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Chart A-41

Claim Chart of the Excite, Inc. SB-2 Registration Statement No. 333-2328-LA, March 11, 1996
(“Excite SB-2”)

as prior art to

Asserted Claims of U.S. Patent No
and
Asserted Claims of U.S. Patent No
and
Asserted Claims of U.S. Patent No
and
Asserted Claims of U.S. Patent No
and
Asserted Claims of U.S. Patent No
and
Asserted Claims of U.S. Patent No

. 71,236,969 B1 (969 Patent”)
. 7,469,245 B2 (“°245 Patent”)
. 7,672,970 B2 (“”970 Patent”)
. 7,895,178 B2 (“’178 Patent”)
. 7,895,183 B2 (“’ 183 Patent”)

. 7,933,883 B2 (“’883 Patent”)

Google also asserts that each of the references cited in this chart anticipates the asserted claims
or renders the asserted claims obvious in combination with the other references in that chart.

This chart is based on Rockstar’s apparent construction of the claims, and is not an admission
that those constructions are correct or appropriate.

’969 Patent

EXCITE SB-2

Claim 1

1. A method of providing
advertisements to a user
searching for desired

information within a data Excite offers a family o

network, comprising the

steps of:

use on the Web.

The Excite SB-2 discloses a method for providing advertisements
to a user searching for desired information within a data network.

f targeted Internet navigation services and products

that address the different navigational modes and identities consumers may

Excite SB-2 at GOOG-WRD-0087209.
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Id. at GOOG-WRD-00872010.

Personal Excite
Personal Excite s a perscnalized page that selects and compiles Web
content, including advertising, to match each individual's unigue interests.

Id. at GOOG-WRD-00872011.
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more value-added advertising options.

Id. at GOOG-WRD-00872038.
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Excite develops and provides targeted Internet navigation services and products designed to allow
consumers, content providers and advertisers to interact more effectively on the Web. Excite believes
that to fully realize the Web's potential as a new communications medium, the Company must focus on
the way consumers use the Web. By combining its state-of-the-art navigation technology and media
expertise, Excite seeks to develop and introduce consumer-focused navigation services and products.
Excite believes that these services and products will not only allow consumers to better experience the
Web, but that they will also assist content providers in delivering content and provide advertisers with
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The Company offers a variety of advertising programs that enable advertisers to target their
audiences at various levels of market segmentation: mass market placement, which does not have any
market segmentation; affinity placement, which delivers advertisements to an audience with a specific
topical or regional interest; and individual placement, which displays advertisements to users of a
specific profile. The Company currently offers the following advertising programs:

General Rotation. The Company offers a general rotation program that allows advertisers to
reach a large number of Web consumers. Advertising banners rotate through well-trafficked
Excite pages, including the main NetSearch and NetDirectory pages and NetSearch results pages.
This program delivers a higher volume of mass market consumers and provides frequent exposure
to advertisers.

City.Net and Regional Excite. The Company provides a City.Net program and will provide a
Regional Excite program that allow advertisers to direct advertisements to geographical affinity
groups. This targeted approach can be used to complement a national marketing strategy with
local or regional messages.

Keywords. The Company’s keyword program offers advertisers an opportunity to target
specific audiences by assigning ad banners to certain key words or concepts. For example, when
Windows 95 is searched, a Microsoft advertisement could be displayed. Because of the ability to
customize the targeted nature of potential customers, the Company is able to charge premium
rates for such keyword advertising.

Personal Excite. The Company plans to allow advertisers to target users of the Company’s
Personal Excite service at a greater level of detail and precision than traditional advertising
methods. Based upon the demographic information collected from subscribers of Personal Excite,
advertisers can deliver finely targeted messages to groups of individuals. Because Personal Excite
was first made available in February 1996, the Personal Excite advertising program is still in an
experimental stage.

Id. at GOOG-WRD-00872044.

[a] receiving, from the user,
a search request including a
search argument
corresponding to the
desired information;

The Excite SB-2 discloses receiving, from the user, a search
request including a search argument corresponding to the desired
information.
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Id. at GOOG-WRD-00872010.
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Id. at GOOG-WRD-00872011.

Despite explosive growth of the Web as a new medium for communicating, marketing, selling,
educating and entertaining, the limitations of existing navigational technologies and services have
restricted effective interaction among consumers, content providers and advertisers. With the Web's
E‘rowlh consumers are having more difficulty finding relevant information, content providers are

nding it increasingly difficult to improve the visibility of their Web sites, and advertisers are
becoming less effective in delivering tgair messages to appropriately targeted groups of consumers.
The Company’s consumer segmented services and products are designed to overcome these limita-
tions. NetSearch targets a mass market audience of Web consumers, helping them find content and
other people thmu%ﬂ its proprietary nav:gauon technology, including concept-based searching.
NetDirectory is a dat fp lly-authored Web site reviews targeting both mass market and
affinity group consumers that provides information about high-quality Web sites in a lively and
entertaining manner. To date, the Company’s team of 30 professional authors and editors have written
over 50,000 reviews. Personal Excite allows consumers to personalize their interaction with the Web.
Through its City Net and planned I Editions, Excite offers or will offer navigation services
targeted to geographic affinity groups by providing spec(ﬁc databases of local and regional content.

Id. at GOOG-WRD-00872013.
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In the Internet industry, demand and market acceptance for recently introduced services and
Hroducts are subject to a high level of uncertainty. Excite was introduced to the Internet market in
October 1995. While the Company believes that most search and retrieval engines offered by its
competitors are based on “keyword” searching, Excite is based on “concept-based” searching which
allows users to find and retrieve documents that do not necessarily contain the exact keyword used in a
search. There can be no assurance that the Company’s concept-based search and retrieval technology
will provide equal or superior performance as compared to keyword and other search and retrieval
technologies. In addition, given the extremely limited operating history of the Company and the recent
introduction of Excite, it is unproven whether the market will accept Excite and its concept-based
search and retrieval technology. Accordingly, to the extent Excite’s concept-based search and retrieval
technology provides equal or inferior performance compared to keyword or other search and retrieval
technologies, the Company’s business, results of operations and financial condition would be materi-
ally adversely affected.

Id. at GOOG-WRD-00872017.

NetSearch. NetSearch service targets a mass market audience of Internet consumers, helping
consumers find content as well as other people on the Internet. NetSearch was first launched
commercially in October 1995. NetSearch permits users to find Web content by searching on Excite’s
index of over 1.5 million Web documents. The Company believes that Excite’s proprietary navigation
technology provides the following enhanced searching and browsing capabilities:

Concept-based searching, which permits consumers to find documents that are relevant to
their query even if they do not contain the actual words used in the query and which improves the
relevancy ranking of retrieved documents.

Browsing teols, consisting of query-by-example, let consumers find other similar documents by
simply clicking on the guery-by-example icon, and automatic abstracting technology, which
creates a concise summary of a Web document. lets users evaluate the relevancy of Web
documents without taking the time to visit them or to read the entire document.

Distributed spider data collection technology, which periodically updates the Company’s
indices, thus maintaining their currency and comprehensiveness.

NetSearch also permits consumers to search for other people on the Internet by searching on a
database containing an index to the full text of Usenet discussion groups and Usenet classifieds. When
consumers find an article of interest, they can send an electronic mail message directly to the author
or, if they have access to Usenet, launch directly into the discussion thread, reading the entire
sequence of articles for that topic of discussion.

Id. at GOOG-WRD-00872040.

Technology

The Company’s services and products are based on proprietary retrieval technology designed to
permit highly effective searches on the Internet by emphasizing quality and precision in the search
process. This technology combines a true concept-based retrieval technology with sophisticated
browsing tools. In addition, the Company has developed a proprietary spider designed to enhance the
quantity and quality of information contained in the Company's databases, thereby enhancing the
quality of information retrieved in a search. The Company’s retrieval technology is also designed to
search across distributed databases as effectively as searching a single, local database.

Id. at GOOG-WRD-00872045.
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Concept-Based Retrieval

The Company believes that most Internet navigation companies use “keyword” searching in their
retrieval process, in which only those documents that contain the keywords specified in the query are
retrieved. While keyword searching is effective in some instances (and may be enhanced by the use of
a built-in thesaurus), it does not allow the user to retrieve information relevant to a search that does
not include the exact text of a keyword (or synonym, if a thesaurus is used). For example, a keyword
search of the words “intellectual property” may not return documents relating to software piracy or
copyright law if such documents do not contain the words “intellectual” or “property.” Keyword
searching may also result in the retrieval of a great deal of irrelevant information that happens to
contain the keyword. The Company’s concept-based retrieval technology uses advanced statistical
methods which it believes increase the precision or relevance of information retrieved. The Com-
pany’s retrieval technology analyzes information for statistical correlations between terms and
documents. These correlations (which can be loosely described as “concepts™) are then used to
improve the retrieval process. Accordingly, a search can retrieve information that is relevant to the
consumer’s query even if that information contains none of the keywords in the original query.
Furthermore, most keyword systems rank the relevance of returned documents by simple heuristics
such as the frequency of keyword occurrence within a document. The Company uses its determination
of concepts to augment and improve the ranking of the retrieved documents, so that the most
important documents are first shown to the consumer, even when thousands of documents are found.

Id.

[b] searching, based upon
the received search
argument, a first database
having data network related
information to generate
search results;

The Excite SB-2 discloses searching, based upon the received
search argument, a first database having data network related
information to generate search results.

NetSearch and NetDirectory
Excite's NetSearch and NetDirectory target the mass Internet market. Consumers
can conduct concept-based searches on the full text of more than 1.5 million

Web pages, browse a database of over 50,000 Web site reviews

and search postings on more than 10,000 Usenet discussion groups.

Id. at GOOG-WRD-0087209.

L0 o O S i, s £ B
o CrsAls POEE DU seATuh
B 5 ks TN i Uiy e ) RrTady

I |5 Sewech |
e s 4 o B ) vt ()} Clsitinds () Barriews

Customized search forms
Customized search forma are
avmilable for content pravider
sites and can Dring consumers
to the Excite service through a
wvanaty of antry poants.

i

e¥cite Search Results

Id. at GOOG-WRD-0087209.

GOOGLE’S INVALIDITY CONTENTIONS PAGE A-41-7

CHART A-41




’969 Patent

EXCITE SB-2

P e #hcite Quary Resatts -
E  NetSearch: people to contert
[R— — E  Describe a concept in vour own words and
T | Wetthwectory | News. E  Excite NetSearch retnieves a list of relavant
wmakts foun Wb Do abau s ; dacumaents
[“2_ M Supreh |y Ralis Search | Provieus Decismeats | taat Docowemy | | £
e - — Keyword-targeted advertising
The smart: way to start. _ by Advertisers can target avdiences by
T b o el i CUNtRTL St Pegy w T — , : assig it kiey wards or concepts 1o their
Docurants 21-30 rorted oy Fant oy Suke ad banners
L3 - bugrear sotmtunon. L) . womess semiicberce, b wons b6 fwed smze o v e ©
7l N T us b moa
Sy, O be Lish of Windirae 73 Fretunts UsOfficst navi
wrendl by thi asthor of Winnoes 75 Usles et
':u-‘u-.ll.?:nfp:ﬁ-m,k\#tnwum o thay | |
oither genersl oo ot (Urscifecsmt
fete an mwllﬂu:;ig,‘ud wid Exchasge 1o people to people
hen shor 13 ivn, 1 o
n':..:lnummm“lwn;o i é B
wanizad wons. whde e b = i
Id. at GOOG-WRD-00872010.
Personal Excite
Personal Excite is a personalized page that selects and compiles Web
content, including advertising, to match each individual's unique interests.
quﬂl“ The perconalized wiry o navigate the net!
OHCTto MecSomoh | NeDireciery || News}; Gortoen | Golums |
Tom, waloome to your parsonal page!  CungeThsPae . |-
Lt updated en January 72, 1995 ot 3:53 g g
My Rermmders
:;{‘n‘;:;:u! .mﬁnna'fn’fa" Individu:

oadvertising |prototyps shown}
Advertising can be keyed 1o
anniversaries, birthdays and other
events that consumers record in a
Reminders calendar.

The stocks, news headlines,

for their pages provide anothar
window on their intsrests.

_________ - o T R L, TR ——
Niws Lo,
Enter: @ words daterbeng s nonospt or ) keywords:
[ ] % Search |
) Search: @ Wls aitas O Usenat O Classifiede O Reviaws
vidual heriity Mybew. Update News
Inst updated on Jamsry 22, 1996 ot 2:34pr E—
Euminoes
» Wall Street Foomes oo Eorniga - Wl Seet hat been focusing on
#HInGs, bat the next big story will :ﬁﬂ:ﬁ-r&l Foderl Revors ovts
T T e ————
S
Stock Quetes Tport Sosres
Update Qs Eascial | NEL | S
Damo
Interests s OQusbs @ LE 75 e

Zip codes and demographic

i i in Parzonal Excite
profiles allow for highly-targeted
dafivery of content and sdvertising.

Id. at GOOG-WRD-00872011.

GOOGLE’S INVALIDITY CONTENTIONS

CHART A-41

PAGE A-41-8




’969 Patent

EXCITE SB-2

Despite explosive growth of the Web as a new medium for communicating, marketing, selling,
educating and entertaining, the limitations of existing navigational technologies and services have
restricted effective interaction among consumers, content providers and advertisers. With the Web's
E‘rowlh consumers are having more difficulty finding relevant information, content providers are

nding it increasingly difficult to improve the visibility of their Web sites, and advertisers are
becoming less effective in delivering tgair messages to appropriately targeted groups of consumers.
The Company’s consumer segmented services and products are designed to overcome these limita-
tions. NetSearch targets a mass market audience of Web consumers, helping them find content and
other people thmu%ﬂ its proprietary nav:gauon technology, including concept-based searching.
NetDirectory is a dat fp lly-authored Web site reviews targeting both mass market and
affinity group consumers that provides information about high-quality Web sites in a lively and
entertaining manner. To date, the Company’s team of 30 professional authors and editors have written
over 50,000 reviews. Personal Excite allows consumers to personalize their interaction with the Web.
Through its City Net and planned Hefonal Editions, Excite offers or will offer navigation services
targeted to geographic affinity groups by providing spec(ﬁc databases of local and regional content.

Id. at GOOG-WRD-00872013.

Intense Competition

The market for Internet services and products, particularly Internet advertising and Internet
search and retrieval services and products, is intensely competitive. Since there are no substantial
barriers to entry, the Comp petition in these markets to intensify. The Company
believes that the principal competltwe factors in these markets are name recognition, performance,
ease of use and functionality, The primary competitors of the Company’s services and products are
Internet search and retrieval companies such as Infoseek Corporation, Lycos, Inc., The McKinley
Group, Inc., Open Text Corporation and Yahool, Inc. and specific search and retrieval services and
products offered by other companies, such as AOL's Web Crawler and Digital Equipment Gorpora-

tion’s Alta Vista. The Company also competes indirectly with services from other database vendors
such as Lexis/Nexis and Dialog and other companies that offer information search and retnenl
capabilities with their core database products. In the future, the Company may enc

from online service providers, Web site operators, providers of Web browser software {such as
Netscape or Microsoft Corporation (“Microsoft™)) and other Intermet services and products that
incorporate search and retrieval features into their offerings, whether through internal development or
by acquisition of one or more of the Company's direct competiters. Many of the Company's existing
competitors, as well as a number of potential new competitors, have longer operating histories in the
Internet market, greater name recognition, larger customer bases and databases and significantly
greater financial, technical and marketing resources than the Company. Such competitors may be able
to undertake more extensive marketing campaigns and make mora attractive offers to potential
employees, distribution partners, advertisers and content providers. Further, there can be no assurance
that the Company's competitors will not develop Internet search and retrieval services and products
that are equal or superior to those of the Company or that achieve greater market ptance than the
Campmy ] uﬂ'eﬂngl in the ares of name recognition, perfnmnce. ease of use and funetionality. Since
a pany’s current advertising customers and strategic partners also have established
rehtionships w‘ith certain of the Company's competitors, there can be no that the Company
will be able to retain a customer base of advertisers or that strategic partners will not sever or will elect
to renew their agr ts with the Company. There can be no assurance that the Company will be
able to compet fully against its current or future competitors or that competition will not have
a material adverse effect on the Company’s business, results of operations and financial condition,

Id. at GOOG-WRD-00872017-18.

NetSearch. NetSearch service targets a mass market audience of Internet consumers, helping
consumers find content as well as other people on the Internet. NetSearch was first launched
commercially in October 1995. NetSearch permits users to find Web content by searching on Excite’s
index of over 1.5 million Web documents. The Company believes that Excite’s proprietary navigation
technology provides the following enhanced searching and browsing capabilities:

Concept-based searching, which permits consumers to find documents that are relevant to
their query even if they do not contain the actual words used in the query and which improves the
relevancy ranking of retrieved documents.

Browsing tools, consisting of query-by-example, let consumers find other similar documents by
simply clicking on the guery-by-example icon, and automatic abstracting technology, which
creates a concise summary of a Web document. lets users evaluate the relevancy of Web
documents without taking the time to visit them or to read the entire document.

Distributed spider data collection technology, which periodically updates the Company’s
indices, thus maintaining their currency and comprehensiveness.

NetSearch also permits consumers to search for other people on the Internet by searching on a
database containing an index to the full text of Usenet discussion groups and Usenet classifieds. When
consumers find an article of interest, they can send an electronic mail message directly to the author
or, if they have access to Usenet, launch directly into the discussion thread, reading the entire
sequence of articles for that topic of discussion.

GOOGLE’S INVALIDITY CONTENTIONS PAGE A-41-9

CHART A-41




’969 Patent

EXCITE SB-2

Id. at GOOG-WRD-00872040.

4 ively distributing Excite for Web S

The Company markets EWS directly to those individuals who build and maintain Web sites —
Web developers, Web ereators and Web publishers who are hired to design and implement a Web site.
The Company believes that these people are key influences in the content provider marketplace and in
many cases may not only build a corporate Web site but alse influence corporate buying decisions for
subsequent on-line advertising.

The Company markets to the Web development community directly using both the Internet and
traditional marketing channels. Efforts include: (i) providing a prominent link from its services to
EWS’ online store front; (ii) encouraging all Web sites using EWS to provide links to this on-line store
front and Excite; {iii) directly contacting many Web sites and Web site developers using email;
(iv) advertising on Web sites frequented by Web developers, such gs iWorld and NCSA: and
(v) pursuing an aggressive print advertising campaign and tradeshow schedule.

