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METHOD AND SYSTEM FOR PEER-TO-PEER
ADVERTISING BETWEEN MOBILE
COMMUNICATION DEVICES

This application claims priority from U.S. Provisional
Patent Application Ser. No. 60/639,267, filed Dec. 27, 2004,
and entitled “A METHOD AND SYSTEM FOR PEER-TO-
PEER ADVERTISING BETWEEN MOBILE DEVICES”.

BACKGROUND

As peer-to-peer and mobile technologies evolve into
highly sophisticated two-way communication systems
including mobile phones, instant messaging devices, and per-
sonal digital assistants (PDA), the adoption and usage of such
technologies continue to increase at a rapid rate. Advertisers
are highly motivated to identify new methods of creating
brand awareness to users. One of these methods is known as
advertising impressions. Leveraging mobile technologies as
described above, advertising impressions provide brand and
product awareness by directly displaying company advertise-
ments, offering sale promotions, or facilitating the sale of
products directly to users’ devices.

In addition to advertisers, users may utilize these technolo-
gies to select specific advertisers who may reach them. For
example, technologies like personal digital video recorders
allow users to skip undesirable advertisements. In addition,
technologies, such as a subscription of satellite radio, allow
users to listen to music without the disruption of commer-
cials.

With the declining ability to offer advertisements through
traditional broadcast advertising medium, such as public
radio and television, a need exists for a method that offers
more frequent and effective direct advertising to peer-to-peer
users.

BRIEF DESCRIPTION OF THE DRAWINGS

Aspects of the present disclosure are best understood from
the following detailed description when read with the accom-
panying figures. It is emphasized that, in accordance with the
standard practice in the industry, various features are not
drawn to scale. In fact, the dimensions of the various features
may be arbitrarily increased or reduced for clarity of discus-
sion.

FIG.11is adiagram of exemplary components for providing
advertising between peer-to-peer communication devices.

FIG. 2 aflowchart of an embodiment of an advertiser setup
process.

FIG. 3 is a flowchart of an embodiment of a subscriber
setup process.

FIG. 4is aflowchart of an embodiment of a communication
Process.

FIG. 5 is a flowchart of an embodiment of a subscription
maintenance process.

DETAILED DESCRIPTION

It is to be understood that the following disclosure provides
many different embodiments, or examples, for implementing
different features of the disclosure. Specific examples of
components and arrangements are described below to sim-
plify the present disclosure. These are, of course, merely
examples and are not intended to be limiting. In addition, the
present disclosure may repeat reference numerals and/or let-
ters in the various examples. This repetition is for the purpose
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2

of simplicity and clarity and does not in itself dictate a rela-
tionship between the various embodiments and/or configura-
tions discussed.

Aspects of the present disclosure provide effective trans-
missions of advertisements preceding and following trans-
missions of peer-to-peer communications, which occur
directly between peer-to-peer communication devices.
Examples of peer-to-peer communication devices include
cellular phones, personal digital assistants (PDA), personal
computers, instant messaging devices, and audio devices.

FIG. 11s adiagram of exemplary components for providing
direct advertising between peer-to-peer communication
devices. A communication source, such as subscriber 1, sub-
scribes to a communication subsidy program 13 of an inter-
mediary 9. In an illustrative embodiment, the communication
subsidy program 13 of the intermediary 9 is funded in whole
or in part by advertisers 10. Alternatively, the communication
subsidy program 13 of the intermediary 9 may be funded by
an independent entity, an Internet service provider, or a tele-
communications service provider. The intermediary commu-
nication subsidy program 13 may be developed using an
object-oriented programming language, such as Java™ or
C++, C#, or other programming languages.

When a communication transmission (a cellular phone
call, a video conferencing session, an instant message, a
personal computer communication, or a voice communica-
tion) is initiated by the subscriber 1 to a communication
destination 8, an advertisement preceding and/or following
the communication is transmitted to a destination communi-
cations device 7 used by communication destination 8. The
subscriber 1 may utilize a source communication device 2,
such as a cellular phone, a personal computer, a personal
digital assistant, or an instant messaging device, to initiate the
communication. Source communication device 2 may be
coupled to a network 6 and may communicate with destina-
tion communication device 7 via the network 6 using a com-
munications protocol. Examples of network 6 may be the
Internet, a private network, a cellular phone network, or other
service provider networks. Examples of the communication
protocol include Transmission Control Protocol/Internet Pro-
tocol (TCP/IP), Global System for Mobile Communications
(GSM), Code Division Multiple Access (CDMA), and Wire-
less Application Protocol (WAP).

