou can press
the Cancel button now if pow do not want to install AdForce
Super Uzer Application at this time.

Pleaze review the readme file for the latest information and
knowr izsues.

Cancel |

< Back

3  When the Welcome screen appears, click Next.

Note: Click Cancel at any time to stop the installation

process).
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AdForce Web Publizher Application License Agreement

THE SOFTWARE Y'0OU ARE ABOUT TO INSTALL [A5
FURTHER DEFINED BELOW) BELOKNGS TO IMGIS,
IMNC. ["IMGIS"] AMD 1S SUBJECT TO THIS LICENSE
AGHEEMENT ["AGREEMEMT"). B INSTALLING OR
SING ANy PART OF THE SOFTWARE. 0L AND
THE COMPANY, ORGANIZATION, OR OTHER EMTITY
THAT %0U REPRESEMT [COLLECTIVELY,
"LICEWSEE") COMSEMT TO: [I] BE BOUMD B, AND
BECOME & PARTY TO THIS AGREEMENT, AMD [Il]
P&y THE LICEWNSE FEE [IF ANY) FOR THE
SOFTWARE. IF LICEMSEE DOES MOT AGREE TO [OR
DOES WOT COMPLY WITH) ALL OF THE TERMS OF
THIS AGREEMEMT, OR FAILS TO PAY THE LICEMSE
FEE. LICEMSEE MUST RETURM THE SOFTWARE IM
AM UNUSED COMDITION, AMD LICENSEE WILL NOT
BE AUTHORIZED TO USE OR HAVE ANY LICENSE TO
AMY PART OF THE SOFTWARE. IF LICENSEE IS
DEEMED TO HAYVE ORDERED THE SOFTWARE. LI

LCancel |

LICEMSE AGREEMEMT j

¢ Back

4 To accept the License Agreement, click Next.
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CHAPTER 2 Installation of AdForce

AdForce Super User Application Installation

Select Destination Directory

Pleaze zelect the directory where AdForce Super User
Application filez: are to be installed.

"Free Digk Space After Inztall*' iz based on your current
selection aof fles to install. A negative number indicates that
there iz not enough disk space to inztall the application to the
zpecified drive.

C:\dForce Browsze... |

Current Free Disk Space: B20736 k
Free Disk Space After [ngtall: B10140 k.

LCancel |

5 Click Next to install the program into the specified defaulted directory.

Click Browse to select a different directory to install the program, then
click Next.

< Back

Note: Click Back at any time to reenter installation
information.
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Installing AdForce

AdForce Super User Application Installation [ x|

Select Programs Group

Enter the name of the Programs group to add AdForce Super
Ilzer Application icong bo:

AdForce

Acceszones -

Adrniniztr Tools [Comrmon)

Adobe

Adobe Acrobat

Aftest

AudioStationz

Hilaak PRO

Internet Explorer

lomeqga Tool: for windows MT

Meafes WirusScan HT LI

< Back | Hest » I Cancel |

6 This screen places the AdForce icon into a preferred Program Group.
AdForce appears as the default Program Group, either click Next to
accept this, type a new Program Group name, or select an existing one
from the list and click Next.
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AdForce Super User Application Installation E3

Select Web Browser

Select aweb Browser to use with AdFarce Super User
Applicatian:

= Microsoft Internet Explarer

s Metscape Communicatar

s

¢ Back | et = I LCancel

7 Choose the preferred Web browser to be used with AdForce and click
Next.
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Installing AdForce

AdForce Super Uzer Application Installation

Ready to Install!

Y'ou are now ready to install AdForce Super Uzer Application.

Press the Mest button ta beain the installation or the Back
button ta reenter the installation information.

< Back

LCancel |

8 Click Next to begin the installation process.

Inztalling E |

Copying JRE Files:
C:4%Program Files'JavaSofthRENT 18BN jar

[ | 9%

An indicator on the screen shows the progress of the installation.
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CHAPTER 2 Installation of AdForce

AdForce Super User Application Installation
Instaliation Completed!

The inztallation of AdFarce Super User Application has been
succezsfully completed.

Fresz the Finizh button to exit thiz installation.

< Back

9 Click Finish to complete the installation.
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Installing AdForce

& AdForce
File Edt “iew Go Favoites Help
- . | ¥ 2 = | X
Bac:k Farwand Up Cut Copy Paste Undo Delete  Properties Wiews
| Addiess (2] C:AWINNT\Profilesall Users!Start Menu\PROGRAM S \AdFarce =l
AdForce
B B
7R Ei 2
. o AdForce Super AdForce Web
Select an icon to view its User Publizher
description.
& B
AdForce AdForce
Fieadme File  Online Help
i,
=
Test AdForce
Connectivity
| |2. KB |_~%‘ My Computer 4

10 The AdForce program groups display in the selected Program Group.
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Chapter 3
Getting Sarted

In This Chapter
» “Starting AdForce” on page 3-2
* “Toolbar Icons and Menus” on page 3-6

AdForceUser Guide, Version 2.6 31



CHAPTER 3 Getting Sarted

Starting AdForce
1 Access the Internet using either a dial-up or LAN connection.

IMPORTANT: Certain proxy setvets and/or network firewall
configurations can prevent the AdForce Java Application
from communicating with the AdForce Service. To test
AdForce Service Connectivity, run the Test AdForce
Connectivity utility included in the AdForce Program Group.
For further AdForce Connectivity documentation, see
“Additional Help” in the Adtorce Online Help.

2 From the desktop, double-click the AdFotrce SupetUser/Advertiser/
Web Publisher icon (or from the Start menu, select Programs—
AdFotce—AdFotce SupetUset/Advertiser/Web Publishet).

Solaris users need to run the SuperUser/ Advertiser/ Web Publisher script
file.

A DOS window appears when the application is launched (Windows
users only).

MElunapp

s\mari|
classe

C:xAdForcessuper>jreu H . i o z.jar;..~clas
. . el
-jari..
- \classeg\]conne

CommonAdmi

ips..~ela

lication.
t3@.=zip; .. swcryptix.zips Supep U.;ex Hdm1n
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Starting Adlorce

The AdForce Java Application window then displays. When the
Loading: Please Wait message disappears, the application has successfully
connected with the AdForce Service.

IMPORTANT: If the application continues to load for an
inordinate amount of time, the AdForce Java Application may
not be connecting to the AdForce Service. Run the Test
AdForce Connectivity utility included in the AdForce
Program Group. For AdForce Customer Support, please call
1-800-973-1174 or send an e-mail to support@adforce.com.

— The End to End

Online Ad Management FoRCE-
Solutiom 0000000

-

GEINT |

3 Click Log In.
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S
-_HHS-

4 ‘Type the AdForce-assigned Name (SuperUsers do not precede with
admin-) and Password into these fields and click Log In (or press
<Enter>).

During the Load Time (which can take several minutes), the AdForce
Service downloads updated Web site, Advertiser, and Campaign
information. Once the download is complete, the AdForce Start
Window displays.

Note: The load time can take longer for larger otganizations
because more data 1s being loaded on the local
machine. If the Load Time exceeds 10 minutes, please
contact AdForce Customer Support.
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Starting Adlorce

Menu

s AdForce Super User System

Delete

Add New Advertiser
View All Advertisers
Toolba r—| Adveriser & Campaign Trees
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Toolbar Icons and Menus

SuperUser
Icon/Menu Description
Notifications allow users to:
"(i"i * View and delete the latest account activities in the
an Work Queue

Motifications
Work Queus

Request Maotification
Broadcast Messange

* Monitor and confirm activities of accounts in

real-time using either a queue or e-mail
* Send e-mails to any or all of the Ad Sales
Organization's affiliates

Advertising allows usets to:

|, * Create and modify Advertisers
* View all Advertisers

Advertising . . . .

=g * View a split-screen list (tree) of Advertisers and
Add Mew Advertiser their associated campaigns and customizable
Wiew All Advertisers menu folders

Adveriser & Campaign Trees * View Declined By
Schedule Mew Campaign

* Create, copy, and modify campaigns
Search For Campaigns

* Search for campaigns
* Run Advertiser reports

Content allows userts to:

* Create and modify Web publishers

* View all Web publishers

* Create, modify, and delete content units

content

Add Mew \Weh Site

View All Web Sites * View and copy Web tags to be placed on Web

pages
* Decline campaigns

* Run Web site reports
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Icon/Menu Description

Reports allow users to select from over 50 different
standard reports.

Metwork Reports
Wabh Site Reports
Advertiser Reports

Media Plans allows the following:
‘1 * Set up and manage Web site questionnaires
* Create Web site Profiles using questionnaire data
supplied by Web sites

Media Plars

Gilestionnaire Builder
Frofile Builder

Administration allows Network Administratots to:
@ * Enter, edit, and delete SuperUsers and assign

permissions

Adrninistration|

* Change passwords
Metwork Infarmation

Lzer Management
Metwork Miche Management
System Configuration

* Create Network Niche categories

* Establish the defaults used when entering and
approving campaigns

* Change the defaulted browser path
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3-8

Advertiser

Icon/Menu

Description

Natifications

Wiark Queue
Request Maotification

Advertising

Schedule Mew Campaign
Wiew All Campaigns
Search For Campaigns

Advertiser Infarmation

System Canfiguration

Notifications allow AdForce users to:

View and delete the latest account activities in the
Work Queue

Monitor and confirm activities of accounts in
real-time using either a queue or e-mail

Advertising allows users to:

View all campaigns

View Declined By

Create, copy, and modify campaigns
Search for campaigns

Run reports

Content allows users to view all Web sites.

Reports allow users to select from many different

standard reports covering every targeting parameter.

Administration allows users to:

View Advertiser information
Change the defaulted browser path
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Web Publisher

Toolbar Icons and Menus

Icon/Menu

Description

Yiark Queue
Reguest Motification

Adwertising

Wiewy Targeted Campaigns

Content

Add Mew Content Linit
WView All Content Linits

YWiew Reports

Weh Site Information
Systermn Configuration

Notifications allow AdFotce users to:

¢ View and delete the latest account activities in the
Work Queue

* Monitor and confirm activities of accounts in
real-time using either a queue or e-mail

Advertising allows users to:
* View targeted campaigns

* Accept, decline, and review campaigns

Content allows Web publishers to:

¢ Add/view new content units

* View and copy Web tags to be placed on Web
pages

Reports allow users to select from many different
standard reports covering every targeting parameter.

Administration allows usets to:
* View Web publisher information
* Change the defaulted browser path
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Chapter 4
Setting Up the

Network

In This Chapter

* “Network Information” on page 4-2

* “User Management” on page 4-6

* “Network Niche Management” on page 4-20
* “System Configuration” on page 4-25

Setting up a network depends on the type of business model the
organization supports. This chapter describes the general procedures
for setting up and performing the following the Administration
functions:

* Entering, editing, and deleting SuperUsers

* Assigning Permissions

* Creating Niche Network categories

¢ Establishing defaults used when entering and approving campaigns
* Changing the default browser path
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CHAPTER 4 Setting Up the Network

Most of the Administration functionality is available to select
SuperUsers within the Network who are authorized to make such
additions and modifications.

Network Information

Network information is used to enter a Network’s address, primary
contact, and set default monetary parameters that are used during
campaign scheduling, Web site and Advertiser creation, and billing.

1 In the toolbat, click the Administration icon and select Network
Information. The network information wizard displays the General
Info, Address & Contact, and Defaults templates.

Network Information For: ADFORCE, Demo Network -

General Info I Addrezs & Contact I Defaul= I

Metwork MName IADFORCE, Demo Metwark

Haome Page URL Ihﬂp:Iwa.adfnrce.wm

2 In the General Info template, type the Network Name and default
Internet Home Page (Network) URL into these fields and click the
Address & Contact tab.
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Network Information

Hetwork Information For: ADFORCE, Demo Network -

General Info | Address & Contact | Defauts |

Company Address, Phone & FAX Company Contact
Fhone |?14 555 1234 | FAX |?14 556 5673 FirstMame I Ehiis

LastName |Doe
Street 2000 Broadway

Address 1

FPhone |?145551100
Street Suite 300
Address 2

FAX |?145551200

City INewportBeach

Email Iedoe@emailadd.com
State, Zip ICA IQDDDD

Country IUSA

3 Complete the Company Address, Phone/Fax Numbets, and Contact
fields and click the Defaults tab.
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Network Information For: ADFORCE, Demo Network -

General Info I Address & Contact  Defauhts I

Default AdF orce Miche |

Default Maximum Lser
Fragquency Par Ad

Default Commission

1]

Default Split
Default Metwork Miche j
Default GPM [1.00 S
ESD
DiEiFUIE CIFE 1.00 Entertainment
Default GPT  [1.00 Entertainment
Entertainment |

4 Complete the fields (see the following “Defaults Fields” section for
details on the fields).
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Defanlts Fields

Network Information

Default values are used each time a campaign 1s scheduled and when a

content unit 1s created.

Item

Description

Default Maximum User
Frequency Per Ad

Default Commission

Default Split
Default CPM
Default CPC
Default CPT

Maximum amount of times any one particular user can
see a campaign’s ad banner(s). This amount displays in
the User Frequency Max field when scheduling an
Agency, Guaranteed Inventory, or Keyword Buy.

For a Web publisher, this is the default percent discount
extended to advertising agencies. For advertising
agencies, this is their percent commission.
Note: This number defaults to the Agency Percent
field in the Campaign Rates template.

Web publishet's percentage of every dollar spent.
Advertiset's cost for 1,000 delivered bannet impressions.
Advertiset's cost for 1,000 banner clicks.

Advertiset's cost for every sale, transaction, or inquity.

5 From the Default Network Niche list, select a default category that can
be used to classify content units (See “Network Niche Management”
on page 4-20 for details on adding a niche).

Note: All campaign and content unit defaults can be modified

on an individual basis by SuperUsers.

6 Click Save.
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User Management

Entering, editing, deleting, and assigning permissions for SuperUsers
are performed in User Management by a Network Administrator.
Assigning permissions determines what a SuperUser can view, entet,
approve, and modify with:

* Performing any Network operation(s)
* Advertisers

e Campaigns

* Web publishers

* Content Units

* Media Plans

When a SuperUser logs into AdForce their permissions are identified
by the system. Limiting access to a user’s specific responsibilities
reduces unnecessary mistakes, and improves security and user
efficiency.
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User Management

Adding a New User

1 In the toolbar, click the Administration icon and select User
Management. The first of the Network User windows/templates
displays.

Name | Status | Email | Profile
Lawrence, Leanne Actnre Mawrence@imgis.com Netoh Admin
Feinberg, Michael Puctive mifeinberg@imgis.com Metwod Admin
Brenes, Michelle Active adszi@ten.net Nehmat Admin
O'Heill, Michasl Active moneill@imgis.com MNehmat Admin
dministrator, John Puctive bob@imgis. com Metwod Admin
GotFired, Harne Active bob@imgis.com Sales Executive
SalesGury, Sally Active brendan@imgis.com Sales Admin
Salesexec, Chris Active gmeinke@imgis. com Sales Executive
Sitesdm, Gragony Active johnh@imygis.com Site Admin

Traffic Admin, Walerie Puctive mrusso[@imgis. com Traffic Admin
hiathers, Sandi Active smathers@imgis.com Nehmat Admin
Melzan, Shawni Active matketing@decafenat.com Nehmat Admin
Ferelmuter, Rotem Auctive rotemi@silverisland. com Metmod Admin
theige, richard Active ret@imgis. com Nehwat Admin
Foole, Tom Active tpoole@senior.com Netwot Admin |
/] [ -]

Edit User

2 Click New User.
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Hetwork User Management -

Contact Information

Fitst Name | Elvis Login Name ’el\rlsd—
Last Hame IDDE— Legin Fasaword ’m—
Fhone |714555-1234 Confirm Fasanord ’******—
Fax |71a555.5878 Email ’W

Hotive W Wiew Expired Campaigns == 30 Days ~

Permission Profile
Metwor Admin &+ Sales Executive Site Admin

Sales Admin Traffic Admin

3 In the Contact Information section, complete the fields (see the
following “Contact Information Fields and Options” section for

details).
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Jser Management

Contact Information Fields and Options

Field/Option Description
Active Choose this option to activate a user. If not chosen, a
user cannot access the AdForce Service.
E-Mail In this field, type the uset’s e-mail address.
Note: Notifications are sent to this e-mail address, so it
is important that the address is correct.
Fax In this field, type the user’s fax number.
First Name In this field, type the user’s first name.
Last Name In this field, type the uset’s last name.
Login Name In this field, type the login name (tequites a minimum of
six charactets).
Login Password/ In these fields, type and re-type the SuperUser’s

Confirm Password

Phone

View Expired Campaigns
>= 30 days

password. Users are prompted to change their passwords
every 60 days.

In this field, type the user’s phone number.

Choose this option to allow this user to see historical
campaigns 30 days or older.

4 In the Permission Profile section, choose the permissions for this user
(see the following “Permissions Options” section for details on the

options).
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Permissions Options

Permissions are assigned to users by Network Administrators who

define what these users can view, create, and modify. Permissions are

activated based on a user’s login and password, and are a security

measure designed to reduce unwanted mistakes and prevent the

unnecessary disclosure of proprietary information. The AdForce

Service has a set of predefined permissions, but assigning permissions
is not limited to these predefined categories. Network Administrators
can assign any permission to any user (see“Default User Permissions by

Category” on page 4-17 for default details).

Note: Every Netwotk user is able to view all the Advertisets,
Web publishers and content units, but can only view the

campaigns they own (unless the Access All Campaigns

permission 1s assigned to them).

Option

Description

Network Admin

Sales Admin

Sales Executive

The highest permission level. This user can perform any
AdForce Service function, from setting up and identifying
Network defaults to scheduling campaigns and creating content
units.

Responsible for setting up Advertisers and scheduling
campaigns, and capable of running any report type to monitor
campaign progress.

Primarily responsible for acquiring business. This user only
needs to generate Advertiser repotts.

Site Admin Responsible for setting up Web sites/content units for ad
delivery. This user 1s limited to Web Publishing information only.
Traffic Admin Responsible for scheduling and modifying campaigns to ensure
accurate delivery, and capable of running any report type to
monitor campaign progress.
5 Click Next.
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User Management

Hetwork User Management -

Flease select a
permission categony: Permizzions

|Ad\rerlising j W Create s Modify Tree Wiew
Content [T Fush Campaigns
Reporting WV Modify Campaign Priority
Administration
Media Flans W add 7 Modify Advertisers
Chechk All
WV dd ! Madity Campaigns
Chedd None W ccess All Campaigns
[ Wiew Adwertizer P asawards

6 Choose the advertising permissions for this user (see the following
“Advertising Permissions Options” section for details).

Clicking the Check All button chooses all of the displayed permission
category options, and clicking the Check None button de-selects all of
the displayed permission category options.

Adyertising Permissions Options

Choose this option... to allow users to...

Create/Modify Tree View Add and control items in the Network folder tree.
Push Campaigns Push campaigns.

Modify Campaign Priority ~ Modify a campaign's priority.

Add/Modify Advertisers Add or change new Advertisers to the Network.
Add/Modify Campaigns Schedule or edit new campaigns in the Network.
Access All Campaigns Access all Network campaigns.

View Advertiser Passwords ~ View an Advertiset’s passwords.
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7 From the Permission Category list, select Content.

Hetwork User Management -

Flease select a
permission categon: Fermissions

|Content

W add f Modify Publizhers

-
Check All
(e |

Chedt Hone

8 Choose the content Permissions for this user (see the following
“Content Options” section for details).

Content Options
Choose this option... to allow users to...
Add/Modify Publishers Change or add new publishers to the Network.

View Publisher Passwords View publisher’s passwords.
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9 From the Permission Category list, select Reporting.

Hetwork User Management -

Flease select a
permission categon: Fermissions

W Mebmork Reports
W Advertiser Reports

W Fublisher Reports

|

Check None

10 Choose the reporting Permissions for this user (see the following
“Reporting Options” section for details).

Reporting Options
Choose this option... to allow users to generate...
Network Reports Network reports.
Advertiser Reports Advertiser repotts.
Publisher Reports Web publisher reports.
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11 From the Permission Category list, select Administration.

Hetwork User Management -

Please select a
permiszion categony: Fermissions

Administration

W Modify Netwods Information
W  Broadcast Messages

W Add  Modify Users

Cetnciins |

Ched Mone

revious

12 Choose the administration Permissions for this user (see the following
“Administration Options” section for details).

Administration Options

Choose this option... to allow users to...

Modify Network Modify any Network parametet/default or general
Information information.

Broadcast Messages Broadcast messages throughout the Network.
Add/Modify Users Add SupetrUsers and modify their permissions.
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13 From the Permission Category list, select Media Plans.

Network User Management —

Pleaze select a
permission catzgon: FPermiszions

|MEdi3 Flans V¥  Aeccesste Questionnaire Builder

W  Access to Profile Builder

Chedi Hone

E
Check All
(e |

14 Choose the Permissions for this user (see the following “Media Plans
Options” section for details).

Media Plans Options

Choose this option... to allow users to...

Access to Questionnaire Builder Access the Questionnaire Builder.

Access to Profile Builder Access the Profile Builder.

15 Click Next.
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Fleasze select a report
type categony:

Hetwork User Management -

Report Types

|Ad\tertiserReporl Tupes J

Fublisher Report Types
Metwark Repart Types

Ched All

Chedi Hone

Check Defaults

[ |
_crestne |
[apczar]

Campaign summary by browser
Campaign summary by semvice provider
Campaign summary by operating system
Campaign summary by area code

Campaign summary by website® (detailad)

< 71 71 71 71 71

Campaign summanry by date®

Campaign summary by hour

107

Campaign summanry by domain

<

Campaign summary report®

1
EN

16 For each Report Type Category, choose a Report Type permission to
indicate which reports this user will be able to run.

Note: Repotts with an asterisk (*) are pulled from summatry

database tables and can be quickly generated. Custom reports

can also be created for Networks (contact Client Services for

details).

17 Click Save.
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Defanlt User Permissions by Category

Network| Sales |Site Sales | Traffic

Callegany Jejport Admin |Exec Admin |Admin |Admin

Advertiser

Create/Modify Tree View X

Push Campaigns X X
Modify Campaign Priority X

Add/Modify Advertisers X X
Add/Modify Campaigns X X X
Access All Campaigns X X X
View Advertiser Passwords X

Content

Add/Modify Publishers X X

View Publisher Passwords X

Reporting

Network Reports X X X
Advertiser Repotts X X X X
Publisher Reports X X X X

Administration

Modify Network X

Information

Broadcast Messages X

Add/Modify Usets X

Media Plans

Access to Questionnaitre X X
Builder

Access to Profile Builder X X

Note: Only Agency Netwotks are able to have Media Plans
permissions.
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View and Edit User

After Network usets ate added to AdForce, they can be viewed and/or
modified at any time.

1 In the toolbar, click the Administration icon and select User
Management.

Name | status | Email | Profile -
Cawrence, Leanne LTE T TTaMrEn Ce@imgIs. com Hefuam Admin
Feinberg, Michael Active mfeinbearg@imgis.com Hetwatk Admin
Brenes, Michelle Auctive adsigten.net Hetwok Admin
O'Meill, Michael Active moneill[@imgis.com Hetwat Admin
lsdministrater, John Active bob@imgis.com Hetwatk Admin
otFired, Harmy Puctive bobi@imgis. com Sales Executive
Salesturu, Sally Puctive brendan@imgis.com Sales Admin
Salesexec, Chris gmeinke@imgis.com Sales Executive
SiteAdm, Gregony Puctive johnh@imgis.com Site Admin

Traffic Admin, Walarie Active mrussa@imgis. com Traffic Admin
hiathers, Sandi Active smathers@imgis.com Metwod Admin
Melson, Shawni Puctive matketing@decafenet. com Hetwot Admin
Ferelmuter, Rotem Active rotemi@silverisland.com Hetwatk Admin
theige, richard Active reti@imgiz. com Metwotk Admin
Foole, Tom Auctive tpoole@senior.com Hetwok Admin =

Edit User

2 From the Network Users Name list, select the name to be viewed/
modified and click Edit User.
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User Management

Hetwork User Management -

General Info ] Securties | Report Types |

Contact Information

First Mame |Yalerie Legin Mame qatriadm
Last Name | Traffic Admin Login Pasaward mRRTIEE

Phone Confirm Pasauard |55
FAX, Email | mrussoi@adforee.com

Aotive W Wier Expired Campaigns »= 30 Days r

Permission Profile
Netwark Admin Sales Executive Site Admin

Zales Admin Traffic Admin (¥

Use the tabs at the top of the screen to view or edit this user’s
information. Information about the fields in each tab section can be
reviewed in “Adding a New User” on page 4-7.

If changes are made, click Save.
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Network Niche Management

Niches are unique categories developed by Network SuperUsers to
group content units by overall content. When a Web Publisher creates
a new content unit, they have the option of registering that content unit
under a niche. This is helpful for Advertisers who are interested in
targeting ads to a specific industry or niche, such as:

* Sports

* News

* Entertainment
* Hobbies

¢ Family

Example: A category created called Television would include

all the Web Publishers run by local and national television
stations.
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Network Niche Management

Adding a Network Niche

1 In the toolbat, click the Administration icon and select Network Niche
Management. The Network Niche List displays.

Metwork Hiche List -

Irnia
Computers
ESD
Entertainment
Finance

Gallery

Games

Internet Technalogy
Prime Time
Shaockrave

Sports
TECHMNOLOGY
World

willis

New Etlit Delete Close

2 To register individual niches within the new network, click New.
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Hetwork Niche Category -

kliche Mame Entertainment

Save Cancel Help

3 In the Niche Name, type the preferred niche and click Save. The new
Network Niche category is added to the Network Niche List, and
SuperUsers can begin assigning content units to that niche.
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Edit a Network Niche

Network Niche Management

1 In the toolbat, click the Administration icon and select Network Niche

Management.

Metwork Hiche List -

Irnia
Computers
ESD
Entertainment
Finance

Gallery

Games

Internet Technalogy
Prime Time
Shaockrave

Sports
TECHMNOLOGY
World

willis

New

Edit

Delete Close

2 From the Network Niche List, select the niche to be changed and click

Edit.
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Hetwork Niche Category -

kliche Mame Entertainment

Save Cancel Help

3 After making the change, click Save.
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System Configuration

When installing the AdForce Service, the installation program prompts
you to identify a default browser. System Configuration allows the
default browser to be changed by changing the browser path. This
prevents having to reinstall AdForce when the browser changes or gets
remnstalled into a different directory. The browser is used to display
requested reports and Advertiser and Web site URLs.

To change the default browser:

1 In the toolbar, click Administration and select System Configuration.

AdForce System Configuration -

Browser Path

CiProgram FilesiMetscape/CommunicatorPrograminetscape. exe

Pick Browser Test Browser

Saue Cancel Help

2 In the Browser Path field, type the new path, or click Pick Browser to
open up the operating system's file menu.
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Fecwobpomer K]
Lockin: |3 Program = & e [z

Aim L1 5pelChik
Defadlts netzcape. cfg
DynFants

Java E netzcagetih
MetHelp F% NSImpart32
Plugin £ mshtify

File name: Inetscape Open I
Files of type: [l Files [+ [ Cancel |

3 Select the new browser path and click Open.

4 After identifying the new browser path, click on Test Browser to
confirm that the new path works correctly.

5 Click Save.
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Chapter 5
Notifications

In This Chapter

* “Work Queue” on page 5-2

* “Requesting a Notification(s)” on page 5-4
* “Sending a Broadcast Message” on page 5-7

Notifications is a message submission and retrieval system that enables
users to monitor and confirm the activities of their accounts in real-time
while being able to send messages across the entire network.
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Work Queue

After logging into the AdForce System, an individual Work Queue
appears first displaying the latest activities of a user’s account. These
activities are described by brief messages delivered in real-time that
were originally requested from Request Notification. Messages are
listed in Date order and include an Event description. Frequently
updating the Work Queue helps manage accounts more effectively by
allowing the latest account activities to be monitored, while reducing
the overall notifications being displayed.