The Company wmaintains an on-line “store front” where EWS can be downloaded for no charge
using a Weh browser. The site contains a wide range of promotional, sales and marketing materials for
Excite services and products. In addition to direct distribution over the Internet, EWS is distributed by
software and hardware vendors who market products to the Web development community. Currently,
OpenMarket, Spry, BSDI and Luckman Interactive distribute EWS with their Web server software, and
Silicon Graphics, Inc. and Sun Microsystems distribute EWS with their Web server hardware.

Id. at GOOG-WRD-00872043.

Technology

The Company's services and products are based on proprietary retrieval technology designed to
permit highly effective searches on the Internet by emphasizing quality and precision in the search
process. This technology combines a true concept-based retrieval technology with sophisticated
browsing tools. In addition, the Company has developed a proprietary spider designed to enhance the
quantity and quality of information contained in the Company's databases, thereby enhancing the
quality of information retrieved in a search. The Company’s retrieval technology is also designed to
search across distributed databases as effectively as searching a single, local database.

Id. at GOOG-WRD-00872045.

Concept-Based Retrieval

The Company believes that most Internet navigation companies use “keyword” searching in their
retrieval process, in which only those documents that contain the keywords specified in the query are
retrieved. While keyword searching is effective in some instances (and may be enhanced by the use of
a built-in thesaurus), it does not allow the user to retrieve information relevant to a search that does
not include the exact text of a keyword (or synonym, if a thesaurus is used). For example, a keyword
search of the words “intellectual property” may not return documents relating to software piracy or
copyright law if such documents do not contain the words “intellectual” or “property.” Keyword
searching may also result in the retrieval of a great deal of irrelevant information that happens to
contain the keyword. The Company’s concept-based retrieval technology uses advanced statistical
methods which it believes increase the precision or relevance of information retrieved. The Com-
pany’s retrieval technology analyzes information for statistical correlations between terms and
documents. These correlations (which can be loosely described as “concepts™) are then used to
improve the retrieval process. Accordingly, a search can retrieve information that is relevant to the
consumer’s query even if that information contains none of the keywords in the original query.
Furthermore, most keyword systems rank the relevance of returned documents by simple heuristics
such as the frequency of keyword occurrence within a document. The Company uses its determination
of concepts to augment and improve the ranking of the retrieved documents, so that the most
important documents are first shown to the consumer, even when thousands of documents are found.

Id.
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Distributed Search Capabilities

The Company's information retrieval technology has been designed to address the complex
problems that arise in information retrieval when a database is distributed across multiple nodes in a
wide-area network. The primary goal in distributed information retrieval is to ensure that the results of
a search of a database distributed across multiple nodes closely approximate the results that would
have been achieved if the search had been performed on the same data collected on a single, local
database. Although the Company believes that most distributed retrieval systems use a protocol that
does not yield results that are similar to those that could be obtained on a search of a single, local
database, the Company’s distributed information retrieval protocol has been engineered to provide
distributed results that are very similar to the concept-based results that the Company's technology
yields for a single, local database. The Company believes that this distributed protocol will enable the
Company’s services and products to scale with, and thereby benefit from, the rapid growth of the
Internet.

The Company believes that its distributed information retrieval capability will permit it to
continue to provide accurate, reliable information retrieval as the Internet grows. The Company plans
to include a program called the notifier in its next release of EWS. This program is designed to allow
the EWS administrator to send a copy of its Web site to the Excite service without waiting for the
Company’s spider to retrieve the current index. The cost to the EWS server is minimal, and Excite is
spared the cost of retrieving and indexing those pages since the task of indexing has been distributed to
the remote machines. The Company believes that this notifier technology will assist in increasing the
number of Web pages that can be indexed and kept current by its services. The Company has not yet
implemented its notifier technology, and there can be no assurance that the Company will be able to
release such notifier technology successfully.

Id. at GOOG-WRD-00872046.

[c] correlating the received
search argument to a
particular advertisement in
a second database having
advertisement related
information; and

The Excite SB-2 discloses correlated the received search argument
to a particular advertisement in a second database having
advertisement related information.

NetSearch and NetDirectory
Excite’'s NetSearch and NetDirectory target the mass Internet market. Con_sumcrs
can conduct concept-based searches on the full text of more than 1.5 millllon

Web pages, browse a database of over 50,000 Web site reviews

and search postings on more than 10,000 Usenet discussion groups.

Id. at GOOG-WRD-0087209.
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Personal Excite

Personal Excite is a personalized page that selects and compiles Web
content, including advertising, to match each individual's unique interests.
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Id. at GOOG-WRD-00872011.

Intense Competition

The market for Internet services and products, particularly Internet advertising and Internet
search and retrieval services and products, is intensely competitive. Since there are no substantial
barriers to entry, the Company expects competition in these markets to intensify. The Company
believes that the principal competitive factors in these markets are name recognition, performance,
ease of use and functionality. The primary competitors of the Company”s services and products are
Internet search and retrieval companies such as Infoseek Corporation, Lycos, Inc., The McKinley
Group, Inc., Open Text Corporation and Yahool, Inc. and specific search and retrieval services and
products offered by other companies, such as AOL's Web Crawler and Digital Equipment Corpora-

tion's Alta Vista. The Company also competes indirectly with services from other database vendors
such as Lexis/Nexis and Dialog and other companies that offer information search and retricval
capabilities with their core database products. In the future, the Company may enc
from online service providers, Web site operators, providers of Web browser software (such as
Netscape or Microsoft Corporation (“Microsoft™)) and other Internet services and preducts that
incorporate search and retrieval features into their offerings, whether through internal development or
by acquisition of one or more of the Company's direct competitors. Many of the Company's existing
competitors, as well as a number of potential new competitors, have longer operating histories in the
Interm market, greater mm recognition, larger customer bases and databases and significantly
[ ial, technical and marketing resources than the Conpany. Such competitors may be able
to undertake more extensive marketing campaigns and make more attractive offers to potential
employees, distribution partners, advertisers and content providers. Further, there can be no assurance
that the Company's competitors will not develop Internet search and retrieval services and produets
that are equal or superior to those of the Company or that achieve greater market ptance than the
Company's offerings in the area of name recognition, perfor , ease of use and functionality. Since
2 number of the Company’s current advertising customers and strategic partners also have established
relationships with certain of the Company’s competitors, there can be no that the Comp
will be able to retain a customer base of advertisers or that strategic partners will not sever or will elect
to renew their ag:uluems with the Company. There can be no assurance that the Gompany will be
able to compet inst its c\l.rreut or future competitors or that competition will not have
amatena]advemeﬂectonlhe“ pany’s b lts of operations and financial condition.

Id. at GOOG-WRD-00872017-18.
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The Excite Solution

Excite develops and provides targeted Internet navigation services and products designed to allow
consumers, content providers and advertisers to interact more effectively on the Web. Excite believes
that to fully realize the Web's potential as a new communications medium, the Company must focus on
the way consumers use the Web. By combining its state-of-the-art navigation technology and media
expertise, Excite seeks to develop and introduce consumer-focused navigation services and products
Excite believes that these services and products will not only allow consumers to better experience the
Web, but that they will also assist content providers in delivering content and provide advertisers with
more value-added advertising options.

Id. at GOOG-WRD-00872038.

Advertisements on the Excite service are banner or billboard style advertisements and are
prominently displayed on the interface of all Excite navigation services. As the consumer interacts
with the service, new advertisements are displayed. From each adverti 1t screen, ¢ s can
hyperlink directly to an advertiser's own Web site, thus allowing the advertiser an opportunity to
directly interact with a consumer who has expressed interest in its advertisement.

Id. at GOOG-WRD-00872043.

The Company offers a variety of advertising programs that enable advertisers to target their
audiences at various levels of market segmentation: mass market placement, which does not have any
market segmentation; affinity placement, which delivers advertisements to an audience with a specific
topical or regional interest; and individual placement, which displays advertisements to users of a
specific profile. The Company currently offers the following advertising programs:

General Rotati The Company offers a general rotation program that allows advertisers to
reach a large number of Web consumers. Advertising banners rotate through well-trafficked
Excite pages, including the main NetSearch and NetDirectory pages and NetSearch results pages.
This program delivers a higher volume of mass market consumers and provides frequent exposure
to advertisers.

City.Net and Regional Excite. The Company provides a City.Net program and will provide a
Regional Excite program that allow advertisers to direct advertisements to geographical affinity
groups. This targeted approach can be used to complement a national marketing strategy with
local or regional messages.

Keywords. The Company’s keyword program offers advertisers an opportunity to target
specific audiences by assigning ad banners to certain key words or concepts. For example, when
Windows '95 is searched, a Microsoft advertisement could be displayed. Because of the ability to
customize the targeted nature of potential customers, the Company is able to charge premium
rates for such keyword advertising.

Id. at GOOG-WRD-00872044.

Advertisers can also combine multiple advertising packages in order to develop a complete
advertising plan that reaches multiple audiences and that is designed to maximize reach, frequency of
exposure and customer response. For example, an airline company might have general rotation as a
base of mass exposure. The advertising schedule eould be enhanced based upon topical affinity, by
displaying a banner every time a user searches using the word “travel” or “airfare,” as well as by
displaying an advertisement to all Personal Excite users who are interested in travel. The schedule
could be Further refined by placing banners on the Life & Style/Travel page in NetDirectory, as well as
on a variety of U.S. and international city pages on City.Net that may correspond to hubs of national or
international business.

Advertising is sold primarily through a combination of a small direct sales force and an advertising
sales apency. The Company’s direct sales operation currently consists of two individuals, both
experienced in selling Internet advertising, who are based in San Francisco and New York. To
supplement its internal sales force, the Company has retsined the services of Double Click, of
Mountain View, California, an advertising sales agency specializing in interactive advertising place-
ment. The Company has only a limited number of sales and marketing personnel at the present time.
See “Risk Factors — Limited Sales Force; Evolving Distribution Channels.”

Id.
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To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.: Table
B7.

[d] providing the search
results together with the
particular advertisement to
the user.

The Excite SB-2 discloses provided the search results together
with the particular advertisement to the user.
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Intense Competition

The market for Internet services and products, particularly Internet advertising and Internet
search and retrieval services and products, is intensely competitive, Since there are no substantial
barriers to entry, the Comp petition in these markets to intensify. The Cnmpnny
believes that the principal cumpebtwe factors in 'l]wse markets are name ition, perf
ease of use and functionality, The primary competitors of the Company”s services and prodmts are
Internet search and retrieval compamies such as Infoseek Gorporahon, Lycos, Inc., The McKinley
Group, Ine., Open Text Corporation and Yahoo!, Ine. and specific seareh and retrievsl services and
products affered by other companies, such as AOL's Web Crawler and Digital Equipment Corpora-

tion’s Alta Vista. The Company also competes indirectly with services from other database vendors
such as Lexis/Nexis and Dialog and other companies that offer information search and retrieval
capabilities with their core database produets. In the future, the Company may encounter competition
from online service providers, Web site operators, providers of Web browser software (such as
Netscape or Microsoft Corporation (“Microsoft™)) and other Intermet services and products that
incorporate search and retrieval features into their offerings, whether through internal development or
by acquisition of one or more of the Company’s direct competitors. Many of the Company's existing
competitors, as well as a number of potential new competitors, have longer operating histories in the
Intemet marke‘l, greater name recognition, larger customer bases and databeses and significantly
1 and marketing resources than the Company. Such petitors may be able
to undertah.- more extensive marketing campaigns and make more attractive offers to potential
employees, distribution partners, advertisers and content providers. Further, there can be no assurance
that the Company's competitors will not develop Internet search and retrieval services and products
that are equal or superior to those of the Company or that achieve greater market ptance than the
Company's offerings in the area of name recognition, performance, ease of use and functionality. Since
a ber of the Company’s current advertising customers and strategic partners also have established
relationships with certain of the Company's competitors, there can be no assurance that the Company
will be able to retain a customer base of advertisers or that strategic partners will not sever or will elect
to renew their agr ts with the Company. There can be no assurance that the Company will be
able to compete successfully against its current or future competitors or that competition will not have
a material adverse effect on the Company’s busi lts of operations and financial condition.

Id. at GOOG-WRD-00872017-18.
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The Company offers a variety of advertising programs that enable advertisers to target their
audiences at various levels of market segmentation: mass market placement, which does not have any
market segmentation; affinity placement, which delivers advertisements to an audience with a specific
topical or regional interest; and individual placement, which displays advertisements to users of a
specific profile. The Company currently offers the following advertising programs:

General Rotati The Company offers a general rotation program that allows advertisers to
reach a large number of Web consumers. Advertising banners rotate through well-trafficked
Excite pages, including the main NetSearch and NetDirectory pages and NetSearch results pages.
This program delivers a higher volume of mass market consumers and provides frequent exposure
to advertisers.

City.Net and Regional Excite. The Company provides a City.Net program and will provide a
Regional Excite program that allow advertisers to direct advertisements to geographical affinity
groups. This targeted approach can be used to complement a national marketing strategy with
local or regional messages.

Keywords. The Company’s keyword program offers advertisers an opportunity to target
specific audiences by assigning ad banners to certain key words or concepts. For example, when
Windows ‘95 is searched, a Microsoft advertisement could be displayed. Because of the ability to
customize the targeted nature of potential customers, the Company is able to charge premium
rates for such keyword advertising.

Id. at GOOG-WRD-00872044.

Advertisers can also combine multiple advertising packages in order to de'vzlnp a complete
advertising plan that reaches multiple audiences and that is designed to maximize reach, freq y of
exposure and customer response. For example, an airline company might have general rotation as a
base of mass exposure. The advertising schedule could be enhanced based upon topical affinity, by
displaying a banner every time a user searches using the word “travel” or “airfare,” as well as by
displaying an advertisement to all Personal Excite users who are interested in travel. The schedule
could be further refined by placing banners on the Life & Style/Travel page in NetDirectory, as well as
on a variety of U.S. and international city pages on City.Net that may correspond to hubs of national or
international business.

Advertising is sold primarily through a combination of a small direct sales force and an advertising
sales agency. The Company's direct sales operation currently consists of two individuals, both
experienced in selling Internet advertising, who are based in San Francisco and New York. To
supplement its internal sales force, the Company has retsined the services of Double Click, of
Mountain View, California, an advertising sales agency specializing in interactive advertising place-
ment. The Company has only a limited number of sales and marketing personnel at the present time.
See “Risk Factors — Limited Sales Force; Evolving Distribution Channels.”

Id.

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.: Table
B3.

Claim 2

2. A method as claimed in
claim 1, wherein the step of
correlating the received
search argument to the
particular advertisement
including selecting the

The Excite SB-2 discloses correlated the received search argument
to the particular advertisement including selecting the particular
advertisement based on the received search argument and user
profile.
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particular advertisement
based on the received
search argument and user
profile data.
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Personal Excite

Personal Excite s a personalized page that selects and compiles Web
content, including advertising, to match each individual's unigue interests.

Id. at GOOG-WRD-00872011.
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Excite, Inc. (formerly Architext Software, Inc.) combines proprietary technology with media
expertise to develop and provide navigation services and products for the Intermnet and the World
Wide Web {the “Web") which snable consumers, content providers and advertisers to access and
interact with one another more efficiently and thereby realize the Web's benml as a new medium.
The Company's navigational services, including NetSearch, NetDirectory, City Net, Personal Excite and
planned Hegional Editions, are tailored to the ways consumers use and lm![gate the Web. By creating
se, ted navigation services tailored to specific groups of consumers, Fxcite seeks to establish

m'h.!:lf channels which give advertisers the flexibility to target consumer audiences as broadly or
as precisely as desired and allow them ultimately to reach and create new customers. Exeite also
actl.vely addresses the needs of content providers through its Excite for Web Servers product which
improves a Web site’s visibility and usefulness to consumers. The Company's ebjecﬁ\fe is to establish
itself as the leading branded mediz service for day-to-day interaction among consumers, content
providers and advertisers on the Weh.

Id. at GOOG-WRD-00872013.

As a result of Excite’s consumer focus, the Company's navigation services provide advertisers a
targeted and fexible vehicle for delivcring advertising messages back to consumers. For mmple,
advertisers can target the mass market by advertisements on NetSearch, focns on
affinity groups through p lacements on Gi.tg.Ne-t, nﬁ target individuals by advertising on Personal .E:ulz
Although advsmsmg on the Web is generally based on the traditional impression-based model, Excite
believes that the ility and interactimy provided through its cnn.sumcr-segmented
services may alluw adveﬂisers to m?mle to a delivered-value model where pricing is instead based on
the value of the business generated by the advertising. As of March 1, 1996, over 50 customers had
placed advertisements on Excite’s consumer navigation services.

Id.
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More importantly, the Company believes that many current directory approaches fall short in
addressing the promise of the Internet as 2 new medium. First, they fail to leverage the interactive
nature of the medium, which can not only enable the delivery of people to content but also the
delivery of content to people and people to other people. Just us consumers signed on to the Weh to
find content, the interactive capabilities of Web technology should aliow consumers to have content
proactively delivered to them and should allow content providers to contact interested consumers
directly. Similarly, the expansive connectivity of the Internet suggests that consumers should be able
to easily find other consumers of common interests or needs. Second, current directories do not take
advantage of the targetability of the Internet medium. Instead, these directories tend to treat all
consumers as an undifferentiated mass. The Company believes that consumers will want to segment
and shift their navigational identities as they use the Web. For instance, some consumers will be
interested in addressing the Web as they currently do, with a broad approach to content: other
consumers may wish to follow a topic-oriented or regional-oriented approach to the Web; and still
other consumers may want to define exactly the types of information they wish to receive each time
they begin a Web session.

Id. at GOOG-WRD-00872036.

Consumers

Excite believes that consumers do not use the Web in one particular way or for one particular
reason. Accordingly, Excite has segmented consumer behavior into three distinct modes of navigation,
or ways of navigating the Web, and three distinet navigating identities, or identities used when
navigating the Web.

Modes of Navigation. Excite expands the scope of Internet navigation beyond the strict
data-centric focus on content, to a broader solution hased on people interacting not only with
content, but with other people as well. The Company believes that consumers want to
interact with content and people on the Web in three ways: they want to find relevant
content; they want relevant content proactively delivered to them; and they want to interact
with other people with similar interests. Thus, Excite supports three modes of navigation:
people to content, content to people and people to people.