An operating system running on communication devices 2
and 7 coordinates and provides control of various compo-
nents. The operating system may be a commercially available
operating system such as Microsoft® Windows® Mobile
(Microsoft and Windows are trademarks of Microsoft Corpo-
ration, Seattle, Wash.). An object-oriented software system,
such as the Java™ software system, may run in conjunction
with the operating system and provide calls to the operating
system from Java™ programs or applications executing on
communication devices 2 and 7. (Java is a product available
from Sun Microsystems, Inc, of Santa Clara, Calif) It is
understood that the present disclosure may be used with other
operating systems and applications written using other pro-
gramming languages.

When the communication transmission is received by des-
tination communication device 7, the advertisement may be
displayed, played, or confirmed. The source of the advertise-
ment may be announced to the recipient as being endorsed by
the advertisers 10, an independent entity, an Internet service
provider, a telecommunication service provider, or other
types of communication providers. It is understood that FI1G.
1 is intended as an example, and not as an architectural
limitation for different embodiments of the present disclo-
sure.
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An intermediary’s website 11 may reside in a server 12
managed by intermediary 9. Advertisers 10 may create and
manage its own advertisement subsidy program or choose to
participate in an intermediary’s separately managed commu-
nication subsidy program 13. In the event of the advertisers
choosing and intermediary’s communication subsidy pro-
gram 13, advertisers 10 are required to complete a setup
process, receive approval of their profile by the intermediary
from a technical and procedural context, and upload their
desired ads to be used in the intermediary’s communication
subsidy program 13 before advertisements may be offered.

FIG. 2 is a flowchart of an embodiment of an advertiser
setup process which utilizes the exemplary components of
FIG. 1. In step 20, advertisers 10 connect to or browse the
intermediary’s website 11. In step 22, advertisers 10 com-
plete an advertiser profile on the intermediary’s website 11
identifying the advertisers’ criteria. In step 24, advertisers 10
setup a subscriber profile on the intermediary’s website 11
identifying necessary demographic criteria of a desirable sub-
scriber 1.

In step 26, advertisers 10 set up a subsidy program. The
subsidy program 13 enables advertisers 10 to select or
endorse desirable subscribers in order to subsidize the com-
munication fees, offer its own product discounts or other
company’s product discounts, generate and accumulate
“rewards points” for the subscribers, and mitigate or defer
other expenses of the subscriber 1. The advertisers 10 may
provide other types of subsidies or incentives to the subscrib-
ers 1 without departing the spirit and scope of the present
disclosure. The selection of subscribers may be based on a
matching of the subscribers’ criteria against the advertisers’
criteria.

In addition, the subsidy program 13 enables advertisers 10
to identify what level of discounts, credits, points, or offerings
the subscriber 1 receives as a subsidy in accordance with
certain performance criteria. An example of performance cri-
teria includes the number of communication transmissions
the subscriber had made and the length of the transmissions.
Furthermore, the identification process may be accomplished
through a bidding process, an automated auction, or may be
standardized based upon other categorical groupings. An
example of the bidding process includes a number of adver-
tisers bidding for a group of premium subscribers, who com-
municate with other subscribers most frequently. An example
of categorical groupings includes allowing the subscriber to
be endorsed by a different advertiser for each communication
event based on a target subsidy or a target destination.

In step 28, advertisers 10 upload their advertisements,
which may be in a form of text, audio, video, static graphic, or
other advertising media, to the intermediary’s website 11 to
be later associated with one or more subscriber’s communi-
cations. Advertisers 10 also have the ability to identify when
and how to apply each advertisement media type based upon
a set of rules or logic defined by either the advertisers 10
themselves or the intermediary 9.

