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AN EMPIRICAL ANALYSIS OF CONSUMERS’' UNDERSTANDING OF THE
RELATIONSHIP BETWEEN SPONSORED LINKS AND “SEARCHED FOR”
LINKS ON INTERNET SEARCH ENGINES

Dr. Thomas J. Maronick, DBA, JD

QUALIFICATIONS

I am a Professor of Marketing at Towson University in Towson, Maryland, and
have Been a member of the Marketing faculty since 1987, My primary teaching
responsibilities are undergraduate and graduate courses in Marketing Research and
Marketing Strategy. My educational background includes an undergraduate degree in
Philosopily from St. Thomas Seminary, a Masters in Business Administration from the
University of Denver, a Doctorate in Business Administration with a major in Marketing
from the University of Kentucky, and a JD from the University of Baltimore School Of
Law. My curriculum vita is attached as Exhibit A and provides a more detailed summary
of my educational background and profess}onal experience.
BACKGROUND AND EXPERIENCE

From 1980 through 1997, I was the Director of the Office of Impact Evaluation in
the Bureau of Consumer Protection at the Federal Trade Commission (FTC). In that
capacity I served as the FTC staff expert on marketing, advertising, consumer behavior,
and survey matters, and provided advice on marketing-related matters to the legal staff in
each of the Bureau’s Divisions' and to the Director and Associate Director of the Bureau
of Consumer Protection. As the Director of the Office of Impact Evaluation, I also

designed and implemented over 300 consumer studies on behalf of the Commission in

' The Divisions of the Bureau of Consumer Protection were: Enforcement, Marketing Practices,
Advertising Practices, and Credit Practices.
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support of its litigation activities. Since 1997, when I left the FTC, I have served as an
independent marketing and advertising consultant and have been qualified as an expert in
deceptive marketing and advertising matters in numerous state and federal jurisdictions.
Included in my litigation experience is designing numerous consumner and business-to-
business surveys and serving as a marketing expert in evaluating surveys undertaken by
others as part of their litigation strategies,

Based on my educational background, my experience at the FTC, and my
experience as an independent consultant, I consider myself and have been qualified as an
expert in marketing and survey research and in the evaluation of marketing practices of
firms operating in the marketplace.

MATERIALS REVIEWED
I. Class Action Complaint
SCOPE OF ENGAGEMENT

I have been retained by attorneys representing class plaintiffs to design two
consumer surveys to assess consumers’ inferpretation of the relationship between search
page results and “sponsored links” found on search page results. The surveys assess
consumers’ perceptions of generic and hypothetical sponsored links that may be
presented o a user on Google.com, Yahoo.com, and Ask.com search page results
(Survey 1) and consumers’ perceptions of actual sponsored links that are presented to a
user a3 part of Google search page results (Survey 2). The studies also assess consumers’
perception of the likelihood of being able to purchase the “searched for” company or
trademark holder’s product or service from both hypothetical and actual sponsored link
firms. In designing the surveys I am relying on my educational background, my

academic/teaching background, and my professional experiences designing consumer

oh
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surveys for litigation as described above and in my Curriculum Vitae. I am being
compensaled at $450.00 per hour. My compensation is not dependent on the results of
the surveys ;)r my opinions.
SUMMARY OF OPINION

This research reported here has three parts. The first two surveys are drawn from
a single sample frame (i.¢., an internet panel). The first survey assesses consumers’
perceptions of generic sponsored links across three internet search engine platforms (i.e.,
Google, Yahoo, Ask.com) and consumers’ perceived likelihood of being able to buy a
generic “searched for” product or service from the sponsored link firm. The second
survey assesses consumers’ perceptions of their likelihood of being able to buy a specific
product (i.e., iPad) from three hypothetical sponsored links: “Apple.com,” “Bob’s
Electronic Mart,” and “iPadd $89.34 On Sale.” The third survey is drawn from the same
internet panel and assesses consumets’ perceptions of their likely ability to buy the
products or services from actual sponsored links on the Google search results page for
two particular products and services, here Trek bicycles or Southwest Airlines tickets.

The survey results revealed that high percent‘agcs of respondents believe they
could buy the “searched for” product or service from generic sponsored links. The data
also revealed that a very high percentage of consumers exposed to a “realistic”
hypothetical sponsored link (Apple.com) and actual sponsored links
(Smartfares.com/Southwest, BikesDirect.com) found on the Google search results page
for Southwest Airlines and Trek bicycles believed they could buy the product from the
sponsored link firms. Also, between 40% and 48% of respondents believe they could
definitely or probably buy an iPad from less specific hypothetical sponsored links (i.e.,

“Bob’s Electronic Mart” and “iPadd $89.34 On Sale”). Thus, in my opinion, the three
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surveys described above provide strong objective evidence of initial interest confusion
among consumers in connection with search results pages that contain sponsored links for
companies that do not sell the “searched for” company or trademark holder’s product or
service.

Additionally, significant percentages of respondents (42% - 71%), when asked
about hypothetical sponsored links, believe the sponsored links that are found on internet
search results pages are either “sponsored by,” “related to,” or “affiliated with” the
company or trademark holder’s products or services. Also, when shown actual sponsored
links on search results pages for specific “searched for” brands (e.g., Southwest Airlines,
Trek bicycles), the percent of respondents who believe the sponsored links are
“sponsored by,” “associated with,” or “affiliated with” the trademark holder ranged from
about two-thirds for the a less well-known brand (i.e., Trek bicycles) to about one-third
for the more well-known brand (i.e., Southwest Airlines). These perceived relationships,
i.e., that the sponsored links are sponsored by, associated or related to, or affiliated with
the “searched for” company or trademark, provide a strong rationale for consumers’
belief that they are likely to be able to buy the desired prbduct or service from the
sponsored link when they undertake a search for a company or trademark and see the
sponsored link on the resulting search results page.

The consistency of findings across different types of trademarks (generic,
hypothetical, and actual) and across multiple types of product categories (electronics,
bicycles, and airline tickets) indicates that consumers’ beliefs about their ability to buy
the “searched for” goods and services from the sponsored links is common regardless of
the trademarks searched for. Similarly, the consistency of these findings shows that

consumers believe the sponsored links are sponsored by, associated with, or affiliated
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with the “searched for” company or trademark holder, regardless of the particular
“searched for” trademark. In my opinion, this is because Google has created an
expectation that consumers will be able to buy the company’s products or services from
the sponsored link firm by the inclusion of the sponsored link on the “searched for”
company or trademark results page.

EMPIRICAL RESEARCH

Overall Methodology. The principle objective of the surveys was to assess

consumers’ understanding of the relationship between “searched for” internet search
results and “sponsored links” found on those search results pages. The data were
collected using the Zoomerang.com internet survey platform, with the sample drawn
from an internet panel of individuals who have agreed to provide demographic
information so the sample selected can reflect the conditions specified by the researcher.
The individuals also agree to participate in surveys on a periodic basis. Online surveys
using internet panels is a well-accepted approach in the field of conducting advertising
and consumer surveys’.

The universe for the first survey (Survey 1) were individuals 21 and older who
used either Google, Yahoo or Ask.com search engines and were familiar with sponsored
links that are found on the search results pages. Following Zoomerang.com’s standard
practice, panel members were sent an email message inviting them to participate in an
online survey. There was no mention of the topic of the survey in the invitation email. A
total of 200 completed questionnaires each from respondents who used each of the three

search engines (i.e., Google, Yahoo, or Ask) are included in the analysis below,

? According to Cambiar (May, 2006) 66% of marketing research firms used pre-recruited pancls for about
one-third of their research,
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The universe for the second survey (Survey 2) were individuals 21 and older who
used the Google search engine and used, or would consider using an internet search
engine either for making an airline reservation (on Southwest Airlines) or would consider
using an internet search engine for information about a new bicycle (Trek) and were
familiar with sponsored links that are found on the search results pages for the trademark
holders (e.g., Southwest Airlines and Trek Bicycles). Asin Survey 1, following
Zoomerang.com’s standard practice, panel members were sent an email message inviting
them to participate in an online survey. There was no mention of the topic of the survey
in the invitation email. A total of 200 completed questionnaires each from respondents
who used the Google search engine for either a Southwest Airlines reservation or for
mmformation about a Trek bicycle they might consider purchasing are included in the
analysis below.’

Since the respondents in all surveys use Google and use or would consider using
Google for information in general and refative to the products and services that are the
subject of Survey 2, i.e., airline travel, Trek bicycles, the respondents are in the target
market for the trademarked goods and services and, therefore, in the universe that is

appropriate for this research,

Methodology — Survey 1. Respondents who qualified for the Survey 1, i.e,, used
internet search engines and used one of the three search engines (Google, Yahoo,

Ask.com) were first asked how frequently, if at all, they used company names or

* To obtain 200 completed surveys from Trek respondents required & sample of 2084 compared to 252
respondents to complete the Southwest airlines part Survey 2. This suggests that identifying the perceived
relationship between “searched for” trademarks and sponsored links is likely to be exponentially more
difficult and time consuming with less well known brands.

7
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trademarks as search terms (Q3)* or generic product or service terms when doing an
internet search (Q3). They were then asked whether they were familiar with “sponsored
links” that appear on some search results pages (Q6) and specifically Google
(Yahoo/Ask) search pages (Q7)°. They were then asked whether they thought the
“sponsored links” on the search results page were sponsored by the “searched for”
company or trademark holder (Q8), were related to that particular company or trademark
holder (Q9), or affiliated with that particular company or trademark holder (Q10).
Respondents were than asked whether they thought they could buy the “searched for”
company or trademark holder’s goods or services through the sponsored link Q11).
Respondents were then asked whether they thought they could buy an Apple iPad from
an Apple.com sponsored link (Q14), a “Bob’s Electronic Mart” sponsored link (Q15), or
from a sponsored link that said “iPadd $89.34 On Sale” (Q16). Finally, respondents were
asked three demographic questions (gender, age, education). [Questionnaires for Survey
1 are attached as Exhibit B]°.

Findings — Survey 1. As noted in Table 1, the majority of consumers (59% -
72%) use a company name or trademark as a search term when using the Google, Yahoo,
or Ask search engines, while even higher percentages (77% - 83%) use generic product
or service terms when doing an internet search [Survey 1 results are attached as Exhibit

)’

* Respondents were directed to “Don’t know/Not sure” if they were unsure of an answer. They were also
directed not to guess,

* The question numbers related to the Google section of the survey. Comparable questions were asked for
the Yahoo.com and Ask.com search engines. No respondent was asked about more than one search engine,
¢ The Survey | questionnaires are labeled Survey-x, and include: screener, Ask.com, Yahoo.com, and
Google.com.

7 The Survey | results are labeled: Ask Landing Survey, Yahoo Landing Survey, and Google Landing
Survey.

Ex. 2 Maronick Dep. - Page 8



Table 1

Frequency Use Company Name/Trademark

or Generic Term for Internet Search

Q2 Frequency Use Google Yahoo Ask.com
Company Name or
Trademark for Search
Always 2(1%) 12 (6%) 13 (6%)
Often 41 (20%) 53 (26%) 77 (38%)
| Sometimes 78 (39%) 81 (40%) 67 (33%)
Seldom 56 (28%) 40 (20%) 29 (14%)
_ Never 20 (10%) 13 (6%} 13 (6%)
Don’t know/Not sure 4 (2%) 2(1%) 2 (1%)
n 201° 201 201
Q3 Frequency Use Generic
Term for Internet Search
Always 7 (3%) 15 (7%) 12 (6%)
Often 87 (43%) 81 (40%) 100 (50%)
Sometimes 80 (40%) 75 (37%) 67 (33%)
Seldom 15 (7%) 22 (11%) 17 (8%}
Never 8 (4%) 7 (3%0) 4 (2%)
Don’t know/Not sure 4 (2%) 1 1
N 201 201 201

As noted in Table 2, most respondents were familiar with sponsored links in general and
with those found on Google and Yahoo search results pages. On the other hand, while a
similar percentage of respondents in the Ask.com sample are familiar with sponsored
links in general, significantly fewer are familiar with those found on Ask.com search

results pages.

¥ The standard error for a sample is calculated with the formula e2 = 22 (pg)/n.. Thus, for “sometimes” use
company name or trademark for Google searches (39%0), the standard error is +/~ 6.8%.

b
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Table 2

Familiarity with Sponsored Links

Q4 Familiar with Sponsored | Google Yahoo Ask.com
Links in General
Yes 164 (82%) 179 (89%) 186 (93%)
No 18 (9% 7 (3%) 4 (2%)
Not sure 19 (9%) 15 (7%) 11 (5%)
n 201 201 201
Q5 Familiar with Specific
Sponsored Links
Yes 141 (86%) 130 (73%) 109 (59%)
No 8§ (5%) 15 (8%) 28 {15%)
Not sure 15 {9%) 34 (19%) 49 (26%)
n* 164 179 186
*Limited to those who said “Yes” to Q4.
Perception of Sponsored Links. As noted in Table 3, over half of the Yahoo and

Ask.com respondents (53% - 55%) expect that the sponsored link on the two firms’
search results pages is “sponsored” by the company or trademark holder that the
respondent had searched on (Q6), while 42% of Google search respondents believe the
sponsored link is sponsored by the company or trademark holder. Also, two-thirds of

respondents believe that the sponsored link is “related to” the “searched for” company

Table 3
Perceptions of Sponsored Links

Q6 Expect Sponsored Link | Google Yahoo Ask.com
“Sponsored” by Company
or Trademark Holder
Yes 59 (42%) 72 (55%) 58 (53%)
No 44 (31%) 27 (21%) 25 (23%)
Not sure 38 (27%) 31 (24%) 26 (24%)

N¥ 141 130 109
Q7 Expect Sponsored Link
to be Related to Company
or Trademark Holder
Yes 92 (65%) 86 (66%) 77 (711%)
No 23 (16%) 26 (20%) 17 {16%)
Not sure 26 (18%) 18 (14%) 15 (14%)

N* 141 130 109
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Q8 Expect Sponsored Link
to be Affiliated with
Company or Trademark
Holder

Yes 68 (48%) 72 (55%) 61 (56%)

No 45 (32%) 38 (29%) 29 (27%)

Not sure 28 (20%) 20 (15%) 19 (17%)
N* 141 130 109

*Limited to those who said “Yes” in Q5.

or trademark holder (Q7), while about half believe that the sponsored link is “affiliated”

with the company or trademark holder (Q8).