Navigational Identities. The Company believes that consumers navigate the Web with
three identities: mass market: afinity group; and individual identities. Consumers assume a
mass market identity as they seek out Internet resources in a very brosd fashion by exploring
or browsing the Internet as a whole. Consumers adopt an afinity group identity as they
engage in topically- or geographically-oriented searches, or seek out other cansumers with
related interests or locales, Finally, consumers assume an individual identity as they retrieve
information tailored to their needs through a personalized interface. During the course of a
Web session, a consumer might assume all of these identities, for example by searching
broadly for information relating to travel, geographically for Nerthern California ski resorts
and individually for a discounted airline ticket.

Id. at GOOG-WRD-00872038.

Advertisers

The Company believes that offering a suite of consumer segmented navigational services allows
for more specifically tailored advertising. For example, Excite's navigational services permit advertisers
to target the mass audience of Internet consumers or tailor an advertising strategy for specific affinity
groups or individuals possessing certain demographic traits. In addition, the Company has begun to
offer advertising packages that allow advertisers to move from the traditional CPM-based advertising
model to ane of delivered value, in which an advertisement is priced based upon the amount of
business generated from the advertisement as opposed to the number of times it is displayed.

Id. at GOOG-WRD-00872039.

Personal Excite. Personal Excite permits consumers to personalize their Internet interface,
Consumers using Personal Excite create a personal profile to define and monitor favorite NetDirectory
categories, receive briefs on personally selected categories of Reuters news articles, moniter stock
quotes, check local movie times and receive updates on local weather. Additionally, consumers can
customize their own interfaces to Excite’s NetSearch service, thereby allowing them to define and
easily access frequently used searches, favorite URLs and links to a number of popular daily columns
on the Web. Personal Excite was launched commercially in February 1936 and has been used on a
limited basis to date. There can be no assurance that Personal Excite will achieve enough consumer
aceeptance to support significant, directed advertising
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Id. at GOOG-WRD-00872041.

Ineveasing usage by existing consumers

The Company regularly changes and updates the content hosted on Excite in order to encourage
consumers to access the service more frequently. The Company has developed an interactive eartoon.
hourly news briefs, and weekly editorial columns. The Company has also developed personalized
services that allow a consumer to pre-establish various personal preferences involving the Excite
session. Because customizing these personalized services typically requires some effort and time
investment on the part of the consumer, the Company believes that consumers will tend to continue
using Excite and not switch to a competitive secvice. The Company is exploring other features
designed to increase consumer usage, these features may include consumer polls, rating systems and
contesis.

Id. at GOOG-WRD-00872043.

The Company offers a variety of advertising programs that enable advertisers to target their
audiences at various levels of market segmentation: mass market placement, which does not have any
market segmentation; affinity placement, which delivers advertisements to an audience with a specific
topical or regional interest; and individual placement, which displays advertisements to vsers of 2
specific profile. The Company currently offers the following advertising programs:

General Rotation.  The Company offers a general rotation program that allows advertisers to
reach a large number of Web congumers. Advertising banners rotate through well-trafficked
Excite pages, including the main NetSearch and NetDirectory pages and NetSearch results pages.
This program delivers a higher volume of mass market consumers and provides frequent exposure
to advertisers.

City Net and Regional Excite. ‘The Company provides a City.Net program and will provide a
Regional Exrite program that allow advertisers to direct advertisements to geographical affinity
groups. This targeted approach can be used to complement a national marketing strategy with
local or regional messages.

Kegwords. The Company's keyword program offers advertisers an opportunity to target
specific audiences by assigning ad banners to certain key words or concepts. For example, when
Windows '95 is searched, a Microsoft advertisement could be displayed. Because of the ability to
customize the targeted nature of potential customers, the Company is able to charge premium
rates for such keyword advertising.

Pergonal Excite. The Company plans to allow advertisers to tarnget users of the Company’s
Personal Excite service at a greater level of detail and precision than traditional advertising
methods. Based upon the demographic information collected from subseribers of Personal Excite,
advertisers can deliver finely targeted messages to groups of individuals. Because Personal Excite
was first made available in February 1996, the Personal Excite advertising program is still in an
experimental stage.

Id. at GOOG-WRD-00872044.

Advertisers can also combine multiple advertising packages in order to develop a complete
advertising plan that reaches multiple audiences and that is designed to maximize reach, frequency of
exposure and customer response. For example, an airline company might have general rotation as a
base of mass exposure. The advertising schedule eould be enhanced based upon topical affinity, by
displaying a banner every time a user searches using the word “travel” or “airfare,” as well as by
displaying an advertisement to all Personal Excite users who are interested in travel. The schedule
could be further refined by placing banners on the Life & Style/Travel page in NetDirectory, as well as
on a variety of U.S. and international city pages on City.Net that may correspond to hubs of national or
international business.

Advertising is sold primarily through a combination of a small direct sales force and an advertising
sales apency. The Company’s direct sales operation currently consists of two individuals, both
experienced in selling Internet advertising, who are based in San Francisco and New York. To
supplement its internal sales force, the Company has retsined the services of Double Click, of
Mountain View, California, an advertising sales agency specializing in interactive advertising place-
ment. The Company has only a limited number of sales and marketing personnel at the present time.
See “Risk Factors — Limited Sales Force; Evolving Distribution Channels.”

Id.
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To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.: Table
B4.
Claim 3

3. A method as claimed in
claim 2, wherein the user
profile data includes
selections of the user from

previous search arguments.

The Excite SB-2 discloses the user profile data includes selections
of the user from previous search arguments.

As a result of Excite’s consumer focus, the Company's navigation services provide advertisers a
targeted and flexible vehicle for delivering advertising messages back to consumers. For example,
advertisers can target the mass market by placing advertisements on NetSearch, focus on geographic
affinity groups through placements on Gity.Net, nﬁ target individuals by advertising on Personal Excite.
Although advertising on the Web is generally bused on the traditional impression-based model, Excite
believes that the flexibility, muunuﬁ?iw and interactivity provided through its consumer-segmented
services may allow advertisers to migrate to a delivered-value model where pricing is instead based on
the value of the business generated by the advertising. As of March 1, 1996, over 50 customers had
placed advertisements on Excite’s consumer navigation services.

Id. at GOOG-WRD-00872013.

More importantly, the Company believes that many current directory approaches fall short in
addressing the promise of the [nternet as 2 new medium. First, they fail to leverage the interactive
nature of the medium, which can not only enable the delivery of people to content but also the
delivery of content to people and people to other people. Just as signed on to the Web to
find content, the interactive capabilities of Web technology should aliow consumers to have content
proactively delivered to them and should allow content providers to contact interested consumers
directly. Similarly, the expansive connectivity of the Internet suggests that consumers should be able
to easily find other consumers of common interests or needs. Second, current directories do not take
advantage of the targetability of the Internet medium. Instead, these directories tend to treat all
consumers ac an undifferentiated mass. The Company believes that consumers will want to segment
and shift their navigational identities as they use the Web. For instance, some consumers will be
interested in addressing the Web as they currently do, with a broad approach to content: other
consumers may wish to follow a topic-oriented or regional-oriented approach to the Web; and still
other consumers may want to define exactly the types of information they wish to receive each time
they begin a Web session.

Id. at GOOG-WRD-00872036.

Consuiners

Excite believes that consumers do not use the Web in one particular way or for one particular
reason, Accordingly, Excite has segmented consumer behavior into three distinct modes of navigation,
or ways of navigating the Web, and three distinet navigating identities, or identities used when
navigating the Web.

Modes af Navigation. Excite expands the scope of Internet navigation beyond the strict
data-centric focus on content, to a broader solution based an people interacting not only with
content, but with other people as well The Company believes that consumers want to
interact with content and people on the Web in three ways: they want to find relevant
content; they want relevant content proactively delivered to them; and they want to interact
with other peaple with similar interests, Thus, Excite supports three modes of navigation:
people to content, content to people and people to people.

Navigational Identities. The Company believes that consumers navigate the Web with
three identities: mass market; afinity group; and individual identities. Consumers assume a
mass market identity as they seek out Internet resources in a very broad fashion by exploring
or browsing the Internet as a whole, Consumers adopt an afinity group identity as they
engage in topically- or geographically-oriented searches, or seek out other consumers with
related interests or locales, Finally, consumers assume an individual identity as they retrieve
information tailored to their needs through a personalized interface. During the course of a
Web session, a consumer might assume all of these identities, for example by searching
broadly for information relating to travel, geographically for Nerthern California ski resorts
and individually for a discounted airline ticket.
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Id. at GOOG-WRD-00872038.

Advertisers

The Company believes that offering a suite of consumer segmented navigational services allows
for more specifically tailored advertising. For example, Excite's navigational services permit advertisers
to target the mass audience of Internet consumers or tailor an advertising strategy for specific affinity
groups or individuals possessing certain demographic traits. In addition, the Company has begun to
offer advertising packages that allow advertisers to move from the traditional CPM-based advertising
model to ane of delivered value, in which an advertisement is priced based upon the amount of
business generated from the advertisement as opposed to the number of times it is displayed.

Id. at GOOG-WRD-00872039.

Personal Excite. Personal Excite permits consumers to personalize their Internet interface,
Consumers using Personal Excite create a personal profile to define and monitor favorite NetDirectory
categories, receive briefs on personally selected categories of Reuters news articles, moniter stock
quotes, check local movie times and receive updates on local weather. Additionally, consumers can
customize their own interfaces to Excite’'s NetSearch service, thereby allowing them to define and
easily access frequently used searches, favorite URLs and links to 3 number of popular daily columns
on the Web. Personal Excite was launched commereially in February 1996 and has been used on 2
limited basis to date. There can be no assurance that Personal Excite will achieve enough consumer
acceptance to support significant, directed advertising

Id. at GOOG-WRD-00872041.

The Company offers a variety of advertising programs that enable advertisers to target their
audiences at various levels of market segmentation: mass market placement, which does not have any
market segmentation; affinity placement, which delivers advertisements to an audience with a speeific
topical or regional interest; and individual placement, which displays advertisements to users of 2
specific profile. The Company currently offers the following advertising programs:

General Rotation. The Company offers a general rotation program that allows advertisers to
reach a large number of Web consumers. Advertising banners rotate through well-trafficked
Excite pages, including the main NetSearch and NetDirectory pages and NetSearch results pages.
This program delivers a higher volume of mass market consumers and provides frequent exposure
to advertisers.

City.Net and Regional Ezcite. The Company provides a City.Net program and will provide a
Regional Excite program that allow advertisers to direct advertisements to geographical affinity
groups. This tatgeted approach can be used to complement a national marketing strategy with
local or regional messages.

Keywords. The Company’s keyword program offers advertisers an opportynity to target
specific audiences by assigning ad banners to certain key words or concepts. For example, when
Windows 95 is searched, a Microsoft advertisement could be displayed. Because of the ability to
customize the targeted nature of potential customers, the Company is able to charge premium
rates for such keyword advertising.

Personal Excite. The Company plans to allow advertisers to target users of the Company’s
Personal Excite service at a greater level of detail and precision than traditional advertising
methods. Based upon the demographic information collected from subscribers of Personal Excite,
advertigers can deliver finely targeted messages to groups of individuals, Because Personal Excite
was first made available in February 1996, the Personal Excite advertising program is still in an
experimental stage.

Advertisers can also combine multiple advertising packages in order to develop a complete
advertising plan that reaches multiple andiences and that is designed to maximize reach, frequency of
expasure and customer response. For example, an airline company might have general rotation as a
base of mass exposure. The advertising schedule could be enhanced based upon topical affinity, by
displaying a banner every time a user searches using the word “travel” or “airfare,” as well as by
displaying an adverti t to all P I Excite users who are interested in travel The schedule
could be further refined by placing banners on the Life & Style/Trave! page in NetDirectory, as well as
on a variety of U.S. and international city pages on City.Net that may correspond to hubs of national or
interngtional business,

Id. at GOOG-WRD-00872044.
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To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.: Table
B4.
Claim 4

4. A method as claimed in
claim 3, wherein the user
profile data includes
selections of the user from
previous search results.

The Excite SB-2 discloses wherein the user profile data includes
selections of the user from previous search results.

As a result of Excite’s consumer focus, the Company's navigation services provide advertisers a
targeted and flexible vehicle for delivering advertising messages back to consumers. For example,
advertisers can target the mass market by placing advertisements on NetSearch, focus on geographic
affinity groups through placements on Gity.Net, nﬁ target individuals by advertising on Personal Excite.
Although advertising on the Web is generally bused on the traditional impression-based model, Excite
believes that the flexibility, muunuﬁ?iw and interactivity provided through its consumer-segmented
services may allow advertisers to migrate to a delivered-value model where pricing is instead based on
the value of the business generated by the advertising. As of March 1, 1996, over 50 customers had
placed advertisements on Excite’s consumer navigation services.

Id. at GOOG-WRD-00872013.

More importantly, the Company believes that many current directory approaches fall short in
addressing the promise of the [nternet as 2 new medium. First, they fail to leverage the interactive
nature of the medium, which can not only enable the delivery of people to content but also the
delivery of content to people and people to other people. Just as signed on to the Web to
find content, the interactive capabilities of Web technology should aliow consumers to have content
proactively delivered to them and should allow content providers to contact interested consumers
directly. Similarly, the expansive connectivity of the Internet suggests that consumers should be able
to easily find other consumers of common interests or needs. Second, current directories do not take
advantage of the targetability of the Internet medium. Instead, these directories tend to treat all
consumers ac an undifferentiated mass. The Company believes that consumers will want to segment
and shift their navigational identities as they use the Web. For instance, some consumers will be
interested in addressing the Web as they currently do, with a broad approach to content: other
consumers may wish to follow a topic-oriented or regional-oriented approach to the Web; and still
other consumers may want to define exactly the types of information they wish to receive each time
they begin a Web session.

Id. at GOOG-WRD-00872036.

Consuiners

Excite believes that consumers do not use the Web in one particular way or for one particular
reason, Accordingly, Excite has segmented consumer behavior into three distinct modes of navigation,
or ways of navigating the Web, and three distinet navigating identities, or identities used when
navigating the Web.

Modes af Navigation. Excite expands the scope of Internet navigation beyond the strict
data-centric focus on content, to a broader solution based an people interacting not only with
content, but with other people as well The Company believes that consumers want to
interact with content and people on the Web in three ways: they want to find relevant
content; they want relevant content proactively delivered to them; and they want to interact
with other peaple with similar interests, Thus, Excite supports three modes of navigation:
people to content, content to people and people to people.

Navigational Identities. The Company believes that consumers navigate the Web with
three identities: mass market; afinity group; and individual identities. Consumers assume a
mass market identity as they seek out Internet resources in a very broad fashion by exploring
or browsing the Internet as a whole, Consumers adopt an afinity group identity as they
engage in topically- or geographically-oriented searches, or seek out other consumers with
related interests or locales, Finally, consumers assume an individual identity as they retrieve
information tailored to their needs through a personalized interface. During the course of a
Web session, a consumer might assume all of these identities, for example by searching
broadly for information relating to travel, geographically for Nerthern California ski resorts
and individually for a discounted airline ticket.
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Id. at GOOG-WRD-00872038.

Advertisers

The Company believes that offering a suite of consumer segmented navigational services allows
for more specifically tailored advertising. For example, Excite's navigational services permit advertisers
to target the mass audience of Internet consumers or tailor an advertising strategy for specific affinity
groups or individuals possessing certain demographic traits. In addition, the Company has begun to
offer advertising packages that allow advertisers to move from the traditional CPM-based advertising
model to ane of delivered value, in which an advertisement is priced based upon the amount of
business generated from the advertisement as opposed to the number of times it is displayed.

Id. at GOOG-WRD-00872039.

Personal Excite. Personal Excite permits consumers to personalize their Internet interface,
Consumers using Personal Excite create a personal profile to define and monitor favorite NetDirectory
categories, receive briefs on personally selected categories of Reuters news articles, moniter stock
quotes, check local movie times and receive updates on local weather. Additionally, consumers can
customize their own interfaces to Excite’'s NetSearch service, thereby allowing them to define and
easily access frequently used searches, favorite URLs and links to 3 number of popular daily columns
on the Web. Personal Excite was launched commereially in February 1996 and has been used on 2
limited basis to date. There can be no assurance that Personal Excite will achieve enough consumer
acceptance to support significant, directed advertising

Id. at GOOG-WRD-00872041.

The Company offers a variety of advertising programs that enable advertisers to target their
audiences at various levels of market segmentation: mass market placement, which does not have any
market segmentation; affinity placement, which delivers advertisements to an audience with a speeific
topical or regional interest; and individual placement, which displays advertisements to users of 2
specific profile. The Company currently offers the following advertising programs:

General Rotation. The Company offers a general rotation program that allows advertisers to
reach a large number of Web consumers. Advertising banners rotate through well-trafficked
Excite pages, including the main NetSearch and NetDirectory pages and NetSearch results pages.
This program delivers a higher volume of mass market consumers and provides frequent exposure
to advertisers.

City.Net and Regional Ezcite. The Company provides a City.Net program and will provide a
Regional Excite program that allow advertisers to direct advertisements to geographical affinity
groups. This tatgeted approach can be used to complement a national marketing strategy with
local or regional messages.

Keywords. The Company’s keyword program offers advertisers an opportynity to target
specific audiences by assigning ad banners to certain key words or concepts. For example, when
Windows 95 is searched, a Microsoft advertisement could be displayed. Because of the ability to
customize the targeted nature of potential customers, the Company is able to charge premium
rates for such keyword advertising.

Personal Excite. The Company plans to allow advertisers to target users of the Company’s
Personal Excite service at a greater level of detail and precision than traditional advertising
methods. Based upon the demographic information collected from subscribers of Personal Excite,
advertigers can deliver finely targeted messages to groups of individuals, Because Personal Excite
was first made available in February 1996, the Personal Excite advertising program is still in an
experimental stage.

Advertisers can also combine multiple advertising packages in order to develop a complete
advertising plan that reaches multiple andiences and that is designed to maximize reach, frequency of
expasure and customer response. For example, an airline company might have general rotation as a
base of mass exposure. The advertising schedule could be enhanced based upon topical affinity, by
displaying a banner every time a user searches using the word “travel” or “airfare,” as well as by
displaying an adverti t to all P I Excite users who are interested in travel The schedule
could be further refined by placing banners on the Life & Style/Trave! page in NetDirectory, as well as
on a variety of U.S. and international city pages on City.Net that may correspond to hubs of national or
interngtional business,

Id. at GOOG-WRD-00872044.
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To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary

skill in the art renders this claim element obvious. See, e.g.: Table
B4.