Opening the Work Queue (if not already open):

In the toolbat, click on the Notifications icon and select Work Queue.

Date | Description | Delete | ﬁl

Thu Jun 4, 1992 Ad Campaign ! new camp .. Copy # 3" (ID #9432) of AdPlacer "1l New Adw (10 r

Thu Jun 4, 1992 Ad Campaign "Alphas" (I #9440) of AdPlacer"Alpha Adv Agency (1D #1034 r

Thu Jun 4, 1992 Ad Campaign "JavaLight Campaign" (1D #10144) of AdPlacer"Golden Palace r

Thu Jun 4, 1992 Ad Campaign prod test oib (|0 #9438) declined by Web site (SeniorCom}s Cor r

Thu Jun 4, 1002 Adveriser Joe's Guitars (ID #102562) Validated by Sandi Mathers on Wed Jun r

Thu Jun 4, 1998 Web site Macromedia added content unit Music ]

Thu Jun 4, 1992 Mieb site Rich's House added content unit htest1 - html standard gif k

Thu Jun 4, 1992 MebSite Rich's House (ID #32068) modified by richard theige on Mon Jun 1 1% r

Thu Jun 4, 1992 MebSite Richard's AdFaorce (1D #3068) registered by richard theige on Mon Ju r

Tho s 4 4002 iitehSite Arsnars (AN #2072 reaistarad b lae Wililzan an Tue don 2 4002 r L=l

ieh site Macromedia added content unit Music ﬂ
=l

Removing an Item(s)

The Delete option is used to remove one or more notifications from
the Work Queue. From the list, choose the item(s) to be deleted in the
Delete column and click Remove Item(s).
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Work Quene

Check All/ None

These functions choose or clear all of the notifications for deletion.

Refreshing the Queue

When using the AdForce Service, there can be ongoing activity on the
accounts. Clicking Refresh displays any new messages that have been
sent since logging in or from when Refresh was last activated.
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Requesting a Notification(s)

54

Notifications enable users to monitor and confirm the activities of
their accounts in real-time. Users can choose the notifications they
want to receive and how they are to be delivered using Queue Notify
and/or E-mail Notify. The chosen notifications are then displayed in
the Work Queue.

In the toolbar, click on the Notifications icon and select Request
Notification.

System Event Subscriptions -

Event |  QueueNotity | Email Notify -
Campaign Creativeds) Modified r B

Campaign ApprovediTargeted ToWveh Publishe — B

Campaign Disapproved r B

Carmpaign Ended r u

Carmpaign Modified r u

Campaign Qut Of Money r B

Campaign Placed/Enterad r B

Carmpaign Activated/Pushed r u B
il [

Select each event that you would like to recene notifications on.

Save Cancel Help

From the list, choose Queue Notify to have notification messages sent
through the AdForce Client application, or choose Email Notify to
have notification messages sent via email (see “Available Notifications’
on page 5-5 for details on the different notifications).

>

3  Click Save.
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Available Notifications

Requesting a Notification(s)

Below is a table outlining the available notifications. Some notifications

may not be available because of the permission level.

Choosing this...

Notifies...

Campaign Approved/
Targeted to Web Publisher
Campaign Disapproved

Campaign Ended

Campaign Creative
Modified

Campaign Modified

Campaign Out Of Money
Campaign Placed/Entered

Campaign Activated/
Pushed

Campaign Declined by
Web Publisher

Campaign Impressions
Declined

Advertiser Invalidated

Advertiser Modified

* That a Super User in the network has approved a
campaign by changing the campaign status to
Validated.

* Which Web site has been targeted.

That a Super User in the network has changed a
campaign status to Invalid.

* That a campaign has ended due to reaching Ad Cap or
End Date.

* 'That the campaign has ended due to a Super User who
chose Stop Campaign Now.

¢ That the campaign ended due to a Super User who
chose End Campaign at the end of the previous day.

When a Super User or Advertiser has changed any
Banner/Creative on an Active campaign.

That any end date, run time of day, or run days of week
for a campaign has been changed and the changes need
to be re-approved.

That a campaign has ended due to reaching its Ad Cap
prior to the anticipated End Date.

That an Advertiser or a Super User has scheduled a
campaign with a status of Entered.

That a campaign has started on the scheduled date
through nightly processing or by a Super User choosing
to Push or re-Push the campaign.

That a Web site has declined a campaign on one or more
content units.

That more than 20% of the Ad Cap impressions
requested have been declined by Web site content units.

That an Advertiser has been changed to a status of
Invalidated by a Super User.

That an Advertiser’s information has been changed.
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Choosing this...

Notifies...

Advertiser Entered
Advertiser Validated
Network User Message
Report Ready

Web Publisher Invalidated
Web Publisher Modified
Web Publisher Content
Unit Added/Modified
Web Publisher Entered
Web Publisher Ad Ready

Serving

Web Publisher Validated

That an Advertiser has registered and has an Entered
status.

That an Advertiser has been changed to a status of
Validated by a Super User.

Displays a broadcast message that has been sent to all
Network Users from a Super User.

That any reports that were requested are now ready for
viewing.

That a Web site has been changed to a status of
Invalidated by a Super User.

That Web site information has changed.

That a Web site has added or modified any content unit.

That a new Web site has been registered with an Entered
status.

That a Web site status has changed from Ad Ready
Pending to Ad Ready Setrving.

That a Web site status has changed from Entered to
Validated.
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Sending a Broadcast Message

Sending a Broadcast Message

A Broadcast Message enables SuperUsers to send Work Queue
notifications to any or all of the following network affiliates:

¢ Network Users
e Advertiser Users
¢ Web Site Users

1 In the toolbat, click on the Notifications icon and select Broadcast
Message.

Broadcast a message to specified user groups -

Enter Message Below

Send Message To

v MNetwork Users W  Advertiser Users W Weh Site Users

2 In the Enter Message Below section, type the message to be
broadcasted.

3 In the Send Message To section, choose the users that this message 1s
to be broadcasted to.

4 Click Send Message.
5 Click Close.
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Chapter

Advertising

In This Chapter

“Advertisers” on page 6-2

“Campaigns” on page 6-14

“Scheduling an Agency Buy” on page 6-61
“View Declined By” on page 6-98
“Transaction Tags” on page 6-100
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Advertisers

Adding a New Advertiser
The following steps are for limited SuperUser use only.

1 In the toolbar, click on the Advertising icon and select Add New

Advertiser.
Add A New Advertiser —
Company Address, Phone & FAX Compary Contact
campary Joe's Guitars First Mame |John
MHame
LastMame |Dee
Phone |?14—555-1234 Fax, |714555-5678
Fhaone TA4555-1234
Street |1111 Breeze Wiay
Address 1 ’—
Fi T14555-5675
Street |
Address 2 .
Email johnd@emailadd.com
City Newpart Beach
State, Zip | LA |Q262B
Cauntry | usa

2 Type the company address, phone, fax, and company contact
information into these fields and click Next.

Note: All fields must be completed before continuing to next
template.
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Add A Hew Advertiser =

‘ Same as Advertizer Address and Cortact Information |

Billing Address Billing Contact
itdrdegsﬁ ] ‘1'111 Breeze Way First Mame John
Street ‘ LastMame  |poe
Address 2

Mewport Beach Phone 714-555-1233
State, Zip ‘ CA ‘92626 FAs 714555-5678

City

Country ‘USA Ernail johnd@emailadd.com

3 Type the billing address and contact information into these fields (or if
the billing information is the same as the company information, click
Same as Advertiser Address and Contact Information at the top of the
template) and click Next.
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Add A New Advertiser ||

Login Marme ‘elvis_doe

FPassword “‘"‘"""‘*"’

Canfirm Password ""‘*’“‘*

Active W LUnchecking this check box will deactivate the login
only, but not invalidate this advertiser. Use "invalid"
status an the status page to do so.

4 In the Login Name field, type the preferred login name.

5 In the Password and Confirm Password fields, type the preferred
password and click Next. The login name and password:
e Cannot be the same
¢ Are case-sensitive
* Must be at least six characters
* Must not contain spaces
6 To deactivate the login, deselect the Active option. This does not

mnvalidate this Advertiser unless the status is changed to Invalid in the
Status screen.
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Add & New Advertiser ||

Haome Page URL Ihrlp:mmww.abcdefghi.cum

Comment  |prefers d B

In the Home Page URL and Comment fields, type the Advertiser’s

Web site URL and any relevant comments (if nothing applies, leave
blank).

Click Next.
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Add A New Advertiser —

Default CPW | 2.50

Default CPC | 2.00

Default CPT |1D.DD
Agency Percent |2

9 Type the Default CPM, CPC, and CPT, and Agency Percent into these
tields if they differ from the Network defaults, and click Next.

Note: The default figures entered by the Network
Administrator in Chapter 4 “Setting Up the Network™ are
applied here. They can also be customized on a by-Advertiser
basis. Use an Advertiser default of zero if this Advertiser will
have varying CPM, CPC, CPT, and Agency Percent figures
for each campaign.
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Add A New Advertiser —

Advertiser ID

Walidator
Last Modified By Agency Status
Entered

Inwalid
Date Entered alidated
Date Modified
Date Yalidated

R Owner |SaIIySaIesGuru j

10 Select the Agency Owner and Status from their lists and click Save. The
other fields are read-only (see the following “Advertiser Status” section

for details).

Adyertiser Status

Field/Option

Description

Advertiser ID

Agency Status
Entered

Invalid
Validated

Date Entered/
Modified/Validated
Last Modified By

Owner

Validator

Displays a unique ID number created when first registering
used to identify the Advertiser.

When selected, the Advertiser:

Has been entered, but has not yet been approved (cannot
schedule campaigns).

Is invalid (cannot schedule campaigns).

Has been entered, validated, and can schedule campaigns.

Displays the dates identifying when the Advertiser was
entered, modified, and validated.

Displays the individual who last modified the Advertiset's
contact information.

From this list, select the individual in charge of the
Advertiser’s account (the owner is not necessarily the
individual who entered the Advertiser).

Displays the SuperUser who validated the Advertiser.
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Viewing and Editing an Advertiser

The following steps are for limited SuperUser use only.

Advertisers.

1 In the toolbar, click on the Advertising icon and select View All

All Advertisers for Network: ADFORCE, Demo Network -

Advertiser | Status | Owner | Address B
FirsT =4 Entered Jonhn Admministratar K-8
Golden Palace Walidated Joe Wilson Ca- Quebec
Golf Scorehook Walidated John Administratar CA- Rancha Fore
Guitars Unlirmited Walidated Elviss Doe CA- Mewpart Beach
IBM PC Co Enterad Michael Feinberg MY - ey York J
Internet Advertising, Inc. Walidated John Administrator CA - Ao
Intertec Walidated John Administrator MY - Ithaca
HOadverising Walidated Jeff Clander W - M
Henraid Walidated IMGIS User- Jennifer Raider  x-x

3 Walidated John Administrator CA - Mewpart Beach
loe's Fiano Walidated Jeff Olander CA - Newport Beach
llahn Tanner Walidated John Administrator CA- Cuperino L=
Al | 0

Advertizer Info Campzigns MHerwr Carmpaign Repaorts

wertiser Close

2 From the Advertiser list, select the Advertiser to be viewed or edited
and click Advertiser Info.
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Advertiser Information For: Joe's Guitars

Uzer Login | Adwertizer & Contact ] Billing Info ] Comments ] Defaurlt\s ] Status ]

Login Marme |jahndue

Paszsword |““““*

Confirm Password |“m*

Active W Unchecking this check box will deactivate the login
anly, but nat invalidate this adveriser. Use "invalid"
status on the status page to do so.

Use the tabs at the top of the screen to view or edit this Advertiser’s
information.

3 If changes have been made, click Save to save the modifications.
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Advertiser and Campaign Trees

This SuperUser module displays a split-screen list with Advertisers and
their associated campaigns on top, and customizable menu folders on
the bottom. Lists are displayed in a directory tree format for efficient
navigation. Selecting any item located in the tree allows any standard
Advertiser or SuperUser operation to be performed, such as:

* Reports

* Work Queue

* View Advertiser

¢ Scheduling a campaign (see “Scheduling a New Campaign” on page
06-23)

* Editing a campaign (see “Viewing and Editing a Campaign” on page
06-52)

¢ Copying a campaign (see “Copying a Campaign” on page 6-50)

* Declined By (see “View Declined By” on page 6-98)

The bottom section’s tree can be customized to how you want to view
Advertisers and their scheduled campaigns. This functionality is useful
for organizing Advertisers and campaigns into unique Network
categories that are based on a Network’s particular business model
(Network Folder). Advertisers and campaigns can be organized on an
individual basis (My Folder).

Customization is performed by creating applicable folders under the
Network Folder and My Folder directories, then selecting an
Advertiser and campaign from the top section of the tree and dragging
it into one of these folders.
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Opening the Tree

1 In the toolbar, click on the Advertising icon and select Advertiser and
Campaign Trees.

[=PADFORCE, Demo Metwark
FHEOOn-Target Advertising, (MGIS User- Matt Spragins) =Validated= [104181]
-G 2CAN TEST, (IMGIS User - John Willis) =Validated= [104642)

FHZAOABC, (Chris Salesexec) <Validated= [102385]

FHEOAINCarSmant, (Sally SalesGuru) <Validated= [102274]

FHEOAME Market FactsiStatenic Interactive, (Joe \Wilson) =Entered= [103796]
~Z0AME OnlinefStrategic Interactive, (Joe \Wilson) =Entered= [103798]
FHEOACcuDuOte, (Charlie SalesExec) <Validated= [1023332]

rHEOADIdaS, (Gredgory Sitesdm) <Validated= [103457)

FHZEDAlpha Adv Agency, (Chris Salesexec) =validated= [1034455]

[

[

+HZEOAmerican Demographics, (Sally SalesGuru) =Validated= [102654]
+HZEO Big Planet, (Charlie SalesExec) =Validated= [102541]
{Z0Bike Spin City, (Sandi Mathers) <Entered= [103592]

e

[=PADFORCE, Demo Metwark
=Py Folder
H=pMetwork Folder
D<= New ltems =»
EHEFTesta
E}@Accu@uute, (Charlie SalesExec) =Validated= [102332] (0)
“[EwTodays test (27/98), (Matt Spragins) <Expired= (0S/08/98-08i31/98) [15847]

Create Folder

Reports ey rnpaign

My Folder

In the bottom section, My Folder 1s a personal folder where:

* Advertisers and their campaigns can be inserted

* New folders can be created to organize work in a customized
manner
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Network Folder

This folder is seen by the entire network and can only be customized
by users with high-level permissions. Network Folder customization is
performed the same way as My Folder. This function allows
organizations to display Advertisers and campaigns in a way similar to
their particular business model.

Example: An organization may prefer to structure
Advertisers and campaigns by region, office, or individuals,
making it more efficient for users to locate information.

<< New Items >>

New Advertisers and campaigns entered into the AdForce Service are
displayed in this folder until an Administrator moves them into the
appropriate subdirectories created in the Network Folder.

Creating Folders and Adding Content

1 From the bottom section, select My Folder (or depending on the
Permission level, Network Folder) and click Create Folder.

I

Folder Mame ‘L_A. Brarnch

x|

Comments

OK Cancel |
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2 In the Folder Name and Comments fields, type the name of the new
folder and any relevant comments.

3 Click OK.

4 From the top section, select the preferred folder(s) to be moved and
drag it into the into the newly created folder.

Note: When copying an Advertiser foldet, a prompt asks
whether to include all associated campaigns. If Yes, the
currently running campaigns scheduled by this Advertiser will
automatically appear in the newly created folder.

View Itemn

From the list, select the folder to be viewed and click View Item.

Remove Itemn

From the list, select the folder or folder content to be deleted and click
Remove Item.
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Campaigns

An AdForce campaign is a buy where the targeting criteria and flight
time are the same. These campaigns support an extensive collection of
parameters that allow advertisers to target specific consumers. These
parameters combine Content-Based Targeting criteria with Individual-
Based Targeting criteria to produce customized campaigns. Consumers
are targeted using one of five different types of advertising campaign
programs:

* Guaranteed Inventory Buy
* Open Inventory Buy

* Site Data Buy

* Keyword Buy

e Agency Buy

Advertisers and SuperUsers are able to search for, review, and modify
campaigns during any period in a campaign's life cycle. This flexibility
allows campaign modifications to be ongoing, allowing statistical data
results be obtained so Advertisers can refine their campaigns to
improve targeting.

Guaranteed Inventory Buy

A Guaranteed Inventory Buy guarantees that the impressions ordered
are served over the duration of the campaign. This type of buy serves
advertisements on every targeted content unit registered with the
AdForce Service and 1s ideal for campaigns with a high CPM.
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Open Inventory Buy

An Open Inventory Buy delivers impressions whenever there 1s
available space. Advertisers are not guaranteed a certain number of
impressions because impressions are not served in any particular
distribution pattern. Since impression delivery 1s not guaranteed, a
campaign may:

* Finish prematurely because all of the impressions were served before
the campaign's official end date.

* Not complete delivery of all the requested impressions by the official
end date because there was not enough available space.

This buy is best for CPC and CPT campaigns where maximum
exposure is ideal.

Site Data Buy

A Site Data Buy targets site data words. Site data words are words that
a site possesses about its visitors that it dynamically passes to the
AdForce System for targeting. This includes information that visitors
enter or select from lists, such as search or query terms. Data Words are
entered by Web sites when registering content units and selected by
advertisers when scheduling a campaign.

Example: A real estate Web site helps consumers find home
listings 1n certain areas. They create a content unit called
Orange County Listings and have options for consumers to
choose home parameters they are interested 1n, such as how
many bedrooms, bathrooms, type of home, and price range.
Each category option represents a Data Word and will be
listed under that content unit during campaign scheduling, An
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Advertiser may want to target only those consumers
interested in two-bedroom, one-bath condos at a price of
$150,000 or more. Therefore, that Advertiser would be very
selective when choosing the data words to target.

Only content units registered as site data content units can deliver a
site data advertisement. Site Data Buys are not guaranteed a certain
number of impressions because impressions are not served in any
particular distribution pattern.

Keyword Buy

A Keyword Buy targets keywords. Keywords are words and categories
that consumers input into different search engines and directory
services to find specific information on the Internet. A Keyword Buy
1s similar to a Site Data Buy as it 1s any information that a site possesses
about its visitors that it dynamically passes to the AdForce System for
targeting. Unlike site data words supplied by Web Publishers based on
the content of their site, advertisers enter keywords during campaign
scheduling. Advertisements are only delivered when a consumer uses a
keyword entered by an advertiser.

Example: If an Advertiser wants to target advertisements to
people interested in gardening, then one of their keywords
would be gardening. When a consumer types gardening into a
search engine, an ad targeted to that keyword 1s delivered.
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Only content units registered as keyword content units can deliver a
keyword advertisement. These buys are considered Guaranteed
because the AdForce Inventory Management System (IMS) monitors
keywords submitted by consumers. This enables AdForce to forecast
available ad inventories for future campaign schedules. Forecasting is
not as accurate in Keyword Buys because IMS 1s measuring submitted
keywords that require user input, so it can vary dramatically from day-
to-day.

Example: A Web site that focuses on sports may have a lot
of activity on the keyword Super Bow/ during the weeks before
the event, when at other times the word would have little
activity.

During certain time periods there are large increases in keyword use,
and during these times it is necessary to take advantage of AdForce’s
Desired Impressions functionality to compensate for the differences in
predicted inventory amounts.
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Agency Buy

Agency Buys are very different from other AdForce buys because they
support a different business model than Ad Sales Organizations or
Web publishers. Agency Buys are designed for Advertisers that run
specialized ad campaigns that target Web sites not signed up under one
Network umbrella, as they are with Ad Sales Organizations. These

campaigns are large and frequently involve the delivery of hundreds of
millions of ads.

Since Agency campaigns are large and specialized Web sites have been
selected for ad delivery, separate contract negotiations are performed
for each Web site for each campaign. Web sites register their Web site
profile with the Agency Network, which 1s then entered into the
AdForce Service. This allows Web sites to be targeted by Network
representatives when scheduling a campaign. After a campaign is
scheduled, the campaign information, such as flight dates, banners,
Web tags, are e-mailed to that Web site. Web sites must then place the
tags onto the appropriate Web pages for ad delivery.

Agency Buys are considered Open Inventory because impressions are
not calculated by the Inventory Management System (IMS), meaning
there 1s no kind of impression measurement and distribution
management performed by the AdForce Service. Available impressions
are determined by the contractual agreement between the Agency and
the Web site, and must be managed by them. Agencies can schedule
campaigns that use Keyword and Site Data targeting methods because
Web sites manage impression distribution.
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Campaign scheduling is also different for an Agency Buy. Campaign
scheduling begins by entering the campaign’s name and dates, and is
followed by the Select Content Targets and Rates templates. These
templates provide the default characteristics used when individually
scheduling rates and targeting to each Web site and/or content unit.
The operations are petformed using a parent/child scheme defined in
“Agency Campaign Tree” on page 6-70.

Calculating Inventory/Inventory Management System (IMS)

Calculating available advertising inventory is critical to AdForce's
reliable system delivery on Guaranteed Inventory campaigns. The
algorithm calculating the maximum number of available impressions
predicts future inventory based on past performance. AdForce's
Inventory Management System (IMS) is continuously recalculating and
updating average daily inventory using targeted dates, times, content
units, and other campaigns bought with the same targeting criteria.

When a Guaranteed Inventory campaign 1s entered into AdForce, it
passes through IMS. The campaign information, such as targeting
criteria, flight time, and creative type, is calculated with competing
campaigns to determine the maximum number of available
impressions. SuperUsers identify an Ad Cap and specify the
Impression Cost per 1000 and Click Cost per 1000. The overall
mventory is adjusted, and the percentage chosen is the percentage used
daily to calculate and distribute impressions.
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How Ad Delivery Works

When a user requests a Web page, their browser reads the AdForce tag
in the page and requests an advertisement. While the rest of the page is
loading, AdForce serves an advertisement directly to the user. How ad
delivery specifically works depends on which AdForce tag the Web site
has placed in their Web pages (see “Web Tags” on page 7-26 for more
mnformation on AdForce Web tags).

Determining Which Ad to Serve

When an ad request is made on a content unit, a list of advertisements
targeting that content unit is produced. This ad list 1s processed and
those advertisements that do not match the user’s profile are removed,
leaving a trimmed-down list of advertisements that are eligible to be
delivered to the user. The final selection process trims-down the
remaining advertisements even further until only one remains, by taking
into account:

* The buy type (Guaranteed/Open Inventory)
* The campaign priority
* The inventory level

* Whether campaign advertisements are delivering on, ahead, or
behind schedule
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How Online and Geographic Demographic Targeting Works

The AdFotce softwate suppotts an IP Address/Class C database that is
used in targeting ad campaigns. The Class C Address is the first three
sets of numbers in an IP Address.

Example: If an TP Address is 123.234.123.234, then the Class
C Address is 123.234.123

For each Class C Address, the AdForce Setrvice stores information
about the:

* Domain Type
e ISP

Area Code
SIC Code

* Country

When AdForce receives a request for an advertisement, the IP Address
is converted to a Class C Address. The address' corresponding area
code, domain type, ISP, SIC codes, and country are then accessed by
the database and an appropriate advertisement is delivered to the user
based on the targeting criteria defined in the campaign.

Information about a user's Browser Type and Operating System comes
directly from the browser they are using. Each time selections are made
in Online and Geographic Demographics, the targeted audience 1s

more narrowed-down.

Example: Netscape Navigator 2.x is chosen for a browser,
Windows '95 for an operating system, and an SIC Code for
Wood Office Furniture. Using these specifications,
individuals in the wood office furniture industry who are
using Windows '95 with a Netscape Navigator 2.x browser
are specifically targeted.
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Creatives

Providing striking, interactive advertisements is necessary when
attracting consumers to advertised products. To gain the level of
interactivity wanted, sophisticated rich media advertisements must be
created. The AdForce Service can deliver virtually any ad style, such as
HTML Sctipts, JavaSctipts, and JAVA applets, in addition to static/
animated GIFs and redirects.

The AdFotce software is automated to receive advertisements from
Advertisers and deliver them to Web sites. The submitted
advertisements must already have been tested, debugged, and
functioning.

IMPORTANT: The submitted advertisements must be entirely
correct and follow AdForce Service’s rich media ad
guidelines, or campaign delivery can be delayed. See the
Guidelines for Creating and Submitting Creatives TechDoc in the
“Additional Help” section in AdForce Online Heip.

Banners can be delivered randomly, sequentially, or by weighted
percentages. These and other settings are selected by Advertisers during
campaign scheduling to deliver banners in a pattern unique to a
campaign's requirements. Each of these settings is executed and
handled differently, so it is important to understand the distinctions and
dependencies between all of the following settings that can affect
banner delivery for Agency and Non-Agency Buys (see the Creative
procedures starting on page 27 in “Scheduling a New Campaign” and
“Creative” on page 6-74 in “Agency Campaign Tree” for more
information):

e Campaign Type
* Banner Type

e Banner Size

* User Frequency
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Sequence Delivery

Random Delivery
Weight % Delivery
Using the same banner multiple time with different link URLs

Scheduling a New Campaign

1 In the toolbar, click on the Advertising icon and select Schedule New
Campaign.

Note: Campaigns can also be scheduled using Advertiser and
Campaign Trees.

All Advertisers for Hetwork: ADFORCE, Demo Network -

Advertiser | status Owner | Address |
FIrst U5a Entered John Adrministrator H- B
Golden Palace Yalidated Joe Wilsaon Ca- Quebec
Golf Scorehoak Yalidated John Administrator CA- Rancho Fore
Guitars Unlimited Yalidated Elviss Doe CA - Mewport Beach
IBM P Cao Entered Michael Feinherg [y - Mlew ark J
Internet Advertising, Inc. Validated John Administrator CA - Anytomn
Intertec Yalidated John Administrator MY - Ithaca
Cadvertising Yalidated Jeff Qlander W -
Henraid Yalidated IMGIS User - Jennifer Raider - x

i ! ate John Administrator "
Lloe's Piano Yalidated Jeff Qlander CA - Newport Beach
Liohn Tanner Yalidated John Administrator CA- Cupertino N
1] | 2

Advertizer Info Campzigns MNews Carmpaign Repaort=

Mew Adwverti ser Close

2 From the list, select an Advertiser and click New Campaign
(SuperUsers only, others proceed to next step).
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Joe's Guitars **** ****

Guaranteed Open _
Inventory Buy ¥ Iriveritary By & Site Data
Bluy
'S Keyword o fgency
Buy Buy
Select a campaign Buy Type

Some networks do not display the Agency Buy button.

3 Choose a Buy Type and click Next.
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Joe's Guitars **

Client Campaigh Mame

I.Jnhn's House of Strings Strings of Steel

Default Ad Link URL
Ihttp:waw.typeurlhere.cum m

Comments

Llser Frequency

™ Mo Limit |15 Mz

Job Fo Mumber  [123456

The User Frequency section only displays when
scheduling a Guaranteed Inventory/Keyword Buy.

Note: If the Max field in the User Frequency section does not
display, the Default Maximum User Frequency Per Ad field is
set to zero (see “Network Information” on page 4-2 for
details). To display this field and type in a maximum, deselect
the No Limit option.