Likelihood of Buying From Sponsored Links -- Generic. As noted in Table 4, the

majority of respondents using each of the three search engines, believe they “definitely or

probably” could buy the “searched for” product or service from the sponsored link

marketer, with slightly more than half of the Google and Yahoo respondents holding that

belief, while almost two-thirds of the Ask.com sample believed they could buy the

“searched for" product or service through the sponsored link.

Table 4
Likelihood Could Buy Company’s Products
From Sponsored Link
Q9 Think you could buy Google Yahoo Ask.com
“search for” company’s
product or service through
sponsored link?
Definitely could buy 16 (11%) 24 (18%) 28 (26%)
Probably could buy 59 (42%) [S3%]* | 48 (37%) [55%] | 43 (39%) [65%]
Might or Might not be able to | 49 (35%) 43 (33%) 31 (28%)
buy
Probably could not buy 4 (3%) 4 (3%) 3 (3%)
Definitely could not buy 1 (1%) 3 {2%) 1 (1%)
Don’t know 12 (9%) 8 (6%) 3 (3%)
n** 141 130 109

* Combines “Definitely could buy” and “Probably could buy” percentages
** Limited to those who said “Yes” in Q5.

Il
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Likelihood of Purchasing from Sponsored Link - iPad. Respondents were asked if

they were familiar with the iPad. Those who answered affirmatively (between 83% and

90% across the three search engine cells) were first asked whether they thought they

could buy an iPad from an “Apple.com” sponsored link. As noted in Table 5, over 80%

of the respondents in each séarch engine cell believed they either “definitely or probably”

could buy an iPad through the Apple.com sponsored link.

Table 5
Could Buy iPad from Apple.com Sponsored Link
Q12 Think you could buy Google Yahoo Ask.com
iPad from Apple.com
sponsored link?
Definitely could buy 59 (47%) 56 (49%) 41 (46%)
Probably could buy 45 (36%) [83%)* | 37 (32%) [81%] | 36 (40%) [86%)]
Might or Might not be able to | 19 (15%) 14 (12%) 9{10%)
buy
Probably could not buy 1 (1%) 4 (4%) 3 (3%)
Definitely could not buy 1 (1%)
Don’t know 2 (2%) 2 (2%) 1 (1%)
n** 126 114 90

* Combines “Definitely could buy” and “Probably could buy” percentages
** Limited to those who said “Yes” to Q5 and are familiar with iPad (Q10)

However, when asked whether they thought they could buy an iPad from a sponsored

link called “Bob’s Electronic Mart,” as noted in Table 6, a majority or near majority of

Table 6

Could Buy iPad from “Bob’s Electronic Mart” Sponsored Link

Q13 Think you could buy Google Yahoo Ask.com
iPad from “Bob’s Electronic
Mart” sponsored link?
Definitely could buy 12 (10%) 24 (21%) 17 (19%)
Probably could buy 48 (38%) [48%]* | 51 (45%) [66%] | 34 {38%) [57%]
Might or Might not be able to | 53 (42%) 28 (25%) 25 (28%)
buy
Probably could not buy 4 (3%) 4 (4%) 12 (13%)
Definitely could not buy 4 (3%) 3 (3%) 2(2%)
Don’t know 5 (4%) 4 (4%)

n** 126 114 90

* Combines “Definitely could buy” and “Probably could buy” percentages
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** Limited to those who said “Yes” to Q5 and are familiar with iPad (Q10)

respondents (48% - 66%) in each search engine cell believe ihey either ;‘defn}jtely or
probably” could buy the product through the “Bob’s Electronic Mart” sponsored link.
Similar results, although with somewhat lower percentages (40% - 59%), were also found
when respondents were asked whether they could buy an iPad from a sponsored link

called “iPadd $89.34 On Sale” (Table 7).

Table 7
Could Buy iPad from “iPadd $89.34 On Sale” Sponsored Link
Q14 Think you could buy Google Yahoo Ask.com
iPad from “iPadd $89.34 On
Sale” sponsored link?
Definitely could buy 29 (23%) 31 (27%) 35 {(39%)
Probably could buy 22 (17%) [40%]* | 25 (22%) [49%] | 18 (20%) [59%)]
Might or Might not be able to | 30 (24%) 15 (13%) 12 (13%)
buy
Probably could not buy 16 (13%) 15 (13%) 10 (11%)
Definitely could not buy 25 (20%) [33%)] | 24 (21%) [34%] | 14 (16%) [27%)]
Don’t know 4 (3%) _ 4 (4%) 1 {1%)
n** 126 114 90

* Combines “Definitely could buy” and “Probably could buy” percentages
** Limited to those who said “Yes” to Q5 and are familiar with iPad (Q10)

Conclusions — Survey 1. The data from Survey 1 show that consumers using the

internet to search for products and services are familiar with sponsored links, including
those found on each of the three search engines (i.e., Google, Yahoo, Ask.com).
lMoreovcr, a majority of respondents across the three search engines believe that the
sponsored link firm is “sponsored by™ the “searched for” company or trademark holder
(42% - 55%)}, is “related to” the “searched for” company or trademark holder firm (65% -
71%), or “affiliated with” the “searched for” company or trademark holder firm (48%
56%). These results clearly reveal that respondents see a close connection between the
sponsored links and the organic link firms, i.e., the “searched for” firms, on each of the

search engines.
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More importantly, a majority of respondents believe they can buy the “searched
for” trademarked product or service from the sponsored link, with the percentage of
respondents holding such a belief between 53% and 65% across the three search engine
platforms. This was found to be the case both when asked about generic sponsored links
(see Q9), and when asked about a specific brand name product (i.e., iPad). Thus, these
results confirm the perception of a relationship between the sponsored link firms and the
“searched for” firm on each of the search engines and the willingness of consumers to
consider the sponsored links as a way to buy the company or trademark holder’s products
or services.

Methodology ~ Survey 2. Survey two includes two samples drawn from the
same internet panel as Survey 1. Respondents in both samples of the survey were
screened to confirm that they used Google for internet searches. One sample (Southwest
sample) was then asked whether they used internet search engines when making airline
reservations, A total of 115 respondents qualified for the Southwest sample as having
used the internet search engines when making airline reservations.

The other sample (Trek sample) was asked whether they: had a bicycle, had used
or would consider using an internet search engine for information about bicycles they
might consider buying, and would consider buying a Trek bicycle if they were in the
market for a new bicycle. A total of 200 respondents qualified for the Trek sample, as
using internet search engines for information about bicycles and would consider
purchasing a Trek bicycle. [Questionnaire forl Southwest Airlines and Trek Bicycles

attached as Exhibit D}’

® The Southwest Questionnaire is labeled FPX-1; The Trek questionnaire is labeled FPX-2, The results are
similarly labeled.
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After being qualified, respondents in each sample were shown an internet search
results page for the respective companies, i.e., the search pages they would see if the had
searched on Southwest Airlines or Trek Bicycles. Both search results pages contained
sponsored links. Respondents were asked to note a particular sponsored link on the
search results page (“Smartfares.com/Southwest;” “BikesDirect.com”), Respondents in
the Southwest sample were then asked (Q8) “How likely is that you would be able to buy
a ticket for a Southwest Airlines flight if you click on the Smartfares.com/Southwest
sponsored link?” Respondents in the Trek sample were first asked (Q11) “How likely is
it that you would click on the BikesDirect.com link if you were interested in buying a
Trek bicycle.” They were then asked (Q12) a question comparable to Q8 in the
Southwest sample, i.e., “How likely is it that you would be able to buy a Trek bicycle
from BikesDirect.com if you clicked on the ‘BikesDirect.com’ sponsored link?”

Respondents in both samples were then asked whether the sponsored link firm on
the search results page was: associated with Southwest Airlines/Trek, “sponsored by”
Southwest Airlines/Trek, or affiliated with Southwest Airlines/Trek.

Findings — Survey 2, As noted in Table 8, 62% of respondents in the Trek

sample are likely to click on the BikesDirect.com link if they were interested in buying a
Trek bicycle.”® [Results from Survey 2 for Southwest Aitlines and Trek Bicycles

attached as Exhibit E}.

" There was no comparable question in the Southwest sample.
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Table 8
Likelihood of Clicking of Sponsored Link (Trek Sample)

Definitely would click 53 (26%)
Probably would click 96 (48%) [74%]*
Might or might not click 29 (14%)
Probably would not click | 16 (8%)
Definitely would not click 5 (2%)
Don’t know whether would click 1

N : 200

*Combines “Definitely would click” and “Probably would click” percentages

Likelihood Could Buy from Sponsored Link. Respondents in both samples were

asked how likely is it that they would be able to buy a ticket (Southwest sample) or
bicycle (Trek sample) if they clicked on the sponsored link. As noted in Table 9, 60% of
the Southwest sample and 67% of the Trek sample believe they “definitely” or
“probably” could buy the ticket/bike from the sponsored link.

Table 9
Likelihood Could Buy from Sponsored Link

Southwest (Q8) Trek (Q12)
Definitely could buy 31 (27%) 44 (22%)
Probably could buy 38 (33%) [60%]* | 102 (51%) [73%)]
Might or might not be able to buy | 25 (22%) 40 (20%)
Probably could not buy 8 (7%) 8 (4%)
Definitely could not buy 7 (6%) 2 (1%)
Don’t know whether could buy 6 (5%) 4 (2%)

N 115 200

* Combines “Definitely could buy” and “Probably could buy” percentages

Perception of Sponsored Links, Respondents were then asked whether, based on

what is said or suggested on the internet search results page, whether the sponsored link
(i.e., smartfares.com/Southwest; BikesDirect.com) were; associated with the

airline/Trek, “sponsored” by the airline/Trek, or affiliated with the airline/Trek. As noted
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Perceptions of Sponsored Links

Table 10

Sponsored Link Associated | Southwest Trek

with Airline/Trek?

Yes 42 (37%) 138 (69%)

No 41 (36%) 33 (16%)

Not sure 34 (30%) 29 (14%)
N 115 200
Sponsored Link

“Sponsored by”

Airline/Trek?

Yes 41 (36%) 123 (62%)

No 38 (33%) 35 (18%)

Not sure 36 (31%) 42 (21%)
N 115 200

Sponsored Link Affiliated

with Airline/Trek?

Yes 47 (41%) 129 {64%)

No 40 (35%) 35 (18%)

Not sure 29 (25%) 36 (18%)
N 115 200

in Table 10, approximately one-third of the Southwest sample respondents believe
“smartfares.con/Southwest” is associated with Southwest Airlines, “sponsored by”
Southwest Airlines, and affiliated with the airline. On the other hand, with Trek, a less
well known brand than Southwest Airlines, approximately two-thirds of respondents
{62% -~ 69%) believe “BikesDirect.com” is a;ssociatcd with Trek bicycles, “sponsored by”
Trek bicycles, or affiliated with the Trek Bicycle Company.

Conclusion — Survey 2. The results of Survey 2, like those of Survey 1, show
that respondents see a strong relationship between a “searched for” company or
trademark and the sponsored links found of the resulting Google search results page.
Moreover, as was the case with the generic and hypothetical internet searches in Surveyl,

a significant majority of respondents (60% - 73%) who use the Google search engine to

find specific company websites, here Southwest Airlines and Trek bicycles, believe they

i/
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“definitely” or “probably™ could buy the product or service (bicycle/airline ticket) from
the sponsored link.
OVERALL ANALYSIS

This research had three goals. First, to assess consumers’ perceptions of generic
sponsored links across three intemet search engine platforms (i.e., Google, Yahoo,
Ask.com) and their likelihood of being able to buy a “searched for” product or service
from the sponsored link firm. Second, to assess consumers’ perceptions of their
likelihood of being able to buy a specific product (i.e., iPad) from three hypothetical
sponsored links: Apple.com, “Bob’s Electronic Mart,” and “iPadd $89.34 On Sale.
Third, to assess the perceptions of consumers’ in the target market for particular products
and services, here Trek bicycles or Southwest Airlines tickets, about their likely ability to
buy the products or services from actual sponsored links on the Google search results
page for the respective companies. Table 11 is a summary of the results of the three
elements of the research. As noted in the Table, very high percentages of respondents

Table 11 .
Likelihood of Buying from Sponsored Link

“Definitely” / “Probably” Could Buy
Generic Sponsored Link (Table 4)"’ 53%*
Hypothetical Sponsored Link
Apple.com (Table 5) 83%
Bob’s Electronic Mart (Table 6) 48%
iPadd $89.34 On Sale (Table 7) 40%
Specific Sponsored Link
Smartfares.com/Southwest (Southwest Airlines) 60%
(Table 8)
BikesDirect.com (Trek Bicycles) (Table 9) 73%

*Combines “Definitely could buy” and “Probably could buy” percentages
believe they could buy the “searched for” product or service from a sponsored link from a

“realistic” hypothetical sponsored link, i.e., 83% from Apple.com for the iPad and 60%-

" Generle and hypothetical sponsored tink results for Google. For Yahoo and Ask.com results, see Table 4

s
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73% from an actual sponsored link (Smartfares.com/Southwest; BikesDirect.com) found
on the Google search results page for Southwest Airlines and Trek bicycles. Also,
between 40% and 48% of respondents believe they could definitely or probably buy an
iPad from less specific hypothetical sponsored links fi.e., “Bob’s Electronic Mart” and
“iPadd $89.34 On Sale”). Thus, there is strong objective evidence of initial interest
confusion among consumers in connection with search results pages that contain
sponsored links for companies that do not sell the “searched for” trademarked product or
service.