Claim 5

5. A method as claimed in
claim 4, wherein the user
profile data includes user
specified preferences.

Personal Excite

The Excite SB-2 discloses user profile data that included user
specified preferences.

Personal Excite s a personalized page that selects and compiles Web
content, including advertising, to match each individual's unigue interests.

Id. at GOOG-WRD-00872011.
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As a result of Eacite’s consumer focus, the Company's navigation services provide advertisers a
targeted and flexible vehicle for delivering advertising messages back to consumers. For example,
advertisers can target the mass market by phniﬁ advertisements on NetSearch, focus on geographic
affinity groups through placements on City.Net, and target individuals by advertising on Personal Excite.
Although sdvertising on the Web is generally based on the traditional impressim':ﬁased model, Excite
believes that the flexibility, muuntaﬁ?it? and interactivity provided through its consumer-segmented
services may allow advertisers to migrate to a delivered-value model where pricing is instead based on
the value of the business generated by the advertising, As of March 1, 1996, over 50 customers had
placed advertisements on Excite’s consumer navigation services.

Id. at GOOG-WRD-00872013.

More importantly, the Company believes that many current directory approaches fall short in
addressing the promise of the [nternet as 2 new medium. First, they fail to leverage the interactive
nature of the medium, which can not only enable the delivery of people to content but also the
delivery of content to people and people to other people. Just as consumers signed on to the Web to
find content, the interactive capabilities of Web technology should aliow consumers to have content
proactively delivered to them and should allow content providers to contact interested consumers
directly. Similarly, the expansive connectivity of the Internet suggests that consumers should be able
to easily find other consumers of common interests or needs. Second, current directories do net take
advantage of the targetability of the Internet medium, Instead, these directories tend to treat all
consumers ac an undifferentiated mass. The Company believes that consumers will want to segment
and shift their navigational identities as they use the Web. For instance, some consumers will be
interested in addressing the Web as they currently do, with a broad approach to content: other
consumers may wish to follow a topic-oriented or regional-oriented approach to the Web: and still
other consumers may want to define exactly the types of information they wish to receive each time
they begin a Web session.

Id. at GOOG-WRD-00872036.

Consuiners

Excite believes that consumers do not use the Web in one particular way or for one particular
reason, Accordingly, Excite has segmented consumer behavior into three distinct modes of navigation,
or ways of navigating the Web, and three distinet navigating identities, or identities used when
navigating the Web.

Modes af Navigation. Excite expands the scope of Internet navigation beyond the strict
data-centric focus on content, to a broader solution hased on people interacting not only with
content, but with other people as well. The Company believes that consumers want to
interact with content and people on the Web in three ways: they want to find relevant
content; they want relevant content proactively delivered to them; and they want to interact
with other people with similar interests, Thus, Excite supports three modes of navigation:
people to content, content to people and people to people.

Navigational Identities. The Company believes that consumers navigate the Web with
three identities: mass market: afinity group; and individual identities. Consumers assume a
mass market identity as they seek out Internet resvurces in a very broad fashion by exploring
or browsing the Internet as a whole. Consumers adopt an affinity group identity as they
engage in topically- or geographically-oriented searches, or seek out other consumers with
related interests or locales. Finally, consumers assume an individual identity as they retrieve
information tailored to their needs through a personalized interface. During the course of a
Web session, a consumer might assume all of these identities, for example by searching
broadly for informatien relating to travel, geographically for Northern California ski resorts
and individually for a discounted airline ticket.

Id. at GOOG-WRD-00872038.

Advertisers

The Company believes that offering a suite of consumer segmented navigational services allows
for more specifically tailored advertising. For example, Excite's navigational services permit advertisers
to target the mass audience of Internet consumers or tailor an advertising strategy for specific affinity
groups or individuals possessing certain demographic traits. In addition, the Company has begun to
offer advertising packages that allow advertisers to move from the traditional CPM-based advertising
model to one of delivered value, in which an advertisement is priced based upon the amount of
buginess generated from the advertisement as oppased to the number of times it is displayed.

Id. at GOOG-WRD-00872039.
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Personal Excite. Personal Excite permits consumers to personalize their Internet interface
Consumers using Personal Excite create a personal profile to define and monitor favorite NetDirectory
categories, receive briefs on personally selected categories of Reuters news articles, monitor stock
quotes, check local movie times and receive updates on local weather. Additionally, consumers can
customize their own interfaces to Excite’s NetSearch service, thereby allowing them to define and
easily access frequently used searches, favorite URLs and links to a number of popular daily columns
on the Web. Personal Excite was launched commercially in February 1936 and has been used on a
limited basis to date. There can be no assurance that Personal Excite will achieve enough consumer
acceptance to support significant, directed advertising

Id. at GOOG-WRD-00872041.

The Company offers a variety of advertising programs that enable advertisers to target their
audiences at various levels of market segmentation: mass market placement, which does not have any
market segmentation; affinity placement, which delivers advertisements to an audience with a specific
topical or regional interest; and individual placement, which displays advertisements to users of &
specific profile. The Company currently offers the following advertising programs:

General Rotation. The Company offers a general rotation program that allows advertisers to
reach a large number of Web consumers. Advertising banners rotate through well-trafficked
Excite pages, including the main NetSearch and NetDirectory pages and NetSearch results pages.
This program delivers a higher volume of mass market consumers and provides frequent exposure
to advertisers.

City Net and Regional Excite. The Company provides a City.Net program and will provide a
Regional Eacite program that allow advertisers to direct advertisements to geographical affinity
groups. This targeted approach can be used to complement a national marketing strategy with
local or regional messages.

Kegwords. The Company's keyword program offers advertisers an opportunity to target
specific audiences by assigning ad banners to certain key words or concepts. For example, when
Windows 95 is searched, a Microsoft advertisement could be displayed. Because of the ability to
customize the targeted nature of potential customers, the Company is able to charge premium
rates for such keyword advertising.

Pergonal Excite, The Company plans to allow advertisers to target users of the Company's
Personal Excite service at a greater level of detail and precision than traditional advertising
methods. Based upen the demographic information collected from subscribers of Personal Excite,
advertisers can deliver finely targeted messages to groups of individuals. Because Personal Excite
was first made available in February 1996, the Personal Excite advertising program is still in an
experimental stage.

Advertisers can also combine multiple advertising packages in order to develop a complete
advertising plan that reaches multiple andiences and that is designed 1o maximize reach, frequency of
exposure and customer response. For example, an airline company might have general rotation as a
base of mass exposure. The advertising schedule could be enhanced based upon topical affinity, by
displaying a banner every time a user searches using the word “travel” or “airfare,” as well as by
displaying an adverti t ta all P, | Excite users who are interested in travel The schedule
could be further refined by placing banners on the Life & Style/Trave! page in NetDirectory, as well as
on a variety of U.5. and international city pages on City.Net that may correspond to hubs of nationat or
international business.

Id. at GOOG-WRD-00872044.

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B4.

Claim 6

6. A method as claimed in
claim 1, wherein the step of
providing the search results

The Excite SB-2 discloses providing the search results and the
particular advertisement to the user including displaying the search
results as a page on a data processing device and the particular
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and the particular
advertisement to the user
includes displaying the
search results as a page on
a data processing device
and the particular
advertisement as an insert
on the page.

advertisement as an insert on the page.
See Claim 1[b] and [c].

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:
Tables B1, B2, & B3.

Claim 8

8. A method of providing
advertisements to a user
searching for desired
information within a data
network, comprising the
steps of:

The Excite SB-2 discloses providing advertisements to a user
searching for desired information within a data network.

See Claim 1[preamble].

[a] receiving, at a server, a
search request sent from a
user, the search request
including a search
argument corresponding to
the desired information;

The Excite SB-2 discloses receiving, at a server, a search request
sent from a user, the search request including a search argument
corresponding to the desired information.

See Claim 1[a].

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B2, B7.

[b] searching, by the server
computer based upon the
received search argument, a
first database to generate
search results, the first
database having data
network related
information and being
contained on the server
computer;

The Excite SB-2 discloses searching a first database to generate
search results, the first database having data network related
information and being contained on the server computer.

See Claim 1[b].

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B2, B7.

[c] correlating the received
search argument to a
particular advertisement in
a second database having
advertisement related
information, the second

The Excite SB-2 discloses correlating the received search
argument to a particular advertisement in a second database having
advertisement related information, the second database contained
on a client computer.

See Claim 1[c]; see also:
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database contained on a
client computer; and

Businesses and individuals connect to the Internst gither through direct access, growing numbers
of competitive Internet service providers (“ISPs”) or traditional onling services such ag America
Onmline and Prodigy. Dataguest estimates that the worldwide Internet population of individual
consumers will grow from approximately 15 million subseribers in 1995 to approximately 60 million
subseribers in 1998. The number of content providers has also increased dramatically, Business Week
reported in February 1996 that approximately 200,000 Web sites existed, then providing almost
20 million pages of information. Content providers desire a presence on the Web for three primary
purposes: (i) to promote their products and services for the purposes of brand development, (ii) to
inform and entertain users and (iii) to engage in commercial transactions. The opportunity to connect
in an interactive Web environment with potential partners, customers, employees or other stakehold-
ers is potentially very attractive. Although the cost of building and maintaining Web sites can be
substantial, these costs are modest relative to the cost of starting a business or launching a
conventional advertising campaign. Given these relatively low barriers to entry, much of the early
content on the Web came from newly-formed organizations, and only recently have larger, more
established companies created a presence on the Web.

Id. at GOOG-WRD-00872035.

In response to the unstructured organization of the Web, several emerging companies have
developed Web directories, also known as guides, catalogs or reviews. Web directories are beginning
to serve as the needed broker between consumers, looking for content, and content providers, looking
to expose their content to consumers. Typically, Web directories are based on a combination of
"spider’” and database searching technologies. A spider, also known as a crawler or robot, scans the
Internet, sending information about the content it discovers to a centrally managed database, or
directory, of indexed Intermet addresses and content descriptions. Many directories offer a search
interface to this centrally-managed database. A directory’s search tool responds to a consumers’
inputted keyword or phrase by locating and displaying a list of results that match the desired topic.
Directories may also offer manually compiled categorizations of selected Web sites organized by topic,
ot may include brief descriptions or reviews of certain Web content. Some directories offer only one or
two of these methods of accessing Web information.

Id.

Copsumer traffic has concentrated on the more popular directory sites. Internet entry points,
including ISPs and traditional on-line providers, are offering direct access to one or more directories as
a key Functionality for their comsumers. In addition, the Company believes that some consumers are
using directory sites as their “home base” for sessions on the Web, returning to the directory after a
particular Web site or collection of sites has been visited. The Company believes that advertisers have
followed this consumer traffic pattern and now increasingly concentrate much of their Web advertis-
ing budgets on directory sites. See “Risk Factors — Developing Market; Validation of the Internet as
an Effective Advertising Medium."”

Id. at GOOG-WRD-00872037.

The Excite Solution

Excite develops and provides targeted Internet navigation services and products designed 1o allow
consumers, content providers and advertisers to interact more effectively on the Web, Excite believes
that to fully realize the Web's potential as a new communications medium, the Company must focus on
the way consumers use the Web, By combining its state-of-the-art navigation technology and media
expertise, Excite seeks to develop and introduce consumer-focused navigation services and products.
Excite believes that these services and products will not only allow consemers to hetter experience the
Web, but that they will also assist content providers in delivering content and provide advertisers with
more value-added advertising options,

Id. at GOOG-WRD-00872038.
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Content Providers

Many current navigation solutions enly passively address the needs of Internet content providers;
usually by updating an index of 2 Web site on an occasional basis through the use of an sutomated
spider. With its technical and media expertise, Excite actively addresses the nceds of content providers
in a variety of ways, Excite's editorial reviews of Web sites, which are organired by topic, provide
greater visibility to content providers, When the Company’s search technology is installed at a Web
site, consumers can more easily navigate the local content at that site. Furthermore, the Company is
developing technology that can be installed on a Web site which will automatically update the
Company's Web site index as the site is modified. This will ensure that consumers reviewing a search
result will be viewing a current, accurate deseription of a site,

Id.

Advertisers

The Company believes that offering a suite of consumer segmented navigational services allows
for more specifically tailored advertising. For example, Excite's navigational services permit advertisers
to target the mass audience of Internet consumers or tailor an advertising strategy for specific affinity
groups or individuals possessing certain demographic traits. In addition, the Company has begun to
offer advertising packages that allow advertisers to move from the traditional CPM-based advertising
model to one of delivered value, in which an advertisement is priced based upon the amount of
business generated from the advertisement as opposed to the number of times it is displayed.

Id. at GOOG-WRD-00872039.

Increasing access poinis

Access points are places on the Internet, such as Internet gateways from online services or other
Web sites, which are frequently visited by consumers. The Company actively seeks to obtain new
o by increasing its visibility on Internet access points, thus providing multiple gateways into
the Ezcite service.

The Company believes that the most attractive Internet access points are large, frequently utilized
areas, including Web sites such as that operated by Netscape, and Internet gateways from on-line
services like AOL and Compuserve. Becanse of the significant volume of consumer traffic flowing
through these access points, the Company can specifically market and customize its services to each of
these sites. Currently, the Company has a presence on a number of large access points, including
Microsoft Network, Netscape, AOL and Compuserve. There can be no assurance that the Company's
presence om any or all of these sites or online services can be maintained on commercially reasonable
terms, or at all, Although the Company is also pursuing opportunities to establish a presence on other
large access points, there can be no assurance that it will be able to establigh 2 presence suecessfully on
such sites on commercially reasonable terms if at all. See “— Strategic Alliances’™ and “Risk Factors —
Netscape Relationship™ and “— Dependence on Third Party Relationships.”

The Company also targets midsize and smaller access points such as relatively well-subscribed
I5Ps such as NETCOM On-Line Communication Services, and popular Web sites, such s that eperated
by Intuit. Because there are g substantially greater number of these types of sites, the Company has
developed a number of prepackaged value-added links to the Excite servicas that include search forms
that can easily be customized and co-branded by the site provider. In addition, access points that
install EWS are encouraged to create a link to the Excite service.

Id. at GOOG-WRD-00872042.
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The Company’s information retrieval technology has been designed to address the complex
problems that arise in information retrieval when a database is distributed aeross multiple nodes in a
wide-area network. The primary goal in distributed information retrieval is to ensure that the results of
a search of a database distributed across multiple nodes closely approximate the results that would
have been achieved if the search had been performed on the same dara collected on a single, local
database. Although the Company believes that most distributed retrieval systems use a protocol that
does not yield results that are similar to these that could be obtained on a search of a single, local
database, the Company's distributed information retrieval protoeol has been engineered to provide
distributed results that are very similar to the concept-based results that the Company's technalegy
yields for a single, local database. The Company believes that this distributed protocol will enable the

Company's services and products to scale with, and thereby benefit from, the rapid growth of the
Internet.

The Company believes that its distributed information retrieval capability will permit it to
continue to provide accurate, reliable information reirieval as the Internet grows. The Company plans
to include a program called the notifier in its next release of EWS. This program is designed to allow
the EWS administrator to send a copy of its Web site to the Excite service without waiting for the
Company's spider to retrieve the current index, The cost to the EWS server is minimal, and Bxcite is
spared the cost of retrieving and indexing those pages since the task of indexing has been distributed te
the remote machines. The Company believes that this notifier technology will assist in increasing the
number of Web pages that can be indexed and kept current by its services. The Company has not yet

implemented its notifier technology, and there can be no assurance that the Company will be able ta
release such notifier technology successfully.

Id. at GOOG-WRD-00872046.

Strategic Alliances

A key element of the Company’s business strategy is to enter into relationships with both Internet
access points and content providers. To this end, the Company has entered into 2 number of strategic
alliances. These alliances inclade disteibution alliances, which provide the Company with sccess to a

wider user base, and media alliances, which are intended to help the Company provide specific
cantent to affinity groups.

Distribution alliences

The Company believes that its future success will be substantially dependent upon its ability to
attract and retain users for its services. The Company has entered into distribution agreements with
leading providers of Internet aceess in order to increase user traffic to its services.

Netscape. The Company has entered into an agreement with Netscape under which the
Company is designated as one of five “Premier Providers” of search and navigation serviees accessible
from the “Net Search” button from the Netscape home page. Prior to entering into this agreement, the
Company had a similar agreement with Netscape. The Company believes that from

December 1995 to March 1996 (the term of this prior agreement) approximately 20% to 40% of its user
traffic on a weekly basis was directed from Netscape. Although the Company has not yet determined
the amount of its user traffic which is directed from Netscape under the new agreement, the Company
believes that it will be dependent on its relationship with Netscape for a significant percentage of its
uger traffic. The agreement provides that the “Premier Provider” status will be established for one year
from April 1, 1996, in exchange for which the Company will make payments totalling $5 million over
the course of the year. If the Company were not able to enter into a replacement agreement with
Netscape at the end of the one year term or if such a replacement agreement with Netscape is
executed containing materially worse terms than those contained in the agreement with Netscape,
there would be a material adverse effect on the Company’s business, results of operations and financial
condition. See “Risk Factors — Netscape Relationship.”

Id. at GOOG-WRD-00872047-48.
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America Online. The Company has entered into an agreement with AOL under which AOL
may provide a co-branded version of the Excite service to AOL users. AOL may also mirror the
Company's Web sites in the AOL service and will provide a link directly to the Company’s Weh sites
from a “keyword"” command and from ACQL's “Internet Connection™ channel. In each case, AOL would
treat the Excite sérvice as a premier provider of Internet and Web search and directery services. AOL
and Excite would share advertising and transaction revenues derived from the use of these services by
AOL subscribers. In addition, Excite would advertise AOL’s service on Excite’s pages, and AOL would
pay a commission ta the Company for new AOL subscribers referred from these ads. In order to keep
the relationship and AQL’s commitment in foree, the Company must satisfy eertain technical, editorial
and advertising sales performance criteria. The relationship will be for an initial term of three years.
This agreement was entered into in connection with AQL’s purchase of Series D Preferred Stock from
the Company. In addition, in the Series I+ Preferred Stock Hnancing, AOL purchased from the
Company a warrant to purchase 650,000 shares of Common Stock at an exercise price of $8.00 per
share. This warrant has a term of five years. See “Certain Transactions.”