4 Type the campaign information into the fields (see the following
“Campaign Fields” section for details) and click Next. User Frequency
can only be used in Guaranteed Inventory buys.
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Campaign Fields
In this field... Type...
Client The name of the client for this campaign.
Campaign Name The name of the client’s campaign.
Default Ad Link URL The default URL link for campaign banners that are clicked.
Comments Any notes about this campaign. This field is useful for

User Frequency
Max

No Limit

Job/IO Number

Advertisers who want to inform SuperUsers of any
campaign-specific rates information, such as ad caps or total
imptressions to be delivered.

Only used in Guaranteed Inventory/Keyword Buys.
The maximum number of campaign advertisements to be

delivered to each viewer.

Example: Ten banners may be used for a patticular
campaign, but if an Advertiser types three in this field,
only a maximum of three banners will be delivered to each
viewet. Once three banners have been viewed, then
another campaign's banners will be delivered to that
viewer.

Choose this option if there is no limit on how many

campaign banners are repeatedly delivered to each viewer.

The campaign’s assigned job/insertion order number (if

necessary).
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Joe's Guitars ***

Seq. # | Ritn. % | Creative

Specify at least oche campaigh creative by selecting the "New" button

d| | |
¢+ Delivery: Random Order ¢ Delivery: In Sequence ¢ Delivery. By Weight

Test all

5 Click New to display the Creative Ad template, or if banners are to be
delivered by weight, choose Delivery By Weight first. See “Creative
Options” on page 6-31 for details on the fields and options.

Combinations of Sequence, Random, and Weighted % deliveries
cannot be used simultaneously within the same campaign as they are
mutually exclusive. User Frequency settings are unavailable for Open
Inventory and Keyword Buys.

Banner Delivery Matrix for Non-Agency Buys

Deliver Frequency Guaranteed Open Kevword Site
y On or Off? Inventory  Inventory y Data
Off Yes Yes Yes Yes
Sequence
On Yes N/A Yes N/A
Off Yes Yes Yes Yes
Random
On Yes N/A Yes N/A
. Off Yes Yes Yes Yes
Weighted %
On Yes N/A Yes N/A
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The Creative Selection template allows campaign ad banner insertion.
AdForce content units specify the size of the ad banner supported
when registering, so an ad banner must be inserted to schedule a
campaign. When targeting content units and estimating available
mnventory, the banner size identified in the ad campaign is the size
queried by AdForce.

Creative Selection —

Creative Size, Style and File

Ad Styl Ad Si
™ RedirectAd i | — |

-

Pick File

Description: ‘ Rotation % I

Links Ta: ‘ hitp:haseane typeurihere.cam Browse

Alt Text: IADFOF{CE, Demo Metwark Ad

Redirects To: | hitpr

0K Cancel Help

Note: If wanting to schedule a campaign before the creative
1s completed, a correct-sized dummy ad banner must be
mserted so that AdForce can query the appropriate content
units. Use the dummy banners supplied in the AdForce
BANNER subditectory located on the hard drive (C:/
ADFORCE/SUPER (OR ADVERTISER)/BANNER/).
See “Creatives” on page 6-22 for more information on
creatives.
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6 Toinsert a redirect, choose the Redirect Ad option. In the Redirects To
field, type the URL that redirect images will be retrieved from and then
proceed to next step.

Note: When submitting reditects via e-mail, make sure the
URLs are clearly labeled.

To insert or select a creative, click Pick File.

Pick Campaign Creative File HE I

Laok in: I {5 banners

100100 |8 23460
5 120450 B 264u54
5] 120490
£ 1254125 | B0x60
B 200200 | 90x100
5 234550 [ 344110

File name: |4EEHED Open I
Filez of type: IAII Files (%] j Cancel |

When the operating systems’ pick file menu displays, select the
preferred ad creative and click Open.
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Creative Selection =
Creative Size, Style and File

Ad Styl L] Adsi -

™ Redirect Ad il — =]
468 x B0
r Java Applet 104 % 38
, . HThL Scripts 450 % 60

Fick File )
Redirect URL = 234 % B0 =
g2 )
Description: |Creative #1 Rotation % IES

Links Ta: |htlp:IMww.h,rpeuthere.cnm

Alt Tesd: IADFORCE, Demo Metwork Ad

Redirects Ta: | hitpor

OK Cancel Test k Help

7 In the Ad Styles and Ad Sizes sections, select the ad style and size (if

not already selected). See “Creative Options” on page 6-31 for details.

Multiple ad sizes can be selected for delivery, but the same number of
ads must be selected for every ad size.

Example: If two 460x60 banners are selected, and the
200x200 and 100x100 sizes need to be included, there must
be two of each size. As a workaround, include a banner more
than once.
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Item Description
Ad Styles:

GIF89 If a GIF89 image is selected, the ad style is automatically
recognized by the AdForce Service.

Note: Animated GIF creatives must not exceed a four-
second animation period, or Web Publishers may not
accept them.

JAVA Applet If an applet image is selected, the user must identify the
specific ad size. The ZIP file name must contain the word
applet in it.

Example: BANNER1APPLET.ZIP
APPLETBANNER1.ZIP
BANNERAPPLET1.ZIP

HTML Scripts An HTML Script advertisement is a form-based ad that can

(HTML Redirect  have items like combo boxes, GIFs, lists, and buttons, and

Adsand HTML  fits within a standard ad size. HTML Scripts can be created

Scripts/Drop- using tags like form tags, HIML code, JavaScript (script

Downs) tags), and JAVA Applets (applet tags). Make sure to select
the correct ad size.

Redirect URL Ad redirection is a method used to serve ad images from a

Emblaze Banner

Liquid Motion

Alt Text

Browse

non-AdForce server. AdForce supports ad redirection to
other ad serving companies. When the choosing the Redirect
Ad option, the Ad Style Reditect URL is automatically
selected. Select the correct ad size.

Note: Do not upload actual files because AdForce
retrieves them from another server.

Web-animated banners created by a 3rd-party product.

Web-animated banners created by a 3rd-party product.

Note: These banners can only be delivered on Internet
Explorer 4.x.

Type any alternate text for this banner. With the JavaScript
and IFRAME tags, Alt Text appears when the mouse moves
over the ad in the browser.

Note: Alt Text can be no longer than 80 charactets.
Click to test the URL.

AdForce User Guide, Version 2.6 6-31



CHAPTER 6 Advertising

Item Description

Description Type the ad bannet's description.
For Agency Buys: If No Image Yet is chosen, type a
description to be used as a scheduling placeholder until the
creative is completed.

Links To Type the preferred URL link.

No Image Yet

Redirects To

Rotation %

For Agency Buys only. When chosen, simulates an ad that
can be used during Web site and content unit targeting. Final
parameters and creative uploading can be performed later.
Also type a Description to be used as a scheduling
placeholder until the creative is completed.

Type the URL that redirect images are retrieved from.

This field only displays if the Delivery By Weight option is
chosen (before clicking New). If there is more than one
banner type (GIFs/Redirects and Rich Media) and size(s) to
be served for a campaign, they can be served by rotation
petcentage. Type the rotation percentages for all banners
(each size and ad type must total 100%).
IMPORTANT: The numbers assigned in this template do
not always deliver the exact percentage due to the ad
selection process within the system. Daily campaign
delivery percentages per user can vary significantly, but as
the campaign’s end date gets closer, the percentages get
closer to the assigned amount.

Example: There are seven banners: two 468x60 GIFs, two
104x38 GIFs, and three 300x35 rich media banners.

- One of the 468x60 GIFs can be set to serve 65% of the
time and the other can be set to serve 35% of the time
(both equaling 100%).

- One of the 104x38 GIFs can be set to serve 20% of the
time and the other can be set to serve 80% of the time
(both equaling 100%).

- One of the 300x35 rich media banners can be set to serve
50% of the time, one can bet set to serve at 40% of the
time, and the other can be set to serve 10% of the time (all
equaling 100%).
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8 After a banner is entered, click Test to confirm that it works propetly:
¢ If the image is not propetly displayed in the browser, there may be a
problem with the creative
* If creatives are not displaying, confirm that the code is correct

e If redirects are not displaying, try switching the <4 HREF and
<IMG SRC URLs

Repeat steps 5-8 to add any other preferred creatives.

9 Click OK

Joe's Guitars **

Saqg. # | Rtn. % | Creative |

A 34
sing Management 2

A 64

1 | 2l
¢ Delivery. Random Order " Delivery: In Sequence & Delivery: By Weight

Test All

10 If more than one creative is uploaded, choose whether to deliver
creatives in random order, in sequence, or by weight (usually already
chosen), and click Next.

IMPORTANT: There are distinctions between different ad
delivery settings, as each is executed and handled differently

(see “Banner Delivery Matrix for Non-Agency Buys” on page
6-27 for details).
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If the Deliver Creatives in Random Order option is chosen, the

creatives are delivered randomly and not in the order they appear on
this screen. All creatives are served evenly, but if there 1s both a tich
media ad and a GIF /redirect listed, the system will try to serve the rich

media ad wherever possible.

Note: If both GIFs/redirects and rich media creatives are
submitted, priority is given to the rich media creatives.

Joe's Guitars ****

11 Complete the template and click Next.

Start Running Campaign Stop Running Campaign On These Days
4] wun P 4] 1358 M| | 4] wun P 4] 1232 ) W Monday
W Tuesday
] g
W ‘Wednesday
7 le | e [m]|11]1z |13 7 le |9 | 1011|1213
13 |15 [ 16 | 17 | 18 | 12 | 20 14 |15 [ 18 | 17 | 18 | 12 | 20 W Thursday
21 |22 |23 |24 |25 |26 | 27 21 |22 |23 |24 |25 | 26 | 27 ¥ Friday
28 | 28 | a0 28 |28 30
3 W  Saturday
Sat JunE 1998 Tue Jun 30 1992 W Sunday
From Hour To Hour
¥ Run All Day 12:00 am j 11:59 pm j

Iltem

Description

Stop Running Campaign Choose the day that the campaign is to end (always
specify this date first).

Start Running Campaign Choose the day that the campaign is to start (always

On These Days

From Hour/To Hour

specify the Stop Running date first).
Choose the preferred days of the week that the campaign

is to run.

From these lists, select the time of day to run the
campaign, ot choose the Run All Day option.
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Item Description

Run All Day Choose this option to have the campaign run all day.
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Joe's Guitars ***

Highlight a Single Data Word Site Below Highlight Each Data Word You Wish To Buy
Contentlnit

testd 100x100 dataward
Test Mote
main page
Carla

inschaft
Buchbereich Frankfurt
Setvice-Provider
Credit
Intern
hiain
hiain Page
tes cuz
Wipha cu?
hey cu site

[

Drata Waord | Description |
29000 funich

12 If scheduling a Site Data Buy, the Content Unit/Data Word template
displays to select site data targeting information. If not, proceed to
step 14.

From the ContentUnit list, select the content unit for this campaign.

From the Data Word list, select the content unit’s data words created
by the Web site. Data Words are words entered or selected from lists,
such as search or query terms, and the description describes the data
word's details. These words are passed to AdForce and an
advertisement is delivered.

13 Click Next and proceed to step 16.
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Joe's Guitars **

HETWORHK: ADFORCE, Demo Network (select here to buny entire network)
‘ ! new weh
@ AdTech
- AlphaWeb Services
-‘ American Demographics Inc.
-‘ Broderbund
5 CNNWeh
-‘ CitySearch
4 Classic Car Repair
3 CyberSkipper.com
& DCTI
+ 3 Deja News
3 Demo Website
lﬁ-.‘ Dinital Courisr ﬂ

‘iewr By Miche ‘ Gclude new content when available I_>

The Include New Content When Available
option only displays when scheduling a
Open Inventory Buy

Choose the Web sites and content units to be targeted and click Next.

Note: To target a specific content unit within a Web site, click
on the plus (+) sign and choose the preferred content unit(s).

For Open Inventory Buys, choosing the Include New Content When
Available option allows impression delivery to content units that have
been approved after scheduling this campaign.
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Keyword | ventory | 1d |
guitar 0.0 2661
Add To List ==
strings
Load From Dislk ‘ Check For Fredictable Inventory

15 If scheduling a Keyword Buy, a template displays for keyword targeting
mnformation. If not, proceed to next step.

In the blank field, type the keyword to be targeted and click Add to
List (repeat for other keywords), then click Next. See the following
“Keyword Options” section for other functions in this template. See
“Keyword Buy” on page 6-16 for more details on Keyword Buys.

Keyword Options
Click this... to do this...
Load From Disk Load a keyword(s) from a diskette. When the Open window

displays, select the preferred keyword file and click Open.
Make sure that the keyword file is in ASCII format.

Check For Predictable Have IMS predict how many impressions will be served
Inventory using this keyword(s).

Remove From List Delete a keyword from the list.
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This template shows the Online Demographic Targeting selections
(see “How Online and Geographic Demographic Targeting Works” on
page 6-21 for details on targeting).

Joe's Guitars **t et
Domain Types | Service Praviders ([SPs) -
ALL
Cammercial {cominet) ATET wiarldret
Educational {edu) Ametrica Online (AOL)
Government (gov) CommercialilUnknown ISP
Military {rmil) CompuSere
Qrganizations {org) Concentric
LInkn Flashret
et |
Browser Types - Cperating Systems -
ADL Browser Macintosh
|1BM WehExplarer Macintosh PowerPC
Lotus Motes MNEXT
M5 Explarar 1% 0502
MS Explorer 2.x LInix Al
M3 Explorer 3.x Unix: BSD

16 From the lists, select the preferred run-time demographic targeting
categories (see the following “Online Demographic Targeting” section
for details) and click Next. You can select as many items in any
combination as you want. If no specific selections are made, the system
selects ALL in each category.

Note: Targeting browser types is directly related to the
creative types used in a campaign. Rich media ads can only be
delivered using the IFRAME and JavaScript tags, and the
HTML tag can only deliver GIFs. Only certain browsers
support rich media. When targeting browsers, it must be
confirmed that a given creative works on a given browser (see
“Creatives” on page 6-22 and “Web Tags” on page 7-20).
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Online Demographic Targeting

17

Item Description

Browser Types Tatgets individuals by the specific browser they use.

Domain Types Targets individuals by their domain, such as COM, EDU,
GOV, MIL, and ORG.

Operating Systems Tatgets individuals by the specific operating system they
use.

Service Providers (ISPs) Targets individuals by the service provider they use.

This template shows the Geographic Demographic Targeting
selections (see “How Online and Geographic Demographic Targeting
Works” on page 6-21 for details on targeting).

Joe's Guitars **** ****

# | Area Codes jl # | s1C +| Countries j
208 Alahama - Birmingharr nooooo  OthenUndetarmined Afghanistan

334 Alabama - Montgomen 010000  Agricultural Productior Albania

907  Alaska- All Locations 0111 Wheat Algeria

264 Anguilla - 0112 Rice Armearican Samoa

268 Antigua- 0115 Corn Andorra

B02  Arizona - Phoenix 0116 Soybeans Angala

520  Arizona- Tucson 01189 Cash Graing, nec Anguilla

ay0  Arkansas- 013 Cottan Antarctica

a01  Arkanszas - All Locatior 0132 Tohacco Antigua and Barbuda

242  Bahamas - 0133 Sugarcane & Sugar B Argentina

246  Barbados - 0134 Irigh Potatoes Armenia

441 Bearmuda - 0139 Field Craps, Except C Aruba

250 British Columbia - 0161 egetahles & Melons Ascention Island

284 British Virgin Islands - 0171 Berry Crops Australia

N " Aalifmrnia al n4 72 Trrm bl j Aoaamtrio j

From the lists, select the preferred run-time demographic targeting
categories (see the following “Geographic Demographic Targeting”
section for details) and click Next. You can select as many items in any
combination as you want. If no specific selections are made, the system
selects ALL in each category.
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Geographic Demographic Targeting

Item

Description

Area Codes

SIC

(Standard
Industrial
Classification)

Countries

Targets individuals using the area code of their Corporate IP
Address. AdForce uses over 200 national and international codes to

target consumers.

Note: Targeting area codes cannot be done if any ISP is targeted.

Four digit codes developed by the U.S. Government to universally
classify manufacturing and non-manufacturing businesses while
describing their economic activity. SIC codes are determined by the
company's Corporate IP address and enable AdFotce to group
businesses together for enhanced targeting;

Enables consumers to be targeted nationally and internationally.

This next Rates template 1s used during campaign validation to enter all
the financial requirements for the campaign and is only available to

SuperUsers.

1.00

1.00

Ad CGap Dollars

Desired Dollars == Fixed Desited Impressions U

Ad Dollars Spent Irmpressions Delivered
0.00 |D

CostPerTransaction

1.00 .
Impressions |1_DD ‘D.Dm |1,DDD

Ad Percent Of Sale

0 Clitks |1.nn ‘0.001 |1uu,unn

Agency Percent

SEID Est Click Rate % [1.000 Total based on [ggp
click rate

Joe's Guitars **** *rrr

Ad Cap Impressions
IQQD

Taotal Inventary Availahble

IQQD

Cost per 1000 Cost Each Total Impressions

18 Complete the applicable fields (SuperUsers only, others proceed to
step 23) and click Next (see the following “Rate Fields” section for
details). Depending on the Buy Type chosen, some fields may be
unavailable in this Rates template.
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Rate Fields

Field/Button

Description

Ad Cap Dollars

Ad Cap Impressions

Ad Dollars Spent
Ad Percent of Sale

Agency Percent

Cost Each
(Impressions section)

Cost Each
(Clicks section)

Cost Per 1000 (CPC)
Cost Per 1000 (CPM)

Cost per Transaction

Displays the total dollars to be allocated for this campaign. This
number can be calculated by entering the CPM and Ad Cap
Impressions.

Displays the total requested impressions. This number can be
calculated by enteting the Cost per 1,000 Impressions and Ad Cap
Dollars fields.

Displays the total dollars spent to date.

Displays the Advertiset's variable cost for every sale, transaction,
or inquity.

Type the advertising agency's percentage of the total Ad Dollats
Spent.

Displays the delivery cost for each impression by calculating the
Cost Per 1,000 (CPM), Ad Cap Dollars, and the Impression Cost
fields.

Displays the delivery cost of each click by calculating the Cost Per
1,000 (CPC) and Ad Cap Dollars.

Type the Advertiset's cost for 1,000 banner clicks.
Type the Advertiset's cost for 1,000 banner impressions.

Displays the Advertiset's cost for every sale, transaction, ot
inquiry. A transaction tag is generated if this field is used (see
“Transaction Tags” on page 6-100 for details). The tag must be
placed on the Advertising client’s confirmation Web page to
confirm a transaction has taken place.
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Field/Button

Description

Desired Dollars

Desired Impressions

Use this field if the Total Available Inventory is less than what is
required for this campaign (because the content units in question
may be sold out or do not yet have an established delivery
history). Type the dollar amount of the impressions wanted that
might become available during the life of this campaign (this
amount is a desired total, not just an amount in addition to Ad
Cap Dollars).

Example: The available inventory is peaked at $2,000 and you
want to buy $3,000 worth of inventory. Type $3,000 in this field
to acquire the impressions should they become available. Given
this scenario, the total Ad Dollars Spent will fall between $2,000
and $3,000.

Note: If scheduling an Open Inventory Buy, this field is not
affected (N/A) because Ad Cap Dollats ate desired.

Use this field if the Total Available Inventory is less than what is
required for this campaign (because the content units in question
may be sold out or do not yet have an established delivery
history). Type how many impressions to be delivered (this number
is a desired total, not just a number in addition to Ad Cap
Impressions). This amount can exceed the Total Inventory
Available that has been calculated by IMS. If any impressions
become available from other campaigns, the Desired amount is
then delivered.

Note: Using this field does not guarantee delivery of all
impressions requested. If scheduling an Open Inventory Buy,
this field is not affected (N/A) because Ad Cap Impressions are
desired.

Estimated Click Rate Type the campaign's estimated click-thru rate.

Fixed

Impressions

Impressions

Delivered

Total Based on Click
Rate

Click this to lock the total dollars or total impressions, so when
the figures are adjusted, the other adjusts accordingly.

Type the cost per 1,000 impressions for this campaign.

Displays the total impressions delivered to date.

For a CPC and CPM buy. Estimates how many impressions have
to be delivered, given the estimated click-thru rate, to meet the Ad
Cap.
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Field/Button

Description

Total Impressions
(Clicks section)

Total Impressions
(Impressions section)

Total Inventory
Available

For a CPC buy. Estimates how many impressions must be
delivered at the identified click-thru rate to meet the Ad Cap.

Example: There is a $10.00 CPC campaign that wants a goal of
1,000 clicks, and estimates that it will get a 1% click rate. In
order to achieve the goal of 1,000 clicks (given the 1% click
rate), AdForce estimates that 100,000 impressions need to be
delivered.

Displays the total number of impressions that can be delivered by
calculating the Cost Per 1000 (CPM) cost and Ad Cap Dollars
fields.

AdForce calculates Total Inventory Available by taking into
account all of the targeting criteria defined by the SuperUser or
Advertiser when originally scheduling the campaign (see
“Calculating Inventory/Inventory Management System (IMS)”
on page 6-19 for details).

Note: If scheduling an Open Inventory Buy, this field is not
affected (N/A) because it does not calculate available inventory.

iohn's House of Strings

Mame | Creatives | Schedule | Targets | Online Demog. | Geo. Demog. | Rates  Status | Summa
rg d d ny

Strings of Steel

Campaign 1D ‘

Carnpaign Status |

7143

Validator ‘

Last Modified By

Entered
Cwyner ‘John Administrator j Invalid
Unknawh
Campaign Pavment Type
Unknown ¥y

P 5
B Ads

Date Enterad

Promotional Ads
Bonusiiake Good Ads

Thu Apr9 1998

Public Service Ads

Date Modified

Fri May 15 1998

Date Validated ‘

Friority

CPM Based

19 From the Owner list, select the owner of the campaign. This is usually
a Sales Executive in charge of the Advertiser’s account. The owner 1s
not necessarily the individual who scheduled the campaign.
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20 From the Priority list, select the priority to be assigned to this
campaign (see the following “Priorities” section for details).

There are a variety of priorities to choose from, but assigned priorities
are relative to other Network campaigns.

Note: It is imperative that Network Administrators apply this
functionality correctly, otherwise there can be severe
campaign under-delivery problems. If all the Network’s
campaigns have Moderate and Low priorities, it 1s no
different than all of the campaigns having High and Normal

priorities.
Priorities

Priority Description

CPM Based Delivers a campaign’s ad impressions based on CPM values. The
higher the CPM, the more priority a campaign has.

Note: This priotity selection is the default for Guaranteed
Inventory Buys.

Exclusive Has exclusive delivery rights to the targeted content units. Other
campaigns can have exclusive delivery rights to the same campaign,
but need approval from the Network Administrator.

Accelerated  Has the highest ptiority without being exclusive.

High Above the Normal priority.

Normal Above the Moderate priority.

Note: This priotity selection is the default for Open Inventory buys.

Moderate Above the Low priority.

Low The lowest priority.
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21 From the Campaign Status list, select the status for this campaign (see
the following “Status” section for details). Modifications and the
results of those modifications will differ depending upon the status
applicable to the campaign.

IMPORTANT: Campaign status must be set to Validated in
order for campaign to become active on the start date. When

an Advertiser inputs a campaign, it has the Entered status.

SuperUsers must validate later.

Status
Status Description
Entered A campaign that has been scheduled but not validated by a
SuperUser yet, so SuperUsers and Advertisers can edit any
campaign field and resubmit, but no impressions are reserved.
Validated A campaign that has been validated with impressions purchased
and an established ad cap, and will begin on its scheduled date.
Out of Money  Identified when the campaign's ad cap has been reached prior to
the campaign's end date. When this cap has been reached the
campaign will stop.
Note: This selection does not apply to Guaranteed Inventory
CPM Based campaigns.
Expired Campaigns that have reached their end date and are no longer
running.
Active A campaign that has been validated by a SuperUser and is serving

advertisements. SupetUsers and Advertisers can edit any campaign
field and resubmit—unless impression delivery dates, times, and
rates are changed. If they ate changed, they are prompted to end
the present campaign and begin a new one. Campaign changes can
go into effect anywhere from less than two hours to the next day.

When a campaign 1s approved, it has been validated by a SuperUser, so
SuperUsers and Advertisers can edit any campaign field and resubmit.
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If an edit 1s performed on a validated campaign, the SuperUser 1s
informed of the modification in their Work Queue (only if this
notification 1s selected). The campaign is still considered Validated
even though it has been edited.

22 From the Campaign Payment Type list, select the type of payment for
this campaign (see the following “Payment Types” section for details)
and click Next.

Payment Types
Type Description
Barter Ads Advertisements traded for something other than money,
such as goods and services.
Promotional Ads Advertisements that promote either a Web publisher or

an Ad Sales Organization.

Bonus/Make Good Ads If an advertising campaign under-delivers, the Advertiser
is given impressions to make up the difference.

Public Service Ads Advertisements for non-profit organizations, charity, and
philanthropic organizations that are delivered between
other advertisements.
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Click here to view a summary of this campaign

& Campaign

23 Before saving the campaign, the following options are available:

¢ The Click Here to Run Reports on This Campaign button allows a
campaign's reports to be run and reduces the number of screens a
user has to go through to run a report.

* Click Here to View a Summary of This Campaign button to view a
summarization of the campaign’s specifications in the browser.
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If clicking the Click Here to View a Summary of This Campaign
button, the browser opens and displays the campaign’s summary.

¥ Netscape HER
File Edit View Go Communicaior Help
4 o A 4 2 £ 4 & @B
Back Fowad Relosd Home Seach Gude  Pint  Secuiy  Ciop
| w7 Bookmaks & Location [fie://C/ATF d 103568 ampaign-1 it =l
7| & instantMessage B intemet (£ Lookup [ HewtCool

A AdForce~ [ Campaign Summary

Current Date and Time:

Fri Jun 05 15:54:28 CDT 1998

Advertiser Client:

Priscilla’s House of Strings

Campaign Name:

Strings-of-Steel

FO Number:

12345

Campaign Buy Type:

Site Data Buy

Campaign Priority:
CPM Bassd
=l [Metscape

Print the summary report (if necessary) and Exit the browser.

Click Save to save this campaign.
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Copying a Campaign

1 In the toolbar, click on the Advertising icon and select View All
Advertisers (SuperUsers only, others select View All Campaigns).

All Advertisers for Network: ADFORCE, Demo Network -

Advertiser | Status | Owner | Address B
FirsT =4 Entered Jonhn Admministratar K-8

Golden Palace Walidated Joe Wilson Ca- Quebec

Golf Scorehook Walidated John Administratar CA- Rancha Fore
Guitars Unlirmited Walidated Elviss Doe CA- Mewpart Beach

IBM PC Co Enterad Michael Feinberg MY - ey York J
Internet Advertising, Inc. Walidated John Administrator CA - Ao

Intertec Walidated John Administrator MY - Ithaca
HOadverising Walidated Jeff Clander W - M

Henraid Walidated IMGIS User- Jennifer Raider  x-x

I Ui VEULEICD John Administrator .

loe's Fiano Walidated Jeff Olander CA - Newport Beach
llahn Tanner Walidated John Administrator CA- Cuperino L=

Campaigns

Mener C

ampaign Reports

Close

2 From the Advertiser list, select the Advertiser whose campaign is to be
copied and click Campaigns (SuperUsers only, others proceed to next

step).
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Ad Campaigns For: Joe's Guitars

Ad Campaign Ad Cap § | Status

lohn's House of Strings

 Etrings of Steel

000 Active John Administra Key

Jaohn's House of Strings Strings of Steel .. Copyw# 2 000 “alidated Elvis D'oe Fuar

Copy Campaign Declined By Edit Campaign

From the Client list, select the campaign to be copied and click Copy
Campaign.