Table 12 is a summary of the perceived relationship between the sponsored [ink

and the “searched for” trademark company. As noted in Table 12, significant

Table 12
Summary — Perceived Relationships to Sponsored Links
Generic Sponsored Link Specific Sponsored Links
Google | Yahoo | Ask.com | Smartfares.com/ | BikesDirect.
: Southwest Com
Sponseored by
company* ‘
Yes 42% 55% 53% 36% 62%
No 31% 21% 23% 33% 18%
Associated
with/related to
company'*
Yes 65% 66% 71% 37% 69%
No 16% 20% 16% 36% 16%
Affiliated with
company
Yes 48% 55% 56% 41% 64%
No 32% 29% 27% 35% 18%

*"Don’t know” responses not included in Table
percentages of respondents (42% - 71%), when asked about hypothetical sponsored links,
believe the sponsored links that are found on internet search results pages are either

“sponsored by,” “related to,” or “affiliated with” the company or trademark holder’s

2 In Survey 1, term used was “related t0.” In Survey 2, term uged was “associated with.”

i

1
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products or services. On the other hand, when shown sponsored links on search results
pages for specific “searched for” brands {e.g., Southwest Airlines, Trek bicycles), the

LR 1Y

percent of respondents who believe the sponsored links are “sponsored by,” “associated
with,” or “affiliated with” the trademark holder ranged from about one third for the well-
known brand (i.e., Southwest Airlines) to about two-thirds for the less well-known brand
(i.e., Trek Bicycles).

These perceived relationships, i.¢., that the sponsored links are sponsored by,
associated or related to, or affiliated with the “searched for” company or trademark,
provide a strong rationale for consumers® belief that they are likely to be able to buy the
desired product or service from the sponsored link when they undertake a search for a
company or frademark and see the sponsored link on the resulting search results page,
CONCLUSION

The consistency of findings across different types of trademarks (generic,
hypothetical, and actual) and across multiple types of product categories (electronics,
bicycles, and airline tickets) shows that consumers’ beliefs about their ability to buy the
“searched for” goods and services from the sponsored links is common regardless of the
trademarks searched for. Similarly, the consistency of these findings reveals that
consumers believe the sponsored links are sponsored by, associated with, or affiliated
with the “searched for” company or trademark holder, regardless of the particular
“searched for” trademark. In my opinion, this is because Google has created an
expectation that consumers will be able to buy the company’s products or services from
the sponsored link firm by the inclusion of the sponsored link on the “searched for”
company or trademark results page.

Submitted by:

A

PAY
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These perceived relationships, t.¢., that the sponsorad links are sponsored by,
associaled or velated to, or affiliated with the “searched for” company or trademark,
provide a strong rationale for consumers’ belie! that they are likely to be able to buy the
desired product or service from the sponsored link when they undertake a search for a
company or trademark and see the sponsored link on the resulting search results page.
CONCLUSION

The consistency of findings across different types of trademarks (gcncric,v
hypothetical, and actual} and across multiple types of product categories {¢lectronics,
bicyeles, and airfine tickets) shows that consumers® beliefs about their ability to buy the
“searched for” goods and services from the sponsored links is common regardless of the
trademarks searched for. Similarly, the consistency of these findings reveals that
consumers believe the sponsored links are sponsored by, associated with, or affiliated
with the “searched for” company or trademark holder, regardiess of the particular
“searched for” trademark. In my opinjon, this is because Googla has created an
expectlation that consumers will be able to buy the company’s products or services from
the sponsored link firm by the inclusion of the sponsored link on the “searched for”
company or trademark resuits page.

Submitted by:

‘W‘t&mféé i
Thomas J Aaroifick, DBA, JD ate

Professor/Consultant
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CURRICULUM VITAE
THOMAS JOSEPH MARONICK

PERSONAL INFORMATION

5911 Charlesmead Avenue Towson University

Baltimore, Maryland 21212 Towson, Maryland 21252

{410) 435-8387 {410) 704.4077

FAX (410) 532-2904 FAX (410) 704-3772

e-mail maronick@verizon.net e~-mail tmaronick@towson.edu
EDUCATION

Juris Doctor

University of Baltimore School of Law, Baltimore, Maryland 1980
-Emphasis on Corporate/Business and Consumer Law
~Admitted to the Bar, State of Maryland

Doctor of Business Administration
University of Kentucky, Lexington, Kentucky 1974

-Major in Marketing; Minor in Management and Org, Behavior
-Dissertation: "A Multivariate Analysis of Organizational Climate
in the Channel of Distribution" .

Master of Science in Buginess Administration 1966

University of Denver, Denver, Colorado
-Major in Marketing

ACADEMIC APPOINTMENTS
Professor of Marketing
Towson University, Towson, Maryland, 1987-- Present
-Responsible for teaching courses in Marketing Management,
Marketing Strategy, Marketing Research, Marketing Seminar, Ethics/Public Policy

Associate Professor of Marketing
University of Baltimore, 1974 t0 1983 (on Leave 1980 -- 83)

-Responsible for teaching undergraduate and graduate courses
in Marketing, Marketing Management, Marketing Research,
Consumer Behavior, Business Policy & Strategy, Small Business Strategy

NON-ACADEMIC EMPLOYMENT
Director--Office of Impact Evaluation, Federal Trade Commission 1980 -- 1997
Bureau of Consumer Protection, 1980 -- 87 [Full-time]; 1987 -- 97 [Part-time]
-Served as the FTC=s in-house expert on marketing and survey matters.
~Responsible for design and implementation of over 300 marketing and consumer surveys
undertaken by Commission as part of policy-making and litigation activities.
-Provided expert advice/testimony to staff on marketing & consumer behavior issues

Marketing Consultant, 1997 -- present
-Provide expert advice/guidance on marketing strategy and consumer research issues as part
of litigation support teams for plaintiff and defendant clients
-Serve as testifying expert witness in consumer-related litigation, class-action certification,
deceptive advertising, Lanham Act issues cases, consumer survey research
-Have undertaken over 30 survey research projects for clients in htlgatlon -related
matters, including advertising and trademark/trade-dress issues
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FIELDS OF SPECIAL INTEREST
Marketing Mgt./Strategic Planning
Marketing/Advertising Research
Expert Witness/Lanham Act Matters

EXPERT WITNESS/LITIGATION SUPPORT

AREAS: Class Action Litigation
Marketing/Marketing Practices

Advertising/Deceptive Advertising

Consumer Protection/Public Policy
Executive Development

Class

Trademark/Trade Dress/Consumer Confusion

Consumer Behavior

Action Litigation

Survey Research/Advertising Research/Copy Testing

MATTERS: Rent-to-Own

Made-in-USA

Advertising:

Automobile claims

Retailing: Pricing
Advertising

Warranties

Telecommunications:

Advertising/Deception

Marketing/Promotional Matetials

Target Markets

Software/Internet:

Internet ISP Software Claims
Internet Domain Name [ssues

Package Goods:

Deceptive Claims in Advertising

Deceptive Labeling

Direct Marketing:

Advertising/Promotion

Target Markets

Door-to-Door Selling

Trademark/Trade Dress:

Consumer Confusion

Search Criteria

WEBSITE: adexpert.net

PAPERS AND PUBLICATIONS
{since 1990)

"Current Role of Research at the Federal Trade Commission” in Patrick Murphy and William Wilkie
(eds) Marketing and Advertising Regulation: The Federal Trade Commission in the 1990's, The

University of Notre Dame Press, 1990,

"Research in the FTC's Eye Care Rulemaking: Implications for Public Policy and Marketing." {with

R. Stiff and S. Gleason), Advances in Marketing and Public Policy Vol. 2, 1981,
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"Copy-Tests in FTC Deception Cases: Guidelines for Researchers” Journal of Advertising Research,
Vol. 31 (6), (December) 1991,

“Satisfaction and Other Issues in Hearing Aid Purchases by Elderly Consumers: A Quality of Life
Issuc" Proceeding, Quality-of-Life/Marketing Conference, Academy of Marketing Sciences,
November, 1992,

"The Role of Copy Test Research in FTC Decision Making” Proceedings, Association for Public
Poliey in Marketing, June, 1994,

"An Empirical Investigation of Consumer Perceptions of 'Made in USA' Claims" International
Marketing Review, Vol. 12 (3) 1995.

AAdvertising Research Issues From FTIC v, Stouffer Foods Corp.@ (With J, Craig Andrews) Journal
of Public Policy & Marketing, Vol. 14 (Nov.) 1995,

“Consumer Perceptions of Alternative Country-of-Origin Claims: An Empirical Analysis®
Proceedings, Southern Marketing Association, Atlanta (Nov.) 1997,

AThe Role of Qualifying Language on Consumer Perceptions of Environmenta] Claims” (with J.

Craig Andrews) Joumal of Consumer Affajrs, Vol. 33 (2) (Nov.) 1999.

“A Review of Direct-to-Consumer (DTC) Advertising and Sales of Prescription Drugs: Does DTC
Advertising Increase Sales and Market Share?@ (with Riva Kahn) Journal har i

Marketing & Management, Vol. 13 (4) (Nov.) 2001.

“Extended Warranties: Consumer Misperceptions of Retailer Claims” Proceedings, European
Institute of Retailing and Services Studies, Prague, Czech Republic (July, 2004)

“Celebrity v. Company President as Endorsers of High Risk Products for Elderly Consumers(@

Journal of Promotion Management Vol. 11, {4), (Nov.) 2005.

“Impact of a Festival Market on Downtown Shopping Behavior” Proceedings, AMS/Korean AMS
CPM Conference, Seoul, Korea (July, 2006)

“Consumer Perceptions of Extended Warranties” Journal of Retail and Consumer Services,

Vol. 14 (2) (May) 2007.

“Specialty Retail Center's Impact on Downtown Shopping, Dining, and Entertainment: A
Longitudinal Analysis™ Internationa al of Retail and Distribution Management, Vol. 35 (7)
{November) 2007,

“The Role of the Internet in Survey Research: Guidelines for Researchers and Experts”
Proceedings, Global Business and Technology Association Conference, Madrid, Spain (July, 2008).

“Country of Origin — Does It Matter Anymore?” Proceedings, Academy of Marketing Science 2009
World Marketing Congress, Oslo, Norway (July, 2009)

“The Role of the Internet in Survey Research: Guidelines for Researchers and Experts” Journal of
Global Business and Technology, Vel. 5 (1), Spring, 2009,

Regume 9-06
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TESTIMQONY SUMMARY - 2006-2010
Thomas J. Maronick, DBA, JD

Alan Rosenberg v. U-Haul
Santa Cruz (CA) Superior Court
March, 2006 (trial testimony)
--For Defendant
(Fulbright & Jaworski, Los Angeles)

FTC v, Stefanchik
U.S. District Court
Western District of Washington at Seattle
December, 2006 (deposition)
--For Defendant
(Williams, Kastner & Gibbhs. Seattle)

Williamsen et. al,, v. KB Home, et al,
American Arbitration Association
Dallas, Texas
January, 2007 {Arbitration Hearing)
~For Defendant
(Sussman Godfrey, Houston)

Holland v. Maple Chase/Kidde
U.S. District Court for Northern Alabama
Birmingham, AL
February, 2007 (deposition)
--For Plaintiff
(Lanny S. Vines & Associates, Birmingham)

Carmen Migliaccio, et al v. Midland National Life Insurance Co
U.S. Bistrict Court — Central District of California
Towsen, Maryland
July, 2007 (deposition)

--For Plaintiff
(Lerach Coughlin LLP , San Diego
and Bonnett Fairbourn PC, Phoenix)

Trafficschool.com Inc. v. Edriver, Inc et al,
U.S. District Court — Central District of California
Los Angeles, CA
July, 2007 (deposition)
-For Plaintiff
{(Lewis Brishois Bisgaard & Smith, Los Angeles)
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10.

11

12.

Hadis Nafar, et al v. Hollywood Tanning Systems, Inc.
U.S. District Court — District of New Jersey
Philadelphia, PA
January, 2008 (deposition)

-- For Defendant
(Blank Rome, Philadelphia)

Brink’s Home Security, Inc, v. Apx Alarm Solutions
U.S, District Court — Southern District of Texas
Houston, TX
January, 2008 (deposition)

-~ For Defendant
(McGinnis, Lockridge & Kilgore, Houston)

David Craig, et al. v. Maurice Tunstall, et al
Circuit Court of Mobile County Alabama
Mobile, Alabama
August, 2008 (deposition)

--For Plaintiff
(Taylor-Martino-Kuykendal, Mobile, AL)

Primepoint LLC v, Primepay, Inc.
U.S. District Court — District of New Jersey
Philadelphia, PA
December, 2008 (deposition)
Newark, N.J
February, 2009 (trial)
—For Defendant
(Young & Thompson, Alexandria, VA)

In re Expedia Hotel Taxes and Fees Litigation
Superior Court of Washington (King County)
Washington, DC
April, 2009 (deposition)

--For Plaintiff
(Hagans Berman, Seattle, WA)

Farberware Licensing Company LLC v. Meyer Marketing Co. LTD
U.S. District Court — Southern District of New York
May, 2009 (deposition) — Washington, DC
August, 2009 (trial) - New York
--For Plaintiff
(Bushell, Sovak, Ozer & Gulmi, New York)
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13,

14.