Microsoft. The Company has entered into a distribution and lcense agreement with
Microsoft whereby the Company receives a license fee for maintaining and operating for Microsoft a
separate, eo-branded version of Excite that is substantially similar to Excite's services (the “Mirrored
Site”}. The Mirrored Site is accessible to Microsoft's customers through The Microsoft Network and, at
Microsoft's diseretion, other channels. The agreement gives Microsoft considerable control over
operational matters. The Company and Microsoft share advertising space in the Mirrored Sites, with
each party retaining the advertising revenues generated by its advertising space. Neither party may sell
advertising on the Mirrored Site to the other party’s enumerated competitors. If, during the term of the
agreement, the Company desires to sell outright the database and/or tools comprising Excite,
Micrasoft has a right of first negotiation to negotiate for the purchase of such services. This agreement
expires in April 1996. There can be no assurance that the Company will be able to renew this
agreement with Microsoft on favorable terms or at all. To date, this agreement has not accounted for a
significant portion of the Company's site traffic.

Id. at GOOG-WRD-00872048.

Aeuters. The Company has entered into a non-exclusive licensing agreement with Reuters
pursuant to which the Company is provided with general news in seven broad categories for use on the
Company's various services including Excite and Personal Excite. The Company shares with Reuters a
portion of the advertising revenue generated from ads displayed along with Reuters content. This
agreement expires in November 1996,

Id. at GOOG-WRD-00872049.

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B2, B7.

[d] providing the search
results together with the
particular advertisement to
the user.

The Excite SB-2 discloses providing the search results together
with the particular advertisement to the user.

See Claim 1[d].

Claim 9

9. A method as claimed in
claim 8, wherein the step of
correlating the received
search argument to the
particular advertisement
includes selecting the
particular advertisement
based on the received
search argument and user

The Excite SB-2 discloses correlating the received search
argument to the particular advertisement by selecting the particular
advertisement based on the received search argument and user
profile data.

See Claim 2.
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profile data.

Claim 10

10. A method as claimed in
claim 9, wherein the user
profile data is based
partially upon previous
search arguments of the
user.

The Excite SB-2 discloses the user profile data is based partially
upon previous search arguments of the user.

See Claim 3.

Claim 11

11. A method as claimed in
claim 10, wherein the user
profile data is based
partially upon previous
search results for the user.

The Excite SB-2 discloses the user profile data is based partially
upon previous search results for the user.

See Claim 4.

Claim 12

12. A method as claimed in
claim 11, wherein the user
profile data includes user
specified preferences.

The Excite SB-2 discloses the user profile data used by the Excite
SB-2 discloses included user specified preferences.

See Claim 5.

Claim 13

13. A method as claimed in
claim 8, wherein the step of
providing the search results
and the particular
advertisement to the user
includes displaying the
search results as a page on
a data processing device
and the particular
advertisement as an insert
on the page.

The Excite SB-2 discloses provided the search results and the
particular advertisement to the user by displaying the search results
as a page on a data processing device and the particular
advertisement as an insert on the page.

See Claim 6.

Claim 14

14. A method as claimed in
claim 8, wherein the step of
correlating the received
search argument to a
particular advertisement in
the second database is
performed by the client
computer.

The Excite SB-2 discloses the step of correlating the received
search argument to a particular advertisement in the second
database is performed by the client computer.

See Claims 1[c] and 8]c].

To the extent this reference does not teach this claim element, this
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reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:
Table B2, B7.

Claim 17

17. An advertising machine
for providing
advertisements to a user
searching for desired
information within a data
network, the advertising
machine comprising:

The Excite SB-2 discloses including an advertising machine for
providing advertisements to a user searching for desired
information within a data network.

See Claim 8[preamble].

[a] a server computer
coupled to the data network
that receives a search
request from the user, the
search request including a
search argument
corresponding to the
desired information;

The Excite SB-2 discloses a server computer coupled to the data
network that received a search request from the user, the search
request including a search argument corresponding to the desired
information.

See Claim 8[a].

[b] a database search
engine coupled to the
server computer that
receives the search
argument from the server
computer and searches a
first database to generate
search results, the first
database having data
network related
information and being
contained on the server
computer;

The Excite SB-2 discloses a database search engine coupled to the
server computer that received the search argument from the server
computer and searched a first database to generate search results,
the first database having data network related information and
being contained on the server computer.

See Claim 8[b].

[c] an associative search
engine coupled to the
server computer that
correlates the received
search argument to a
particular advertisement in
a second database having
advertisement related
information, the second
database contained on a

The Excite SB-2 discloses an associative search engine coupled to
the server computer that correlated the received search argument to
a particular advertisement in a second database having
advertisement related information. The second database was
contained on a client computer.

See Claim 8[c].
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client computer; and

[d] the server computer
providing the search results
together with the particular
advertisement to the user.

The Excite SB-2 discloses the server computer provided the search
results together with the particular advertisement to the user.

See Claim 8[d].

Claim 18

18. The advertising
machine of claim 17,
wherein the associative
search engine selects the
particular advertisement
based on the received
search argument and user
profile data.

The Excite SB-2 discloses selecting the particular advertisement
based on the received search argument and user profile data.

See Claim 2.

Claim 19

19. The advertising
machine of claim 18,
wherein the user profile
data is based partially upon
previous search arguments
of the user.

The Excite SB-2 discloses the user profile data is based partially
upon previous search arguments of the user.

See Claim 3.

Claim 20

20. The advertising
machine of claim 18,
wherein the user profile
data is based partially upon
previous search results for
the user.

The Excite SB-2 discloses the user profile data is based partially
upon previous search results for the user.

See Claim 4.

Claim 21

21. The advertising
machine of claim 18,
wherein the user profile
data includes user specified
preferences.

The user profile data used by the Excite SB-2 discloses included
user specified preferences.

See Claim 5.

Claim 22

22. An advertising machine
coupled to a data network
for providing
advertisements to a user,

The Excite SB-2 discloses an advertising machine coupled to a
data network for providing advertisements to a user.

See Claim 17[preamble].
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the advertising machine
comprising:

[a] a server computer
coupled to the data network
that receives a search
request from the user, the
search request including a
search argument
corresponding to the
desired information;

The Excite SB-2 discloses a server computer was coupled to the
data network that received a search request from the user, the
search request including a search argument corresponding to the
desired information.

See Claim 17[a].

[b] a database search
engine coupled to the
server computer that
receives the search
argument from the server
computer and searches a
first database to generate
search results, the first
database having data
network related
information and being
contained on the server
computer;

The Excite SB-2 discloses a database search engine coupled to the
server computer that receives the search argument from the server
computer and searches a first database to generate search results,
the first database having data network related information and
being contained on the server computer.

See Claim 17[b].

[c] an associative search
engine coupled to the
server computer that
correlates the received
search argument to a
particular advertisement in
a second database having
advertisement related
information, the second
database contained on a
client computer;

The Excite SB-2 discloses an associative search engine coupled to
the server computer that correlated the received search argument to
a particular advertisement in a second database having
advertisement related information, the second database contained
on a client computer.

See Claim 17[c].

[d] the server computer
providing the search results
together with the particular
advertisement to the user;

The Excite SB-2 discloses the server computer used by the Excite
SB-2 discloses provided the search results together with the
particular advertisement to the user.

See Claim 17[d].

[e] the server computer
determining whether the
advertisement was

The Excite SB-2 discloses the server computer determined
whether the advertisement was successful.
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successful; and

Web advertising has typically been based on the traditional sdvertising metric of dollars per
thousands of exposures or impressions (known as “CPM™). The Company believes that the pure CPM
model, which is based on passive exposure to a viewing consumer, may change because it dees not take
arlvantage of the interactive power of the Web. Because of its interactivity, the Company believes that
the Web gives advertisers the potential to aceount accurately for the actual results of their advertising.
With advances in Web navigation usage and technologies, advertisers should also benefit from the
ability to formulate marketing strategies, each tailored to consumers with varying navigational
identities, usage modes and demographic identity. In particular, the Company believes that the
Internet will allow advertisers not only to expose a mass of consumers to the advertising message, but
aiso to expose targeted messages to affinity groups and directly ta individuals.

Id. at GOOG-WRD-00872037.

Advertisers

The Company believes that offering a suite of consumer segmented navigational services allows
for more specifically tailored advertising. For example, Excite's navigational services permit advertisers
to target the mass audience of Internet consumers or tailor an advertising strategy for specific affinity
groups or individuals possessing certain demographic traits. In addition, the Company has begun to
offer advertising packages that allow advertisers to move from the traditional CPM-based advertising
model to one of delivered value, in which an advertisement is priced based upon the amount of
business generated from the advertisement as opposed to the number of times it is displayed.

Id. at GOOG-WRD-00872039.

Advertising and Sales

The Company intends to derive substantially all of its revenues from the sale of advertisements.
Excite generally enters into sgreements with its advertising customers pursuant ta which the Company
guarantees 4 minimum number of impressions for a fixed fee. The Company charges higher per
impression fees for advertising products that target & specific audience. The Company's list prices for
advertising currently range from 325 to $50 per thousand impressions {CPM). Advertisers have placed
ads with the Company pursuant to agreements ranging from two weeks to one year in duration. The
Company’s advertising products permit advertisers to measure certain aspects of the success of its ads,
such as the number of consumers who view the advertiser’'s Web site, As a result, the Company also has
the capability to sell advertising based on a “delivered value" model, where advertisers are charged
based on the value of the business generated by the advertisement, The Company has recently entered
into two such arrangements which provide for the advertiser to pay the Company a2 commission
percentage of its net sales revenue generated through advertising on the Company’s services. See
“Risk Factors — Reliance on Advertising Revenues.”

Id. at GOOG-WRD-00872043.

Advertisements on the Excite service are banner or billboard style advertisements and are
prominently displayed on the interface of all Excite navigation services. As the consumer interacts
with the service, new advertisements are displayed. From each advertisement screen, consumers can
hyperlink directly to an advertiser's own Web site, thus allowing the advertiser an opportunity to
directly interact with a consumer who has expressed interest in its advertisement.

Id.

GOOGLE’S INVALIDITY CONTENTIONS  PAGE A-41-37

CHART A-41




’969 Patent

EXCITE SB-2

The Company offers a variety of advertising programs that enable advertisers to target their
audiences at various levels of market segmentation: mass market placement, which does not have any
market segmentation: affinity placement, which delivers advertisements to an audience with a speeific
topical or regional interest; and individual placement. which displays advertisements to users of 2
specific profile. The Company currently offers the following advertising programs:

General Rotation. The Company offers a general rotation program that allows advertisers to
reach a large number of Web consumers. Advertising banners rotate through well-trafficked
Excite pages, including the main NetSearch and NetDirectory pages and NetSearch results pages.
‘l'hzvpmsmm delivers a higher volume of mass market consumers and provides frequent exposure
to ertisers.

City.Net and Regional Ezcite. The Company provides a City.Net program and will provide a
Regional Excite program that allow advertisers to direct advertisements to geographical affinity
groups. This targeted approach can be used to complement a national marketing strategy with
local or regional messages.

Kegwords. The Company's keyword program offers advertisers an opportunity to target
specific audiences by assigning ad banners to certain key words or concepts. For example, when
Windows 95 is searched, a Microsoft advertisement could be displayed. Because of the ghility to
customize the targeted nature of potential customers, the Company is able to charge premium
rates for such keyword advertising.

Pergonal Excite. The Company plans to allow advertisers to target users of the Company's
Personal Excite service at a greater level of detail and precision than traditicnal advertising
methods. Based upon the demographic information collected from subscribers of Personal Excite,
advertisers can deliver finely targeted messages to groups of individuals. Because Personal Excite
was first made available in February 1996, the Personal Excite advertising program is still in an
experimental stage.

Id. at GOOG-WRD-00872044.

Advertisers can also combine multiple advertising packages in order to develop a complete
advertising plan that reaches multiple audiences and that is designed to maximize reach, frequency of
exposure and customer response. For example, an airline company might have general rotation as a
base of mass exposure. The advertising schedule could be enhanced based upon topical affinity, by
displaying a banner every time a user searches using the word “travel” or “airfare,” as well as by
displaying an advertisement to all Personal Excite users who are interested in travel The schedule
could be further refined by placing banners on the Life & Style/Travet page in NetDirectory, as well as
on a variety of U.5. and international city pages on City.Net that may correspond to hubs of national or
international business.

Id.

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:
Tables B4 & B6.

[f] the server computer
altering criteria for
subsequent correlations of
received search arguments
to the second database.

The Excite SB-2 discloses the server computer altered criteria for
subsequent correlations of received search arguments to the second
database.

See Claim 1[a] and [b]; see also:
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Web advertising has typically been based on the traditional sdvertising metric of dollars per
thousands of exposures or impressions (known as “CPM™). The Company believes that the pure CPM
model, which is based on passive exposure to a viewing consumer, may change because it dees not take
arlvantage of the interactive power of the Web. Because of its interactivity, the Company believes that
the Web gives advertisers the potential to aceount accurately for the actual results of their advertising.
With advances in Web navigation usage and technologies, advertisers should also benefit from the
ability to formulate marketing strategies, each tailored to consumers with varying navigational
identities, usage modes and demographic identity. In particular, the Company believes that the
Internet will allow advertisers not only to expose a mass of consumers to the advertising message, but
aiso to expose targeted messages to affinity groups and directly ta individuals.

Id. at GOOG-WRD-00872037.

Advertisers

The Company believes that offering a suite of consumer segmented navigational services allows
for more specifically tailored advertising. For example, Excite's navigational services permit advertisers
to target the mass audience of Internet consumers or tailor an advertising strategy for specific affinity
groups or individuals possessing certain demographic traits. In addition, the Company has begun to
offer advertising packages that allow advertisers to move from the traditional CPM-based advertising
model to one of delivered value, in which an advertisement is priced based upon the amount of
business generated from the advertisement as opposed to the number of times it is displayed.

Id. at GOOG-WRD-00872039.

Advertising and Sales

The Company intends to derive substantially all of its revenues from the sale of advertisements.
Excite generally enters into sgreements with its advertising customers pursuant ta which the Company
guarantees 4 minimum number of impressions for a fixed fee. The Company charges higher per
impression fees for advertising products that target & specific audience. The Company's list prices for
advertising currently range from 325 to $50 per thousand impressions {CPM). Advertisers have placed
ads with the Company pursuant to agreements ranging from two weeks to one year in duration. The
Company’s advertising products permit advertisers to measure certain aspects of the success of its ads,
such as the number of consumers who view the advertiser’'s Web site, As a result, the Company also has
the capability to sell advertising based on a “delivered value" model, where advertisers are charged
based on the value of the business generated by the advertisement, The Company has recently entered
into two such arrangements which provide for the advertiser to pay the Company a2 commission
percentage of its net sales revenue generated through advertising on the Company’s services. See
“Risk Factors — Reliance on Advertising Revenues.”

Id. at GOOG-WRD-00872043.
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The Company offers a variety of advertising programs that enable advertisers to target their
audiences at various levels of market segmentation: mass market placement, which does not have any
market segmentation: affinity placement, which delivers advertisements to an audience with a speeific
topical or regional interest; and individual placement. which displays advertisements to users of 2
specific profile. The Company currently offers the following advertising programs:

General Rotation. The Company offers a general rotation program that allows advertisers to
reach a large number of Web consumers. Advertising banners rotate through well-trafficked
Excite pages, including the main NetSearch and NetDirectory pages and NetSearch results pages.
‘l'hzvpmsmm delivers a higher volume of mass market consumers and provides frequent exposure
to ertisers.

City.Net and Regional Ezcite. The Company provides a City.Net program and will provide a
Regional Excite program that allow advertisers to direct advertisements to geographical affinity
groups. This targeted approach can be used to complement a national marketing strategy with
local or regional messages.

Kegwords. The Company's keyword program offers advertisers an opportunity to target
specific audiences by assigning ad banners to certain key words or concepts. For example, when
Windows 95 is searched, a Microsoft advertisement could be displayed. Because of the ghility to
customize the targeted nature of potential customers, the Company is able to charge premium
rates for such keyword advertising.

Pergonal Excite. The Company plans to allow advertisers to target users of the Company's
Personal Excite service at a greater level of detail and precision than traditicnal advertising
methods. Based upon the demographic information collected from subscribers of Personal Excite,
advertisers can deliver finely targeted messages to groups of individuals. Because Personal Excite
was first made available in February 1996, the Personal Excite advertising program is still in an
experimental stage.

Id. at GOOG-WRD-00872044.

Advertisers can also combine multiple advertising packages in order to develop a complete
advertising plan that reaches multiple audiences and that is designed to maximize reach, frequency of
exposure and customer response. For example, an airline company might have general rotation as a
base of mass exposure. The advertising schedule could be enhanced based upon topical affinity, by
displaying a banner every time a user searches using the word “travel” or “airfare,” as well as by
displaying an advertisement to all Personal Excite users who are interested in travel The schedule
could be further refined by placing banners on the Life & Style/Travet page in NetDirectory, as well as
on a variety of U.5. and international city pages on City.Net that may correspond to hubs of national or
international business.

Id.

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:
Tables B4, B6, B7.

Claim 23

23. The advertising
machine of claim 22,
wherein the associative
search engine correlates the
received search argument
to the particular
advertisement based on the
received search argument
and user profile data.

The Excite SB-2 discloses correlating the received search
argument to the particular advertisement based on the received
search argument and the user profile data.

See Claim 2.
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Claim 1

1. A method for operating
an advertising machine
implemented on at least
one computer to provide
advertisements via a
communications link to a
data processing device of a
user, the method
comprising:

The Excite SB-2 discloses providing advertisements via a
communications link to a data processing device of a user.

See ‘969 Patent Claim 1[preamble].

[a] receiving user
preference input from the
data processing device via
the communications link;

The Excite SB-2 discloses receiving user preference input from
the data processing device via the communications link.

See ‘969 Patent Claims 1[a], 2, and 5.

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B4

[b] creating user preference
data based upon the user
preference input;

The Excite SB-2 discloses creating user preference data based
upon the user preference input.

See ‘969 Patent Claims 1[a], 2, and 5.

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B4

[c] receiving from the data
processing device via the
communications link a
search request that includes
a search argument;

The Excite SB-2 discloses receiving from the data processing
device via the communications link a search request that includes
a search argument.