In step 30, the intermediary 9 confirms with advertisers 10
that the subsidy advertisements are ready for use and that the
subsidy program setup is complete. Advertisers 10 may then
elect, through a secure login process, to endorse themselves in
order to test their advertisements and adjust the advertise-
ments as necessary. Otherwise, in step 32, advertisers 10 may
activate one or more advertisements for selection by the sub-
scriber 1. Thus, the process is complete.

FIG. 3 is a flowchart of an embodiment of a subscriber
setup process which utilizes the exemplary components of
FIG. 1. To become a subscriber of the intermediary’s com-
munication subsidy program 13, in step 34, source commu-
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4

nication device 2 utilized by subscriber 1 must first connect to
the intermediary website 11. In step 36, subscriber 1 sets up a
subscriber profile and qualifies for the subsidy program.

Alternatively, the subscriber 1 may be automatically
enrolled in the subsidy program 13 as aresult of a relationship
with a service provider, such as a cell phone company con-
tract, an existing service provided by an Internet service pro-
vider or by other communication service providers, or
endorsers such as a product retailer who distributes branded
communications devices that are limited to endorsing only
their brand through approved subscribers. The subscriber
profile includes information regarding the subscriber 1, for
example, a name, an address, a device type, a serial number of
the device, a phone number of the device, an IP Address of the
device, basic demographic information of the subscriber 1,
and a carrier calling program. Other characteristics of the
service provider’s program, such as available minutes and the
subscriber’s usage history, may also be collected.

Once the subscriber’s profile is set up, in step 38, the
intermediary 9 analyzes the profile data and identifies adver-
tisers 10 whose criteria for subsidy match the subscriber’s
criteria. For example, advertiser A offers static graphic media
and video media and advertiser B offers only audio media.
Based on the media type offered, the intermediary 9 qualifies
those subscribers whose communication devices have the
capability to accept static graphics, video, and/or audio. The
intermediary 9 may also require the subscriber 1 to qualify for
subsidy over a trial period of time in order to quantify and
qualify the calling habits of subscriber 1. For example, the
intermediary 9 may examine the usage history of subscribers
and qualify only those subscribers who are communicating
with others most frequently.

In step 40, a determination is then made by the intermedi-
ary 9 as to whether the subscriber qualifies for an advertiser’s
program. In step 42, if the subscriber 1 does not qualify, the
subscriber 1 is notified that the subsidy setup process may not
continue, and the process terminates. Alternatively, the sub-
scriber 1 may be redirected to another subsidy program or
given information on how to qualify in the future.

In step 44, if the subscriber 1 qualifies, the intermediary 9
presents all acceptable advertisers 10 and subsidy programs
available, including the criteria for continued subsidy and
levels of subsidy, to the subscriber 1. In step 46, the subscriber
1 or the intermediary 9 may select one or more advertisers 10
and/or subsidy programs containing multiple advertisers or
advertisements for endorsement. The subsidy program 13
may include other random or targeted advertisement that the
subscriber fails to select.

In step 47, a determination is made by the intermediary 9 as
to whether the subscriber 1 has the capability to accept the
advertisements for endorsement. In step 49, if the subscriber
has the capability to accept the advertisements, the advertise-
ments are downloaded to the subscriber 1. In step 48, if the
subscriber 1 does not have the capability to accept the adver-
tisements, an intermediary’s P2P agent 14 is downloaded to
the subscriber’s source communication device 2 followed by
the advertiser’s ads. The P2P Agent 14 manages advertise-
ments, formats communication transmissions with the adver-
tisements, and records advertising impression history of the
advertisement transmissions periodically. In step 50, once the
P2P Agent 14 and advertiser’s advertisements are down-
loaded, the P2P agent 14 communicates securely with the
intermediary’s host system and activates itself for use. Thus,
the process is complete.

FIG. 4is aflowchart of an embodiment of a communication
process. The communication process begins, in step 52, when
acommunication transmission is initiated by asubscriber 1. A
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communication transmission may include a cellular phone
call, an instant message, a page, or a video conferencing
session, and may be initiated using any source communica-
tion device 2. In step 54, the P2P Agent 14 formats the
transmission by inserting the appropriate advertiser’s adver-
tisement preceding and/or following the transmission. Dur-
ing the communication session, the P2P agent 14 records the
impression status based on whether the advertisement was
displayed, played, or confirmed on the destination communi-
cation device 7.