15,

16.

17.

18.

Pennington Seed v. Scotts Miracle Grow, Inc.

U.S. District Court — Southern District of Georgia
Atlanta, GA

May, 2009 {(hearing)

-- For Plaintiff

(Winston & Strawn, Chicago)

Alcel, Inc v. Performance Review Institute, Inc.
U.S8. District Court — Eastern District of Virginia
Washington, DC
October, 2009 (deposition)
--For Plaintiff
(Dunlap, Grubb & Weaver, Leesburg, VA)

State of Iowa v. Adaptive Marketing, LLC
District Court for Polk County Iowa
Washington, DC
October, 2009 (deposition)

Des Moines, Iowa

November, 2009 (trial)

--For Defendants

{Greenberg Traurig, New York)

Waterbury Hospital, et al v. U.S, Foodservice, Inc
U.S. District Court — District of Connecticut
New York
January, 2010 {(deposition)
-- For Plaintiff
(Hunton & Williams, Washington, DC)

Christopher Kremmell v. North American Company for
Life and Health Insurance
U.S. District Court — Central District of California
Baltimore Maryland
April, 2010 (deposition)
--For Plaintiff
(Law Office of Larry A. Sackey, Los Angeles)

POM Wonderful LLC v. Organic Juice, Inc
U.S. District Court — Southern District of New York
New York, NY
May, 2010 (deposition)
--For Defendants
(Dewey & LeBoeuf, New York)
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19.  Ryan Goldstein v, The Home Depot USA, Inc.
U.S. District Court — Northern Georgia
Washington, DC
May, 2010 (deposition)
--For Plaintiffs
(Robbins, Geller, Rudman & Dowd, Boca Raton, FL)
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Ask Landing Survey

Created: May 21 2010, 4:18 PM

Last Modifted: May 23 2010, 3:.04 PM
Design Theme: Basic Blue :
Language: English

Butten Options: Labsis

Disable Browser "Back” Bulton: False

& zoomerang

Search Survey-x

Page 1 - Question { - Open Ended - One Line

[Mandatory]

Please antar tha code that you recelved in your invitaiion. This wil! ensure payment of your incentive

Page 2 - Heading

Please DO NOT GUESS

Next are some questions about internet search engines. f you are not sure of an answer, indicate "Don't know/Not sure.™

Page 3 - Quasiion 2 - Cholce - One Answer (Bullets)

j¢Mandalory}

search term?

How frequently, if at all, do you use a company's name or trademark (e.g., "Nike" or "McDonald's" or "Big Mac") as a

Always

Often

Sometimes

Seldom

Never

Don't know/Not sure

O0GC0OOC

Page 4 - Question 3 - Choice - One Answer (Builets)

[Mandatory]

internet search?

How frequently, if at all, do you use a generic product or service term {(e.g., "running shoes” or "burgers”) when doing an

Always

Often

Somelimes

Seldom

Never

Don't know/Not sure

QOCOGCCQ

Page § - Queslion 4 - Choice - One Answar {Bullats)

[Mandatory]

Are you famlllar with “sponsored links” that appear on some search resuits pages? They are often at the top or side of the

search resuits page.

O Yes
O No [Skip to 18]
O Not sure [Skip lo 16]
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Page § - Question 5 - Choice - Ons Answer (Buliets) [Mandatory]
Are you familiar with Ask.com sponsored links?

O Yes
O No [Skip to 18]
O Not sure {Skip 1o 18]

Page 7 - Quesiion 6 - Cholca - One Answar (Bullats) {Mandatory]

When you search using a specific company name or trademark, do you expect the Ask.com sponsored links fo be
"sponsored” by that particular company or trademark holder?

O Yes
O No

QO Deon't know/Not sure

When you search using a specific company name or trademark, do you expect the Ask.com sponsored finks to be refated

FPage § - Questlon 7 - Cholce - One Answaer (Bulleis) [Mandatory]
to that particular company or trademark holder in some way?

) Yes
) No
QO Don't know/Not sure

Paga 9 - Questkon 8 - Cholce - One Answer (Bullets) [Mandatory]

When you search using a specific company name or trademark, do you expect the Ask.com sponsored links to be
affiliated with that particular company or trademark holder?

O Yes
O No

O Don't know/Not sure

Page 10 - Question 9 - Choice - One Answer (Builets) [Mandatory]

if you were to click on the sponsored link that came up after a search for a company or rademark, do you think that you
couid buy the "searched for" company or trademark holder's goods or services through that link?

Definltely could buy company's goods/services

Probably could buy company's goods/services

Might or might not be able to buy company's goods/service

Probably could not buy company's goods/setvices

Definitely could nat buy company's goods/servics

Don't know whether could or could not buy company's goods/services

QoGO0 0

Page 11 - Quastion 10 - Choite - One Answer (Bullsts) [Mandatory]
Lel's take an example. Are you familiar with the "iPagd"?

O Yes
O No Skip to 18]
O Not sure [Skip to 16]
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Page 12 - Question 11 - Cpen Ended - Cne Line

[Mandatary]

Who makes the "iPad"? [PLEASE SPECIFY]

Page 13 - Questicn 12 - Choics - One Answer (Bulleis)

[Mandatory]

Assume you saw "Apple.com” as a sponsored link from a search for "iPad.” Do you think that you would be able 1o buy
an iPad from that sponsored link, if you were lo click on it?

Definltely could buy it

Probably could buy it

Might or might not be able to buy i
Probably could not buy it
Definitely could rot buy it

Don't know/Not sure

SO0CQO0G

Paga 14 - Question 13 - Cholce - Ona Answer (Bullets)

[Mandatory)

Assume you saw "Bob's Electronic Mart® as a sponsored link from a search for "iPad.” Do you think that you would be
able fo buy an iPad from that sponsored link, if you were o ¢lick on it?

Definitely could buy it

Probably could buy it

Might or might not be able to buy It
Probably could not buy it
Definitely could not buy it

Don't know/Not sure

CRORORGRORY)

Page 15 - Question 14 - Choles - One Answar (Bullets)

[Mandsatory]

Assume you saw "IPadd $89.34 On Sale" as a sponsored link from a search for "iPad" and you were interested in
| purchasing an iPad, Do you think that you would be able to buy an IPad from that sponscred link, if you were to click on

Iﬁ?

Definltely could buy it

Probably could buy it

Might or might not be able to buy it
Frobably could not buy it

Definitely could not buy it

Don't know/Not sure

SRORORS RO L)

Page 16 - Questlop 15 - Choice - Ona Angwer (Bullsis)

[Mandatory]

Gender

O Male
O Female

Paga 17 - Quastlon 16 - Chokes - One Answer (Builets)

{Mandatory]

Age?

O Under 21
O 21-25
O 28-30
O 31-40
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O 41-50
O 51-60
) Over60

Paga 18 - Question 17 - Cholce - One Answer (Bullsts)

{Mandatory]

l Highest levet of education achieved?

(O High school or less

O Some college or technical school
O 2-Year college graduate

(O 4-year college graduate

O Graduate scheolldegree

Thark You Page

Redirect: <http:/iwww testspin.com/endpages/success.php>

Screan Qut Page

Redirect: <htip/iwww testspin.com/endpages/disqualify. php>

Over Quota Page

Redirect: <hitp://www testspin.comfendpages/quotafull. php>

Survey Clesed Page

The survey is now closed. Thank you for considering it.
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& zoomerang’
Google landing survey (1)

Created: May 21 2010, 4:33 PM

Last Modifted: May 23 2010, 12:12 PM
Deslgn Theme: Basic Blue

Languegse: English

Button Options: Labels

Disable Browser *Back” Bufion; False

Search Survey-x
Page 1 - Question 1 - Open Ended - One Line [Mandatory]

Pleasa entsr the code that you recsived In your Invitation, This will ensure payment of your incentive

Page 2 - Haading

Next are some questions about internet search engines. If you are not sure of an answer, indicate “Don't know/Not sure.”
Please DO NOT GUESS

Page 3 - Quesiion 2 - Choke - One Answer {Bullats) [Mandaloty]

How Trequently, if at all, do you use a company's name or trademark {e.g., "Nike" or "McDonald's" or "Big Mac*) as a
search term?

Always

Often

Sometimes

Seldom

Nevar

Don't know/Not sure

CQCOCOU

Pape 4 - Quastion 3 - Chelce - Cne Answer (Bullets) [Mandaiory]

How frequently, If at all, do you use a generic product or service term {e.g., "running shoes” or "burgers*) when doing an
Intermet search?

Always

Cften

Sometimas

Seldom

Never

Don't know/Not sure

QC00GCCU

Page 6 - Question 4 - Cholcs - Ona Answar (Bullets) [Mandatory]

Are you famillar with: "sponsored links” that appear on some search results pages? They are often af the top or side of the
soarch resulls page.

O Yes
O No [Skip to 16)
O Not sure [Skip to 16}
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Pagse 8 - Questlon 5 - Choles - One Answer (Builets) (Mandatery]
[Are you familiar with Google.com sponsored links?

O Yes
) No [Skip lo 16]
3 Not sure |Skip to 16)

Page 7 - QuesHon 6 - Choica - Ong Answer (Bullets) IMandator

When you search using a specific company name or tragemark, do you expect the Google.com sponsored finks fo be
"sponsored” by that particular company or trademark holder?

O Yas
O No
O Don't know/Nol sure

Page 8 - Question 7 - Choles - One Answer (Bulisis} [Mandatory]

When you search using a spacific company nams or trademark, do you expact the Google.com sponsored links fo be
related to that particular company or trademark holder In some way?

O Yes
) No
O Don't know/Not sure

Page 9 - Question B - Choks - One Answer (Bullets) [Mandetory

When you search using a specific company name or trademark, do you expect the Google.com sponsored links to be
affillated with that partisular company or trademark holdsr?

O Yes
3 No
O Don't know/Not sure

Page 10 - Question 9 - Choite - One Answer (Bullels} Mandatory]

H you were to click on tha sponsored link that camse up after a search for a company or trademark, do you think you could
buy the "searched for* company or frademark holder's goods or services through that link?

Dafinitely could buy company's goods/services

Probably could buy company's goods/services

Might or might not be able to buy company’s goods/service

Probably could not buy compeny’s goods/services

Definitely could not buy company's goods/servics

Don't know whathar cauld or could not buy company's goods/services

SROROYORORY]

Pagje 11 - Quesllon 10 - Cholcs - Cna Answer {Builets) [Mandatory]
Let's take an exampie. Are you familiar with the “iPad"?

O Yes
O No {Skip to 16]
O Not sure {Skip to 18]
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Paga 12 - Quastion 11 - Open Ended - One Line [Mandalol
| Who makes the “iPad"? {PLEASE SPECIFY]

Pege 13 - Quastion 12 - Chelea - One Answer (Bullets) |Mandatary]

Assume you saw "Apple.com” as a sponsorad link from a search for "IPad.” Do you think that you would be abls 1o buy
an IPad from that sponserad link, if you were to click on it?

O Definitely could buy it

O Probably could buy it

3 Might or might not ba able to buy it
O Probably could not buy it

(3 Definitely could not buy it

3 Don't know/Not sure

Page 14 - Quastion 13 - Cholcs - One Angwer (Bullets) [Mendatory]

Assume you saw "Bob's Efectronic Mart” as a sponsored link from a search for "{Pad.” Do yau think that you would be
able to buy an Pad from that sponsored link, if you were to click on it7?

Definitely could buy it

Probably could buy it

Might or might not be abte to buy it
Probably could not buy it

Definitely could not buy it

Don't knowiNot sure

QOC0O00C

Page 15 - Quastion 14 - Chalce - One Answer (Bullgis} [Mandatory]

Assume you saw "IPadd $89.34 On Sale” as a sponsorad link from a search for "iPad” and you were Interested in
purchasing an iPad. Do you think that you would be able to buy an iPad from that sponsared link, If you were 1o click on

7
O Definitely could buy it
O Probably could buy It
O Might or might not be able to buy i
O Probably could not buy it
QO Definltaly could not buy it
O Don't know/Not sure
Page 16 - Question 15 - Chelce - One Answar (Bullets} [Mandatory] !
Gendsr
O Male
D Female
Page 17 - Quesiion 16 - Cholce - Cne Answer (Bullats) [Mandatory}
| Age?
O Under 21
Q) 21-25
O 26-30
O 31-40
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O 41-50
O 51-80
O Qvers0

Page 18 - Quastion 17 - Cholce - One Answer (Bulle!s) ) [Mandatory]

Highsst lsvel of education achlaved?

O High school or less
3 Some college or technical school :
O 2-Year college graduate |
O 4-year college graduate
O Graduate schoolidegree

Thank You Pagg

[ Redirect: <http:/fwww tesispin.com/endpages/succass.php> i

Screen Out Page

Redirect: <http/ivww testspin.com/endpages/disqualify.php> J

Over Quota Page :
Eladlract: <hitp:ifwearw testspin comfendpages/guotafull.php> !