Proceed to step 3 in “Scheduling a New Campaign” on page 6-23 to
continue scheduling this campaign.

Note: Be sure to check which Web sites declined the original
campaign and manually deselect them from the copied
campaign.
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Viewing and Editing a Campaign
Campaigns can be viewed and edited in this section.

Caution: There can be potential problems when multiple
users edit the same campaign. A message displays informing
you that other users are editing it, but the last person who
saves overrides all other changes.

1 In the toolbar, click on the Advertising icon and select View All
Adpvertisers (SuperUsers only, others select View All Campaigns).

All Advertisers for Hetwork: ADFORCE, Demo Network -

Advertiser | Status | Owner | Address A
FirsTUSa Enfered Jonhn Admimsirator -8
Golden Palace Walidated Joe Wilzon Ca- Quebec
Golf Scorebook Walidated John Administrator CA - Rancho Fore
Giuitars Unlimited Walidated Eliss Dog CA - Mewpart Beach
B PC Co Entered Michael Feinbery MY - Mew York J
Internet Adverising, Inc. Walidated Jahn Administratar CA - Armytowen
Intertec Walidated John Administratar MY - Ithaca
HOadverising Walidated Jeff Clander - XA
Menraid Walidated IMGIS User - Jennifer Raider  x-x
] Walidated Jahn Administratar A - Mewport Beach
Walidated Jeff Clander CA- Mewpart Beach
Walidated Jahn Administratar CA- Cuperting L=

Campaigns Merer Campaign

2 From the Advertiser list, select the Advertiser whose campaign is to be
viewed/edited and click Campaigns (SupetUsers only, othets proceed
to next step).
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Ad Campaigns For: Joe's Guitars
Client

Ad Campaign Ad Cap § | Status

Houze of String: Strings of Steel .. Copy # 2 00 walidated

Campaign Declined By

Edit Camp=ign

3 From the Client list, select the campaign to be viewed/edited and click
Edit Campaign.

Joe's Guitars * ohn's House of Strings

Hame l Creatives ] Schedule ] Targets ] Feywords ] On-line Demog. ] Geo, Demog. ] Rates ] Status ] Summary

Client Campaign Mame

IJohn's House of Strings ‘ Strings of Steel

Cefault Ad Link URL (Ad link changes can only he made under the Creatives folder tah)
httpcieeees typeurihere

Comments

User Frequency

W boLimit

Job [ 10 Mumber

Use the tabs at the top of the screen to view or edit this Advertiser’s
information.
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In cases where targeting, impression delivery, or rates need to be
changed, a prompt displays requesting to end the present campaign
and begin a new one. In this case, the currently running campaign is
automatically stopped during nightly processing.

4 If changes are made, click Save.

Searching for Campaigns

Users can search for campaigns when they cannot remember some of
the details, such as who the Advertiser 1s, campaign name, or the
campaign ID number.

1 In the toolbar, click on the Advertising icon and select Search for
Campaigns.

Search For Campaigns -

Campaign Status |

Campaign D I Entered
Walidated
Campaign Mame ‘Drums of Steel QU if ey
Expired
. Artive
Client Mame ‘ Inwalid

Campaigns that expire in the next davy(s)

(Searches for expiring campaigns with a status of "Active")

2 Select the preferred search method and click Search (see the following
“Search Methods” section for details).
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Search Method

Description

Campaign 1D

Campaign Name

Client Name

Campaigns that expire in
the next XX days

Status

Type the campaign ID number that was created when
first scheduling the campaign.

Type the campaign name chosen for the advertiser/
product.

Type the client’s name that is supporting the ad campaign
(ot the name entered in the Client field in campaign
scheduling).

Campaigns that are going to end in a given amount of
time can be searched. Type the preferred amount of days
in this field. This function is helpful when determining
how much inventory can be freed in the future.

This method identifies a campaign based on its present
status. From the Campaign Status list, select the preferred
status. All or none of the statuses can be selected by
either clicking on Select All or Select None.

Ad Campaign |Ad\rertiser | Client | Status | Buy Type | Expiresﬂ
gencyCampd AgencyCamp3 Enterad Agency Buy  Wied Se
AT teel gEntared Fri Jul
Crums of Steel 2 Joe's Guitars John's House of String Entered Site Data Buy Fri Jul:
Eimple kb I ADWVERTISER simple kb Entered Keyword Buy red Ju
A 1 I ADWVERTISER A Entered Agency Buy  iled A
G 2 I ADWVERTISER AG 2 Entared Agency Buy  Fri Jul !l
Lotzo banners I ADWVERTISER Lotzo banners Enterad Agency Buy  Wied SEJ
o-test I ADWVERTISER yo-test Enterad Agency Buy  Fri Jul
Pugency Buy #1 IRusso's Adverizer Agen Agency Buy #1 Entared Agency Buy  Fri Jul?
tartgrtgrig IRusso's Adverdizer Agen tgrgrgrgr Entered Open InventorFri Jul £
PPugency Buy #3 IRusso's Advertizer Agen Agency Buy #3 Entered Agency Buy  Fri Jul !l
e qUue quide quie IRusso's Adwerizer Agen ngequue queq Entared Agency Buy  Tue Ju
|45 test status I ADWVERTISER 2 Al test status Enterad Agency Buy  Mon Ju
gib test I ADWVERTISER 2 gib test Enterad Guaranteed B Thu Ju
TEST and TEST and TI!! ADVERTISER 2 TEST and TEST and Entered Agency Buy  Thu Ju J

Campaign Search Results

3 A list of campaigns display. From the Ad Campaign list, select the
preferred campaign and click View Campaign.
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If the preferred campaign does not display in the Campaign Search

Results, click Close then Reset to empty the campaign parameter fields
and begin a new search.

All the templates can be accessed using the tabs at the top of the
screen.

Joe's Guitars **** John's House of Strings Drums of Steel

Name l Creatives ] Schedule ] Targets ] Keywords ] On-line Demaog. l Geo. Demog. ] Rates ] Status ] Summary ]

Client Campaign Mame

I.Juhn's House of Strings |Drum5 of Steel

Default Ad Link URL {Ad link changes can only he made under the Creatives folder tab)
hitp:ihannen typeurlhere

Comments

Uszer Fraguency

W Mo Limit

Job 710 Mumber
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Campaigns

1 Follow the instructions in “Viewing and Editing a Campaign” on page

6-52.

2 When the following template appears, click the Schedule tab.

QA_ADVY2 **** Hanna468 Chris100 **** Hannad68 Chris100

MName l Cregtives  Fehedule ] Targets ] Keywords ] On-line Demog. ] Geo. Demog. l Rates ] Status ] Surmmary ]

Start Running Campaign Stop Running Campaign 0On These Days
I Mar P 4] 1952 || (4] war B 4] 1335 » M  Monday
5 M T w T F § W Tuesday
1 l2|2|4]|s5 (=8
W wiednesday
7 le | a [10|41]12]12
14 | 45 [ 46 | 17 | 48 | 19 | z0 W Thursday
25 21 |2z |23 |24 |25 |26 | 27 M Friday
28 |20 |20 | =
V¥ Saturday
Wed Mar 25 1982 Wad Mar 31 1993 M Sunday

From Hour

¥ Run All Day 12:00 am

To Hour

11:59 pm

j # ign Tonight

3 Click End Campaign Tonight.

4 When the prompt appears asking to confirm this, click OK.

5 Click Save. During the nightly processing, the campaign will stop

serving advertisements.
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Pushing/Stopping Campaign Now

Pushing a campaign will override the 24-hour grace period and begin
the campaign in two hours or less. This is known as pushing a campaign
or Push Campaign. To perform this operation, a campaign must
already be saved and validated.

The Stop Campaign Now function stops a campaign and ad delivery in
two hours or less. To perform this operation, a campaign must already
be active.

1 To use these functions, go into Edit Campaign and follow the
mstructions in “Viewing and Editing a Campaign™ on page 6-52.

2 When the following template appears, click the Status tab.

Demo Advertiser **** Test Campaign 482 **** Test Campaign 482 .. Version 2

Marme ] Creatives ] Schedule ] Targets ] On-line Demog. | Geo. Demog. l Tag ] Secure Tag ] Rates  Status l Summiary

Campaign Status |

Campaign D ‘ 4327
Owner ‘F’eterﬁdams j
Validatar ‘ LInknown

Campaign Pavment Type

Last Modified By ‘ Unknown
Date Entered ‘ Tue May19 1938 Promotional Ads
BonusMake Good Ads
, Fublic Service Ads
Date Validated ‘ Tue May 18 1998
Date Modified ‘ Tue May19 1998 Fush Campaign Mow
Pririty ‘ CPM Based j Stop Campaign Mows

3 Click Push/Stop Campaign Now.
4 Click Save.

6-58 AdForce User Guide, Version 2.6



Campaigns

Validating a Campaign
SuperUsers must accurately review and validate the campaigns that:

* They are responsible for

They schedule advertisements to run on

They enter the rates for

¢ Advertisers schedule themselves

This validation process is specifically designed to reduce mnaccurate
information. SuperUsers can validate a campaign as it is being entered
by filling in the Rates and Status sections (not available to Advertisers).

To validate a campaign:

1 Follow the instructions in “Viewing and Editing a Campaign” on page
6-52 (or use the Search function in “Searching for Campaigns” on page
0-54 for a specific campaign if the parameters are known).

2 When the following template appears, click the Rates tab.

Joe's Guitars **** John's House of Strings **** Drums of Steel

Name | Creatives | Schedule | Targets | Keywords | Onine Demog. | Geo. Demog.  Fates | status | Summa
g W d d ry
I

Ad Cap Dollars Ad Cap Impressions

ID'DDQSE I1 Total Inventary &vailable
Desired Dollars == Fixed Desired Impressions ‘1

|1.DU ISQE

Ad Dallars Spent Impressions Deliverad

0.o0 ‘D
Cost Per Transaction

Cost per 1000 Cost Each Taotal Impressions
10.00 )
Impressions |2_SD |E|.E|025 ‘1

Ad Percent Of Sale

0 Clicks |2.uu |u.uuzu ‘125
Agency Percent

HEI] Est Click Rate % [1.000 Total based an |
2 click rate
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3 Enter the fiscal parameters (see “Rate Fields” on page 6-42 for details
on this template’s fields) and click the Status tab.

Demo Advertiser **** Test Campaign 482 **** Test Campaign 482 .. Version 2

Hame ] Creatives ] Schedule ] Targets ] On-line Demog. ] Gea. Demag. ] Tag ] Secure Tag ] Ratez Status l Summary

Campaign Status |

Campaign ID ‘ 9327

Entered
Walidated
Owener ‘PeterAdams j Invalid
Walidatar ‘ LInknown

Carmpaign Payment Type

Last Modified By Unknawn

Barter Ads
Tue May 159 1998 Promotional Ads

Date Entered
Bonus/hake Good Ads

‘ Fublic Service Ads

Date Validated Tue May 18 19498

Date Modified Tue May 13 1398

Priarity

CFPM Based j

4 Change the status from Entered to Validated (see “Status” on page 6-
46 for details on the status options).

5 Click Save to save these modifications.
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Scheduling an Agency Buy

The criteria and step-by-step methods used in scheduling an Agency

Buy are described in this section (see “Agency Buy” on page 6-18).

1 In the toolbar, click on the Advertising icon and select Schedule New

Campaign.

Note: Campaigns can also be scheduled using Advertiser and

Campaign Trees.

All Advertisers for Hetwork: ADFORCE, Demo Network -

Advertiser | status Owner | Address |
FIrst U5a Entered John Adrministrator H- B
Golden Palace Yalidated Joe Wilsaon Ca- Quebec
Golf Scorehoak Yalidated John Administrator CA- Rancho Fore
Guitars Unlimited Yalidated Elviss Doe CA - Mewport Beach
IBM P Cao Entered Michael Feinherg [y - Mlew ark J
Internet Advertising, Inc. Validated John Administrator CA - Anytomn
Intertec Yalidated John Administrator MY - Ithaca
Cadvertising Yalidated Jeff Qlander W -
Henraid IMGIS User - Jennifer Raider - x

i John Administrator
Lloe's Piano Jeff Qlander CA - Newport Beach
Liohn Tanner Yalidated John Administrator CA- Cupertino N
1] | 2

Advertizer Info Campzigns MNews Carmpaign Repaort=

Close

2 From the list, select an Advertiser and click New Campaign.
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Joe's Guitars **+ *xs+

Agency
Buy

Select a campaign Buy Type

3 Choose Agency Buy and click Next.

Joe's Guitars ***

Client Campaign Name

IJahn's House of Strings Strings of Steel

Default Ad Link URL

Ihtlp:ﬂwww.ntpeurlhere.cnm

Comments

User Fraguency

[~ Mo Limit |15 Tl 2

Job 110 Mumber | 123456

4 Type the campaign mformation into the fields (see the following

“Campaign Fields” section for details) and click Next.
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Campaign Fields
In this field... Type...
Client The name of the client for this campaign.

Campaign Name
Default Ad Link URL

Comments

User Frequency
Max

No Limit

Job/IO Number

The name of the client’s campaign.
The default URL link for campaign banners that atre clicked.

Any notes about this campaign. This field is useful for
Advertisers who want to inform SupetUsers of any
campaign-specific rates information, such as ad caps or total
impressions to be delivered.

Only used in Guaranteed Inventory/Keyword Buys.
The maximum number of campaign advertisements to be
delivered to each viewer.

Example: Ten banners may be used for a particular
campaign, but if an Advertiser types three in this field,
only a maximum of three banners will be delivered to each
viewer. Once three banners have been viewed, then
another campaign's banners will be delivered to that
viewet.

Choose this option if there is no limit on how many

campaign banners are repeatedly delivered to each viewer.

The campaign’s assigned job/insetrtion order number (if

necessary).
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Joe's Guitars **** ****

Start Running Campaign Stop Running Campaign On These Days
4 wn P 4| 1992 P 4 wn P 4| 1902 P W Monday
W Tuesday
& [
WV Wednesday
7l | & [40|11 ]2 |13 7la o |04 |12 |13
14 | 45 [ 46 | 17 |18 [ 19 | 20 14 [ 15 [ 16 [ 17 | 12 | 19 | 20 W Thursday
21 |22 |23 |24 | 25 | 26 | 27 21 | 22 |23 |24 | 25 | 25 | 27 M Friday
28 | 20 | a0 28 |28 |30
lE v Saturday
Sat Jun B 1998 Tue Jun 30 1992 ¥ Sunday
From Hour To Hour
¥ Run All Day 12:00 am j 11:59 pm j

5 Complete the template (see the following “Calendar Fields and
Options” section for details) and click Next.

Calendar Frelds and Options

Item

Description

Stop Running Campaign
Start Running Campaign
On These Days

From Hour/To Hour

Run All Day

Choose the day that the campaign is to end (always specify
this date first).

Choose the day that the campaign is to start (always
specify the Stop Running date first).

Choose the preferred days of the week that the campaign

is to run.

From these lists, select the time of day to tun the
campaign, or choose the Run All Day option.

Choose this option to have the campaign run all day.
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This template shows the Online Demographic Targeting selections
(see “How Online and Geographic Demographic Targeting Works” on
page 6-21 for details on targeting).

Joe's Guitars **t et
Domain Types | Service Praviders ([SPs) -
ALL
Cammercial {cominet) ATET wiarldret
Educational {edu) Ametrica Online (AOL)
Government (gov) CommercialilUnknown ISP
Military {rmil) CompuSere
Qrganizations {org) Concentric
LInkn Flashret
et |
Browser Types - Cperating Systems -
ADL Browser Macintosh
|1BM WehExplarer Macintosh PowerPC
Lotus Motes MNEXT
M5 Explarar 1% 0502
MS Explorer 2.x LInix Al
M3 Explorer 3.x Unix: BSD

6 From the lists, select the preferred run-time demographic targeting
categories (see “Online Demographic Targeting” on page 6-40 for
details on the categories) and click Next. Items can be added for every
Web site/content unit and you can select as many items in any
combination as you want. If no specific selections are made, the system
selects ALL in each category.

Note: Netscape 3.0+ and Microsoft Internet Exploter 3.0+
are the only browsers able to deliver rich media creatives
using AdForce's rich media tags (JavaSctipt/TFRAME). If
there are only rich media creatives scheduled for a campaign,
these Java-enabled browsers must be targeted. If a GIF 1s
included in the campaign, all browsers can be targeted since
non-rich media browsers can display GIFs (see “Creatives”
on page 6-22 and “Web Tags” on page 7-20).
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This template shows the Geographic Demographic Targeting
selections (see “How Online and Geographic Demographic Targeting
Works” on page 6-21 for details on targeting).

#*

205
334
907
264
268
602
520
a70
501
242
246
441
250
284

[=ely]

Joe's Guitars *

| Area Codes

Alabarma - Birminghar
Alabama - Montgomen
Alaska - All Locations
Anguilla -

Antigua -

Arizona - Phoenix
Arizona - Tucson
Arkansas -
Arkansas - All Locatior
Bahamas -
Barbados -

Bermuda -

Britizh Calumbia -
British ¥irgin Islands -

o lifmnin

#

oaoooag

010000
0111
0112
01148
0116
0119
031
0132
0133
0134
0138
0161
;7

472

| sIc -

OtherfUndetermined
Agricultural Productior
Wheat

Rice

carn

Sovbeans

Cash Graing, nec
Cotton

Tobaceo

Sugarcane & Sugar B
Irish Potatoes

Field Crops, Except ©
Yegetahles & Melons

Berry Crops
Trmm hlite LI

Countries
Afghanistan
Albania
Algeria
American Samoa
Andarra
Angala
Anguilla
Antarctica
Antigua and Barbuda
Argentina
Armenia
Aruha
Aszcention 1sland
Australia

Svrmbein

JET I

]

7 From the lists, select the preferred run-time demographic targeting
categories (see “Geographic Demographic Targeting” on page 6-41
for details on the categories) and click Next. Items can be added for
every Web site/content unit and you can select as many items in any

combination as you want. If no specific selections are made, the system

selects ALL in each category.
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The Rates template is used to enter the campaign's default financial
requitements (figures can be added for every Web site/content unit).

Rates & Impressions - I

Planned Dollars Planned Impressions
IDDDD.DD ID
== Fixed
Bought Dallars Bought Impressions
‘DUUU.UD |D
Cost per 1000 Coszt Each Total Impressions
Impressions |DDE|D_DD ‘?? |‘??

Cost Per Transaction

Clicks |DDDD.DD "?'? |'?'? 0000.00
Est Click Rate % |00001 ppg Total based on lmi
click rate

Cancel

8 Complete the applicable fields (see the following “Rate Fields” section
for details) and click Next.

Note: An amount (even if it is zero) must be input for the
Bought Impressions, but not for the CPC, CPM, and CPT
fields. A campaign can be validated with a value of 0.00 for
bought dollars. Without this information, some reports will
be missing important information.
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Rate Fields

Field/Button

Description

Bought Dollars

Bought Impressions

Clicks
Cost Per 1000 (CPC)

Cost Each

Total Impressions

Cost Per Transaction
(cp1)

Est. Click Rate %
Fixed

Impressions
Cost Per 1000 (CPM)

Cost Each

Total Impressions

Planned Dollars

Planned Impressions

The bought dollars are calculated based on the Bought
Impressions that have been distributed to all the Web sites.

The total bought impressions that have been agreed on by all
the Web sites that have been targeted for a campaign.

The Advertiser's cost for 1,000 banner clicks. When this
number is entered into the AdForce Service, the Cost Each and
Planned Impressions fields are calculated.

Displays the delivery cost of each click, by calculating the Ad
Cap Dollars with the Click Cost.

Displays the calculation of the total number of clicks that can
be performed, given the Ad Cap and CPC.

The Advertiset's cost for every sale, transaction, ot inquity.

Used to enter a campaign's estimated click rate.

Enables either the Planned dollars or Planned impressions to
be fixed so that the Cost per 1,000 figures will adjust
accordingly.

The Advertiset's cost for 1,000 banner impressions. When this
number is entered into the AdForce Service, the Cost Each and
Planned Impressions fields are calculated.

Displays the delivery cost for each impression, by calculating
the Ad Cap Dollars with the Impression Cost.

Displays the calculation of the total number of impressions
that can be delivered, given the Ad Cap and CPM.

The total dollars planned (allocated) for a campaign.

The total impressions planned for a campaign.
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Field/Button Description

Total Impressions Estimates the total impressions that would be delivered to meet
the Ad Cap by calculating the Estimated Click Rate with both
the CPM and CPC figures. Significant variations can be made
to this figure.

Example: If a straight CPM Buy is chosen, no CPC figures

are taken into consideration. A CPC Buy can be chosen as

well, but if both options ate employed, adjusting the numbers

in any of the given fields will produce very different results.
There 1s significant flexibility and control when scheduling a
campaign, which necessitates a thorough understanding of not
only the AdForce Service, but your campaign goals.

Agency Campaign —

aw Campaign: Clangin' Keyboards! Status=Entered User frequency=01ff

: @ Flanned Dellar=000Flanned Imp=0 Bought Dollars=000 Bought Imp=0 CPM=1.00 CFC=1.00 CPT=1.00
O 107:95-10531/98

@ PBroveemALL DS=ALL ISP=ALL Domain=ALL Countn=ALL Area Code=ALL SIC Code=ALL

L=

{7y - Served Thiz Ad In Last 4 Hours {3 - Served This &d At Least Onee "y - Mever Served This Ad

Creative ™ Edit Name & Status

Edit Spreadsheet™

9 Use any of the functions described in “Agency Campaign Tree” on
page 6-70, and click Save to save this campaign.
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Agency Campaign Tree

After the campaign parameters are entered, the Agency Campaign Tree
is displayed. The Campaign/Web Site/Content Unit relationships are
based on a parent/child tree structure that enables different targeting,
rates, creative, and general scheduling parameters to be individually
applied to each branch.

Example: In the Campaign Scheduling template, global
targeting criteria and rates are setup before the Campaign
Tree 1s displayed. In the tree, users can apply unique rates and
targeting criteria to each Web site and each content unit.

Agency Campaigh -

raw Campaign: Clangin' Keyboards! Status=Entered User frequency=0ff B
,@ FPlanned Dollar=0.00Flanned Imp=0 Bought Dollars=0.00 Bought Impe0 CPW=1.00 CPC=1.00 CPT=1.00

@ 1007 98- 1002 1/98

(@ Bromse=ALL O0S=ALL ISP=ALL Domain=ALL Countny=ALL Area Code=ALL SIC Code=ALL

]

O - Served Thiz Ad In Last 4 Hours O - Served This Ad At Least Once O - Never Served This Ad

Creative ¥ Edit Name & Status

Edit Spreadshest™

|
This button changes name and functionality

depending on what is selected in the Campaign.
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Agency Campaign Tree Icons

Icon Name Description

[E- Campaign * The name, status, and transaction tags for the campaign.
* Ifunder another folder, this is the Web site.

Creative The creatives for the campaign.

Schedule  The dates that the campaign is scheduled to run.

Rates The total rates and impressions planned for the campaign.

Targets The Online and Geographic Demographic targets for the
campaign.

Content  The content units for the campaign.
Unit

o @ B o

Apply

Use this function to apply the following items to any Web site and/ot
content unit:

* Content Target
e Rate
* Runtime Target

Note: If parent and child targeting and rates critetia are
different, then precedence 1s always given to the child.
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Content Target
After an Agency Buy is created, Web sites and content units can be

added to the campaign.

1 From the Campaign Tree, click Apply and select Content Target to
apply individual Web sites/content units and/ot provider profiles.

24 Select Content Targets

I NETWORK: ADFORCE, Demo Network (select here to buy entire network)

=l MWEBSITE

=l " VWEBSITE 2

E American Demographics Inc.

[i}‘ CitySearch
: Austin Test - Ad Size: 234 X 60
-] New York Test - Ad Size: 234 x 60
: San Francisco - Ad Size: 234 x 60
+Hl Classic Car Repair
=l CyherSKipper.com
+{ Deja News
[+ w4 Demo ¥Wehsite
[}E@Erﬂrepreneur Magazine
+{l Financial Investor
[
£
£
£
£

| |

+l Golf Finder
il Hi Tech Toys

ol IMGIS
+fi ldea Labs
¢l Internet Search Engine K
‘ “iewr By Niche ‘
Provider Profiles -

Hot Blitz

Midnite Madness

Bacardi on lce

Provider Profiles are groups of Web sites that conform to a certain set
of targeting criteria identified by a Network representative in Profile
Builder (see “Profile Builder” on page 8-9 for details). Profiles are
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selected by Advertisers during campaign scheduling to more effectively
target specialized Web sites that best fit their targeting criteria. To
select all the Web sites in a Provider Profile, choose the profile of
interest and click Apply Selected Profile. Those Web sites fitting the
profile's criteria will then be chosen for targeting. Choose additional
Web sites/content units or Provider Profiles (if needed), and click OK.

Note: To target a specific content unit within a Web site, click
on the plus (+) sign and choose the preferred content
target(s).

Rate

Allows usets to apply rates and impressions to any Web site/content
unit depending on the contractual agreement between that Web site and
Agency (see the “Rate Fields” on page 6-68 for details).

1 From the Campaign Tree, select the Web site/content unit and click
Apply.
2 Select Rate.

3 Enter the rates and impressions that apply only to this Web site/
content unit. When rates are applied to any child, the figures are also
applied to the parents.

Example: Applying Bought Imptessions to a content unit
automatically updates the Web site and campaign Bought
Impression figures.

See “Edit Rate Info/Edit Spreadsheet Rates” on page 6-95 when
applying different campaign rates for Web sites/content units.

4 Click OK.

5 Apply rates to different Web sites and content units, or click Save if
campaign entry is complete.
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Apply Runtime Target

After an Agency Buy is created, this function allows the application of
demographic targeting (see “Online Demographic Targeting” on page
6-40 and “Geographic Demographic Targeting” on page 6-41 for
details).

1 From the Campaign Tree, select the Web site/content unit and click
Apply.
2 Choose the preferred targets and click Finish.

3 Apply runtime targets to different Web sites and content units, or click
Save if campaign entry is complete.

Creative

This feature enables creative insertions (Defined Creatives) that are
applied to the campaign as a whole, Web sites, or content units

Creative Delivery

Delivery Description

Deliver Banners in Sequence Delivers creatives in the specified sequence
determined in Define Creative Delivery Order.

Deliver Banners Randomly ~ Randomly delivers creatives.

Deliver Banners by Weight — Delivers creatives based on selected weight

Creatives percentages (see “Rotation %” on page 6-32 for
details).

Define Creative Delivery Used when choosing Deliver Banners in Sequence.

Otder This option can define the delivery order for banners.

Select the banner of interest and click Move Up to
move it within the list. GIFs/Redirects and Rich
Media creatives are two separate banner categories
and each require their own sequencing.
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Banner Delivery Matrix for Agency Buys

When banners are assigned to all levels (Campaign, Web site, and
Content Unit), the delivery of the banners in the child branches always
takes precedence over those in the parent branches. Combinations of

Sequence, Random, and Weighted % deliveries cannot be used

simultaneously within the same campaign because they are mutually

exclusive.
Deliver Frequency Campaign Web Site Content
y On or Off?  Level Level Unit Level
Off Yes No (1) No (1)
Sequence
On Yes No (1) No (1)
Off Yes Yes Yes
Random
On Yes Yes (2) Yes (2)
. Off Yes Yes (3) Yes (3)
Weighted %
On No (4) No (4) No (4)

©)
)

S)

)

Banners are inherited from the Campaign Level.

Creatives can be associated to randomly deliver within the Web site and
Content Unit levels, but they must first be associated at the Campaign Level.