In step 58, once the transmission is formatted, the P2P
agent 14 sends the communication transmission to the com-
munication destination 8. In step 66, when the communica-
tion transmission reaches the destination communication
device 7, the advertisement is displayed, played, or confirmed
in the destination communication device 7. In step 66, at the
end of the communication session, the recipient may click on
the advertisement to link, via the Internet, to the advertiser’s
or another designated website for additional information or
further action. The link may direct the recipient to other
offers, such as coupons, special offers that are unique to
subscriber, or other related parties of the service. In addition
to directing the recipient to other offers, advertisers 10 may
transmit their own messages to the recipient any time during
or after the communication process. Thus, the process is
complete.

Optionally, in step 60, when the communication transmis-
sion is initially received by the destination communication
device 7, a determination is made by a recipient of the desti-
nation communication device 7 as to whether to accept or
deny the transmission. In step 62, if a transmission is denied,
the transmission is selectively ignored, and is stored in a voice
mail or similar system for later retrieval. In step 64, if the
transmission is accepted or is retrieved from voice mail or
other storage system, the advertisement is displayed, played,
or confirmed in the destination communication device 7. The
advertisement may be played, displayed or confirmed fol-
lowed by, at the same time, or throughout the communication
session. In step 66, at the end of the communication session,
the recipient may click on the advertisement to link, via the
Internet, to the advertiser’s or another designated website for
additional information. Thus, the process terminates.

FIG. 5 is a flowchart of an embodiment of a subscription
maintenance process. Subscription maintenance includes
collecting regular advertising impression data from the P2P
Agents of the subscribers, periodic processing of the impres-
sion data against subsidy plans to facilitate distribution of
subsidy amounts, changes to the subscriber’s profiles, or pro-
gram eligibility.

The process begins, in step 66, when a communication
transmission is initiated by the subscriber 1. In step 68, the
P2P agent 14 collects historical data from the subscribers,
including successes and failures of advertising impression
events. Examples of advertising impression events include
the number of advertising impressions, the number of adver-
tising media types that have reached and been accepted by the
destination communication, the number of advertising
impressions for a certain party, and the like. In step 70, the
P2P agent 14 transmits this historical data to the intermedi-
ary’s data warehouse for further processing. In step 72, the
P2P agent automatically validates and updates current ver-
sions of advertiser’s advertisements, and the P2P Agent 14
updates itself, if necessary. The intermediary 9 may also
periodically update the advertisements as the P2P agent 14 is
busy communicating with the intermediary’s data warehouse
to “check in”.
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In step 74, upon receipt of the historical data, the interme-
diary website 11 processes the received historical data and
compares the data against the subsidy programs for which
they have qualified in step 40 in order to generate the subsidy
amount for distribution. The subsidy amount may be in a form
of'discounts or other incentives. In step 76, if the intermediary
9 detects that the subsidy amount of a program is likely to
change, the intermediary 9 sends a message to the subscriber
1 informing the subscriber 1 of a possible change or a need to
update the subscriber profile. In step 78, the intermediary 9
generates reports to advertisers, service providers, and sub-
scribers for review via the intermediary’s website 11. Based
on these reports, advertisers and subscribers may readjust
their profile. Thus, the process is complete.

The system and method described above enables advertis-
ers 10 to reach targeted audiences via mobile communica-
tions devices. The recipient of a communication transmission
accepts the communication session initiated by a source com-
munication device 2, because the session is identified as being
initiated by a trusted or known entity. Upon acceptance, the
advertising media is played or displayed to the recipient. The
subscribers are given incentives to participate in this program,
such as subsidies to their communication fees and/or other
compelling incentives.

Other scenarios include communication sessions in which
the subscriber 1 is a recipient of the communication session
initiated by a non-subscriber. In this case, the P2P agent 14 in
the destination communication device 7 may insert the adver-
tising media into the communication session prior to enabling
the communication between the subscriber 1 and the non-
subscriber. The advertising media is played or displayed to
the subscriber 1, who is credited to receive incentives based
on this communication session.