Swurvey Ciusad Page

[The survey Is now closed. Thank you for considering it J
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Search Survey Entry Point

Created: May 21 2010, 3:35 PM

Last Modifted: May 23 2010, 3:09 PM
Design Theme: Basic Blue
Language: English

Bufton Options: Labels

Dlsabla Browser “Back” Button: Trua

Search Survey-x
Page 1 - Question 1 - Cholos - One Answer (Bullata)

£ zoomerang

[Mandatory]

Do you uss internaet search engines?

O Yes
O No [Screen Cut]

Page 2 - Question 2 - Cholce - Multiple Answers (Builets)

Mandeatory]

J Which of the following search engines, if any, do you use? [CHECK ALL THAT APPLY)

Ask.com [Skip to 3)
Yahoo.com [Skip to 4]
Google.com {Skip {o 5]
AOL.com [Screen Out]
CNN.com [Screan Qut]
YouTube.com [Screan Qutj
Other, please specify

opocsoecn

Pags 3 - Heading

Co not click the submit button

http:ffwww.zoomerang.com/Survey/WEB22APHESEB6Z

Please click the link directly below te continue In the survey,

Unconditional Screen Out

Page 4 - Heading

Do not click the subemit button

Flease click the link directly below to continue in the survey.

http:ffwww.zoomerang.com/Survey/WEB22APHETEB 7

Unconditional Screen Qut
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Page 5 - Haading

Do not click the submit button

Please cllck the link directly below to continue in the survey.
hittp:/fwww zoomerang.com/SurveyWEB22APHFFEBKT

Unconditionat Screen Out

Page § - Heading

[ Placeholdsr

Thank You Page

[Thank you for participating in this study.

Scresn Out Page

Cne or more of your answers disqualifies you from this survay.

Over Quota Page

The quota of respondents based on one ar more of your answers Is filled,

Survey Closed Page

The survey is now closed, Thank you for considerfng it.
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&2 zoomerang
Yahoo landing survey

Crealed: May 21 2010, 4:21 PM

Last Modifled: May 23 2010, 11:58 AM
Design Theme: Basic Blue

Language: English

Button Options: Labeis

Disable Browser "Back” Butlon: False

Search Survey-x

Page 1 - Quastion 1 - Open Ended - One Line [Mandatory}j
Please enter the code that you received in your invitation. This will ensure payment of your incentive |

Prge 2 - Heading

Next are some guestions about internet search engines. If you are not sure of an answer, indicate "Dor't know/Nol sure.”
Please DO NOT GUESS

Page 3 - Queastion 2 - Cholce - One Answer (Bullats) [Mandatary]

How frequently, if at all, do you use a company's name or trademark (e.g., "Nike" or "McDonald's” or "Big Mac") as a
search term?

Always

Often

Sometimes

Seldom

Never

Don't know/Not sure

0QGCCOO

How frequently, if at all, do you use a generic product or service term {e.9., "running shoes" or "burgers") when doing an

Page 4 - Quastion 3 - Cholcs - One Answar {Bullats) [Mandatory]
Internet search?

Always

Qiten

Sometimes

Seldom

Never

Don't know/Not sure

QCOO00O

Page 5 - Queation 4 - Choice - Gne Answar (Buliets) [Mandatory

Are you familtar with "sponsored links" that appear on some search results pages? They are often at the top or side of the
search resulls page.

O Yes
O No Skip to 18]
O Not sure [Skip to 18]

Ex. 2 Maronick Dep. - Page 41




Page & - Questlon 5 - Choics - Ons Answaer (Bullels) B [Mandaley]

Are you famillar with Yahoo.com sponsored links?

O Yes
O Ne{Skip to 16]
(O Not suire {Skip to 16]

Page 7 - Question 6 - Choice - One Answer (Bullais) {Mandatory)

When you search using a specific company name or trademark, do you expecl the Yahoo.com sponsored links to be
"sponsored” by that particular company or trademark holder?

O Yes
) No
O Dor't know/Not sure

Page 8 - Questlon 7 - Cholge - One Answer (Bullets) [Mandatory]

When you search using a specific company name or trademark, do you expect the 'Yahoo.com sponsored links to be
related to that particular company or trademark holder in some way?

) Yes
O No
O Dan't knowfMNot sure

Page 9 - Questlon B - Choice - One Answer (Builals) [Mandatory)

When you search using a specific company name or trademark, do you expect the Yahoo.com sponsored finks o be
affiliated with that parlicular company or trademark holder?

O Yes
O No
O Don't know/Not sure

Page 10 - Question 9 - Choice - One Answer {Bullais) [Mandalo

If you were to click on the sponsored link that came up after a search for a company or trademark, do you think that you
could buy the "searched for" company or trademark holder's goods or services through that link?

Definitely could buy company’s goods/services

Probably could buy company's goods/services

Might or might not be able to buy company's goods/service

Probably could not buy company’s goods/services

Definitely could not buy company's goods/servics

Don't know whether could or could not buy company's goods/services

QO00GCOo

Page 11 - Question 10 - Cholce - Onas Answar (Bullets) [Mandatary]

l Lel's take an example. Are you familiar with the "iPad"?

O Yes
(O No [Skip to 16}
) Not sure [Skip to 18]
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Page 12 - Questicn 11 - Opsn Ended - One Line [Mandatory)

l Who makes the "iPad"? [PLEASE SPECIFY]

Paga 13 - Question 12 - Cholce - Cne Answer {Bullets) {Mandstory]

Assume you saw "Apple.com” as a sponsored fink from a search for “iPad.” Do you think that you would be able to buy
an iPad from that sponscred link, if you were to click on it?

Definitely couid buy it

Probably could buy it

Might or might not be able to buy it
Probably could not buy it

Definitely couid not buy It

Don't know/Not sure

COCO0Q

Page 14 - Questlon 13 - Cholca - One Answer {(Bullals) [Mandatory]

Assume you saw "Bob's Electronic Mart" as a sponsored link from a search for “iPad." Do you think that you would be
able to buy an iPad from that sponsored link, if you were to click on it?

Definitely could buy it

Probably could buy it

Might or might not be able to buy it
Probably could not buy it
Definitely ceuld not buy it

Don't know/Not sure

CCOQ00

Page 15 - Question 14 - Cholce - One Answar {Bulisls) [Mandatory
Assume you saw “iPadd $89.34 On Sale” as a sponsored link from a search for "iPad" and you were interested In
purchasing an iPad. Do you think that you would be able to buy an IPad from that sponsored link, if you were to click on
it?

O Definitely could buy it

O Probably couid buy it

O Might or might rot be able to buy it

O Probably could not buy it

O Definitely could not buy It

O Don't know/Not sure
Pape 18 - Question 15 - Cholce - One Answer (Bullafs) [Mandatory]
Gender

O Male

O Female
Page 17 - Question 16 - Cholca - One Answer {Bullets) [Mandatory]
Age?

O Under 21

O 21-25

O 268-30

O 31.40
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O 41-50
O 51-80
O Over 80

Page 18 - Questlon 17 - Cholce - One Answaer (Bullsts)

o o ¢ I AL Lt e I TR TR = Ttk ST

iMandatory]

Highest lavel of education achieved?

O High school or less

O Some college or technical school
O 2-Year coliege graduate

O 4-year college graduate

O Graduate schoolidegree

Thank You Page

LRedirect: <http:fiwww testspin.comfendpages/success,php>

Screen Oul Pags

Redirect: <http:/iwww testspin.com/endpages/disqualify. php>

Over Quota Page

!—Redirec!: <http:/iwww testspin.comiendpages/quotafull php>

Survay Closed Page

The survey is now closed. Thank you for considering it.
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Zoomereng | Search Survey Entry Point: Results Overview http:/fapp zoomerang com/Report/PrintResultsPage aspx

Search Survey Entry Point 2? zoomerang

Results Overview

Date; 6/2/2010 1:21 PM PST
Responses: Completes | Partlals | Screen Outs | Over Quota
Fitter: No flter spplied

i

1, | Do you use Internet search englnes?

L Ves 990 L%
. No £ ; 17 bw
Total. i 1607 | 100%
e e o e e e e e e e e e e ke o i ) = A LA A L R S o R A oo et Db o et Ak T S TR A 1 4t e Ptk ¢ r (M e iy Tt iy s b A
9, Which of the following search e
O Y e
Ask.com | @ i 26% :
Yehoo.com 55%
. Google.com ' 88% )
" AOL.com 14% '
s —_— e — - — s b e L AR G 4 el o T i A Tt S e f M e oy (e e e [ f = § o e 1o A L ek C s I P b are ] ‘» ........................... 4
. CNN.com 8%
! YouTube.com 24%
Cther, please
specify 16%
Do not click the submit button  Plaase click the link directly betow to continue in the survey.
http://www.zoomerang.com/Survey/WEBZ 2APHESGREZ
- Do not click the submit button  Please click the link directly belaow to continue In the survey,
http://www. zoomerang.com/Survey/WEB2 ZAPHETEB7M
Do not click the submit button  Please click the link directiy below to continue in the survey.
http://www.zoomerang.com/Survey/WEB2 2APHFFGBKT
Placehplder
Tof2 6/2/10¢ 1:21 PM
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Zoomerang | Search Survey Eniry Point; Results Overview http:/fapp zoomerang com/Report/PrintResultsPage aspx

Products & Services | AboutUs | Support/Help | Zoomerang Forums
© 2010 Copyright MarketTools Inc. Afl Rights Reserved.| Privaay Folley | Terms Of Use

20f2 6/2/10 1:21 PM
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Zoomerang | Ask Landing Survey: Results Overview http:/fapp zoomerang com/Report/PrintResultsPage aspx

Ask Landing Survey 2? zoomerang

Resuits Overview

Date: 6/2/2010 1:18 FM PST
Responses: Completas
Filter: No filter applied

‘Next are some questions about internet search engines. If you are not sure of an answar, Indicate "Don't
know/Not sure," Please DO NOT GUESS

_:2 How frequently, if at all, do you use a company's name or trademark (e.g., "Nike" or "McDonald's” or "Blg ‘
. : Mac"} as a search term?
A e R
often D | 77 '| %
sometimes | GEEIEESEEITD 67 | 33%
Csedom S N o 2 14
| Never G 13 [ 6% :
e e e e e 1o 2t e et i e b i Rt - Lot e
sDL?rr;t khow/Nat a | 2 J 19, 1
i 1:Dtal L 201_ ] 1?_9?{04 QJ'
ﬁi“3 " How freq_uently,_ if at ail, do vou use 2 generic product or service term {e.g., "running shoes” or "burgers”}
Y when doing an internet search?
Alway;u__M, et et e e o 4 et et e A 8 8 11 12., f p”
. often L w0 | som
" Sometimes & | 3%
Setdom ) v e
Never ) 4 2% ’
Ejr;i’t};{am“;‘{"” R B T
, 1 D
4 Are you famillar with "sponsored links” that appear on some search results pages? They are often at the
*  top or side of the search results page.
Yes
NO —— - -
1of5 6/2/10 1118 PM
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Zoomerang | Ask Landing Survey: Results Overview

httpi/fapp zoomerang com/Report/PrintResultsPage. aspx

Not sure iﬂ ] 11 E 5%
; Total I 201 . 100%
N 5. i Are you familiar with Ask.com sponsered links?
S Lo R - — - - —_ ki ——— s i — e S .
; 109 59%
1‘ 28 15%
Not sure }l: 49 ! 26%
Total | 186 |  100%
6.! When you search using a specific company name or trademark, do you expect the Ask.com sponscred links
" to be "sponsored” by that particular company or trademark holder?
| ves 58 53%
" No SRR : 25 L 23w
Don't know/Not ! P ‘ ‘
sure i t 26 J 24%
T s e [ — o B N TN
Total | 109 L 100%

When you search using a specific company name or trademark, do you expect the Ask.com sponsared links

7. . to De related to that particular company or trademark holder In some way?

| Yes i 77 E 71%

iy 1

7

. Ne 17 16%

r s by St ur e e e e e b e s et i s P g ety i __.w,,.,i et st
Don't know/Not . m [ 15 ! 145
sure 3 :

SURE - Sttt .
Total 109 100%

‘-8 When you search using a spacific company name or trademark, dc you expect the Ask.com sponsored links

* . to be affiliated with that particular company or tredemark holder?
Yes | gy ST 61 56%
No ; CNETER 29 1 2%
" Don't know/Not | R 19 : 17%
: sure i
Total : 1G9 100%

2of 5

&/2/10 1:18 PM
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Zoomerang | Ask Landing Servey: Results Overview http://app zeomerang com/Report/PrintResultsPage aspx

If you were to click on the sponsored link that carme up after a search for a company or trademark, do you
9, think that yeu gould huy the "searched for" company or trademark holder's goods or services through that

Ilnk”
; Deﬂnltely could
i buy company's 28 26% !
! goods/services ;
; Probably could buy
I company's 43 39%
: goods!servlcas
' Might or might not ;!
. [
* be able te buy : 31 28%
company's ;
goods/serwce ' ‘ { !
R et e e e P Rt o i A 1 s 3 1 et o et
Probably could not ;
" buy company's by ! 3 3%
: goods/servlces j_ j .
. Definitety couid not i : ;
© buy company's & ; i 1%
: goods/servics ! :
! Don't know f
;. whether could or E ‘
i could not buy & 3 ; 3% :
" company's i i :
© goods/services § : ;
. P - oo —— e ?. _—— - .,‘,.,,.,,‘1,,, RPN .
Totaf 3 109 i 100%
'10_ . Llet's take an example. Are you familiar with the "iPad"?
Yes } 90 < S
“ No i 18 7%
B : !
Not sure f ] 1 i 1% :
‘ Total | 109 [ 100%

12 Assume you saw "Apple.com™ as a sponsored Hnk from a search for “(Pad.” Do you think that you would
*  be able to buy an iPad from that sponsored link, If you were to click on It?