Creatives must be separately associated at the Web site and Content Unit
levels and total 100% in each branch for each creative type (See Delivery: By
Weight for more information).

Weighted % deliveries cannot be scheduled when User Frequency is activated.
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Define Creatives

Creatives must be entered into the AdForce Service and labeled using
this function. After they are labeled, creatives can then be applied
(associated) to any Web site or content unit.

1 From the Campaign Tree, click Creative and select Define Creatives.

Description | File Marme| Alt Text | Link | size | style |
Creative #1 468x60 ADFORCE Demo Metwork Ad hitpiditypeurlhere.com 463 % B0 GIFBQ
Creative #2 264xE4 ADFORCE Demo Metwork Ad hitpftypeurlhere.com 264 x 64 GIFED
Creative #3 120x60 ADFORCE Demo Metwiork Ad hitpditypeurihere.com 120% B0 GIFBQ

2 Click New.
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Creative Selection =
Creative Size, Style and File

Ad Styles | Ad Sizes |

[T Redirect Ad
-

Pick File ‘
I,
bl

Description: | Rotation % I

Links To: |http:IMww.typeurlhere.cnm

Alt Text: IADFORCE, Demo Metwork Ad

Redirects To: | httpelr

OK Cancel Help

See “Creative Options” on page 6-31 for details on this template.

Campaigns are frequently scheduled before the creatives are
completed. A No Image Yet option is available to simulate an ad that
can be used during Web site and content unit targeting. Make sure to
type a Description that will be used as a scheduling placeholder until
the creative is completed.

To upload a creative, click Pick File.
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Pick Compaion CroatvoFle __________KaKd|
Look jr: Ia hanners j gl E

100100 B 2360
|57 120450 [ z64n54
|57 12090
|6 125125 B G0
| BT 200%200 B 90100
|57 234450 B 94x1100

File name: |4EB:-:ED Open I
Files of twpe: IAII Files [*.%) ﬂ Cancel |

When the operating system’s Pick File window displays, select the
preferred ad creative and click Open.

4 Click OK.
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Edit Defined Creative

Use this function to edit Defined Creatives.

1 From the Campaign Tree, select the preferred Web site or content unit
and click Creative.

2 Select Define Creatives.

Diescription | File Mame| Alt Text | Link | Size | style

Creative #1 468x60 ADFORCE Dermo Metwork Ad  hitpefwasaw typeurlhere com 468 x 60 GIFSY
Creative #2 264x64 ADFORCE Demo Metwork Ad — hitpefwasnae typeurlhere com 264 x 64
C i x] 1 ADFORC emo M : ity urlhe 11T 2 50

3 From the Description list, select the preferred creative and click Edit.
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Creative Selection =
Creative Size, Style and File

- Ad Styles | Ad Sizes il
-
. . HTML Scripts 460 % G0
Fick File .
Redirect URL =l 234 %60 =

Ciescription: ‘Creative #

Links To: ‘ httpe i typedrhere.com

Alt Text: IADFORCE Demao Metwork Ad

Redirects To: | hitp:ir

OK Cancel Test Help

See “Creative Options” on page 6-31 for details on this template.

4 Make necessary changes and click OK.
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Delete Defined Creative

Use this function to edit Defined Creatives that have been entered.

1 From the Campaign Tree, click Creative and select Define Creatives.

Diescription | File Mame| Alt Text | Link | Size | style
Creative #1 468x60 ADFORCE Demo Metwork Ad  hitpefwasne typeurlhere com 468 x 60 GIFSY
Creative #2 264x64 ADFORCE Demao Metwark Ad  hitpfhwwaw typeurlhere.com 264 x 64 GIF8S
i ive #3 1 il ADFORCE Demao Me Ad  hitp urlhere.cam 1 0 GIF8Y

2 From the Description list, select the creative to be removed and click
Delete.

3 Click OK.

Assoctate Creative

Defined creatives can be associated with the campaign, Web site, and
Content Unit levels. Associating creatives at the Campaign level
automatically associates at the campaign's child levels (Web site and
Content Unit)—unless creatives have already been associated at those
levels and may not be seen in the Campaign Tree. Using “Edit
Spreadsheet Links” on page 6-97 to select links shows banner
distribution at each branch level.

1 From the Campaign Tree, select the preferred Web site or content unit
and click Creative.
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2 From the Creative menu, select the preferred creative to associate to
this Web site/content unit.

&l
@ 92ams-9/e083

Flanned Dollar=1.00Flanned ImpF3286 Bought Dollars=0.00 Bought Impe=0 CPM=2.50 CPC=2.00 CPT=10.00

i @ BrowsemALL OS=ALL ISP=ALL Domain=ALL County=ALL Area Code=ALL SIC Code=ALL

=
|

(O - Served This Ad In Last 4 Hours (=) - Served This Ad At Least Once

O - Mewver Senved This Ad

Sawve

Send Notifications

3 Click Save.
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Agency Campaign Tree

This button changes name and functionality depending on what is
selected in the Campaign Tree. The following are the different functions
that can be edited using this button:

* Edit Name and Status (see “Editing General Campaign
Information” on page 6-84)

 Edit Rate Info (see “Edit Rate Info/Edit Spreadsheet Rates” on
page 6-95)

* Edit Schedule (see “Edit Schedule” on page 6-85)

* Edit RTD Info (see “Edit RTD Info” on page 6-86)

¢ Edit Item (see “Edit Item” on page 6-88)

* Edit Keywords (see “Edit Keywords” on page 6-89)

* Edit Datawords (see “Edit Site Data Words” on page 6-90)

Any campaign related tree item can be edited (not a Web site folder) by
selecting the branch of interest and clicking the appropriate Edit
button (see “Agency Campaign Tree Icons” on page 6-71 for icon
references and the icon’s associated section details).
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Editing General Campaign Information

Allows editing on the Name, Tag, and Status templates.

1 From the Campaign Tree, select the campaign folder to be edited and
click Edit Name & Status.

General Campaign Info -
MName ] Tag | status |

Client Campaign Mame

IJDE'S Guitars ‘Clangin'Kevbuards!

Default Ad Link URL {Ad link changes can only be made under the Creatives folder tab)
hitp:fitypeurlhere.com

Camments

Llser Freguency

W Mo Limit

Job S0 Mumber | 123456

2 Use the tabs at the top of the screen to access different campaign
mnformation. Make necessary changes and click OK (see “Campaign
Fields” on page 6-63 for details on the fields).

6-84 AdForce User Guide, Version 2.6



Agency Campaign Tree

Edit Schedule
Allows editing on the Schedule template.

1 From the Campaign Tree, select the campaign folder to be edited and
click Edit Schedule.

Start Running Campaign Stop Running Campaign 0On These Days
4] ot P 4| 1995 M| | 4] ot P 4] 1932 P ™ Monday
[T Tuesday
[~ Wednesday
7 7le |9 |10
11 [ 42 |13 [ 14 | 15 | 18 | 17 W Thursday
18 | 19 |20 |21 |22 | 22 | 24 ™ Friday
25 |26 |27 |28 |20 |20 [ =4 I}S
[ " Saturday
Wed Oct7 1298 Szt Oct31 1938 ™ Sunday
From Hour To Hour
" Run All Day 05:00 am j ‘I]ﬁ:l]l]am j

2 Make necessary changes and click OK.
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Edit RTD Info

Allows editing on the Online and Geographic Demographic Targeting

templates.

1 From the Campaign Tree, select the campaign folder to be edited and

click Edit RTD Info.

Darnain Types

Commercial {caminety
Educational {edu)
Gavernment {gow)
Military {rmil)
Organizations {org)
LIk o)

Browser Types
ALL

AOL Browser
1B Weh%«plurer
Lotus Motes

M3 Explorer 1.x

MS Explorer 2.
MS Explorer 3.x

(L T PR I

M [

Setup Run Time Demograpics -

Service Providers (1SPs) -

ATET WiarldMet

America Online (AOL)
CammercialfUnknown ISP
Compusere

Cancentric

Fasiet -l
Qperating Systems -
ALL

Macintosh

Macintosh PowerPC

MEXT

Q512

i Al

Unix: BED

Ad|

2 Make necessary changes and click Next.
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#

296
334
907
264
268
602
520
870
501
242
246
441
240

l=x}

| Area Codes

Alahama - Birminghar
Alabama - Huntsville
Alabama - Mantgamen
Alaska - All Locations
Anguilla -

Antigua -

Arizona - Phoenix
Arizona - Tucson
Arkansas -
Arkansas - All Locatior
Bahamas -
Barhados -

Bermuda -

British Columbia -

Oritim b dfivein e lamed -
2l

]

-

| sic

#
b

0ooooo

010000
0111
0112
0115
0116
0118
013
0132
0133
0134
0138
0161
01

172

OtherUndetermined
Agricultural Productior
Wheat

Rice

Zam

Sovheans

Cash Graing, nec
Cotftan

Tabaceo

Sugarcane & SugarB
Irish Potatoes

Fiald Craps, Excapt C
Wegetahles & hMelons
Berry Crops

Tremm hlde

+

-

Finish k

3 Make necessary changes and click Finish.
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Setup Run Time Demograpics =

Countries il
Afghanistan

Albania

Algeria

American Samoa
Andaorra

Angala

Anguilla

Antarctica

Antigua and Barbuda
Argentina

Armenia

Aruba

Azcention lzland
Australia

KT I

Srmtrim
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Edit Item

Allows editing of a banner's Link URL (can also be petformed in “Edit
Spreadsheet Links” on page 6-97) and rotation weight percentage.

1 From the Campaign Tree, select the campaign folder to be edited and

click Edit Item.
Edit Creative Link —
Link
hitp:itwani typeurlhere.com [m
Rotation %
0
OK Cancel Help

2 Make necessary changes and click OK
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Edit Keywords

Keywords can be entered and targeted in this section.

1 From the Campaign Tree, select a keyword content unit and click Edit
Keywords.

Add To List == colors
advertiser

r

|guitard| ey

== Remowe From List

Lo=d From Disk

2 To enter keywords, type the keywords to be used to target this content
unit and click Add To List.

To edit keywords, select the keyword to be edited from the Keyword
list and make necessary changes.

To remove keywords, select the keyword to be deleted from the
Keyword list and click Remove From List (see “Keyword Options” on
page 6-38 for details on the options).

3 After all additions/changes/deletions are completed, click Save.
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Edit Site Data Words

Site data words can be entered and targeted in this section.

1 From the campaign tree, select a site data content unit and click Edit
Datawords.

Joe's Guitars ****

Highlight a Single Data Yord Site Below Highlight Each Data YWord You Wish To Buy
Cantentlnit

testd 100x100 dataword
Test Note
main page
Carla
itzchaf
Buchhereich Frankfurt
Service-Provider
Credit
Intern
ldain
hiain Page
tes cu2
Wpha cu?
hey cu site =

| Description

ot Hone

2 Select or deselect of the data words available in the content unit list
and click Save.
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Remove

Only creatives and RTDs can be removed from an active campaign. A
Web site or content unit cannot be removed, but can be deactivated.
Anything can be removed from a non-active campaign with an Entered
status.

From the Campaign Tree, select the item to be removed and click
Remove (or use the <Delete> key).

Note: In an active campaign, deleting any of these items in a
child branch will cause the parent item to become the default.

Send Notifications

From the Campaign Tree, select the campaign folder or Web site click
Send Notifications. Send Notifications then sends an e-mail with all the
campaign's charactetistics to the Web site/content unit, including the
following information:

¢ Campaign Name

* Number of Impressions

* Start/End Dates, Times, and Days of the Week

* Campaign contact person

* Web tag contact person

* URL link to view banners targeted to Web site

¢ Copies of Web tags broken down by content unit

Note: Notifications are customized for each targeted Web
site.
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Show

This function opens the browser and lists all of the selected campaign
parameters. This enables users to confirm a campaign's accuracy prior

to saving it.

HTML Summary

Opens the browser and lists all of the selected campaign parameters.
This enables users to confirm a campaign's accuracy ptiot to saving it.

From the Campaign Tree, click Show and select HIML Summary.

| " Bookmarks A Location e/ /CWAdForce/superimn 9395 him =l
Fl & instant Message [ Intemet - Lookun (- NewtCool

Campaign Summary for Clangin' Keyboards! - Generated: Tue Oct 06 16:36:20 CDT 1998

Campaign Name: Clangm' Keyboards!
Advertiser: Joe's Guitars
Fun Dates: Wed Oct 7 1998 - Sat Oct 31 1998
Run Time: 5:00 am - 6:00 am

Tser Frequency: Mo Limit

Creative Delivery. Random

Status: Entered
Last Modified: Tue Oct &, 1998

Comments

*** Note: This color when used below represents inactive content

‘Creaﬁve Definition Summary

‘Size Group: 468260  Style Group: GIF

Creatrve:

Description: Creative #1
Al Text: ADFORCE Demo Network Ad
Link: http:/vpeurlhers.com
Bytes: 7332 =l

The browser opens and displays the HTML summary.
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Reporting

Displays the same permissioned set of reports and custom reports a
user can access through the Reports icon.

1 From the Campaign Tree, click Show and select Reporting.

Create A New Report For: =

Fegular Reports -

Campaign summary by service provider

Campaign summary by operating systemn

Campaign summary by area code

Campaign summary by wehsite* (detailed)

Campaign summary by date*

Campaign summary by hour

Campaign summary by domain

Campaian summar renort* L=
Custom Reports |

Choose a report, then press NEXT

2 Follow the instructions in “Reports” on page 9-1 for creating reports.

Tree Expanded to All, Web Sites, and Content Units
From the Campaign Tree, click Show and select:

* Tree Expanded to Web Sites to show Web sites as the lowest tree
level

* Tree Expanded to Content Units to show content units as the lowest
tree level

¢ Tree Expanded Showing All to show all tree levels.
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Activate/Deactivate Web Site

Web sites/content units can be Activated or Deactivated anytime during
a campaign's life cycle. This is useful in the following situations:

¢ If a campaign targeting 50 Web sites was scheduled to begin
yesterday and one of those sites has yet to deliver an ad, a Network
representative can Deactivate that site and reallocate impressions to
another site that is delivering.

* If a campaign 1s scheduled to run over a month, but one site can
only deliver in the last two weeks of the campaign, a user can
Deactivate the campaign for the first two weeks and Activate it for
the last two weeks of delivery.

From the Campaign Ttee, select the preferred Web site/content unit
and click Activate/Deactivate. For immediate activation/deactivation,
click Push Now and the action will take place within two hours or less.

Push Now

Push Now overrides the 24-hour grace period and begins the
campaign in two hours or less. This is known as pushing a campaign, or
Push Campaign. In order to perform this operation, a campaign must
already be saved and validated. From the Campaign Tree, select the
preferred Web site/content unit and click Push Now.
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Edit Rate Info/Edit Spreadsheet Rates

Both functions display a Rate Spreadsheet summary that shows a
campaign's rates and impressions distribution. The spreadsheet is useful
for reviewing and updating figures at each campaign level (Campaign,
Web site, and Content Unit) without having to separately go into Rates
(using the Rate icon [§]) to modify each branch. The planned dollars and
impressions can instantly be compared with what is bought.

1 From the Campaign Tree, click either Edit Rate Info or Edit
Spreadsheet—Rates.

Planned § |Planned # Bought $| Bought#| CPM| CPC CPT | Est.CIK.Rt.
s [ owmel wm|  ew[ m[ [ ] [ s
Deja Mews | 0.0000 | il | 0.0000 | 1300 | | | | _@
FRONT PAGE | 0.0000 | 1000 | 0.0000 | 700 | 10.00 | 1.00 | 0.00 | 1.000 _@
wifeh | 0.0000 | 1000 | 0.0000 | 00 | 10,00 | 1.00 | 0.00 | 1.000 _@
The Nesxt Great Po 0.0000 | il | 0.0000 | E=1uTs] | | | | [
Entertainment | 0.,0000 | i | 0,0000 | i | 20.00 | 1.00 | 000 | 1.000 _@
Sports | 0.0000 | 1000 | 0.0000 | 400 | 10.00 | 1.00 | 0.00 | 1.000 _@
Financial Inwestar 0.0000 | o | 0.0000 | GO0 | | | | &
401K | 0.0000 | 1000 | 0.0000 | =00 | 10,00 | 1.00 | 0.00 | 1.000 _@
Retirement | 0.0000 | 1000 | 0.0000 | 200 | 10,00 | 1.00 | 0.00 | 1.000 _@
Investing | 0.0000 | 1000 | 0.0000 | 100 | 10.00 | 1.00 | 0.00 | 1.000 _@

AdForce User Guide, Version 2.6 6-95



CHAPTER 6 Advertising

The following functions can be performed in this template:

* To calculate and update parent Bought $ and Bought # figures after
modifying a child rate, click OK.

* Applying unique rates in a child branch and clicking OK causes a
Rate icon ($) to appear underneath the child branch and
automatically calculates the parent(s).

* Bought § is read-only because it is calculated when a change in
Bought #, CPM, CPC, and CPT figures occurs. Bought $ can be
modified directly by clicking the $ icon.

* Click the $ icon to display the branch's complete Rates page.

Rates & Impressions -

Planned Dallars Planned Impressions
IDDDD.DD ID
== Fixed
Bought Dollars Bought Impressions
|DDDD.DD ‘U
Cost per 1000 Cost Each Total Impressions
Impressions ‘DDDD_DD |'?'? "

| Zost Per Transaction

Clicks ‘uunn_nn |?? 29 0000.00
Est Click Rate % |00001.000  Tetalbassdon o9
click rate

Zancel

2 After edits have been made, click OK.
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Edit Spreadsheet Links
Allows editing of a banner's Link URL (can also be petformed in “Edit
Item” on page 6-88).

1 From the Campaign Tree, click either Edit Rate Info or Edit
Spreadsheet—Links.

The Creative Link Table template displays and shows banner links for
each banner targeted at the campaign, Web site, and content unit levels.

Creative Link Table

Description Link

I G115 Creative #1 hitp: A typearlihere. com m
Enterttainment Creative #1 hitp: A typearlihere. com %

2 In the appropriate Link field, type the new URL link. Changing the link
of a banner in a child branch that has been distributed from a parent
branch causes the Creative icon to appear underneath the child branch
after clicking OK. Links in the child branches take precedence over
those in the parent.

3 Click Browse to test the new link or click OK.
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View Declined By

The Declined By functionality displays the Web publishers that have
declined a campaign’s ad on their content units.

Note: This function is not available for Agency Buys.

1 In the toolbar, click on the Advertising icon and select View All
Advertisers (for SuperUsers, Advertisers select View All Campaigns).

All Advertisers for Network: ADFORCE, Demo Network -

Advertiser | Status | Owner | Address B
FirsT =4 Entered Jonhn Admministratar K-8

Golden Palace Walidated Joe Wilson Ca- Quebec

Golf Scorehook Walidated John Administratar CA- Rancha Fore
Guitars Unlirmited Walidated Elviss Doe CA- Mewpart Beach

IBM PC Co Enterad Michael Feinberg MY - ey York J
Internet Advertising, Inc. Walidated John Administrator CA - Ao

Intertec Walidated John Administrator MY - Ithaca
HOadverising Walidated Jeff Clander W - M

Henraid Walidated IMGIS User- Jennifer Raider  x-x

Io 3 lidated Jah tor

loe's Fiano Walidated Jeff Olander CA - Newport Beach
llahn Tanner Walidated John Administrator CA- Cuperino L=
Al | 0

Campaigns

2 From the Advertiser list (or Client list if an Advertiser), select the
Advertiser whose campaign is to be reviewed and click Campaigns.
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Ad Campaigns For: Joe's Guitars

Client

John's House of Strings

Ad Campaign

Strings of Steel .. Copy # 2

ampaign Declined By

3 From the Client list, select the campaign to be reviewed and click

Declined By.

A list displays showing all the Web sites/content units that declined

campaign ad delivery.

Web Site / Content

NMeb Site

Content Unit

Entrepran=zur Magazine
Entrepran=zur Magazine
Entrepreneur Magazine
Entrepreneur Magazine
Entrepran=zur Magazine
Entrepran=zur Magazine
Entrepreneur Magazine
Entrepreneur Magazine
Entrepran=zur Magazine
Entrepransur Magazine
Entrepreneur Magazine
Entrepreneur blagazine
Entrepran=zur Magazine

Entrepreneur Magazine

Total Entertainment Metuod
Total Entertainment Metuad:
Total Entertainment Networ

Buziness Stat-Ups

Entrepraneur Magazine Online
Farum

Geo Cities - Build it. They will shop
Geo Cities- Hobbies into profits
GeoCities - Be vour awn boss 462
Geolities - Idea, me*|l do the rest
Feolities - Meb Builder 125
GeoCities - Web Builder 452
Geolities - vYou have an idea. We hawve 1
GeolCities -Be your own boss 125
Resource Center

Shareware

Wieb Site Builder

Arena

Game

Game Selector
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Transaction Tags

An AdForce Transaction Tag is a Web tag that is placed on an
Advertiser’s confirmation page (the page used to confirm that a
transaction has occurred). Using this tag, information about a
transaction is dynamically passed to AdForce for billing and reporting
purposes. AdForce’s HIML Transaction Tags close the loop between
advertising and transactions such as product sales, downloads, contest
entries, or other advertiser-designated transactions.

How Transaction Tags Work

Advertisers embed Transaction tags into their order-fulfillment
confirmation page’s HTML to log a transaction occurrence, such as
selling a product or a performed service. For a transaction log to occur,
consumers must accept a cookie that contains a user ID that helps link
a transaction to an ad impression or ad click. The log data is then
dynamically passed to the AdForce Service to record the transaction.
Accurate Transaction tags are crucial to supplying the latest data for
billing, auditing, and reporting campaign activity.

The following must be done to guarantee accurate transaction tag
execution:

¢ Users for which transactions are to be logged must accept an
AdForce cookie. This cookie contains a uset ID that allows AdForce
to store (in its database) a list of advertisements shown to this
specific user, and to link a transaction to an ad impression or ad
click.

* A correctly formatted transaction tag must be placed on the order-
fulfillment confirmation page (or an equivalent).

* The transaction tag (containing a number of fields accepting the
msertion of dynamic information) must be propetly implemented on
the Advertiser’s site.
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* When the campaign is over, the tag must be taken off the
confirmation page.

Note: AdForce provides Transaction Tags for secute setvers
that allows encrypted transaction information to be passed
from the secure site’s confirmation page to AdForce (see
“Viewing a Transaction Tag” on page 6-106 for details).

Secure Tags

AdForce provides Web tags for secure servers that allows encrypted
transaction information to be passed from the secure site's confirmation
page to AdForce. Add the letter s and change the URL for each HTTP
request in any tag. Secure tags do not work on a non-secure site or Web
page. Only use one secure tag per Web page because data encryption
requires significantly more band width resources and reduces
performance.

From:

<img src="http://adforce.inmgis.com
?adtrac| 2| 41| 143| 0] 0] 0] 0] 0] O] " hei ght =22 wi dt h=22>

To:

<inmg src="https://secserv.ingis.com
?adtrac| 2| 41] 143| 0] 0] 0] 0] 0] O] " hei ght =22 wi dt h=22>
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Transaction Buys

AdForce presently supports two types of transaction buys:

e Percent of Sale
¢ Cost Per Transaction (CPT)

These transaction buys use identical HIML Transaction Tags, but the
Percent of Sale buy requires the entry of at least two user-defined
fields. Review the AdForce HIML Transaction Tag specifications
described below for each type of buy before entering them on the
confirmation page.

Percent of Sale Tag

The Advertiset's cost is a petcentage of each sale. Accurately
processing and recetving data from a Percent of Sale transaction buy 1s
critical because the Advertiset's cost is directly related to what has been
sold. For AdForce to accurately track such a transaction, some
information from the consumer is necessary. This information 1s
dependent upon the accuracy of the User-Defined Fields (fields 6 and
7).

Example Tag (see “Tag Definitions” on page 6-105 for field descriptions):
<I MG SRC="http://adforce.ingis.com ?adtrac | 2 | 41

| 143 | 2.25| 0] 0] O] O | 12345" HEl GHT=22
W DTH=22>
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Cost Per Transaction (CPT) Tag

The CPT is the Advertiset's cost for every transaction, including a
consumer inquiring about or purchasing goods or services. Cost is
based on transactions and not whether goods or services are
purchased. Specific nformation about the user is wanted, but not
required and it is important that the transaction actually occurs.
Because this information 1s not required, the CPT Tag is the simplest
of all tags.

Note: Even though it is not required, it is recommended to
include the consumer information.

Example Tag (see “Tag Definitions” on page 6-105 for field descriptions):

<I MG SRC="http://adforce.ingis.com?adtrac | 2 | 41
| 1431 0| O] O] O] O | 0" HEIGHT=22 W DTH=22>
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HTML. Transaction Tag

Below 1s an example of how an HTML Transaction Tag should read on
the confirmation page. This example is followed by a description of
the tag's components taking each buy into consideration.

(2) The ad network (4) The
the Web site is advertising
affiliated with. campaign ID.
(3) A unique
number
identifying the
(1) Transaction Tag’s URL. Advertiser.
<’IMG SRC="http://adforce.imgis.com/?adtrac ’l )\letwork ID | Ad Placer ID ’| Ad ID |
INumeric User Data |-1| Nuneric User Data-2 | Numeric User Data-3 | Nuneric User
Data-4 [][ Nuneric User Data-5 | Character User Data “ HEl GHT=hei ght W DTH=wi dt h>
| |
(5) Consumer’s sale (6) Consumer’s sales  (7) The heith and width
amount. Other numeric order number. of the actual tag.

buckets indicate additional
consumer data.
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Transaction Tags

Item Title

Description

(1) URL

(2) Network ID

(3) Ad Placer ID
4 AdID

(5) Numeric User Data

Numeric User Data-1
Numeric User Data-2 to 5

(6) Character User Data

(7) Height and Width

References the AdForce server receiving the
HTML Transaction tag data.

Identifies the specific Network the Web site is
affiliated with.

A unique number identifying the advertiser.
The advertising campaign ID.

Specific consumer data identified by these
buckets is sent back to AdForce to track
campaign activity.

Used to identify the sale amount.
Reserved for future use.

Note: For CPT buys, zeros can be placed in
these buckets, but it is recommended to
include as much information in the tag as
possible.

The consumer's sales order number is
identified by this bucket. For a CPT buy, a zero
value can be used as a placeholder, but it is
recommended to include this information to
improve tracking and auditing,

The height and width of the transaction tag
image. This image is placed on the
confirmation page and can be as small as 1x1
pixels (to not be seen), or as large as you want.
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Viewing a Transaction Tag

1 In the toolbar, click on the Advertising icon and select View All
Advertisers (SuperUsers only, others select View All Campaigns).

For Agency Buys, select the campaign folder from the Campaign Tree,
click Edit Name & Status, and proceed to step 4.

All Advertisers for Network: ADFORCE, Demo Network -

Advertiser | Status | Owner | Address B
FirsT =4 Entered Jonhn Admministratar K-8
Golden Palace Walidated Joe Wilson Ca- Quebec
Golf Scorehook Walidated John Administrator CA- Rancho Fore
Guitars Unlimited Walidated Elviss Coe CA - Mewport Beach
I8 PC Co Entered Michael Feinbery MY - Mewy vork J
Internet Adverising, Inc. Validated John Administrator CA - Anytown
Interec Walidated John Administrator MY - [thaca
lCadverising Walidated Jeff Olander HH - K
Henraid Walidated IMGIS User- Jennifer Raider  %-x

] Walidated Jahn Administratar art Beach
llng's Piann Walidated Jeff Clander CA - Mewpart Beach
labin Tanner Walidated Jahn Administratar CA - Cuperting B
a | ﬂ

Campaigns

2 From the Advertiser list, select the Advertiser whose campaign’s tag is
to be viewed and click Campaigns (SuperUsers only, others proceed to
next step. For Agency Buys, proceed to step 4).
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Client
lia

Ad Campaign Ad Cap F | Status

Jahn's House of Strings Strings of Steel .. Copw# 2 0.00 walidated

ined By Edit Carnpaign

Ad Campaigns For: Joe's Guitars -

next step).