An embodiment of the present disclosure can take the form
of an entirely hardware embodiment, an entirely software
embodiment, or an embodiment containing both hardware
and software elements. For example, one of the previously
described embodiments may be implemented in software,
which includes but is not limited to firmware, resident soft-
ware, microcode, etc. In addition, various steps of the above
processes may be performed in another order, split into addi-
tional steps, or combined into a single step. Steps may also be
removed and or added to any of the above processes.

Furthermore, the present disclosure can take the form of a
computer program product accessible from a tangible com-
puter-usable or computer-readable medium providing pro-
gram code for use by or in connection with a computer or any
instruction execution system. For the purposes of this
description, a tangible computer-usable or computer-read-
able medium can be any apparatus that can contain, store,
communicate, propagate, or transport the program for use by
or in connection with the instruction execution system, appa-
ratus, or device. The medium can be an electronic, magnetic,
optical, electromagnetic, infrared, or semiconductor system
(or apparatus or device), or a propagation medium. Examples
of'a computer-readable medium include a semiconductor or
solid state memory, magnetic tape, a removable computer
diskette, a random access memory (RAM), a read-only
memory (ROM), a rigid magnetic disk and an optical disk.
Current examples of optical disks include compact disk-read
only memory (CD-ROM), compact disk-read/write (CD-R/
W) and digital video disc (DVD).

Although embodiments ofthe present disclosure have been
described in detail, those skilled in the art should understand
that they may make various changes, substitutions and alter-
ations herein without departing from the spirit and scope of
the present disclosure. Accordingly, all such changes, substi-
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tutions and alterations are intended to be included within the
scope of the present disclosure as defined in the following
claims. In the claims, means-plus-function clauses are
intended to cover the structures described herein as perform-
ing the recited function and not only structural equivalents,
but also equivalent structures.

What is claimed is:

1. In a system comprising a network, a source communi-
cation device, a destination communication device and an
intermediary connected to the network, a method for provid-
ing advertising content to a recipient associated with the
destination communication device and for subsidizing a
qualified subscriber associated with the source communica-
tion device comprising:

creating a first profile including a set of demographic

requirements related to at least one advertiser of a group
of advertisers;

creating a second profile including a set of demographic

data related to the subscriber;

deriving a match condition between the first profile and the

second profile;

determining ifthe subscriber is a qualified subscriber based

on the match condition;

conditioning a set of subsidy programs based on the match

condition;

communicating a subsidy program of the set of subsidy

programs to the qualified subscriber;
receiving a first selection ofthe at least one advertiser of the
group of advertisers from the qualified subscriber;

receiving a second selection of a chosen subsidy program
from the set of subsidy programs from the qualified
subscriber;

providing an endorsement tag related to the at least one

advertiser of the group of advertisers and linked with the
advertising content;

transmitting a content communication from the qualified

subscriber to the recipient including the endorsement
tag;

subsidizing the qualified subscriber according to the cho-

sen subsidy program;

receiving a signal from the recipient through execution of

the endorsement tag to transmit the advertising content;
and,

transmitting the advertising content to the recipient.

2. A method for providing access to an advertisement from
an advertiser to a source communication device possessed by
a subscriber and distributing the access to the advertisement
from the source communication device to a destination com-
munication device possessed by a recipient, wherein the des-
tination communication device is compatible with the source
communication device, and the recipient having a relation-
ship to the subscriber, the method comprising the steps of:

comparing a desired demographic profile to a subscriber

demographic profile to derive a match;

establishing a bi-lateral endorsement between the sub-

scriber and the advertiser; providing a subsidy program
to the subscriber based on the match;

sending a token related to the advertisement to the source

communication device;

activating an endorsement manager in the source commu-

nication device; initiating a communication session
between the source communication device and the des-
tination communication device;

transmitting a message, including the token, from the

source communication device to the destination com-
munication device contemporaneously with the commu-
nication session; and
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recognizing a subsidy, according to the subsidy program,
for the subscriber after a termination of the communica-
tion session.