Definitely could

buy it

Probably could buy
it

e St s e e e ..\_-{M _________________________ U i TR A b e e e e ki _..r._..... g o e b e e

* Might or might not i : -
ba able to buy it : g j 0%

Probably could not
buy it &

i
|

3 ] 3%
; .

3of5 6/2/10 1:18 PM
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Zoomerang ! Ask Landing Survey: Results Overview http/fapp zoomerang.com/Report/PrintResultsPage aspx

Definitely could not

I
i ) |
buy it L 0 | 0%
T oo il L i _ _
Don't know/Not : : i
sure @ B 3 1%
Total 890 J 100%

13 . Assume you saw “Bob's Electroric Mart™ as a sponsored link from a search for "WPad." Do you think that
' you would be able to buy an iPad from that sponsored link, If you were to click on [t?

: T i
' Definftely could i :
: ! !
oyt ! 17 | 19%
e e e ‘ ST . e
Fmbabiy could buy i :
it g 34 3 38%
et e s i _— S ! e een —
. Might or might not :
be able tc buy It jT_ 25 28%
Probably could not !
by it 12 i 13%
! Definitely could nat .
) buy It @ 2 2%
T —_— e B S L I ERE e mimmm s mmvari o ———— e o i ——— i rn e s e ] U -
Dont know/Not i 0 G%
©osure E ; i
' Total 90 100%

- Assume you saw "tPadd $8%.34 On Sale” as a sponsored link from a search for "ifad" and you were.
14. Interested in purchasing an iPad. Do you think that you would be able to buy an iPad from that
g sponsared Ilnk if you were to clh:k on it?

Definitety could % 35 L sem

buy it i ;
3 Probably could buy i 18 ‘ 20%
i ;
s N et e e - l T
j Mlght of mlght not ! 9
) be ab!e to buy 1t 12 13%
) Prubably could not 10 11%
! buy it
| Definitely couid not 14 16%
| buyit !

Don't know/Not o 1 1%

sure ;

Total 50 ' 100%
4of5 6&2/10 1:18 PM
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Zoomerang | Ask Landing Survey: Results Overview hitp://app.zoomerang com/Report/PrintResultsPage. aspx

15, Gender
[ Male | 71 L 35w
- Female 130 % 65%
Total | 201 [ 100%

. Over 60

o
g s
®

Total 201 100%
' 17, Highest level of education achieved?

High school or less 26 i 13%

| RIS
e | RS 57 26%
L
CREEEEN

- technical schoo!
: 2-Year college

R o,
graduate 26 13% R
. 4-year coilege ” 27% i
' graduate : :
:WMGNM:; ....................... — n s A S i e E e a s e rom [R ............. [P | ....................... —
raduate : | 5
" school/degrae i’ GRS E 38 i 19%
R AR S - - } et e
Total t 201 : 100%
Products & Services | AboutUs | Support/Help | Zoomerang Forums
© 2010 Copyright MarketTools inc. Alt Righis Reserved.| Privacy Pelicy | Terms Of Use
Sof5 6/2/10 1;18 PM

Ex. 2 Maronick Dep. - Page 52



Zoomerang | Google landing survey: Results Overview http://app zoomerang . com/Repart/PrintResultsPage aspx

Google landing survey E zoomerang

Reosults Overview

Date; 6/2/2010 1:13 PM P5ST
Responses; Completes
Fifter: o filter applied

Next are some questions about Internet search engines. If you are net sure of an answer, indicate "Den't
_ know/Not sure.” Please DO NOT GUESS

2 Mow frequently, If at all, do you use a company’s name or trademark (e.g., "Nike" or “McDonald's" or "Big
* . Mac") as a search term?

St e e s £ P 7k et gt T Torema TR o ) ST TR N S -

y -
. Always ‘ 2 E 1%
| Often 41 ‘[ 20%
e - e
© Sometimes 78 i 39%
SRR Mhvesaanissssussmrnimttm SO S I S _
1

. Seldom ESENRNNED 56 L %
| Never == 20 ; 10%
. Don't know/Not i ;
; sure o ; 4 g 2% :
Total 200 | 100% |
7 3. How frequently, if at all, do you use a generic product or service term (e.g., "running shoes" or "burgers")
* - when doing an internet search?

e — R S — —

Always i ﬂ i 7 | 3%
O | - — R B, S,

1

Cften @ 3 87 | a3%
PR R SR 4 : iarira s e ‘ -JCM

Someatimes : 80 . 40%
. Seldom 15 7%
. Neve | 8 4% :
o S R e

Don't know/Not 3 :
|
: sure & 4 2%

Total 201 100% '

) 4.. Are you familiar with "sponsored links® that appear on some search results pages? They are often at the
** top or side of the search results page,

] “]“'*“ e ey
Yes ! 164 L g%
' No E 18 1 9% |
1of5 6/2/10 1:19 PM
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Zoomerang | Google landing survey: Results Overview

htty://app zoomerang com/Report/PrintResultsPages aspx

E ‘ .
. Not sure gm i 15 I 9% ;
Total | 201 |ow00%
75_ * Are you familiar with Google.com sponsored links?
141 | 6%
| 8 ? 5%
" Not sure m’ ey 15 i 9%
Total ; 164 . 100%

6 When you search using a specific company name or trademark, do you expect the Google,com spansored
' inks to be "sponsored" by that particular company or trademark holder?

..... S s e e 1
59 ] 42%
44 31%
38 ’ 27% X
- R [ I N i e e
Tatal 141 ; 100%
’ 47 * When you search using a specific company name or trademark, do you expect the Google.com sponsored
*; links to be related to that particular company or trademark holder in some way?
| Yes e | 92 | oesm
L No § { 23 L 1%
B . et g i . :
- Don't know/Not { o
* sure J 26 i 18%
Totat i 141 100%
’ ‘B When you search using a specific company name or trademark, do you expect the Google.com sponsored
*  links to be affiliated with that particular company or trademark holder?
: ¥ - '
" Yes { 68 ' 48%
. Mo 45 L 2% :
' Don't know/Not m { ’ g,
* sure ] 28 20% e
. Total IL 141 100% !
20f5 62/10 1119 PM
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Zoomerang | Google landing survey: Results Overview

Jof 3

9. If you were to click on the sponsored link that came up

http:/fapp zoomerang com/Report/PrintResultsPage.aspx

after a search for a company or trademark, do you

: thmk you could buy the searched for" company or trademark holder's gouds ot services through that Enk?

. Deflnltely could § I 4
i buy company's j is ! 11% :
| goods/services l :
e ) 1
: ] !
i Probably could buy ; ‘
{ compeny’s ! 59 42% :
: . N - Trmm T
. !
‘ be able to buy : 49 i 359,
company's ! :
goods/servlce ; !
Probably could not .‘ : i
buy company's i e : 4 { 3%
goods/services { '
Definitely could not ‘ |
- buy company's g ! 1 i 1% :
: goods/servics ; i
* Den't know i :
- whether could or ‘
i could not buy i2 i 9%
. company's g i
i goods/services i ]
‘ Totel L | 100%
- 10,  Let's take an example. Are you famlliar with the “iPad™?
 Yes 126 | so%
ST e i
‘ No s 11 ; 8%
Not sure a q j 3%
¢ e et e it 4
Totat 141 J 100%
12, Assuma you saw “Apple.com” as a sponsored fink from a search for "iPad.” Do you think that you would
* . be able to buy an iPad from that sponsored #ink, if you were to click on 1t?
- o : * T
‘ Beflnitely could i 59 } 47%
buy it : |
.............................................. — o SO NN WOV,
iF;rohably could buy i 45 36%
...................................... i )
- Might or might not i ’
be able to buy It g 19 J‘ 15%
o e S e
Probably could not i ;
. buytt f @ i 1 | 1% :

6/2/10 1:19 PM
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Zoomerang | Google landing survey: Results Qverview

4of 5

© Definltely could not
buy It

. Don' t know/Not
sure

http://app zoomerang.com/Report/PrintResultsPage aspx

8] 0%

13. :

100%

& ; 2 { 2%
H
|

Total | 126

| Assume you saw "Bob's Electronlc Mart" as a sponsared link from a search for *IPad.” Do you think that
i you would be able te buy an iPad from that sponsored link, If you were to click on it?

{ Dafinitely could

- e —— -

=

! ! .
by it i 12 10% :
S S O VOSSP USRS N U S Y
% | | |
; :irot\ably cauld buy E 48 ] 38%
e e - SO S S
Might or might not i 9
be abie to buy it ; 3 2%
: Prohably could not ! A 39
. buy it : ; ;
Definitely couid not } f o L
‘ DUY it ‘ Z 4 b 3%
Lo - B O G SO S O — I Ry —d
1 ‘
! Don't know/Not i s i
{ sure L l 5 4%
" Total | 126 100%
)

 Assuma you saw “iPadd $89.34 On Sele" as a sponsored link frem a search for “IPad” and you were

14, . interested in purchasing an IPad, Do you think that you would be abie to buy an iPad from that
: sponsored link if you were to c:lick on it?

T T T

- Definitely could { ‘

: buy lt 1?
Probabfy ooutd buy ! 22 \‘ !

it ! ] :

; Mlght ar mlght not l ‘

e able to buy it | 30 i 4%

e SV SRS PY RO

: |

Probably could not ! 16 ! 13%

! buyit ! i

! i !

© Definitely coufd RO | smmamemmen ; 25 ]\ 20% ‘

; buy it —I ' ];

g:rr;t know/Not @ ’ 4 : 30 :

ot oo VS SO U rrinesarmare s e

Total ; 126 . 100%

6/2/10 1:19 PM
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Zoomerang | Google landing survey: Results Overview http://app zoomerang com/Report/PrintResultsPage aspx

15, ; Gender

. Male

' Female

; Totai | 201 [ 100%

1

: 16, Age?

. i
i Under 21 o 3 | 1%

. 21-25 -] 12 j 6%

{26430

" 31-40 53 : 26%
RS - i -
| 41-50 84 42%

. 51-60

' Qver 60 0 0%

17. Highestlevel of education achieved?

High schoot or less | RREERIN 33 L 6w

 technical school

‘ 2-Yaar college
. graduate L 21

1
O — . 1
i
i

o | COEERNE 6 33%

. Scme coilege or E m 53 ; 26%

-
<

o
-3

i gradueste
:..,_.. ~~~~~~~~~~~~~~~~ RS e —— e gt v et f ........................................... -..;
I Graduate !

school/degree m 28 14%

Products & Services | AboutUs | SupporifHelp | Zoomwerang Ferums
© 2010 Copyright MarketYocls Inc, All Rights Reserved. | Privacy Policy | Terms Of Use

Sofs 210 1119 PM
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Zoomerang | Yahoo landing survey: Results Overview

lof3

Yahoo landing survey

Rasults Overview
Date: 6/2/2010 1:20 PM PST

Responses: Completes
Filter: Nc flter applied

Next are sgme questions about internet ssarch engines, If you are not sure of an answer, indicate "Don't
knaw/Not sure.* Please DO NOT GUESS

http://app zoomerang com/Report/PrintResulisPage aspx

& zoomerang

;2. How frequently, If at all, do you use a company's name or trademark {e.g., "Nike® or "McDonzld's" or "Big
Mac®) as a search term?

e G om0 ek

Often | D [oss L 2%

sometimes I L et aom

. Seidoﬁm R o o - 40_“7"”51 ) ‘“‘";6%’ -

;E‘?‘f‘f.’p T oV B L

Ef:a £ know/Not a 2 % 1%

[ Total 201 1 100%

\':&3. ' How frequently, If at all, do you use a generic product or service term (e.g., "running shoes" or “"burgers®)
when doing an internet search?

ey 15 [ 7%

onen ‘ SRR S

: Sometlmés 7 ‘ 75 1 37%

Cseom - T 2 um

! Never 1{ 7 : 3%

ffff know/Not % . l o%

i . Teml| | aoo%

\ 4 ' Are you familiar with "sponsored (inks" that appear an some search results pages? They are often at the
* . top or side of the search results page.
Yes 179 89%
No [ 7 ‘ 3%

6/2/10 (120 PM
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Zoomerang | Yahoo landing survey: Resulis Overview http://app zoomerang com/Report/PrintResultsPage aspx

Not sure { =D % 15 ’ 7%
Total | 201 i 100%
e S e g et

e

5, Are you familiar with Yahoo.com spensored links?

15 8% :
s e
179 100% ‘

5 . When you search using a specific company name or trademark, do you expect the Yahoo.com sponsored
" i links to be "sponsored” by that particular company or trademark holder?

l

e B Totat 130 J!- 100% .

7 © When you search using a specific company name or trademark, do you expect the Yahoo.com sponsored
' links to be related to that particular company or trademark holder in some way?

* Yes 86 66%
" No i 26 Eo20%
et e wu e s <o =i et e i e e e
. Don't know/Not | 18 : L4
sure ; ‘ ,
Total 130 100%

: 8. When you search using a spacific company name or trademark, do you expect the Yahos.com sponsored
"¢ lnks to be affiliated with that particular company or trademark holder?