See ‘969 Patent Claim 1[a].

[d] searching at least one
database using the search
argument to produce search
results;

The Excite SB-2 discloses searching at least one database using
the search argument to produce search results.

See ‘969 Patent Claim 1[b].

[e] selecting at least one
advertisement from an
advertisement database
relating to the search
argument using the user

The Excite SB-2 discloses selecting at least one advertisement
from an advertisement database relating to the search argument
using the user preference data.

See ‘969 Patent Claims 1[c], 2 and 5.
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preference data; and

[f] transmitting the search

results together with the at
least one advertisement via
the communications link to
the data processing device.

The Excite SB-2 discloses transmitting the search results together
with the at least one advertisement via the communications link to
the data processing device.

See ‘969 Patent Claim 1[d].

Claim 3

3. The method of claim 1,
further comprising ordering
the search results based
upon the user preference
data.

The Excite SB-2 discloses ordering the search results based upon
the user preference data.

Personal Excite. Personal Excite permits consumers to personalize their Internet interface,
Consumers using Personal Excite create a personal prefile to define and monitor favorite NetDirectory
categorics, receive bricfs on persomally selected categories of Reuters news articles, moniter stock
quotes, check local movie times and receive updates on local weather. Additionally, consumers can
customize their own interfaces to Excite’s NetSearch service, thereby allowing them to define and
easily access frequently used searches, favorite URLs and links to a number of popular daily columns
on the Web. Personal Excite was launched commereially in February 1996 and has been used on 2
limited basis to date. There can be no assurance that Personal Excite will achieve enough consumer
acceptance to support significant, directed advertising

Id. at GOOG-WRD-00872041.

The Company offers a variety of advertising programs that enable advertisers to target their
audiences at various levels of market segmentation: mass market placement, which does not have any
market segmentation: affinity placement, which delivers advertisements to an audience with a specific
topical or regional interest; and individual placement, which digplays advertisements to users of 2
specific profile. The Company currently offers the following advertising programs:

General Rotation. The Company offers a general rotation program that allows advertisers to
reach a large number of Web consumers. Advertising banners rotate through well-trafficked
Excite pages, including the main NetSearch and NetDirectory pages and NetSearch results pages.
This program delivers a higher volume of mass market consumers and provides frequent exposure
to advertisers.

City Net and Regional Excite. The Company provides a City.Net program and will provide a
Regional Excite program that allow advertisers to direct advertisements to geographical affinity
groups. This targeted approach can be used to complement a national marketing strategy with
local or regional messages.

Kegwords. The Compzany's keyword program offers advertisers an opportunity to target
specific audiences by assigning ad banners to certain key words or concepts. For example, when
Windows 95 is searched, a Microsoft advertisement could be displayed. Because of the ability to
customize the targeted nature of potential customers, the Company is able to charge premium
rates for such keyword advertising.

Pergonal Excite. The Company plans to allow advertisers to target users of the Company's
Personal Excite service at a greater level of detail and precision than traditional advertising
methods. Based upon the demographic information collected from subseribers of Personal Excite,
advertisers can deliver finely targeted messages to groups of individuals. Because Personal Exvite
was first made available in February 1996, the Personal Excite advertising program is still in an
experimental stage.

Advertisers can also combine multiple advertising packages in order to develop a complete
advertising plan that reaches multiple audiences and that is designed to maximize reach, frequency of
exposure and customer response. For example, an airline company might have general rotation as a
base of mass exposure. The advertising schedule could be enhanced hased upon topical affinity, by
displaying a banner every time a user searches using the word “travel” or “airfare,” as well as by
displaying an advertisement ta all Personal Excite users who are interested in travel. The schedule
could be further refined by placing banners on the Life & Style/Trave! page in NetDirectory, as well as
on a variety of U.S. and international city pages on City Net that may correspond to hubs of national or
international business.

Id. at GOOG-WRD-00872044.
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To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B4.

Claim 5

5. The method of claim 1,
further comprising:

To the extent that this preamble may be construed to be limiting,
the Excite SB-2 discloses this method.

See Claim 1.

[a] receiving user
preference edit input via
the communications link
from the data processing
device; and

The Excite SB-2 discloses receiving user preference edit input via
the communications link from the data processing device.

See Claim 1[a].

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B4.

[b] modifying the user
preference data based upon
the user preference edit
input.

The Excite SB-2 discloses modifying the user preference data
based upon the user preference edit input.

See Claim 1[b].

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B4.

Claim 6

6. The method of claim 1,
further comprising:

To the extent that this preamble may be construed to be limiting,
the Excite SB-2 discloses this method.

See Claim 1.

[a] receiving user
preference re-prioritization
input; and

The Excite SB-2 discloses receiving user preference re-
prioritization input.

See Claim 1[a].

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
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skill in the art renders this claim element obvious. See, e.g.: Table
B4.

[b] re-prioritizing the user
preference data based upon
the user preference re-
prioritization input.

The Excite SB-2 discloses re-prioritizing the user preference data
based upon the user preference re-prioritization input.

See Claim 1[b].

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B4.

Claim 7

7. The method of claim 1,
wherein the user preference
data is derived from prior
searching history.

The Excite SB-2 discloses wherein the user preference data is
derived from prior searching history.

See 969 Patent Claims 3, 4.

Claim 8

8. The method of claim 1,
further comprising:

To the extent that this preamble may be construed to be limiting,
the Excite SB-2 discloses this method.

See Claim 1.

[a] receiving search
refinement input via the
communications link from
the data processing device
of the user;

The Excite SB-2 discloses receiving search refinement input via
the communications link from the data processing device of the
user.

See Claim 1[c].

[b] refining the search
results based upon the
search refinement input;
and

The Excite SB-2 discloses refining the search results based upon
the search refinement input.

See Claim 1[d].

[c] transmitting the refined
search results via the
communications link to the
data processing device.

The Excite SB-2 discloses transmitting the refined search results
via the communications link to the data processing device.

See Claim 1[f].

Claim 9

9. An advertising machine
implemented on at least
one computer and operable
to provide advertisements
via a communications link

The Excite SB-2 discloses an advertising machine implemented on
at least one computer and was operable to provide advertisements
via a communications link to a data processing device of a user.

See Claim 1[preamble].
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to a data processing device
of a user, the advertising
machine comprising:

[a] a communications
interface operable to
interface with the data
processing device of the
user via the
communications link;

The Excite SB-2 discloses a communications interface operable to
interface with the data processing device of the user via the
communications link.

See Claim 1[a] and [c].

[b] a database search
engine operable to:

The Excite SB-2 discloses a database search engine.

See Claim 1[d].

[c] receive from the data
processing device via the
communications link a
search request that includes
a search argument; and

The Excite SB-2 discloses receiving from the data processing
device via the communications link a search request that includes
a search argument.

See Claim 1[c].

[d] search at least one
database using the search
argument to produce search
results;

The Excite SB-2 discloses searching at least one database using
the search argument to produce search results.

See Claim 1[d].

[e] an associative search
engine operable to:

The Excite SB-2 discloses an associative search engine.

See Claim 1[e].

[f] receive user preference
input from the data
processing device via the
communications link;

The Excite SB-2 discloses an associative search engine operable to
receive user preference input from the data processing device via
the communications link.

See Claim 1[a].

[g] create user preference
data based upon the user
preference input; and

The Excite SB-2 discloses an associative search engine operable to
create user preference data based upon the user preference input.

See Claim 1[b].

[h] select at least one
advertisement from an
advertisement database
relating to the search
argument using the user
preference data; and

The Excite SB-2 discloses an associative search engine operable to
select at least one advertisement from an advertisement database
relating to the search argument using the user preference data.

See Claim 1[e].

[1] the advertising machine

The Excite SB-2 discloses the advertising machine operable to
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operable to transmit the
search results together with
the at least one
advertisement via the
communications link to the
data processing device.

transmit the search results together with the at least one
advertisement via the communications link to the data processing
device.

See Claim 1[f].

Claim 16

16. The advertising
machine of claim 9,
wherein the user preference
data is derived from prior
searching history.

The Excite SB-2 discloses wherein the user preference data is
derived from prior searching history.

See Claim 7.

Claim 17

17. The advertising
machine of claim 9,
wherein the database
search engine is further
operable to:

To the extent that this preamble may be construed to be limiting,
the Excite SB-2 discloses a search engine.

See Claim 9.

[a] receive search
refinement input via the
communications link from
the data processing device
of the user;

The Excite SB-2 discloses receiving search refinement input via
the communications link from the data processing device of the
user.

See Claim 8[a].

[b] refine the search results
based upon the search
refinement input; and

The Excite SB-2 discloses refining the search results based upon
the search refinement input.

See Claim 8[b].

[c] transmit the refined
search results via the
communications link to the
data processing device.

The Excite SB-2 discloses transmitting the refined search results
via the communications link to the data processing device.

See Claim 8[c].
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Claim 1

1. An advertising machine
implemented on at least
one computer and operable
to provide advertisements
via a communications link
to a data processing device
of a user, the advertising
machine comprising:

The Excite SB-2 discloses an advertising machine implemented on
at least one computer and operable to provide advertisements via a
communications link to a data processing device of a user.

See *245 Patent Claim 9[preamble].

[a] a communications
interface operable to
interface with the data
processing device of the
user via the
communications link;

The Excite SB-2 discloses a communications interface operable to
interface with the data processing device of the user via the
communications link.

See ’245 Patent Claim 9[a].

[b] a database search
engine operable to:

The Excite SB-2 discloses a database search engine.

See ’245 Patent Claim 9[b].

[c] receive from the data
processing device via the
communications link a
search request that includes
a search argument; and

The Excite SB-2 discloses receiving from the data processing
device via the communications link a search request that includes a
search argument.

See ’245 Patent Claim 9[c].

[d] search at least one
database using the search
argument to produce search
results;

The Excite SB-2 discloses searching at least one database using
the search argument to produce search results.

See ’245 Patent Claim 9[d].

[e] an associative search
engine operable to select at
least one advertisement
from an advertisement
database based upon at
least one of the search
argument and the search
results; and

The Excite SB-2 discloses an associative search engine operable to
select at least one advertisement from an advertisement database
based upon at least one of the search argument and the search
results.

See ’245 Patent Claim 9[e] and [h].

[f] the advertising machine
operable to:

The Excite SB-2 discloses an advertising machine.

See ’245 Patent Claim 9[1].

[g] transmit the search
results together with the at
least one advertisement via

The Excite SB-2 discloses transmitting the search results together
with the at least one advertisement via the communications link to
the data processing device.
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the communications link to
the data processing device;

See ’245 Patent Claim 9[i].

[h] receive a response from
the data processing device
via the communications
link that indicates selection
of an advertisement; and

The Excite SB-2 discloses receiving a response from the data
processing device via the communications link that indicates
selection of an advertisement.

See 969 Patent Claim 22[e].

[i] based upon the
advertisement selection,
generate a fee record.

The Excite SB-2 discloses based upon the advertisement selection,
the Excite SB-2 discloses generated a fee record.

See 969 Patent Claim 22[e].

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B6

Claim 2

2. The advertising machine
of claim 1, wherein the
advertising machine is
further operable to extract a

The Excite SB-2 discloses wherein the advertising machine is
further operable to extract a toll based upon the fee record.

See 969 Patent Claim 22[e].

toll based upon the fee
record. To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:
Table B6
Claim 3

3. The advertising machine
of claim 1, wherein the
advertising machine is
further operable to direct
the data processing device
to a website corresponding
to the selection of the
advertisement.

The Excite SB-2 discloses directing the data processing device to a
website corresponding to the selection of the advertisement.

See 969 Patent Claim 22[e].

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:
Tables B2 & B3

Claim 4

4. The advertising machine
of claim 1, wherein the
advertising machine is
further operable to update

The Excite SB-2 discloses wherein the advertising machine is
further operable to update preference data for the user based upon
the selection of the advertisement.
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preference data for the user
based upon the selection of
the advertisement.

See 969 Patent Claims 2 and 5.

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B4

Claim 5

5. The advertising machine
of claim 1, wherein the
advertising machine is
further operable to update
the advertisement database
based upon the selection of
the advertisement.

The Excite SB-2 discloses wherein the advertising machine is
further operable to update the advertisement database based upon
the selection of the advertisement.

See 969 Patent Claims 1[c], 2 and 5.

Claim 8

8. The advertising machine
of claim 1, wherein the
associative search engine is
operable to select at least
one advertisement from an
advertisement database
based upon at least the
search argument.

The Excite SB-2 discloses wherein the associative search engine is
operable to select at least one advertisement from an advertisement
database based upon at least the search argument.

See ‘969 Patent, Claim 1[c].

Claim 10

10. An advertising machine
implemented on at least
one computer and operable
to provide advertisements
via a communications link
to a data processing device
of a user, the advertising
machine comprising:

The Excite SB-2 discloses an advertising machine implemented on
at least one computer and operable to provide advertisements via a
communications link to a data processing device of a user.

See Claim 1[preamble].

[a] a communications
interface operable to
interface with the data
processing device of the
user via the
communications link;

The Excite SB-2 discloses a communications interface operable to
interface with the data processing device of the user via the
communications link.

See Claim 1[a].

[b] a database search
engine operable to:

The Excite SB-2 discloses a database search engine.

See Claim 1[b].
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[c] receive from the data
processing device via the
communications link a
search request that includes
a search argument; and

The Excite SB-2 discloses receiving from the data processing
device via the communications link a search request that includes a
search argument.

See Claim 1[c].

[d] search at least one
database using the search
argument to produce search
results;

The Excite SB-2 discloses searching at least one database using
the search argument to produce search results.

See Claim 1[d].

[e] an associative search
engine operable to select at
least one advertisement
from an advertisement
database based upon at
least one of the search
argument and the search
results; and

The Excite SB-2 discloses an associative search engine operable to
select at least one advertisement from an advertisement database
based upon at least one of the search argument and the search
results.

See Claim 1[e].

[f] the advertising machine
operable to:

The Excite SB-2 discloses an advertising machine.

See Claim 1[f].

[g] transmit the search

results together with the at
least one advertisement via
the communications link to
the data processing device;

The Excite SB-2 discloses transmitting the search results together
with the at least one advertisement via the communications link to
the data processing device.

See Claim 1[g].

[h] receive a response from
the data processing device
via the communications
link that indicates non-
selection of the at least one

The Excite SB-2 discloses receiving a response from the data
processing device via the communications link that indicates non-
selection of the at least one advertisement.

See ‘969 Patent Claim 22[e].

advertisement.
To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:
Tables B4 & B6
Claim 11

11. The advertising
machine of claim 10,
wherein:

To the extent that this preamble may be construed to be limiting,
the Excite SB-2 discloses an advertising machine.

See Claim 10.

[a] the associative search

The Excite SB-2 discloses the associative search engine is further
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engine is further operable
to select at least one
differing advertisement
based upon the non-
selection of the at least one
advertisement; and

operable to select at least one differing advertisement based upon
the non-selection of the at least one advertisement.

See ‘969 Patent Claim 22[e].

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.: Table
B4

[b] the advertising machine
is further operable to
transmit the at least one
differing advertisement via
the communications link to
the data processing device.

The Excite SB-2 discloses the advertising machine is further
operable to transmit the at least one differing advertisement via the
communications link to the data processing device.

See ‘969 Patent Claim 22[e].

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.: Tables
B2, B3, & B4

Claim 12

12. The advertising
machine of claim 10,
wherein the advertising
machine is further operable
to update preference data
for the user based upon the
non-selection of the at least
one advertisement.

The Excite SB-2 discloses wherein the advertising machine is
further operable to update preference data for the user based upon
the non-selection of the at least one advertisement.

See Claim 4.

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B4

Claim 13

13. The advertising
machine of claim 10,
wherein the advertising
machine is further operable
to update the advertisement
database based upon the
non-selection of the

The Excite SB-2 discloses wherein the advertising machine is
further operable to update the advertisement database based upon
the non-selection of the advertisement.

See Claim 5.

To the extent this reference does not teach this claim element, this

advertisement. reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:
Table B4
Claim 14
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14. The advertising
machine of claim 10,
wherein the search results
and the at least one
advertisement are included
in a web page transmitted
to the data processing
device via the
communications link.

The Excite SB-2 discloses wherein the search results and the at
least one advertisement are included in a web page transmitted to
the data processing device via the communications link.

See ’245 Patent Claim 9[1].

Claim 15

15. The advertising
machine of claim 10,
wherein the associative
search engine is operable to
select at least one
advertisement from an
advertisement database
based upon at least the
search argument.

The Excite SB-2 discloses wherein the associative search engine is
operable to select at least one advertisement from an advertisement
database based upon at least the search argument.

See Claim 8.

Claim 17

17. A method for operating
an advertising machine
implemented on at least
one computer to provide
advertisements via a
communications link to a
data processing device of a
user, the method
comprising:

The Excite SB-2 discloses an advertising machine implemented on
at least one computer to provide advertisements via a
communications link to a data processing device of a user.

See Claim 1[preamble].

[a] the advertising machine
receiving from the data
processing device via the
communications link a
search request that includes
a search argument;

The Excite SB-2 discloses receiving from the data processing
device via the communications link a search request that includes a
search argument.

See Claim 1[c].

[b] the advertising machine
searching at least one
database using the search
argument to produce search
results;

The Excite SB-2 discloses searching at least one database using
the search argument to produce search results.

See Claim 1[d].

[c] the advertising machine

The Excite SB-2 discloses selecting at least one advertisement
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selecting at least one
advertisement from an
advertisement database
based upon at least one of
the search argument and
the search results;

from an advertisement database based upon at least one of the
search argument and the search results.

See Claim 1[e].

[d] the advertising machine
transmitting the search
results together with the at
least one advertisement via
the communications link to
the data processing device;

The Excite SB-2 discloses transmitting the search results together
with the at least one advertisement via the communications link to
the data processing device.

See Claim 1[g].

[e] the advertising machine
receiving a response from
the data processing device
via the communications
link that indicates selection
of an advertisement; and

The Excite SB-2 discloses receiving a response from the data
processing device via the communications link that indicates
selection of an advertisement.

See Claim 1[h].

[f] the advertising machine
generating a fee record
based upon the selection of
the advertisement.

The Excite SB-2 discloses generating a fee record based upon the
selection of the advertisement.

See Claim 1[i].