From the Client list, click Edit Campaign (Agency Buys proceed to

Hame Tag l Status ]
r\

URL Tag Sample

=IMG SRC="http.fadforce.imgis.comi?adtrac]7|103568]1 9996 |[humeric user data-1]|[numetric

user data-2]|[numeric user data-3]|[numeric user data-4]|[numeric user data-5]|[character user
data-5]" WIDTH=22 HEIGHT=22=

" Secure Tag s

Mote: Mumeric user data fields are
characters, with '+'for space.

4 Click on the Tag tab.

5 Choose either Secure Tag or Non-Secure Tag to view the tag
information in the URL Tag Sample section.
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Chapter

Content

In This Chapter

* “Web Site Information” on page 7-2

* “Content Units” on page 7-12

* “Campaign Scheduled to Content Units” on page 7-23
* “Web Tags” on page 7-26
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Web Site Information

Web site information is the Web publishet's address and billing
information entered when first registered, and includes the answers
supplied in the questionnaire. Web sites are created, modified, and
viewed by SuperUsers in this section.

Adding a New Web Site

1 In the toolbat, click on the Content icon and select Add New Web Site.

Add & New Weh Site -l

Cormpany Narme |Jue's Guitars

Wiieh Site name |Huuse of Strings

Home Page URL Ihttp:IMww.wpreurlhere.cnm

Website Revenue % |14

2 Type the Company Name, Web Site Name, and Home Page URL into
these fields.

3 In the Web Site Revenue % field, type Web site’s percentage of the
total as dollars spent on ad delivery.

Note: This field is not applicable to all Web sites.

4 Click Next.
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Add A New Web Site -

Company Address, Phone & FAX Company Contact

: i
Phane ‘?14—555-1234 F, ‘?14—555-56?8 FISEREMS | L

LastMame |Doe

Street ‘ 1111 Breeze Wilay

Address 1
Phone |714555.1234
Street ‘
Address 2 l—
FAX | 71448555678
Crity Mewport Beach
Email |edoei@emailadd.com

Tag Contact

State, Zip ‘ CA ‘92626

Country ‘USA Marme |Jobn Doe
Email |jdoe@emailadd.com

Type the Web publishet's address and the primary production contact
representing that organization in the applicable fields and click Next.

Add & New Web Site |

Laogin Mame ‘elvis_doe

Passward “""‘“"’

Confirm Passwaord ‘

Active M Unchecking this check hox will deactivate the lagin anly,
hut not invalidate this Web site(i.e., the Web site is still
availahle for targeting, hut the Weh site cannot login to the
system). Use "invalid" status on the status page to do so.
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6 In the Login Name field, type in the name of the individual that will be

using the AdForce Service.

In the Password and Confirm Password fields, type this person’s
password.

To deactivate the login, deselect the Active option. This does not
mnvalidate this Web site (the Web site is still available for targeting, but
the Web site cannot log into the system) unless the status is changed to
Invalid in the Status screen.

9 Click Next.

Add A New Weh Site =

Comments

Add any comments peraining to this new Web site here. B

10 In the Comments field, type any notes relevant to working with this

Web publisher and click Next (not a mandatory field).
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Add A New Weh Site -

Wik Site ID Mew Qrwiner |Elc|b QA j
’— Wieh Site Status |
Validator e
Last Modified By

Date Enterad
Date Modified

Walidated

Allow adverisers to view this Web
site if its status is Validated but not

Diate Yalidated Ad R_eadgt Pending or Ad Ready
Semin wat

11 Select the Owner and Status (see the following “Web Site Status”
section for details) for this Web site.

AdForce User Guide, Version 2.6 7-5



CHAPTER 7 Content

7-6

Web Site Status

Field/Option

Description

Allow advertisets to view ...

Date Entered/Modified/
Validated

Last Modified By

Owner

Validator

Web Site ID

Web Site Status
Entered
Invalid
Ad Ready Pending

Validated

Choose this option to allow Advertisers to view this
Web site if the status is Validated but not Ad Ready
Pending or Ad Ready Serving yet.

Displays the dates identifying when the Web publisher
was entered, modified, and validated.

Displays the individual who last modified the Web
publishet's contact information.

From this list, select the Web publisher in charge of the
Publishet's account (the owner is not necessatily the

individual who entered the Web publisher).

Displays the SuperUser who validated the Web
publisher.

Displays the Web publisher ID number created when
first registering this Web site.

When selected, the Web publisher:

Has been entered, but has not yet been approved.
Is invalid.

Has been validated and is ready to deliver
advertisements.

Has been entered and validated.

Note: Select Ad Ready Pending for all Web sites if they are

ready to deliver ads.

12 Click Save.
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Viewing and Editing Web Site Info

1 In the toolbar, click on the Content icon and select View All Web
Sites/View Active Web Sites.

All Web Sites for Network: ADFORCE, Demo Network -

Weh Site | status | Owner | URL -
Internet Search Engine YValidated John Administrator bitp i
Intertec Ad Ready Serving Jaobin Administrator hitp sy
Jeffo Ad Ready Serving Jeff Qlander it i, i

Jdoe's Guitars Yalidated Chris Sale iC

Kaetron Ad Ready Serving John Administrator http:IM'ww.sJ
Kiplinger Ad Ready Serving John Administrator bitpiasane b
Law Journal Extra Ad Ready Serving Jabin Administrator hitp s |
Market Guide, Inc. Ad Ready Serving Jaobin Administrator hitp sy
Mass Music Ad Ready Serving John Administrator bitpiasane.r
Memhbers, Inc. Ad Ready Serving John Administrator bitpaasasam
1] | 2l

Campaigns Contert Unit=s Reports

Wieh Site Info MNew wish Site Close

2 From the Web Site list, select the site to be viewed/edited and click
Web Site Info/View Web Site URL.

Web sites can view their own information by clicking on the
Administration icon and selecting Web Site Information.
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Web Site Information For: Joe's Guitars -

General Info l Address & Contact ] User Login ] Questionnaires ] Comments ] Status ]

kg

Company Name ‘Jne's Guitars

Wwieb Site name ‘Hnuse of Strings

Haorne Page URL ‘hﬁp:.fr-mww.wpeurlhere.cnm

Wehsite Revenue % |50

3 Use the tabs at the top of the screen to view/edit this Web site’s
information (SupetUsers only), and click Save/Cancel.
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Answering Questionnaires

Web sites answer questionnaires which are used to help build Web site
profiles. Web sites’ profile data can be queried and organized mnto
groups of targetable Web sites that are used during campaign scheduling
(see “Media Plans” on page 8-1).

To fill out a Questionnaire wizard:

1 In the toolbar, click on the Content icon and select View All Web Sites.

All ¥weh Sites for Hetwork: ADFORCE, Demo Network -

Weh Site | Status | Owener | URL -
Internet Search Enaine Yalidated John Administrator bt i
Interntec Ad Ready Serving Jabin Administrator hitp s,y
Jeffia Ad Ready Serving Jeff Qlander ittt i, i
Joe's Guitars Yalidated ec  hitpoie Ny
Kaetron Ad Ready Serving John Administrator htlp:IM'ww.sJ
Kiplinger Ad Ready Serving John Administrator httpiasane b
Laww Journal Extra Ad Ready Serving Jabin Administrator hitp s |
Market Guide, Inc. Ad Ready Serving Jabin Administrator hitp s,y
Mass Music Ad Ready Serving John Administrator httpiasane.r
mMembers, Inc. Ad Ready Serving John Administrator bttp s m
<] I 2l

Campaigns Content Units S Reports

Site Info M W i Cloze

2 From the Web Site list, select the site and click Web Site Info.
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Web Site Information For: Joe's Guitars

General Info ] Pddress & Contact ] User Login ~ Questionnaires l Comments ] Status ]
I

Quesionnaire | Status

Frovider Guestionnaire T e

Open

3 Click the Questionnaires tab.

4 From the Questionnaire list, double-click on the preferred heading (or
select the heading and click Open).
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Questionnaire =

Accept Java?

Choices |
Unknawn
es

RIi] %

Choose an item from the list Question 1 of 23

5 Select or type all answers, and click Finish when complete. Questions
can be multiple and single choices from lists, or fill in the blank.
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Content Units

A standard content unit is an ad-delivering Web page or a group of ad-
delivering Web pages categorized and labeled by a Web publisher.
Content 1s the term used to define the material (information) displayed
on given Web pages. When a content unit is entered, an AdForce Web
tag is created. This Web tag must be embedded (or rotated) into the Web
pages’ HI'ML script for each content unit, or uploaded as image and
click URL:s into the local ad-serving solution.

Example: You operate a Web site that provides statistics
about Football, Basketball, Soccer, Baseball, and Hockey for
professional and college teams, and want to deliver ads to
viewers. First, decide how to divide the Web pages mto
sections of targetable content. A content unit can be created
using one of the following criterions:

* Content unit for each sport
* Content unit for each college sport and each professional

sport
* Content unit for each college or professional sport divided by
region/division
SPORTSITE.COM B = Baseball
™1 el L S = Soccer
| | [ |E|<—Content F = Football

ConeHEL e O sy

1 O O
® 6
I[F] Ek—Cohtent
m m
M F

L1 OO
L1 OO

D: Web

Content units are completely customizable and are unique to each site’s

needs.
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Note: There are many technical issues involved in inserting a
Web tag into a site’s pages and dynamically passing
information to the AdForce Service for targeting, such as
keywords, site data words, and cache prevention. Please
review the AdForce Online Help for further detailed
information concerning each tag’s construction.

Site Data Content Unit

A Site Data Content Unit is a content unit that has registered site data
words for targeting. Site data is any information that a site possesses
about its visitors that it dynamically passes to the AdForce Service for
targeting. This includes information that visitors enter or select from
lists, such as search or query terms.

Example: A popular real estate site wants to help consumers
find home listings in certain areas. They can create a content
unit called Orange County Listings and have options for
consumers to choose what they are interested in, such as how
many bedrooms, bathrooms, type of home, and price range.

FEach option category represents a Data Word and is registered under
that content unit during campaign scheduling. This enables advertisers
to target advertisements to consumers employing any of the data

words.
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When searching for available listings, the data words are dynamically
passed to AdForce. An advertisement is then delivered targeting the
criteria (data words) identified in the query. Data words can be added
with descriptions. Descriptions are important because they assist
advertisers in making their targeting choices by defining the data
related to the data word. Data word categories can also be edited and
deleted.

Note: There are many technical issues involved in inserting a
Web tag into a site’s pages and dynamically passing
information to the AdForce Service for targeting, such as
keywords, site data words, and cache prevention. Please

review the AdForce Online Help for further detailed
information concerning each tag’s construction.

Keyword Content Unit

A Keyword Content Unit is created to support words that consumers
type into search engines. Like data words, keywords are dynamically
passed to AdForce for targeting. Keywords do not have to be
registered by Web publishers because Advertisers enter them during
campaign scheduling.

Example: On a keyword site, an Advertiser wants to target
advertisements to people interested in gardening. When a
consumer types gardenzng into the search engine, an
appropriate gardening advertisement is delivered to that page.
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Adding a Content Unit

Content units are created by SuperUsers and Web publishers in this
section.

1 In the toolbat, click on the Content icon and select View All Web Sites
(SuperUsers only, Web publishers select Add New Content Unit and
proceed to step 4).

All ¥weh Sites for Hetwork: ADFORCE, Demo Network -

e il S S S B BB
Weh Site | Status | Owener | URL -
Internet Search Enaine Yalidated John Administrator bt i
Interntec Ad Ready Serving Jabin Administrator hitp s,y

Jeffia Ad Ready Serving Jeff Qlander ittt i, i

Joe's Guitars Yalidated hittya:fun Ny
Kaetron Ad Ready Serving John Administrator htlp:IM'ww.sJ
Kiplinger Ad Ready Serving John Administrator httpiasane b
Laww Journal Extra Ad Ready Serving Jabin Administrator hitp s |
Market Guide, Inc. Ad Ready Serving Jabin Administrator hitp s,y
Mass Music Ad Ready Serving John Administrator httpiasane.r
mMembers, Inc. Ad Ready Serving John Administrator bttp s m
<] I 2l

Content Units ] Repoarts

Site Info Hew Wieb Site Close

2 From the Web Site list, select the preferred site and click Content Units
(SuperUsers only, Web publishers proceed to step 4).
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Content Units for: Joe's Guitars - |
Content Unit Hetwork Hiche Size Accepted

Keyvwords Site Data

Entertainment

Yes

Hew Edit Close Help

3 Click New to display a list of content unit parameters (SuperUsers
only, Web publishers proceed to next step).

Add A New Content Unit for Joe's Guitars -

Content Unit Mame |String8

Wehbsite Revenue % [15

Ad Sizes

I~ Locked 4 _

104 % 38
[~ Site Data Targetable 450 % 60

234 %60 E
I Keyword Targetable il

Metwark Miche -] AdFarce Miche
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The Network and AdForce Niche lists are unavailable to Web

publishers.

4 Complete the fields and options (see the following “Content Unit
Fields/Options” for details).

Content Unit Fields/ Options

Field/Option

Description

Ad Sizes

Content Unit Name

Java Ready

Keyword Targetable

Locked
(SuperUsers only)

Network Niche
(SuperUsers only)

Site Data Targetable

From the list, select the ad size space reserved on the Web
page(s). Although AdForce supports a number of sizes used
for advertisements, only one size can be selected per content
unit.

Type a unique name that identifies the content unit.

Choose the option if planning on delivering rich media
advertisements using the AdForce JavaScript or IFRAME
tag.

Choose this option to have the content unit targeted using
keywords, or leave it blank for standard content unit
functionality.

Choose this option to prevent anyone from buying
impressions on the content unit. This can be used for
exclusive campaigns or if a Web site wants to temporarily
lock their content units because they are expecting to serve
ads for a sponsor. Locking content units does not work in
the two following situations:

* If a campaign is already delivering advertisements to a
content unit, locking that content unit does not stop ad
delivery.

* If a campaign has already been scheduled on a content
unit, locking it has no effect. Advertisements are still
delivered on the scheduled date. Scheduled or stopped
non-active campaigns must be declined immediately to
keep them from serving,

From the list, select the categorized group that describes the
content unit (only one niche can be selected).

Choose the option if this is a Site Data Targetable unit, or
leave blank for standard content unit functionality.
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Field/Option Description

Type the Web publisher's percentage of the total dollars
spent on ad delivery split with the ad sales organization. The

petcentage split applies to post-audit numbers.

Website Revenue %

5 If this content unit is Site Data Targetable, click Next and proceed to
next step. If not, click Save to save this content unit.

Add A New Content Unit for Joe's Guitars

Data Word | Description

== Prewvious

6 Click Add to input data words.
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Content Unit Data Word for Strings -

Data Ward IGuitar

Description |guitar5tring

0K Cancel Help

7 Type the data word and its description into the applicable fields, and
click OK. Repeat steps 6 and 7 to enter additional data words.

8 Click Save.
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Editing a Content Unit

1 In the toolbar, click on the Content icon and select View All Web Sites
(SuperUsers only, Web publishers select View All Content Units and
proceed to step 3).

All Web Sites for Network: ADFORCE, Demo Network -
ekttt bttt ettt ————NN

Weh Site Status | Owner | URL ]
Internet Search Engine Walidated John Administrator hitpefnwaani
Intertec Ad Ready Serving John Administrator hitpeifnaase.r

Ad Ready Serving Jeff Olander hitp: s i

Walidated Chris Sal C y
Kaetron Ad Ready Serving John Administrator hitpeifmaa. g
Kiplinger Ad Ready Serving John Administrator hitpeifnaan b
Law Journal Extra Ad Ready Serving John Administrator hitpeifnaan |
Market Guide, Inc. Ad Ready Serving John Administratar hitpeSfannan. r
Mass Music Ad Ready Serving John Administratar hitpeSfannan. r
Memhbers, Inc. Ad Ready Serving John Administrator hitposasse.m

[ LIS PRy W [t e [T Fnt Lo T F P SR T W TU T R

Campaigns Content Unit=

te Info

2 From the Web Site list, select the preferred site and click Content Units
(SuperUsers only, Web publishers proceed to next step).
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Content Units for: Joe's Guitars —

Content Unit Network Hiche Size Accepted Keywords | Site Data

i Ent nmert 4 1] Mo

<] I 2l
Hew Edit Close Help

From the Content Unit list, select the content unit and click Edit.

Content Units For: Joe's Guitars —

HTML Tag Example ] Data Wrord List ]

Content Unit Mame ‘Strings

Wehsite Revenue % |15

™ Locked [~ Java Ready

Ad Sizes i‘

104 %38
W Site Data Targetahle 440 % 6O
234 %60 |
I Keyword Targetahle | [
Metwark Miche - AdForce Miche |
Califarnia j
Computers
ESD

The Network and AdForce Niche lists are unavailable to Web
publishers.
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4 All the templates can be accessed using the tabs at the top of the
screen. Click on the tab where the information is to be edited and
make needed changes.

5 Click Save.
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Campaign Scheduled to Content Units

How to Accept, Review, or Decline a Campaign

For a variety of reasons, you may want to decline a campaign scheduled
to the content units. These reasons could vary from a poorly developed
advertisement to a conflict between a site sponsor.

1 In the toolbar, click on the Content icon (SuperUsers only, Web
publishers click on the Advertising icon) and select View All Web Sites
(SuperUsers only, for Web publishers, select View Targeted

Campaigns).
Weh Site | Status | Owener | URL -
Internet Search Enaine Yalidated John Administrator bt i
Interntec Ad Ready Serving Jabin Administrator hitp s,y
Jeffia Ad Ready Serving Jeff Qlander ittt i, i

Joe's Guitars Yalidated ec  hitpoie Ny
Kaetron Ad Ready Serving John Administrator htlp:IM'ww.sJ
Kiplinger Ad Ready Serving John Administrator httpiasane b
Laww Journal Extra Ad Ready Serving Jabin Administrator hitp s |
Market Guide, Inc. Ad Ready Serving Jabin Administrator hitp s,y
Mass Music Ad Ready Serving John Administrator httpiasane.r
mMembers, Inc. Ad Ready Serving John Administrator bttp s m
<] I 2l

Campaigns Content Units

Site Info

2 From the Web Site list, select the preferred site and click Campaigns
(SuperUsers only, Web publishers proceed to next step).
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Ad Campaigns Targeted To: Rainbow

Select which campaigns to review | pecept, decline and review campaigns ]

4] wun P 4| 1592 P

Click on a date to display the

campaigns that begin on or after that 1 lzlz2|als|s
date, then choose the "Accept, decline
and review campaigns™ tab to review
those campaigns. 14 15\? 16 [ 17 | 12 | 19 | 20

29 |22 (23 | 294 (25 | 268 | 27

28 | 29 | 30

Wed Jun 10 1935

3 Under the Select Which Campaigns to Review tab, use the calendar to
choose a date to review campaigns scheduled to you on or after that
date.

4 Click the Accept, Decline, and Review Campaigns tab to display a list
of those campaigns identified with a start date that falls within this date
range.
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Ad Campaigns Targeted To: Rainbow

Selectwhich campaigns to reviews  Accept, decline and review campaigns l

Ad Campaign | Targeted to Type

april test ) main page CPM

april test .. Copy # 2 main page CPM, CPT
Alphatnortd main page CPM, CPC, CPT
Alphaz main page CPM, CPC, CPT
Alphas main page CPM, CPC, CPT

Ad Status

Enterad
Active
HAutive
Auctive
Auctive

all units

ine on all units

Status

Accepted
Accepted

Aocepted
Auccepted

5 From the Ad Campaign list, select the preferred campaign and click the

applicable button:
Click this... to do this...
Accept Accepts (or re-accepts) the campaign for this content unit.

Accept On All Units Accepts (or re-accepts) this campaign on all targeted content

units.

Decline Declines the campaign for this content unit.

Decline On All Units Declines this campaign on all targeted content units.

View All Campaigns Opens the Web browser to view a summary of each

campaign.

View Campaign Opens the Web browser to display campaign summary

statistics. This is used to review a campaign's material to

make sure it is appropriate with the content unit's matetial.

6 Click Close to exit.
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Web Tags

An AdForce Web tag is an HI'ML fragment that is embedded into a
site’s Web page script. When a user views a Web page, the Web tag
makes a request to an AdForce server for an advertisement, which is
then delivered to the user. The accuracy of this tag 1s extremely
important because it enables AdForce to:

* Deliver a banner based on a campaign’s targeting criteria

* Collect the necessary data for delivering, billing, auditing, and
reporting.

Note: AdFotce provides Web tags for secute servers that
allows encrypted ad delivery information to be passed from
the secure site’s confirmation page to AdForce. Contact
AdForce Client Services for information about secure site ad
delivery.

There are a variety of AdForce tags available for ad delivery:

e IFRAME Tag
* JavaScript Tag
* HTML Tag
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Fach tag possesses certain strengths that are dependent upon a Web
site’s unique ad-delivery criteria and requirements. The most pointed
difference between these tags is ad style delivery capabilities. The
JavaScript and IFRAME Tag can deliver rich media advertisements,
such as HTML Scripts, JavaScripts and Java, i addition to GIFs and
redirects, while the HITML tag can only delivery GIFs and redirects.

Note: There are many technical issues involved in inserting a
Web tag into a site’s pages and dynamically passing
information to the AdForce Service for targeting, such as
keywords, site data words, and cache prevention. Review the
AdForce Online Help for further detailed information
concerning each tag’s construction.

AdForce IFRAME Tag

The IFRAME tag serves dynamic HITML to browsers. This tag was
developed to deliver rich media creatives with more stability than the
JavaScript tag. The IFRAME tag also contains both JavaScript and
HTML. Microsoft browsers use the IFRAME script portion of the tag
to deliver rich media banners, and Netscape browsers use the
JavaScript. If browsers cannot interpret the IFRAME script or
JavaScript (pre-Netscape 3.x and pre-Internet Explorer 3.x), they
default to the <noscripr> portion of the tag (the AdForce HIML tag
written into the script itself), and deliver a GIF. If a browser cannot
mnterpret one tag portion, it moves onto the next until an ad is
delivered. This enables ad delivery to any browser regardless of
whether the browser supports rich media formats, IFRAMEs, or

JavaScript.
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AdForce JavaScript Tag

The JavaScript tag was designed to deliver rich media creatives
(JavaScript, Java, and HIML) and prevent caching by dynamically
serving HTML to browsers. The JavaScript tag is aptly named because
it uses the seript langnage=javascript HIML standard to serve dynamic
HTML to browsers. Browsers that do not support the <SCRIPT SRC
function default to the tag's <noscript> function (the AdForce HTML
tag written into the script itself) and deliver a GIF banner.

AdForce HTML Tag

The HTML tag was the first Web tag developed by AdForce designed
to deliver animated and non-animated GIFs. Banners can be delivered
to any browser because this tag is written i HTML 1.0.
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Viewing AdForce Web Tags

AdForce’s Web tags are placed in Web sites” HTML pages or uploaded
mnto local ad serving solutions to allow static and animated GIFs, and
rich media ad styles to be delivered to consumers. SuperUsers can
review tags for a specified content unit i this section.

1 In the toolbat, click on the Content icon and select View All Web Sites
(SuperUsers only, others select View All Content Units).

All ¥weh Sites for Hetwork: ADFORCE, Demo Network -

Weh Site | Status | Owener | URL -
Internet Search Enaine Yalidated John Administrator bt i
Interntec Ad Ready Serving Jabin Administrator hitp s,y
Jeffia Ad Ready Serving Jeff Qlander ittt i, i
Joe's Guitars Yalidated hittya:fun Ny
Kaetron Ad Ready Serving John Administrator htlp:IM'ww.sJ
Kiplinger Ad Ready Serving John Administrator httpiasane b
Laww Journal Extra Ad Ready Serving Jabin Administrator hitp s |
Market Guide, Inc. Ad Ready Serving Jabin Administrator hitp s,y
Mass Music Ad Ready Serving John Administrator httpiasane.r
mMembers, Inc. Ad Ready Serving John Administrator bttp s m
<] I 2l

tent Units ] Repoarts

Cloze

2 From the Web Site list, select the site whose Web tag 1s to be viewed
and click Content Units (SuperUsers only, others proceed to next step).
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Content Units fol
Content Uni

he Size Accepted Keywords Site Data

HNew Edit Close Help

3 From the Content Unit list, select the preferred content unit and click
Edit.

ontent Units For: Jo -

Details Secure HTML Tag | Data wiard List |

LIRL Tag For GIF\E Cnly (HTML Tag)

<A HREF="http:#adforce.imgis.com/7adlink|7|2120]1|1|S1TE=site1+siteZ+site3+sited" TARGET=_top>=ImG =
SRC="http:ffadforce.imgis.comTadsend7[2120]1]1 |51 TE=site 1 +siteZ+site3+sited” BORDER=0 HEIGHT=G0
D TH=468 NATURALSIZEFLAG=0 ALIGN=BOTTOM ALT="IM&|S, Demo Netwar ad"=<fA>

LIRL Tag For Rich Media {FRAME Tag)

<IFRAME WD TH=452 HEIGHT=580 NORESIZE SCROLLING=No FRAMEBORDER=0 MARGINHEIGHT=0 ﬂ
MR GINWID TH=0

SRC="http:/fadforce.imgis.comdTadiframe|2.0[7 212001 |1]|51TE=zite1+site2+site 3+=ited" =

<script language=javascript
src="http:fadforee.imgis.com/Paddyn|2.0]7|2120]1]1| 51T E=site 1+siteZ +site3+sited; loc=T00" =

fzoripts

<nnsrrints 4|

HOTE: In arder to counteract an Internet Explorer & bug, AdForze recommends that sites include the fallowing
line of code in the header of each page on which the IFRAME tag appears:

<HEAD=<META HTTP-EQUIV="pragma" CONTENT="no-cache"></HEAD=

Alternatively, there is a Web server setting to accomplish the same goal. Please see the Adforce Online Help
for more Information,
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4 Click on the Tag Example tab to view the tag information.

If a Network representative needs to send the tag to a Web site via e-
mail, then the tag must be copied and pasted into Notepad, saved, and
sent as an e-mail attachment.

Note: AdForce cannot guarantee the functionality of the tag
if hard returns or extra characters are added in some e-mail
programs.

Tag Insertion and Confirmation

After a Web Publisher's registration has been approved, it must be
confirmed that the tag has been correctly entered into the appropriate
Web pages. Tag insertion and confirmation enables a Web publisher to
begin delivering advertisements to consumers.

Review the tags provided in HTML Tag Example (see “Viewing
AdForce Web Tags” on page 7-29) and the information provided in
“Web Tags” on page 7-26, then copy and paste it into the Web pages'
HTML script.
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Using a Single Tag on Multiple Web Pages

Web sites can use a Content Unit’s Web tag for as many pages as
needed. The only item that needs to be changed 1s the tag’s Page ID.

The Page ID must be different for each Web page to ensure a proper
link when an advertisement is clicked. If the same Page ID 1s
repeatedly used, then there is no way to accurately determine which ad
to serve and can default to an ad that has been cached by a user’s
browser. The user’s browser does not display the cached ad, but the
cached ad will supply the incorrect URL link that a user goes to when
the displayed ad is clicked. To prevent unwanted links from occurring,
the Page ID for a Content Unit’s Web tag must be different on each

page.