" Yes I 72 55%
e et A e e e et Rt _1 ...........................
Mo ; 38 | 29%
e e 1 1
1l ¥ 1 .
strr;t know/Not % m ‘ 20 ) 15%
i ; S—
Total | 130 . 100%
- T T T

20f5 6/2/10 1:20 PM
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¢ IF you were to click on the sponsored link that came up after a search for a company or trademark, do you
9, . think that you could buy the “searched for* company or trademark holder's goods or services through that
llnk?

[ Definltely could
f buy company's
¢ goods/services

| Probably could buy
! company's
i goods/services

- Might or might not |
be able to buy i
company's
goods/serwce

i 4z 33%

"~ Probably could not
" buy company's 2 4

! 3%
L goods/servrces . i

. Definitely could not
© buy company’s & - 3 29% .
L goods/servics ! ;

{ Don't know

. whether could or :
. coutd not buy £ i 8 6% f
| company's ! :
" goods/services

Total 130 100%

‘ -10. ¢ Let's take an example. Are you famlllar with the "iPad®?

. Yes I 114 88% :
» No - { 14 11%
Not sure ' 2 : 2%
Total 130 100%
' 12 Assume you saw "Apple.com” as a spensored link from a search for "iPad." Do you think that you would
* . be able to buy an iPad from that spunsored link, If you were to click on It?
— st e T
Definitely could :
buy it 56 E 49% :
;thbablv could buy 37 ; 329, :
S S SR N ——e et e s |
. Might or mlght not 1
| be able to buy it g : 14 P 1%
A e Rt Ve —— ——. 4. t
H I
i Probably could net i 1 o
' buy it - | 4 ! 4%
3of 3 6/2/10 120 PM
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. Deflnitely could not @

http://app . zoomerang com/Report/PrintResultsPage aspx

buy it : : 1 : 1%
- . " . . PR - - _I_. - - _‘_‘Jl., . -
Don't know/Not ; : |
sure & ‘,- 2 o2
e A Ml e —— et~ 2B faa e J 4 —
Total | 114 ; 100%
el
13, Assume you saw "Bob's Electronic Mart" as a sponsored link from a search for "IPad." Do you think
° . that you would be able to buy an IPad from that sponsored link, if you were to click on i?
i i r—— T » -
;. Definltely could m [ ‘
' buy Tt L 24 { 21% ;
O e e e e e s e i s S e i
iF:robab y coulcl buy f 51 l 45% .
s 3 e e e et et et et et e et et i T A ?
#ight or might not ‘ .
be able £o buy T ; 28 o %
ee o - - - S S S - W -
1 L
Probably coutd not’ | ! i
buy It m } 4 E 4%
- | ‘i
i Definitely could not ! i ;
buyit & | 3 1 3%
e — PSR S __ i - U S, e _
1
; Don't know/Not | !
' sure & ,} 4 | 4% ‘
Total | e | 0w
: . Assume you saw "IPadd $89.34 On Sale" as a sponsored link from a search for "IPad” and you were
14. Interested in purchasing an (Pad. Do you think that you wauld be able to buy an iPad from that
sponsored Imk if you were to dlck on it?
e PR I S
j Deftnltely couid l 31 : 27% 1
‘ buy it ! | ;
. :’trobably coutd buy 1 25 22% '
. ! i
. Might or mlght not i :
be able to buy it I 1 1
e e e bttt e s At e ernn s - R S - -
Probably could not 15 13% .
 buy it :
Definitely could not
buy it | 24 21%
T e e e - - —
. Don't know/Not ; i i 5
cure ey L 4 : 4%
Total . 114 I 100%

40f5
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5o0f5

http:/fapp zoomerang.com/Report/PrintResultsPage aspx

15, Gender

Jr—— : H

e | R 5| 3%

| Female | ORI B

| Total | 201 L 100%
16, Age?
Under 21 i

Total E 201 1G0%
'17.° Highest level of education achieved?

High school or less f EEE : 27 % 13%
.._._—.—._;—W.-__A_,m,~-r..‘..uy+u...,am - i Z . s
H H i
! Some CD“EQE or H m |
' technical schoo! ; . ’ 43 2%
2-Year coilege :

i graduate Fm 24 2%
L.
| 4-yenr college 82 51%
| graduate :
: e it g SR - ]
¢ Graduate :
! school/degree i 25 12% ‘
1 .
Totat 201 ! 100% :
- P 2y .

Products & Services | AboutlUs | SupportHelp | Zoomerang Forums
© 2010 Copyright MarketTocls Inc. Al Rights Reserved. | Privacy Policy | Terms Of Use
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FPX-1

1 Do yous uer butirnat weecch sogies?
$ e

D Mo
3 Don'tknow

Survay Pugn 1

FPX-1

2 Wiich of the folowing intarmat sewnch engines, § ary, do you use? [CHECK
ALL THET APPLY]
& conge
&) Yahoo
Ao
& ASK.Com
2 NN
£ YouTube
ﬁ Qitier, plosse spooy

cciv g

Surmey Prga 2

FPX-1

Baiow a9 S0 quedions aboot internat catrch englnet. [f you are nod sure of an
aniveet, iedicabe “Oont Knowitial se” Phses DO NOT QUESS

&>

WS:{rvﬁ:era;a 3

FPX-1

3 Do you ver use intemet sedrch angings when making exltne
fesarviiornT

QD e
&
3 Dontknow

i 2

Servey Paged

FPX-1

4 Have you eywr fiown on Southvrac Adines?

P e
S
@ Cantrecal

1ofd 62110 2:02 PM
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Zoomerang http://app zoomerang.com/Report/print_survey_body.zgi?ID=...
e e S PR S
FPX4
§  Wouk you onsider ftying Boutrwest Akt
& Yoo
@ Mo
& Don't kowiiol tue
B ,MP‘?‘G
FPX-1
Befow i the saach page reaulis 7om 3 Googls b somth for “Soulwan! Arksee.”
oope Sewch Page — Sodtvreat Adas
Wiob marm SRy Miees Heo Shemey Goal pecr el tstesy | Sach it | S o
Google semwasiaitics ™ T T [Soweh | semeimn
ﬁ:&ﬂvé‘m"'"mﬁm T e Ranalt 1+ 40 of shewt 4,000,000 by buttiwnst aiHin, (a‘u‘umwmw?-
thewest O] S : Spatoed it Spocedena Lnks
w3 SoAnwer CmBtakde 8 Ka lghy boirt Southumel Lian) shoud ool spacad a¥ers. T
Bl Papd Todeds | BehaFigH - ! e Rty st Cragood]
. LT SRR SRR L
Gertrirwaey Airiem | QamcEYES, A Tickets Ayl .
Cohail Soutivadt ARTID4 S wabida; the oy phace (0 Bl Soutwiesst Adrflery tros cliay. c A
Bk kiwist sire daty, i Sight actdeires, gl B0kt .., Gk Up o B6% 0F Hoalop A,
& ’ Btk wih SreatFaed L S Todsy
« Cherhon Oriingr - ALOFpy ~ Soegisl Oftrm Omanifwos cany Somfrret
Wiy paufaied BT« Caibod - godm -
Bettwast Al ok Pt Doaring Pagses
2010 Souaets Akiibew Cr. AF Ripes Ruretved. et St weinstas i our
Cacrgingry Ihicaifrisdion caowbitids scoplaocs. 8f gt Tomes et ...
Wi JoUTE <o H T fenThcFnDoe Tl - Sached - Sapiy
) By cpecntt sy Froin wersd SisAlita), cian
o - Southwesl Alrfiyex
Gotptha & ASnes Horapage .. 2610 Soutinawst Alfines Co AN Rgbiz
Roperasd Una of The Soudsss| weiiey and om Compahy information ...
trrn pnathway) CoRe S uslodar s OTmE R - Civclian] - R,
Wf Ay Tl c « Z1 menzow 136
AW & B aichiod b B heiS, d pratlnadly wakd ciadd Soltfreesl
Rirlins, mhech #3bdr chrrcsd 10 [OT that # was not one of o Lewnczot
R DU A AR A ————
€ Do you e The Sponsored Links’ on (he GoogH: E6ATTH page’
@ Y
¥ He
@ Nl xure
T Doyou soe ha 'Snwrifamss oomvSoutirves! bk among e ‘Soonsored
Links'
@ Yes
@ No
3 Noleue
2of4 6210 2:02 PM
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Zoomerang

Sorvey Page T

FPX-1

A T SIS S

B How kraly [s it hial pou would be abis 10 buy a kcket for & Southwost
Ak Nght ¥ you clek on he 'Srtarives copdBoutinet! sporaoied
w7

Detiiady coutd Dy & Stshwast Aoz fekst from

Sewrfaros.com

Probaby couks buy & Soulimbel Alines ickar fom Smarferas.com

kght or mipht not be able to buy & Southwast Afinas Bckal from
com .

Probably could 1ol buy & Sguthweit Aines o from

Snarissancom

Defirdety couldd et bary a Soulhavast Aldines ficio from

Snartiares. com

D't ko wirpths coukd or could nad by & Soullrrest Aldines

Wk fom Soartieres.com

ot

¢ 6 O €66

Survey Pega %

FPX-1

B Banad on what b sakd of suggesied on e rlenet semrch sngine shgw, &
‘Grnartiares coavSouthwe sl associated with Souitwes! Aldinas?

& e
B M

@) Dont knomiNot wurp

&

Sarvoy Pape 9

FPX-1

10 Bused on what i iakd of Sugpeeiad on e inlsmed erarch sngine page, b
“Binadtidces comiSouthwact sponaorad by Soutrwest Altiee?

& ves
&G M

3 Dons knowNal sure

<

Swrvey Page i0

FPX-1

1 Baved on whal is seid or sugested of e Inbemat search anpine page, i
“Tirartfared com!Southwest aifinted with Southwet! Altines?

g Y
&F N

&) Dont knowiNot sure

Survey Pugs 1)

FPX-1

Jof4
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Zoomerang
12 Gander?
@ Meio
Q& Femalm
ey Page 12
FPX-1
13 ppe?
@ Under 21
o 226
S 2830
Q 3140
D 46
D 5180
@ OwEd
| Swer P 3
FPX-1
4 Highast tave! of aduoation achisved?
3 righ school o laks
@ Some cotiegs or lectnical schoal
G 2-Year colege graduaie
P 4-Year colioge gradimie
3 Gradusts schooldepres
i sy Page 14
4pf4

http:/fapp.zoomerang . com/Report/print_survey_body zgi?ID=...
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Zoomerang http:/fapp.zoometang con/Report/print_survey_body.zgiTD=..,

FPX.2
1 Do you own & bicycia?

[+ J 1
[+ IS

D

Survey Page |

FPX-2

2 How ofan 9o you ride your bicyche?
D Aweys
w Oftan
Q@ Occavsionoly
@ Ssldom
& tver
@ Other piease pecily

e 2

 Sureay Prgel

FPX-2

Bolow 1y womw qués fons abott inbamet search epiner snd bloydon, § ol e
nod wurme of an aniwar, indicels TCon't inowNod sure” Plesss DO NOT GUESS

v

Sorvey Page 3

FPX-2

3 Do youuss isterned search sngines?

& Yex
& MNe
& Dorthaow

FPX-2

4 wWhich of tha toliowing Inlemet sesrch srginas, A arry, do you uxe? ICHECK
ALL THAT APPLY]
B Googh
& Yehoo
oAl
4B ARK Com
&5 o
& VouTube
& Ofrar, plrtes spacify

fofs 6/2/10 2:02 PM
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Zoomerang
R | ey Py S
FPX-2
6 Hevo you aver Leed an inlemet search erging 10 find Informaion sbout
bicycta you might considar buylng?
D Y
F Mo
@ Don't xnow/Can'i recell
- Su‘vu}'Ppgcﬁ
FRX-2
6 Would you consider using =0 ket search engini to nd oul
infanewton eboul bicyckss you might consider baying?
D Yo
2 N
D Dot kngwiNot surs
e e e e e s e 0TV g T
Fpa-2
T Have you ever hawd of Trek bloyclss?
P v
D Ne
@ Con't:acal
S_‘WP"P{‘S
FPX-2
8 woul you conmider buying 8 Tk bitycle H you wirrs bn the marked (o a
nirw ticycta?
3 Yex
Q@ o
@ Dot keiwXot surm
Survey Foges
FPX-2
Babyw in 1w 48arch page resuns om a Googin 10 search for "Trek™ icytiss.
20f5
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[Quayton Tie}
Goagle
mammunmemi
43 Everything B |
B bews mdml&mnmwnb&immmmmmmumw ‘mm
Az NTe DR, TYCRRG Ivas infanation, snd destel doctoy 1 By 0 slort o ool foday,
""Mnrt mmrkhh:m' Lapctad - Seiar “mwmwmm
S - Rosd Trehr Weitd Racitgr o Pucot ] el 1 sreex RpcoPacofisyen gom
.&nyﬁmn Uibian By | Mwytsnd
et Bgitan Hasxad Qds
Park £dwga Hoonlun Fuk.Suspssior  Sikw Paih Wﬁﬂl
Wiy conits Erhy rpbbsias oot 3 wa.“' élﬁﬁa Free Shipps
¥ Moy vemch oty s C Trok B ek Bt Ty
Liden wiry Vo Tewk Fua £ b fight for you, &t grovndbroking ... Teok Tl vacalions canbin S0 o 3 1
mmmdm&gwmawkmmwm."
Hord - Bk - Mot Frd Sgopmauon - Moumtan Hapdied
o U rkinis comlmany . Cactied - Semdar
‘Cumﬁ;ﬂma&rﬁew e rtast i e S Trad Seins Enciudes nawe, mmendows, ¢35
s apheey, rpsade
A ATRIRR Cony’ - t.m-ad S
Teek
mﬁﬁmmnawﬂt&wmn
wioe: el com - Cartued - Siniler
« Wik
Tmmaokmmmmnwahzmnmcdmwmmmmm.k
rhakny & kot b foumey, and ¢ deitad e e Deh
© o kiR omha T el - Cacrid « Sityaiar
. Vindroe 0% FVINITIS B O G tn b{q
ersmh{amwmm Mm ﬁemvw\m‘
mmuwmwmmtm@mm
vy s troe ot - Cacled | B
9 Do you xoe the "Dponacred Links’ an Lhe Goopie Aaweh pege?
3 Ym
@ N
& Nolaure
10 wmmmsmmbmmmlm
wmong the *Sporsored Links'
@ Yes
& o
D hoteure
FPX-2
T T AR A0y
11 How Fely be B 13t you would ciek on T BikesBkect com bk H you wars
irénrested tn buying o Tiek biyde?
@ Definkody woukl click on Bikes Dicect com
D  Probabty would cfick on BikesDirsc) ooot
D ght o mighi not click o0 BResDived.com
G Probably woukd ok oick on Blkeswact.com
<) Dofnitaly would rot click an BkesDicect com
B Dont know whether would of would nol cck on BReaOre com
Survey Page 11
FPX-2
Jof5 6/2/10 2:02 PM
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Zoomerang

12 How sty i 1t thet you woukd be ke {o by & Trek bisyde rom
Bikealractcom if you citthad on the BlkasOkac.oom’ sponaorad ink?