Claim 18

18. The method of claim
17, further comprising the
advertising machine
extracting a toll based upon
the fee record.

The Excite SB-2 discloses extracting a toll based upon the fee
record.

See Claim 2.

Claim 19

19. The method of claim
17, further comprising the
advertising machine
directing the data
processing device to a
website corresponding to
the selection of the
advertisement.

The Excite SB-2 discloses directing the data processing device to a
website corresponding to the selection of the advertisement.

See Claim 3.

Claim 20

20. The method of claim
17, further comprising the

The Excite SB-2 discloses updating preference data for the user
based upon the selection of the advertisement.
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advertising machine
updating preference data
for the user based upon the
selection of the
advertisement.

See Claim 4.

Claim 21

21. The method of claim
17, further comprising the
advertising machine
updating the advertisement
database based upon the
selection of the
advertisement.

The Excite SB-2 discloses updating the advertisement database
based upon the selection of the advertisement.

See Claim 5.

Claim 23

23. The method of claim
17, wherein the search
results and the at least one
advertisement are included
in a web page transmitted
to the data processing
device via the
communications link.

The Excite SB-2 discloses searching results and the at least one
advertisement were included in a web page transmitted to the data
processing device via the communications link.

See ’245 Patent Claim 9[1].

Claim 24

24. The method of claim
17, further comprising the
advertising machine
selecting at least one
advertisement from an
advertisement database
based upon at least the
search argument.

The Excite SB-2 discloses selecting at least one advertisement
from an advertisement database based upon at least the search
argument.

See Claim 8.

Claim 26

26. A method for operating
an advertising machine
implemented on at least
one computer to provide
advertisements via a
communications link to a
data processing device of a
user, the method
comprising:

The Excite SB-2 discloses an advertising machine implemented on
at least one computer to provide advertisements via a
communications link to a data processing device of a user.

See Claim 10[preamble].
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[a] the advertising machine
receiving from the data
processing device via the
communications link a
search request that includes
a search argument;

The Excite SB-2 discloses receiving from the data processing
device via the communications link a search request that includes a
search argument.

See Claim 10[c].

[b] the advertising machine
searching at least one
database using the search
argument to produce search
results;

The Excite SB-2 discloses searching at least one database using
the search argument to produce search results

See Claim 10[d].

[c] the advertising machine
selecting at least one
advertisement from an
advertisement database
based upon at least one of
the search argument and
the search results;

The Excite SB-2 discloses selecting at least one advertisement
from an advertisement database based upon at least one of the
search argument and the search results.

See Claim 10[e].

[d] the advertising machine
transmitting the search
results together with the at
least one advertisement via
the communications link to
the data processing device;
and

The Excite SB-2 discloses transmitting the search results together
with the at least one advertisement via the communications link to
the data processing device.

See Claim 10[g].

[e] the advertising machine
receiving a response from
the data processing device
via the communications
link that indicates non-
selection of the at least one
advertisement.

The Excite SB-2 discloses receiving a response from the data
processing device via the communications link that indicates non-
selection of the at least one advertisement.

See Claim 10[h].

Claim 27

27. The method of claim
26, further comprising:

To the extent that this preamble may be construed to be limiting,
the Excite SB-2 discloses this method.

See Claim 26.

[a] the advertising machine
selecting at least one
differing advertisement
based upon the non-

The Excite SB-2 discloses selecting at least one differing
advertisement based upon the non-selection of the at least one
advertisement.
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selection of the at least one
advertisement; and

See Claim 11[a].

[b] the advertising machine
transmitting the at least one
differing advertisement via
the communications link to
the data processing device.

The Excite SB-2 discloses transmitting the at least one differing
advertisement via the communications link to the data processing
device.

See Claim 11[b].

Claim 28

28. The method of claim
26, further comprising the
advertising machine
updating preference data
for the user based upon the
non-selection of the at least
one advertisement.

The Excite SB-2 discloses the advertising machine updating
preference data for the user based upon the non-selection of the at
least one advertisement.

See Claim 12.

Claim 29

29. The method of claim
26, further comprising the
advertising machine
updating the advertisement
database based upon the
non-selection of the
advertisement.

The Excite SB-2 discloses updating the advertisement database
based upon the non-selection of the advertisement.

See Claim 13.

Claim 30

30. The method of claim
26, wherein the search
results and the at least one
advertisement are included
in a web page transmitted
to the data processing
device via the
communications link.

The Excite SB-2 discloses searching results and the at least one
advertisement were included in a web page transmitted to the data
processing device via the communications link.

See Claim 14.

Claim 31

31. The method of claim
26, further comprising the
advertising machine
selecting at least one
advertisement from an
advertisement database
based upon at least the

The Excite SB-2 discloses selecting at least one advertisement
from an advertisement database based upon at least the search
argument.

See Claim 15.
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search argument.

Claim 33

33. A server computer that
is operable to provide
advertisements via a
communications link to a
data processing device of a
user, the server computer
comprising:

The Excite SB-2 discloses a server computer operable to provide
advertisements via a communications link to a data processing
device of a user.

See ‘969 Patent Claim 1[preamble] and [a].

[a] at least one
communications interface
operable to interface with
the data processing device
of the user, a database
search engine, and an
associative search engine;

The Excite SB-2 discloses at least one communications interface
operable to interface with the data processing device of the user, a
database search engine, and an associative search engine.

See Claim 1[a].

[b] the server computer,
using the at least one
communications interface,
is operable to:

The Excite SB-2 discloses the server computer, using the at least
one communications interface, is operable to perform the
following method.

See Claim 1[b].

[c] receive from the data
processing device via the
communications link a
search request that includes
a search argument; and

The Excite SB-2 discloses receiving from the data processing
device via the communications link a search request that includes a
search argument.

See Claim 1[c].

[d] interact with the
database search engine to
receive search results from
the database search engine
that are selected based
upon the search argument;

The Excite SB-2 discloses interacting with the database search
engine to receive search results from the database search engine
that are selected based upon the search argument.

See Claim 1[d].

[e] interact with the
associative search engine to
receive an advertisement
that is selected based upon
at least one of the search
argument and the search
results; and

The Excite SB-2 discloses interacting with the associative search
engine to receive an advertisement that is selected based upon at
least one of the search argument and the search results.

See Claim 1[e].

[f] transmit the search
results together with the at

The Excite SB-2 discloses transmitting the search results together
with the at least one advertisement via the communications link to
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least one advertisement via
the communications link to
the data processing device.

the data processing device.

See Claim 1[g].

Claim 34

34. The server computer of
claim 33, wherein the
server computer, in
conjunction with the at
least one communications
interface, is further
operable to:

To the extent that this preamble may be construed to be limiting,
the Excite SB-2 discloses wherein the server computer, in
conjunction with the at least one communications interface, is
further operable as follows.

See Claim 33.

[a] receive a response from
the data processing device
via the communications
link that indicates selection
of an advertisement; and

The Excite SB-2 discloses receiving a response from the data
processing device via the communications link that indicates
selection of an advertisement.

See Claim 1[h].

[b] based upon the
advertisement selection,
generate a fee record.

The Excite SB-2 discloses generating a fee record based upon the
advertisement selection.

See Claim 1[i].

Claim 35

35. The server computer of
claim 34, wherein the
server computer is further
operable to extract a toll
based upon the fee record.

The Excite SB-2 discloses wherein the server computer is further
operable to extract a toll based upon the fee record.

See Claim 2.

Claim 36

36. The server computer of
claim 34, wherein the
server computer is further
operable to direct the data
processing device to a
website corresponding to
the selection of the
advertisement.

The Excite SB-2 discloses wherein the server computer is further
operable to direct the data processing device to a website
corresponding to the selection of the advertisement.

See Claim 3.

Claim 37

37. The server computer of
claim 34, wherein the
server computer is further
operable to update

The Excite SB-2 discloses wherein the server computer is further
operable to update preference data for the user based upon the
selection of the advertisement.

GOOGLE’S INVALIDITY CONTENTIONS

CHART A-41

PAGE A-41-58




’970 Patent

EXCITE

preference data for the user
based upon the selection of
the advertisement.

See Claim 4.

Claim 38

38. The server computer of
claim 34, wherein the
search results and the at
least one advertisement are
included in a web page.

The Excite SB-2 discloses wherein the search results and the at
least one advertisement are included in a web page.

See ’245 Patent Claim 9[1].

Claim 39

39. The server computer of
claim 33, wherein the
server computer, using the
at least one communication
interface, is operable to
interact with the database
search engine to receive an
advertisement that is
selected based upon at least
the search argument.

The Excite SB-2 discloses wherein the server computer, using the
at least one communication interface, is operable to interact with
the database search engine to receive an advertisement that is
selected based upon at least the search argument.

See Claim 8.

Claim 41

41. A method of operating
a server computer to
provide advertisements
comprising:

The Excite SB-2 discloses operating a server computer to provide
advertisements.

See Claim 33[preamble].

[a] the server computer
receiving from a data
processing device via at
least one communications
interface a search request
that includes a search
argument; and

The Excite SB-2 discloses receiving from a data processing device
via at least one communications interface a search request that
includes a search argument.

See Claim 33[c].

[b] the server computer
interacting with a database
search engine via the at
least one communications
interface to receive search
results from the database
search engine that are
selected based upon the
search argument;

The Excite SB-2 discloses interacting with a database search
engine via the at least one communications interface to receive
search results from the database search engine that were selected
based upon the search argument.

See Claim 33[d].
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[c] the server computer
interacting with an
associative search engine
via the at least one
communications interface
to receive an advertisement
that is selected based upon
at least one of the search
argument and the search
results; and

The Excite SB-2 discloses interacting with an associative search
engine via the at least one communications interface to receive an
advertisement that was selected based upon at least one of the
search argument and the search results.

See Claim 33[e].

[d] the server computer
transmitting the search
results together with the at
least one advertisement via
the at least one
communications interface
to the data processing
device.

The Excite SB-2 discloses transmitting the search results together
with the at least one advertisement via the at least one
communications interface to the data processing device.

See Claim 33[f].

Claim 42

42. The method of claim
41, further comprising:

To the extent that this preamble may be construed to be limiting,
the Excite SB-2 discloses this method.

See Claim 41.

[a] the server computer
receiving a response from
the data processing device
via the at least one
communications interface
that indicates selection of
an advertisement; and

The Excite SB-2 discloses receiving a response from the data
processing device via the at least one communications interface
that indicated selection of an advertisement.

See Claim 34[a].

[b] based upon the
advertisement selection,
generating a fee record.

The Excite SB-2 discloses generating a fee record based upon the
advertisement selection.

See Claim 34[b].

Claim 43

43. The method of claim
41, further comprising the
server computer extracting
a toll based upon the fee
record.

The Excite SB-2 discloses extracting a toll based upon the fee
record.

See Claim 35.

Claim 44
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44. The method of claim
41, further comprising the
server computer directing
the data processing device
to a website corresponding
to the selection of the
advertisement.

The Excite SB-2 discloses directing the data processing device to a
website corresponding to the selection of the advertisement.

See Claim 36.

Claim 45

45. The method of claim
41, further comprising the
server computer updating
preference data for the user
based upon the selection of
the advertisement.

The Excite SB-2 discloses updating preference data for the user
based upon the selection of the advertisement.

See Claim 37.

Claim 46

46. The method of claim
41, wherein the search
results and the at least one
advertisement are included
in a web page.

The Excite SB-2 discloses searching results and the at least one
advertisement were included in a web page.

See Claim 38.

Claim 47

47. The method of claim
41, further comprising the
server computer interacting
with an associative search
engine via the at least one
communication interface to
receive an advertisement
that is selected based upon
at least the search
argument.

The Excite SB-2 discloses interacting with an associative search
engine via the at least one communication interface to receive an
advertisement that is selected based upon at least the search
argument.

See Claim 39.
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Claim 1

1. A method for operating
an advertising machine
implemented on at least
one computer to provide
advertisements via a
communications link to a
data processing device of a
user, the method
comprising:

The Excite SB-2 discloses an advertising machine implemented on
at least one computer to provide advertisements via a
communications link to a data processing device of a user.

See *970 Patent Claim 17[preamble].

[a] receiving from the data
processing device via the
communications link a
search request that includes
a search argument;

The Excite SB-2 discloses receiving a search request that includes
a search argument.

See 970 Patent Claim 17[a].

[b] searching at least one
database using the search
argument to produce search
results;

The Excite SB-2 discloses searching at least one database using
the search argument to produce search results.

See 970 Patent Claim 17[b].

[c] selecting at least one
advertisement from an
advertisement database
relating to at least one of
the search argument and
the search results;

The Excite SB-2 discloses selecting at least one advertisement
from an advertisement database relating to at least one of the
search argument and the search results.

See 970 Patent Claim 17[c].

[d] transmitting the search
results together with the at
least one advertisement via
the communications link to
the data processing device;

The Excite SB-2 discloses transmitting the search results together
with the at least one advertisement via the communications link to
the data processing device.

See ’970 Patent Claim 17[d].

[e] receiving search
refinement input from the
data processing device via
the communications link;

The Excite SB-2 discloses receiving search refinement input from
the data processing device via the communications link.

See ’245 Patent Claim 8[a].

[f] producing modified
search results based upon at
least the search refinement
input;

The Excite SB-2 discloses producing modified search results based
upon at least the search refinement input.

See ’245 Patent Claim 8[b] and [c].

[g] selecting at least one
other advertisement from
the advertisement database

The Excite SB-2 discloses selecting at least one other
advertisement from the advertisement database based upon at least
one of the search refinement input and the modified search results.
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based upon at least one of
the search refinement input
and the modified search
results; and

See 970 Patent Claim 17[c]

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:
Tables B2 & B3

[h] transmitting at least one
of the modified search
results and the at least one
other advertisement via the
communications link to the
data processing device.

The Excite SB-2 discloses transmitting at least one of the modified
search results and the at least one other advertisement via the
communications link to the data processing device.

See 970 Patent Claim 17[d].

Claim 5

5. The method of claim 1,
wherein the search
refinement input comprises
at least one additional
search argument.

The Excite SB-2 discloses the search refinement input comprises
at least one additional search argument.

See ’245 Patent Claim 8[a].

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B1

Claim 6

6. The method of claim 1,
wherein the search
refinement input comprises
additional search criteria.

The Excite SB-2 discloses wherein the search refinement input
comprised of additional search criteria.

See ’245 Patent Claim 8[a].

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B1

Claim 7

7. The method of claim 1,
wherein the at least one
advertisement includes a
link to a website
sponsoring the
advertisement.

The Excite SB-2 discloses wherein the at least one advertisement
includes a link to a website sponsoring the advertisement.

See 970 Patent Claim 3.

Claim 8
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8. The method of claim 1,
further comprising:

To the extent that this preamble may be construed to be limiting,
the Excite SB-2 discloses this method.

See Claim 1

[a] determining, via
communication with the
data processing device that
the user does not select the
at least one advertisement;
and

The Excite SB-2 discloses determining via communication with
the data processing device that the user does not select the at least
one advertisement.

See 970 Patent Claim 10[h].

[b] updating advertisements
provided to the data
processing device based
upon a determination that
the user does not select the
at least one advertisement.

The Excite SB-2 discloses updating advertisements provided to the
data processing device based upon a determination that the user
does not select the at least one advertisement.

See 970 Patent Claim 12, 13.

Claim 9

9. The method of claim 1,
further comprising
selecting the at least one
advertisement based upon a
least one of user profile
data and user preference
data.

The Excite SB-2 discloses selecting the at least one advertisement
based upon a least one of user profile data and user preference
data.

See 969 Patent Claim 2.

Claim 10

10. The method of claim 1,
further comprising
selecting the search results
based upon at least one of
user profile data and user
preference data.

The Excite SB-2 discloses selecting search results based upon at
least one of user profile data and user preference data.

See 969 Patent Claims 1[b], [c] and 2.

Claim 12

12. A method for operating
a data processing device of
a user to receive
advertisements via a
communications link from
an advertising machine
implemented on at least
one computer, the method

The Excite SB-2 discloses a method for operating a data
processing device of a user to receive advertisements via a
communications link from an advertising machine implemented on
at least one computer.

See Claim 1[preamble].
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comprising:

[a] based upon interaction
with the user, creating a
search request that includes
a search argument;

The Excite SB-2 discloses based upon interaction with the user,
creating a search request that includes a search argument.

See Claim 1[a].

[b] transmitting to the
advertising machine via the
communications link the
search request that includes
the search argument;

The Excite SB-2 discloses transmitting to the advertising machine
via the communications link the search request that includes the
search argument.

See Claim 1[a].

[c] receiving search results
and at least one
advertisement via the
communications link from
the advertising machine,
the at least one
advertisement relating to
the search argument;

The Excite SB-2 discloses receiving search results and at least one
advertisement via the communications link from the advertising
machine, the at least one advertisement relating to the search
argument.

See Claim 1[d].

[d] displaying the search
results and the at least one
advertisement on a display
of the data processing
device;

The Excite SB-2 discloses displaying the search results and the at
least one advertisement on a display of the data processing device.

See Claim 1[d].

[e] based upon interaction
with the user, receiving
search refinement input;

The Excite SB-2 discloses based upon interaction with the user,
receiving search refinement input.

See Claim 1[e].

[f] transmitting the search
refinement input to the
advertising machine via the
communications link;

The Excite SB-2 discloses transmitting the search refinement input
to the advertising machine via the communications link.

See Claim 1[e].

[g] receiving modified
search results and at least
one other advertisement
from the advertising
machine that are based
upon at least the search
refinement input; and

The Excite SB-2 discloses receiving modified search results and at
least one other advertisement from the advertising machine that are
based upon at least the search refinement input.

See Claim 1[h].

[h] displaying the modified
search results and the at
least one other

The Excite SB-2 discloses displaying the modified search results
and the at least one other advertisement on the display of the data
processing device.
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advertisement on the
display of the data
processing device.

See Claim 1[h].

Claim 14

14. The method of claim
12, wherein the search
refinement input comprises
at least one additional
search argument.

The Excite SB-2 discloses wherein the search refinement input
comprises at least one additional search argument.

See Claim 5.

Claim 15

15. The method of claim
12, wherein the search
refinement input comprises
additional search criteria.

The Excite SB-2 discloses wherein the search refinement input
comprises additional search criteria.

See Claim 6.

Claim 16

16. The method of claim
12, wherein the at least one
advertisement includes a
link to a website
sponsoring the
advertisement.