3. The method of claim 2, wherein the step of transmitting
a message further comprises transmitting the token from the
source communication device to the destination communica-
tion device using the endorsement manager.

4. The method of claim 2, wherein the step of comparing
the desired demographic profile further comprises the step of
creating the demographic profile according to a set of adver-
tiser criteria.

5. The method of claim 2, wherein the step of recognizing
a subsidy further comprises the step of relating the subsidy to
a number of messages sent by the subscriber.

6. The method of claim 5, wherein the step of providing a
subsidy further comprises the step of relating the subsidy to
one of the group of a product discount, a reward, and a
mitigation of expenses.

7. The method of claim 2, wherein the step of recognizing
a subsidy includes the further step of basing the subsidy on an
acknowledgment by the destination communication device of
the receipt of the token.

8. The method of claim 1, comprising the further step of
uploading the advertising content to the intermediary from at
least one advertiser.

9. The method of claim 8, wherein the step of transmitting
the content communication includes the further step of choos-
ing the content communication from one of the group of a text
media type, an audio media type, video media type, and a
graphic media type.

10. The method of claim 1, wherein the step of creating the
second profile is carried out by the subscriber at an interme-
diary website hosted by the intermediary.

11. The method of claim 1, wherein the step of recognizing
a subsidy includes the further steps of:

determining a first subsidy value related to transmitting the

content communication; and, determining a second sub-
sidy value related to the recipient interacting with the
endorsement tag.

12. The method of claim 1, wherein a set of advertising
criteria is specified in the first profile and a set of subscriber
criteria is specified in the second profile;

wherein the step of determining comprises the further steps

of:

comparing the advertiser criteria to the subscriber criteria;

determining if a match exists between the advertising cri-

teria and the subscriber criteria;

if the match exists, then notifying the subscriber and the at

least one advertiser of the match.

13. The method of claim 2, further comprising the steps of:

transmitting the endorsement manager to the source com-

munication device;

installing the endorsement manager for use in the source

communication device; and

storing the token in a memory residing in the source com-

munication device.

14. The method of claim 1, wherein the step of transmitting
the content communication includes the further steps of:

linking the endorsement tag with the advertisement; and

transmitting the endorsement tag contemporaneously to
the content communication.

15. The method of claim 13, wherein the step of transmit-
ting the message includes the additional steps of:

transmitting the message from the source communication

device to the destination communication device using
the endorsement manager; and
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recording a set of information related to an interaction with
the token by the recipient at the destination communi-
cation device.

16. The method of claim 2, further comprising the steps of:

determining if the recipient accepts the communication

session;

displaying the token if the recipient accepts the communi-

cation session;

redirecting the recipient to a website displaying the adver-

tisement upon an interaction with the token by the recipi-
ent; and

storing a set of data, related to the interaction with the

token, in a memory residing on the source communica-
tion device.

17. The method of claim 2, wherein an intermediary inter-
acts with the advertiser, the source communication device and
the destination communication device, further comprising
the steps of:

storing a first set of historical data, related to an interaction

with the token by the recipient, in a memory residing on
the source communication device;

periodically transmitting the first set of historical data to

the intermediary;

updating the advertisement; and

calculating the subsidy based on the interaction with the

token.

18. The method of claim 17, further comprising the steps
of:

storing a second set of historical data, related to transmit-

ting the message, in a memory residing on the source
communication device;

storing a third set of historical data, related to a viewing of

the advertisement by the recipient in the memory resid-
ing at the intermediary;

periodically transmitting the second set of historical data

from the source communication device to the interme-
diary; and,

comparing the first set of historical data, the second set of

historical data, and the third set of historical data against
the subsidy program to determine the subsidy.

19. The method of claim 18, further comprising:

generating a report, to the subscriber and the advertiser,

related to the first set of historical data, the second set of
historical data and the third set of historical data for
review via an intermediary website.