Dafirhiety oid Diry & Trok bloycls from BikesDiraot.com

Probably condd fry & Trek biyche from BiksaDiractcom

MEGHt or rupid 1ok be abie to buy @ Trak Dicycte (rom
BikasDiract om

Probably coutd not tuy & Trek bioycke from BkesDirecd .com
Difinitety tud it buy o Trek bicycis fom BlkesDirsct.com
Don't krow whather coukd of could 1ot bisy 8 Trek bicycls from

BlarsDrect com

ROL O O

Suervey Pagm §2

FPX.2

13 Based on what Is said or sUpgasiat 7l 1he ntemet keasth enging pags, 1a
BikasDiract com’ ascocintm] wilh Trok Blcycles?

& Yas
F No
& Dont nowNot sura

Sarery Pag 13

FPX-2

14 Based on what is 58kt or suggastod on the iniomal search enging page, k.
‘BikesDiredt.com' eponsored Sy Trek Bloyolse?

o Y
@
9 Doa'l knowfNot sure

&=
st

FRX-2

13 Bamrod on whal is 18id of sugpestad on the intemal saarch engne pegs, s
Blealect com aleted with Trek Boyoes?

@ Yor
@ o
O Don' knowflot sore

Surray Pagn 15

FPX-2

16 Gemdar?
3 Maa
) Female

4of 5
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S50of5

Survey Page 16

FPX-2

17 ager
Under 21
2125

2140
41-50
6180
Orear B2

¢éooeoes

Swvey Page | T

FPX-2

18 Hughest level of educalion achisved?
High school of st

Same coflega o Behnles school
2-Yaar colays gradumia

A-Yeor aofiope greduak
Grattuate schoolidegren

&

CoRee

Burvey Pago 18

http:/fapp.zoomereng . com/Report/print_survey_body.zgi?ID=, ..
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Zoomerang | FPX-1: Results Overview http:/fapp zoomerang com/Report/PrintResultsPage aspx

1of5

FPX-1 &2 Zoomerang

Results Overview

Date: 6/2/2010 1:17 PM PST
Responses: Completes
Filter; No filter applied

1, Do you use internet search englnes?
i : K 1
: Yas 203 100%
Mo 0 0% :
Don't know ; 0 0%
Total | 203 100%

2. ‘' Which of the following Internet search engines, If any, do you use? [CHECK ALL THAT APPLY]

| Google

i Yahoo

© AOL

i ASK.Com

! CNN

, YouTube

‘ Other, please
. speclfy

Below are some questions about internet search englnes, If you are not sure of an answer, indicate "Don't
krow/Not sure.” Please DD NOQT GUESS

3. Do you ever use internet search engines when making airltne reservations?

{ Yes 116 57% ;
{ No E 87 43% !
! \
~ Don't know ,i o 0%
Total 203 100%
4, Haveyou ever flown on Southwest Airlines?
Yes i 86 L gam

6/2/10 1:17 PM
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Zoomerang | FPX-1: Results Overview

T

http://app.zoomerang com/Report/PriniResultsPage aspx

" No lL 25 2%
¢ Can't recall ] 5 4% .
Jormtmte 4 _.'

Total J 116 100%

‘5‘ . Would you consider flylng Southwest Airlines?

L b Ak L bk i

Yes
i No
Don't know/Not
" osure ! :
e e . bt = et et et et et et e e s )
Total E 30 lL 100% :
Below is the search page resuits from a Google to search for "Southwest Alrlines.” )
Image - Google Search Page -- Southwest Airlines )
“-5_ " Do you see the "Sponsored Links" on the Google search page?
© Not sure ! 0 0% )
| Total 146 100%
I
7.
: T T
Yes ‘ i 91% ,
No | T 11 ' 9% ‘
e o o - e R e e e b e - —r— —— — —r B T T et s T pru
Not sure ]t 0 : 0%
Totat 118 ! 100%
-*3  How Jikely Is It that you would be able to buy a ticket for a Southwest Alrlines fiight If you click on the
*, "Smartfares.com/Southwest” sponsored link?
: “' i
j Definitely could i I
¢ buy a Southwest o i .
L Airlines ticket from l 3L 7%
! Smartfares,com i
1
20f35 610 ITPM
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Probaby could buy
a Southwest

. Alirlines ticket from
. Smartfares com

" Might or might not

- be able to buy a
Southwest Airlines

" ticket from

. Smartfares.com

38

26

e

http://app zoomerang.com/Report/PrintResultsPage aspx

33%

22% :

Probably could not
buy a Southwest
Ajrlines ticket from
‘ Smartfares com

" Definitely could not
buy a Southwest

_ Alrlines ticket frem

- Smartfares.com

. Don't know

. whether could or

" could not buy a
Southwest Airlines
ticket from
Smartfares.com

I
)
{
i
I
i
I
1
I
i

O

5%

.
a

9. associat&d with Southwest Alrllnes?

Yes

42

Based on what i3 sald or suggested on the internet search englne pege, Is "Smartfares.com/Southwest”

36%

- No | CESEETEE
[ Domtknow/Net | D
! sure

SR - S,

i
PSRN S

35

)
|

30%

i Based on what Is said or suggested on the Internet search engine page,
* | *Smartfares. com/Southwest” sponsored by Southwest Alrilnes?

10

Don't know/Not

sure
#
11 Based on what is said or suggested on the intetnet search engine page, Is "Smartfaras,com/Southwest”
" afﬂllated mrh Southwest A!rlmes?
[ - R, e e e e e e g s e
. Yes ] 47 i

l

| %

Jof 5
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Zoomerang | FPX-1; Results Overview http:/fapp zoomerang com/Report/PrintResultsPage aspx

i Mo

o j 40 34%

g s A
. Don't know/Not t
© sure i

30 L 26%

i
i

i

i»

e

12, Gender?

49 42%

T
1
67 ! 58%

Total | 116 L 100%

13 | Age?

U e e e o e o
Under 21 F' | 1 |r 1%
21-25 | 8 : 7%

T

k

+

1

. 26-30 i
- - s
i

3

- R e T PR PR > — e - - T ] - — - i —— ——— ' — — o ——
51-60 ] 13 ! 11% !
[ e U S et e - ~{

Qver 60 o

14, Highestlevef of education achleved?

e oot b o e b e SU—— — —
High school or less | SIKEW ; 20 10%
Some college or | ,mwm ' 49 : 245
technical schoot - P ] ’

! 2-Year college ; .

! graduate 24 2%

i 4-Year coflege

! graduate 82 40%

. Graduate i

B 7

. school/degree Ly 28 19% X

Total | 203 Co100%

4of5 of2f10 1:17 PM
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Products & Services | AboutUs | Support/Help | Zeomerang Forums
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Zoomerang | FPX-2: Results Overview http://app zoomerang.com/Report/PrintResultsPage aspx

FPX-2 & zoomerang

Results Overview

Date: 6/2/2010 1:16 PM PST
Responses: Completes
Filter: No fitter applied

-~

1.! Dovyouown a bicycle?

Yes

No

i
; .
- S

200 i 100%

el s e e AT 4 LmATIOSAR S Tmale LR ed D6 Re &l Aen e ik £ 890 e e s ek £ L b fs Aok T ettt S vt rat v e ema o

2. How often do you ride your bleycle?

" Always

: Occassionally

. Seldom

. Never

Other, please
specify

Balow are same questions about internet search engines and blicycles. If yvou are not sure of an answet, indicate
"Don't know/Not sure." Please DO NOT GUESS

3. Do you use Internet search englnes?

‘ \
. Yes 200 ! 100%
~ No 0 j 0%
Don't know 0 3 0%
Total | 200 100%
4, Which of the following Internet search engines, if any, do you use? [CHECK ALL THAT APPLY]
Google 190 [ 95%
Yahoo 0 ! 0%
.................................. T e wmrrmim Ao 1 o L T SR T A 48 A i AT —
1of 6 /2710 1:16 PM
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Zoomerang | FPX-2: Results Qverview http:/fapp zoomerang.convReport/PrintResultsPage aspx

I AOL ’ o 0%

{ ASK.Com 0 I 0%

B S S U O

" CNN 0 e 0% i

- YouTube

1
|

[ RS E— L. s A3 A e A 2 o APt s U N 1 - PO
|

Cther, pi !
o pleose e 23

. spedity

5 " Have you ever used an Internet search engine to find information about bicycles you might conslder
' buylng?

}
f
{
Don't know/Can't ! .
| 1B
b

vecall !
r
; Tota! 200 i 100%
6 © Would you consider using an internet search englhe to find cut Information about blcycles you might
* + consider buying?
T — o e
" Yes | | 33 | 100% |
s o e e , :
No [ i 0 J 0%
’ % 0 ! 0%
. ]
Total 33 E 100%
- e e o e e i et e U SO SV
7.
e e gt
! Yes } 200 100%
No : hj 0%
Can't recall | ‘ i 0 ! 0%
Total ; 200 i 100%

' 8. Would you consider buying a Trek blcycle if you were In the market for a new bicycle?
e e

: Yes 200 100%

F e,

| No o 0%

~ Don't know/Not
- sure
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Below is the search page rasults from a Google to search for "Trek" blcycles.

Image - [Question Title]

LR
9. Do you see the "Sponsored Links" on the Google search page?

. Yes

S RS

' No

SPRR SRPE W

; Not sure i :
e v e R SRR . e e e e S I UV U
. { N

!

10 + Da you see the "Bikes Up to 60% Off List” from www.BikesDiract.com among the "Sponsored Links®

Yes
. No
[ Mot sure

How likely is 1t that you would click on the BikesDirect.com link If you were interested In buying a Trek

11. bicycle?

Definite!y weuld

, click GRS 53 6%

1

' on Blkelerect com

. Probably would
. click on X
 BikesDirect.com f

Might or m ght not

" elick [ 29 14%

on BlkesDirect.com i

96 i 48%

' Probably would not | :
click on
BlkesDirect com

Deﬂnlteiy would
 not chek on
: BlkesDirect.com
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"12 How likely |s it that you would be able to buy a Trek bicycle from BlkesDirect.com if you clicked on the
' “BlkesDirect. com" sponsored link?
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; e i e et e =
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. buy a Trek bicycle
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i
E
F)
I
:
l

" BlkesDirect.com

. Probably could buy
. 8 Trek bicycle from
’ BakesD:rect com

102 51%

‘ Mlght or mlght not
" be able to buy a
" Frek bicycle from
BikesDirect.com ,

Probably couid not !
buy a Trek bicycle
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‘ BikesDirect com

Deﬁmtely could not
buy a Trek bicycle .
. from & ? e
- BikesDirect.com

i+ Don't know

. whether could or :

" could not buy a &5 4 2%
' Trek bicycla from
" BikesDrect.com :

40 20%
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Total | 200 : 100%

- 13 Based on what Is sald or suggested on the internet search enyine page, Is "BikesDlrect.com® assoclated
' wit‘n Trek Blcycles?

Yes. 138 L 69%
| Mo RN 33 i 16%

Total 200 ! 100%
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Based on what is said or suggested on the internet search engine page, Is *BikesDlrect.com” sponsored

" Yes 123 62%
e L -~ -
_ No ! 35 ; 18%

. sure

v Don't know/Not

15,

Yes

No

'
1

Don't know/Nat
. gure

A e e e e e i it e et

Based on what is sald or suggested on the Internet search engine page, Is "BikesDirect.com affliiated
with Trek Blcycles?

-4

L5

16.:

Gender?

Male

Femals

o
17. ) AQE?
¢ Under 21 ! 0 |[ 0%
[ 21-25 [ : 8 ' 4% ,

. 2630

65 ; 32%

e T R

[
e
|

79 Jl 40%

© 31-40

. 41-3)

51-60

18,

15%

{ 18 [ 9%
Over 60 0 0%
Total 200 100%
Highest levei of education achieved?

50f6

" High school or less | SRS | 9 )

3 !
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