The Excite SB-2 discloses wherein the at least one advertisement
includes a link to a website sponsoring the advertisement.

See Claim 7.

Claim 17

17. The method of claim
12, further comprising:

To the extent that this preamble may be construed to be limiting,
the Excite SB-2 discloses this method.

See Claim 12.

[a] determining that the
user does not select the at
least one advertisement;
and

The Excite SB-2 discloses determining that the user did not select
the at least one advertisement.

See Claim 8[a].

[b] transmitting the
indication that the user
does not select the at least
one advertisement to the
advertising machine via the
communications link.

The Excite SB-2 discloses transmitting the indication that the user
did not select the at least one advertisement to the advertising
machine via the communications link.

See Claim 8[a].

Claim 18

18. The method of claim
12, further comprising:

To the extent that this preamble may be construed to be limiting,
the Excite SB-2 discloses this method.
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See Claim 12.

[a] receiving user input to
indicate selection of the at
least one advertisement;
and

The Excite SB-2 discloses receiving user input to indicate
selection of the at least one advertisement.

See ’970 Patent Claim 1[h].

[b] transmitting the
indication that the user
selects the at least one
advertisement to the
advertising machine via the
communications link.

The Excite SB-2 discloses transmitting the indication that the user
selected the at least one advertisement to the advertising machine
via the communications link.

See ’970 Patent Claim 1[h].
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Claim 1

1. A method for operating
an advertising machine
implemented on at least
one computer to provide
advertisements via a
communications link to a
data processing device of a
user, the method
comprising:

The Excite SB-2 discloses a method for operating an advertising
machine implemented on at least one computer to provide
advertisements via a communications link to a data processing
device of a user.

See *970 Patent Claim 1[preamble].

[a] receiving from the data
processing device via the
communications link a
search request that includes
a search argument;

The Excite SB-2 discloses receiving from the data processing
device via the communications link a search request that includes a
search argument.

See 970 Patent Claim 1[a].

[b] searching at least one
database using the search
argument to produce search
results;

The Excite SB-2 discloses searching at least one database using
the search argument to produce search results.

See 970 Patent Claim 1[b].

[c] selecting at least one
advertisement from an
advertisement database
based upon at least one of
the search argument and
the search results; and

The Excite SB-2 discloses selecting at least one advertisement
from an advertisement database based upon at least one of the
search argument and the search results.

See 970 Patent Claim 1[c].

[d] transmitting the search
results together with the at
least one advertisement via
the communications link to
the data processing device
in a web page data format
that causes the data
processing device to
display the search results in
a first display portion of a
display of the data
processing device and to
display the at least one
advertisement in a second
display portion of the
display of the data
processing device.

The Excite SB-2 discloses transmitting the search results together
with the at least one advertisement via the communications link to
the data processing device in a web page data format that causes
the data processing device to display the search results in a first
display portion of a display of the data processing device and to
display the at least one advertisement in a second display portion
of the display of the data processing device.

See 970 Patent Claim 1[d], 969 Patent Claim 6.
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Claim 2

2. The method of claim 1,
wherein the at least one
advertisement includes a
link to a website
sponsoring the
advertisement.

The Excite SB-2 discloses wherein the at least one advertisement
includes a link to a website sponsoring the advertisement.

See ’178 Patent Claim 7.

Claim 5

5. The method of claim 1,
wherein the search results
and the at least one
advertisement are included
in a web page transmitted
to the data processing
device via the
communications link.

The Excite SB-2 discloses wherein the search results and the at
least one advertisement are included in a web page transmitted to
the data processing device via the communications link.

See Claim 1[d].

Claim 6

6. The method of claim 1,
wherein the at least one
computer is operated by a
search engine provider.

The Excite SB-2 discloses wherein the at least one computer is
operated by a search engine provider.

See Claim 1[preamble]

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B1

Claim 7

7. The method of claim 1,
further comprising
compiling user profile data
for the user based upon at
least the search term.

The Excite SB-2 discloses compiling user profile data for the user
based upon at least the search term.

See 969 Patent Claims 2 and 3.

Claim 8

8. The method of claim 1,
further comprising:

To the extent that this preamble may be construed to be limiting,
the Excite SB-2 discloses this method.

See Claim 1.

[a] determining, via
communication with the
data processing device that

The Excite SB-2 discloses determining, via communication with
the data processing device that the user did not select the at least
one advertisement.
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the user does not select the
at least one advertisement;
and

See 970 Patent Claim 10[h].

[b] using the determination
that the user does not select
the at least one
advertisement in
subsequent advertisement
selection operations.

The Excite SB-2 discloses using the determination that the user
does not select the at least one advertisement in subsequent
advertisement selection operations.

See 970 Patent Claims 11, 12, 13; 178 Patent Claim 8.

Claim 9

9. A method for operating a
data processing device of a
user to receive
advertisements via a
communications link from
an advertising machine
implemented on at least
one computer, the method
comprising:

The Excite SB-2 discloses a method for operating a data
processing device of a user to receive advertisements via a
communications link from an advertising machine implemented on
at least one computer.

See Claim 1[preamble].

[a] based upon interaction
with the user, creating a
search request that includes
a search argument;

The Excite SB-2 discloses based upon interaction with the user,
the Excite SB-2 discloses created a search request that includes a
search argument.

See Claim 1[a].

[b] transmitting to the
advertising machine via the
communications link the
search request that includes
the search argument;

The Excite SB-2 discloses transmitting to the advertising machine
via the communications link the search request that includes the
search argument.

See Claim 1[a].

[c] receiving search results
and at least one
advertisement via the
communications link from
the advertising machine,
the at least one
advertisement relating to
the search argument;

The Excite SB-2 discloses receiving search results and at least one
advertisement via the communications link from the advertising
machine, the at least one advertisement relating to the search
argument.

See Claim 1[d].

[d] displaying the search
results in a first display
portion of a display of the
data processing device; and

The Excite SB-2 discloses displaying the search results in a first
display portion of a display of the data processing device.

See Claim 1[d].
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[e] displaying the at least
one advertisement in a
second display portion of
the display of the data
processing device.

The Excite SB-2 discloses displaying the at least one
advertisement in a second display portion of the display of the data
processing device.

See Claim 1[d].

Claim 10

10. The method of claim 9,
wherein the at least one
advertisement includes a
link to a website
sponsoring the
advertisement.

The Excite SB-2 discloses wherein the at least one advertisement
includes a link to a website sponsoring the advertisement.

See Claim 2.

Claim 11

11. The method of claim 9,
wherein the search results
and the at least one
advertisement are included
in a web page received
from the advertising
machine via the
communications link.

The Excite SB-2 discloses wherein the search results and the at
least one advertisement are included in a web page received from
the advertising machine via the communications link.

See Claim 5.

Claim 12

12. The method of claim 9,
further comprising
transmitting user
preference data to the
advertising machine via the
communications interface.

The Excite SB-2 discloses transmitting user preference data to the
advertising machine via the communications interface.

See ’245 Patent Claim 1[a, b].

Claim 13

13. The method of claim 9,
further comprising:

To the extent that this preamble may be construed to be limiting,
the Excite SB-2 discloses this method.

See Claim 9.

[a] determining, via
communication with the
data processing device that
the user does not select the
at least one advertisement;
and

The Excite SB-2 discloses determining, via communication with
the data processing device that the user did not select the at least
one advertisement.

See Claim 8[a].

[b] using the determination

The Excite SB-2 discloses using the determination that the user

GOOGLE’S INVALIDITY CONTENTIONS

CHART A-41

PAGE A-41-71




183 Patent

EXCITE

that the user does not select
the at least one
advertisement in
subsequent advertisement
selection operations.

does not select the at least one advertisement in subsequent
advertisement selection operations.

See Claim 8[b].

Claim 14

14. An advertising machine
implemented on at least
one computer and operable
to provide advertisements
via a communications link
to a data processing device
of a user, the advertising
machine comprising:

The Excite SB-2 discloses an advertising machine implemented on
at least one computer and operable to provide advertisements via a
communications link to a data processing device of a user.

See Claim 1[preamble].

[a] a communications
interface operable to
interface with the data
processing device of the
user via the
communications link;

The Excite SB-2 discloses a communications interface operable to
interface with the data processing device of the user via the
communications link.

See Claim 1[a].

[b] a database search
engine operable to:

The Excite SB-2 discloses a database search engine.

See Claim 1[b].

[c] receive from the data
processing device via the
communications link a
search request that includes
a search argument; and

The Excite SB-2 discloses receiving from the data processing
device via the communications link a search request that includes a
search argument.

See Claim 1[a].

[d] search at least one
database using the search
argument to produce search
results;

The Excite SB-2 discloses searching at least one database using
the search argument to produce search results.

See Claim 1[b].

[e] an associative search
engine operable to select at
least one advertisement
from an advertisement
database based upon at
least one of the search
argument and the search
results; and

The Excite SB-2 discloses an associative search engine operable to
select at least one advertisement from an advertisement database
based upon at least one of the search argument and the search
results.

See Claim 1[c].

[f] the advertising machine

The Excite SB-2 discloses transmitting the search results together
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operable to transmit the
search results together with
the at least one
advertisement via the
communications link to the
data processing device in a
web page data format that
causes the data processing
device to display the search
results in a first display
portion of a display of the
data processing device and
to display the at least one
advertisement in a second
display portion of the
display of the data
processing device.

with the at least one advertisement via the communications link to
the data processing device in a web page data format that causes
the data processing device to display the search results in a first
display portion of a display of the data processing device and to
display the at least one advertisement in a second display portion
of the display of the data processing device.

See Claim 1[d].

Claim 15

15. The advertising
machine of claim 14,
wherein the at least one
advertisement includes a
link to a website
sponsoring the
advertisement.

The Excite SB-2 discloses wherein the at least one advertisement
includes a link to a website sponsoring the advertisement.

See Claim 2.

Claim 18

18. The advertising
machine of claim 14,
wherein the search results
and the at least one
advertisement are included
in a web page transmitted
to the data processing
device via the
communications link.

The Excite SB-2 discloses wherein the search results and the at
least one advertisement are included in a web page transmitted to
the data processing device via the communications link.

See Claim 5.

Claim 20

20. The advertising
machine of claim 14,
wherein the advertising
machine is further operable
to compile user profile data
for the user based upon at

The Excite SB-2 discloses wherein the advertising machine is
further operable to compile user profile data for the user based
upon at least the search term.

See Claim 7.
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least the search term.
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Claim 1

1. A method for operating
an advertising machine
implemented on at least
one computer to provide
advertisements via a
communications link to a
data processing device of a
user, the method
comprising:

The Excite SB-2 discloses a method for operating an advertising
machine implemented on at least one computer to provide
advertisements via a communications link to a data processing
device of a user.

See *245 Patent Claim 1[preamble].

[a] creating user profile
data for the user;

The Excite SB-2 discloses creating user profile data for the user.

See ’245 Patent Claim 1[b].

[b] storing the user profile
data;

The Excite SB-2 discloses storing the user profile data.
See ’245 Patent Claim 1[b]

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.: Table
B4

[c] receiving from the data
processing device via the
communications link a
search request that includes
a search argument;

The Excite SB-2 discloses receiving from the data processing
device via the communications link a search request that includes a
search argument.

See ’245 Patent Claim 1[c].

[d] searching at least one
database having data
network related
information using the
search argument to
generate search results;

The Excite SB-2 discloses searching at least one database having
data network related information using the search argument to
generate search results.

See ’245 Patent Claim 1[d].

[e] selecting at least one
advertisement from an
advertisement database
relating to the search
argument using the user
profile data; and

The Excite SB-2 discloses selecting at least one advertisement
from an advertisement database relating to the search argument
using the user profile data.

See ’245 Patent Claim 1[e].

[f] transmitting the search
results together with the at
least one advertisement via

The Excite SB-2 discloses transmitting the search results together
with the at least one advertisement via the communications link to
the data processing device.
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the communications link to
the data processing device.

See ’245 Patent Claim 1[f].

Claim 2

2. The method of claim 1,
wherein the user profile
data includes prior
purchasing information
regarding the user.

The Excite SB-2 discloses wherein the user profile data includes
prior purchasing information regarding the user.

See ‘969 Patent Claim 2.

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B4

Claim 3

3. The method of claim 1,
wherein storing the user
profile data comprises
storing the user profile data
in a user profile database of
the advertising machine.

The Excite SB-2 discloses wherein storing the user profile data
comprises storing the user profile data in a user profile database of
the advertising machine.

See Claim 1[b].

Claim 4

4. The method of claim 1,
wherein storing the user
profile data comprises
storing the user profile data
on the data processing
device.

The Excite SB-2 discloses wherein storing the user profile data
comprises storing the user profile data on the data processing
device.

See Claim 1[b].

Claim 5

5. The method of claim 1,
wherein the user profile
data is based upon prior
search history of the user.

The Excite SB-2 discloses wherein the user profile data is based
upon prior search history of the user.

See ’245 Patent Claim 7.

Claim 6

6. The method of claim 1,
wherein the user profile
data is based upon user
interests selected from the
group consisting of social
interests, family interests,
political interests,
technological interests,

The Excite SB-2 discloses wherein the user profile data is based
upon user interests selected from the group consisting of social
interests, family interests, political interests, technological
interests, geographical interests, environmental interests, and
educational interests.

See ‘969 Patent Claim 2.
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geographical interests,
environmental interests,
and educational interests.

To the extent this reference does not teach this claim element, this
reference in combination with the knowledge of one of ordinary
skill in the art renders this claim element obvious. See, e.g.:

Table B4.

Claim 7

7. The method of claim 1,
further comprising
updating the user profile
data based upon the search
argument.

The Excite SB-2 discloses updating the user profile data based
upon the search argument.

See 969 Patent Claim 3.

Claim 8

8. The method of claim 1,
further comprising
updating the user profile
data using data obtained via
interaction with the data
processing device.

The Excite SB-2 discloses updating the user profile data using data
obtained via interaction with the data processing device.

See ‘969 Patent Claim 2.

Claim 9

9. The method of claim 1,
further comprising sorting
the search results based

upon the user profile data.

The Excite SB-2 discloses sorting the search results based upon
the user profile data.

See ‘969 Patent Claims 1[b], [d], and [2].

Claim 10

10. The method of claim 1,
wherein searching at least
one database having data
network related
information using the
search argument to
generate search results and
selecting at least one
advertisement from an
advertisement database
relating to the search
argument using the user
profile data comprise
accessing distinct differing
databases.

The Excite SB-2 discloses searching at least one database having
data network related information using the search argument to
generate search results and selected at least one advertisement
from an advertisement database relating to the search argument
using the user profile data comprise accessing distinct differing
databases.

See 969 Patent Claim 1[b] and [c].

Claim 20

20. An advertising machine

The Excite SB-2 discloses an advertising machine implemented on
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implemented on at least
one computer and operable
to provide advertisements
via a communications link
to a data processing device
of a user, the advertising
machine comprising:

at least one computer and operable to provide advertisements via a
communications link to a data processing device of a user.

See Claim 1[preamble].

[a] a communications
interface operable to
interface with the data
processing device of the
user via the
communications link;

The Excite SB-2 discloses a communications interface operable to
interface with the data processing device of the user via the
communications link.

See Claim 1[c].

[b] a database search
engine operable to:

The Excite SB-2 discloses a database search engine.

See Claim 1[d].

[c] receive from the data
processing device via the
communications interface a
search request that includes
a search argument; and

The Excite SB-2 discloses receiving from the data processing
device via the communications interface a search request that
included a search argument.

See Claim 1[c].

[d] search at least one
database having data
network related
information using the
search argument to
generate search results;

The Excite SB-2 discloses searching at least one database having
data network related information using the search argument to
generate search result.

See Claim 1[d].

[e] an associative search
engine operable to:

The Excite SB-2 discloses an associative search engine.

See Claim 1[e].

[f] create user profile data
for the user;

The Excite SB-2 discloses creating user profile data for the user.

See Claim 1[a].

[g] store the user profile
data; and

The Excite SB-2 discloses storing the user profile data.

See Claim 1[b].

[h] select at least one
advertisement from an
advertisement database
relating to the search
argument using the user

The Excite SB-2 discloses selecting at least one advertisement
from an advertisement database relating to the search argument
using the user profile data.

See Claim 1[e].
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profile data; and

[i] the advertising machine
operable to transmit the
search results together with
the at least one
advertisement via the
communications link to the
data processing device.

The Excite SB-2 discloses transmitting the search results together
with the at least one advertisement via the communications link to
the data processing device.

See Claim 1[f].

Claim 21

21. The advertising
machine of claim 20,
wherein the user profile
data includes prior
purchasing information
regarding the user.

The Excite SB-2 discloses wherein the user profile data includes
prior purchasing information regarding the user.

See Claim 2.

Claim 22

22. The advertising
machine of clam 20,
wherein the associative
search engine is operable to
store the user profile data
in a user profile database of
the advertising machine.

The Excite SB-2 discloses wherein the associative search engine is
operable to store the user profile data in a user profile database of
the advertising machine.

See Claim 3.

Claim 23

23. The advertising
machine of claim 20,
wherein the associative
search engine is operable to
transmit the user profile
data via the
communications interface
to the data processing
device for storage.

The Excite SB-2 discloses wherein the associative search engine is
operable to transmit the user profile data via the communications
interface to the data processing device for storage.

See Claim 4.

Claim 24

24. The advertising
machine of claim 20,
wherein the user profile
data is based upon prior
search history of the user.

The Excite SB-2 discloses wherein the user profile data is based
upon prior search history of the user.

See Claim 5.

Claim 25

GOOGLE’S INVALIDITY CONTENTIONS

CHART A-41

PAGE A-41-79




’883 Patent

EXCITE

25. The advertising
machine of claim 20,
wherein the user profile
data is based upon user
interests selected from the
group consisting of social
interests, family interests,
political interests,
technological interests,
geographical interests,
environmental interests,
and educational interests.

The Excite SB-2 discloses wherein the user profile data is based
upon user interests selected from the group consisting of social
interests, family interests, political interests, technological
interests, geographical interests, environmental interests, and
educational interests.

See Claim 6.

Claim 28

28. The advertising
machine of claim 20,
wherein the at least one
database having data
network related
information and the
advertisement database
comprise distinct differing
databases.

The Excite SB-2 discloses wherein the at least one database having
data network related information and the advertisement database
comprise distinct differing databases.

See Claim 10.
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