20. A system for a set of advertisers to provide a set of
advertising media from a first communication device to a
second communication device, associated with a recipient,
connected in a communication session via a network, the
system providing a subsidy to a qualified subscriber associ-
ated with the first communication device, the system com-
prising:

an intermediary, supporting a set of subsidy programs, an

analysis application, and a website, resident on a com-
puter server, connected to the network;

at least one subsidy program, of the set of subsidy pro-

grams, being associated with at

least one advertiser of the set of advertisers, for determin-

ing the subsidy; the intermediary having a processor
configured to perform the following steps:

receive a set of demographic qualifications from at least

one advertiser of the set of advertisers;

communicate a set of advertiser profiles related to the set of

advertisers to a potential subscriber via the first commu-
nication device,

receive a subscriber profile related to the potential sub-

scriber from the potential subscriber;
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compare the subscriber profile related to the potential sub-
scriber to the set of demographic qualifications from the
at least one advertiser of the set of advertisers to deter-
mine a qualified subscriber,

determine a bi-lateral endorsement by the qualified sub-

scriber and the at least one advertiser; and,

transmit the set of advertising media to the first communi-

cation device; an endorsement manager, resident on the
first communication device, programmed to: transmit at
least one advertising media, of the set of advertising
media, to the second communication device;

log a first set of data related to the communication session;

and, transmit the first set of data to the analysis applica-
tion;

the intermediary having a processor configured to execute

the analysis application, and perform the following
steps: conduct an evaluation of the first set of data;
determine an amount of the subsidy according to the
evaluation; and relate the subsidy to the qualified sub-
scriber.

21. The system of claim 20 wherein: the processor, when
executing the analysis application, further performs the fol-
lowing steps: select a subset of advertisers from the set adver-
tisers and at least one subsidy program of the set of subsidy
programs; and, download the identity ofthe each advertiser of
the subset of advertisers and the at least one subsidy program
to the first communication device.

22. The system of claim 21 wherein the processor, when
executing the analysis application, further updates the set of
advertising media resident on the source device.

23. The method of claim 11 including the further steps of:

measuring a frequency of communication between the

source communication device and the destination com-
munication device; and,

measuring a frequency of interaction by the recipient; and,

the step of recognizing further comprises the step of basing

the subsidy program on the frequency of communication
and the frequency of interaction.

24. The method of claim 2 where the step of transmitting
the message includes the additional steps of:

sending a text message;

storing a set of subscriber transmission data on the source

communication device; and

storing a set of recipient interaction data on the source

communication device.
25. The method of claim 24 where the step of sending a text
message to the destination communication device includes
the additional step of sending an advertising link in the text
message.
26. The system of claim 22 where the at least one adver-
tising media of the set of advertising media is a text message.
27. The system of claim 26 where the text message includes
an active link.
28. A method for providing an advertisement related to an
advertiser from an intermediary machine to a source commu-
nication device possessed by a subscriber and distributing the
advertisement between the source communication device and
adestination communication device possessed by a contact of
a set of contacts related to the subscriber, the method com-
prising:
providing a first communication channel between an inter-
mediary machine and the source communication device;

qualifying the subscriber, to become a qualified subscriber,
by comparing a desired demographic profile from the
advertiser to a descriptive demographic profile associ-
ated with the subscriber;
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establishing a bi-lateral endorsement between the qualified
subscriber and the advertiser;

moving the advertisement from the intermediary machine
to the source communication device over the first com-
munication channel;

activating an endorsement manager in the source commu-
nication device;

providing a second communication channel between the
source communication device and the destination com-
munication device;

initiating a communication session from the source com-
munication device to the destination communication
device over the second communication channel;

associating the advertisement with the communication ses-
sion;

transmitting the advertisement to the destination commu-
nication device;

12

accessing the advertisement through the destination com-
munication device;

storing a first set of data relating to transmitting the adver-
tisement in the source communication device;

uploading the first set of data from the source communica-
tion device to the intermediary machine over the first
communication channel;

storing a second set of data relating to accessing the adver-
tisement in the intermediary machine;

recognizing a first reward for the qualified subscriber based
on the first set of data and the second set of data; and,

recognizing a second award for the qualified subscriber
based on a frequency of communication sessions.

29. The method of claim 2 where the step of sending a

15 token includes the step of sending the advertisement to the

source communication device for storage.
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