Note: The ID must contain no more than nine characters.
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Chapter 8
Media Plans

In This Chapter
* “Questionnaire Builder” on page 8-2

* “Profile Builder” on page 8-9

Media Plans is a comprehensive tool that can be used by Advertisers to
plan and organize campaigns prior to implementation. Media Plans
employs a database that manages Web site profile information. These
profiles are a conglomeration of Web sites' answers to questionnaires
entered after AdForce Service registration. Profile data provides
Network representatives with Web site information that is useful during
campaign scheduling, such as acceptable banner types, number of Web
pages, and growth expectations. Profile information can also be filtered
to create unique targeting profiles (in Profile Builder), which Network
representatives can select during campaign scheduling to better target
specialized Web sites.
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Questionnaire Builder

8-2

The Questionnaire Builder enables agencies to set up and manage Web
site questionnaires, and the answers (data) populate the Media Plans
database. Questions can include anything from acceptable banner
types to monthly page views, depending upon the information
required by a particular Network. By answering these questions, a Web
site creates a detailed profile that identifies its unique characteristics.
Unique targeting profiles can then be created in Profile Builder that are
used for campaign scheduling.

Adding a New Question

New questions can be added to the profile Questionnaire in this section.

1 In the toolbar, click on the Media Plans icon and select Questionnaire

Builder.

Questionnaire for Network: ADFORCE, Demo Network -
GQuestionnaire Mame

| Frovider Questionnaire

Question | Type -
L ) Yesiho
ecept Enliven®? k Yesito
i 23 Gif Size? Integer
Lowest CPM Acceptable? Decirmal
Type of Server used? Alpha-Mumeric
WdSemver Lsed? Single Chaoice
Mumber of pages an your site? Single Choice
Rich Creatives Accepted? Multiple Choice
Mumiber of moanthly wiews? Integer

hat iz your site theme? Multiple Chaoice
Subat e wmar Armaal armadh rata Cirmrla Chaicn -
i 2]

2 Click New to add new questions to the questionnaire.
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Question Text

]|

Accept Java?

Question Types

il 1]
nteger Edit
urmeric Edit

tring Edit
ingle Choice
Ulti Choice

OK

Choices

nknown
a5
]

Cancel |

3 In the Question Text field, type in the question to be added to the

questionnaire.

AdForce User Guide, Version 2.6

8-3



CHAPTER 8 Media Plans

4 From the Question Types list, select the type of question. This must be
identified for the applicable answer variables to be entered.

Question  Description

Yes/No The answer to the question must be a Yes/No/Unknown response.
Example: Are tich media ad styles are accepted?

Integer Edit  The answer has to be an integer.
Example: The minimum acceptable CPM (may include a decimal
figure)

Numeric Edit  Only a numeric answer can be included.
Example: The maximum acceptable file size

String Edit The answer can be a text or numeric string of characters.
Example: Special Web site considerations

Single Choice Only one specified answer may be used.
Example: The primary ad serving company
When Single Choice is selected by a Network representative, the
Choices list must be used to enter the different answers.

Multi Choice More than one answer can be selected.
Example: A list of the different rich media ad styles that are
accepted
When Multi Choice is selected by an agency representative, the
Choices list must be used to enter the different answers.

Note: If a Question Type needs editing, the entire question
must be deleted and a new one entered with the appropriate
Question Type.

5 For Single or Multi Choice question types, an answer must be created.
Click New Choice to enter a new answetr.
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=5 H
Choice Text
Unknown
OK Cancel |

6 Type in the answer and click OK. The answer will be added to the
Choices list. Click New Choice to enter additional answers.

To edit a choice, select the preferred choice from the Choice list and
click Edit Choice.

To delete any Choice, select the preferred choice from the Choice list
and click Delete.

7 Click OK.
8 Click Save.
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Editing a Question

Question Text and Choices can be edited, but not Question Types. If a
Question Type needs editing, the entire question must be deleted and a

new one entered with the appropriate Question Type.

Note: Editing a question will change that question on existing
profile data already entered, but editing the values for the
choices will not affect the existing profile data already entered

for Web sites.

1 In the toolbat, click on the Media Plans icon and select Questionnaire

Builder.

GQuestionnaire Mame

| Frovider Questionnaire

Question

ecept Enliven®? k

i 5y Gif Size?

Lowest CPM Acceptable?
Type of Server used?
PdServer Used?
Mumber of pages an your site?
Rich Creatives Accepted?
Mumiber of moanthly wiews?

hat iz your site theme?

Adbmt im wmr ammnal avsadl et

| Type

Yesiho

Tesifa
Integer
Decimal
Alpha-Mumeric
Single Chaoice
Single Choice
Multiple Choice
Integer
Multiple Chaoice

Cimele T hmie s

2 From the Question list, select the preferred question and click Edit.
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Questionnaire Builder

Question Text

]|

Accept Java?

Question Types Choices
nknown
es

urmeric Edit 0

tring Edit

ingle Choice

Ulti Choice

OK

Cancel

3 Make necessary changes and click OK.
4 Click Save.
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Deleting a Question

Any Question can be deleted from the questionnaire.

Note: Deleting a question deletes all associated data from the
database.

1 In the toolbat, click on the Media Plans icon and select Questionnaire
Builder.

Questionnaire for Network: ADFORCE, Demo Network -
GQuestionnaire Mame

| Frovider Questionnaire

Question | Type -
' : ) Yesito
ecept Enliven®? k Yesito
i 23 Gif Size? Integer
Lowest CPM Acceptable? Decirmal
Type of Server used? Alpha-Mumeric
WdSemver Lsed? Single Chaoice
Mumber of pages an your site? Single Choice
Rich Creatives Accepted? Multiple Choice
Mumiber of moanthly wiews? Integer

hat iz your site theme? Multiple Chaoice
Subat e wmar Armaal armadh rata

Cirela Chaien hl

2

|

2 From the Question list, select the preferred question and click Delete.
3 Click Save.
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Profile Butlder

Profile Builder

Profile Builder creates unique targeting profiles. These targeting
profiles are created by selecting any combination of questions and the
answers to those questions from the Web site questionnaire created in
Questionnaire Management. The questions and answers selected are
queried in the database and a list of the Web sites that fit the specified
criteria are displayed. Network representatives select profiles during
campaign scheduling to more effectively target specialized Web sites
that best fit their targeting criteria.

Example: If an Advertiser has a campaign focused on brand
awareness and the only creative available 1s an Enliven banner,
a profile can be created for all the Web sites that accept
Enliven banners.
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Adding a Profile
1 In the toolbar, click on the Media Plans icon and select Profile Builder.

Profile Builder for Network: ADFORCE, Demo Hetwork -

WebSite Name | Status | Contact Name | Phone | email -
Century 21 Entered Martime, Mary juzmerohi
CyherSkipper.cam Ad Ready Serving  Murray, Mike % juzmerohi
IWOTECH GmbH Entered Stusch, Michael  06103-9307-:juzmerohi@
anline Entered guiguihui, guiguhi 4644549656 gaguaugjijc
II'VWEBSITE Ad Ready Pending 9876, 9876 9876 llawrenced
F octival “Walindatad Paowvarntti | nieiann REARAA irmnic&Manl j
il I 2l

Profile Name | Humber Questions | Estimated WehSites |

Elviz Doe Guitars 3
IWCME Suede Shoes 16 a
IrdFarce Multiple Chaoice 1 3
dFarce Delete Test 2 f
241N PROGRESS 3 f

When a Profile Name is selected, the Web site, status, contact person,
phone numbers, and e-mail address are displayed in the top section of
the screen for quick reference.

2 Click New.
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Query Builder -

Enter Name of Profile

Mew Profile

Question 0 of 15

Type the name of the profile and choose the answers to the questions
that will be queried.

Click Finish.
Click Save.
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Editing a Profile

1 In the toolbar, click on the Media Plans icon and select Profile Builder.

Profile Builder for Network: ADFORCE, Demo Metwork -

WehSite Name | status | Contact Name | Phone | email -
Century 21 Entered Martime, Mary juzmerohig
CyherSkipper.com Ad Ready Serving  Murray, Mike Ed juzmerohig
WOTECH GimbH Entered Stusch, Michael  06103-3307-Zjuzmeroh@
anline Entered guiguihui, guiguhi 4644545656 goaugudjijc
II'WEBSITE Ad Ready Pending 9876, 9876 9876 llawrencegE

F octiveal “Walidatad Pawvarnti | nriann RREARAA irmnic&anl j
4 | I
Profile Name | Number Questions | Estimated WehSites |
idnite Madn ’

Elvis Doe Guitars 2 3

I“CME Suede Shoes 16 a

IrdForce Multiple Choice 1 3

dFarce Delete Test 2 f

241N PROGREES 3 f

2 From the Profile Name list, select the preferred profile and click Edit.

3 Each question 1s displayed individually (as in the Profile Builder
wizard) to complete. Make necessary changes and click Finish.

4 Click Save.
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Deleting a Profile

1 In the toolbar, click on the Media Plans icon and select Profile Builder.

Profile Builder for Network: ADFORCE, Demo Metwork -

WehSite Name | Status | Contact Name | Phone | email -
Century 21 Entered Martime, Mary juzrmerob @
CyherSkipper.cam Ad Ready Serving Murray, Mike X juzmerob @
ILDTECH GmbH Entered Stusch, Michael  06103-9307-Zjuzmerab@
anline Entered guiguihui, guiguhi 4644545696 gaguguajijc
IIVWEBSITE Ad Ready Pending 9876, 9876 9876 llawrence &
Factival “alindatad Paowarntti | niriann RAARSA irmnic&hanl j
4 I 2l
Profile Name | Humber Questions | Estimated WehSites |

Elvis Doe Guitars

3
IWCME Suede Shoes 16 a
dForce Multiple Choice 1 3
sdForce Delete Test 2 B
oA IN PROGRESS 3 B

2 From the Profile Name list, select the preferred profile and click
Delete.
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Chapter 9
Reports

In This Chapter

* “Network Reports” on page 9-2

* “Web Site Reports” on page 9-7

* “Advertiser Reports” on page 9-12

The AdForce Service generates a variety of real-time reports detailing
current and historical campaign delivery. Reports with an asterisk (*)
can be quickly generated, while those that do not have an * are placed
in a queue and generated in the order received. AdForce reports can be
generated in the AdForce Java Client or by accessing the AdForce Web
site.
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Network Reports

9-2

Running a New Network Report

Using targeted dates, SuperUsers can generate a variety of reports to
track campaign progress during its life cycle.

1 In the toolbar, click the Reports icon and select Network Reports.

Existing Reports For: ADFORCE, Demo Network -

Run Date |T|me Frame
Mo Jun 8 tent unit surmi Cerno | 06
Mon Jun 8, 1998 Nelwurk summary by website™ for IMGIS Demao Metw 05-31-98 to 068-07-98
WeddJun 3,1938  Metwork daily content unit summary for IMG1S, Demo | 06-02-98

WedJun 3, 1988 Metwork daily content unit surmmary far IMGIS, Dermo | 06-02-98

Wed Jun 3, 1988 MNetwork summary by website™ for IMGIS, Demo Netw 06-01-98 to 068-02-98
TueJun 2,1993  Metwork website revenue for IMGIS, Demo Network  05-98 to 05-98

Tue Jun 2,1933  Metwork monthly billing report for IMGIS, Demao Metwo 05-98 to 05-98
FriMay 29,1998  Metwork summary by website® for IMGIS, Demao Metw 05-01-98 to 05-29-98
Tue May 26, 1998  MNetwork summary by website™ for IMGIS, Dermo Netw 05-18-98 to 05-25-98
FribMay 22,1998  Metwork summary by adverdiser* for IMGIS, Demao Met 05-07-98 to 05-21-98
FriMay 22,1998  Metwork summary by website® for IMGIS, Demao Metw 05-07-98 to 05-21-98
FriMay 22,1998  Metwork summary by date® for IMGIS, Demo Network 05-03-92 to 05-09-98
FriMay 22,1998  MNetwork user perm|ssmns list for IMGIS, Demo Metwi

-
LB o ol Bd s MR A PR Bl ok e im s meecme mama deee oo Fe e A A e o P i P RN e T T Y e T o s

-l

| RepurtT\,rpe

2 Click New Report.
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Create A New Report For: ADFORCE, Demo Network —

FRegular Repors -

Metweark surnmary by date™

Metwork summary by service provider

Metwark summary by damain

Metwork surmmary by browser

Metwork summary by operating system

Metweark surnmary by areacode

Metwork summary by categony™

Metwark summary by country |

Custom Reports |

Choose a report, then press NEXT

3 From the Report list, select the preferred report and click Next.

Create A New Report For: ADFORCE, Demo Network -

4] wun b 4] 122 b

1 2 1|2z |2 |4a4]|5 |86
2|4 |85 |6 |7 |84 Tole | a |01 |1z |12
10 [ 11 | 12 | 13 | 14 | 15 | 16 14 [ 15 [ 16 [ 17 [ 18 | 19 | 20
17 [ 18 | 19 | 20 | 24 | 22 | 23 21 |22 | 23 | 24 | 25 | 26 | 27
24 |25 | 26 | 27 | 28 | 20 | 30 2z |20 | 30
31

Tue May 28 19392 Tue Jun 3 1998

Start Date End Date

Select START and END dates

4 Use the calendars to choose a Start and End date for this report and
click Order Report.
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94

Run Date

| Report Type

| Tirme Frame

Pracessing...
Mon Jun 8, 1998
Mon Jun 8, 1998
Wed . Jun 3, 1998
Wed Jun 3, 1998
YWed Jun 3, 1998
Tue Jun 2, 19493
Tue Jun 2, 1938
Fri May 29, 1958
Tue May 26, 1998
Fri May 22, 1958
Fri May 22, 1958
Fri May 22, 1958

4

Metwark summary by date® far IMGIS, Demao Metwoark 06-08-93 to 06-09-98
metwark daily content unit surmmary far IMGIS, Demo | 06-07-98

Metwork summary by website® for IMGIS, Demo Mebw 05-31-98 to 06-07-93
Metwork daily content unit surmmary for IMGIS, Dermo | 06-02-98

metwark daily content unit surmmary far IMGIS, Demo | 06-02-98

Metwork summary by website® for IMGIS, Demo Mebw 06-01-93 to 06-02-93
Metwork wehsite revenue for IMGIS, Demo Network  05-98 to 05-98
metwark monthly hilling report far IMGIS, Demo Metwo 05-98 to 05-98
Metwork summary by website® for IMGIS, Demo Mebw 05-01-98 to 05-29-98
Metwark summary by website™ for IMGIS, Dermao Metw 05-18-98 to 05-25-98
Metwark summary by adveriser® for IMGIS, Derma MNet 05-07-98 to 05-21-98
Metwork summary by website® for IMGIS, Demo Mebw 05-07-93 to 05-21-98
Metwark summary by date™ for IMGIS, Demo Metwork 05-03-98 to 05-09-98

B I 2+

Existing Reports For: ADFORCE, Demo Network -

-

=

The report processes and then displays in the main Report list.

Click Refresh to display any new reports that have been generated
since logging in or last clicked on Refresh.
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Viewing and Deleting a Network Report

This section instructs SuperUsers how to view any listed historical
reports.

1 In the toolbar, click the Reports icon and select Network Reports.

Existing Beports For: ADFORCE, Demo Network =

Fun Data

| Time Frame
antent unit summary for I 3, Demo | 06-07-98
ManJun 8, 1998  MNetwark summary by website™ for IMGIS, Demo Metw 05-31-98 to 06-07-58
WedJun 3, 1898  Metwark daily content unit surmmary far IMGIS, Demo | 06-02-98

Wed Jun 3, 1898 Metwork daily content unit surnmary for IMGIS, Demo | 06-02-98

WeddJun 3, 1998 Netwark summary by wehsite™ for IMGIS, Demo Metw 06-01-98 to 06-02-98
Tue Jun 2,1998  Metwork website revenue for IMGIS, Demo Netwark  05-98 to 05-98
TueJun 2,1998  Metwork monthly hilling report for IMGIS, Demo Metwo 05-98 to 05-98

Fri May 29,1958  MNetwark summary by website™ for IMGIS, Demo Metw 05-01-98 to 05-259-58
Tue May 26, 1998  MNetwork summary by website* for IMGIS, Demo Netw 05-18-98 to 05-25-58
Fribay 22 1998  Metwork summary by advertiser® for IMGIS, Demo Met 05-07-98 to 05-21-98
FriMay 22,1958  MNetwark summary by website™ for IMGIS, Demo Metw 05-07-98 to 05-21-58
Frimay 22, 193938  Metwork surmmary by date® far IMGIS, Demo Metworke 05-03-98 to 05-09-98
Fribay 22 1998  Metwork user permissions list for IMGIS, Demo Metw »

-
L T L T I ot SR U S PN S SR N NUY R SRR y Ny ] Ar AA AE L A A An

4 I 2

| Repart Type

2 From the list, select the preferred repott and click View Report/Delete
Report.
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¥7 Network summary by website” for IMGIS. Demo Network

Fle Edit Yiew Go Communicator Help

i Y 3 a S & B ﬂ
Back (iad Rebad Home Seach Guide  Pinl  Secuiy  Ciop
wf Bookmarks £ L [Ptz Ziveporter mai ReportsdF 15559 U0 E LB Fepart_G1555 himl =]
B Instant Message Interret 5 Lookup [ MewaCool
i AdForce Network Report
& Excer

Network summary by website” for Demo Network 06-08-98 to 06-09-98

B10/98 |
Wehsite Impressions. Clicks Trans C-Rate T-Rate
104 4 a 3.85 oo
American Demographics / Market 1 a a il oo
Demao Wehsite 4 1 a 2600 oo
IMGIS 1 a a il oo
Kaetron Software 3662 57 a 156 oo
MediaCentral 1 a a 00 oo
ParenthoodVWeb 1117 a a a0 oo
SeniorCom 713 4 a 56 i}
Total Entertainment Network 385 a a il oo
iCanSucceed.com 8 a a il oo
Totals 5,996 66 o 1.10 oo

Subject to verification by Audit Bureau ‘erification Services, a division of The Audit Bureau of Circulation, Inc

Impressions

4000

3500

3000

2500
= | |Document Done

If View Report is clicked, the browser displays the selected report's
summatized details.
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Web Site Reports

Web Site Reports

Running a New Web Site Report

Using targeted dates, SuperUsers and Web publishers can generate a
variety of reports to track campaign progress during its life cycle.

1 In the toolbar, click the Reports icon and select Web Site Reports
(SuperUsers only, Web publishers select View Reports and proceed to
step 3).

All Weh Sites for Network: ADFORCE, Demo Network — I

lidated I
Kaetran Ad Ready Serving Jahn Adrministratar hitpeiham, <
Kiplinger Ad Ready Serving John Administrator bitpeiisana b
Law Journal Exra Ad Ready Serving John Administrator bitpeiisana |
hacramedia Entered Jahn Adrministratar hitpeiham, <
harket Guide, Inc. Ad Ready Serving Jahn Adrministratar hitpeihamae r—
Mass Music Ad Ready Serving John Adrministrator hitpcihamaee. r
Members, Inc. Ad Ready Serving John Administrator bitposwases.m
Mike's test wehsite Entered IMGIS User- Matt & hitpoihwanan.r
hikes other wehsite Entered IMGIS Uzer - Matt £ hitpeihaminae b

Campaigns Content Units

Wieb Site Info News Wizb Site

2 From the Web Site list, select the preferred site and click Reports
(SuperUsers only, Web publishers proceed to next step).
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Existing Reports For: Joe's Guitars

Run Date | Report Type
lun 10, 1 f

Wed Jun 10, 1998 Activity by date™ for Joe's Guitars

| Time Frame

08-03-98 to 06-09-93

3 Click New Report.

Create A New Report For: ADFORCE, Demo Network -

Regular Reports

-

A ctivity by bro

Activity by domain

Activity by operating systam
Activity by area code

Activity by semice pravider
Activity by date™

Activity by hour

Activity by pay type™

Activity b countre

Custom Reports

Choose a report, then press NEXT

4 From the Report list, select the preferred report and click Next.
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2 |la|s5 |68 |7 |8 |9 T2 | a |01 |1z |13
10 [ 11 [ 12 |13 | 18 | 15 | 16 14 [ 15 [ 16 | 47 | 18 | 19 | 20
17 |18 [ 19 | 20 | 21 | 22 | 22 29 |22 |23 (24 |25 |26 | 27
24 (25 |26 |27 |28 | 2a | 30 2z | 20 | 20
31

Tue May 28 1932 Tuz Jun 3 1932

Start Date End Date

Select START and END dates

Create A New Report For: ADFORCE, Demop Network -

5 Use the calendars to choose a Start and End date for this report and

click Order Report. The report processes and then displays in the
Existing Report list.
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Viewing and Deleting a Web Site Report

This section instructs SuperUsers and Web publishers how to view any
listed historical reports.

1 In the toolbar, click the Reports and select Web Site Reports
(SuperUsers only, Web publishers select View Reports and proceed to
step 3).

All Weh Sites for Metwork: ADFORCE, Demo Network - I

3 alidz ( Ty e
kaetran Ad Ready Serving Jobin Administratar bt baaeae 2
Kiplinger Ad Ready Serving Jabin Administratar bt b
Laww Journal Extra Ad Ready Serving Jabin Administratar bt inana ]
macromedia Entered John Administrator bitp a2
market Guide, Inc. Ad Ready Serving John Administrator hitp s r—
Mass Music Ad Ready Serving Jabin Administratar bt inana o
mMembers, Inc. Ad Ready Serving Jabin Administratar bttposanas.m
Mike's testwehsite Entered IMGIS Uzer- Matt £ hitpe o r
mikes otherwehsite Entered IMGIS User - Matt £ hitpoihwana b
d| I 2l

Campaigns Corntent Units ] Report=s

wisb Site Info New Wb Site Close

2 From the Web Site list, select the preferred site and click Reports
(SuperUsers only, Web publishers proceed to next step).
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Existing Reports For: Joe's Guitars -
Run Date | Report Type
Jun 10 el
Wed Jun 10, 1998 Activity by date™ far Joe's Guitars

| Time Frame

From the list, select the preferred Report and click View Report/
Delete Report.

7 website revenue report* for | new web 04-98 to 05-98 - Netscape
File Edit Yiew Go Communicator Help

2 @ A D4 2 £ @ & @

Back foue Reload Home Seach Gude Prnt  Secuity Giop

" Bookmatks i L : Freporter imgis. D 1562986/ 0T /R eport_56298 html _;[
B Instant Message (5 Intemet (4 Lookup [ HewtCool

% AdForce Website Report
e Exent
Website revenue report” for | new web 04-98 to 05-98

5/22/08

May

Cortert Unit Audited Ads Delivered Post Audit Netwr. % CFM$ Other $ Total §

tes cu2 No 0 0 0 0.0 000 0.0
test cu No 0 0 0 0.0 000 000

test cud No 0 0 0 0.00 000 000

teet cuk No i i 0 0. 0.00 0m
Month Total 0 0 0.00 0.00 0.00
Grand Total 0 0 0.00 000 0.00

Subject to verification by Audit Bureau Verification Sewvices, a division of The Audit Bureau of Circulation, Inc.

Subject to Billing Corrections and A djustments

= | |Document Done

If View Report is clicked, the browser displays the selected report's
summarized details.
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Advertiser Reports

Running a New Advertiser Report

Using targeted dates, SuperUsers and Advertisers can generate a variety
of reports to track campaign progress during its life cycle.

1 In the toolbar, click the Reports icon and select Advertiser Reports
(SuperUsers only, Advertisers select Campaign Reports and proceed to

step 3).
Advertiser | Status | owner | Address -
Firsst LISA Bank Entered John Administrator DC - Washington
First USa Entered John Administratorx- e
Golden Palace Yalidated Joewilsan Ca- Quehec
Golf Scorebook Yalidated John Administrator CA - Rancho Fare J
IBM P C Co Entered Michael Feinberg  FY - Mew Yark
Intel Yalidated John Administrator CA - Santa Clara
Internat Advertising, Inc. walidated John Administrator CA - Anytown
Intertec Yalidated John Administrator MY - lthaca
oe's Guitars walidated Sandi Mathers A - Mewport Beach
Liohn Tanner Yalidated John Administrator CA - Cupertino
l-aetron walidated John Administrator T - Spring
lraft Frterar Anhn Administratne CA - Yo Toven j

Advertizer Info Campzigns Newe Campaign Repart=s

Hewr Adwertiser Cloze

2 From the Advertiser list, select the preferred Advertiser and click
Reports (SuperUsers only, Advertisers proceed to next step).
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Existing Reports For: Joe's Guitars

| Time Frame

Run Date | Report Type
E Jun 10,

Wied Jun 10, 1998 Activi 06-08-98 to 06-09-98

3 Click New Report.

Regular Reports

-

Campaign summary by hrowser
[Campa SUMr by se provider
Campaign summary by operating syste
Campaign summary by area code
Campaign summary by website* (detailad)

Campaign summary by date®

Campaign summary by haur

Campaign summary by domain

Camnaian summan report” R

Choose a report, then press NEXT

4 From the Report list, select the preferred report and click Next.
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Create A New Report For: Joe's Guitars - I
4 un b I IREE 4] wun P 4| 1235 B
1]lz]z|als|e
7= |0 g | o 10|11 |1z ]2

4 [ 45 [ 16 | 17 | 18 | 19 | 20

21 | 22 | 23 |24 | 25 | 26 | 27

28 |29 | 30
Mon Jun 5 1333 Tue Jun 9 1335
Start Date End Date
Select START and END dates

<= Previous

5 Use the calendars to choose a Start and End date for this report and

click Next.
Create A New Report Foi e's Guitars —
Campaign | Start Run | End Run |
Bstrings of Steel Tue Jun9 1998 Tue Jun30 1998

Choose a campaign, then press Order Report

6 From the Campaign list, select the preferred campaign and click Order
Report. The report processes and then displays in the Existing Report
list.
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Viewing and Deleting an Advertiser Report

This section instructs SuperUsers and Advertisers how to view any
listed historical reports.

1 In the toolbar, click the Reports icon and select Advertiser Reports
(SuperUsers only, Advertisers select Campaign Reports and proceed to

step 3).
Advertiser | status | Owner | Address A
Firsst LISA Bank Entered John Administratar DC - Washington
First USa Entered John Administratorx -
Golden Palace Yalidated Joe Wyilson Ca- Quebec
Golf Scorebook Yalidated John Administrator CA - Rancho Fore J
IBM P C Co Entered Michael Feinberg MY - Mew vork
Intel Yalidated John Administrator CA - Santa Clara
Internat Advertising, Inc. walidated John Administratar A - Anytown
Yalidated
Yalidated
Llohn Tanner walidated - Cupeding
Kaetron Yalidated John Administratar Tx - Spring
l«<r|r-xﬂ Frtarar Anhn Administratne CA - Yoor Town | Jj
4 »

Adwertiser Info Campaigns Menw: Campaign

r

2 From the Advertiser list, select the preferred site and click Reports
(SuperUsers only, Advertisers and proceed to next step).
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CHAPTER 9 Reports

Ezisting Reports For: Joe's Guitars

Run Date | Repart Type

Jun 10,1

WedJun 10, 1998 Activity by date* for Joe's Guitars

| Time Frame

06-03-93 to 06-09-93

Delete Report.

From the list, select the preferred Report and click View Report/

3 Campaign summary by website* (detailed) for ABC 04-05-98 to 05-31-98 - Netscape

File Edit ‘iew Go Communicator Help

y = -

£ | 4
Back  Fonpzid Reload  Home  Seach  Guide  Prit  Secuity  Siop

b
5

wf Bockmarks 4 L Jteponter.mgis.com/ e D etail5E71 01 KEFCOY M/Feport_6a 710 himl

& Instart Message Intemet ( Lookup ([ New&Cool

va AdForce Advertiser Report

o Bl
Campaign summary by website” (detailed) for ABC 04-05-98 to 05-31-98
1/98
ParenthoodWeb, LLC / Homepage
Content Unit / Campaign Impressions Clicks Trans CRate T-Rate
Parenthoodveb, LLC / Homepage
Quicken .. Copy # 2 .. Version 55 ] 1} 0.00 0.00
Campaign Total 55 0 [ 0.00 0.00
Website Total 55 0 [ 0.00 0.00
Total Entertainment Network /
Content Unit / Campaign Impressions Clicks Trans CRate T-Rate
Total Entertainment Network / Garme Selector
Quicken .. Copy # 2 .. Version 51 1] 1} 000 0.00
Campaign Total 51 0 [ 0.00 0.00
£ [Newscape - : - o o

If View Report is clicked, the browser displays the selected report's

summarized details.
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Accept Campaign

Used by Web sites to accept ad campaign delivery on their content units.

Active, Campaign Status

A campaign presently delivering impressions.

Ad Banner

A graphic image used on Web sites to advertise a product. Advertising banners can
vary in size, presentation, and format such as HIML, GIF, GIF89, JavaScript, Java,
and Shockwave.

Ad Caps

A number that an ad campaign has to reach before delivery stops. There atre two
types of Ad Caps:

¢ Ad Cap Dollars are the total dollars to be allocated for a campaign

¢ Ad Cap Impressions are the total impressions requested for delivery

Ad Cap Dollars

The total dollars allocated for a particular campaign.

Ad Cap Impressions

A read-only field that displays the total impressions ordered, calculated using the
Cost per 1,000 Impressions and Ad Cap Dollars amounts.

Ad Dollars Spent
A read-only field displaying the total dollars spent to date.
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AdID

An advertising campaign ID number.

Ad Percent of Sale

The Advertiset's vatiable cost for every sale, transaction, ot inquity.

Ad Placer ID

A unique number that identifies an Advertiser.

Ad Ready Pending, Web Site Status
The Web publisher has been validated and is ready to deliver advertisements.

Ad Redirection

A method that serves advertisements to consumers from a non-AdForce server.

Ad Styles

The ad style that can be used in a campaign, such as GIFs, HTML, and JAVA
Applets.

Ad Size ID

A numerical value that identifies the advertising banner’s size (width x height)
that 1s to be displayed.

Ad Sizes
The dimensions (height x width) of a given advertisement.

AdForce Cookies

The first time an AdForce ad banner is delivered, a cookie 1s written to a uset’s
computer once, and is not Web site or Advertiser-specific. AdForce cookies are
system-specific. If cookies are turned off in a user’s browser, then each time an
AdForce ad request is made, the user is prompted to accept the cookie. This
acceptance is not required to serve an ad banner.
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AdForce Niche

Categories that can be used to further describe content unit groups.

AdForce Service

Creates, manages, targets, and reports advertising on the World Wide Web (WWW)
to connect brands and products to potential customers. AdForce allows clients to
manage all administrative and technological aspects of Internet advertising.

Administration
SuperUsers use this function to:
* Enable entering, editing, and deleting of SuperUsers

¢ Create Niche Network categories

* Establish the defaults used when entering and approving campaigns. For
Advertisers and Web publishers, this section allows the modification of address
and billing information that was entered when originally registering.

Advertiser and Campaign Trees

A split-screen window that lists Advertisers and their associated campaigns in the
top section, and customizable menu folders in the bottom section. Any standard
Advertiser or SuperUser operation can be performed in this section.

Advertiser ID

A unique ID number created to identify the Advertiser when first registering.

Advertiser Info

The Advertiset's address and billing information that was originally entered when
registering,

Advertiser Name

The client supporting the ad campaign.
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Advertiser User

An advertising agency representative responsible for scheduling and modifying
campaigns to meet the unique targeting criteria identified by clients.

Agency Buy

Agency Buys were designed for Advertisers that run specialized ad campaigns
that target Web sites not signed up under one Network umbrella, as they are with
Ad Sales Organizations. These campaigns are very large, frequently involving the
delivery of hundreds of millions of ads. Because the campaigns are large and
specific Web sites have been selected by the advertising client requesting delivery
or the agency itself, separate contract negotiations are performed for each Web
site for each campaign. Agency Buys are considered Open Inventory because the
AdForce Inventory Management System (IMS) does not calculate available
impressions; nor 1s there any kind of impression measurement and distribution
management performed by the AdForce Service.

Agency Percent
The advertising agency's percentage of the Ad Dollars Spent.

Alternate (Alt) Text

Commonly used in Web pages as a textual description of graphical images that
are used as links.

Area Code Targeting

Targets individuals using the area code of their corporate IP address.

Avails

An abbreviation for total available impressions. Available inventory is based on
the targeting criteria, such as dates, times, and content units, that an Advertiser
has selected for a campaign.

G-4  AdForce User Guide, \ersion 2.6



GLOSSARY

Barter Ads

Advertisements traded for something other than money, such as goods and

services.

Bonus/Make Good Ads

Advertisement used to make up the difference when an advertising campaign
under-delivers.

Bought Dollars

The bought dollars are calculated based on the Bought Impressions that have been
distributed to all the Web sites.

Bought Impressions

The total bought impressions that have been agreed on by all the Web sites that
have been targeted for a campaign.

Broadcast Message

Allows SuperUsers to send e-mails to any or all of the Ad Sales Organization's
affiliates.

Browse

Enables a Web publishet's home page to be viewed.

Browser Type Targeting

Targets individuals by their specific browser.
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Buy Type
Enables Advertisers to choose a particular campaign buy type:

* Guaranteed Inventory Buy
* Open Inventory Buy

e Site Data Buy

¢ Keyword Buy

* Agency Buy

Caching

A method of temporarily storing data, such as Web pages, GIFs, and other
images to help speed up the downloading of Web pages. Caching Web pages
mmproves internet performance because files do not have to be downloaded
from the Internet as they are stored on the user’s hard drive. Caching is also
beneficial to the World Wide Web because there are fewer hits to Web servers.

Calculating Inventory

See “Inventory Management System (IMS)” on page G-14.

Campaign

A buy where the targeting criteria and flight times are the same. These campaign
buys are scheduled to deliver targeted advertisements on AdForce Service Web
sites viewed by viable consumers. Advertisers can target very specific consumers
by being able to select multiple campaign buy types and targeting criteria.

Campaign ID
The ad ID number created when first scheduling a campaign.

Campaign Name

The name chosen for the Advertiset/product.

Campaign Payment Type

Determines the category of advertisements delivered.
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Campaign Status

Describes what the status 1s for the campaign, such as Entered, Validated, or
Expired.

Campaign Summary

Displays an Advertiset's campaign characteristics in their browser.

Check for Predictable Inventory
Predicts available keyword inventory.

Class C Address

The first three sets of numbers in an IP Address. When AdFozrce receives a request
for an advertisement, the IP Address is converted to a Class C Address.

Example: If an TP Address is 128.121.4.5, then the Class C Address is
128.121.4

Content Unit ID

A unique number identifying the Web site/content group within the Ad Sales
Organization.

Content Units
Groups of ad-delivering Web pages categorized and labeled by Web sites. Content

units can be as large as an entire Web site, or as small as a single URL. Content
units provide a more flexible way for sites to categorize pages, providing both an
easiet:

* Approach to registering a site

* Way for Advertisers to target their advertising message

Copy Campaign

Allows an Advertiser or SuperUser to copy previous campaigns.
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Cost Per Click (CPC)
The Advertiser's cost for 1,000 banner clicks.

Cost Per Impressions (CPM)

The Advertiset's cost for 1,000 delivered banner impressions.

Cost Per Transaction (CPT)

The Advertiset's cost for every sale, transaction, or inquiry.

Country Targeting

Enables consumers to be targeted nationally and internationally.

Create Folder

Creates a new folder in either My Folder or depending on the Permission level,
the Network Folder.

Creative

The advertising banner.

Data Words

Words that users enter or choose, such as search or query terms that identify a
content unit. These words are passed to AdForce and an advertisement 1s
delivered.

Date Entered

The date a campaign was entered into the system.

Date Modified
The date a campaign was updated in the system.

Date Validated
The date a campaign was validated in the system.
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Decline Campaign

Used by Web sites to decline ad campaign delivery on their content units.

Declined By
Displays the Web publishers that have declined campaign ad delivery.

Default Ad Link URL

If a URL 1s not specified for an uploaded creative, the advertising banner will link
to this default Web site URL when clicked.

Default Banner
A default banner is an ad placeholder used in the following situations:
* When there are no active campaigns targeted to a site

* On Web sites to build IMS history

* When an incomplete request is being made from a browser to AdForce

Newly setup Networks must submit a default ad to their AdForce Client Services
representative for each ad size available to that Network. AdForce personnel enter
default ads into the AdForce Service. These ads can display anything that the
network wants, from a promotional ad to a public service ad. Initially, an AdForce
ad 1s used as a placeholder until the Network ads are received.

Default CPC
The Advertiser's default cost for 1,000 banner clicks.

Default CPM

The Advertiset's default cost for 1,000 banner impressions.

Default CPT

The Advertiset's default cost for every sale, transaction, or inquiry.
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Default Commission

The Advertiset's default ad cap percentage.

Default Maximum User Frequency Per Ad

The default maximum amount of times any one particular user can see the same
ad banner.

Default Split
The Web publishet's default percentage of every dollar spent.

Desired Dollars
Used to request any impressions that become available during the life of a
campaign.

Desired Impressions

Used to request additional impressions that become available during the life of a
campaign.

Domain Type Targeting
Targets individuals by their domain, such as COM, EDU, GOV, MIL, and ORG.

Edit Campaign
Enables Advertisers and SuperUsers to modify campaigns during any period in a
campaign's life-cycle.

Encryption

The conversion of data into a secret code for transmission over a public
network.

End Campaign Today
Stops a campaign at midnight.
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Entered, Agency Status

The Advertiser is entered, but not validated.

Entered, Campaign Status
A campaign is scheduled and ready for validation.

Entered, Web Site Status
The Web publisher is entered, but not validated.

Est. Click Rate

When employing a CPC Buy, this field is used to enter the campaign's estimated
click rate.

Expired, Campaign Status

Campaigns that are completed.

File Name

The advertising bannet's file name.

Firewall

A security policy collectively or individually implemented using host systems,
routers, software, network configurations, and so on. Implementing these policies
protects the network from unwarranted intrusion by limiting or eliminating outside
access while allowing inner network users to gain Internet access. A firewall
controls all of the communications into ot out of the network.

Fixed

Enables either the Total Dollars or Total Impressions to be locked in so that when
the Cost per 1000 figures are calculated, they will adjust accordingly.

Geographic Demographic Targeting

Includes targeting options for Area Codes, SIC codes, and Countties.
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Guaranteed Inventory Buy

A buy that targets selected content units in the AdForce Service and guarantees
impressions will be delivered.

Home Page URL

The address that accesses the home page (the first page) on a Web site identified
when adding a new Advertiser or Web site.

Hypertext REFerence (HREF)

A naming convention used in HIML script to identify a link to another Web
page or file. The HREF= 1s followed by the target’s URL.

Example: a href="http://www.adforce.com/subdirectory/
information.html"

HTML Transaction Tags

A tag enabling Advertisers to track consumer data regarding purchases. Web
sites placing HI'ML transactional tags on their confirmation pages permit such
tracking because they capture and store transactional information. Accurate
HTML transactional tags are crucial to supplying the necessary transactional data
for billing, auditing, and reporting campaign activity.

HTML Web Tag

A tag that is placed onto a site's Web page that enables advertisements to be
delivered.

HyperText Markup Language (HTML)

Based on SGML, HI'ML is the document format used on the Web. Web pages
are created using Web tags that are embedded into the text. The HTML defines a
page’s layout, such as structuring text into headings, paragraphs, tables, and
hyperlinks. When a browser requests an HIML Web page, it interprets the
HTML and displays the results. The AdForce Service uses HIML transactional
tags to deliver advertisements.
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IFRAME Tag

AdForce’s IFRAME Tag enables accurate and versatile rich media ad delivery,
regardless of a user’s browser type or image caching. This tag is called the IFRAME
Tag because 1t uses the IFRAME SRC=htm/ standard to serve dynamic HTML to a

browset.

IMG SRC

A naming convention used in HTML script to identify a URL from where to
retrieve an image. The IMG SRC function is followed by the image’s URL and file

name.

Example: img stc ="http://www.adforce.com/subdirectory/image.gif

Impressions Delivered

A read-only field that displays the total impressions delivered to date.

Include New Content When Available

When chosen, allows impression delivery to content units that have been added
after scheduling a campaign.

Incomplete, Agency Status

The entering of Advertiser information is not complete.

Incomplete, Web Site Status

The entering of Web publisher information is not complete.

Insertion Order (I0) Number

The campaign’s assigned insertion order number.
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Internet Protocol (IP) Address

The address of a computer attached to a TCP/IP netwotk, written as four sets of
numbers separated by periods, as in 728.727.4.5. Each client and server station
must have a unique IP address. Client workstations have either a permanent IP
address or one that is dynamically assigned to them for every dial-up session.
The AdForce Service suppotts an IP address/Class C database that is used in
targeting ad campaigns.

Invalid, Agency Status
The Advertiser is invalid.

Invalid, Web Site Status
The Web publisher is mvalid.

Inventory Management System (IMS)

Calculating available advertising inventory is performed by AdForce's Inventory
Management System (IMS). When Web sites embed an AdForce tag into their
HTML script, the AdForce Service immediately begins to track how many Azts
(with what targeting criteria) are being performed on the site’s Web pages. Each
day these hits are calculated and compared with data acquired from previous
days. Over time, a history is developed for every Web page advertisements are
delivered to. The algorithm that is used to calculate the maximum number of
available impressions predicts future inventory based on past performance.

Java Ready

Used by Web sites to indicate if they serve rich media advertisements on a given
content unit.
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JavaScript

A scripting language developed by Netscape (with Sun Microsystems) to be an
extension of HIML, and is a programmable APT allowing cross-platform scripting.
JavaScript enables developers to dynamically manipulate Web pages to process user
mput such as forms, pull-down menus, and queries. JavaScript is easier to use
because it 1s a scripting language and not a complete programming language, such
as Java.

Job Number

The campaign’s assigned job number.

Keyword Buy

A Keyword Buy targets keywords. Keywords are words and categories that
consumers input mnto different search engines and directory services to find
specific information on the Internet.

Keyword Targetable

When chosen, a content unit can be targeted using keywords.

Keywords

Words and categories that consumers input into different search engines and
directory services to find certain information on the Internet.

Links To

The URL that an advertisement connects to when clicked.
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Locked/Locking Content Unit

A function reserved for SuperUsers, and prevents Advertisers from targeting
campaigns to that content unit. This can be used for exclusive campaigns or if a
Web site wants to temporarily lock their content units because they are expecting
to serve ads for a sponsor. Locking content units does not work in the two
following situations:

* If a campaign 1s already delivering advertisements to a content unit, locking
that content unit does not stop ad delivery.

* If a campaign has already been scheduled on a content unit, locking it has no
effect. Advertisements will still be delivered on the scheduled date.

My Folder

A personal folder where Advertisers and campaigns can be added, and new
folders can be created to distribute work in a customized fashion.

Network Admin

A predefined permission category that applies the highest permission level to a
user. When applied, the user can perform any AdForce Service function, from
setting up and identifying Network defaults, to scheduling campaigns and

creating content units.

Network ID

A number that identifies a specific Network Organization affiliation.

Network Folder

A folder that can be viewed by the entire network and can only be customized by
users with high-level permissions. Allows organizations to display Advertisers
and campaigns 1n a way similar to their particular business model.

Network Information

A Network's name, address, and default functions.
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Network Niche

Unique categories developed by SuperUsers to group Web publishers by overall
content.

Network Niche Management
Allows the adding, editing, and deleting of network niche categories.

Network Split %

The Web publishet's percentage of the total dollars spent on ad delivery, split with
the Ad Sales Organization. This only applies when content units are sold by a
third-party sales organization and not by the Web publisher.

New Campaign

Enables a SuperUser or Advertiser to choose the type of buy they want and enter a
new ad campaign.

New Items

Displays new Advertisers and campaigns entered into the AdForce Service until an
administrator moves them into the Network Folder.

New Web Site
Enables a SuperUser to add a new Web publisher.

Niche

Unique categories developed by Network SuperUsers to group content units by
overall content. When a Web publisher creates a new content unit, they have the
option of registering that content unit under a niche. This is helpful for Advertisers
who are interested in targeting ads to a specific industry or niche.

Example: A category created called Television would include all the Web
publishers run by local and national television stations
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Niche Networks
Unique categories developed by SuperUsers to group Web publishers by overall

content.

No Image Yet

Simulates an ad that can be used during Web site and content unit targeting,

No Limit
When chosen, there is no limit to how many advertisements can be repeatedly
delivered to each user.

Notification

A message submission and retrieval system that enables users to monitor and
confirm the activities of their accounts in real-time while being able to send
messages across the entire network.

Online Demographic Targeting

Targeting options for Domain Types, Service Providers (ISPs), Browser Types,
and Operating Systems.

Operating System Targeting
Targets individuals by their operating system.

Open Inventory Buy

A buy where Advertisers are not guaranteed a certain number of impressions.
Open Inventory impressions are not served in any particular distribution
pattern, so impressions are delivered whenever there is available space.

Out of Money, Campaign Status
When a campaign's ad cap has been reached before the campaign's end date.
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Owner, Campaign

The campaign owner (not necessarily the individual who scheduled the campaign).

Owner, Web Publisher

The Web publisher owner (not necessarily the individual who entered the Web

publisher).

Page ID

A number assigned to a specific Web page.

Permission Profile Template

Pre-defined permission categories that allow users access to certain types of
information.

Permissions

Permissions are assigned to users by Network Administrators who define what

these users can view, create, and modify. Permissions are:

* Based on a user’s login and password
* A security measure designed to reduce unwanted mistakes

* Prevent the unnecessary disclosure of proprietary information

The AdForce Service has a set of predefined permissions, but assigning
permissions 1s not limited to only these predefined categories. Network
Administrators can assign any permission to any uset.

Pick Logo File

Used to insert the Ad Sales organization's logo into the AdForce Service.

Pick File
Opens the operating system's file pick menu.
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Planned Dollars
The total dollars planned (allocated) for a campaign.

Planned Impressions
The total impressions planned for a campaign.

Plug-in

An auxiliary program that works with certain software to enhance its capability.
Plug-ins are often used in 1mage-editing programs, such as Photoshop, to add
filters for special effects. Plug-ins are added to Web browsers to enable them to
support new types of content, such as audio and video. The term is mostly used
for software, but could also refer to a plug-in module for hardware.

Priority, Campaign
Describes the priority of the campaign's ad delivery compared with other
campaigns.

Profile Builder

Creates unique targeting profiles. These targeting profiles are created by selecting
any combination of questions and the answers to those questions from the Web
site questionnaire created i Questionnaire Management. The questions and
answers selected are queried in the database and a list of the Web sites that fit the
specified criteria are displayed. Network representatives select profiles during
campaign scheduling to more effectively target specialized Web sites that best fit
their targeting criteria.

Promotional Ads

Advertisements that promote either a Web publisher or the Network itself.
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Provider Profiles

Groups of Web sites that conform to a certain set of criteria identified by a
Network representative in Profile Builder. Profiles are selected by Advertisers
during campaign scheduling to more effectively target specialized Web sites that
best fit their targeting criteria.

Proxy Server

A a type of firewall used as a Web server. This is a transparent server that receives
user requests behind a firewall and requests that same information from Internet
servers outside of the firewall. This information is then received and filtered by the
proxy server and sent back to the user who made the initial request.

Public Service Ads

Advertisements for non-profit organizations, charities, and philanthropic
organizations that are delivered between other advertisements.

Push Campaign

Overrides the 24-hour grace period and immediately begins a campaign. A
campaign must be saved and validated before using this functionality.

Questionnaire Builder

Enables agencies to set up and manage Web site questionnaires, and these answers
(data) populate the Media Plans database. By answering these questions, a Web site
creates a detailed profile that identifies its unique characteristics. Unique targeting
profiles can then be created in Profile Builder that are used for campaign
scheduling.

Questionnaires

Used to help build Web site profiles. Web sites’ profile data can be queried and
organized into groups of targetable Web sites that are used during campaign
scheduling.
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Rates

A section exclusively used by SuperUsers during campaign validation to enter a
campaign's financial requirements.

Rates Spreadsheet

A spreadsheet summary that shows the rates for a campaign, as well as all the
rates for Web sites and content units. This is useful for reviewing a campaign's
overall impression and rate distribution.

Redirect URL

An ad style that is selected when the Redirect Ad option is chosen that indicates
redirect advertisement delivery.

Redirects To
The URL that redirect images are retrieved from.

Refresh Queue

Displays any new messages sent since logging in or last Refreshed.

Replication

The method of copying data from a Master database over to a Slave database.
AdForce unofficially uses this term to indicate that newly scheduled campaigns
have been copied over to the ad servers for campaign delivery, as with a Push
Campaign.

Reports

Allows Advertisers, salespeople, or Web publishers to select from over 40
different standard reports covering every targeting parameter.

Request Notification

A user can be notified of activities relevant to their accounts through the work

queue or e-mail.
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Run Time Demographics (RTDs)

RTDs include Online and Geographical Demographical parameters that can be
used in campaign scheduling to target ads to unique user groups.

Online Demographic Targeting:

* Domain Types

¢ Internet Service Providers (ISPs)

* Browser Types

* Operating Systems

Geographical Demographic Targeting:
e Area Codes
e Standard Industrial Classification (SIC) Codes

¢ Counttries

Sales Admin

A pre-defined permission category enabling the user to set up Advertisers,
schedule campaigns, and run any report type to monitor campaign progress.

Sales Executive

A pre-defined permission category enabling the user to generate Advertiser
reports.

Schedule

A calendar used to define a campaign's delivery times and dates.

Search For Campaigns

Enables a user to search for campaigns by entering a variety of unique criteria, such
as Campaign ID, Campaign Name, Advertiser Name and/or Campaign Status.
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Selected %

Indicates the total percentage of impressions requested measured against the Ad
Cap Dollars.

Send Notifications
In Agency Buys, an e-mail notification about a campaign's characteristics can be
sent at anytime to all Web sites.

Sequence #

The sequential order that advertisements are scheduled to be delivered if more
than one is being used.

Service Provider (ISP) Targeting

Internet Service Providers (ISPs) target individuals by their service provider.

Shockwave

A browser plug-in that allows output from certain software to be viewed on the
Web and is usually used for viewing animated sequences. Shockwave banner
advertisements can be delivered on Web sites using the AdForce JavaScript tag,
but users must have the Shockwave plug-in installed to view the ads.

Site Admin

A pre-defined permission category enabling the uset to set up Web sites/content
units for ad delivery.

Site Data Buy

A Site Data Buy targets site data words. Site data words are words that a site

y targ
possesses about its visitors that it dynamically passes to the AdForce System for
targeting.

Site Data Targetable

When chosen, a content unit can be targeted using data words.
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Standard Industrial Classification (SIC) Codes
Four-digit codes developed by the U.S. government to universally classify

manufacturing and non-manufacturing businesses while describing their economic
activity. There are 10 major categories with numerous subcategories:
¢ (01-09) Agriculture, Forestry & Fishing

* (10-14) Mining

* (15-17) Contractors/Construction

* (20-39) Manufacturing

* (40-49) Communication, Transportation & Utilities

* (50-51) Wholesalers

¢ (52-59) Retailers

* (60-67) Finance, Insurance & Real Estate

* (70-89) Services

* (90-99) Government Offices

SIC codes can be targeted during campaign scheduling,

Stop Campaign Now

Stops a campaign’s ad delivery within two hours or less.

SuperUser

A system administrator able to perform any Web publisher or Advertiser operation
in addition to their own duties. Access to the different aspects of the AdForce
Service can be limited by employing any of the various permission levels.
Permission levels are assigned by a company’s primary Network administrator.

System Configuration

Allows users to change their browset's default executable (EXE) path.

Tag Version

The AdForce tag's release version number.
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Targeting
A method used to zero-in on certain categories for consumers, such as
Geographic and Online Demographic Targeting.

Time Stamp

A date/time that is dynamically placed into an AdForce Web tag when an ad
request is made. Time stamps help prevent caching because each new ad request
requires a new time stamp that changes the request each time. A viewer’s
browser will always request a new ad to be delivered, as each request is unique
with a different time stamp.

Total Impressions

Displays the total impressions available to a campaign using the Ad Cap and
calculating the Estimated Click Rate with both the CPM and CPC figures.

Total Inventory Available

Displays the total number of impressions available using the specific targeting
criteria.

Traffic Admin

A pre-defined permission category enabling the user to schedule and modify
campaigns to ensure accurate delivery, and run any report type to monitor
campaign progress.

Transaction Tag

A Web tag that is placed on an Advertiser’s confirmation page (the page used to
confirm that a transaction has occurred). Using this tag, information about a
transaction is dynamically passed to AdForce for billing and reporting purposes.

URL

Uniform Resource Locator is an address that identifies the route to a file on the
Web. Addresses include any applicable subdirectory paths, which are separated
by a slash (/) symbol.
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URL Link

An address that commands a browser to /Zn& to another document on the same

server or on a remote servet.

User Frequency

Only used in Guaranteed Inventory/Keyword Buys. Max in User Frequency is the
maximum number of campaign advertisements to be delivered to each viewer. No
Limit in User Frequency limits how many campaign banners are repeatedly
delivered to each viewet.

User Management

Enables the entering, editing, and deleting of SuperUsers, Advertisers, and Web
publishers.

Validate a Campaign

When a SuperUser reviews an entered campaign and enters the ad cap, rate, and
type of impression delivery.

Validated, Agency Status
The Advertiser is entered and validated.

Validated, Campaign Status

A campaign that is validated with impressions purchased, and will begin on its
scheduled date.

Validated, Web Site Status
The Web publisher is entered and validated.

Validating

The method that a SuperUser uses to confirm a campaign.
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Validator
A SuperUser who validates an Advertiser or Web publisher.

View All Web Sites
Displays a list of the Network's Web publishers.

View by Niche

Alphabetically lists the Network's niches with content unit subcategoties.

View by Web Site
Alphabetically lists Web publishers with content unit subcategories.

View Campaign
Allows a Web publisher to review a campaign's material to ensute it is
appropriate with a content unit's material.

View Expired Campaigns >=30 Days

When chosen, allows a user to see historical campaigns older than 30 days.

Web Publisher Users

A Web publisher or site representative responsible for setting up Web pages to
receive advertisements scheduled by Advertiser users and SuperUsers. This
person creates and modifies those content units that advertisements are targeted
to, approves advertisement delivery, and generates reports detailing advertising
delivery progress.

Web Site ID
A unique ID number created to identify the Web site.

Web Site Info.
The Web publishet's address and billing information.
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Web Site Revenue %

The percentage of the total ad dollars spent on ad delivery, split with the ad sales
organization.

Web Site User

A Web publisher or site representative responsible for setting up Web pages to
receive advertisements scheduled by Advertisers and SuperUsers.

Work Queue

Displays the user’s latest account and transaction’s activities.

Zip File

A file that holds multiple compressed files. AdForce uses zip files to load rich
media creatives. Zip files are frequently used when sending or downloading large
files over the Internet. Since a zip file is compressed, the file is made smaller and
can be transported faster.
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